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Introduction

AUTHORITY AND SCOPE—The Census of

Business is required by law under 13 U.S.C,

sections 131, 191, and 224. The 1963 census

covered businesses in retail trade, wholesale

trade, selected services, dental laboratories,

and public warehousing operated in the United

States, Guam, and the Virgin Islands. A
separate 1963 Census of Business and Manu-

factures for Puerto Rico was conducted jointly

with the Commonwealth Government. The

figures in this report include those issued pre-

viously in report series BC63-RS. For defini-

tions, see appendix A.

KINDS OF BUSINESS COVERED— Retail trade

as defined in the Standard Industrial Classifica-

tion (SIC) Manual' includes all establishments

primarily engaged in selling merchandise to

personal, household, and farm users. In this

volume, it also includes liquor stores operated

by State and local governments. Retail trade

excludes post exchanges, ship stores, and other

similar establishments operated on military

posts by agencies of the Federal Government.

A separate presentation of the data for such

establishments is given in chapter 1, table 19,

of this volume. Data for administrative offices,

warehouses, and other units which service and

are auxiliary to retail establishments within the

same organizations are excluded from most of

the tables in this volume but are presented in

tables 26 to 29 of chapter 9. See appendix B,

Explanation of Terms, for definitions of the

kind-of-business categories for which data are

shown in this volume.

METHOD OF ENUMERATION—For purposes of

coverage in the 1963 Census of Business,

retail establishments were divided into two

categories—those with some paid employment
during 1963 (i.e., "employer" universe) and

those with no paid employment during 1963
(i.e., the "nonemployer" universe). The method
of obtaining census information for these two

groups is described below.

Enumeration of "Employers. "^—Informa-

tion for establishments with some paid em-
ployment during 1963 was obtained by means
of a mail canvass. Report forms were mailed

to all business firms included in the active

records of the Internal Revenue Service as

subject to payment of Federal Insurance Con-

tributions Act (FICA) taxes (i.e., employers of

' Executive Office of the President, Bureau of the
Budget, Standard Industrial Classification Manual,
1957, and Supplement to 1957 Edition, 1963.

one or more persons) and which were classi-

fied in the records of the Social Security

Administration (SSA) as wholly or partially

engaged in retail and wholesale trade, and in

manufacturing and mineral industries. Also

included were those classified in major groups

70 (except 702 and 704), 72, 73, 75, 76, 78,

and 79 in the service industries portion of the

SIC Manual; in SIC industry 8072, dental

laboratories; and in public warehousing, SIC

major group 42 (except 421). In addition,

report forms were mailed to all establishments

which the SSA had not classified by kind of

business prior to mailing of census report

forms. Each establishment was mailed a report

form appropriate to its SSA classification (for

those cases for which SSA classification had
not yet been established, a general purpose
form was used), but its census classification

was determined by replies to questions on the

census report form.

Enumeration of "Nonemployers."— Infor-

mation for this group of establishments was
obtained from the 1963 Federal income tax

returns of retail businesses other than those

represented in the active FICA records of the

Internal Revenue Service. Although made up
of a large number of establishments the non-

employer segment accounts for less than 5

percent of total retail sales.

Data were compiled from only one-half of

the nonemployer tax returns and were multi-

plied by two to establish census totals. Only

those establishments were included here which

reported a sales volume of $2,500 or more
during 1963 or, having been in operation for

less than the full year, reported sales which

would have reached a total of $2,500 or more
on an annual basis.

Based on a probability sample of all 1963
business income tax returns on Schedule C
of Form 1040 and Form 1065, it is estimated

that about 40,000 nonemployer establish-

ments, of which about 22,000 were service

establishments, were omitted from the census
of business tabulations because of late filing.

The effect of these omissions on the total

sales was negligible, accounting for about one-

third of 1 percent of the total sales. Studies

of retailers indicate a probability that there is

an additional minor omission amounting to less

than 1 percent in the total service volume, due

to business operations not being completely

identified in the tax returns.

COMPARISON OF THE 1958 CENSUS WITH
THE 1963 CENSUS— In all major respects,

the 1958 and 1963 censuses were conducted

under similar conditions and procedures. Strict



comparability of the data for the two censuses

is limited by the following factors:

1. In 1958, Alaska and Hawaii had not

yet been admitted as States. Consequently,

in the publications of the 1958 census the

totals for the United States included the then

48 States and the District of Columbia. In the

1963 census publications, the United States

totals include the 50 States and the District

of Columbia. Tables in the 1963 publications

which show United States totals for 1958 have

been adjusted to include Alaska and Hawaii.

2. The physical area of a number of

urban places for which data are shown in the

1963 census is not the same as it was in the

1958 census because of annexations and other

boundary changes which have occurred since

1958.

3. In the 1963 census, for the first

time, nonemployer establishments which did

not operate the entire year have been included

if, during the period they operated, their re-

ceipts were at a rate which would have reached

an annual total of $2,500 or more had they

operated the entire year. This change increases

the count of nonemployer establishments but

has little effect on the total volume of sales.

4. The number of active proprietors

shown in this report is based on crediting each

sole proprietorship with one active proprietor

and each partnership with two active proprie-

tors if the establishment was in operation dur-

ing November 1963. In the 1958 census each

business was asked to report this number.

5. In the 1963 census, information was
collected from employer establishments on

retail sales by merchandise lines. Such infor-

mation had last been collected as part of the

1948 census. These data are published in

Vol. I, Retail Trade—Summary Statistics, and
in separate reports as part of the subject

preprint series, BC63-RS. Data for "employer"

establishments are provided for 24 broad

merchandise lines and a variable number of

additional lines specifically oriented to a single

kind of business or a group of related busi-

nesses.

6. Information on sales by merchandise

lines was used in assigning kind-of-business

codes and provided a more precise basis for

classification than previously was available.

In some cases this could have resulted in

classifications which were different than would

have been assigned if the information available

had been limited to what was available in the

1958 census.

7. Some changes were made in the

1963 census in the individual kind-of-business

definitions which are detailed in appendix A.

The kinds of business involved are:

Lumber yards, building materials dealers

Meat markets

General stores

Tire, battery, accessory dealers

Home, auto supply stores

Eating places

Refreshment places

Optical goods stores

Nonstore retailers

8. In 1963 a new method was used
for assigning establishments to places. This

system used a computer coding procedure

based on an address reference file for the

larger cities. This provided a more precise

method for determining whether establish-

ments were inside or outside of city boundaries

than the previously used system which was
based on respondent report of location. The
new system avoids the difficulty resulting from
the tendency of suburban respondents to

identify their location as being in the adjacent

city although actually located beyond that

city's boundaries. In those cases where this

procedure has resulted in significant differ-

ences, the 1958 data included in the 1963
reports have been corrected or, if that was not

feasible, appropriate notations made advising

of the lack of comparability.

CENSUS DISCLOSURE RULES—In accordance

with Federal law governing census reports, any

data which disclose the operations of an indi-

vidual establishment or business organization

are not published. However, the number of

establishments in a kind of business is not

considered a disclosure, so that this item may
appear in instances where other items of infor-

mation for the same kind of business or

locality are withheld.

TYPES OF AREAS COVERED—The 1963
census reports provide retail trade data

grouped by kind of business for a variety of

geographic areas including the following:

1. In combination for the 50 States of

the United States; also each census geographic

region and division. (See appendix B for

definitions.)

2. Each Standard Metropolitan Statis-

tical Area (SMSA). The SMSA's included in

these volumes are those which were delineated

by the Bureau of the Budget, Executive Office

of the President, and listed in its report

Standard Metropolitan Statistical Areas, 1964.

VI



3. Each county. 5. Within each of 116 large SMSA's,
. c u i. ^ u , , . for the central business district of each city
4. Each mcorporated urban place (cty,

^f ^qq qOO inhabitants or more, and for ap
village, etc.) of 2,500 inhabitants or more. proximately 1,000 major retail centers other
In addition, for the New England States, data than the central business district.
are provided for towns having 10,000 inhab-

s/i * tu ^ * , ^ ^ .. , . ^
.^.\^ „, .

,
^. , Most of the area detailed for retail trade

itants or more, or ari urban population of
^^ ^^und in Volume II of the 1963 Census of

2,500 or more; and in New Jersey and Pennsyl- Business. However, information for central
vania, for townships with 10,000 inhabitants business districts and major retail centers
orrnore. are presented in Volume III.

VII



1963 CENSUS OF BUSINESS

FINAL REPORTS

volume one

RETAIL TRADE—SUMMARY STATISTICS

Chapter 1. United States Summary
2. Sales Size
3. Employment Size
4. Single Units and Multiunits
5. Legal Form of Organization
6. Miscellaneous

Merchandise Line Sales:
- 7A. United States Summary
7B. New England States
7C. Middle Atlantic States
7D. East North Central States
7E. West North Central States
7F. South Atlantic States
7G. East South Central States
7H. West South Central States
7J. Mountain States
7K. Pacific States

This volume incorporates the U.S. Summary previously
issued as part of the area reports, series BC63-RA,
and the subject reports issued as series BC63-RS.
Chapter 6 was not published as a separate report.

volume •(WO

RETAIL TRADE—AREA STATISTICS

A United States summary chapter and chapters for

each State, the District of Columbia, Guam, and the
Virgin Islands. Statistics are presented by kind of

business for counties, cities, standard metropolitan
statistical areas, and for selected towns and townships
in New England, New Jersey, and Pennsylvania. The
kind-of-business detail varies in accordance with the
number of retail establishments in an area. This vol-

ume incorporates the area preprints, series BC63-RA.

volume three

MAJOR RETAIL CENTERS STATISTICS

A summary chapter and chapters for each of 116
standard metropolitan statistical areas (SMSA's). Each
SMSA chapter presents statistics for retail trade by
kind of business and for hotels and motion picture
theaters (a) in the entire SMSA, (b) in almost all cities

of 100,000 inhabitants or more, and (c) in central
business districts of these cities. Each chapter also
presents statistics for the major retail centers outside
the central business district showing (a) sales and
establishment counts in three major subgroups of
retail trade and (b) establishment counts only by
kinds of business. This volume incorporates the major
retail centers preprints, series BC63-MRC.

volume four

WHOLESALE TRADE—SUMMARY STATISTICS

Chapter 1. United States Summary
2. Sales Size, Employment Size, Single Units

and Multiunits
3. Receivables and Bad-Debt Losses
4. Sales by Class of Customer
5. Warehouse and Storage Space
6. Petroleum Bulk Stations and Terminals
7. Legal Form of Organization
8. Commodity Line Sales
9. Miscellaneous

10. Public Warehousing

This volume incorporates the U.S. Summary previously
issued as part of the area reports, series BC63-WA
and the subject reports issued as series BC63-WS.
Chapters 7 and 9 were not published as separate
reports.

volume five

WHOLESALE TRADE—AREA STATISTICS

A United States summary chapter and chapters for
each State, the District of Columbia, Guam, and the
Virgin Islands. Statistics are presented by kind of
business for counties, cities, standard metropolitan
statistical areas, and for selected towns and townships
of New England, New Jersey, and Pennsylvania. The
kind-of-business detail varies in accordance with the
number of wholesale establishments in an area. This
volume incorporates the area preprints, series BC63-
WA.

volume six

SELECTED SERVICES—SUMMARY STATISTICS

Chapter 1. United States Summary
2. Receipts Size
3. Employment Size

4. Single Units and Multiunits
5. Legal Form of Organization
6. Hotels, Motels, and Tourist Courts
7. Laundries, Cleaning Plants, Related Serv-

ices

8. Motion Pictures

9. Miscellaneous

This volume incorporates the U.S. Summary previously

issued as part of the area reports, series BC63-SA,
and the subject reports issued as series BC63-SS.
Chapter 9 was not published as a separate report.

volume seven

SELECTED SERVICES—AREA STATISTICS

A United States summary chapter and chapters for

each State, the District of Columbia, Guam, and the

Virgin Islands. Statistics are presented by kind of

business for counties, cities, standard metropolitan

statistical areas, and for selected towns and townships
in New England, New Jersey, and Pennsylvania. The
kind-of-business detail varies in accordance with the

number of service establishments in an area. This

volume incorporates the area preprints, series BC63-
SA.

VIII



Errata

This volume was prepared by assembling and binding

reports previously issued. The following pages were omitted

from the original report.

RETAIL TRADE-Merchandise Line Sales West South Central-Tex. 7H-245A

TABLE 3 Texas—standard Metropolitan Statistical Areas: 1963-continued

Dallas SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the I S

specified ^
merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

040
060
080
100
120
lUO
160
160
200
220
240
260
2S0
300
320
380
400
420
460
480
500

500
500
508
516

520

GROCtRY STORESi INCLUDING
DE;LICATESStNS--CONTINUED

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS" CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOT«EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . . ,

ALL OTHER MERCHANDISE ,

PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PART]

TOTAL-

FISH (SEAFOODI MARKETS (SIC 542 PART)

TOTAL

REPTG SALES 3Y BROAD HOSE LINES . .

FRUIT STORES. VEGETABLE MARKETS
ISIC 543)

42
4

80
685
649
28
41
18
13
34
2

88
5
3

29
1

23
1

5
10

613

612
612
502
179

143

total'.

CANDY. NUT. CONFECTIONERY
STORES (SIC 544)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

266
IZI
(0)

18 927
ID)

267
(D)
(Zl
(0)

(Zl

ID)
(D)
(Dl

(Dl
317
(Ul

IZ)
(Dl
(Zl

(Zl
10 512

308 325
10 500
6 140
2 356

493

352

(0)

802

(01

0.1
(Z)
(01
5.7
(Dl

0.1
(Dl
(Zl
(Dl
(Zl

(Dl
(Dl
(Dl
(Dl
0.1
(0)

(Z)
(Dl
(Zl

(Zl
3.2

100.0
3.4
2.6
o.a

0.1

IXI

100.0

(X)

100.0

DAIRY PRODUCTS STORES (SIC 545)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

RETAIL BAKERIES ISIC 546)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

RETAIL BAKERIES. MANUFACTURING
(SIC 5462)

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIES. NONMANUFAC TURING
(SIC 5463)

TOTAL

REPTG SALES BY BROAD MDSE LINES

EGG AND POULTRY DEALERS
(SIC 549 PARTI

020
080
100
120
140
160
180
200
220
240
260
280

OTHER FOOD STORES (SIC 549 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

AUTOMOTIVE DEALERS ISIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURT«INS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) i.ess than 0.05%.

1 715

(Dl

2 414

(D)

2 040

1 372

374

(Dl

336

ID)

(X)

100.0

IXI

100.0

(X)

100.0

(XI

100.0

(X)

100.0

403 256





7K-322A Pacific-Wash. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Washington—Standard Metropolitan Statistical Areas: 1963-continued

Spokane SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^ . see "Description of tfie Tables" in front]

Kind of business and mercfiandise line
Estab-

lislimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

020
ouo
060
080
100
ito
280
300
500
520

020
OUO
060
080
100
lUO
280
300
500
520

020
010
060
080
100
500
520

020
OttO

080
100
120
lUO
160
180
200
220
240
260
280
300
320
340
420
500
520

020
040
080

EATINGi DRINKING PLACES (SIC 58 1

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . • . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES ISIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. • . .

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES' PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RA0I0-TV-MU5ICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

21
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Groceries, other foods

Meals, snacks

21.0%

Alcoholic drinks ^ 1.0%

Packaged alcoholic beverages

Cigars, cigarettes, tobacco

Cosmetics, drugs, health needs, cleaners

Men's, boys' clothing, exc. footwear

Women's, girls' clothing, exc. footwear

All footwear

6.3%

Major appliances, radio, TV,

musical instruments

Curtains, draperies, dry goods |^B 1.7%

^H 3.0%

Furniture, sleep equipment, floor coverings JHI^^ 3.1%

Kitchenware, home furnishings ^M 1.2%

Jewelry, optical goods ^ o.8%

Sporting, recreation equipment pi 0.9%

Hardware ^M 1.4%

Lumber, building materials {HH^^ 3.4%

Automobiles, trucks^B

SOUTH ATLANTIC

Merchandise Line

Sales of Retail

Establishments*

1963

17.1%

Auto fuels, lubricants pHI^HJI^^^ 5.7%

Tires, batteries, accessories pHIH 3.2%

Farm equipment, machinery |(D)

Hay, grain, feed, farm supplies
|

( D)

Household fuels, ice pH 1.3%

All other merchandise

Nonmerchandise receipts

'Percent distribution based on "employer" establishments reporting sales by merchandise lines. These establishments accounted for 84.5 percent of total sales of all

"employer" establishments.

( ) Withheld to avoid disclosure.

1963 CENSUS OF BUSINESS, U.S. Depatlment of Commerce, Bureau of the Census

7F-2



RETAIL TRADE-Merchandise Line Sales South Atlantic 7F-3

TABLE 1 The South Atlantic Division: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^j^^^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADEi TOTAL

I^EPTG SALES BY BROAD HDSt LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTHEAR . •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. i HARDWARE.
FAR,-'. EQUIP. DEALERS (SIC 52)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
ISIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSnETICS-DRUGS-HEALTH iJEEDS-ClEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

(REPTG ADDL DETAIL FOR LINE 2H0
FURNITUKE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

161 2')2 30 77b 093

111 728 >6 008 393

30 421
25 180
8 oao

10 850
28 589
21 750
10 737
13 188
10 360
8 086
11 560
6 685

12 712
8 726
7 758

10 693
7 250
5 550

23 537
20 «92

1 999
3 733
3 9U5

25 189
35 550

5 725

71
20
2

76
73
81
20
128
124
694
639

1 383
317

1 303
3 048
4 433

143
154
316

1 152
258
137
429

1 765

8
4
5
1

4
70

210

205
205
195
15

2
39

591

5 454 527
1 331 545

251 758
768 759
491 514

1 095 412
829 539

1 545 930
485 739
433 199
784 518
802 543
320 379
218 225
222 955
356 542
882 550

4 453 548
1 484 328
835 569

(01
(Dl

338 089
992 357
819 178

(Dl

(Zl

(Dl
(Zl

(Zl
(Zl

(Zl

(Zl

685
22 752
8 905

16 551
(Dl

12 639
155 403
752 213

(01

1 413
(Dl

252 210
8 140

(01

5 901
25 030

(Zl

(Zl

(Zl

(01

(Dl

2 991
(Dl

(Dl

(01
(Dl
(Dl

1 216
(Dl

890
(01

100.0

21.0
5.1
1.0
3.0
1.9
4.2
3.2
6.3
1.9
1.7
3.0
3.1
1.2
0.8
0.9
1.4
3.4
17.1
5.7
3.2
(Dl

(01

1.3
3.8
3.1

100.0

0.1
(Zl

(Dl
(Zl

(Zl
(Zl
(Zl
(Zl
0.1
1.7
0.7
1.3
0.1
1.0

12.0
58.4
(01

0.1
(Dl

19.3
0.5
(Dl
0.5
1.9

(Zl
(Zl

(Zl

(Dl

(Dl

0.5
(01

100.0
(Dl
(Dl
(Dl

0.3
(Dl
0.2
(Dl

340

340
340
341
342
343
344
345
345
347
348
349
351
352

!) 353
354
355

400
420
440
450
480
500
520

020
040
100
120

LUMBER YARDS—CONTINUED

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARO
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING . . . . .

MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS,
ALL OTHER BUILDING MATERIALS . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEOS-CLEANERS

140 MEMS-SOYS' CLOTHING. EXC. FOOTWEAR
180
200
220
240

240
240
241
242

260
280
300
320
340

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

400
420
440
460
480
500
520

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORSi AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER. ......
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

1 131

1 093
1 093
1 066
992
717
337
879
915
875
824
228
397
755
738
130
592

4

5
6
10
33
14

404

441 091

465 018
430 25B
176 583
50 954

(Dl
(Dl

45 539
31 234

(Dl
(01

5 043
3 257

(Dl

(Dl

5 775
(Dl

(Zl

(Zl
(21

(Zl

1 763
308
(01

92.4

100.0
92.5
38.0
11.0
(01
(Dl
9.8
6.7
ID)

(Dl
1.1
0.7
(Dl
(Dl

1.2
(01

(Zl

(Zl
(Zl

(Zl
0.4
0.1
1.5

1 164



7F-4 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
240
260
280
300
320
3«0
U60
U80
500
520

HEATING. PLUMBING EQUIP. DEALERS
(SIC 522)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FUFfNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PAINTi GLASS! WALLPAPER
STORES <SIC 5231

TOTAL

REPTG SALES BY BROAD MDSE LINES

ELECTRICAL SUPPLY STORES (SIC 52«)

TOTAL

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
lUO
160
180
200
220
240
260
280
300
320

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEwELkY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

320 [reptg addl detail for line 320.
320 (hardware
322 ( gakdening equipment-supplies .

323 t plumbing-electrical supplies .

324 t other hardware-tools

340
I LUMBER-BUILDING MATERIALS ....

340 IrEPTG ADOL DETAIL FOR LINE 340. .

340 fLUMBER-BUILOING MATERIALS ....
348 r PAINT-GLASS-WALLPAPER
355 y OTHER LUMBER-BUILDING MATERIALS.

380
400
420
440
460
480
500
520

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

291

152

2

10
152

1

5
3

43

940

725

35 268

22 027

773
(D)

26
(01
(D)

555
19 051

(0)

111
(01

1 352

78 507

(0)

1 539



RETAIL TRADE—Merchandise Line Sales South Atlantic 7F-5

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including lines identifred by.^,^,^,^,^,^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES—CONT I NUED

180
200

200
200
201
202
20J

220

220
220
221
222
223

2U0

2U0
2U0
2U1
2U2

260

260
260
261
262
263

260
300
320

320
320
321

ALL FOOTWEAR
CORTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220. . .

>AUOR APPL.-SADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

, REPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

KITCHENWARE-HOME FURNISHINGS. . • .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EOUIPMENT
HARDWARE

322 I GARDENING EQUIPMENT-SUPPLIES

310

340
310
318
356

too
420
440
460
480
500

500
500
501
502
503

520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STAT I ONERY-PHOTOGRAPHI C EQUI P

.

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS •

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

560
593

553
553
496
545
61

397

379
379
286
348
10

471

115 457
204 966

422 773
195 538
61 790
131 740

2 701

197 102

175 885
194 143
121 012
72 274

1 111

155 595

4S2 2 220 614
452 151 827
432 IDl

359 IDI

565

529
529
450
481
26

462
421
285

255
255
204
226

211

203
203
197
128

89
195
93
7
5

533

492
492
465
356
200

443

HI 351

2 387 173
104 532
40 177
64 813

1 275

43 515
49 060

(Dl

1 527 298
51 535
35 006
27 032

101

1 405 334
(01

16 826
(Dl

10 358
71 710

(01

(Dl
(01

111 532

2 358 406
106 059
43 280
45 501
14 205

165 407

3 175



7F-6 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.* k, see "Description of the Tables" in front]

Kind of business and merchandise line

Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

hne

3S0
«00
U20
440
460
460
500

500
500
501
502
503

520

020
040
060
080
100
120
1«0
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200

GENERAL MERCHANDISE STORES—CONTINUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. ...
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS .

BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

SEWING. NEEDLEWORK STORES
(SIC 539 PART)

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OKEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS . .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 541)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. ...
GROCERIES-OTHER FOODS
HEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES). .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS. ...
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

31
916
421
144
761
242
926

369
369
287
178
89

579

(D)

(D)

7 974
4 008

(0)
2 476

14 709

181 424
8 226
4 289
2 372
1 234

(D)

24 842



RETAIL TRADE—Merchandise Line Sales South Atlantic 7F-7

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FRUIT STOREf.l VEGETABLE WARKET$--CON.

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

'REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER HERCHAiMDISE

NONMERCHANDISE RECEIPTS

CANDY t NUT. CONFECTIONERY
STORES I SIC 5««1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS • • .

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES). . .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
HAY-SRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DAIRY PRODUCTS STORES (SIC 5«5

I

RETAIL BAKERIES (SIC 546)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RETAIL BAKERIES. MANUFACTURING
(SIC 5«62)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

, REPTG ADDL DETAIL FOR LINE 020. .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

Standard Notes:

2
71

73
73
35
10

536

242
242
15
8

23
242

38
4

10
75
34

1

1

6
1

1

2
9

24
1

3
58

50
50
29
28

1 144

769

769
61

(Dl

472

300
470
87

383

164

30 307

18 490

15 372

12 084
9 685

181
43
126

9 328

455
29
110
438
107
(0)

(0)
(D)

(D)

(D)

(Dl
24

699
(D)

(Dl

1 126

3 183
742

\

73
669

70 749

50 863

49 354
1 187

(D)

(Z)
109
60
(0)

56
60

930



7F-8 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1. The South Atlantic Division: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including tines identified by

^

, see "Description of the Tables" in front]

Kmij of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

U20
««0
UbO
480
500
520

020
0«0
100
140
220
240
260
300
320
340
380
400
420
440
460
480
500
520

020
040
100
140
220
240
260
300
320
340
380

AUTOMOTIVE DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENTi MACHINERY
HAY-SRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL uTHEk MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

FRANCHISED (SIC 5511

REPTG SALES BY BROAD MDSE LINES

GROCER.>ES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-eOYS' CLOTHINGi EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CISARS-CIGARETTES-T08ACC0
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

5 949
122

5
30

1 479
5 396

4 213

3 472

18
18
33

1

31
3

3
14
8
8

472
280
313
78
2

170
221

582 206
6 975

(Z)
(Z)
(Dl

304 393

5 075 401

4 725 354

(Z)

(Zl

(Z)
(D)

(Z)
(Z)

(Z>

(Z>
(Z)

(Dl
4 107 579

21 261
320 133

5 850
(Dl
(Z)

4 4A4
259 801

3 486
I

4 226 736

2 875 3 923 865

17
14
30

1

29
3

3
13

(Z)

(Z)

(Zl

(01

(Zl

(Zl
(Z)

(Zl
8

[
(Zl

8 i (0)
2 875

j
3 421 823

10.2
0.1
IZl
(Zl
(Dl

5.4

(X)

100.0

(Zl

(Z)
(Zl
(Dl

(Zl
(21
(Zl

(Zl
(Zl
(Dl

86.9
0.4
6.8
0.1
(D)
(Zl
0.1
5.5

(XI

100.0

(Zl
(Zl

(Zl
(Dl

(Zl
(Zl

(21
(Zl

(Zl
(Dl

87.2

DOMESTIC CAR DEALERS—CONTINUED

380
380
381
382
383
384
385
386
387
388

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHiCLESi RETAjL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARbi RETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400
i
AUTO FUELS-LUBRICANTS

400 iREPTG ADDL DETAIL FOR LINE 400.
400 'AUTO FUELS-LUBRICANTS
401

[
GASOLINE

402 , OTHER AUTOMOTIVE FUELS . . . .

403 y MOTOR OIL-GREASES-OTHER OILS .

420

420
420
421
422
423
424

440
460
480
500

520

520
520
527
526

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PAkTSi INSTALLED IN REPAIR WORK, . . .

PARTS 1 WHOLESALE (TO OTHER BUSINESSESI
PARTSi RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE T IRES-BATTERIES-ACCESSOR lES

FARM EQUIPMENTi MACHINERY . .

HAY-GftAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

2 815
2 315
2 815

2S0
1 574

109
2 734
1 377
1 374

I

246

1 899
;

1 835 I

1 835
717
26

1 517

2 741

674
674
614
291
287
736

74
2
5

142

2 661

2 523
2 623
2 596

935

873 786
378 923
174 008
31 959

248 235
(01

725 538
134 412

(Dl
(Dl

17 508

(Dl

(Dl

(Dl

(Zl

(Dl

261 588

773 770
255 708
141 620
73 040
16 817
19 234

5 414
(Dl

(Zl
2 947

209 028

756 916
207 142
186 024
20 359

100.0
87.2
55.1
0.8
6.4
(01

18.7
3.5
(01
(Dl

0.4

100.0
(Dl

(01
(Zl

(01

6.7

100.0
6.8
3.8
1.9
0.4
0.5

0.1
(Dl

(Zl

0.1
5.3

100.0
5.5
5.0
0.5

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic 7F-9

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments wim payroll. For explanation of tables, including lines identified by.i
. see "Description of the Tables" in front]

020
OUO

OSO
too
140
ISO
220
240
260
280
300
320
340
380
400

400
400
401
402
403

Kind of business and merchandise line

PASSENGER CAR DEALERS

i

N0NFRANCHI5ED (SIC 5521

TOTAL

REPTG SALES BY 8R0AD HOSE LINES

TIREi BATTERY. ACCESSORY
DEALERS (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

.REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

Estab

lishmenis

(number)

2 534

1 633

2 427

1 698

17
16

1

34
1

1

412
25

292
58

359
367
42
32

382

184
184
130

2

113

Sales

($1,000)

493 691

101

348 473

270 759

Percent

of sales

accounted

for by the

specified

merchandise

line

(Zl

(2)

(D>

(Zl

(Dl
(D)

13 495
270

1 404
(Zl

2 977
2 050

201
593
(0)

48 631
3 753
3 330

(Dl
(Dl

215 303

(XI

100.0

(XI

100.0

(Zl

(Zl

(Dl

(Zl
(Dl
(Dl

5.0
0.1
O.S
(Zl

1.1
O.S
0.1
0.2
(Dl

100.0
7.7

(Dl

(01

420
420 .

426
427
428
429
431
432
433
434 .

435 •

436

Kind of business and merchan()ise line

TIRCi BATTERY. ACCESSORY
DEALERS--CONTINUED

REPTG ADDL DETA
TIRES-BATTERIES
AUTOMOBILE ACC
NEW AUTO TIRES'
NEW AUTO TIRES
NEW TRUCK-BUS
NEW TRUCK-BUS
RETREAD AUTO T
RETREAD AUTO T
RETREAD TRUCK
RETREAD TRUCK
STORAGE BATTER

IL FOR LINE 420
ACCESSORIES

ESSORIES
TUBES SOLD TO USERS . .

TUBES SOLD TO DEALERS .

TIRES SOLD TO USERS, . .

TIRES SOLO TO DEALERS. .

IRES SOLD TO USERS . . .

IRES SOLD TO DEALERS . .

BUS TIRES SOLD TO USERS.
BUS TIRES SOLD TO DLRS..
lES

440 FARM EQUIPMENT. MACHINERY
480

;

HOUSEHOLD FUELS-ICE . .

500
I
ALL OTHER MERCHANDISE . .

520
I

NONHERCHANDISE RECEIPTS .

Estab-

lishments

(number)

520
520
524
525
526

REPTG ADDL DETAIL FOR LINE 520. . . .

NONHERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

Standard Notes: Represents zero. (D) Withheld lo avoid disclosure. (NA) Not available.

TOTAL

REPTG SALES BY BROAD MDSE LINES

(X) Not applicable. (Z) Less than 0.05*.

600

376

Sales

($1,000)

988



7F-10 $outh Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a
. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

020
ouo
060
OBO
100
120
1140

160
180
200
220
2U0
260
280
300
J20
340
380
«00

UOO
«00
MOl
1102

U03

1120

«20
H20
1(21

1(23

424

440
460
480
500
520

520
520
527
528

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES

(3R0CERIES-0THER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FO0T*EAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTHEAR.
ALL FOOTWEAR
CoRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

;reptg addl detail for line 400.
auto fuels-lubricants
gasoline
other automotive fuels . . . •

: motor oil-greases-other oils .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES
1

FARM E(JUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

17 137

3 516
1 864

125
265

4 165
243
36
10
20
8

44
6

21
8

162
86
26
129

17 137

16 087
16 087
15 044
1 848

14 085

12 523

11 811
11 811
5 121
1 616

11 022

25
59

904
849

9 165

8 747
8 747
8 303
1 658

2 300 189

1 667 232

21 471
(01

1 047
101
(01

(Zl

(Zl
(Zl
(Zl

(Zl

(Z)

(2)

(Zl

(Zl
(0)

(Zl

(Zl
1 901

1 384 705

1 558 163
1 302 417
1 188 500

37 008
75 949

(01

1 195 705
128 225
29 747
6 439

92 099

(Z)

(21
(01
(01

64 436

925 552
50 981
50 165
10 856

REPTG SALES BY BROAD MDSE LINES;rEPTG addl detail for line 520. . .

iNONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . .

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available, (X) Not applicable. (Z) Less than 0.05%.

'Metchandise line detail withheld due to insufficient reporting.

100.0

1.3
(01

0.1
(01
(01

(Zl

(Z)
(Z)
(Z)
(Zl
(Zl

(Zl

(Zl

(Zl
(01

(Zl
(Zl

0.1
83.1

100.0
83.6
75.3
2.4
4.9

(01

100.0
10.7
2.5
0.5
7.7

(Zl

(Zl
(01

(01

3.9

100.0
6.5
5.4
1.2

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
500
520

020
080
100
120
140
160
180
200
220
240
250
280
300
320
340
500
520

APPARELi ACCESSORY STORES (SIC 551

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 551. 5571

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

22
2
9

13
388
381
924
048
005
54

151
235
923
345
71
38
5

6
561
826

1 775 538

(Zl

(01

(Zl
(2)

5 074
383 285
704 058
309 143

(01

(Zl
(01

(01

5 156
(01

(Zl

(Zl

(Zl
(Zl

(Zl

(Zl

(Zl

5 975
25 501

2 339

1 793

329 334

(01

100.0

(Zl

(Dl

(Zl
(21
0.3

25.2
48.0
21.1
(0)

(Zl
(01
(Dl

0.4
ID)

(Zl
(Zl

(Zl

(Zl

(Zl

(Zl
(Zl
0.4
1.7

2



RETAIL TRADE-Merchandise Line Sales South Atlantic 7F-11

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k.. see "Description of the Tables" in front]

Kind of business and merchandise line

Estab-

lishinenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
010
080
100
120
1«0
160
180
200
220
240
260
280
300
320
340
500
520

020
040
080
100
120
140

140
140
142
143
144
145
146

CUSTOM TAILORS ISIC 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-3. 5681

TOTAL

REPTS SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSHETICs-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN' S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES ISIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

iREPTG ADDL DETAIL FOR LINE 140
iMEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

' BOYS' CLOTHING
! MEN'S TAILORED OUTERWEAR
. OTHER MEN'S OUTERWEAR
' MEN'S HATS
;
OTHER MEN'S CLOTHING

142

73

9
1

4
2

159
377
831
511
151

6
26
39

462
28
3
1

102
187

4
1

3

1

141
268

213
213
157
81
97
21
129

S 119

(Dl

572 949

(Zl

(01

(Zl

(Dl
(01
(Dl

521 396
17 830
2 606

(Zl

291
401
(Dl

(Zl

(Zl
(Dl

1 302
12 683

597 963

491 853

(Zl

101

(Dl

(Dl

2 979
5 277

(01
(Dl

(Dl
(Dl

101
(01

(Dl

(XI

100.0

100.0

(Zl

(Dl

(Zl

(Dl
(01

(Dl

91.0
3.1
0.5
(Zl

0.1
0.1
IDI

(Zl

(Zl
(01

0.2
2.2

(Zl

(Dl

(Dl
(Dl

0.6
1.3

100.0
(Dl
(Dl

(01

(Dl

(01
(Dl

WOMEN'S READY-TO-WEAR ST0RES--C0NT I NUED

160 WOMEN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR.

160
160
161
163
154
165
168
172
173
174
175
176

180
200
220
240
260
280
300
320
500
520

020
080
100
120
140
160
180
200
220
240
260
280
300
320
340
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTSi WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN IS SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

WOMENiS ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYSi CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT , . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

640
640
733
893
428
910
256
620
171
353
300
873

396
90
4

16
23

378
22
1

61
984

(01

454 053
416 485
22 966
7 756
8 314

38 703
91 910
159 518
60 838
9 457
4 652

12 338

15 248
1 517

(Zl

(Zl
277

2 347
(Zl

IDI
956
(Dl

81 096

101

100.0
91.7
5.1
1.7
1.8
8.5

20.2
35.1
13.4
2.1

3.1
0.3
(Zl

(Zl
0.1
0.5
(Zl

(Dl

0.2
IDI

5



7F-12 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kinij of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

MILLINERY STORES (SIC 553 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

lltO kREPTG ADDL DETAIL FOR LINE lUO.
lUO 'MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR
142 I

BOYS' CLOTHING

160 WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,

160 REPTG ADDL DETAIL FOR LINE 150,

150 ; WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
161 . CHILDRENIS-INFANTS' WEAR
163 ' MILLINERY.
164

[

HOSIERY.
165 I LINGERIE
166 WOMEN'S SPORTSWEAR
172 ' DRESSES.
174

l
HANDBAGS

175 . FURS
176 y OTHER WOMEN'S-GIRLS I CLOTHING-ACCESS.

180 ALL FOOTWEAR.
200 CURTAINS-DRAPERIES-DRY GOODS,
260 KITCHENWARE-HOME FURNISHINGS.
280 JEWELRY-OPTICAL GOODS
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

CORSETi LINGERIE STORES (SIC 563 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

140 MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR

140
140
146

160

160
160
151
163
164
155
168
172
173
174
176

200
280
500
520

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE

!
WOMEN'S SPORTSWEAR

' DRESSES
' COATS-SUITS
[
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

273

193

191
191

2
191

9
5

88
1

51

3
2
1

18
3

33

75
75
6
2
13
75
12
10
5
4
7

2
3
2

12

9 843

6 754

(01
(0)

ID)

5 584

5 725
5 552

(01

5 571
11
11
59
26

617
(Dl

247

(01

(Ul

(Dl

55

7 720

6 693

(01

(Dl

(Dl

6 326

6 495
6 144

(01
(Ul
157

5 051
343
175
34
(01
145

(Dl

(Dl

(Dl

59

(XI

100.0

100.0
(01
(Dl

97.3

100.0
97.4
(Dl

82.6
0.2
0.2
0.9
0.4
9.2
(01

3.7

(Dl

(01
(01
0.8
0.2
0.9

(X)

100.0

100.0
(Dl
(Dl

94.5

100.0
94.6
(Dl

(Dl
2.4

77.8
5.3
2.7
0.5
(Dl
2.2

(Dl

(Dl

(Dl

0.9

HOSIERY STORES (SIC 563 PARTI

TOTAL

APPARELi ACCESSORYi OTHER SPEC.
STORES (SIC 563 PARTI

FURRIERSi FUR SHOPS (SIC 5581

TOTAL

REPTG SALES SY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
160
168
173
175
175

500
520

, REPTG ADDL DETAIL FOR LINE 150
WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
WOMEN'S SPORTSWEAR

; COATS-SUITS
. FURS
' OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

020
040
oao
too
120
140

140
140
142
143
144
145
146

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

BOYSi CLOTHING
MENiS TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

2 461

1 779

11

1

1

7
156

1 763

1 102
1 102

907
835
905
657
990

6 278

8 737
8 007

25
(D)

7 880
(01

(Dl
(Dl

(XI

100.0

91.5

100.0
91.6
0.3
(01

90.2
(01

(Dl

(01

396 525



RETAIL TRADE—Merchandise Line Sales South Atlantic 7F-13

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including tines identified byj , see "Description of the Tables" in front]

Kind ol business and merchardisc line
Estab-

llshmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and mercliandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
160
161
163
164
165
166
172
173
171
175
176

180
200
220
2«0
260
280
300
320
310
380
«00
420
440
460
500
520

020
080
120
140
160
180
200
260
280
300
320
340
440
500
520

140
160
180

ISO
180
181
182
183

FAMILY CLOTHING STORES—CONTINUED

»OHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG 40DL DETAIL FOR LINE 160
•OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDSAGS
FURS
OTHER l«OMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

SHOE STORES (SIC 5661

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

l«OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EOUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

1 778

1 091
1 091
692
423
716
862
997
998
796
551
61

612

1 390
811
31
126
191
268
170
61
26
6
6
3

3

5
253
396

2 720

2 215

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 565 PARTI

TOTAL

CHILDREN. S. JUVENILES' SHOE
STORES (SIC 565 PARTI

FAMILY SHOE STORES (SIC 556 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

ISO.REPTG ADDL DETAIL FOR LINE
ALL FOOTWEAR
MEN'S AND SOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

1

1

1

167
589
215
18
2

9
64
2
2

1

135
704

1 781

1 383

156
412

1 383

1 191
1 191
1 189
1 191
1 140

137 752

167 052
71 010
7 538
1 391
2 828

(01

15 601
18 527
9 594

(01

388
(Dl

37 919
(01

178
635

1 319
(Dl

583
228
(Zl
(Zl

(Zl

(21

(Zl

(Zl
2 134

(Dl

253 957

(Dl

(0)

(Dl

1 574
8 947

235 544
(Zl

(D)
137
314
(01

(Dl

(Dl

1 801
4 404

42.3

100.0
42.5
4.5
0.8
1.7
(01

9.9
11.2
5.7
(Dl
0.2
(01

11.6
(01

0.1
0.2
0.4
(Dl

0.2
0.1
(Zl
(Zl
(Zl

(Z)
(Zl

(Zl
0.7
(01

100.0

(01
(Dl

(0)
0.6
3.5

93.2
(Zl

(Dl
0.1
0.1
(Dl
(Dl

(01

0.7
1.7

188 485



7F-14 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments wttti payroll. For explanation of tables, including lines identified byj , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURNITUREi HOME FURNISHINGS?
EQUIPMENT STORES—CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. ....
AUTO FUELS-LUBRICANTS
TIRES-BATTERies-ACCESSORIES ......
FARM EuUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE
NONMERCHANDIse RECEIPTS

FURNITUREi HOME FURNISHINGS
STORES (SIC 571)

4 686
1) 049
2 760

207
313
243
223

5
14
67
9
5

33
543

2 663

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 5712)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN>S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT. .

OTHER HOUbEHOLD FURNITURE
FLOOR COVERINGS' SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE ....

4
'

20B i

037 I

735
62B
151
220
127
136

2
3

392
285

4 693

3 257

10
3
1

886
010
257

2 911
2 911
2 497
2 888
1 764
1 345

341

1 488
126
216
108
103

2

2
6
5

3
14

358

376 913
562 327
57 826

(D)

363
066
023
(Zl

(Z)
045
(Z)

(Z)
656
600

428
(D)

(D)

(Z)

(Z)

(Z)
(Z)

(Z>
25 754
70 509

(Dl

24 286
1 348

834
1 516
2 239

(0)

(Z)

(Z)

(Zl
(Z)

(Z)

2 975
22 256

611 923

383
(D)

(D)

(D)

(Z)

(Z)

(Z)

(Z)
(D)

70 055
489 131

557 941
449 990
73 231

331 254
30 953
10 617
3 950

16 579
1 054

814
1 384
1 271

(0)

(D)

(Z)

(Z)

(Z)

(Z)
2 551

34.4
51.3
5.3
(D)

0.2
0.4
0.4
(Z)

(Zl
0.2
(Zl

(Zl

0.1
0.5
4.0

0.1
(D)
(D)
(Z)

(Zl

(Z)
(Zl

(Zl

3.7
10.1
(01

3.5
0.2
0.1
0.2
0.3
(Dl

(Zl

(Z)

(Z)

(Z)

(Z)

0.4
3.2

100.0

0.1
(D)
(D)
(D)
(Z)

(Z)

(Z)
(Z)

(D)

11.4
79.9

100.0
80.7
13.1
59.4
5.5
1.9
0.7

2.7
0,2
0.1
0.2
0.2
(D)

(D)
(Zl

(Zl

(Zl

(Zl
0.4

120
160
200
220
240
260
280
320
340
500
520

020
100
140
150
200
220
240
250
280
300
320
340
500
520

020
040
100
120
140
160
180
200
220

220
220
224
225
226
227

240
260

250
250
254
265

FURNITURE STORES— CONTINUED

NONMERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57141

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHINA. GLASSWARE' HETALWARE
STORES (SIC 5715)

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES (SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 250
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KI TCHENWARE-HOUSEWARES . . .

2



RETAIL TRADE-Merchandise Line Sales South Atlantic 7F-15

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

2B0
300
320
3«0
360
«00
1*20

UUO
«60
U80
500
520

HOUSEHOLD APKLIANCE STORES— CONTINUED

JE«ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDiNG MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RAOIOt TELEVISION STORES ISIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .
|

55l(

MUSIC STORES (SIC 5733) r

TOTAL
;

705

REPTG SALES BY BROAD MDSE LINES . . ,
507

39



7F-16 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963- -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind of business and mercliandise line
Estab

iishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

EATING PLACES (SIC 58121

REPTG SALES BY BROAD MDSE LINES

1 651 712

15 OIH 1 285 512

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 935
15 01"t

2 971

RESTAURANTS! LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

060
3 452

231
16
14
e
1

12
2

10
67
31
3

1

"t

139
It
2
17

600
1 912

10 014

1 239
10 014
2 692

923
2 325

118
10

l\
5

40
21

1

3
90
12
1

9
369

1 402

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS. . .

903

752

31
!

752
[

26 <

7
I

162
5

6
1

32
170

4 976

3 704

540
3 704

210

28 646
129 133
73 509
12 564
15 891

IDI

(Zl
121

(21

(Dl

(21

(D)

(21
(21

(21

(21
(Dl

(D)
2 734

(21

(Dl

(21
7 768

(01

863 945

17 191
741 720
68 284
U 185
9 220

463
IZ)

(Z)

(Zl

(Zl
(Dl

(Zl

(Zl
I

(Zl 1

(Dl

(Dl
(01

(21

(Dl

(21

(Dl

10 205

160 646

147 409

(Dl
(D)

477
(01

2 130
(Zl

(Zl
(Dl

850
1 790

264 021

214 876

100.0

2.2
87.8
5.7
1.0
1.2
(01

(Zl
(21

(Zl

(Dl

(21

(Dl

(Zl
(21

(Zl
(Zl

(Dl

(Dl
0.2
(21

(Dl

(Zl

0.6
(Dl

100.0

2.0
85.9
7.9
1.3
1.1
0.1
(21
(21
(21

(21
(Dl
(21
(21
(21
(Dl

(Dl
(01

(21

(Dl
(Zl
IDI

1.2

(XI

100.0

(Dl
(Dl

0.3
(Dl

1.4
(21

(Zl
(Dl

0.6
1.2

(XI

100.0

(Dl



RETAIL TRADE-Merchandise Line Sales South Atlantic 7F-17

TABLE 1 The South Atlantic Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merctiandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

Kind ol business and merchandise Nne
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

DRUG STORES» PROPRIETARY STORES—CON.

260
300
320
310
UOO
1120

DUO
460
500
520

020
040
060
oeo
100
120

120
120
121
122
123

140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
500
520

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS . .

AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

538
245

I

389
37 '

125
2

1

4
534
257

17 256

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSmET ICS-DRUGS-HEALTH WEEDS-CLEANERS

REPTG AODL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING. eVc . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES ISIC 591 PARTI

TOTAL'

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
U20
440

OTHER RETAIL STORES
(SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . i

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS- CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS

,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY ,

1 432
2 787

26
288

3 570
4 766

4 631
4 631
4 319
4 631
3 748

335
410
64
104
356
62

621
1 489

235
383
35
124

1

1

4
2 421
1 233

2 904
6 309

IZ)
(Dl

(Dl

(Dl

(Dl
44 710

(Dl

1 147 927

928 259

19 700
(01

(Z)
10 480
75 333

532 568

906 648
615 839
203 974
285 879
125 146

5 126
6 606

(Zl
(D)

4 486
(Zl

15 274
(D)

2 870
5 274

(Z)
ID)

(D)

(D)

(D)
(Dl

8 502

22 455



7F-18 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by j k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

BOOKi STATIONERY STORES--CONT I NUEP

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . •

WOMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES I SIC S942

)

TOTAL

STATIONERY STORES (SIC 59tt3l

TOTAL

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN" S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS<
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUHBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

HAr-GRAIN-FEED-FARM SUPPLIES. . . . . .

HOUSEHOLD FUELS- ICE ,

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS . ,

SPORTING GOODS STORES (SIC 59521

TOTAL

BICYCLE SHOPS (SIC 59531

TOTAL

HAY. GRAIN. FEED STORES (SIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN.S-BOYS. CLOTHING. EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR

1



RETAIL TRADE—Merchandise Line Sales South Atlantic 7F-19

TABLE 1. The South Atlantic Division: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables*' in front]

Kind of business and merchandise line

JEWtUr STORES'-CONTINUEE

NONMERCHANDISE RECEIPTS . . . •

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS ....
WATCHt CLOCKt JEWELRY REPAIRS.

FUEL. ICE DEALERS ISIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS i

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS <

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE <

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PARTI

Eslab

lishments

(number)

1 238
(na)

1 23S

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

BOTTLED GAS DEALERS (SIC 59841

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS

16
3
2
t
1

1

6
2
2
2
13
23
V

11
3
1

18
411

6
38

933

748

Sales

($1,000)

134 835
(NA)

11 745

700



7F-20 South Atlantic RETAIL TRADE-Merchandise Line Sales

TABLE 1 The South Atlantic Division: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- fc.. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

NEWS DEALERSi NEWS5TANDS--C0M I NUED

SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

TOTAL .

REPTG SALES BY BROAD MDSE LINES . .

SROCERIES-OTHER FOODS
MEALS-SNACKS. ....
CIGARS-CIGARETTES-TOBACCO .......
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENKARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NOVELTYi SOUVENIR SHOPS
(SIC 599?)

OPTICAL GOODS STORES (SIC 5996)

total'

TYPEWRITER STORES (SIC 5999 PART)

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FAKM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

213
32

28
15 173

141

316



RETAIL TRADE-Merchandise Line Sales South Atlantic-Del. 7F-21

TABLE 2 Delaware: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRAOEi TOTAL

REPT5 SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY -OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-SRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

iRE^^TG ADDL DETAIL FOR LINE 2U0
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
HARDWARE

3 268



7F-22 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ELECTRICAL SUPPLY STORES (SIC 5241

TOTAL

HARDWARE STORES ISIC 5251)

REPTS SALES BY BROAD MDSE LINES

020
100
120
180
220
2«0
260
280
300
320

320
320
322
323
324

310

310
310
3«8
356

400
420
440
460
500
520

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

;
REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PuUHBING-ELECTRICAL SUPPLIES .

OTHER HAROWARE-VOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

; LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM ESUIPMENTi i-iACHINERY . .

HAY-GRAIN-FEEO-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

REPTG SALES BY BROAD MDSE LINES

020
100
120
140
180
260
320
340
380
400
420
440
460
520

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
060
100
120
140

GROCERIES-OTHER FOODS
MEAuS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

3 694

(D)
(Dl

(D)
(D)

(D)

(D)

485
(D)

127
2 405

3 257
2 073

363
320

1 398

403

2 629
403
384
18

(D)

(01

(D)

(0)
10)

(01

(0)

(D)

(0)

(0)
(D)

(D)
(D)

(0)

ID)

(D)

96
(D)

ID)
149

140



RETAIL TRADE-Merchandise Line Sales South Atlantic-Del. 7F-23

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.d . see "Description of the Tables" in front]

Kind of business and mercliandise line
Estab-

lishments

(number)

Sales

({1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

3140

3140

3140

3'48

356

"400

420
HUO
500

500
500
501
502
503

520

020
040
060
100
120
140
160
180
200
220
240
260
260
300
320
340
500
520

DEPARTMENT STORES—CONTINUED

LUMBER-BUILDING MATERIALS

REPTG AOOL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . .

ALL OTHER MERCHANDISE
TOYS-GAMES-*HEEL GOODS
BOOKS-STAT I ONER I -PHOTOGRAPHIC EOUI

P

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLSi CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FUFiNISHINGS
JEWELRY -OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

REPTG SALES BY BROAD MOSE LINES

020
040
100
120
140

110
140
141
142

160

160
160
161
162
163
164

;

165
166
167
168 ,

171 t

180
200

200
200
201
202

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADOL DETAIL FOR LINE
HEN.S-BOYS' CLOTHING. EXC.
MEN.S CLOTHING ,

BOYS' CLOTHING

140. . .

FOOTWEAR

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG AOOL DETAIL FOR LINE 160
WOMEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADOL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

203 i ALL OTHER DOMESTICS. . .

Standard Notes: - Represents zero.

1 869

56 070
1 869

(0)

ID)

(Dl

IDI

(Dl
4 353

76 689
4 353
2 057
1 641
865

2 907

16 690

719
696
(01
372
961

1 325
3 385

492
1 989
327
(Dl

1 302
26S
120
991
77

3 107
(0)

2.4

100.0
3.3
(D)
(01

(Dl
(01

(Dl
5.7

100.0
5.7
2.7
2.1
1.1

3.8

100.0

4.3
4.2
(01
2.2
5.8
7.9
20.3
2.9
11.9
2.0
(D)
7.8
1.6
0.7
5.9
0.5
18.6
(D)

220

220
220
221
222

240

240
240
241
242

260

260
260
261
262

300
320

320
320
321

340
340
348

400
420
460
480
500

!l

500
i; 500
! 501
i 502

GENERAL MERCHANDISE STORES—CONTINUED

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

;REPTG ADDL DETAIL FOR LINE 220
.lAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
' RAOIOS-TV'S-MUSICAL INSTRUMENTS. . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG AOOL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

reptg addl detail for line 260.
|kitchenware-home furnishings. .

china-glassware
' kitchenware-housewares . . . .

SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320,
HARDWARE

; HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340.
'LUMBER-BUILDING MATERIALS . . .

I
PAINT-GLASS-WALLPAPER

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

4 102



7F-24 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Delaware: 1963 Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

320
"too

"ISO

500
520

FOOD STORES—CONTINUED

HAROWARE
AUTO FuELS-LUBKICAIJTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . . .

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5111

REPTG SALES BY BROAD HOSE LINES

020

020
020
021
022
023
02«

QUO
080
100
120
140
160
180
200
210
260
280
300
320
ttOO

480
500

500
500
508
516

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE IFRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCC
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTIVEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHEN«ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHA,'<OISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS ISIC 542 PART)

020

020
020
021
022
023
024

100
120
500

500
500
508

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI.
FROZEN FOODS
ALL OTHER FOODS

CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

JREPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

FISH (SEAFOOD! MARKETS ISIC 542 PARTI

TOTAL^

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

4
9
2

148

221

208
208
190
176
161
197

11

3
156
141

6
20
11
3
3

28
1

1

4
7
2

144

143
143
142
56

(Dl

175
(D)

5 580
(D)

135 078

126 878

107 651

125 458
106 333
33 194
9 550
5 804

57 719

498
(Dl

5 069
7 438

IZI

(Dl

(Dl
(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(D)

(01
5 343

101 161
5 341

(Dl

(Dl

(D)

(01

3 297
(Dl

3 146
(Dl

(Dl
129

(Dl

(Dl

(01

(Dl

(Dl

(Dl

(Dl

0.1
(Dl

4.1
(Dl

(XI

100.0

84.8

100.0
84.8
26.5
7.6
4.6

46.0

0.4
(Dl
4.0
5.9
(Zl

(Dl
(Dl
(Dl

(Dl
(Dl

(Dl

(Dl

(Dl

101

(Dl
4.2

100.0
5.3
(01

(Dl

(01

100.0

(01

100.0
(Dl

95.4
(Dl
(Dl

3.9

(Dl

(Dl

(Dl

100.0
(01

(Dl

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

020

020
020
021
022
024

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

'REPTG ADDL DETAIL FOR LINE 020. . .

iGROCERlCS-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI.
ALL OTHER FOODS

020

ll 024

040
100
120
400
500

500
500
516

CANDY. NUT. CONFECTIONERY
STORES (SIC 5441

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

;:^EPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
|all OTHER MERCHANDISE
ALL OTHER MERCHANDISE

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

REPTG SALES BY BROAD MDSE LINES .

RETAIL BAKERIES (SIC 5461

TOTAL

REPTG SALES BY BROAD MDSE LINES .

RETAIL BAKERIES. MANUFACTURING
(SIC 54621

RETAIL BAKERIES. NONMANUFAC TURING
(SIC 54631

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS

'REPTG ADOL DETAIL FOR LINE 020.
020 [GROCERIES-OTHER FOODS
024 ( ALL OTHER FOODS

39

29

29

13
13
13

1

2
1

2
3

934

934
934
(Dl
(Dl

(Dl

153

(Dl

2 692

101

(XI

100 io

100.0

100.0
100.0

(Dl

(Dl
(01

1



RETAIL TRADE—Merchandise Line Sales South Atlantic—DeL 7F-25

TABLE 2 Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of t)usiness and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

020
100
220
240
260
300
320
310
380
400
420
440
480
500
520

EGG AND POULTRY DEALERS
(SIC 549 PARTI

OTHER FOOD STORES (SIC 549 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

CIGARS-CIGARETTES-TOBACCO ,

MAJOR APPL.-KAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENHARE-HOME FURNISHINGS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-VRuCKS ,

AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT! MACHINERY ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE i<ECEI?TS ,

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES

220
380
400
420
440
500
520

220
380

380
I

380
381
382
383
384
385
386
387
388

I

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRE5-BATTERIES-ACCESS0RIES . . . .

FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
AUTOMOBILES-TRUCKS

REPTG AODL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NE* PASSENGER CARSi RETAIL ....
NEK PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
UStD PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400 AUTO FUELS-LUBRICANTS

400 , REPTG ADDL DETAIL FOR LINE 400.
400 I AUTO FUELS-LUBRICANTS
401 ' GASOLINE
402

[
OTHER AUTOMOTIVE FUELS . . . .

403 [ MOTOR OIL-GREASES-OTHER OILS .

64

49

1

49

47
47
47

1

25
2

45
24
22
3

41

40
40
26
3

34

172

(01

91



7F-26 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

120

U20
H20
121
122
123
121

500
520

520
520
527
528

DOMESTIC AND IMPORTED CAR
DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 120
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE I TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERSi
NONFRANCHISED (SIC 5S2I

REPTG SALES BY BROAD MOSE LINES

TIREi BATTERY! ACCESSORY
DEALERS (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
220
260
300
320
310
100

100
100
101
103

120

120
120
126
127
128
129
131
132
133
131
135
136

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBES-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

,RtPTG ADDL DETAIL FOR LINE 100.
AUTO FUELS-LUBRICANTS
GASOLINE •

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 120
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USESS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

16

33

1

2
8
5
S

7
2
7

2
2

1

1

891

12 960
891
606
212
(D>

(D!

(D)

783

12 960
783
709
74

6 808

5 316

(D)

(D)
132
(01

58
52
(D)

66

(D)

(D)
(D)

(D)

1 671

1 071
3 609
1 806
1 053

111
179
(D)
168
19
(D)

(0)

152 1

6.9

100.0
6.9
1.7
1.9
(0)

(D)

(D>
6.0

100.0
6.0
5.5
0.6

(X)

100.0

(01

(D)
2.5
(01

1.1
1.0
(D)

1.2

100.0
(D)

(D)

(D)

87,9

100.0
88.6
11,3
25.8
3.5
1.1
(D)
1.1
1.2
(D)

(D)
3.7

500
520

520
520
521
525
526

020
300
310
380
100
180
500
520

020
300

300
300
308
309
311
312
313
311

380
100

100
100
101
103

TIRti BATTERYi ACCESSORY
DEALERS—CONTINUED

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . i

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MISC. AIRCRAFTi MARINEi AUTO-
MOTIVE DEALERS (SIC 559!

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFTi BOATi MOTORCYCLE
DEALERS (SIC 559 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ....
SPORTING-RECREATION EQUIPMENT

iREPTG ADDL DETAIL FOR LINE 300
•SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATSi INCL. OUTBOAI^D BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 100.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

32

23

1

5

1

1

1

1

17

77



RETAIL TRADE—Merchandise Line Sales South Atlantic-Del. 7F-27

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

AIRCF»AFT| BOATi MOTORCYCLE
DEALER S—CONT I NUED

520

S20
520
527
5J1
532

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
,NOt<MERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

;
OTHER NONMERCHANOISE RECEIPTS.

310
480
500

500
500
50U
505
507

520

520
520
527
532

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. .

CAMP TRAILERS-TRAVEL TRAILERS. . .

ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . .

NONMERCHANOISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANOISE RECEIPTS. . .

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

020
0«0
100
120
180
300
320
380
itOO

«00
«00
«01
lt02

103

GASOLINE SERVICE STATIONS
(SIC 55 PART 55«)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE "tOO. . . .

AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS ....

16
41

1

2
2
1

263

2«6
246
246

549
56

(01

(01

(01

5 726

5 114

(Dl

(D)
5 005

5 001
4 892

(Dl

(01

(Dl

(D)

(01

(Dl
(Dl

(Dl

31 190

211
(01

301
(Dl
(01

(0)

(Dl
(Dl

26 224

26 100
21 588
19 539

422
1 525

(01

100.0
10.2
(Dl

(01
(01

(XI

100.0

(Dl

(Dl

97.9

100.0
97.8
(01

(Dl

(01

(Dl

100,0
(Dl
(Dl

(Dl

100.0

0.7
(01

1.0
(01
(Dl
(Dl

(Dl

(Dl
84.1

100.0
82.7
75.2
1.6
5.8

420

420
420
421
423
424

480
500
520

520
520
527
528

020
120
140
160
180
200
240
260
280
300
500
520

020
140
160
180
280
300
500
520

GASOLINE SERVICE STATIONS—CONTINUED

TIRES-BATTERIES-ACCESSORIES

JrEPTG ADDL DETAIL FOR LINE 420
.TIRES-BATTERIES-ACCESSORIES
' PARTS 1 INSTALLED IN REPAIR WORK. . . .

;
PARTS. RETAIL (OVER THE COUNTERI . . .

I AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

'rEPTG ADDL DETAIL FOR LINE 520
•NONMERCHANOISE RECEIPTS
' SERVICE LABOR
..OTHER NONMERCHANOISE RECEIPTS

APPAREL' ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT .....
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

HEN. St BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561. 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
HEN'S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

TOTAL

REPTG SALES BY BROAD MDSE LINES

CUSTOM TAILORS (SIC 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES .

222

206
206
128
29
189

9
7

137

129
129
123
35

274

200

1

13
69
125
96
12
4
4

21
7
14
19

2 868

22 368
2 609

778
117

1 714

103
101

1 251

14 689
1 172
823
348

29 985

(Dl
185

7 608
14 536
5 698

319
(01

77
155
20
153
210

1



7F-28 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Delaware: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.^
,
see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specitied

merchandise

line

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 552-3. 568)

TOTAL

120
IKO
160
leo
200
210
260
280
JOO
500
520

120
140

140
lUO
142
143
144
146

160

160
160
161
163
164
16S y
168
172
173

;

174
175
176

180
200
240
260
280
300
500
520

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOI^TING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN. S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

l-iEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADOL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES

MILLINERY STORES (SIC 563 PART]

TOTAL'

73



RETAIL TRADE—Merchandise Line Sales South Atlantic-Del. 7F-29

TABLE 2 Delaware: 1963—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^rf , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounled

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FAMILY CLOTHING STORES— CONTIMUED

NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566:

1«0
160
IBO
200
500
520

TOTAL

reptg sales by broad mdse lines .

men's-boys' clothingi exc. footwear .

women's-girls' clothinsi exc. footwear
all footwear
curtains-dkaperies-dry goods
all other merchandise
nonmerchandise receipts

men's shoe stores isic 566 parti

TOTAL

160
160

180
180
181
182
163

500
520

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR. . . . . .

CHILDREN'S Af.D INFANTS' FOOTWEAR . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . .

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PARTI

ItO
160
180

180
180
181
182
18J

200
500
520

TOTAL .

REPTG SALES BY BROAD HOSE LINES . ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRL5' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR

REPTS ADDL DETAIL FOR LINE 180
ALL FOOTWEAR

,

MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . ,

CURTAINS-DRAPERIES-DRY GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHILDREN'S. INFANTS' WEAR
STORES (SIC 5541

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 5691

15

11

S
11

11
11
3

11
6

1

2

3
12
10

12
155
706
(Dl

6
(Dl

67
1 126

1 500
1 126

25
1 302

99

(D)

(Dl

3 791

3 152
3 356

831
1 631
BBS

(0)
IDl

(01

101

100.0

0.2
2.6

96.7
(Dl

0.1
(Dl

(X)

100,0

1.5
95.1

100.0
95.1
1.7

86.8
6.6

(Dl

(Dl

(D)
2.2

96.9

100.0
97.2
21.2
17.3
25.7

(Dl

(D)

(0)

(X)

110
160
200
220
210
260
280
300
320
310
120
500
520

110
160
200
220
210
260
280
310
500
520

200
220
210

210
210
213
211
215
216
217

260
280
310
500
520

200
220
210
260
310

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION E(JUIPHENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

[REPTG ADDL DETAIL FOR LINE 210
{furniture-sleep equip. -floor COVERINGS.

SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS

DRAPERY. CURTAIN. UPHOLSTERY
STORES ISIC 57111

Standard Notes: Represents zero. (D) Withheld to avoid disclosure.

TOTAL

REPTG SALES BY BROAD MDSE LINES

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

11
11
37
11
33

27 265

(Dl

(Dl
138

9 978
13 111

1 973
29

(Dl
11

(Dl
(01
110
937

17 299

13 331

136
588

12 010

12 195
11 167
1 669
8 121
1 116

(01

(Dl

116
(Dl

(Dl

(Dl

186

2 121

1 321

(Dl

(Dl

1 273
(Dl
(Dl

171

(01

100.0

(01

(D)

1.6
36.6
19.3
7.2
0.1
(Dl
0.2
(01

(Dl

0.5
3.1

108



7F-30 South Atlantic-Del. RETAIL TRADE—Merchandise Line Sales

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind ot business and merchandise line

Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

CHINA. GLASSWAREi METALWARE
STORES I5IC 5715)

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

200
220

220
220
22«
225
226
227

240
260

260
260
264
265

280
300
320
U20
500
520

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S" ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP E(JUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION E<3UIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 5732)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

RECORD SHOPS (SIC 5733 PART)

TOTAL

REPTr, SALES BY 3P0AD MDSL LINES .

5 995

e U96

(Dl

6 016

7 059
1 654
3 100
1 255

(01

(D)

(Dl

1 573

4 899
1 573

(D)

(D)

(D)

(D)

(Dl
(Dl

41
594

2 359

(D)

2 339

(Dl

441

(D)

(X)

100.0

(Dl

70.8

100.0
55.9
43.9
17.8
(Dl

(Dl

(D)
19.7

100.0
34.1
(D)

(Dl

(Dl

(D)

(Dl
(D)
0.5
7.0

(XI

100.0

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

220 I MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.

220
220
228
229
231
232
233
234

500
520

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD lOS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
RECOROS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
050
080
100
120
140
160
180
280
400
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

296

34
295
61
5

37
2

1 898



RETAIL TRADE—Merchandise Line Sales South Atlantic-DeL 7F-31

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and meichandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by tlie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RESTAURANTS. LUNCHROOMS ISIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS. .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

REFRESHMENT PLACES ISIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
JEnELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE ,

CATERERS (SIC 5612 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 581il

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE

282



7F-32 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including iines identified by.-
. see "Description of the Tables" in front]

150
180
220
210
260
2S0
300
320
380
UOO
"(20

500
520

210
260
280
500
520

010
lUO
180
280
300
500
520

oao
110
leo
280

Kind ol business and merchandise line

ANTIQUE STORES 1 SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECI<EATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab

lishments

(number)

ANTIQUE STORES (SIC 59321

TOTAL

SECONDHAND STORES (SIC 5933)

TOTAL

BOOKi STATIONERY STORES (SIC 59H

)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 591(2)

TOTAL

STATIONERY STORES (SIC 591(3)

TOTAL

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
JEnELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS

Sales

($1,000)

17

14

2 ^

3|
1

1

(D)

(D)

(D)

(D)

Percent

of sales

accounted

for by the

specified

merchandise

line

(Dl

(D)
(D)

(D)

(0)

5t
(D)

(D)

(D)
(Dl

(Dl
H2t
(D)

(D)

1 895

(D)

(Dl

(D)

i 781
(Dl

796

543

(Dl

(Dl

(Dl

(D)

534
(D)

(D)

(X)

(Dl

(D)
(D)

94.1
(Dl

100.0

(0)

(01
(01

(Dl

(Dl

3.2
(01

(Dl

(D)

(D)

(D)
24.9
(Di

(Dl

300

300
300
301
302
303
304
305
306
307

180
220

(X)
,, 250
i 320
340
400
420
440
460
480

100.0
il
520

(X)

100.0

(D)

(D)
(D)
(Dl

93.4
ID)

(01

(D)
(Dl
(Dl

(Dl

020
100
320
420
440
450
480
520

220
260
280

280
280
281
282
283
284
285
285

300
500

Kind of business and merchandise line

SPORTING GOODS STORES— CONTINUED

SPORTING-RECREATION EQUIPMENT . . . .

REPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODS' SALES TO INDIVIDUALS
ATHLETIC GOODS' SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
SOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . .

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

BICYCLE SHOPS (SIC 5953)

TOTAL

Estab

lishments

(number)

HAY' GRAIN. FEED STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUE(.S-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
HARDWARE
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5959 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

tREPTG ADDL DETAIL FOR LINE 280
fjEWELRY-OPTICAL GOODS

WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS' INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....

23
23
22
22
22
17
21
5

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

12



RETAIL TRADE—Merchandise Line Sales South Atlantic-Del. 7F-33

TABLE 2 Delaware: 1963—Continued

[Includes only establishments with payroll. For explanation ol tables, including lines identifted by .4 , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab-

lishmerils

(number)

Sales

($1,000)

PercenI

ol sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

JEWELRY STORES—CONTINUED

NONMERCHANDISE RECEIPTS

520
520
529

1 REPTG ADOL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK 1 JEWELRY REPAIRS.

100
220
320
340
380
"too

"120

«U0
480
500
520

100
220
320
340
360
«00
420
440
480
500
520

020
040
100

FUEL" ICE DEALERS (SIC 5981

REPTG SALES BY BROAD MDSE LINES

CIGAR5-CIGARETTES-T08ACC0
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOHOoILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSoRIES . . . .

FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND KOOD DEALERS (SIC 5982 PARTI

TOTAL

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS (SIC 59831

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS (SIC 5984)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FLORISTS (SIC 59921

TOTAL^

CIGAR STORES. STANDS (SIC 5993)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
C IGARS-C I GARETTES-TOBACCO

21
(NA)

21

? 933
(NA)
335

17 610

15 768

(D)

680
307
(01

(D)
(Dl

(0)

(Dl
ID)

(Dl
204

11 122

9 461

(D)

(Dl

(Dl

360
(Dl

(D)

(Dl

(D)
7 952

(Dl

110

4 217

(Dl

1 860

1 860

174
(Dl

1 240

100.0
(NA)
11.4

CIGAR STORES. STANDS— CONTINUED

120 'COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
320 HARDWARE
400

i
AUTO FUELS-LUBRICANTS

(Dl
4.3
1.9
ID)

(Dl
(Dl
(Dl
(Dl
(Dl

(Dl
1.3

(XI

100.0

(Dl
(Dl

(Dl

3.8
(Di

(Dl

(01

(D)
84.1
(D)
1.2

(X)

100.0

(XI

100.0

9.4
(D)

66.7

020
160
200
240
300
320
500

ALL OTHER MERCHANDISE

NEWS DEALERS. NEWSSTANDS (SIC 59941

TOTAL'

CAMERA. PHOTOGRAPHIC SUPPLY
STORES ISIC 59951

TOTAL

REPTG SALES BY BROAD MDSE LINES

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 5997)

TOTAL^

OPTICAL GOODS STORES (SIC 5998)

TOTAL'

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

TOTAL

PET SHOPS (SIC 5999 PARTI

TOTAL ,

(Dl

(Dl

(Dl

(Dl

983

(Dl

121

(01

1 645

(Dl

(Dl

(Dl
(Dl

(01

(Dl

1 328

(Dl

(Dl

(D)

(D)

(X)

100.0

(XI

100.0

100.0

(D)

(Dl

(D)
(D)

(D)

(D)

80.7

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.
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020
100
120
140
160
180
200
220
2U0
260
2eo
300
320
310
itOO

1420

UUO
i|60

U80
500
520

TABLE 2. Delaware: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by,< . see "Description of the Tables" in front]

Kind o( business and merchandise line

OTHER (SIC 5999 PARTI

TOTAL'

N0N5T0RE RETAILERS
(SIC 53 PART«1

TOTAL

REPTG SALES BY BROAD HOSE LINES

GROCERIES-OTHER FOODS
CIGARS-CI6ARETTES-T0BACCU
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOVS' CLOTHINGi EXCi FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENd'ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELi-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHES MERCHANDISE
NONHERCHANDISE RECEIPTS

Eslab

lishments

(number)

Sales

($1,000)

10 751

6 533

4



RETAIL TRADE—Merchandise Line Sales South Atlantic-Del. 7F-35

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963
Wilmington, Del.-NJ.-Md., SIVISA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^A , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise
i

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE. TOTAL . . . . ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO ,

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

HEN'S-BOYS' CLOTHING. EAC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

LUMBER-BUILDiNG MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS- ICE ,

ALL OTHEK MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
MAJOR APPL.-RADIO-TV-MUS;CAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
; FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

HARDWARE.

486
Ultl

218
238
337
281
113
181
130
99

131
98
170

83
138
111
80

324
319
24
29
77

375
366

14
5

'I'
17

526 868

113 773
25 277
7 286

17 751
10 580
20 429
16 205
35 992
9 412
9 484

16 312
18 602
8 334
4 334
5 302
6 624

16 880
84 002
26 444
15 177
2 336
6 975

10 638
24 409
11 513

26 187

21 636

(Dl

(D)

(D)
(Dl

200
68

422
(D)

112
2 655
14 157

(0)

(D>

(D)
2 047

91
912
117
602

(Dl

(Dl

(Dl

(D)

(Dl'

(D>

(Dl

(Dl

100.0

21.5
4.8
1.4
3,4
2.0
3.9
3.1
6.8
1.8
l.B
3,1
3.5
1.5
0.8
1.0
1.3
3.2
15.9
5.4
2.9
0.4
1.3
2.0
4.5
2.2

(X)

100.0

(D)

(D)

(D)

(D)
0.9
0.3
2.0
(Dl

0.5
12.3
65.5
(01
(01

(Dl

9.5
0.4
4.2
0.5
2.8

(X>

100.0

(D)

(D)

(Dl

(Dl

100.0
(Dl

(Dl
(Dl

6.2

LUMBER YARDS—CONTINUED

340 LUMBER-BUILDING MATERIALS

340 '

340
341
342 '

343
344
345
346
347
348
349
351
352
353
354
355

460
480
500
520

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

HAY-GRAIN-FEED-FARH SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

220
260
320
340

340
340
341
342 .

343 •

344
345

;

346 i

347
348
349
352
353
354
355

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE.
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340.
LUMBER-BUILDING MATERIALS
LUMBER
PLY'IOOD.
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

MASONRY SUPPLIES .

INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

460 I HAY-GRAIN-FEED-FARM SUPPLIES.
490 HOUSEHOLD FUELS-ICE
500 ' ALL OTHER MERCHANDISE . . . .

520 NONMERCHANDISE RECEIPTS . . .

HEATING. PLUMBING EQUIP. DEALERS
(SIC 5221

TOTAL

REPTG SALES BY BROAD MDSE LINES

PAINT. GLASS. WALLPAPER
STORES (SIC 5231

TOTAL

REPTG SALES BY BROAD MDSE LINES

9 760

9 885
8 474
2 591
1 155

114
338

2 171
398
212
180
58
(01

487
107
(Dl
409

(Dl

(Dl

(Dl

325

2 857

(D)
(01
(Dl

1 733

2 767
1 583

360
152
243
(01
114
(Dl
(Dl

(Dl

(Dl
43
(Dl

(Dl
(01

(Dl

500
(Dl
(Dl

1 150

(Dl

85.1

100.0
85.7
25.2
11.7
1.2
3.4

22.0
4.0
2.1
1.8
0.7
(01

4.9
1.1
(Dl

4.1

(Dl

(Dl

(01

2.9

100.0

(Dl
(Dl
(01

60.4

100 .0
60.8
13.0
5.5
8.8
(Dl

4.1
(Dl
IDl

(D)

(Dl

1.5
(D)

IDl
(Dl

(Dl

20.9
(Dl
(Dl

(XI

100.0

1 844 (XI

(01
i

100.0

Standard Notes; - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.
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TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Det.-N.J.-Md., SMSA

[includes only establishments with payroll. For explanation of tables, including lines identified byi^.*.
,
see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ELECTRICAL SUPPLY STORES (SIC 52«

)

TOTAL^

HARDWARE STORES (SIC 5251)

120
220
2U0
260
300
320

320
320
322
323
324

310

3«0
310
318
355

«00
4U0
"160

1180

500
520

260
280
300
320
310
380
"too

"120

4tt0

"(60

«80
500
520

020
oao
060
080
100
120
140

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS i

MAJOR APPL.-RADIO-Tv-KUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

REPTG ADDL DETAIL FOR LINE 320. ...
HARDWARE
GARDENING EQUIPMENT-SUPPLIES ....
PLUMBING-ELECTRICAL SUPPLIES ....
OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. ...
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . ,

AUTO FUELS-LUBRICANTS
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

2 450

(D)

(Dl

(Dl

ID)
(D)

1 554

2 150
1 311

332
219
764

362

1 813
343
325
18

(D)

(D)
(D)

(0)

ID)

(D)

(D)

(0)

(D)
(0)

(0)

(D)

(D)

<D)
ID)

ID)

ID)

(D)
227

51



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-37

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-N.J.-iVld., SMSA

[Includes only establishments with payroll- For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merctiandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

?20
220
221 ;

222 .

2«0

210
i

240
2U1
212 '

260

260
260
261
262

2S0
300
320

320
320
322

3«0
3«0
3«e

uoo
U80
500

500
500
501 I
502 !

GENERAL MERCHANDISE STORES— CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

020
OUO
060
080
100
120
lUO
160
180
200
260
280
300
320
400
420
UBO

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITUkE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHEN*ARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER

AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE ...
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-*HEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

DRY GOODS STORES (SIC 539 PART)

TOTAL

SEWINGi NEEDLEWORK STORES
(SIC 539 PART)

FOOD STORES (SIC 54)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS- CLOTHINGt EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERieS-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS . .

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE

(Dl

(0)

(D)
(D)

(D)

(Dl
(Dl

(Dl

(Dl

(01

(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

101

IDI

ID)
194

(Dl

(Dl

(Dl

(Dl

135 654

291
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TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-N.J.-Md., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^^ ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FRUIT STORESi VEGETABLE MARKETS
ISIC 513)

020

020
020
021
022
02U

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGET4BLESI
ALL OTHER FOODS

CANDY. NUT. CONFECTIONERY
STORES (SIC 5«i*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020
020 ' GROCERIES-OTHER FOODS
02U

040
100
120
«00
500

500
500
516

REPTG AOOL DETAIL FOR LINE 500.
I ALL OTHER MERCHANDISE

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 020.

ALL OTHER FOODS.

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

DAIRY PRODUCTS STORES (SIC 5U5)

TOTAL

RETAIL BAKERIES (SIC 5U5I

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIES. MANUFACTURING
(SIC 5162)

RETAIL BAKERIES. NONMANUFACTURI NG
(SIC 5163)

EGG AND POULTRY DEALERS
(SIC 5U9 PARTI

OTHER FOOD STORES (SIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOTIVE DEALERS ISIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

153

120

873

873
873
(D)
(01

(D)

1 439

1 198

910

889
631
631

(Dl

(D)
(D)

(D)

(D)

(D)

(D)

(D)

2 553

(Dl

172

(D)

HI 702

104 813

AUTOI^OTIVE DEALERS— CONTINUED

100.0

100.0
100.0

(Dl
(D)

(D)

100.0

76.0

100.0
71.0
71.0

(D)

(D)
(01

(0)

(D)

100.0
(Dl
(Dl

100
220
240
260
300
320
340
380
400
420
480
500
520

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
All other MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

220
380
400
420
500
520

220
380

380
380
381
382
383
384
385
386

ij 387
,

388

i
400

400
400
401
403

(XI

100.0

(XI

100.0

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OfL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
422
423
424

520

520
520
527
528

REPTG ADDL DETAIL FOR LINE 520.
i NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Nol available.

TOTAL

REPTG SALES BY BROAD MDSE LINES

(X) Not applicable. (Z) Less than 0.05%.

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-Del. 7F-39

TABLE 3 Delaware—standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-NJ.-IVId., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^,* ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specilied

merchandise

line

PASSENGtR CAR DEALERSi
NONFRANCHISEO (SIC 55S)

TIREi BATTERY! ACCESSORY
DEALERS (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

100
220
2«0
260
300
320
340
100

UOO
"too

103

120

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

. REPTG AODL DETAIL FOR LINE 100.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

120
120 I

126
127

;

128
129
131
132
133
131
135
136

500
520

520
520
521
525
526

ALL OTHER MERCHANDISE .

N0NMERCH4NDISE RECEIPTS

;
REPTG ADDL DETAIL FOR LINE 520. . . .

iNONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . >

300

300
300
308
309
311
312
313
311

380
100

100
100
101

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 120
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETOEAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

MISC. AIRCRAFTi MARINEi AUTO-
MOTIVE DEALERS (SIC 5591

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
SPORTING-RECREATION EOUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATSi INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS . . . . .

ALL OTHER SPTG. GOODS-RECREATION EQUIP

AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 100.
;
AUTO FUELS-LUBRICANTS
GASOLINE

3

12

(Dl

10
12

(D)

(Dl
15U

(D)

(Dl

(Dl

(Dl

1 130

3 621
3 297
1 692

961
(01

155
(Dl
(Dl

(Dl
(Dl

(Dl
166

(01

230

1 201
116
83
(Dl
(01

228
018
82
(Dl

(Dl

(Dl

118
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

U)

(Dl

0.9
(Dl

0.2
0.8
(Dl

(Dl
3.1

100.0
(Dl

(Dl

(Dl

88.7

100.0
91.1
16.7
26.5
(01

1.3
(Dl

(Dl
(Dl

(01
(Dl

1.6

(Dl

1.6

100.0
12.2
6.9
(01

(01

87.3

100.0
90.6
3.7
(Dl

(Dl

(01

5.3
(Dl

(Dl
(01

100.0
(01
(Dl

520

520
520
527
531
532

AIRCRAFTi BOATi MOTORCYCLE DEALERS—CON

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
STORAGE AND DOCKING SERVICES
OTHER NONMERCHANDISE RECEIPTS

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

020
010
100
300
380
100

100
100
101
102
103

120

120
120
121
123
121

180
500
520

520
520
527
528

020
120
110
160
ISO
200
210
260
280
300
500
520

020
110
160
130
280
520

GASOLINE SERVICE STATIONS
(SIC 55 PART 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION EOUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 100
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 120
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPARELi ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'5-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS- CLOTHING. EXC. FOOTWEAR
ALL FOOTC'EAR
CURTAINS-DRAPERIES-DRY GOODS. ....
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEKELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

.

MEN'S- BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . (

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTGEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

231

28
13
32

1

2
231

213
213
212
30
189

191

178
178
103
21
161

3
121

112
112
108
31

(Dl



7F-40 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-NJ.-Md., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
lUO
160
ISO
200
280
300
500
520

120
lUO

lao
110
142
143
1414

MEN'Si BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CUSTOM TAILORS (SIC 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3' 568)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXCi FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

REPTG SALES BY BROAD MDSE LINES .

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
163
164
165
168
172
173
174
175
176

180
280
300
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

36

23

34
34
7
6
17
20
27
34
30
16
5

15

5 671 I (X)

ID) 100.0

196 (X)

(Dl
:

100.0

11 534

(D)
(D)

10 451
328
(D)

(0)
(D)
70
185

11 914

9 796

(D,
(D)

(D)

(D)

(0)
(D)

'

(0)
,

(D)

9 302
8 536

(D)

lOO
215
822

1 804
3 535
1 289

I

203
I

(D) I

260

(D)

(D)

(0)
70

(0)

100.0

(D)
(D)

90.6
2.8
(D)

ID)

(D)
0.6
1.5

; 120

100.0 ' ito

(D)
(D)

100.0
(D)

(D)
(D)

(D)

(Q)

100.0
91.8
(D)

1.1
2.3
8.8
19.4
38.0
13.9
2.2
(D)

2.8

(D)

(D)

(D)

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563i 558)

!

TOTAL
I

28
I

2 528
j

(X)

REPTG SALES BY BROAD MDSE LINES •
.

' 17 (D) 100.0

Standard Notes: - Repiesenis zero. (D) Withheld lo avoid disclosure. (NA) Not available.

140
140
142
143
144
145
146

160

150
160
161
163
164
155
168
172
173
174
175

ISO
200
240
260
280
300
500

MILLINERY STORES (SIC 563 PART)

TOTAL

CORSET' LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL' ACCESSORY' OTHER SPEC.
STORES (SIC 563 PA'^Tl

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURRIERS' FUR SHOPS (SIC 558)

TOTAL

FAMILY CLOTHING STORES (SIC 555)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

; REPTG ADDL DETAIL FOR LINE 140. . . . >

I MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRECSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-CRAPERIEE-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE

13

7

10
10

1 775

(D)

2 770

2 465

(D)

1 111

2 095
957
157
423
110
14

249

974

2 096
831
(D)

(D)

37
(D)
185
178
(D)

(D)
46

(X)

100.0

(D)

45.1

100.0
45.7
7.5

20.2
5.2
0.7
11.9

39.5

100.0
39.5
(D)

(D)

1.8
(D)

8.9
8.5
(0)

(D)

2.2

161



RETAIL TRADE—Merchandise Line Sales South Atlantic-DeL 7F-41

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-NJ.-Md., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a..^ ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

loc by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ito
160
180
200
500
520

lUO
160
180

180
180
181
182
183

200
500
520

FAMILY CLOTHING STORES—CONTINUED

NONMERCHANDISE RECEIPTS

SHOE STORES ISIC 5661

TOTAL

REPTG SALES BY 8R04D MOSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES ISIC 566 PARTI

TOTAL

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

1«0
1«0
1«2

CURTAINS-DRAPERIES-DRY GOODS.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

CHILDREN'S' INFANTS' WEAR
STORES (SIC 561)

TOTAL ....
REPTG SALES BY BROAD MOSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE l«0. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING

« 875

12
tDI

1 676
tDI

6
37

3 618

2 755

(Dl

64
2 612

2 653
2 556

692
1 211
620

(D)

IDI

ID)

1 231

913

101

(Dl
(Dl

101

FLOOR COVERING STORES (SIC 5713]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure, (NA) Not available. (X) Not applicable. (Z) Less than 0.054.

100.0

0.2
(D)

95.9
(Dl

0.1
0.8

(XI

100.0

101 1

2.3 ;i

95.9 i

100.0
96.3 '

26.1 I

16.8
23.4

ij

(Dl

(Dl

(Dl

100.0
(Dl

101

CHILDRENtSl INFANTS' WEAR
STORES— CONTINUED

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
163
164
165
168
172
173
174
176

I
REPTG ADDL DETAIL FOR LINE 160

I WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 ALL FOOTWEAR
240 FURNITURE-SLEEP EOUIP.
500 ALL OTHER MERCHANDISE

FLOOR COVERINGS.

200
220
240
260
280 i

300
320
340
420
500
520

MISCELLANEOUS APPARELi ACCESSORY
STORES (SIC 5691

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 571

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES

200
220
240
260
280
320
340
500
520

CURTAINE-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARD'.ARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

740

913
740
501

4

(01
14
53
78
38

(Dl

IDI

(01

(Dl

(Dl

65



7F-42 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963 -Continued

Wilmington, Del.-NJ.-Md., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by ^^ k. see "Description of the Tables" in front]

Kind of business and merchandise line

Estab^

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRAPERY' CURTAINi UPHOLSTERY
STORES (SIC 57141

CHINAi GLA5S*AREi METAL*ARE
STORES (SIC 57151

200
220

220 I

220
I

221
225

I

226
227

2«0
260

I

260
260
2611

265

2BO
JOO
320
"120

500
520

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

TOTAL ,

HOUSEHOLD APPLIANCE STORES ISIC 572)

TOTAL <

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220. ...
MAJOR APPL.-RADIO-TV-MuilCAL INSTR. .

NEW MAJOR APPLIANCES
NE* RADIOS-TV'St ETC
USED MAJOR APPLIANCES-RADIOS-TV'Si .

RECORDS-TAPES-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. . . .

KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KM CHENWARE-HOUSEWARES . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 5732)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

(0)
5 058

5 600
3 510
2 403

959
(D)
(Dl

(01
1 389

3 857
1 389

101
(01

(Dl

(D)

(01
ID)

(01
538

2 082

(D)

(D)
70.8

100.0
62.7
42.9
17.1
(Dl

(01

(01
19.4

100.0
36.0
(0)
(D)

(01

(Dl
(01

101
(0)
7.5

(X)

100.0

020
040
050
080
100
120
2S0
300
400
500
520

020
040
060
030
100
120
230
300
400
500
520

020
040
060
090
100
500

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

RECORD SHOPS (SIC 5733 PART)

TOTAL

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

TOTAL

EATING. DRINKING PLACES (SIC 581

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS ........
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT , , , .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS! LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

553

391

40
320
174
49
45
2
1

1

2
9
8

268

36
268
51
10
39
2
1

1

2
9
5

17
164
49
10
28
5

2 087

10)

30 222

705
21 931
6 305

580
261
(Dl

(D)
(01

(Dl

133
124

24 642

ID)

21 495
1 729

156
241
(Dl

(Dl

(D)
(0)

133
(0)

17 775

335
15 381

(0)

155
138
(0)

(XI

100.0

100.0

2.3
72.5
20.9
2.3
0.9
(D)

(0)
(Dl

(D)

0.4
0.4

100.0

(D)

87.2
7.0
0.6
1.0
(Dl

(01

(Dl
(Dl

0.5
(01

100.0

1.9
86.5
(0)
0.9
0.8
(D)

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Del. 7F-43

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-N.J.-Md., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.4kA k, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specilied

merchandise

RESTAURANT Si LUNCHROOMS— CONTINUED

NONMERCHANDISE RECEIPTS

020
0«0
060
iOO
120
280
300
«00
500
520

020
OHO
060
OBO
100
520

020
OtO
100
120
160
220
260
280
320
500
520

020
010
100

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO .

COSMETIC b-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPHENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS ISIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

DRINKING PLACES lALCOHOLIC
BEVERAGES] (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

SROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRUG STORES 1 PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
»OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEAlS-SNACKS
CIGARS-CIGARETTES-TOBACCO

52
123
39
6
3

2 281

(D)

U 294

35«
3 672

(D)
(D)

(Dl
(Dl

(01

(D)

(Dl

(Dl

462

(01

(Dl

436
576
524
(Dl

(01

16 107

(Dl

1 024
2 053
10 803

(Dl

(D)

(Dl
250
(Dl

1 272
(Dl

(Dl

(Dl
1 973

(XI

100.0

100.0

8.2
85.5
(Dl
(0)
(D)
(Dl
(Dl
(Dl
(01
(Dl

DRUG STORES— CONTINUED

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

120 f REPTG ADDL DETAIL FOR LINE 120
120 , COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

121 MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
122 ' PRESCRIPTIONS
123 I COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

(XI

(XI

100.0

(Dl
7.8

(01
(01

12.5

160
220
260
230
320
500
520

020
040
060
080

100.0 t 100
120
140
160
180
200
220

ji 240
260
2B0
300
320
340
380

82.0 I 400
9.4 420
(Dl 440

460
480
500
520

100.0

(Dl
6.4
12.7
67.1
(Dl

(Dl
(D)
1.6
(D)
7.9
(Dl

020
040

I
060
080
100
400
500
520

140
160
180
220
240
260

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEl'ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 593)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

(i'OMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTS'EAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

52
29
42
183
31
5
5

3
2

10 558

15 508
10 359
4 191
4 140
2 033

(0)

(01

(D)
(Dl

(Dl

(Dl

(Dl

52 509

343
291
(01

16 923
1 575

27
(01

(01
(Dl

(01

151
398
252
474
532
402
851
(Dl
690
534
83

884
198
930
832

213



7F-44 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-N.J.-Md., SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^.*. , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

280
300
320
380
UOO
«20
500
520

ANTIQUE STORESi SECONDHAND
STORES—CONTINUED

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

SECONDHAND STORES (SIC 59331

TOTAL

BOOKi STATIONERY STORES (SIC 5911 >

TOTAL

REPTG SALES BY BROAD MDSE LINES t

BOOK STORES (SIC 59U2

)

TOTAL

STATIONERY STORES (SIC 59«3)

TOTAL

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595]

TOTAL

REPTG SALES BY BROAD MDSE LINES

OttO

ItO
180
280
300
500
520

MEALS-SNACKS
MEN'S-BOYS' CLOTHINGi EXC. FOO
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

SPORTING GOODS STORES (SIC 59521

TOTAL

REPTG SALES BY BROAD MDSE LINES

OttO

140
180
280
300

300
300
301
302
303
30"t

305
305
307

500
520

MEALS-SNACKS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

'REPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODS. SALES TO INDIVIDUALS
ATHLETIC GOODS' SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

15

11

10
10
9 !

3

5
5
3

1

1

(D)

(01
(D)

(01

(01

(01
(Dl
(D)

2 058

(Dl

1 581

1 191

(Dl

(Dl
(01 i

(Dl
1 382

(Dl

(Dl

1 191
1

(Dl

(01

(01

(01
I 382

(01
(01
(01

(01

(Dl

(01
(Dl

(Dl

(Dl

(01

(01

(01

(Dl
101
(01

(Dl
(01

(Dl
(01

(XI

100.0

100.0

(01

(01
(01

(01
92.7
(01

(01

100.0

(01

(01

(01

(01
92.7

100.
(Dl
ID)

(01
(Dl
(Dl

(0)
ID)

(Dl

(01

(0)

BICYCLE SHOPS (SIC 5953)

TOTAL

HAY' GRAIN' FEED STORES (SIC 5962)

TOTAL

««0
450
«80
500
520

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
250

I

KITCHENWARE-HOME FURNISHINGS. . . .

280 ' JE«ELRY-OPTICAL GOODS

280
280
281
282
283
2e«
285
286

300
500
520

520
520
529

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS' INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

'REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

, WATCH. CLOCK' JEWELRY REPAIRS.

OttO

220
;

320
3tt0

380
ttOO

tt20

ttttO

tt60

ttSO

500
520

FUEL' ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HAROVARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM E(3UIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Repiesenis zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficieni reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.051.

3 356

(D)
3 lett

(01

(01

(Dl

307

(01

12 278

10 tt99

(01
(Dl

(01
(Dl
(Dl

192
(01

(01

(01
9 031

(01

131

100.0

(01

94.9
(01

(01

(0)

(X)

100.0

27



RETAIL TRADE-Merchandise Line Sales South Atlantic— Del. 7F-45

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-N.J.-Md., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent ^

of sales

accounted '

for by the

specified

merchandise li

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

COAL AND *00D DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE
LUMBER-BUILDING MATERIALS . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 59831

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDVIARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHEK MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS (SIC 598«l

TOTAL

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS • . .

KITCHENWARE-HOME FURNISHINGS.
JEKELRY-OPTICAL GOODS . . . .

HARDWARE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

CIGAR STORESi STANDS (SIC 5993)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

NEWS DEALERSi NEWSSTANDS (SIC 599U

I

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(D)
473
(Dl
971

(D)



7F-46 South Atlantic—Del. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Delaware—Standard Metropolitan Statistical Areas: 1963-continued

Wilmington, Del.-NJ.-IVld., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,*.,^. , see "Description of the Tables" in front]

Kind o( business and merchandise line

Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

Ime

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

lUO
160
180
200
220
2«0
260
280
300
320
iJiO

420
U40
500
520

NONSTORE RETAILERS— CONTINUED

MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-SIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS ,

TIRES-BATTERIES-ACCESSORIES .

FARM EOUIPMENTi MACHINERY ,

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

101



RETAIL TRADE-Merchandise Line Sales South Atlantic— Del. 7F-47

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-sNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPHENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER I BLDG. MATLS. > HARDWARE!
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS i

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . i

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS (

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY ,

HAV-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS (

LUMBER YARDS
ISIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2tO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

KITCHENWARE-HOME FURNISHINGS
HARDWARE

1 196

820

19<*

153
64
90
153
130

89
67
711

52
91
66
tt9

93
61
13

156
151
25
28
36
165
151

187 973

152 599

29 565
5 538

U02
262
175
421
126
863
254
448
282
533
469
986

1 429
2 671
7 367

25 909
6 722
4 970
4 138
6 269
6 361
8 484
3 539

12 193

(Dl

(0)

(Dl

IDI

7
(Dl
(Dl

214
ID)

63
1 501
6 440

(D)
(0)

136
3 202

136
(01

ID)

79

9 087

5 995

ID)

(0)

ID)
(D)

ID)
175

IX)

100.0

19.4
3.6
0.9
3.4
1.6
3.6
2.7
3.8
1.5
1.6
2.6
2.3
1.0
0.6
0,9
1.8
4.8
17.0
4.4
3.3
2.7
4.1
4.2
5.6
2.3

100.0

101
(01

(0)
(Dl

0.1
(D)
ID)

1.8
(Dl
0.5
12.3
52.

S

(0)
(D)

1.1
26.3
1.1
(D)

(01
0,6

(X)

100,0

(0)

100.0
(D)

(D)

(0)
2.9

340

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

480
520

LUMBER YARDS— CONTINUED

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS' DOORS' AND FRAMES-METAL (

KITCHEN CABINETS .

ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. .

PAINT-GLASS-WALLPAPER. ,....,
HEATING AND PLUMBING EQUIPMENT .

METAL ROOFING AND SIDING . . . . ,

MASONRY SUPPLIES •
(

INSULATION ,

PREFABRICATED BUILDINGS AND PARTS,
ALL OTHER BUILDING MATERIALS . .

HOUSEHOLD FUELS-ICE ,

NONMERCHANDISE RECEIPTS
,

BUILDING MATERIALS DEALERS
(SIC 521 PART)

PLUMBING EOUIP.
(SIC 522)

PAINT' GLASS' WALLPAPER
STORES (SIC 5231

ELECTRICAL SUPPLY STORES (SIC 524)

TOTAL

HARDWARE STORES ISIC 5251)

REPTG SALES BY BROAD MDSE LINES

020
100
120
180
220
240
260
280
300
320

320
320
322
323
324

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

ALL FOOTWEAR
MAJOR APPL, -RADIO-TV-MUSICAL INSTR. , .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

, REPTG ADDL DETAIL FOR LINE 320,
'HARDWARE
GARDENING EQUIPMENT-SUPPLIES ,

PLUMBING-ELECTRICAL SUPPLIES ,

OTHER HARDWARE-TOOLS

340
I

LUMBER-BUILDING MATERIALS

340
340
348
356

400
420
450
500
520

340,REPTG ADDL DETAIL FOR LINE
LUMBER-BUILDING MATERIALS , , , .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . ,

NONMERCHANDISE RECEIPTS , . .

17



7F-48 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
,
see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTKEAR
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*!

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

TOTAL

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

29
11
18
3«
33
34
31
41
24
8

35
29
15
33
3
8
3
1

2
1

32

3 756

(D)

(Dl
(Dl

(Dl
(Dl

(Dl
127
(Dl

(Dl

(Dl
(Dl

3 202
(Dl

40

13 869

634
(Dl

(Dl

620
1 337
2 275

444
1 934
1 067

(Dl

620
135
261
656
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

1 155
(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

(01
3.4

(XI

100.0

4.6
(Dl

(Dl
4.5
9.5
16.4
3.2
13.9
7.7
(01
4.5
1.0
1.9
4.7
(Dl

(01

(01

(Dl
(01
(01
8.3
(01

260



RETAIL TRADE-Merchandise Line Sales South Atlantic-Del. 7F-49

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

fO( by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRV SOOOS STORES (SIC 539 PART)

TOTAL

SEWING. NEEDLEWORK STORES
ISIC 539 PARTI

FOOD STORES ISIC 51)

TOTAL

REPTG SALES BY BROAD MD5E LINES . .

GROCERIES-OTHER FOODS
MEALS-SHACKS -

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

HARDWARE
AUTO FuELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS ISIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY . .

PRODUCE IFRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WCMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

'REPTG ADDL DETAIL FOR LINE 500.
IaLL other MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PART)

TOTAL

FISH (SEAFOOD) MARKETS (SIC 542 PART)

TOTAL

158

109

109
5
3

67
61
5

8
3
3
3

125

87 1

87

76
76
75
69
55
73

61
29

33 224

27 494
34
(0)

1 467
2 018

(2)

(D)
(D)

(D)

(0)

(D)

(0)
ID)

133
1 936

(0)

35 547

32 409

(Z)

(0)
1 467
2 018

(Z)
(D)

(D)

(D)

ID)
(D)

(D)

(0)

(01
(Dl

29 825
1 844

(0)

(D)

(Dl

(0)

31 240



7F-50 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

REPTS SALES BY BROAD HDSE LINES

380
UOO
420
««0
500
520

380

380
380
381
383
384
385
386
387
388

400

400
400
401
402
403

420

420
420
421
422
423
424

440
520

520
520
527
528

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTt MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

DOMESTIC CAR DEALERS ISIC 551 PART)

REPTS SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

REPTS ADOL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS" RETAIL ....
NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. «HOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADOL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

' MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
, NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

DOMESTIC AND IMPORTED CAR
DEALERS ISIC 551 PART)

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

020
100

TIRE. BATTERY. ACCESSORY
DEALERS ISIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO

26
26
26
14

1

26
11
14
2

26
26
26
19
21
22

1

26

26
26
26
5

(D)

312
224
(D)

(0)

490

27 888

24 686

20 998

22 929
19 471
10 632
2 166

(D)
5 793

(Dl

500
(0)

(D)

23 319
IDI

185
ID)

(D)

1 888

24 024
1 873

971
454
181
241

(D)

1 192

24 024
1 192

(0)

ID)

526

019

(D)

(D)

(D)

1.1
7.7
(D)
(Dl
5.2

85.1

100.0
84.9
46.4
9.4
(D)

25.3
(0)

2.2
(01

(Dl

100.0
(D)

0.8
(D)
(Dl

7.6

100.0
7.8
4.0
1.9
0.8
1.0

(D)
4.8

100.0
5.0
10)

(01

(XI

100,0

ID)

(D)

220
260
300
320
400
420

420
420
426
427
428
429
431
432
433
434
436

500
520

520
520
524
525
526

TIRE, BATTERY, ACCESSORY
DEALERS—CONT INUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION E(aUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . ,

NEW AUTO TIRES-TUBES SOLD TO DEALERS ,

NEW TRUCK-BUS TIRES SOLD TO USERS, . ,

NEW TRUCK-BUS TIRES SOLD TO DEALERS. ,

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

'REPTG ADDL DETAIL FOR LINE 520
^NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. .

OTHER NONMERCHANDISE RECEIPTS

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS ....
300 ! SPORTING-RECREATION EQUIPMENT
400 I AUTO FUELS-LUBRICANTS ....
500

j
ALL OTHER MERCHANDISE , . . ,

520 I NONMERCHANDISE RECEIPTS , . .

020
300

300
300
308
309
311
312
313
314

400

400
400
401
403

520

520
520
527
531
532

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ....
SPORTINS-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
^SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL, OUTBOARD BOATS,
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG, GOODS-RECREATION EQUIP

AUTO FUELS-LUBRICANTS

iREPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE

. MOTOR OIL-GREASES-OTHER OILS .

NONMERCHANDISE RECEIPTS . . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

' OTHER NONMERCHANDISE RECEIPTS.

(D)



RETAIL TRADE-Merchandise Line Sales South Atlantic-Del. 7F-51

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

500

500
500
50U
505
507

520

520
520
527
532

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

GASOLINE SERVICE STATIONS
(SIC 55 PART 55«)

REPTG SALES BY BROAD MDSE LINES

020
010
100
120
180
300
320
380
UOO

ttOO

UOO
aoi
«02
403

420

420
420
421
423
424

480
500
520

520
520
527
528

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-DRU6S-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
|auto FUELS-LUBRICAI^TS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS t IIMSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

120
140

APPARELi ACCESSORY STORES (SIC 56

1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

157

98

27
n
23

1

1

2
1

98

92
92
92
9

83

100

76

4 564

4 272

(0)

4 159
4 079

(D)
(D)

(D)

(Dl

(01

(Dl

(D)

(D)

7 191

139
(Dl

44
(01

(Dl

(01
(Dl

(Dl
5 901

6 881
5 660
5 171

35
453

808

6 050
762
237
33

491

9
16

233

3 378
215
177
38

10 452

7 944

(Dl

100.0
98.1
(0)
(Dl

(D)

(D)

100.0
(D)

(Dl

ID)

160
180
200
240
260
280
300
500
520

100.0
(

li

1.9 (

(01 I 120
0.6
(Dl
(Dl

(Dl
(01

(Dl

82.1

100.0
82.3
75.1
0.5
6.6

11.2

100.0
12.6
3.9
0.5
8.1

0.1
0.2
3.2

5.2
1.1

(X)

100.0

0.1
32.7

140

I
160

I 180
( 200
! 240
1 260
280
300
520

APPAREL, ACCESSORY STORES--CONTINUED

WOMEN'S-GIRLS' CLOTHINQi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 567)

TOTAL

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561)

TOTAL

CUSTOM TAILORS (SIC 5671

TOTAL

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 5681

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563. 5681

MILLINERY STORES (SIC 563 PARTI

TOTAL

CORSET. LINGERIE STORES (SIC 563 PARTI

HOSIERY STORES (SIC 563 PARTI

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

TOTAL

(X) Not applicable. (Z) Less than 0.05%.

45
45
9
4
2

11
4

5

3

3 255
1 713
246
(Dl

(Dl

31
(0)
(01

(Dl

2 271

(Dl

(Dl
2 045

(Dl
(01

(01

(Dl
(Dl

(Dl
(01

41.0
21.6
3.1
(Dl

(Dl
0.4
(Dl
(0)

ID)

100.0

(0)

(01
90.0
(D)
(Dl

(Dl

(D)

(D)

(Dl

(Dl



7F-52 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^..^,^.^,^.^. see "Description of the Tables" in front]

120
140

lUO
1«0
112
143
lUK
1«5
116

160
160
161
163
164
165
168
172
173
174
176

160
200
240
260
280
500

Kind of business and merchandise line

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 565)

Estab

lishments

(number)

REPTG SALES BY BROAD MDSE LINti

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
KEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

'REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-0RAPERIE5-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

SHOE STORES (SIC 566 1

TOTAL

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PART)

TOTAL

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PART)

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

CHILDREN'S. INFANTS' WEAR
STORES (SIC 564)

TOTAL

Standatd Notes: - Represents zero.

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

(Dl

981

370
169
(0)

(D)

27
(Dl
59

936

370
121
12

(D)

32
24
(0)

(Dl

(X)

100.0

(D)

40.4

100.0
45.7
(D)

IDI

7.3
(01

15.9

38.6

100.0
32.7
3.2
(D)
2.4
4.3
8.6
6.5
(D)

Kind of business and merchandise line

140
160
200

, 220
240

ll

^*°
J
280

l| 320
!' 340
I 500
) 520

(0)



RETAIL TRADE—Merchandise Line Sales South Atlantic-Del. 7F-53

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kinij of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CHINAi 6LASSW4REI METAL«ARE
STORES I SIC 57151

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES (SIC 572)

REPTG SALES BY BROAD MDSE LINES

200
220

220
220
2214

225
226
227

210
260

260
260
264
265

280
320
500
520

CURTAINS-DRAPERIES-DRY GOODS. . . •

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-rADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RAOIOS-TViSi ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-HUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENHARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS .

HARDWARE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 5732)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MUSIC STORES (SIC 5733)

TOTAL

RECORD SHOPS (SIC 5733 PART)

TOTAL

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

020
010
060
080
100
120
IttO

160
180
500
520

EATING, DRINKING PLACES (SIC 58)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

11

lot
3U
10
15

(D)

1 517

1 949
1 481

938
ID)

(Dl
(0)

(D)

347

1 524
347
ID)

(D)

IDI

(0)

(D)
ID)

600

ID)

6 355

169
5 071

876
(0)
28
(0)

(D)
(D)

(D)
(D>

(D)

EATING PLACES (SIC 5812)

REPTG SALES BY BROAD MDSE LINES

020
040
060
100
120
140
160
180
500
520

(0)
74.0

100.0
76.0
48.1
ID)

ID)
(0)

101

16.6

100.0
22.8
(D)

(D)

(D)

(0)

(D)
(D)

(X)

100.0

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020
1
GROCERIES-OTHER FOODS . .

040
I

MEALS-SNACKS
060

j

ALCOHOLIC DRINKS
100 ' CIGARS-CIGARETTES-TOBACCO
520 NONMERCHANDISE RECEIPTS .

020
040
100
120
140
160
180
500

CAFETERIAS (SIC 5812 PART)

TOTAL

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE

CATERERS (SIC 5812 PART)

TOTAL

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 591)

100.0

2.7
79.8
13.8
(0)
0.4
(D)
(D)
(D)
(D)
(D)
(D)

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
260
280
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

147



7F-54 South Atlantic—Del. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.< L, see "Description of the Tables" in front]

020
ouo
100
120

120
120
121
122
123

260
280
500
520

020
0«0
060
080
100
1«0
160
180
220
210
260
280
300
320
3U0
380
UOO
1420

uuo
160
ueo
500
520

Kind of business and mercliandise line

020
ouo
060
080
100
500
520

DRUG STORES I SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .'

REPTG ADDL DETAIL FOR LINE 120. . . . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PARTI

total'

OTHER RETAIL STORES
(SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LI(3U0R STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

Eslab-

lisliments

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES

2»1

158

Sales

($1,000)

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-DeL 7F-55

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con.
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and mercfiandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GARDEN SUPPLY STORES I SIC 5969 PARTI

TOTAL

JEWELRY STORES (SIC 5971

TOTAL

FUELi ICE DEALERS (SIC 5981

REPTG SALES BY BROAD WDSE LINES

100
220
320
3U0
100
UUO
vac
500
520

CISARS-CIGARETTES-TOBACCO
MAJOR APPL.-RADIO-TV-nUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PARTI

TOTAL

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 59831

REPTG SALES BY BROAD MOSE LINES

100
220
320
340
UOO
UUO
480
500
520

CIGARS-CIGARETTES-TOBACCO . .

MAJOR APPL.-RADIO-TV-MUSICAL
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS . . . .

FARM EQUIPMENT! MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS • . •

BOTTLED GAS DEALERS (SIC 5984)

TOTAL

FLORISTS (SIC 5992)

CIGAR STORES! STANDS (SIC 5993)

TOTAL

NEWS DEALERS! NEWSSTANDS (SIC 5994]

total'

36



7F-56 South Atlantic-Del. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Delaware—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by,- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

HAIL-ORDER HOUSES (SIC 532)

TOTAL

MERCHANDISE VENDING MACHINE
OPEf(ATCRS (SIC 53tl

DIRECT SELLING ( HOUSE-TO-HOUSE I

ORGANIZATIONS (SIC 5351

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure, (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-D.C. 7F-57

TABLE 2 District of Columbia: 1963
[Includes only establishments wltti payroll. For explanation of tables, rncluding lines identified by^ ^, see "Description of the Tables" in front]

Kind of business and mercfiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise hne
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE. TOTAL

REPTG SALES BY 8R0AD MDSE LINES

groceries-other foods
meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothing) exc. footwear . .

1«0men'5-girls' clothingi exc. footkear.
all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furmture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods
spokting-reckeation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessuries
farm euuipment" machinery
hay-grain-feeo-farm supplies
household fuels-ice
all other merchandise
nonmerchandise receipts

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PART)

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

2«0 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2W
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.
300

I SPORTING-RECREATION EQUIPMENT
320 HARDWARE.
340 LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3«0.
LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL
ALL OTHER MILLWORK
WALLBOARO
ASPHALT AND ASBESTOS PRODUCTS. .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT .

MASONRY Supplies
INSULATION
ALL OTHER BUILDING MATERIALS . .

951
026
39a
«86
950
541
2ue
3>13

211
195
217
2U9
265
2"t3

127
217
112
7«

338 '

33U
6
It

29
731
270

178 599
113 29U
22 527
111 601
23 300
15 lao
47 623
101 735
28 12«
20 817
13 292
56 951
19 833
1<4 1112

9 8U1
11 105
21 602

lUl 6'»7

41 719
30 210

(01

(Dl
1« «97
51 136
19 517

(X>

100.0

14.8
9.4
1.9
9.3
1.9
3.7
U.O
8.7
2.3
1.7
3.6
4.7
1.6
1.2
0.8
0.9
1.8

11.7
3.7
2,5
(01

(Dl

1.2
4.2
4.1

500
520

200
260
320
340



7F-58 South Atlantic-D.C. RETAIL TRADE—Merchandise Line Sales

TABLE 2 District of Columbia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by j , see "Description of the Tables" in front]

020
010
100
120
110
160
180
200
220
2«0
260
280
300
320
J«0
400
420
440
500
520

020
040
100
120
140

140
140
141
142

160

160
160
161
162
163 .

164
165
166
167
168
169 I

IBO
200

201
202
203

Kind of business and merchandise line

FARM EQUIP. DEALERS {SIC 5252)

TOTAL

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS (

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTKEAR,
ALL FOOTWEAR

,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEAlS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY . .

HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.

Estab-

lishinents

(number)

200 'CURTAINS-DRAPERIES-DRY GOODS.
PIECE GOODS-NOTIONS.
CURTAINS-DRAPERIES .

ALL OTHER DOMESTICS.

220
I

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

13
13
13
13
11

13
13
13
13
13
12

13
14

13
13
12
13
3

Sales

($1,000)

13



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-59

TABLE 2 District of Columbia: 1963-Continued

[includes only establishments with payroll. For explanation of tables, including lines identified by-d . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
o«o
100
120
ito

luo
110
111
102

160
160
161
164
165
166
167
16B
169

leo
200

200
200
202

220

220
220
221
222

240

240
240

;

241
242

260

260
260
261
262

280
300
320

320
320
321
322

340

340
340
348
356

500

500
500
501
502
503

520

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

MEN'S CLOTHING
BOYS' CLOTHING

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR, . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200
CURTAINS-DRAPERIES-DRY GOODS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS. . . . . .

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMEs-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

5 671

(Dl

(Dl

IDI

3
1 269

2 541
770
718
52

(D)

1 217
249
IDI
(Dl

(01

(Dl

(Dl

(Dl

IDI

232
329

(01
IDI
(Dl

485

1 762
321
IDI

101

926

(01
(Dl

(Dl

(Dl

IDI

IDI
(01

IDI

100
(01
(01

(01
(01

IDI

IDI

IDI

IDI

IDI

(Dl

277

S18
127
54

(Dl

IDI

408

100.0

IDI

101

101

0.1
22.4

100.0
30.3
28.3
2.0

(01

100.0
20.5
(Dl

(Dl
IDI

101

(01

101

(01

4.1
5.8

100.0
(Dl
101

8.6

100.0
18.2
101
(01

16.3

100.0
(Dl
(Dl

(01

3.7

100.0
101

101
(Dl

1.8
(01
(01

100.0
(Dl

(Dl
101

101

100.0
101
IDI

IDI

4.9

100.0
15.5
6.6
(01

(Dl

7.2

DRY GOODS STORES (SIC 539 PARTI

TOTAL

SEWINGi NEEDLEWORK STORES
ISIC 539 PARTI

020
040
060
080
100
120
140
160
180
200
240
260
280
320
480
500
520

FOOD STORES ISIC 541

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

HARDWARE
HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 ' GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
240
260
320 '

480 i

500

500
500
508
516

I
REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRU ITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
;aLL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

759



7F-60 South Atlantic—D.C. RETAIL TRADE—Merchandise Line Sales

TABLE 2 District of Columbia: 1963 •Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

i

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020

020
020
021
022
023
021

100
120
280
500

500
500
508

FISH (SEAFOOD! MARKETS (SIC 512 PARTI

TOTAL

FRUIT STORESi VEGETABLE MARKETS
(SIC 513)

I

TOTAL

CANDY. NUTi CONFECTIONERY
STORES (SIC 5lt«l

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADOL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl . . •

FROZEN FOODS
ALL OTHER FOODS

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
PAPER 1 PAPER PRODUCTS

NONMERCHANDISE RECEIPTS

DAIRY PRODUCTS STORES (SIC 5«51

TOTAL

RETAIL BAKERIES (SIC 546]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

RETAIL BAKERIESi MANUFACTURING
(SIC 5H62)

RETAIL BAKERIES! NONMANUFACTURING
(SIC 54631

EGG AND POULTRY DEALERS
(SIC 549 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020
020
021

iREPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS

; MEATS-FISH-POULTRY

274

854

835

019
000
(D)

IDl

(0)

(Dl

ID)

(Dl

(D)
(D)

(D)

(Dl
(Dl

411

(01

S12

772

772

772
772
772

(XI

100.0

99.0

100.0
98.1
(0)

(Dl

(D)
(01

(Dl
(Dl

(Dl
(Dl

100.0
(D)

(D)

OTHER FOOD STORES ISIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

180
220
240
260
280
300
320
340
380
400
420
440
500
520

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES

380
400
420

(Dl !

""o
520

(XI

100.0

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES- ACCESSORIES
FARM EQUIPMENT. MACHINERY .

NONMERCHANDISE RECEIPTS . .

380

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

I 380 i
REPTG ADDL DETAIL FOR LINE 380. .

380 I AUTOMOBILES-TRUCKS
381 ' NEW PASSENGER CARS. RETAIL . . .

382
[
NEW PASSENGER CARS. WHOLESALE. .

383 i NEW COMMERCIAL VEHICLES. RETAIL.
385 • USED PASSENGER CARS. RETAIL. . .

386
I

USED PASSENGER CARS. WHOLESALE .

387 '. USED COMMERCIAL VEHICLES . . . .

(XI

100.0

100.0

100.0
100.0
100.0

400 AUTO FUELS-LUBRICANTS

400
400
401
403

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

420 I TIRES-BATTERIES-ACCESSORIES

420 ; REPTG ADDL DETAIL FOR LINE 420
420 , TIRES-BATTERIES-ACCESSORIES
421 ' PARTS. INSTALLED IN REPAIR WORK
422 ' PARTS. WHOLESALE (TO OTHER BUSINESSES)
423

I
PARTS. RETAIL (OVER THE COUNTER)

424 ( AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

155

120

2

15
4

11
3

12

42
33
41

793

(Dl

181 956

(Dl

943
(01

(Dl
(Dl

2 523
(Dl

(Dl

141 647
475

21 852
(Dl
(D)

12 601

158 026

133 361
(Dl

13 045
(Dl

11 149

100 387

115 048
100 387
77 132

(Dl
3 937

12 818
5 648

(Dl

(Dl

(D)

(Dl
(01

(Dl

7 658

103 628
7 285
4 027
2 265

522
514

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient repotting.

(NA) Nol available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-61

TABLE 2 District of Columbia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

DUO
520

520
520
527
528

220
380

380
380
385
386
387

Kind of business and merchandise line

DOMESTIC CAR OCALERS'-CONT tNUEO

FARM EOUIPMENTi MACHINERY . . -

NONMERCHANDISE RECEIPTS . . . .

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS . . . -

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL ............

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

PASSENGER CAR DEALERS i

NONFRANCHISED (SIC 5521

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
AUTOMOBILES-TRUCKS. .

REPTG ADDL DETAIL FOR LINE 380.
AUTOMOBILES-TRUCKS
USED PASSENGER CARS. RETAIL. .

USED PASSENGER CARS. WHOLESALE
USED COMMERCIAL VEHICLES . . .

1400
;
AUTO FUELS-LUBRICANTS

Estab-

lishinents

(number)

itOOk REPTG ADDL DETAIL FOR LINE 400.
ltOO>AUTO FUELS-LUBRICANTS
401 [ GASOLINE ...

420 TIRES-BATTERIES-ACCESSORIES

420 I REPTG ADDL DETAIL FOR LINE 420
420 .TIRES-BATTERIES-ACCESSORIES
421 ' PARTS. INSTALLED IN REPAIR WORK. . . .

422
;
PARTSi WHOLESALE (TO OTHER BUSINESSESI

423
, PARTS. RETAIL (OVER THE COUNTERI . . .

424 i AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

520 NONMERCHANDISE RECEIPTS . . . .

520 k REPTG ADDL DETAIL FOR LINE 520.
520 {NONMERCHANDISE RECEIPTS . . . .

527 t SERVICE LABOR
528 Y OTHER NONMERCHANDISE RECEIPTS.

Sales

($1,000)

(0)
7 741

116 048
7 741
6 931

697

13 719

8 674

(Dl

8 286

8 674
8 286
8 199

101

(D)

(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

Percenl

of sales

accounted

for by the

specified

merchandise

line

X

(Dl

95.5

100.0
95.5
94.5
(Dl

(Dl

(Dl

100.0
(Dl
(01

(Dl

100.0
(01

(Dl

(Dl

(Dl

(Dl

(01

100.0
(Dl

(Dl

(Dl

(Dl

6.7

100.0
6.7
6.0
0.6

Kind of business and merchandise line

TIRE. BATTERYi ACCESSORY
DEALERS (SIC 553 PARTI

220
240
260
280
300
320
400

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS

400 [REPTG ADDL DETAIL FOR LINE 400.
400kAUT0 FUELS-LUBRICANTS
401 ( GASOLINE . . .

403 f MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420 I
REPTG ADDL DETAIL FOR LINE 420

420 .TIRES-BATTERIES-ACCESSORIES
426 . AUTOMOBILE ACCESSORIES . .

427 ' NEW AUTO TIRES-TUBES SOLD TO USERS . .

428 ', NEW AUTO TIRES-TUBES SOLD TO DEALERS .

429 . NEW TRUCK-BUS TIRES SOLD TO USERS. . .

431 ' NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

432 ;
RETREAD AUTO TIRES SOLD TO USERS . . .

433 i RETREAD AUTO TIRES SOLD TO DEALERS . .

434 . RETREAD TRUCK-BUS TIRES SOLO TO USERS.
435

;
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..

436 t STORAGE BATTERIES

Estab-

lishments

(number)

500 ALL OTHER MERCHANDISE

520 i NONMERCHANDISE RECEIPTS

520 , REPTG ADDL DETAIL FOR LINE 520. . . .

520 f NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

524
525
526 .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

Sales

($1,000)

Percenl

of sales

accounted

for by the

specified

merchandise

line

12 187

9 685

410
(01

46
(Dl

(Dl

(Dl

(Dl

(01

(Dl

(Dl

(Dl

6 599
5 506
1 149
2 066

453
500 I

(Dl
i

235
136
437
(Dl
259

41

841

6 456
608
288
121
203

4.2
(Dl

0.5
(Dl

(Dl

(Dl

(Dl

100.0
(Dl

(Dl

(Dl

83.6

100.0
83.4
17.4
31.3
6.9
7.6
(01

3.6
2.1
6.6
(Dl

3.9

0.4

100.0
9.4
4.5

Standard Notes: - Represents zero. (D) Withheld lo avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-62 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 District of Columbia: 1963 Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind o! business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merctiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

MISC. AIRCRAFT. MARINEi AUTO-
MOTIVE DEALERS (SIC 559)

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PART]

REPTG SALES BY BROAD MDSE LINES

ISO
280
300

300
300
308
309
311
312
313
314

320
«00

400
400
401

520

520
520
527
531
532

ALL FOOTWEAR
JE*ELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT

[REPTG ADDL DETAIL FOR LINE 300
, SPORTING-RECREATION EQUIPMENT

OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

HARDWARE
AUTO FUELS-LUBRICANTS

I REPTG ADDL DETAIL FOR LINE 400.
1 AUTO FUELS-LUBRICANTS

GASOLINE

NONMERCHANDISE RECEIPTS

'REPTG ADDL DETAIL FOR LINE 520.
; NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

OTHER NONMERCHANDISE RECEIPTS.

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

020
040
100
220

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL ....
REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CISARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

387

276

10
5

5

1

(D)

(D)
2 227

416
227
178
080
344
(01
575
(D)

(0)

(Dl

(D)

(0)
(Dl

(D)

ID)

(D)

(Dl

(Dl

(Zl

(Zl

(Z)

(D)

(01

(Dl
92.2

100.0
92.2
7.4

44.7
14.2
(D)

23.8
(D)

(D)

(D)

100.0
(D)
(D)

(D)

100.0
(D)

(0)

(Dl

(D)

(Zl
(Zl

(Z)

(D)

GASOLINE SERVICE STATIONS—CONTINUED

400

400
400
401
402
403

420

420
420
421
423
424

480
500
520

520
520
527
528

020
120
140
160
180
200
240
260
280
300
340
500
520

120
140
160
180
280
300
500
520

120
140

140
140
142
143
144
145
146

AUTO FUELS-UUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
;auTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

;
REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561. 5671

REPTG SALES BY BROAD MDSE LINES . ,

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . (

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561)

REPTG SALES BY BROAD MDSE LINES .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

BOYS' CLOTHING
HEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

271



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-63

TABLE 2 District of Columbia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^ , see "Description of the Tables" in front]

Kind ol business and merchaniiise line
Eslab

lishments

(number)

Sales

(tl.OOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and inerchandise line
Estab-

lishments

(number)

Sales

(JI.OOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
160
161
1614

165
168
172
173
176

180
280
300
500
520

MEN'S, BOYS, CLOTHING AND
FURNISHINiSS STORES—CONTINUED

WOMEN'S-SIRLS- CLOTHINS. EXC. FOOTKEAR.

REPTG ADDL DETAIL FOR LINE 160
HOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILOREN'S-INFANTS' *EAR
HOSIERY
LINGERIE
nOHEN'b SPORTSWEAR
DRESSES
COATS-SUITS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CUSTOM TAILORS ISIC 567)

total'

020
120
110
160
180
200
240
280
500
520

120
140

140
140
142
143
144
146

160
150
161
153
164
165
168
172
173
174
175
176

180
280
500
520

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 552-3. 5581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS >

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' Cl!OTHING. EXC. FOOTWEAR .

•OMEN.S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

REPTG SALES SY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

;
REPTG ADDL DETAIL FOR LINE 140. . .

1 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

1

4
5

146
11

1

1

15
4

49

124

100

ID)

(D)

ID)
ID)

IDI

101

(0)

(01
(0)

779
36

(D)
(0)
397

45 914

39 401

(D)
(Dl

ID)
36 886

571
()
(0)
328
(01

921

(0)
(0)

(D)

(0)

(0)

(0)
(0)
(D)

29 832

31 553
29 317
1 455
644
672

2 635
5 405

10 890
5 289

624
507

1 225

(01
(01
(Dl
707

(0)

100.0
(Dl

(0)
(01
(0)
10)
(D)

(0)
(Dl

4.1
0.2
(Dl
(0)

2.1

020
140
150
ISO
200
240
280
500
520

100.0

(D)
ID)
(01

93.6
1.4
(0)

(0)
0.6
(0)

2.3

(X)

100.0

(0)

(0)

100.0
(0)

(0)

(0)
(Dl

(D)

92.9

100.0
92.9
4.6
2.0
2.1
8.4
17.1
34.5
15.8
2.0
1.6
3.9

(D)
ID)

(Dl

2.2

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5581

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-ORY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

MILLINERY STORES (SIC 563 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160 REPTG ADDL DETAIL FOR LINE 150.
160 , WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
153 ' MILLINERY
172

;
DRESSES
HANDBAGS
OTHER WOMEN. S-GIRLS' CLOTHING-ACCESS.

174
175

280 JEWELRY-OPTICAL GOODS .

520 NONMERCHANDISE RECEIPTS

020
140

140
140
142
144
145

160

160
150
151
153
154
165
158
172
173
174
176 •

180
200
240
280
520

CORSET. LINGERIE STORES (SIC 553 PARTI

TOTAL

HOSIERY STORES (SIC 553 PARTI

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 563 PARTI

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEN.S-BOYS" CLOTHING. EXC. FOOTWEAR . ,

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

BOYS' CLOTHING
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150. . . . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN. S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

(01



7F-64 South Atlantic-D.C. RETAIL TRADE—Merchandise Line Sales

TABLE 2 District of Columbia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines Identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURRIERSi FUR SHOPS (SIC 5681

TOTAL

FAMILY CLOTHING STORES (SIC 5651

120
1«0

mo
140
ltt2

lt3
mi
Its
146

160
160
161
163
164
165
168
172
173
17U
175
176

180
200
260
280
300
340
500
520

140
160
180
280
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

REPTG ADDL DETAIL FOR LINE 140. . . . <

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

BOYS' CLOTHING ,

MEN'S TAILORED OUTERWEAR ,

OTHER MEN'S OUTERWEAR
MEN'S HATS <

OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160. ...
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

160
180

TOTAL

REPTS SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN»S SHOE STORES (SIC 566 PART)

TOTAL

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CLOTHING' EXC. FOOTWEAR.WOMEN'S-GIRLS
ALL FOOTWEAR.

180 |reptg addl detail for line 180. .

180 Jall footwear
181 i men's and boys' footwear ....
182 » women's and girls' footwear. . .

183 children's and infants' footwear

280
300
500
520

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

17
34

34
7

(Dl

6 119

11 229
5 563

(Dl

3 382
(Dl
191

1 061

4 712

11 229
4 439

(Dl
(D)
134
(Dl

1 005
1 194

(D)

(Dl
(0)

ID)

429
(01
(Dl
(Dl

(Dl

(Dl

(Dl
586

19 765

(Dl

742
17 794

(Dl
(01

(01

544

(D)

(Dl
8 146

9 167
8 146

162
7 946

57

IDl
(Dl

(Dl
(Dl

(Dl

50,5

100.0
49,5
IDl

30.1
(Dl

1.7
9,4

38,9

100.0
39.5
(Dl
IDl
1.2
(Dl

9.0
10.5
IDl

(0)
(Dl
(Dl

3.5
(Dl

(Dl
(01
(0)
(Dl
(Dl
4.8

IXI

100.0

(Dl

3,8
90.0
(Dl
(Dl

(Dl
2.S

(X)

(D)
88,9

100,0
88,9
1.8

86,7
0,6

(Dl

(Dl
(D)

(01

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

160
180

180
180
181
182
183

500
520

FAMILY SHOE STORES ISIC 565 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . i

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

k REPTG ADDL DETAIL FOR LINE 180
all footwear

r men's and boys' footwear
i women's and girls' footwear
( children's and infants' footwear . . ,

all other merchandise
NONMERCHANDISE RECEIPTS

CHILDREN'S. INFANTS' WEAR
STORES ISIC 5641

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 5591

020
100
120
160
200
220
240
260
280
300
340
420
500
520

020
160
200
220

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . ,

10
35

27
;

27 I

27
27

I

25

(01

8 404

8 537
7 687
2 795
3 561
1 298

(Dl
299

79 074

69 982

2



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-65

TABLE 2. District of Columbia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURNlTUREi HOME FUl^NISHmGSt
STORES—CONTINUED

2U0
260
280
3U0
500
520

200
220
240

2«0
210
213
244
245
246
247

260
280
340
500
520

160
240

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENW4RE-H0ME FURNISHINGS
JE*ELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERiNGS.

REPTG ADOL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGSi SOFT SURFACE
FLOOR COVERINGSi HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

LUMBER-BUILOING MATERIALS . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HiOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

520 NONMERCHANDISE RECEIPTS

200
240
260
520

100
120
200

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57141

reptg sales by broad mdse lines . .

curtains-draperies-dry goods
Furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
nonmerchandise receipts

CHINA. GLASSWARE. METALWARE
STORES (SIC 57151

TOTAL

REPTG SALES BY BROAD MDSE LINES

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES (SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS

(Dl

1 972
121
(u)
(Dl

1 984

(01
(Dl

32 666

35 988
31 242
4 419

22 751
2 748

(01

(D)

1 035
(01

(Dl
(Dl

1 705

(Dl

(I
236

1 183

1 078
(Dl

(01

(01

1 170

(01

8 865

8 279

(Dl

(01

(Dl

(Dl

4.6
0.3
(Dl
(Dl
4.6

(01
(Dl

86.3

100.0
86.8
12.3
63.2
7,6
(Dl

(Dl

2.7
(Dl
(D)
(Dl

4.5

(Dl

(Ql
7.8

100.0

91.1
(Dl

(Dl

(Dl

(XI

100.0

(Dl
(Dl

(Dl

HOUSEHOLD APPLIANCE STORES— CONT I NUED

220 • MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220
220
224
225
226
227

REPTG ADOL DETAIL FOR LINE 220. . .

.MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S.
RECOROS-TAPES-MUSICAL INSTRUMENTS.

260
I

KITCHENWARE-HOME FURNISHINGS.

260
260
264
265

280
500
520

REPTG ADOL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 57321

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
220

220
220
224
225
226
227

240
260

260
260
264
265

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

kREPTG ADOL DETAIL FOR LINE 220
[MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
420 TIRES-BATTEKIES-ACCESSORIES .

500 ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE RECEIPTS

220
280
500
520

220

220
220
231
232

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD lOS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
233 > RECORDS-TAPES-RELATED ACCESSORIES.

500
520

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

8



7F-66 South Atlantic-D.C. RETAIL TRADE—Merchandise Line Sales

TABLE 2 District of Columbia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

220

220
;

220 .

228
229 t

231 1

232 f
233
234

280
500
520

020
0«0
060
080
100
120
1«0
280
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPLt-RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV S-PHONOGRAPHS-TAPE RECORDERS
RECOROS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

020
040
060
080
100
120
140
280
300
500
520

020
040
050
080
100
120
140
280
300
500
520

020
040
060

JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS' LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD HOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS. . .

1 219

907

93
889
387
17

191
5
1

1

1

29
220

754

79
754
234
11

175
5
1

1

1

29
194

440

57
440
223

8

72

1

18
124

4 678

4 127

3 833

4 075
3 805
1 525

822
(D)

10)

(D)

(D)

(D)

(D)

(D)

167 586

136 401

3 523
104 913
22 479

(0)

2 306
(21

(D)

(D)

(D)

675
1 994

122 144 I

3 411
101 552
12 254

(D)
2 176

IZ)

(D)

(D)

(D)
675

1 693

94 408

72 356

2 065
55 573
12 084

(D)

612
(D)

(D)

(D)

(D)

561
1 071

28 058

27 143

(D)

25 409

(X)

100.0

92.9

100.0
93.4
37.4
20.2
(D)

(D)
(D)

(D)

(D)

ID)
(D)

(X)

100.0

2.5
76.9
15,5
(0)

1.7
(Z)
(D)
ID)
(D)

0.5
1.5

100.0

2.8
83.1
10.0
(D)

1.8
(Z)
(D)

(D)

(Dl
0.5
1.4

(X)

100.0

2.9
75.8
16.7
IDI

0.8
(D)

(D>
(D)

(D)

0.8
1.5

(X)

100.0

(D)
93.6
0.1

080
100
500
520

020
040
060
080
100
120
500
520

020
040
060
080
100
500
520

020
040
050
080
100
520

020
040
080
100
120
140
160
180
220
250
280
300
320
340
400
500
520

020
040
080
100

CAP ETER I AS—CONT I NUED

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRUG STORES' PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO i

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO •

35
5

40

245

195

14
195

5
1

56
4
4

20

55
72
3

103
152
30
32
3
15
38
47
10
30

1

17
85

(Dl
(01

(D)

452

16 978

1 023
15 175

(D)
(D)
515
ID)
IDI

119

50 456

1 548
3 356

(D)

5 657
30 599

572
695
(Z)

(D)

2 092
1 622

(D)
(0)

(D)

(D)

2 401
251

80 512

49 879

(D)

3 227
(D)

5 529

(D)
(D)

ID)

1.7

100.0

5.0
89.4
(0)
(D)

3.0
(D)
(D)

0.7

(D)



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-67

TABLE 2 District of Columbia: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by .4 ^, see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

DRUG STORES— CONTIrjUtD

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK KOOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELi-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES
ISIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TUBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESbORIES
HAY-GRAIN-FEED-FARM SUPPLIES. ....
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COS11ETICS-DRUGS-HEALTH HEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES' SECONDHAND
STORES ISIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS . .

PACKAGED ALCOHOLIC BEVERAGES ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR <

1"40

1«0
133
uo
103

30
32
3
15
37

9U6

6«t

178
10

305
261

7

30
23

U3
51
90
33
5

1

It

3
19

20«
28«

305

171
7

305
232

23
16
13

30 332

48 26U
28 885
11 229
9 «32
8 265

572
695
IZ)
(D>

ID)
(D)
(0)

ID)
ID)
ID)

2 383
ID)

209 263

177 289

2 000
261

108 185
6 758

109
912
292
101

207
798

1 123
982

7 «98
3 638

152
(D)

i

IZ) !

ID)

13 665
23 82"t

4 259

1 959
IZ)

(Dl

5 552
(D)

(0)

IZ)
1 516

ID)

ID)
737
238
58

60.8

100.0
59.8
23.3
19.5
17.1

1.1
1.4
IZ)

ID)

ID)
ID)

ID)

ID)
ID)

ID)
4.8
ID)

200
220
240
250
280
300
320
420
500
520

100.0

1.1
0,1

61.0
3.8
0.1
0.5
0.2
10)

0.1
0.5
0.8
0.6
4.2
2.1
0,1
ID)

IZ)

ID)
7.7
13.4
2.4

200
240
260
280
500
520

1.7
IZ)

10)
4.8
ID)

ID)

IZ)
1.3

100,0

ID)

ID)
13.3
4.3
1.0

020
080
140
160
180
200
220
240
250
280
300
320
420
500
520

020
100
220
250
280
300
500
520

020
100
220
500

500
500
512
513
515

ANTIQUE STORES' SECONDHAND
STORES— CONTINUED

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, , ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES ISIC 5932)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-ORY GOODS
FURNITURE-SLEEP EQUIP, -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SECONDHAND STORES ISIC 5933)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES ISIC 594)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES ISIC 5942)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
ALL OTHER MERCHANDISE

'REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
SOCIAL STATIONERY-GREETING CARDS
BOOKS-PERIODICALS
ALL OTHER MERCHANDISE

520 I NONMERCHANDISE RECEIPTS

520 [REPTG ADDL DETAIL FOR LINE 520
520 [NONMERCHANDISE RECEIPTS
522 i RENTING AND LEASING OF OFFICE MACHINES
523 f OTHER NONMERCHANDISE RECEIPTS

ID)



7F-68 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2. District of Columbia: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.*..*..*..^.*..^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

STATIONERY STORES (SIC 59U3I

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
260
280
300
500

500
500
508
513
51U

520

520
520
521
523

GROCERIES-OTHER FOODS ....
CIGARS-CIGARETTES-TOBACCO . .

KITCHENWARE-HOHE FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY, OFFICE SUPPLIES
BOOKS-PERIODICALS
ART. DRAFTIKG. ENGINEERING SUPPLIES. .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

PRINTING TO ORDER
OTHER NONMERCHANDISE RECEIPTS.

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

ItO
160
180
280
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
iNONMERCHANDISE RECEIPTS

SPORTING GOODS STORES ISIC 59521

TOTAL

BICYCLE SHOPS (SIC 59531

TOTAL

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

72

51

"!
15 1

(D)
(D)

(D)
(D)

(D)

062

420
'tis

ID)

(D)

(D)

(D)

(D)

(D)

(0)

3 306

(D)

(D)

32
(D)

3 035
(D)

82

520 1
NONMERCHANDISE RECEIPTS220

2«0
260

1
KITCHENWARE-HOME FURNISHINGS.

Standard Notes: - Represents zero. (0) K/ithheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

11 575

9 776

(Dl

(01
(Dl

(XI

100.0

(0)

(D)
(Dl

JEWELRY STORES— CONTINUtD

100.0

(01
(Dl

(01
(Dl

(Dl
96,8

100.0
98.3
(Dl

(D)

(D)

0.8

100.0
(D)
(D)

(D)

280

280
280
281
282
283
28«
285
286

JEWELRY-OPTICAL GOODS

kREPTG ADDL DETAIL FOR LINE 280
[JEWELRY-OPTICAL GOODS

WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

300 I SPORTING-RECREATION EQUIPMENT
500 ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE RECEIPTS . . .

520
520
529

;rEPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 598

1

TOTAL

REPTG SALES BY BROAD MDSE LINES

100.0

(Dl

(Dl
1.0
(D)

91.8
(D)

2.5

020 I

040 !

100
340
480
500 I

520 i

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
C IGARS-CIGARETTES-TOBACCO
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

COAL AND WOOD DEALERS (SIC 5982 PART)

TOTAL

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS . .

040 i MEALS-SNACKS
100 I CIGARS-CIGARETTES-TOBACCO
340 LUMBER-BUILDING MATERIALS
480 HOUSEHOLD FUELS-ICE . . .

500 ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

260
320
460
500

BOTTLED GAS DEALERS (SIC 5984)

TOTAL .

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES

KITCHENWARE-HOME FURNISHINGS.
HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

41
46
38

44
(NA)

17

13

1

1

1

1

13
1

36
7

7 236

9 517
7 026
1 356
866

3 117
636
871
201

(D)

167
1 488

9 137
(NA)
616

17 736

1



RETAIL TRADE-Merchandise Line Sales South Atlantic-D.C. 7F-69

TABLE 2 District of Columbia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
100
120
IttO

160
220
260
280
300
500
520

020
OUO
oeo
100
120
280
500
520

220
500
520

CIGAR STORESi STANDS (SIC 5993)

TOTAL

REPTG SALES BV BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOVS' CLOTHING. EXC FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
MAJOR APPL.-RADIO-T«-MUSICAL INSTR. • ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS
,

NEWS DEALERSi NEWSSTANDS (SIC 5991)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEAlS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAMERAi PHOTOGRAPHIC SUPPLY
STORES I SIC 5996)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 5997)

OPTICAL GOODS STORES (SIC 5998)

TOTAL"

TYPEWRITER STORES (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES •

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

ItO
160
180
200
220

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

21

It
i

2

(Dl

995
(D)

(D)

(D)

(D)

(0)
(D)

(D)

141
13

5 353

5 825

(D)

3 766
(D)

745

(D)

(0)

(D)

(D)

(D)

ID)

(X)

100.0

(D)
82.6
ID)

ID)

ID)
ID)

ID)

(D)

(D)
11.7
1.1

uo



7F-70 South Atlantic—D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963
Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
o«o
060
080
100
120
luo
160
180
200
220
2«0
260
280
300
320
340
380
HOO
420
440
460
480
500
520

020
040
100
120
140
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
220
240

240
240
241
242

250
300
320

RETAIL TRADEi TOTAL • . • f

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
KEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTVIEAR .

WOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
,

TIRES-BATTERIES-ACCESSORIES ,

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARH SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

LUMBER! BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS .

MEALS-SNACKS ,

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERs
MEN'S-BOYS' CLOTHING. EXC. FOOT«EAR .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM Equipment, machinery
hay-Gkain-feed-farm supplies
household fuels-ice
all other merchandise
nonmerchandise receipts

LUMBER YARDS
(SIC 521 PARTI

TOTAL ,

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS

REPTG ADDL DETAIL FOR LINE 240. ...
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

7 145

2 029
1 983
663
918

1 879
1 320

631
841
535
472
530
590
741
510
422
694
386
225

1 125
1 094

29
42
95

1 732
2 526

1

5
9
17
24
91
7

74
194
253

2
2
7

15
13
U
24
104

505 001
207 514
33 842
152 195
53 068
115 135
107 710
217 852
60 677
50 924
ai 918
115 873
51 788
32 451
26 970
39 483
70 681

453 708
131 525
84 741
3 045
2 805

27 670
122 357
100 658

101 466

87 850

IZI

(Dl

(Z)

(Zl
(D)

(Zl
(Zl

762
(Dl

2 771
(Zl

1 241
19 426
56 455

(Dl

(D)
167

2 101
183

1 593
339

2 218

(Dl

(Dl

(Dl
(01

IDl

(Dl
(Dl

(Dl
(Dl

ID)
(Dl

487

100.0

20.5
7.0
1.1
5.2
1.8
3.9
3.7
7.4
2.1
1.7
2.8
3.9
1.8
1.1
0.9
1.3
2.4
15.4
4.5
2.9
0.1
0.1
0.9
4.1
3.4

100.0

(Z)
IDI

(Z)
(Zl
(Dl
(Z)
(Zl
0.9
ID)

3.2
IZI

1.4
22.1
54.3
(01

(D)
0.2
2.4
0.2
i.e
0.4
2.5

LUMBER YARDS—CONTINUED

340 LUMBER-BUILDING MATERIALS ....
340 k REPTG ADDL DETAIL FOR LINE 340. .

340 LUMBER-BUILDING MATERIALS ....
341

;
LUMBER

342 , PLYWOOD
343 ' WINDOWS. DOORS. AND FRAMES-METAL
344

I

KITCHEN CABINETS
345 , ALL OTHER MILLWORK
345 I WALLBOARD
347 ' ASPHALT AND ASBESTOS PRODUCTS. .

348 ', PAINT-GLASS-WALLPAPER
349 , HEATING AND PLUMBING EQUIPMENT .

351 METAL ROOFING AND SIDING ....
352

I

MASONRY SUPPLIES
353 , INSULATION
354 . PREFABRICATED BUILDINGS AND PARTS
355 f ALL OTHER BUILDING MATERIALS . .

420 TIRES-BATTERIES-ACCESSORIES ...
460 HAY-GRAIN-FEED-FARM SUPPLIES. . .

480 HOUSEHOLD FUELS-ICE
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

IDI
IDI
ID)

(Dl
(01

100.0
(01

(Dl

ID)

(01
ID)

9.5

220
240

240
240
241

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

IREPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

250 : KITCHENWARE-HOME FURNISHINGS.
300 ' SPORTING-RECREATION EQUIPMENT
320

j

HARDWARE
340

I
LUMBER-BUILDING MATERIALS . .

340
340
341
342
343
344
345
345
347
348
349
351
352
353
354
355

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILOING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

420 TIRES-BATTERIES-ACCESSORIES
480 HOUSEHOLD FUELS-ICE ....
520' NONMERCHANDISE RECEIPTS . .

200
260
320

HEATING. PLUMBING EQUIP. DEALERS
(SIC 5221

TOTAL

REPTG SALES BY BROAD MDSE LINES

PAINT. GLASS. WALLPAPER
STORES (SIC 5231

REPTG SALES BY BROAD MDSE LINES

CURTAINS-ORAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
HARDWARE

37 592

45 068
35 328
15 523
5 109
1 904

169
5 743
2 521

612
1 320

(Dl
ID)

1 031
885
155
535

(D)

(D)
(Dl

(Dl
1 415

(D)

(01

ID)
ID)

ID)

(Dl
IDI

IDI
5 516

=
1

231
936
(D)

(Dl

303
(Dl

IDI

IDI

IDI

18

IDI

IDI
557
IDI

IDI

514

(Dl

(01

197

2 041

(Dl

7 413

6 337

IDI

94
IDI

Standard Notes: Represents zeio. (D) Withheld to avoid disclosute. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-D.C. 7F-71

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963 -Continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines Identified by^.^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Itie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

J40

3«0
3U0
356
357
358
359
361

500
520

PAINTi GLASSt WALLPAPER STORES— CON,

LUMBER-BUILDING MATERIALS ,

REPTG ADDL DETAIL FOR LINE 310. . . ,

LUMBER-BUILDING MATERIALS ,

OTHER lUMBER-BUILOING MATERIALS. . .

PAINT-VARNISHi ETC (

PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS • . .

GLASS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 5211

TOTAL

020
100
120
lUO
180
200
220
2«0
260
280
300
320

320
320
322
323
321

310

340
3'tO

3«8
356

400
«20
It "to

460
480
500
520

HARDWARE STORES (SIC 52511

TOTAL

reptg sales by broad mdse lines .

groceries-other foods
cigars-cigarettes-tobacco
cosmetics-drugs-health neeos-cleaners
men's-boys' clothlngi exc. footwear .

all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. .

furniture-sleep equip. -floor coverings
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment ....
hardware

reptg addl detail for line 320. ...
hardware
gardening equipment-supplies ....
plumbing-electrical supplies ....
other hardware-tools

lumber-building materials

reptg addl detail for line 340. ...
lumber-building materials
paint-glass-wallpaper
other lumber-building materials. . .

auto fuels-lubricants
tires-batteries-accessories
farm equipment. machinery
hay-grain-feed-farm supplies
household fuels-ice
all other merchandise
nonmerchandise receipts

FARM EQUIP. DEALERS I5IC 5252)

TOTAL

020
040
060
060
100
120
140

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TuBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHING. EXC. FOOTWEAR .

177

149

2
5
6
1

5
8

4
11
76
7

64
149

140
140
126
116
140

126
126
125
26

6 lie

5 346
5 179

(0)
2 942

863
678
(0)

(D)
(0)

25 380

22 795

(Dl
(D)

(Zl
(01

(Z)
ID)

(D)
24

1 896
19

522
14 557

21 585
13 755
3 508
1 888
8 357

4 974

20 373
4 672
3 881

792

(D)

(D)

(D)
69
(D)

248
335

307



7F-72 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963
Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^j^^^, see "Description of the Tables" in front]

-Continued

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lisbmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

320
320
321
322

340

3«0
3«0
318
356

too
420
««0
500

500
500
501
502
503

520

020
OHO
060
080
100
120
IttO

160
180
200
220
2«0
260
280
300
320
340
1(20

500
520

020
040
060
080
100
120
140

140
140'

141
142

160

160
160
161
162
164
165
166
167
168
169
171

DEPARTMENT STORES—CONTINUED

HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERs .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SMACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 160. . . ,

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

140

110

92
55
2
3

10
103
96
98
87
96
55
49
100
88
59
96
29
10

101
65

8 023

259 187
8 023
4 675
3 109

(D)

ID)

ID)

ID)

ID)

ID)

ID)
(D)

18 248

432 247
17 777
5 939
9 029
1 520

30 523

51 360

48 078

2 327
ID)

ID)

72
236

2 579
3 292
8 960
1 345
6 002

809
ID)

3 500
794
455

2 686
286
12)

9 332
1 440

577
ID)

ID)

117
109
93

1 536

7 776
923
ID)

ID)

ID)

6 406
451
ID)

ID)

ID)
ID)

ID)

ID)
ID)

ID)

10)

1.8

100.0
3.1
1.3
1.2

ID)

100.0
ID)

ID)
ID)

ID)
ID)

ID)

4.1

100.0
4.1
1.4
2.1
0.4

6.9

IX)

100.0

4.8
ID)

ID)
0.1
0.5
5.4
6.8
18.6
2.8
12.5
1.7
ID)

7.3
1.7
0.9
5.6
0.6
12)

19.4
3.0

180
200

200
200
201
202

220

220
220
221
222

GENERAL MERCHANDISE STORES— CONT I NUED

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

240
I

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 [REPTG ADDL DETAIL FOR LINE 240
240 [FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
241 ( FLOOR COVERINGS
242 f FURNITURE-SLEEP EQUIPMENT

260 I KITCHENWARE-HOME FURNISHINGS.

260 » REPTG ADDL DETAIL FOR LINE 260.
260 {KITCHENWARE-HOME FURNISHINGS. .

261 t CHINA-GLASSWARE
262 I KITCHENWARE-HOUSEWARES . . . .

280 : JEWELRY-OPTICAL GOODS ....
300

I

SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 k REPTG ADDL DETAIL FOR LINE 320.
320 PhaROWARE
321 I HARDWARE-TOOLS
322 ( GARDENING EQUIPMENT-SUPPLIES .

340 , LUMBER-BUILDING MATERIALS

340 kREPTG ADDL DETAIL FOR LINE
340 KuMBER-BUILDING MATERIALS . . . .

348 r PAINT-GLASS-WALLPAPER
356 C OTHER LUMBER-BUILDING MATERIALS.

340.

4.0
ID)

ID)
0.8
0.8
0.6
10.6

100.0
11.9
ID)
ID)

ID)

100.0
7.0
ID)

ID)

ID)
ID)

ID)
ID)
ID)
ID)

380
400
420
440
460
480
500

500
500
501
502
503

IX) 520

100.0

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

I

, REPTG ADDL DETAIL FOR LINE 500. . . .

'ALL OTHER MERCHANDISE
' TOYS-GAMES-WHEEL GOODS
', BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
I ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

160
200
240
520

DRY GOODS STORES ISIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
NONMERCHANDISE RECEIPTS

SEWINGi NEEDLEWORK STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

19



RETAIL TRADE—Merchandise Line Sales^ South Atlantic-D.C. 7F-73

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^^ , see "Description of the Tables" in front]

020
0«0
060
080
100
120
lUO
160
180
200
220
2U0
260
280
300
320
340
itOO

420
460
480
500
520

Kind of business and merchandise line

FOOD STORES (SIC 541

Eslab

lishments

(number)

REPTG SALES BY BROAD HOSE LINES

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5411

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
480
500

500
500
508
516

520

020

020
020
021
023
024

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FI5H-P(;ULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. , .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SFOI^TING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUEuS-ICE
ALL OTHER MERCHANDISE

;
REPTG ADDL DETAIL FOR LINE 500.

, ALL OTHER MERCHANDISE
PAPERi PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

1 538

1 200

Sales

($1,000)

1 118

861

861

813
!

813 I

756
704
702
794

51
19

350
735
646
28
59
15

150
2

147
60
17
17

167
18
12

1

10
11

660

658
658
643
322

Percent

of sales

accounted

for by the

specified

merchandise

line

200



7F-74 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SWISA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.. , see "Description of the Tables" in front]

Kind ol business and merchandise line

Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL BAKERIESi MANUFACTURING
ISIC 5462)

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIESi NONMANUFACTURING
(SIC 5153)

020

020
020
021
022
024

180
220
240
260
260
300
320
340
380
400

420
440
500
520

TOTAL

REPTG SALES BY BROAD MOSE LINES

EGG AND POULTRY DEALERS
(SIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . ,

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

ALL OTHER FOODS

OTHER FOOD STORES (SIC 549 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENHARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPHENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS!
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MOSE LINES .

12

10 1

10

10
10
10

353

2

32
8

28
3

38
27
15

217
141

253
1

49
226

172

143

6 948

(D)

262

(01

1 223

1 223
1 223

(D)
(Dl

(Dl

1 166

(Dl

561 633

(0)

1 726
(Z)

351
(D)

6 388
356
(Z)

453 601
2 045

56 567
(Dl

5 200
34 746

524 010

502 874

(XI

100.0

(XI

100.0

360
400
420
440
500
520

100.0 (

100.0
100.0

(01

(Dl

(01

(XI

100.0

100.0

(Dl

0.3
(21
0.1
(Dl
1.1
O.l
IZI

80.8
0.4

10.1
(Dl
0.9
6.2

(XI

100.0

PASSENGER CAR DEALERS,
fRANCHlSED—CONTINUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . .

FARM EQUIPMENT! MACHINERY . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . . .

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

380
380
381
382
363
384
365
386
367
388

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLES! RETAIL. .

NEW COMMERCIAL VEHICLES! WHOLESALE
USED PASSENGER CARS! RETAIL. . . .

USED PASSENGER CARS! WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400 AUTO FUELS-LUBRICANTS

, REPTG ADDL DETAIL FOR LINE 400.
400 > AUTO FUELS-LUBRICANTS
401
402
403 .

420 I TIRES-BATTERIES-ACCESSORIES

GASOLINE
OTHER AUTOMOTIVE FUELS . . .

MOTOR OIL-GREASES-OTHER OILS

420
420
421
422
423
424

440
SCO
520

520
520
527
528

REPTG ADDL DETAIL FOR LINE 420. . . . .

; TIRES-BATTERIES-ACCESSORIES
PARTS! INSTALLED IN REPAIR WORK. . . .

PARTS! WHOLESALE (TO OTHER BUSINESSES!
PARTS! RETAIL (OVER THE COUNTERI . . •

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

380

380
380
381
382
383
385
386
367

400

400
400
403

FARM EQUIPMENT! MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

IMPORTED CAR DEALERS (SIC 551 PARTI

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

380.REPTG ADDL DETAIL FOR LINE
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS! RETAIL . . .

NEW PASSENGER CARS! WHOLESALE. .

NEW COMMERCIAL VEHICLES! RETAIL.
USED PASSENGER CARS! RETAIL. . .

USED PASSENGER CARS! WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

143
116
140

1

10
137

118

103

103

103
103
103

7
53
3

100
87
46
6

100
100
99
92
94
79

436 399
(01

32 855
(Dl
255

31 398

354 173

404 386
354 173
263 110

IDI

15 224
(Dl

50 831
21 308
1 556

(Zl

1 169

298 117
1 159
775
(Dl
(Dl

24 085

389 318
23 712
13 080
7 134
1 397
1 620

(Dl
(Dl

24 338

399 113
24 338
22 159

1 931

86.8
(0)
6.5
(Dl

0.1
6.2

(XI

100.0

87.6

100.0
87.6
65.1
(01

3.8
(01

12.6
5.3
0.4
(Zl

0.3

100.0
0.4
0.3
(Dl
(Dl

6.0

100.0
6.1
3.4
1.6
0.4
0.4

(Dl
(Dl

6.0

100.0
6.1
5.5
0.5

25



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-75

TABLE 3. District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^ L., see "Description of the Tables" in front]

Kmd ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

s^iecified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

({1.000)

Percent

of sales

accounted

for by the

specified

merchandise

line

U20

U20
U20
U21
422
423
424

520

520
520
527
528

380

380
360
381
382
383
385
386
387
388

400

400
400
401
403

420

420
420
421
422
423
424

500
520

520
520
527
528

IMPORTED CAR DEALERS— CONTINUED

TIRES-BATTERIES-ACCESSORIES

REPTS ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORKt • . .

PARTS' WHOLESALE (TO OTHER BUSINESSES)
PARTS" RETAIL (OVER THE COUNTER) i i .

AUTOMOBILE TIRES-BATTERIES-4CCESS0RIES

NONMERCHANDISE RECEIPTS

REPT(5 ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

AUTOMOBILES-TRUCKS

REPT(; ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NE» PASSENGER CARS' RETAIL
NE* PASSENGER CARS' WHOLESALE
NEW COMMERCIAL VEHICLES' RETAIL. . . .

USED PASSENGER CARbi RETAIL
USED PASSENGER CARS' WHOLESALE , . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES.
PARTS' RETAIL (OVER THE COUNTER) . • .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

PASSENGER CAR DEALERS'
NONFRANCHISED (SIC 552)

TIRE' BATTERY' ACCESSORY
DEALERS (SIC 553 PART)

220
240
260
280
300
320
340
380

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

125

95

16
3

14
1

9
13
2
2

1 738

17 796
1 738
918
204
349
243

1 774

17 586
1 774
1 398

384

80 789

80 594

67 899

80 239
67 587
51 052

(D>
(Dl

10 817
4 069

101
(D)

(D)

74 408
(Dl

106
(Dl

7 032

78 711
7 000
3 101
2 832

154
844

(Dl
5 286

79 056
5 286
4 892

361

654
(D)
73
(D)

61
SI
(Dl
(Dl

9.7

100.0
9.8
5.2
1.1
2.0
1.4

9.9

100.0
10.1
7.9
2.2

(XI

100.0

84.2

100.0
64.2
63.6
(D)

(D)
13.5
5.1
ID)

(Dl

(D)

100.0
0.4
0.1
(D>

6.9
3.9
3.6
0.2
1.1

(D)

6.6

100.0
6.7
6.2
0.5

400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
435
436

500
520

520
520
524
525
526

2.5
(0)
0.3
(D)
0.2
0.3
(D)
(D)

TIRE' BATTERY' ACCESSORY DEALERS— CON.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

;rEPTG ADDL DETAIL FOR LINE 520. . . .

.NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

180
220
240
280
300
320
360
400
420
500
520

180

I
220
260
300

300
300
308
309
311
312
313
314

320
380
400

MISC. AIRCRAFT' MARINE' AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT' BOAT' MOTORCYCLE
DEALERS (SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL I

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT

400
401

REPTG ADDL DETAIL FOR LINE 300
SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

400 REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE

418

5 000
190
139
56

22 236

19 476
16 854
3 934
5 911
3 809

660
339
679
255
590
24

455

89
2 308

13 499
1 575

844
168
552

12 871

11 000

ID)

(Dl
(D)

ID)

5 527
(Dl

(D)

(D)
ID)

4 607
309

7 083

5 161

(D)

ID)

ID)
5 627

5 868
5 556

704
2 251
1 277

ID)
1 138

(D)

ID)

ID)
ID)

(D)
(0)

(D)

1.6

100.0
3.6
2.8
1.1

85.5

100.0
86.6
20.2
30.3
19.6
4.4
1.7
3.5
1.3
3.0
0.1
2.3

0.3

6.3
1.4
4.1

100.0

(D)

(D)

ID)

ID)

51.2
(Dl

(Dl
(D)

(D)
43.7
2.8

(X)

100.0

(Dl

(D)

ID)

91.0

100.0
94.6
12.0
36.4
21.7
(0)

19.3
(D)

(Dl

(Dl
(Dl

100.0
(Dl
(Dl

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) t(ol available. (X) Not applicable. (2) Less than 0.05*.



7F-76 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified byj^A , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

«20
520

520
520
527
531
532

240
500

500
500
50H
505
507

520

520
520
531
532

AlRCRAFTi BOATi MOTORCYCLE DEALERS— CON,

TIRES-BATTERIES-ACCESSORIES
NONMERCHANOISE RECEIPTS

I

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANOISE RECEIPTS
SERVICE LABOR
STORAGE AND DOCKING SERVICES
OTHER NONMERCHANOISE RECEIPTS

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. ...
ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. . .

CAMP TRAILERS-TRAVEL TRAILERS. ...
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. ...
NONMERCHANOISE RECEIPTS
STORAGE AND DOCKING SERVICES ....
OTHER NONMERCHANOISE RECEIPTS. ...

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

GASOLINE SERVICE STATIONS
(SIC 55 PART 55l>)

REPTG SALES BY BROAD MDSE LINES

020
010
100
120
220
380
400

«00
UOO
UOl
"t02

no 3

«20

1120

1(20

1)21

423
424

460
500
520

520
520
527
528

GROCERIES-OTHER FOODS
MEALS-SNACKS. ....
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANOISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANOISE RECEIPTS. . . .

Standard Notes: - Represents zero. (0) Withheld lo avoid disclosute. (NA) Not available.

'Merchandise line detail withheld due to insufficient lepoitine.

772

755
755
346
87

723

21
16

668

655
655
639
134

ID)
(0)

5 349
2S8
149
(D)
(D)

(D>
4 807

4 819
4 807

(D)
(0)

(D)

(0)

(0)

(Dl
(D)

(Dl

674

47
'^
46

1

1

2
674

846
846
645
61

791 6 367

16 177

131 335
15 776
3 911

634
11 237

(D)

(Z)
8 412

115 651
8 203
7 338

877

IDI
(0)

100.0
5.4
2.6
(D>

(0)

(D)
99.8

100.0
99.8
(D)
(0)

(01

ID)

100.0
(01

(Dl

(D)



RETAIL TRADE-Merchandise Line Sales South Atlantic-D.C. 7F-77

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

CUSTOM TAILORS (SIC 5671
I

TOTAL

020
120
lUO
160
180
200
240
260
280
500
520

120
110

ItO
1«0
l"t2

113
l"tl»

1U6

160
160
161
163
164
165
168
172
173
174
175
176

180
200
240
280
500
520

020
120
140
160
180
200
240
260
280
500
520

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-3 1 5681

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITuRE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINEI^Y
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

327

268

1

13
11

268
32
5
2
1

40
B

89

244 !

200

12

7
7
3
4
6

200

182
182
37
58

101
116
157
179
164 i

91
28
76

24
1

1

35
6

67

22
I

32 253

73 315

(Dl
(Dl

604
66 007

1 535
(Dl

(Dl

(01

652
121

1 505

(Dl

101

(0)

ID)
(D)

(01

(01

(Dl

57 263

59 635
55 370
3 706
1 045
1 306
5 243

11 840
19 305
8 879
1 241

548
2 222

1 285 1

(D)

(D)
I

(Dl

(Dl
!

1 252

12 983

11 732

(Dl
(Dl

(Dl

10 744
250
(01

(D)

(Dl
(Dl

(Dl

253

100.0

(0)
(01

0.8
92.8
2.1
(0)

(01

(Dl

0.9
0.2
2.1

(0)
(Dl

100.0
(Dl
(Dl
(01
(Dl
(Dl

93.0

100.0
92.8
6.2
1.8
2.2
8.8
19.9
32.4
14.9
2.1
1.1
3,7

2.1
(Dl

(Dl

(Dl
(Dl
2.0

(Dl

(Dl
(Dl

91.6
2.1
(01
(Dl
(01
(Dl

(Dl
2.2

MILLINERY STORES (SIC 563 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

160
160
164
165
168
172
173
176

CORSET. LINGERIE STORES (SIC 563 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
HOSIERY
LINGERIE
WOKEN IS SPORTSWEAR
DRESSES
COATS-SUITS
OTHER WOMENiS-GIRLS' CLOTHING-ACCESS..

NONMERCHANDISE RECEIPTS

HOSIERY STORES (SIC 553 PARTI

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
120

1
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

140 MEN'S-BOYSi CLOTHINGi EXC. FOOTWEAR .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
160
151
153
164
155
156
172
173
174
175

ISO
200
240
250
280
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 081

(Dl

1 115

1 078

(01

1 078
(01

(Dl
893
(Dl
(Dl

(Dl

(Dl

(Dl

7 271

6 414

(Dl
(Dl
(01

(Dl

(Dl

(Dl
(D)

(Dl

(Dl

414
591
408
77

461
784
038
887
322
211
418

250
(Dl

(Dl

(Dl

(01
(Dl
92

(XI

100.0

(XI

100.0

(Dl

100.0
(Dl

(Dl

82.8
(01
(Dl

(Dl
(Dl

(0)

(0)

(Dl
(Dl

100.0
(Dl

(Dl
(Dl

(Dl

(01

87.2

100.0
87.

2

5.4
1.2
7.2
12.2
31.8
13.8
5.0
3.3
6.5

3.9
(01

(01
(Dl
(01

101

1.4

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-78 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^.^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line

Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURRIERSi FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHINS STORES (SIC 565)

120
140

1«0
110
142
143
144
145
146

160

160
160
161
163
164
165
168
172
173
174
175
176

180
200
260
280
30fl

320
340
380
400
500
520

140
160
180
280
300
500
520

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC • FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EiJUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN.S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
140
180

180
180
181
183 1 CHILDREN'S AND INFANTS' FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180.
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR

NONMERCHANDISE RECEIPTS

5
63
197

2
6

28
77

20 850

19 084

(Dl
9 735

17 794
8 976
1 197
5 029

917
219

1 706

7 275

17 794
6 848

(D)
(0)

213
714

1 589
1 626
1 416

107
(0)

(0)

664
(0)

(D)

32
(Zl
(Dl

(D)

(D)

(D)
(01

942

41 354

22
1 420

37 757
(Dl
(0)
(D)

(0)

1 934

1 815

(Dl

1 768

1 815
1 768

(0)
(D)

(Dl
51.0

100.0
50.4
6.7

28.3
5.2
1.2
9.6

38.1

100.0
38.5
(D)

(Dl
1.2
4.0
8.9
9.1
8.0
0.6
(01

(01

3.5
(Dl

(Dl

0.2
(Zl

(Dl
(Dl
(Dl
(Dl
(Dl

4.9

100.0

0.1
3.4

91.3
(Dl

(01
(Dl

(D)

(XI

100.0

(Dl
97.4

100.0
97.4
(0)
(Dl

(01

160
180

160
ISO
181
182
183

280
300
500
520

WOMEN'S SHOE STORES (SIC 565 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. . . . ,

ALL FOOTWEAR ,

MEN'S AND BOYS' FOOTWEAR ,

WOMEN'S AND GIRLS' FOOTWEAR ,

CHILDREN'S AND INFANTS' FOOTWEAR . . ,

JEWELRY-OPTICAL GOODS . .

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 566 PARTI

180
ISO
181
182
183

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR

I
REPTG ADDL DETAIL FOR LINE 180. . .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR. . . .

CHILDREN'S AND INFANTS' FOOTWEAR .

140
160
180

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

180 I REPTG ADDL DETAIL FOR LINE 180. .

180 'ALL FOOTWEAR
181 ' MEN.S AND BOYS' FOOTWEAR ....
182 '. WOMEN'S AND GIRLS' FOOTWEAR. . .

183 f CHILDREN'S AND INFANTS. FOOTWEAR

500
520

140
140
142
143
144

160

160
160
161
163 i

164
165
168
172
173
174
176

180
240

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S. INFANTS' WEAR
STORES (SIC 5641

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS. WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN. S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

64

63

28
63

63
63
19
63

132

104

35
104

95
95
95
95
93

27
43

13 225

13 007

(Dl

11 614

13 007
11 614

323
11 092

215

(Dl
(Dl

(Dl
264

1 195

1 181

1 181

1 079
1 079

(Dl

(Dl
999

28 926

25 351

(Dl
(01

23 194

24 459
22 405
7 469

11 102
3 817

(01

650

455

1 504
455
429
(Dl

(Dl

3 528

332
528
132
(Dl

32
61
60
104
69
12
(01

75
(Dl

(01

89.3

100.0
89.3
2.5

85.3
1.7

(Dl
(Dl

(Dl

2.0

100.0

100.0
100.0

(01

IDI
92.6

(01

(01

91.5

100.0
91.6
JO.

5

45.4
15.6

(Dl

2.6

10.5

100.0
30.3
28.

5

(01
(Dl

81.4

100.0
81.4
72.3
(01

0.7
1.4
1.4
2.4
1.6
0.3
(Dl

1.7
(Dl

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-79

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified b^^^ , see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CHILDRENtSi INFANTS* WEAR STORES— CON,

ALL OTHER MERCHANDISE .

NONHERCHANDISE RECEIPTS

MISCELLANEOUS APPAREL i ACCESSORY
STORES ISIC 5691

FURNITURE. HOME FURNISHINGSi
EQUIPMENT STORES ISIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
«OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
CuRTAINS-DRAPERIES-DRT GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS. ....
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR CCVf-RINGS.

REPTG ADOL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS . .

TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

6
2
2
1

69
190
19«
125
20
4
3
2
15

159

324

216

3
1

1

55
57
189
77
14
2
2

1

7
92

1

34
55
149

130
130
104
127
B6
21
15

60
11
2
1

1

6
62

(D)

35

125 947

101

(01
(Dl

ID)

2 961
37 615
70 764
7 761

203
(Z)
120
(D)

417
4 894

96 503

82 123

10)

ID)

10)
ID)

2 697
69 631
3 506

169
ID)

ID)

ID)

226
2 849

56 990

ID)

534
(01

59 513

62 899
56 129
8 536

41 721
4 335

(Dl

ID)

1 687
ID)

ID)

(Dl

ID)
(Dl

2 252

(D)
0.8

100.0

ID)

(D)

(D)
ID)
2.4

29.9
56.2
6.2
0.2
IZl

0,1
IDl

0.3
3.9

1X1

100.0

IDl

IDl

IDl

IDl

3.3
84.8
4.3
0.2
IDl

IDl
ID)
0.3
3.5

100.0

(Dl

0.8
(D)

88.8

100.0
89.2
13.6
66.3
6.9
(Dl

IDl

2.5
IDl

IDl

IDl

IDl
IDl

3.4

150
200
240
340
520

200
240
250
520

020
120
220
250
280
500
520

FLOOR COVERING STORES ISIC 5713)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
LUMBER-BUILDING MATERIALS .

NONMERCHANDISE RECEIPTS .

DRAPERY. CURTAIN. UPHOLSTERY
STORES ISIC 57141

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
NONMERCHANDISE RECEIPTS

CHINA. GLASSWARE. METALWARE
STORES ISIC 57151

TOTAL , . . .

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISCELLANEOUS HOME FURNISHINGS
STORES ISIC 57191

020
100
120
200
220

220
220
224
225
226
227

240
250

250
250
264
265

280
340
500
520

HOUSEHOLD APPLIANCE STORES (SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220
; MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

; RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 250. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

I ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS . .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE . .

NONHERCHANDISE RECEIPTS .

IDl

IDl
(Dl

IDl
526

4 040

2 468

2 285
IDl

59
101

2 047

2 001

IDl

(Dl
(Dl

1 750
IDl

ID)
IDl

IDl

IDl

ID)

(Dl
4.9

100.0

92.6
IDl

2.4
IDl

(Dl

(Dl

(Dl
38.0
(Dl

(Dl

101

79



7F-80 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va, SMSA

[Includes only establishments with payroll. For explanation of tables, Including lines identified b-i^j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
220

220
220
2211

225
226
227

240
260

260
260
264
265

280
300
420
500
520

220
280
500
520

220

220
220
231
232
233
234

500
520

220

220
220
228
229
231
232
233
234

280
500
520

RADIOi TELEVISION STORES (SIC 57321

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
TIRES-BATTEHIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MUSICAL INSTRUMENTS-ACCESSORIES. . . ,

RADIOS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESS'ORIES. . . .

RADIOS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

63

45

45
1

4
19

19 226

16 578 !

(D)

13 211

15 897
12 570
2 997
9 082

ID)

ID)

(Dl

818

11 428
818
(D)

(D)

(D)

ID)

(D)
(Dl
924

13 213

11 169

10 649
ID)
(D)

460

5 221

4 470 i

4 392

4 320
4 253

(D)
372

3 734
(0)

(Dl
(D)

6 699

6 257 i

6 587
6 190
2 641
1 718

(Dl

(01

(D)
(Dl

(Dl
(Dl

(Dl

(Dl

79.7

100.0
79.7
18.9
57.1
(D)

(01

(D)

4.9

100.0
7.2
(Dl

(Dl

(Dl

(Dl

(0)

(01
5.6

100.0

95.3
(D)
(0)

4.1

IX)

100.0

98.3

100.0
98.4
(0)

8.6
86.4
(01

(D)
(D)

100.0

93.4

100.0
94.0
40.1
25.1
(D)

ID)
ID)

ID)

(D)
(D)

(0)

020
040
060
080
100
120
140
250
280
300
400
460
500
520

020
040
060
080
100
500
520

EATINGi DRINKING PLACES (SIC 58)

REPTG SALES BY BROAD MDSE LINES

020
040
050
080
100
120
140
260
280
300
400
480
500
520

020
040
060
080
100
120
140
260
280
300
400
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 53121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
MEN'5-BOYS' CLOTHING' EXC. FOOTWEAR .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE ...
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS

2 175

1 598

182
1 555

645
95

317
7

1

1

1

2
2
1

74
301

1 850

1 344

152
I 344

392
52

286
7
1

1

1

2
2
1

73
258

113
795
372
48
139

2
1

1

1

2

2
1

117
6
1

46

233 352

5 265
185 210
32 661

1 980
3 355

(Zl

(Dl

(D)

(D)

(D)
(01

(Dl

1 138
2 577

31
369

211 074

6 005
180 181
16 960

1 234
(Dl

(Z)

(D)

(Dl

(0)

(D)

(D)

(Dl
(D)

2 206

127 477

3 542
102 515
16 485
1 170
1 210

(D)

(D)

(D)

(D)

(D)

ID)

(Dl

763
1 493

37 728

(Dl

35 773
(Dl

(Dl

101
(Dl
(01

39 056

33 784

2 040
30 374

(XI

100.0

2.7
79.4
14.0
0.8
1.4
(Zl

(Dl

(Dl

(D)

(D)

(Dl

(Dl

0.5
1.1

100.0

2.8
85.4
8.0
0.5
(Dl

(Zl

(Dl

(D)

(D)

(D)

(D)

(D)
(Dl

1.0

100.0

2.9
80.4
12.9
0.9
0.9
(Dl

(Dl
(Dl

(Dl

(Dl
(Dl

(Dl

0.5
1.2

100.0

(Dl

94.8
(D)

(D)

(0)
ID)

ID)

(XI

100.0

6.0
89.9

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (I) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atiantic-D.C. 7F-81

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-Continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^ , see "Description of the Tables" in front]

060
080
100
120
500
520

020
040
050
080
100
500
520

KiniJ of business and merchanijise line

020
010
060
080
100
500
520

020
040
080
100
120
140
160
ISO
200
220
240
260
280
300
320
340
400
500
520

020
040
080
100
120

120
120
121
122
123

140
160
180

REFRESHi^lEtJT PLACES— CONTIt^UED

ALCOHOLIC DRINKS
PACKASED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

Estab-

lishments

(number)

CATERERS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 5813)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

REPTG SALES BY BROAD HOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTXEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS

' REPTG ADDL DETAIL FOR LINE 120
; COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

|

254

30
221
254
44
31

1

43

Sales

($1,000)

275
(0)
748
(01

120
163

12 085

(D)

11 518
101

(01
(Dl

(D)
(D)

22 278

260
5 029

15 701
746
(D)

(D)

371

Percent

of sales

accounted

for by the

specified

merchandise

line

203



7F-82 South Atlantic-D.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^A . see "Description of the Tables" in front]

Kind of business and merchandise line

Eslab-

lishmenls

(number)

Sales

($1,000)

PercenI

ot sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

antique: STORESi SECONDHAND STORES—CON

HEN'S-BCYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHINGi EXCt FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOeiLES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-SATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHING. EXC, FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SECONDHAND STORES (SIC 59331

TOTAL

REPTG SALES BY BROAD MDSE LINES •

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN>S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOHEN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOKi STATIONERY STORES (SIC 59l(

)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

127

93

917
434
105
323
466
014
796
295
217
27
(D)

(Dl
(01

(0)
784
578

(Dl

(D)

(D)

(D)

(D)

507
427
62
(D)

(Dl

912
(Dl

(Dl

(Dl

(Dl

917
(Dl

(Dl

(Dl

(Dl
507
369
233
217
(01
(()l

(Dl
(Dl

(01
872
(Dl

9 163

6 835

(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

(Dl
6 635

(Dl

10.3
4.9
1.2
3.6
5.2

22.6
8.9
3.3
2.4
0.3
(Dl

(Dl
(Dl

(Dl
20.0
6.5

(XI

100.0

(Dl

(Dl
(Dl
(Dl

(Dl

23.9
20.2
2.9
(Dl

(Dl

43.0
(Dl

100.0

(Dl

(Dl
(Dl

13.5
(Dl

(Dl
(Dl
(Dl

22.2
5.4
3.4
3.2
(01

(Dl

(Dl
(Dl

(01
12.8
(Dl

100.0

(Dl

(Dl

(Dl

(Dl
(Dl
(Dl

(Dl
97.1
(01

BOOK STORES (SIC 59421

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
220
280
500

500
500
512
513
515

520

520
520
522
523

GROCERIES-OTHER FOODS . . . .

CIGARS-CIGARETTES-TOBACCO . .

MAJOR APPL.-RADIO-TV-HUSICAL
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
SOCIAL STATIONERY-GREETING CARDS
BOOKS-PERIODICALS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
; NONMERCHANDISE RECEIPTS
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

STATIONERY STORES (SIC 59431

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
240

240
240
248

260
280
300
500

500
500
508
509
513
514

520

520
520
521
523

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....

.REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

PRINTING TO ORDER
OTHER NONMERCHANDISE RECEIPTS.

040
080
140
160
180
240
280
300
320
480
500
520

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY

—

OFFICE SUPPLIES
OFFICE MACHINESi EXCEPT TYPEWRITERS. .

BOOKS-PERIODICALS
ARTi DRAFTINGi ENGINEERING SUPPLIES. .

NONMERCHANDISE RECEIPTS

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL ,

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

MENis-BOYS" CLOTHING. EXC. FOOTWEAR . ,

WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

44



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-83

TABLE 3 District of Columbia—Standard Metropolitan Statistical Areas: 1963

Washington, D.C.-Md.-Va., SMSA

(Includes only establishments with payroll. For explanation ot tables, including lines identified by^j^^^^^, see "Description of the Tables" in front]

—Continued

Kind ol business and merchandise line

SPORTING GOODS STORES (SIC 59521

TOTAL

REPTG SALES BY BROAD MDSE LINES •

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
REPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODSi SALES TO INDIVIDUALS
ATHLETIC GOODSi SALES TO TEAMS . . •

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . •

HARDWARE
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

BICYCLE SHOPS (SIC 59531

TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

HAYi GRAIN. FEED STORES (SIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
ISIC 5969 PARTI

Eslab

lishments

(number)

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
NONMERCHANDISE RECEIPTS

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

Sales

($1,000)

132

98

6 019

7 lit?

(D)

(D)
259
62
103
(D)
24
ID)

6 498
5 894
2 643

938
1 043

839
284
(0)
IDI

ID)

(Dl
(0)

(0)

436

(Dl

2 458

ID)

(D)

(D)

ID)

(0)
2 325

(Dl

(Dl

(0)

Percent

of sales

accounted

lor by the

specified

merchandise

Ime

602
(Dl

(D)
(D)

18 625

16 006

772
(Dl
489

(XI

100.0

(Dl

(Dl

3.6
0.9
1.4
(Dl

0.3
IDl

100.0
90.7
40.7
14.4
16.1
12.9
4,4
(D)
(Dl

(D)

(D)
(D)

(Dl

(X)

100.0

100.0

(D)

(0)

(0)
(D)
(D)

94.6
ID)

(D)
(D)

280

280
280
281
282
283
284
285
286

300
500
520

520
520
529

(XI

100.0

81.4
(D)

(0)

(D)

(X)

100.0

4.8
(D)
3.1

, REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . . .

; REPTG ADDL DETAIL FOR LINE 520.
.NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

020
040
100
220
340
400
480
500
520

020
040
100
340
400
480
500
520

Kind ol business and merchandise line

JEWELRY STORES— CONTINUED

JEWELRY-OPTICAL GOODS

Eslab-

lishments

(number)

FUELi ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CISARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HOUSEHOLD FUELS-ICE

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS (SIC 5984)

TOTAL

FLORISTS (SIC 5992)
I

TOTAL

Standard Notes: - Represents zeio. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient repoitlng.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

2
16
88

82
(NA)
82

Sales

($1,000)

Percent

of sales

accounted

for by the

specilied

merchandise

line

11 618

15 300
11 038
2 230
1 258
4 457

860
1 972
271

ID)
375

2 703

14 299
(NA)

1 415

29 400

(D)

(D)
(Dl

(Dl
3 493

ID)
25 462

(D)
277

3 299

2 139

2 139

25 627

(D)

(Dl
(Dl

3 493
(Dl

21 807
(Dl

226

72.6

100.0
72.1
14.6
8.2

29.1
5.6
12.9
1.8

(D)

2.3
16.9

100.0
(NA)
9.9

100.0

(Dl

(Dl

(01

(Dl

11.9
(D)

86.6
(Dl

0.9

(XI

100.0

100.0

100.0

(Dl

(Dl
(Dl

13.6
(Dl

85.1
(Dl

0.9



7F-84 South Atlantic—D.C. RETAIL TRADE—Merchandise Line Sales

TABLE 3, District of Columbia—Standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a.^ , see "Description of the Tables" in front]

020
0«0
080
100
120
280
500
520

Kind of business and mercfiandise line

CIGAR STORES! STANDS ISIC 59931

TOTAL

REPTG SALES BY BROAD MDSE LINES .

NEWS DEALERSi NEWSSTANDS (SIC 5994)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS. ....
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TuBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAMERAi PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

Estab

lishments

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
280 JEWELRY-OPTICAL GOODS
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

120
140
160
180
200
220

GIFTi NOVELTY! SOUVENIR SHOPS
(SIC 5997)

OPTICAL GOODS STORES (SIC 5998)

TOTAL

TYPEWRITER STORES (SIC 5999 PART)

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

Sales

($1,000)

1 478

(D)

6 400

4 479

41
(D)
(D)

259
(D)

(D)
4 036

(D)

8 810

5 891

(D)

(D)
5 809

(D)

Percent

of sales

accounted

for by the

specified

merchandise

line

(X)

100.0

(X)

100.0

0.9
(D)

(D)

5.8
(D)

(D>
90.1
()

100.0

(D)

(D)
98.6

(D)

(D)



RETAIL TRADE—Merchandise Line Sales South Atlantic-D.C. 7F-85

TABLE 3 District of Columbia—standard Metropolitan Statistical Areas: 1963-continued

Washington, D.C.-Md.-Va., SMSA



7F-86 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Florida: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

RETAIL TRADE I TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS ISIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO . ,

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS i

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS. CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . . . ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEEO-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

LUMBER YARDS
(SIC 521 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
•FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPOfiTING-RECHEATION EQUIPMENT
HARDWARE

7



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-87

TABLE 2. Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines Identified by.j , see "[Description of the Tables" in front]

Kind of business and merctiandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind o( business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

PAII4T> SLASSi WALLPAPER
STORES (SIC 523)

REPTG SALES BY BROAD HOSE LINES

200
220
2«0
260
300
320
3«0

340
3«0
356
357
358
359
361

500
520

CURTAINS-DRAPERIES-ORY SOOOS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHEN»ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

OTHER LUMBER-BUILDING MATERIALS.
PAINT-VARNISH> ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

GLASS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 5241

total'

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
140
160
leo
200
220
240
260
280
300
320

320
320
322
323
324

340

340
340
346
355

380
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE.

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE.
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS ....

LUMBER-BUILDING MATERIALS . . . .

•REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

120
320
380

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
AUTOMOBILES-TRUCKS

334

251

2
12

251

243
243
76

219
203
117
37

2
121

608

450

1

1

6
12
3
2
10
16
71
33

255
55

217
450 I

373

351
351
350
108

1

3
10
6

16
7

41
128

25 640

20 289

78
ID)
83
153
(D)

300
19 257

19 421
18 490
1 044

12 327
1 896
973

2 271

ID)

10)

42 868

61
(D)
(D)

IZ)
(D)

(Z)

(D)

23
41

1 641
192

3 272
(D)

1 964
25 699

405



7F-88 South Atlantic—Fla. RETAIL TRADE—Merchandise Line Sales

TABLE 2 Florida: 1963 -Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^^^^^. see 'Description of ttie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES--CONT I NUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240.
240 'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241
242

FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT.

KITCHENyilARE-HOME FURNISHINGS.

260 [REPTG ADDL DETAIL FOR LINE 260.
260 f KITCHEN*ARE-HOME FURNISHINGS. .

CHINA-GLASSWARE.
262 ; KITCHEN*ARE-H0USEWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

280
300
320

320 [REPTG ADDL DETAIL FOR LINE 320.
320 (hardware
321 y HARDWARE-TOOLS
322 t GARDENING EQUIPMENT-SUPPLIES .

340
[
LUMBER-BUILDING MATERIALS . . . .

340 [REPTG ADDL DETAIL FOR LINE 340. .

340 ILUMBER-BUILDING MATERIALS . . . .

348 I PAINT-GLASS-WALLPAPER
356 f OTHER LUMBER-BUILDING MATERIALS.

400
420
440
500

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

500 [REPTG ADDL DETAIL FOR LINE 500. . . .

500 ;alL other MERCHANDISE
501 , TOYS-GAMES-WHEEL GOODS
502 ' BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
503 ; ALL OTHER MERCHANDISE

520

020
040
060
060
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
480
500
520

NONMERCHANDISE RECEIPTS

020
040
060
080
100
120

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . •

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

101
101
95
79

106
106
90
95

94
88
58

66
65
51
57

47
47
46
32

28
52
24
lis

107
107
102
84
44

491

338
195

«
8

45
449
433
451
398
450
273
184
434
385
319
420
56
8
16
4
3

459
243

36 270

528 082
35 953
11 903
24 965

23 898

538 422
22 586
9 719
13 742

9 402 I

13 358
16 568

444 868
16 430
8 959
8 001

(D)

(D)

(Dl
(D)

(Dl

(D>
18 312

(D)

25 884

544 555
23 398
9 451
12 271
1 730

43 825

159 623

5 109
6 384

(D)

(Z)
(Dl

9 366
12 499
32 546
6 039

18 693
4 093

(Dl

10 716
3 282
2 244
8 098

IDl
ID)

(0)
(Z)

(Z)
30 363
5 492

499



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-89

TABLE 2 Florida: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRY GOODS STORES (SIC 539 PARTI

140
160
200
auo
260
320
520

200
3S0
500
520

020
010
060
080
100
120
110
160
180
200
220
210
260
280
300
320
340
380
400
420
440
460
480
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYSi CLOTHINGt EXC. FOOTKEAR . .

WOMEN'S-GIRLS' CLOTHiNGi EXC. FOOTWEAR,
CURTAINS-ORAPERIES-ORY GOODS
FURNITuRE-SLEEP EOUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
HARDWARE
NONMERCHANDISE RECEIPTS

SEWINGi NEEDLEWORK STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
AUTOMOBILES-TRUCKS. .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 54 1

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES! INCLUDING
DELICATESSENS (SIC 541)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
I
GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
240
260

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLiC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

181



7F-90 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Florida: 1963-Continued

[Includes only establrshments with payroll. For explanation of tables, including lines identified by,i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise hne
Estab

liShments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CANDYi NUTt CONFECTIONERY
STORES (SIC 5411)

020

020
020
021
022
023
02*

OtO

020
040
080
100
120
320
500
520

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES! . .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS

RETAIL BAKERIES (SIC 5461

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RETAIL BAKERIESi MANUFACTURING
(SIC 5462)

020

020
020
021
022
023
024

040
080
100
120
320
500

500
500
508

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

,REPTG ADDL DETAIL FOR LINE 020. . .

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
ALL OTHER MERCHANDISE

.REPTG ADOL DETAIL FOR LINE 500.
^ALL OTHER MERCHANDISE
PAPERi PAPER PRODUCTS

NONMERCHANDISE RECEIPTS

RETAIL BAKERIESi NONMANUFACTURING
(SIC 54631

020

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020 kREPTG ADDL DETAIL FOR LINE 020.
020 >GR0CERIES-0THER FOODS
021 t MEATS-FISH-POULTRY
023 ( FROZEN FOODS
024 f ALL OTHER FOODS

040 MEALS-SNACKS.

136

98

98

98
98

1

4
1

98

225

223
223
10
8
16

223

23
7
12
8
7
7

7
7
7

12 104

9 237

(Dl

9 237
(01

(01
(0)

(01
8 754

(Dl

267



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-91

TABLE 2. Florida: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of ttie Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise
{

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specilied

merchandise

line

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

040 MEALS-SNACKS
1«0 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

380 AUTOMOBILES-TRUCKS

380 IREPTG ADDL DETAIL FOR LINE 380
380 lAUTOMOBILES-TRUCKS
381 ' NE* PASSENGER CARS" RETAIL
382

i

NEW PASSENGER CARS" WHOLESALE
383 . NEW COMMERCIAL VEHICLES. RETAIL. . . .

38U NEW COMMERCIAL VEHICLES. WHOLESALE . .

385
;
USED PASSENGER CARS. RETAIL

366 , USED PASSENGER CARS. WHOLESALE . . . .

387 USED COMMERCIAL VEHICLES
388 > ALL OTHER POWERED ROAD VEHICLES. . . .

UOO AUTO FUELS-LUBRICANTS

"too 'REPTG ADDL DETAIL FOR LINE 400
"too >UTO FUE^S-LUBRICANTS
UOl , GASOLINE
402 ' OTHER AUTOMOTIVE FUELS
403 f MOTOR OIL-GREASES-OTHER OILS

420 TIRES-BATTERIES-ACCESSORIES

420 [REPTG ADDL DETAIL FOR LINE 420
420 ,TIRES-BATTERIES-ACCESSORIES
421 . PARTS. INSTALLED IN REPAIR WORK. . . .

422 ' PARTS. WHOLESALE (TO OTHER BUSINESSES!
423

;
PARTS. RETAIL (OVER THE COUNTER] . . .

424 ( AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
460 HAY-GRAIN-FEED-FARM SUPPLIES
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

520 IREPTG ADDL DETAIL FOR LINE 520
520 'NONMERCHANDISE RECEIPTS
527

l

SERVICE LABOR
528 ( OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL
NEW PASSENGER CARS. WHOLESALE
NEW COMMERCIAL VEHICLES. RETAIL. . . .

NEW COMMERCIAL VEHICLES. WHOLESALE . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

360
380
381
382
383
384
385
386
387
388

400

400
400
401
403

420

420
420
421
422
423
424

517

425

1

1

1

425

417
417
417
41

213
16

399
284
184
40

305

296
296
68

407

396
396
391
354
326
273

2
1

18
398

394
394
389
174

67

67

63
63
63
9

24
2

61
47
7

10

57
57
55
43
45
31

500 ALL OTHER MERCHANDISE . . .

Standard Notes: - Represents zero.

921 077

(0)
(0)

(Dl
815 045

908 972
804 200
524 394

7 851
53 414
2 323

161 360
43 748
7 942
3 190

3 161

714 328
3 027
1 951

(Dl
(01

54 525

888 110
53 495
28 296
16 289
1 943
4 84S

(Dl
(Dl

603
47 010

889 875
46 630
41 929
4 624

67 809

57 045

56 885
56 313
26 584

573
3 755

(Dl
17 348
4 911

506
(0!

407

46 854
275
(Dl

(01

5 116

62 630
4 932
2 594

791
572
899

IMPORTED CAR DEALERS--C0NT I NUtD

520 NONMERCHANDISE RECEIPTS
1X1

100.0

(01
(0!

(0)
88.5

520 >REPTG ADDL DETAIL FOR LINE 520.
520 [NONMERCHANDISE RECEIPTS . . . .

527 [ SERVICE LABOR
528 ( OTHER NONMERCHANDISE RECEIPTS.

100
88.5
57.7
0.9
5.9
0.3
17.8
4.8
0.9
0.4

0.3

100.0
0.4
0.3
(Dl

(01

5.9

380
380
381
382
383
384
385
385
387
388

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART!

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS

iREPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400
,

AUTO FUELS-LUBRICANTS

100.0 ( 400 CREPTG ADDL DETAIL FOR LINE 400.
5.0

;

400 kAUTO FUELS-LUBRICANTS
3.2

!|
401 t GASOLINE

1.8
0.2
0.5

(Dl

(D!
0.1
5.1

100.0
5.2

403 { MOTOR OIL-GREASES-OTHER OILS

420
!

TIRES-BATTERIES-ACCESSORIES .

420
420
421
422
423
424

500
520

520
520
527
526

,REPTG ADDL DETAIL FOR LINE 420
.TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES
I

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

100.0

84.1

100.0
84.2
42.7
0.9
5.5
(Dl

25.9
7.3
0.8
ID!

0.6

100.0
0.6
(D)
(D)

7.5

100.0
7.9
4.1
1.3
0.9
1.4

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS . .

340 LUMBER-BUILDING MATERIALS
380 AUTOMOBILES-TRUCKS. . . .

380
360
381
362
383 '

365
386
367
368

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

400
I

AUTO FUELS-LUBRICANTS

3 101 0.1

(D) Withheld to avoid disclosure. (NA) Not available.

400 [REPTG ADDL DETAIL FOR LINE 400.
400 [auto FUELS-LUBRICANTS
401 ( GASOLINE
403 MOTOR OIL-GREASES-OTHER OILS .

5 128

65 856
5 128
4 508

563

164 133

145 409

163 339
144 728
95 435

539
4 231

(Dl
35 561
7 635

354
(Dl

339

60 876
300
96
127

9 508

162 950
9 435
5 395
2 451

392
858

248
8 401

151 157
8 361
7 746

732

527



7F-92 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120

U20
U20
«21
422
123
«2«

PASSENGER CAR DEALERSt
NONE RANCH I SED--CONT INUED

TIRES-BATTERIES-ACCESSORIES

REPTE ADDL DETAIL FOR LINE 1*20

TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK, . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTERI • . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ltl»0 FARM EQUIPMENTi MACHINERY
500 ALL OTHER MERCHANDISE . .

520 NONMERCHANOISE RECEIPTS .

520
520
527
528

020
OHO
100
220
210
260
280
300
J20
310
360
«00

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . , .

SERVICE LABOR
OTHER NONMERCHANOISE RECEIPTS.

TIREi BATTERYi ACCESSORY
DEALERS (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOSACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

"too IREPTG AOOL DETAIL FOR LINE UOO.
«00 (AUTO FUELS-LUBRICANTS
401 r GASOLINE
403 C MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
435
436

i REPTG ADDL DETAI
'TIRES-BATTERIES'
AUTOMOBILE ACCE
NEW AUTO TIRES-
NEW AUTO TIRES-
NEW TRUCK-BUS T
NEW TRUCK-BUS T
RETREAD AUTO TI
RETREAD AUTO TI
RETREAD TRUCK-Bi
RETREAD TRUCK-BI
STORAGE BATTERI

L FOR LINE 420
ACCESSORIES
5S0RIES
TUBEb SOLD TO USERS . .

TUBES SOLD TO DEALERS .

IRES SOLD TO USERS. . .

IRES SOLD TO DEALERS. .

RES SOLD TO USERS . . .

RES SOLD TO DEALERS . .

US TIRES SOLO TO USERS.
US TIRES SOLD TO DLRS..
ES. . . .

480 HOUSEHOLD FUELS-ICE . .

500 ' ALL OTHEK MERCHANDISE .

520 NONMERCHANOISE RECEIPTS

520
520
524
525
526

020
120
140
160
200
220
240
260
280

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANOISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANOISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

1

3
115

109
109
63
55

1

1

5
82
4

62
2

69
69
5
1

78

50
50
38
42

382

243
243
170
184
140
137
92
155
110
119
70
110

2
85

218

164
164
129
84
132

361

4 077
325
165
35
114

8

(0)

(Z)

1 516

60 397
1 498

581
921

(D)

(D)

(Z!

3 285
(D)
(0)

(Dl
424
(D)

tZ)

(D)
2 804

15 542
1 645
1 516

119

49 829

49 129
37 896
5 051

13 196
4 841
5 815
1 869
2 739
1 070
1 822

438
994

(D!
532

5 444

42 778
4 481
2 209

524
1 736

0.4

100.0
8.0
4.0
0.9
2.8
0.2

(D)

(Z)
1.5

100.0
2,5
1.0
1.5

(D)

(D)

(Z)
5.2
(D)
(0)

(0)

0.7
(D)

(Z)
(D)
4.4

100.0
10.6
9.8
O.S

78.5

100.0
77.1
10.3
26.9
9.9
11.8
3.8
5.6
2.2
3.7
0.9
2.0

(Dl
O.B
8.6

100.0
10.5
5.2
1.2
4.1

219



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-93

TABLE 2. Florida: 1963-Continuea

[Includes only establishments with payroll. For explanation of tables, including lines identified by.* k, see "Description of the Tables" in front]

020
100
220
2H0
260
300

300
300
311

310
380
400

(too

itOO

«0l
403

420
480
500

500
500
504
505
507

520

520
520
527
532

020
040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
380
400

Kind of business and mercfiandise line

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

Eslab

lishments

(number)

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-ftADIO-TV-nUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
ISFORTlNG-RECi^EATION EQUIPMENT
. ALL OTHER BOATS. INCL. OUTBOARD BOATS.

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . . .

AUTO FUELS-LUBRICANTS . .

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

,REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

.REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

WOMENtS-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

197

148

1

1

5
9
Z
2

2
2
2

1

1

2

1

1

1

1

2
2

148

139
139
139
23
12

Sales

($1,000)

493
238
25
42

873
28
9
2
1

3
21
3

1

40
18
6

24
442

(0)
(D)
(Dl
(01

(D)

(D)

(01

(Dl

(D)

(D)
(D)

(D)

(DJ

(D)
(Dl

ID)

(D)

(Dl
43 431

42 438
40 992
39 938

886
171

1 167

Percent

of sales

accounted

tor by the

specified

merchandise

line

B



7F-94 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Florida: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^.^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

080
120
11»0

160
180
200
220
280
300
320
500
520

APPARELi ACCESSORY STORES--CON.

N0NI1ERCHANDISE RECEIPTS

HEN' 51 BOYS' APPAREL STOi^ESi
CUSTOM TAILORS (SIC 561' 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTKEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

TOTAL

REPTG SALES BY BROAD MDSE LINES

060
120
mo

ItO
110
1U2
143
144
145
146

160

160
160
161
164
165
168
172
173
174
175
176

180
200
220
280
300
320
500
520

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

IrEPTG ADDL detail for line 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CUSTOM TAILORS (SIC 5671

total'

020
080
100
120

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3' 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS

639



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-95

TABLE 2. Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4 . see "Description of the Tables" In front]

Kind of business and merchandise Nne
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specihed

merchandise

line

MILLINERY STORES ISIC 563 PART)

total'

CORSETt LINGERIE STORES (SIC 563 PARTI

REPTS SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHINGi EXC. FOOT«EAR

140
140
146

160
160
161
163
164
165
168
172
173
174
176

200
280
520

iREPTG ADDL DETAIL FOR LINE 140. . .

'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
OTHER MEN'S CLOTHING

l«OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CUOTHING-ACCESS.

.

CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

N0NMERCHANDI5E RECEIPTS . . .

HOSIERY STORES (SIC 553 PARTI

TOTAL

APPAREL' ACCESSORY' OTHER SPEC.
STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
120
140

140
140
142
143
144
145
146

160
150
161
163
154
165
158
172
173
174
175
176

180
200
220
240
250
280
300
500
520

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMET ICb-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS

' OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLUOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

241

210

195
196
45
27
55
70
157
92
47
90
5

86

27
15
2
1

2
28
1

15
55

4 622

J 952

(Dl

(01

(01

3 560

3 832
3 546

112
(01

(Dl

2 810
250
93
(D)

(Dl
77

(Dl

(D)

18

(D)

ID)

159
945

3 275
349
130
ID)

(Dl

(Dl

113

18 237

16 695
15 199

793
180
308

1 822
6 975
2 195

353
1 222

15
1 321

717
300
(Dl

(Dl

(Dl

217
(D)
128
593

100.0
(Dl

(Dl

92.4

100.0
92.5
2.9
(D)

(D)
73.3
6.5
2.4
(Dl

(D)
2.0

(D)
(Dl

0.5

(01

(Dl
0.7
4.4

100.0
10.7
4.0
(Dl
(D)

(Dl

3.5

85.0

100.0
91.0
4.7
1.1
1.8

10.9
41.8
13.2
2.1
7.3
0.1
7.9

3.3
1.4
(Dl
(Dl

(Dl
1.0
(Dl

0.6
2.8

FURRIERS' FUR SHOPS (SIC 5581

TOTAL

020
120

(Dl 140

140
140
142
143
144
145
146

160
160
161
163
154
155
168
172
173
174
175
176

180
200
220
240
250
280
300
320
340
380
400
420
440
460
500
520

FAMILY CLOTHING STORES (SIC 5651

TOTAL .

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER HEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS . .

FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

140
160
180
200
280
300
320
500
520

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT, MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
ALL OTHER MERCHANDISE . . ,

NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5551

140
180

180
180
181
182
183

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 555 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HEN'5-BOYS' CLOTHING' EXC. FOOTWEAR .

ALL FOOTWEAR

reptg addl detail for line 180. .

;all footwear
men's and boys' footwear ....
women's and girls' footwear. . .

children's and infants' footwear

2
13

275

193
193
139
118
151
88
155

189
189
103
59
83
134
167
154
90
65

553

30
119
553

1

3
21

1

28
218

49 757

37 423

(Dl
(Dl

12 805

24 270
9 127
1 294
2 622
1 753
319

3 153

17 815

23 653
10 558

951
(Dl

260
1 198
2 971
3 139

733
337
(Dl
709

4 264
960
(Dl

(Zl
53
158
62
(Zl

(Dl

(01

(Dl
(Dl

(Dl
(Dl

144
529

57 778

(Dl

1 820
54 415

(Dl
(Dl

(Dl

(Dl
72

1 105

4 551

4 213

(Dl
4 163

4 213
4 153
4 081

(01

IDI

(Dl

(Dl

34.2

100.0
37.6
5.3
10.8
7.2
1.3

13.0

47.6

100.0
44.6
4.0
IDI

1.1
5.1
12.6
13.3
3.1
1.4
(Dl

3.0

11.4
2.6
(01

(Zl
0.1
0.4
0.2
IZI
(Dl

(Dl
(Dl

(Dl

(Dl
(D)

0.4
1.7

100.0

(Dl

3.1
94.2
(Dl

(Dl
(Dl

(D)
0.1
1.9

(Dl

98.8

100.0
98.8
96.9
(Dl

(0)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.

'Merchandise line detail withheld due to insufficient reporting.



7F-96 South Atlantic-Fla. RETAIL TRADE—Merchandise Line Sales

TABLE 2 Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

MEN'S SHOE STORES--CONT INUED

500
520

160
180

180
180
181
182
183

280
500
520

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

WOMEN'S SHOE STORES ISIC 566 PARTI

REPTG SALES BY BROAD MOSE LINES . .

l«OMEN'S-GIRLS' CLOTHING! EXC. FOOTWEAR.
ALL FOOTWEAR. ....
REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE ...
NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PART)

160
180

180
180
181
182
183

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

'REPTG ADDL DETAIL FOR LINE 180. .

>LL FOOTWEAR
I MEN'S AND BOYS' FOOTWEAR ....
> WOMEN'S AND GIRLS' FOOTWEAR. . .

; CHILDREN'S AND INFANTS' FOOTWEAR

NONMERCHANDISE RECEIPTS

FAMILY SHOE STORES (SIC 566 PART)

140
160
180

180
180
181
182
183

200
280
300
320
500
520

REPTG SALES BY BROAD MOSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

1«0
140
142
143
144
146

180.REPTG ADDL DETAIL FOR LINE
ALL FOOTWEAR
HEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EOUIPMENT
HARDWARE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

CHILDREN'S' INFANTS' WEAR
STORES (SIC 564)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

.REPTG ADDL DETAIL FOR LINE 140. . .

'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

231

200

56
200

199
199
32

199
14

410

294

25
62

294

267
267
267
267
243

1

2
21

1

25
143

192

141

51

46
46
46
3

4
1

(Dl

38

1 355
21 090

22 756
21 022

577
20 317

(Dl

(Dl

(0)

(Dl

1 071

1 090
1 071

(D)

(Dl

1 002

(D)

296
(0)

28 091

27 673
26 408
9 886

12 613
3 920

(D)

(Dl

(Dl

(Dl

53
681

11 214

a 081

722

2 973
659
640
(01

12
(D)

(Dl

0.9

5.9
92.4

100.0
92.4
2.5

89.3
0.5

(D)

(D)
(Dl

(XI

100.0

(D)
98.3

100.0
98.3
(D)
(D)

91.9

(D)

1.0
(0)

94.7

100.0
95.4
35.7
45.6
14.2

(D)

(D)
(D)
(01

0.2
2.3

8,9

100.0
22.2
21.5
(Dl

0.4
(Dl

CHILDREN'S' INFANTS' WEAR
STORES—CONTINUED

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
163
164
165
168
172
173
174
175
176

180
200
220
240
260
280
300
320
500
520

020
040
100
120
140
160
200
220
iVO
260
280
300
320
340
380
400
420
440
480
500
520

020
140
160
200
220
240
260
280
300
320
340
420
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

i

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION E(3UIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 569)

FURNITURE' HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY -

HOUSEHOLD FUELS-ICE <

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS <

FURNITURE' HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS «

134



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-97

TABLE 2. Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

Kind ol business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

200
220
2tO
260
280
320
3"tO

500
520

FURNITURE STORES (SIC 5712]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHINQi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2t0
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDiNG MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 5713]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES ISIC 5711*1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHiNG. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHINA. GLASSWARE. METALWARE
STORES (SIC 57151

REPTS SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

9(42

637

2
2

156
228
637

581
581
178
57«
291
110
56

1

42
250

17
5

136
1

2

8
«8

1

1

1

106
1

28
5
3
2

23

151 92«

115 0"tO

(D]

(0)

(Dl
1 911
5 971

99 917

106 675
92 820
17 1103

68 589
5 290

885
676

2 735
81
107
(Z)

(D)
(D]

297
2 883

21 305

628
(Dl

19 279
(D]

(Dl

166
1 145

6 960

(Dl

(D)

(Dl
6 096

(D]
(01

(Dl

(Dl

(0]
197

(0]

(D]
(D]

902
72
(D)

(Dl

(Dl

12

(XI

100.0

(Dl

(Dl

(Dl
1.7
6.1

86.9

100.0
87.0
16.3
54.3
5.0
0.8
0.6

2.4
0.1
0.1
(Zl
(Dl
(Dl

0.3
2.5

100.0

2.9
(D)

90.5
IDl
IDl

0.8
5.4

100.0

(Dl

(Dl

IDl
87.5
(Dl
(Dl

(Dl

(Dl

(Dl

2.8

(XI

100.0

(Dl

(Dl
(Dl

86.9
3.3
(D)
(Dl

(Dl

0.5

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

020
040
100
120
160
200
220

220
220
224
225
226
227

240
250

280
300
320
340
380
400
420

1 440
480
500
520

100
220

220
220
224
225
226
227

240
260

260
260
264
265

280
320
340
500
520

HOUSEHOLD APPLIANCE STORES SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

250 (REPTG ADDL DETAIL FOR LINE 260. .

260 'KITCHENWARE-HOME FURNISHINGS. . .

264 ' SMALL ELECTRICAL APPLIANCES. . .

265 I ALL OTHER KI TCHENWARE-H0U5EWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

RADIO. TELEVISION STORES (SIC 57321

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

IREPTG ADDL DETAIL FOR LINE 220
^MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'G. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

;rEPTG ADDL DETAIL FOR LINE 260. .

iKITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KI TCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS . .

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

1

1

6
5
4

38
316

275
275
263
173
134
21

27
195

183
183
177
18

1

1

15
230

1

191

174
174
47
174
90
32

1

1

8
117

73 630

(Dl

(01

(Dl
(Dl
(Dl

(Dl
51 351

65 363
47 804
35 089
9 407

101

(D)

2 316
7 277

46 451
7 122
6 473

650

(Zl

602
975
(Dl

(Dl
(Dl
IDl

(Dl

(Dl
1 075
3 076

35 181

22 901

(D)
20 154

18 347
15 760
1 274

13 466
507
525

(01

135

2 324
135
85
50

(Dl

(01

(Dl
(Dl

1 949

100.0

(Dl

(Dl

(Dl
(01
(01

(Dl
69.7

100.0
73.1
55.2
14.4
(Dl
(Dl

3.1
9.9

100.0
15.3
13.9
1.1»

(Zl

1.1
1.3
(Dl

(01
(Dl

IDl
(Dl

IDl
1.5
4.2

(XI

100.0

(Dl

88.0

100.0
85.

9

6.9
73.4
2.8
2.9

(01

0.6

100.0
5.8
3.7
2.2

101
IDl

(Dl

(01
8.5

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.

'Merchandise line detail withheld due to insufficient lepoiling.



7F-98 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.*
. see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

MUSIC STORES ISIC 57331

220
2«0
280
500
520

REPTG SALES BY BR04D MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTRt . .

FURNITURE-SLEEP EQUIP. -PLOOR COVERINGS.
JEWELRY-OPTICAL GOODS ...
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

220

220
220
221
228
229
231
232
233
234

240
280
600
520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

220

220
220
221
228
229
231
232
233
231

500
520

020
0"t0

060
080
100
120
1«0
160
180
220
260
280
300
320
380
400
U20
480
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

l»OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

113



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-99

TABLE 2 Florida: 1963-(Continued
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and mefchandise line
Estab

lishmenls

(number)

Sales

($1,000)

PercenI

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

REFRESHMENT PLACES— CONTINUED

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

ALL OTHER .•ERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
A1.COHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES! (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591]

9
1

3J
106

15
126

1 555

1 187

50
439

1 187
5U3
164

3

1

1

1

3
2

1

12
195

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
l-iAJOR APPu. -RADIO-TV-MUSICAL INSTR, . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT, MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

236
541

4
70

806
1 108

21
38
17
17
71
27
108
283
69
62

1

1

2

1

522
340

DRUG STORES (SIC 591 PART!

TOTAL
,

1 353

REPTG SALES BY BROAD MDSE LINES . .
|

1 045

GROCERIES-OTHER FOODS
I

222
MEALS-SNACKS t

513
ALCOHOLIC DRINKS i

4

PACKAGED ALCOHOLIC BEVERAGES 69
CIGARS-CIGARETTES-TOBACCO I

750

(D)

(D)
387
562

23 121

18 857

697
16 758

586
(D)

104
(Dl
(01

261

61 750

64 244

271
4 360

50 622
7 591

(D)

(Z)

(D)

(D)
(Dl

(Zl
(D)

(Dl

101
771

225 693

2 915
18 956

(Zl
4 873

20 732
157 067

(D!

156
iZ)

(Zl
756
(D!

(D!

2 166
906
ID!

(D)
(Dl

101

(Dl

11 603
2 538

267 391

221 195

2 858
18 549

(Zl
ID!

20 027

(01

(Dl
0.9
1.3

100.0

3.7
88.9
3.1
(Dl
0.6
(Dl
(Dl

1.4

(XI

100.0

0.4
6.8

78.6
11.8
ID!

(Zl

(Dl

(Dl
(Dl

IZl
(Dl
(01
0.2
1.2

(XI

100.0

1.3
8.4
(Zl

2.2
9.2
69.6
(01
0.1
(Zl

(Zl
0.3
(Dl

101
1.0
0.4
ID!
(Dl

ID!

(Dl

(Dl

5.1
1.1

120
120
121
122
123

140
160
180
200
220
240
260
280
300
320
340
420
440
500
520

(Z!
(Dl

DRUG STORES—CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

kREPTG ADDL DETAIL FOR LINE 120
[COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

t MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
I PRESCRIPTIONS
f COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PART!

total'

020
040
050
080
100
120
140
160
180
200
220
240
250
280
300
320
340
380

I 400
420
440
460
480
500
520

020
040
060
080

i

100
120
150
180
300
380
400
500
520

REPTG SALES BY BROAD MDSE LINES

OTHER RETAIL STORES
(SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD TSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS <

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT . . . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

1 045

1 009
I 009

921
1 009

830

16
32
14
15
59
27
104
271
65
61

1

1

1

495
329

202

63

151
191
479
024
276
72
73
93
72
43

427
188
241
435
321
247
85
22
22
64
26

211
387
151
162

1 196

1 006

70
156
474

1 005
152

2
1

1

2
2

4
13

373

154 053

213 955
148 515
49 554
67 625
31 415

172
141
(Zl

(Zl
(Dl

(01

1 258
2 135

897
991
(Dl
IDI

ID!
11 457
2 502

14 453

(Dl

428 072

985
2 575
14 771

135 739
4 070

334
634

2 132
422
573

9 727
5 153
3 742

31 315
14 444
12 429
2 368

509
579

2 813
831

54 888
50 391
55 352
11 231

155 597

299
2 221
14 673

134 990
529
(Dl

(Dl

(Dl
IDI

(Dl

(Zl

193
2 517

69.6

100.0
59.4
23.2
31.6
14.7

0.1
0.1
(Zl

(Zl
(Dl

(Dl

0.6
1.0
0.4
0.4
(01

(01
(Dl
5.2
1.1

IXI

100.0

100.0

0.2
0.6
3.5

31.7
1.0
0.1
0.1
0.5
0.1
0.2
2.3
1.2
0.9
7.3
3.4
2.9
0.6
0.1
0.1
0.7
0.2
12.8
14.1
12.9
2.6

(XI

100.0

0.2
1.4
9.4

85.8
0.4
(Dl

IDI

(01

(01
IDI

IZl

0.1
1.6

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (2) Less than 0.05%.

'Merchandise line detail withheld due to insufficient leporting.



7F-100 South Atlantic-Fla. RETAIL TRADE—Merchandise Line Sales

TABLE 2. Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^-^-^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

020
010
060
080
120
140
160
180
200
220
210
260
280
300
320
340
380
420
440
460
480
500
520

200
240
260
280
300
340
500
520

020
040
060
080
120
140
160

[

180
;

200
,

220
240
260
280
300
320
340
380
420
440
460
480
500
520

020
040
080
100

ANTIQUE STORES I SECONDHAND
STORES (SIC 5931

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRuGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS. . . . . .

FURNITURE-SlEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SECONDHAND STORES (SIC 59331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 594)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO

522

322

2
1

1

3

3
42
44
29
32
120
132
90
32
40
38
9

15
56

1

2
2

68
60

2

1

1

3

3
42
44
29
31
120
119
80
29
39

187

137

6

1

1

9

27 702

19 484 I

IDl

(Dl
(Dl

(Dl

(01

345
1 658

178
391

2 577
3 935
1 111
1 HI

535
416
94

473
723
(0)

(Dl

(D)
580
480

2 265

1 949

(D)

709
662
(Dl

(D)

(D)

272
9

(Dl

(D)

(D)

(D)
(D)

345
658
178
(D)

577
226
449
ID)

(D)
416
(D)

473
723
(Dl

(Dl

(Dl
308
471

25
(Ul

(Dl

70

100.0

(D)

(D>
(Dl
IDl

IDl

1.8
8.5
0.9
2.0
13.2
20.2
5.7
5.7
2.7
2.1
0.5
2.4

14.0
(D)
IDl

(Dl
13.2
2.5

100.0

(D)
36.4
34.0
(Dl
IDl

IDl
14.0
0.5

(D)
(Dl

(Dl

(Dl

(01

2.0
9.5
1.0
ID)

14,7
18.4
2.6
(D)

101

2.4
(Dl

2.7
15.5
(D)

(D)
(D)

13.2
2.7

120
140
160
220
240
260
280
300
500
520

0.3
(Dl

(Dl

0.7

020
080
100
120
140
220
240

240
240
249

260
280
500

500
500
508
512
513
514
515

520
520
523

BOOK. STATIONERY ST0RES--C0NT I NUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 5942)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . •

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADOL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OTHER FURN. -SLEEP EQUIP. -FL. COVERINGS

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

IREPTG ADDL DETAIL FOR LINE 520
f NONMERCHANDISE RECEIPTS

OTHER NONMERCHANDISE RECEIPTS

STATIONERY STORES (SIC 59431

020
040
100
120
150
220
240

240
240
248

260
280
300
500

500
500
508
509
511
512
513
514
515

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

f REPTG AODL DETAIL FOR LINE 240
tFURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
( OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....

> REPTG ADDL DETAIL FOR LINE 500
>ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
OFFICE MACHINES' EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

520 I NONMERCHANDISE RECEIPTS

520 ; REPTG ADDL DETAIL FOR LINE 520
520 .NONMERCHANDISE RECEIPTS
521 ' PRINTING TO ORDER
522 ;

-RENTING AND LEASING OF OFFICE MACHINES
523 i OTHER NONMERCHANDISE RECEIPTS

9
3

137
35

IDl

(Dl
(01
25

735
63
53
(01

8 599
194

(01

(Dl
(Dl

(01

(Dl

(Dl

(Dl

(Dl

(01

(Dl

IDl

(D)
3 519

3 093
2 987

(D)
147

2 623
(0)

145

34

1 335
29
29

123



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-101

TABLE 2 Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j . see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

({1.000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

listrments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
010
060
080
100
120
ito
160
leo
220
240
260
280
300
320
310
380
too
420
480
500
520

020
040
060
080
100
120
140
160
180
220
260
280
300

300
300
301
302
303
304
305
306
307

320
340
400
480
500
520

02
041
100
120
140
160

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTHEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 59521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS" CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS" CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
SPORTING-RECREATION EQUIPMENT
ATHLETIC GOODS. SALES TO INDIVIDUALS .

ATHLETIC GOODS. SALES TO TEAMS . . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT , ,

BOATS-MOTORS-OTHER MARINE EQUIPMENT. .

BICYCLES-LUGGAGE-SPORTINS GOODS. . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BICYCLE SHOPS ISIC 59531

total'

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEE >S-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR,

307

185

2
5

10
2

20
14
30
3

1

2
8

165
9
3
1

2
1

1

21
58

264

164

7
2
5

10
2
19
12
29

1

2
8

164

138
138
80
35
48
78
4

13
24

7
3
2
1

15
49

14 209

39
45

(01

19
30
(Dl

213
168
152
(Dl

(Dl

(Dl
147

12 347
78
10

(0)

(Dl

(Dl

(Dl

273
564

19 819

13 233

(Dl
45
(Dl
19
30

(Dl

(Dl
(Dl

(Dl

(Dl
(Dl

147
11 605

11 723
10 342
3 006
1 391
1 886
2 671

135
318
948

(Dl

10
(Dl

(Dl
209
465

184
(Dl

(Dl

(Dl

(Dl
(Dl

100.0

0.3
0.3
(Dl

0.1
0.2
(Dl

1.5
1.2
1.1
(Dl

(Dl

(Dl

1.0
86.9
0.5
0.1
IDl

(Dl

(Dl

(01

1.9
4.0

100.0

(Dl

0,3
(Dl

0.1
0.2
(Dl

(01
(01

(Dl
(Dl

(Dl

1.1
87.7

100.
88.2
25.6
11.9
16.1
22.8
1.2
2.7
8.1

(Dl

0.1
(Dl
(Dl

1.6
3.5

0.7
(Dl

(Dl

(Dl

(01
(Dl

180
220
240
260
300
320
340
380
400
440
460
500
520

020
100
140
160
180
220
260
300
320
340
380
400
420
440
460
500 i

520

300
320
340
380
440
460
500
520

120
160
200
220
240
260
280

280
280
281
282
283
284
285
286

HAY. GRAIN. fEED 5T0RES--C0NT I NUtD

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN' S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
^JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

300 SPORTINS-RECREATION EQUIPMENT
500

I
ALL OTHER MERCHANDISE ....

520 NONMERCHANDISE RECEIPTS . . .

520 [REPTG ADDL DETAIL FOR LINE 520.
520 [NONMERCHANDISE RECEIPTS . . . .

529 ( WATCH. CLOCK. JEWELRY REPAIRS.

135

83

2

2
3
2
3
1

2
3

7
109

25
16
31

(Dl

(Dl

(Dl
(Dl
43

1 362
161
(Dl

(Dl
58

24 132
20
63

40 719

33 632

(Dl

(Dl

(Dl

(Dl
(Dl

(Dl
(Dl

(Dl

2 268
127
(Dl
(Dl

(Dl
597

30 019
54
120

15 199

9 651

77
8 082

(01

(Dl

(Dl
666
287
333

(Dl

(01
(Dl

(Dl
0.2
5.2
0.6
(Dl

(Dl

0.2
92.3
0.1
0.2

100.0

(01

(01

(Dl

(Dl
(Dl

(Dl
(Dl

(Dl
6.7
0.4
(Dl
(Dl

(Dl

1.8
89.3
0.2
0.4

100.0

0.8
83.7
(Dl
(Dl

(Dl

6.9
3.0
3.5

444



7F-102 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Florida: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CISARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DKY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND KOOD DEALERS (SIC 5982 PARTI

total'

ICE DEALERS (SIC 5982 PART)

total'

FUEL OIL DEALERS (SIC 5983]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS (SIC 598U)

TOTAL . .

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS

2



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-103

TABLE 2 Florida: 1963—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4 , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

LUGGAGE 1 LEATHER GOODS STORES
(SIC 5999 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

ALL OTHER MERCHANDISE • . .

NONMERCHANDISE RECEIPTS

HOBBY. TOY> GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTI«EAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTItEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN«ARE-HOME FURNISHINGS
JE1«ELRY-0PTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS (SIC 5999 PART)

totaC

OTHER (SIC 5999 PART)

TOTAL"

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS" CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS" CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1

1

2
1

1

10
2
U
15
1

90
15

165

33*

70
18
2

3
1«
33
16
49
31
53
69
51
52
39
31
31
59
23
25
5
3

111
64

(Dl
(D)

957
50
63

ID)

(D)

ID)
(Dl

(Dl

105
(Dl

9
106
(D)
393
46

101 248

83 165

16 369
(D)

(D)

(D)
17 600

794
1 255
2 108

468
3 733
6 843
1 798
2 259

961
680
887

4 127
ID)

ID)
(D)

(D)
16 773
2 871

IX)

100.0 1

(D)
(01

86.4
4.5
5.6

100.0

(01

(Dl
(Dl

(Dl

ID)
1.8
ID)

0.2
1.9
(0)

94.4
0.8

100.0

19.7
(D)

(Dl

(D)
21,2
1.0
1.5
2.5
0.6
4.5
8.2
2.2
2.7
1.2
0.8
1.1
5.0
(Dl

(Dl
(Dl

(Dl
20.2
3.5

020
040
OBO
100
120
140
160
180
200
220
240
260
280
300
320
340
420
440
460
500
520

020
040
060
080
100
120
220
300
500
520

020
OBO
100
120
140
160
180
200
220
240
260
280
300
320
340
440
460
480
500
520

MAIL-ORDER HOUSES (SIC 5321

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN"S-BOYS" CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 534)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOSACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

91

73

117

59

30
17
2
1

39
1

1

6
16

194



7F-104 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963
Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.-
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise hue
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRAOEi TOTAL

REPTG SALES BY BROAD HDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT? MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER! BLDG. MATLS. i HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS ,

FARM EQUIPMENT! MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS! DOORSi AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLVfORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

520 NONMERCHANDISE RECEIPTS

2 995

2 156

«51
«43
261
295
409
343
131
243
123
110
145
131
151
113
115
132
89
68

370
341

6
7

27
477
758

119

78

1

1

2

2

3
15
5

38
70
3
1

1

2
30

548 584

121 796
34 807
12 429
17 792
13 856
25 061
13 497
32 267
7 311
8 156

17 732
18 004
6 149
5 249

10 727
7 237

10 902
95 457
31 195
14 002

824
2 359
2 870

22 554
16 342

18 326

13 410

(D)

(D)

(D)

IDI

(Dl

278
ID)

2 514
9 532

ID)

(Dl

(Dl

(Dl

305

312
5 503

5 852
5 503
2 680

595
IDI
IDI

707
159
89
121
(Dl
(01

83
(01

(Ul

616

47

100.0

22.2
5.3
2.3
3.2
2.5
4.5
2.5
5.9
1.3
1.5
3.2
3.3
1.1
1.0
2.0
1.3
2.0
17.4
5.7
2.5
0.2
0.4
0.5
4.1
3.0

100.0
|i

IDI

(D)
(D)
(Dl

(0)

2.1
IDI

18.7
71.1
(D)
(Dl

(01

IDI
2.3

5.3
93.9

100.0
93.9
45.7
10.2
(Dl
(D)

12.1
2.7
1.5
2.1
(Dl

(Dl

1.4
IDl
(D)

10.5

0.8

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

HEATING! PLUMBING EQUIP. DEALERS
(SIC 522)

TOTAL .

REPTG SALES BY BROAD MDSE LINES

PAINTi GLASS! WALLPAPER
STORES (SIC 5231

REPTG SALES BY BROAD MDSE LINES

200
240
260
320
340 . LUMBER-BUILDING MATERIALS

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE

340 'REPTG ADDL DETAIL FOR LINE 340. .

340 'lumber-building MATERIALS . . . .

356 ( OTHER LUMBER-BUILDING MATERIALS.
PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

> GLASS

357
358
359
361

520 NONMERCHANDISE RECEIPTS

120
150
200
220
240
260
300
320

320
320
322
323
324

ELECTRICAL SUPPLY STORES (SIC 5241

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

'REPTG ADDL DETAIL FOR LINE 320
^HARDWARE
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS

37

26

1

1

1

2
2
13
5

26

22
22
19
18
22

1 825

(01

534

(D)

2 497

(Dl

(Dl

(Dl

(Dl
2 325

2 102
1 950

158
1 276

295
77
145

31

1 150

(D)

4 492

2 858

(Dl

101

(D)

(Dl

(D)
(D)

(Dl

2 025

2 533
1 839

149
204

1 494

1X1

100.0

(XI

100.0

100.0

(Dl

(Dl

(Dl

(Dl

93.1

100.0
92.8
7.5

50.7
14.0
3.7
6.9

1.2

IX)

100.0

100.0

(Dl

(Dl

(Dl

(Dl

(0)

(D)

(Dl

70.6

100.0
72.6
5.9
S.l

59.0

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-105

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including tines identified by.^.* k. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

tor by the

specified

merchandise

line

310
340
3148

356

460
ueo
500
520

020
040
060
080
100
120
140
160
180
200
220
240
250
280
300
320
340
400
420
440
500
520

020
040
100
120
140

140
140
141
142

160
160
161
162
163
164
165
166
167
168
169

HARDWARE ST0RE5--C0NT I NUED

LUMBER-BUILDINS MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-tfALLPAPER
OTHER LUMBER-BUILDING MATERIALS. .

HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS ISIC 52521

TOTAL . .

REPTG SALES BY BROAD MDSE LINES

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*I

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-5NACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELKY-OPTICAL GOODS . . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES .'

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR.

25
14
1

1

9
41
40
45
35
60
20
25
43
35
28
35
8
3
1

1

43
31

396

2 002
328

• (Dl

(D)

(D)
(Dl

(01

63

1 436

(Dl

67 501

63 443

782
552
(Dl

(D)
(01

2 306
6 802
14 550
2 290
6 702
5 204
4 369
3 311

1



7F-106 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.* , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percenl

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GENERAL MERCHANDISE STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

DRY GOODS STORES ISIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-ORAPERIES-DRY GOODS

SEHIINGt NEEDLEWORK STORES
ISIC 539 PARTI

020
0«0
060
080
100
120
140
160
180
200
220
2«0
260
280
300
320
120
l>80

500
620

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 5«

1

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOT*EAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUEi-S-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DElICATESSEivS (SIC 5411

TOTAL

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
420
480

GROCERIES-OTHER FOODS

; REPTG ADDL DETAIL FOR LINE 020. . .

I
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE

388

327

327
13
2

133
213
199

7
12
2

2
13
5
3

14
2
2

210
I

76 I

263

229

229

226
226
193
203
201
222

2
132
205
196

6
11
2
4
7
2

12
5
3
13
2
2

3 742

iDI

1 171

1 036

1 036

130

(01

157 154

147 687

115 058
263
(D)

2 628
8 390
9 060

(D)

(D)

(Dl
(Dl

(Dl

(Dl

(Dl

(Zl

(Dl

(Dl

(Dl

(Dl
7 430

738

146 645

139 738

107 433

139 515
107 210
33 054
11 172
5 786

57 631

(Dl

(Dl
(Dl

8 356
9 052

(Dl

(D)

(Dl

(Dl

(Dl

(Dl

(Dl

(Z)

(Dl

(D)

(Dl
(Dl

(X)

100.0

(XI

100.0

100.0

(XI

100.0

(XI

100.

77.9
0.2
(Dl
1.8
5.7
6.1
(Dl
ID)
(01
(Dl

(D)
(01

(Dl
(Z)
(D)

(Dl

(01
(Dl

5.0
0.5

(XI

100,0

76.9

100.0
76.8
23.7
8.0
4.1

41.3

(Dl
(Dl
(Dl

6.0
6.S
(Dl
(01

(Dl
(Dl
(Dl
IDI

(01

(Zl
(01

(01
(Dl
(Dl

500
500
508
516

020

020
020
021
023
024

GROCERY STORES. INCLUDING
DEL I CATESSENS--CONT I NUED

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . .

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS. ......
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

FISH (SEAFOOOl MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

CANDY. NUT. CONFECTIONERY
STORES (SIC 544)

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

020
020
024

I
REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
ALL OTHER FOODS

020
040
080
100
120
320

RETAIL BAKERIES (SIC 5461

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE

203

203
203
198
62

70

7 312

135 917
7 312
5 025
2 300

695

13



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-107

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.* , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL BAKERIES--CONTINUED

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

RETAIL BAKERIES) MANUFACTURING
(SIC 5'»62l

TOTAL

REPTG SALES BY BROAD HDSE LINES .

RETAIL BAKERIESi NONMANUFACTURING
(SIC 5U63I

TOTAL

REPTG SALES BY BROAD MDSE LINES

EGG AND POULTRY DEALERS
(SIC 549 PARTI

OTHER FOOD STORES (SIC SI'S PART)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 55«

1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEHELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

PASSENGER CAR DEALERS!
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

190

132

2
3

18
1

15
3

35
11
1

61
35

(Dl

(Dl

1 680

(0)

299

(0)

133 763

122 139

(Dl

(01
524
(Dl

76
(Z)

7 321
97
(D)

95 276
255

448
B79
042

102 209

100 335

90 038
(Dl
(01

(D)

5 122

(D)

(Dl

(X)

100.0

(Dl
(Dl
0.4
(Dl
0.1
(21

6.0
0.1
(D)

78.0
0.2

7.7
1.5
5.8

(XI

100.0

89.7
(D)

(0)
(Dl

5.1

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

380

380
380
381
382
383
385
386
387

400

400
400
403

420

420
420
421
422
423
424

AUTOMOBILES-TRUCKS.

REPTG ADOL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARSi WHOLESALE. .

NEW COMMERCIAL VEHICLES) RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS" WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
;aUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

, REPTG ADDL DETAIL FOR LINE 420
'TIRES-BATTERIES-ACCESSORIES
PARTS" INSTALLED IN REPAIR WORK. . . .

PARTS" WHOLESALE (TO OTHER BUSINESSES)
PARTS" RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

520 NONMERCHANDISE RECEIPTS

520
520
527
528

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

380

380 '

380 '

381
382
383
385
386
388

AUTOMOBILES-TRUCKS.

400

400
400
403

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS" WHOLESALE. .

NEW COMMERCIAL VEHICLES" RETAIL.
USED PASSENGER CARS" RETAIL. . .

USED PASSENGER CARS" WHOLESALE .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.

I
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

28



7F-108 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.^.^
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

tor by the

specified

merchandise

hne

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

420

420
420
421
422
423
424

500
520

520
520
527

380

380
380
381
385
386

420

420
420
421
422
423
424

520

520
520
527
528

IMPORTED CAR DEALERS--CONT I NUED

TIRES-BATTERIES-ACCESSORIES

REPTS ADOL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS I INSTALLED IN REPAIR WORK, . , .

PARTSi WHOLESALE (TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPT(5 ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTI3 ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL
USED PASSENGER CARSi RETAIL
USED PASSENGER CARSi WHOLESALE . . . ,

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK, . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADOL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERSi
NONFRANCHISED (SIC 552)

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS

380
380
385
386
387
388

420

420
420
422
423

520

520
520
527
528

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

TIRES-BATTERIES-ACCESSORIES

• REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi WHOLESALE (TO OTHER BUSINESSES/
PARTSi RETAIL (OVER THE COUNTER) . . .

NONMERCHANDISE RECEIPTS

, REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOk
OTHER NONMERCHANDISE RECEIPTS.

3 122
(D)'

lie
(D)
(0)

(Dl

(D)

283

3 122
283
269

4 165

4 752
4 166
2 895

(0)

(D)

241

4 752
241
167
(0)

(Dl

(01

335

4 752
335
(Dl
(Dl

8 858

5 302

(Dl

5 302
(01

4 625
452
(Dl

(01

(D)

(0)

(D)

(Dl

(D)

140

2 826
140
35

101

(Dl

100.0
(Dl

3.8
(Dl
(Dl

(D)

(Dl
9.0

100.0
9.1
8.6

(XI

100.0

87,7

100.0
87.7
60.9
(Dl

(01

5.1

100.0
5,1
3.5
(01

(01

(01

7.0

100.0
7,0
(01

(Dl

(XI

100.0

(Dl

100.0
(01

87.2
8.5
(Dl
(Dl

(01

100,0
(Dl

(01

(Dl

2.6

100.0
5.0
1.2
3,6

TIREi BATTERYi ACCESSORY
DEALERS (SIC 553 PARTI

220
250
300
320
400

400
400
401
403

REPTG SALES BY BROAD MDSE LINES ,

MAJOR APPL,-RAOIO-TV-MUSICAL I

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EOUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS ....
REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

420
!
TIRES-BATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
435
435

500
520

520
520
524
525
526

020
180
220
250
280
300
380
400
420
500
520

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLO TO DEALERS ,

NEW TRUCK-BUS TIRES SOLD TO USERS, . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. ,

RETREAD AUTO TIRES SOLD TO USERS . , .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520, , , .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

020
180
220
250
280

MISC. AIRCRAFT! MARINEi AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
ALL FOOTWEAR
MAJOR APPL, -RADIO-TV-MUSICAL INSTR,
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . , ,

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES , , , ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFTi BOATi MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

207
37
32
30
55

(Dl

(01

(Dl
(01

4 130

4 434
3 614

365
1 190
598
593
141
256
105
249
31
78

64
484

4 292
397
231
46
119

10 539

(01

(01

(Dl

(Dl

(Dl

7 236
(Dl
(01

(Dl
1 771
1 249

11 886

8 640

(Dl

(Dl
(01

(Dl
(01

4.1
0,7
0.6
0.6
1.1

100.0
(Dl

(01
(Dl

81.9

100.0
81.5
8.2

26.8
13.5
13.4
3,2
5,8
2.4
5.6
0.7
1.8

1.3
9.6

100.0
9.2
5.4
1.1
2.8

100.0

(Dl

(Dl

(01
(Dl

(01

56.0
(Dl
(01

(01

16.6
11.7

(XI

100.0

(01

(Dl
(01

(01
(Dl

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient (eporting.

(NA) Not available. (X) Not applicable. (2) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-109

TABLE 3. Florida—Standard Metropolitan Statistical Areas: 1963-Continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, Including lines identified by^^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

AIRCRAFTi BOAT I MOTORCYCLE
DEALERS--CONTINUED

SPORTING-RECREATION EQUIPMENT

300
300
30 B
309
311
312
313
Sit

380
UOO

"too

«00
itOl

U02
103

120
500
520

520
520
527
531
532

REPTG ADDL DETAIL FOR LINE 300
; SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS) INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE UOO.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

NONMERCHANOISE RECEIPTS . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . . .

SERVICE LABOR . .

STORAGE AND DOCKING SERVICES .

OTHER NONMERCHANOISE RECEIPTS.

500
500
501

520
520
532

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. .

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . .

NONMERCHANOISE RECEIPTS
OTHER NONMERCHANOISE RECEIPTS. . .

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

020
040
100
220
300
380
400

100
«00
"tOl

«02
403

420

420
420
421
423
424

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICAiMTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR HORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

331

20
2

32
3

1

1

331

321
321
321
21

278

255

243
243
121
15

230

7 236

8 234
7 008

(D)

4 297
626
(D)

I 285
(Dl

(0)

(D)

(0)

(D)
(D)

(0)

(0)

3



7F-110 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i ^, see "[Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

160
160
151
163
161
155
158
172
173
1714

175
175

180
280
520

WOMEN'S READY-TO-WEAR ST0RES--C0N.

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTS ADOL DETAIL FOR LINE 160
WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN. S-GIRLS' CLOTHING-ACCESS.,

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5681

120
1«0
160
180
280
500
520

110
160

160
150
154
155
172
173

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS ...
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 553 PART)

TOTAL

CORSET. LINGERIE STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR.
HOSIERY
LINGERIE
DRESSES
COATS-SUITS

HOSIERY STORES (SIC 563 PARTI

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 553 PART)

120
lUO

1«0
lao
112
113
114
1*5

REPTG SALES BY BROAD MDSE LINES •

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 110. . . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

10 680

9 218
8 911

285
(D)

95
368

2 058
1 521

951
238
(0)
211

(Dl

(D)

258

3 080

(D)
(D)

2 800
(0)
101
101

35

(D)
ID)

201
201
(D)
(01

(0)
(D)

2 953

2 521

(Dl
(0)

(01
(0)
(D)

(D)
(Dl

(D)

89,1

100.0
97.0
3.1
(0)
1.0
1.0

22.3
19.0
10.3
2.6
(D)
2.6

(D)

(D)
2.2

100.0

(D)
ID)

90.9
(D)
(D)

ID)
1.1

(X)

100.

(01
(01

100.0
100.0

(D)
(0)

(0)
(D)

(D)
(0)

100.
(01

(D)
(D)
(Dl

(D)

160
160
151
163
161
165
168
172
173
171
175
176

180
280
500
520

APPAREL' ACCESSORY. OTHER SPEC.
STORES--OONTINUED

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS. WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN 'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERS' FUR SHOPS (SIC 558)

TOTAL

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES .

120
110

110
110
112
113
111
115
116

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 110. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160 ,

160 •

161
163

:

161 i

155
158
172 ,

173
171
176

180
200
280
300
520

110
160
180
500
520

REPTG ADOL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS. WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS . . .

SHOE STORES (SIC 5551

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 556 PART)

TOTAL

2 262

2 161
2 209

19
27
9

193
1 101

253
(D)
116
(Dl
133

(Dl

37
(Dl

35

(D)

681

1 516
656
75
122
161
15

277

799

1 362
678
37
7

(0)

51
362
153
11

(D)
25

71
(Dl

(Dl
(01

(Dl

(Dl

97
382
(01

(D)

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-111

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
ISO

180
180
181
182
183

WOMEN'S SHOE STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES •

KOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR

REPTG ADOL DETAIL FOR LINE 180. ...
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR , ,

NONHERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

110
160
180

180
180
181
182
18J

500
520

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. . . . .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . ,

ALL OTHER MERCHANDISE ,

NONHERCHANDISE RECEIPTS .

CHILDREN'Si INFANTS' WEAR
STORES {SIC 56'il

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 5591

020
100
120
160
200
220
240
260
2B0
300
320
380
U20
500
520

FURNITUREi HOME FURNISHINGSi
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
C05METIC5-0RUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

(D)

1 525

1 616
1 525

(01

I 434
IDI

(D)

(Dl

(D)
2 612

2 640
2 546

951
1 257

346

(0)
(01

36 917

30 795

(Dl

(Dl
(Dl

(Dl

981
10 938
12 725

1 423
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

1 054

(XI

100.0

(D)

94.4

100.0
94.4
IDI

88.7
(Dl

(01

(Dl

(Dl
96.5

100.0
96.4
36.0
47.6
13.1

(01
IDI

100.0

(Dl

(01
(01

(Dl
3.2
35.5
41.3
4.6
(D)
(Dl

(Dl

(Dl
(Dl

(Dl

3.4

020
200
220
240
260
280
300
500
520

200
220
240

240
240
243
244
245
246
247

260
280
300
520

200
240
520

020
200
240
250
500
520

FURNITUREi HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

.REPTG ADDL DETAIL FOR LINE 240
•FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS 1 HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
NONHERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
NONHERCHANDISE RECEIPTS

DRAPERYi CURTAINi UPHOLSTERY
STORES (SIC 57141

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

CHINAi GLASSWAREi HETALWARE
STORES (SIC 57151

TOTAL

REPTG SALES BY BROAD MDSE LINES

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

134



7F-112 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^ ^, see "Description of the Tables" In front]

Kind of business and mercfiandise line
Estab

llshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tbe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOUSEHOLD APPLIANCE STORES (SIC 572)

REPTG SALES BY BROAD MDSE LINES

100
120
160
200
220

220
220
22t
225
226
227

240
260

260
260
261
265

300
320
380
1120

500
520

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLSi CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

;
RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL Electrical appliances. . .

ALL OTHER KITCHENWARE-HOUSEWARES

SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORieS .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

RADIOi TELEVISION STORES (SIC 5732)

220

220
220
224
225
226
227

260

260
260
2611

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S.
RECORDS-TAPES-KUSICAL INSTRUMENTS.

KITCHENWARE-HOME FURNISHINGS.

, REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

SMALL Electrical appliances. .

NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

RECORD SHOPS (SIC 5733 PART)

TOTAL

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

13 096

12 835

(D)

(D)
(Dl

(D)
7 110

11 248
6 181
4 401
1 286

(D)

(Dl

919
(0)

(0)

(0)

(D)
(D)

(D>

(D)

(D)

(D)

(0)
360

4 215

2 969

(D)

1 201
1 043

(D)

938
15

(D)

(0)

(Dl

(D)

(D)

1 209

(0)

100.0

(Dl

(Dl
(Dl

(Dl
55.11

100.0
55.0
39.1
11.4
(D)
(D)

7.2
(Dl

100.0
(Dl

(01
(D)

(0)

(Dl
(Dl

(Dl

(Dl
2.8

(X)

100.0

(D)

100.0
86.8
(Dl

78.1
1.2
(Dl

(D)

100.0
(D)

(D)

(X)

100.0

EATING' DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
280
300
500
520

020
040
060
080
100
120
280
300
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
280
300
500
520

RESTAURANTS' LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

040 MEALS-SNACKS
060 i ALCOHOLIC DRINKS
100 CIGARS-CIGARETTES-TOBACCO
520 NONMERCHANDISE RECEIPTS .

020
040
060
100
500
520

020
040
100

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
ALCOHOLIC DRINKS
C IGARS-C I GARETTES-TOBACCO
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
C IGARS-C I GARETTES-TOBACCO

616



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-113

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including tines identified by.*..*..^.^.*..^, see "Description of the Tables" in front]

Kind of business and metchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

atcounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Estab

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CATERERS--CONTINUED

NONHERCHANDISE RECEIPTS . . .

020
OUO
060
080
100
500
520

020
040
080
100
120
ItO
160
ISO
200
220
2U0
260
280
300
320
500
520

020
040

DRINKING PLACES (ALCOHOLIC .

BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SWACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
ISIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TuBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC, FOOTWEAR . ,

WOMEN'S-aiRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOHE FURNISHINGS ,

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

OTHER RETAIL STORES
(SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS

5

66
151
66
17
1

19

105

85

419

281

(Dl

605
115
699
33

(Ul

116

409
040
(Dl
734
425
(Dl

(D)

(D)

(Dl

83
(D)

152
138
113
(01
910
ID)

22 187

(01

1 167

(D)

45 446

34 771

30
(Dl

(01
6.9
1.7
8.0
0.4
(Dl
1.3

100.

2.1
10.3
(Dl

13.8
62.8
(Dl
(Dl

(D)

(D)
0.4
(D)
0.8
0.7
0.6
(Dl

4.6
(Dl

(XI

100,0

(X)

100.0

(X)

100.0

0.1
(Dl

060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
060
080
100
400
520

020
080
100
120
220
240
260
280
300

OTHER RETAIL STORES—CONTINUED

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
NONHERCHANDISE RECEIPTS ,

ANTIQUE STORES. SECONDHAND
STORES ISIC 5931

ANTIQUE STORES (SIC 59321

TOTAL

SECONDHAND STORES (SIC 59331

TOTAL

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD HOSE LINES .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....

28
77
14
8
6
10
7
5

24
22
20
41
30
22
6
4
1

7
1

6
15

112
93

992
13 866

94
65
48
103
20
133
262
700
153

3 674
1 606
1 213

46
22
(Dl
151
(Dl
(Dl

2 850
5 470

808

2.'^

39.9
0.3
0.2
0.1
0.3
0.1
0.4
0.8
2.0
0.4
10.6
4.6
3.5
0.1
0.1
(Dl
0.4
(Dl

(Dl

8.2
15.7
2.3

20



7F-114 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.<k.^ k., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

OOOKi STATIONERY STORES—CONTINUED

500
520

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

BOOK STORES (SIC 59«2I

TOTAL

REPTG SALES BY BROAD MOSE LINES

020
080
100
120
220
240

210
240
249

260
280
500

500
500
512
513

520

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
OTHER FURN. -SLEEP EOUIP. -FL. COVERINGS

KITCHEN*ARE-HOME FURNISHINGS.
JE*ELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
SOCIAL STATIONERY-GREETING CARDS
BOOKS-PERIODICALS

NONMERCHANOISE RECEIPTS

STATIONERY STORES (SIC 59431

REPTG SALES BY BROAD MDSE LINES

100
120
240

240
240
248

260
300
500

500
500
508
509
511
512
513
514
515

520

520
520
521
523

CISARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
; FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY—OFFICE SUPPLIES
OFFICE MACHINES! EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . . .

PRINTING TO ORDER
OTHER NONMERCHANOISE RECEIPTS.

020
080
100
140
160
180
260
280

SPORTING GOODS STORESi BICYCLE
SHOPS ISIC 5951

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

1 061
19

241

231

(D)

(01

(D)

(Dl
(Dl

(Dl

IDl

(Dl

(Dl

(01

(01
IDl

110
100
(Dl
IDl

(01

(01

(Dl

(01
IDl

101

(Dl

(01
(Dl

960
723
590
(Dl
(Dl
84

(Dl

(01

(01

(01

(Dl

(Dl
(01

(01

(Dl

(01

(01
(Dl

(Dl

U
(Dl

(01

79.2
1.4

IXI

100.0

(Dl

(Dl
(Dl
(Dl
(Dl
(01

100.0
(Dl
(Dl

(Dl

(01
(01

100.0
90.9
(01
(Dl

(01

(Dl

(01
(Dl

100.0
(Dl
(Dl

(Dl

(Dl
(01

100.0
75.3
61.5
(Dl
(01
8.8
(01

(Dl

(Dl

(01

100.0
(Dl

(Dl
(Dl

(01
(Dl

(01
(01

(Dl
0,7
(01
(Dl

300
320
500
520

SPORTING GOODS STORESi BICYCLE
SH0PS--C0NT1NUED

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

SPORTING GOODS STORES (SIC 59521

TOTAL

BICYCLE SHOPS (SIC 59531

TOTAL

HAY" GRAIN. FEED STORES (SIC 59621

TOTAL

OTHER FARM SUPPLY STORES
(SIC 5959 PARTI

300
320
450
500
520

120
150
200
220
240
250
280

280
280
281
282
283
284
285
285

300
500
520

520
520
529

TOTAL

REPTG SALES BY BROAD MDSE LINES

GARDEN SUPPLY STORES (SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANOISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

12
(NA)

12

1 465
(Dl

(01
42

2 650

IDl

1 130

4 545

(Dl

(Dl

(Dl

100
153
117

3 545

2 236
1 eiB

217
(Dl

1 106
244
172
<DI

(01

158
373

1 183
(na)
127

91.2
(Dl

(Dl

2.6

(XI

100.0

(Dl



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-115

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merctiandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FUELi ICE DEALERS (SIC 598]

TOTAL 21

REPTG SALES BY BROAD MDSE LINES . . 15

MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . . 7
HARDWARE 1

LUHBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE 15
ALL OTHER MERCHANDISE 2
NONMERCHANDISE RECEIPTS 11

COAL AND WOOD DEALERS (SIC 5982 PART)

TOTAL

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS (SIC 59831

TOTAL

BOTTLED SAS DEALERS ISIC 598U)

TOTAL

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

KITCHENWARE-HOME FURNISHINGS
HAY-GR4IN-FEED-FARH SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CIGAR STORESi STANDS (SIC 5993]

TOTAL

NEWS DEALERSi NEKSSTANDS (SIC 599i»]

TOTAL <t

REPTG SALES BY BROAD MDSE LINES . . 2

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 5996]

TOTAL 12

REPTG SALES BY BROAD MDSE LINES . . 9

ALL OTHER MERCHANDISE 9
NONMERCHANDISE RECEIPTS 3

GIFTi NOVELTY! SOUVENIR SHOPS
(SIC 5997]

TOTAL

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Nonstore retailers, part of SIC major group 53, are stiown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

Ill



7F-116 South Atlantic-Fla. RETAIL TRADE—Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Fort Lauderdale-Hollywood SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^ , see "Description of the Tables" in front]

Kind of business and merchaniJise line

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

Estab-

lishments

(number)

Sales

($1,000)

1 681

IDI

Percent

of sales

accounted

for by the

specified

merchandise

line

(XI

100.0

020
120
140
200
220
2«0
260
320
3«0
500
520

Kind of business and merchandise line

DIRECT SELLING (HOUSE-TO-HOUSE I

ORGAIVIZATIONS (SIC 5351

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specilied

merchandise

line

5 733

5 120

(Dl
(Dl

(0)

(D)
(Dl

(Dl

(D)

(D)

412
(D)

(Dl

(01
(Dl

(Dl
(D)
(Dl

(Dl
(01
(Dl
8.0
(01
(Dl

Standard Notes: Represents zero. (D) Xithtield to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Lijie Sales South Atlantic-Fla. 7F-117

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 Continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified byj , see "Description of the Tables" in front]

Kind of business ani) merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADE I TOTAL ....
REPTG SALES BY BROAD HDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGt EXC. FOOTIKEAR .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEN»'ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 52]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FUBNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

,

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES

,

FARM EQUIPMENT. MACHINERY
,

HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

LUMBER YARDS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE
LUMBER-BUILOING MATERIALS

REPTG ADDL DETAIL FOR LINE 3«0. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARO
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PuUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

NONMERCHANDISE RECEIPTS

HT)
399
129
271
U69
362
147
217
153
117
229
lie
224
132
1U6
156
129
61

429
367

5
16
96

455
741

125

88

1

14
2

23
1

23
38
85
2
2
2
1

2
46

545 743

ill 461
25 282
4 733
14 263
10 891
22 829
16 003
32 889
10 226
9 159

17 095
14 821
6 855
4 757
6 954
5 205

15 176
112 211
34 574
19 553

756
1 352
7 460

22 699
18 108

21 351

16 195

(01

158
(Dl

493
(D)

315
1 452

12 496
(Dl

(D)

(Dl

(0)

(D)
624

(Dl

7 463

7 704
7 463
2 934

960
353
(Dl

662
540
692
232
(D)

(Dl

237
74
(Dl

352

100.0

20.4
4.6
0.9
2.6
2.0
4.2
2.9
6.0
1.9
1.7
3.1
2.7
1.3
0.9
1.3
1.0
2.8

20.6
6.4
3.5
0.1
0.2
1.4
4.2
3.3

(X)

100.0

(Dl
1.0
(D)
3,0
(01
1.9
9.0

77.2
(Dl
(Dl
(01
(Dl

(Dl
3.9

(01

96.9

100.0
96.9
38.1
12.5
4.6
(D)

8.6
7.0
9.0
3.0
(Dl

(Dl

3.1
1.0
>DI

4.6

2.0

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

020
220
260
320
340

340
340
341
342
343
344
345 '

345
347 1

348 '

351
352
353 •

354
355

;

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILOING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORSi AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARO
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

400! AUTO FUELS-LUBRICANTS .

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

HEATING. PLUMBING EQUIP.
(SIC 5221

TOTAL

REPTG SALES BY BROAD MDSE LINES

PAINT. GLASS. WALLPAPER
STORES (SIC 5231

TOTAL

REPTG SALES BY BROAD HDSE LINES

LUMBER-BUILDING MATERIALS

340
340
356
357
358
359

REPTG ADOL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

OTHER LUMBER-BUILDING MATERIALS.
PAINT-VARNISH. ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

520
I

NONMERCHANDISE RECEIPTS

220
240
260
280
300
320

320
320
322
323
324

ELECTRICAL SUPPLY STORES (SIC 524)
1

TOTAL

HARDWARE STORES (SIC 52511

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

;
REPTG ADDL DETAIL FOR LINE 320.
.HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

(Dl

(01
(Dl

(01

(0)

1 560
1 179

(Dl
(Dl

(Dl

(Dl
(01

(Dl
(Dl
(01

(01
(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

(Dl

563

(01

2 178

2 053

2 042

1 853
1 832

(Dl

1 374
212
(Dl

21

3 488

2 880

(01

(01

(Dl

(01

315
1 255

2 829
1 204
403
282
517

(Dl

(01
(Dl

(Dl
(01

100.0
71.0
(01
(Dl

(Dl

(Dl

(Dl
(D)

(Dl
(01

(Dl
(Dl

(Dl

(01
(01

(Dl

(01

(01

(XI

100.0

(XI

100.0

99.0

100.0
98.9
(01

74.2
11.4
(01

1.0

100.0

(Dl

(Dl
(01

(Dl

10.9
43.5

100.0
42.5
14.2
10.0
18.3

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-118 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by ^ ^. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tfie

specified

merchandise

line

Kind of business and merctiandise line
Estab-

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

340
3«0
318
356

420
«60
500
520

HARDWARE STORES--CONT 1 NUED

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-HALLPAPER
OTHER LUMBER-BUILDING HATERJALS. .

TIRES-BATTERIES-ACCESSORIES . . . .

HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

TOTAL ....
REPTG SALES BY BROAD MDSE LINES

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»I

REPTG SALES BY BROAD MDSE LINES .

020
040
060
100
120
140
160
180
200
220
240
260
2B0
300
320
340
380
400
420
440
460
480
500
520

020
040
120
140

140
140
141
142

160
160
161
162
163
164
165
166
167
168
169

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
MEN'S CLOTHING

;
BOYS' CLOTHING

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
OMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-SUBTEEN-TEEN WEAR

180 ALL FOOTWEAR.

611

829
611
(Dl

(D)

(0)
(Dl

(D)

55

1 644

(Dl

78 232

75 141

1 321
1 181

(Dl
(Dl

1 755
9 276
17 948
3 738
8 055
5 304
3 971
2 973
1 118
1 366
2 572
I 763

(Dl

(Dl

(Dl
(Dl

(Dl
(Dl

5 406
4 516

58 791

57 789

713
(Dl

1 101
8 094

52 988
7 326
5 401
1 884

14 806

52 988
12 694
1 157
991
454
603

2 158
1 203
2 715
2 572

605

3 164

21.2

100.0
21.6
(01
(Dl

(Dl

(Dl
(Dl
1.9

(XI

100.0

100.0

1.6
1.6
(Dl

(Dl
2.3
12.3
23.9
5.0
10.7
7.1
5.3
4.0
1.5
1.8
3.4
2.3
(Dl
(Dl

(01
(Dl

(Dl

(Dl

7.2
6.0

(XI

100.0

1.2
(Dl

1.9
14.0

100.0
13.8
10.2
3.6

25.6

100,0
24.0
2.2
1.9
0.9
1.1
4.1
2.3
5.1
4.9
1.1

5.5

200

200
200
201
202

220

220
220
221
222

240

240
240
241
242

260

260
260
261
262

280
300
320

320
320
321
322

340
340
348
356

400
420
440
500

500
500
501
502
503

DEPARTMENT ST0RES--C0NT I NUED

CURTAINS-DRAPERIES-DRY GOODS. . .

REPTS ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RAOIO-TV-HUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES ....
RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
'FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS. .

I

.REPTG ADDL DETAIL FOR LINE 260.
'KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

,
REPTG ADDL DETAIL FOR LINE 320.
.HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

' LUMBER-BUILDINS MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC S33I

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

6



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-119

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-iContinued
Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j »., see "Description of the Tables" in front]

020
080
100
120
IDO

lUO
140
lUl
142

160
160
161
167
168

180
200

200
200
201
202

220

220
220
221

240

240
240
241
242

260

260
260
261
262

280
300
320

320
320
321
322

340

340
340
348
356

400
460
480
500

500
500
501
502
503

Kind of business and merchandise line

GENERAL MERCHANDISE STORES
(SIC 539 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEOS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
WOMEN'S DRESSES
WOMEN'S SPORTSWEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS.

Estab

lishments

(number)

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 250.
; KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

I

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

HAY-GRAIN-FEED-FARH SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

Sales

($1,000)

IDI

(01

(D)

14
121

(01

(Dl
(01

(D)

(D>

(D)
<D)
(Dl

(Dl

58
(Dl

(Dl

(Dl

(01

(D)

(Dl

(Dl

(Dl

388

1 064
104
21
83

257

1 064
162
42
123

10
67
IDI

1 097
262
180
83

200

1 072
177
(Dl

(01

(01
(Dl

(Dl

360

1 091
290
250
(Dl

(Dl

107

Percent

of sales

accounted

lor by the

specified

merchandise

line

(Dl
(Dl
(Dl
0.5
4.5

100.0
(01
(Dl

(Dl

6.9

100.0
(Dl
(Dl
(Dl
(Dl

2.1
(Dl

100.0
(Dl
(Dl
(Dl

(01

100.0
(Dl

(Dl

14.3

100.0
9.8
2.0
7.8

9.5

100.0
15.2
3.9
11.6

0.4
2.5
(Dl

100.0
23.9

7.4

100.0
16.5
(Dl

(Dl

(Dl
(Dl
(Dl

13.3

100.0
26.6
22.9
(Dl

(Dl

3.9

200
520

020
040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
400
460
480
500
520

Kind of business and merchandise line
Estab

lishments

(number)

DRY GOODS STORES (SIC 539 PARTI

TOTAL I

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS.
NONMERCHANOISE RECEIPTS . . .

SEWING' NEEDLEWORK STORES
(SIC 539 PARTI

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
260
280
320
340
400
460
480
500

500
500
508
516

'REPTG ADDL DETAIL FOR LINE 020. . .

I
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
KEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5411

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

423

324

324
17
7

119
234
203
10
21
5

3
15
23
3
2

11

199
83

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

1 059

1 039

1 017
22

125

(01

129 721

108 355
(01
(21

1 387
6 205
7 107

(21

(Zl

(Dl

(Dl

(Zl

(Dl

(Dl

(Dl

(Zl
(01

93
(01
67

5 371
955

(XI

100.0

97.9
2.1

(XI

100.0

100.0

83.5
(Dl

(Zl

1.1
4.8
5.5
(Zl

(Zl
(Dl

(01

(Zl

(01

(01

(Dl

(Zl
(Dl

0.1
(01
0.1
4.1
0.7

326



7F-120 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-Continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, Including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

GROCERY STORESi INCLUDING
DELI CATESSENS--C0N7 I NUED

NONHERCHANOISE RECEIPTS

MEAT MARKETS (SIC 542 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FISH (SEAFOODI MARKETS (SIC 542 PARTI

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
023
024

100
300
500

500
500
508

SROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS

I
ALL OTHER FOODS

CIGARS-CIGARETTES-TOBACCO . .

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER 1 PAPER PRODUCTS

FRUIT STORES. VEGETABLE MARKETS
(SIC 543)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDY. NUTi CONFECTIONERY
STORES (SIC 5441

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
023
024

040
060
080
100
120
160
480
500

500
500
508

GROCERIES-OTHER FOODS

, REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

mOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

I REPTG ADDL DETAIL FOR LINE 500.
'ALL OTHER MERCHANDISE

PAPER. PAPER PRODUCTS

1 059

(Dl

1 285

1 316
1 285
1 236

(Dl
(Dl

(Dl
(Dl

(Dl

(Dl

ID)
ID)

BIB

(01

735

477

398

372
293
(Dl

(D)
(0)

ID)
(Dl

18
29
(D)
ID)

(D)

(0)

()
(D)
(D)

1X1

100.0

97.6

100.0
97.6
93.9
ID)

(01

(D)

(0)
(Dl

100.0
IDl
(Dl

1X1

100.0

(X)

100.0

83.4

100.0
78.8
(D)
(D)
(Dl

IDl
IDl

3.8
6.1
(D)

IDl

(D)

(0)

100.0
IDl

(Dl

020
040
220
240
260
300
320
340
380
400
420
500
520

DAIRY PRODUCTS STORES (SIC 5451

TOTAL ._ . . .

RETAIL BAKERIES (SIC 5461

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIESi MANUFACTURING
(SIC 54621

RETAIL BAKERIES. NONMANUFACTURING
(SIC 5463!

EGG AND POULTRY DEALERS
(SIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES (SIC 549 PART)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 673

(Dl

187

(0)

144 074

ID)

(0)

1 405
ID)

335
3 308

391
ID)

112 089
721

14 152
3 864
7 616

IX)

100.0

IX)

100.0

100.0

(0)

(D)

1.0
(D)

0.2
2.3
0.3
(D)

77.8
0.5
9.8
2.7
5.3

Standaid Notes: Repiesents zero. (D) Withheld to avoid disclosuie. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-121

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-cont—Continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

380
«00
«20
500
520

J80

380
360 '

381
382

;

383 .

381*

385
386
387
388

UOO

«00
UOO
UOl

U20

420
"120

121
122
1)21

500
520

520
520
527
528

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PARTI

REPTS SALES BY BROAD MDSE LINES

AUTOHOBILES-TRUCKS

REPTS ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

' REPTG ADDL DETAIL FOR LINE UOO.
;
AUTO FUELS-LUBRICANTS
GASOLINE

TIRES-BATTERIES- ACCESSORIES

; REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEKIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS" WHOLESALE (TO OTHER BUSINESSES!
AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONnERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL .

REPTG SALES BY BROAD MDSE LINES . .

380 AUTOMOBILES-TRUCKS

380 > REPTG ADDL DETAIL FOR LINE 380
380

[
AUTOMOBILES-TRUCKS

381 , NEW PASSENGER CARS. RETAIL
382 ' NEW PASSENGER CARS. WHOLESALE
383 ' NEW COMMERCIAL VEHICLES. RETAIL. . . .

38« ', NEW COMMERCIAL VEHICLES. WHOLESALE . .

385 . USED PASSENGER CARS. RETAIL
386 ' USED PASSENGER CARS. WHOLESALE . . . ,

387 ' USED COMMERCIAL VEHICLES

13
13
3

14
14
14
14
12

i!

15
15
15

120 760

119 771

106 496
(0)

6 934
(U)

5 954

87 023

86 071

76 960

86 051
76 941
48 947

(Dl
4 172

(Dl
15 807
4 190

(Dl
;

650 I

(D)

(Dl

IDI

(Dl
1

4 784

77 097
4 609
2 356
1 518

529

(Dl
4 066

80 572
i

4 066
3 702

440

7 627



7F-122 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963
Jacksonville SMSA

Continued

[Includes only establishments with payroll- For explanation of tables, including lines identified by,* k. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

TIREi 3ATTERYI ACCESSORY DEALERS— CON.

320
340
380
400

400
400
401
403

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . . .

AUTO FUELS-LUBRICANTS . .

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420

,

426 >

427
428
429 I

431
432
433
434
435
436

500
520

520
520
524
525
526

040
220
240
250
300
380
400
420
500
520

REPTG ADDL DETA
TIRES-BATTERIES'
AUTOMOBILE ACC
NEW AUTO TIRES
NEW AUTO TIRES'
NEW TRUCK-BUS
NEW TRUCK-BUS
RETREAD AUTO T
RETREAD AUTO T
RETREAD TRUCK'
RETREAD TRUCK'
STORAGE BATTER

IL FOR LINE 420
ACCESSORIES

ESSORIES
TUBES SOLD TO USERS .

TUBES SOLD TO DEALERS .

TIRES SOLO TO USERS. . .

TIRES SOLD TO DEALERS. .

IRES SOLD TO USERS . . .

IRES SOLD TO DEALERS . .

BUS TIRES SOLD TO USERS.
BUS TIRES SOLO TO DLRS..
lES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES ISIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MISC. AIRCRAFTi MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIREs-BATTERIES-ACCESSURIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

61
15

;

10
10
B
6

73
(Dl

(D)
379

547
201
(Dl

(1

438
515
402
008
619
470
217
282
175
(Dl

(Dl
210

40
625

542
388
177
67
151

4 671

(D)

(Dl

(Dl
(D)

(Dl
620
(Dl

(Dl

(Dl
713
199

1.0
(Dl

(Dl

5.1

100.0
7.9
(Dl
(Dl

81.6

100.0
79.2
9.1
22.7
13.9
10.6
4.9
6.4
3.9
(Dl

(D)
4.7

0.5
6.3

100.0
11.0
5.0
1.9
4.3

(XI

100.0

100.0

(Dl

(01

(0)
(Dl

39.4
101

(01

(D)
55.9
3.0

(X)

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

220
240
260
500

500
500
504
505
507

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE

I REPTG ADDL DETAIL FOR LINE 500. .

'ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

ALL OTHER MERCHANDISE

520 ! NONMERCHANDISE RECEIPTS

520
520
532

; REPTG ADDL DETAIL FOR LINE 520.
.NONMERCHANDISE RECEIPTS . . . .

OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
220
320
380
400

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

400 k REPTG ADDL DETAIL FOR LINE 400.
400 h AUTO FUELS-LUBRICANTS
401 C GASOLINE
402 I OTHER AUTOMOTIVE FUELS . . . .

403k MOTOR OIL-GREASES-OTHER OILS .

420, TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS' INSTALLED IN REPAIR WORK. . . .

PARTS' RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

3 858

(Dl

(Dl

(D)
3 713

3 237
3 104
3 057

(D)

(D)

(Dl

(01

(Dl

(Dl

100.0

(D)

(Dl
(Dl

95.2

100.0
95.9
94.4
(Dl

(Dl

(Dl

100.0
(01
(Dl

602



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-123

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

U80
500
520

520
520
527
528

020
120
1«0
160
160
200
220
260
280
300
500
520

110
160
180
280
500
520

Kind of business and merctiandise line

GASOLINE SERVICE STAT I ONS--CONT I NUED

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . . .

APPARELt ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS c

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . .

MEN'Si BOYS' APPAREL STORESi
CUSTOM TAILORS CSIC 561 i 567)

Eslab

lishmenls

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR.
ALL FOOTWEAR
JEnELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

110
1«0
112
1«3
inn
115
1«6

160
160
16«
165
168
172
173
176

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561)

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE lUO. . .

; MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150. , . . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 ALL FOOTWEAR
280; JEWELRY-OPTICAL GOODS .

500 1 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

151
151
130
14

Sales

($1,000)

66 {

127
95
9
1

1

21
1

10
81

459
68

1 039

15 551
98U
668
316

29 096

(D)

238
6 450
14 523
6 427

244
(D)

(Dl

129
(01
(D)

842

522
387
332
(0)
(D)
87

Percent

of sales

accounted

tor by the

specified

merchandise

line

(01

243
101

(D)

857
471
(01

643

387

074
114
(Dl
(0)

75
(D)

i

(D)

(D)

332
(D)

(0)

(D)

1.2
0.2
2.6

100.0
6.3
4.3
2.0

100.0

(D)
0.8

22.2
50.3
22.1
0.8
(D)
(0)
0.4
(D)
(01

2.9

(XI

100.0

84.7
7.3
5.2
(D)
(D)

1.6

(XI
1

100.0 !

t

(D)

100.0
(D)
(D)

35.5
9.0
(D)

35.2

7.4

100.0
10.6
(0)
(D)

7.0
(D)
(D)

(D>

5.3
(Dl
(0)
(D)

Kind of business and merchandise line

CUSTOM TAILORS (SIC 557)

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 558)

REPTG SALES BY BROAD MDSE LINES

020
120
140
150
180
200
220
250
280
500
520

020
120
140

140
140
142
144
145

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S REAOr-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
153
164
155
158
172
173
174
175
176

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 I ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS.
280 JEWELRY-OPTICAL GOODS . . . .

520 NONMERCHANDISE RECEIPTS . . .

120
140

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

113

(01

16 157

14 505

(D)

(D)
365

12 151
826
(D)

(01

(0)

105
(0)

541

(D)

(D)
(D)

(Dl
(01

(D)

(D)

(D)

3 334

3 229

(D)

(D)

(X)

100.0

100.0

(D)

(D)

2.5
63.8
5.7
(D)

(0)
(D)

0.7
(D)

3.7

(D)

(D)

(D)

lOO.O
(Dl

(D)

(D)

(0)

86.6

10 590



7F-124 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-Continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j ^. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

speetfied

merchandise

line

160
180
200
220
260
280
500
520

120
1«0

mo
lUO
l't2

lt3
lUt
145
116

160
160
161
163
164
165
168
172
173
174
175
176

180
200
280
300
500
520

women's accessoryt spec. stores,
rurr i ers— continued

women's-girls' clothingi exc. footwear.
all footwear
curtains-draperies-dry goods. . . . . .

major appl. -radio-tv-musical instr. . .

kitchenware-hohe furnishings
jewelry-optical goods
all other merchandise . .

nonmerchandise receipts

millinery stores (sic 563 part)

TOTAL

CORSET. LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES ISIC 563 PART)

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 553 PART)

TOTAL

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES ISIC 565)

TOTAL

REPTS SALES BY BROAD MDSE LINES • .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER HEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTKING-ACCESS.

.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

2 171
()
(D)

(0)

(0)

(D)
(0)

ID)

(D)

1 458

2 838
1 295

(0)

721
125
(D)

356

1 220

2 521
883

5
ID)

(D>

(D)

150
(D)

(D)

(D)

(D)

25

(D)

(D)

ID)
ID)

ID)

ID)

67.2
ID)

ID)

ID)
ID)
ID)
ID)

ID)

ID)
45.9

100.0
45.6
ID)

25.4
4.4
ID)

12.5

38.4

100.0
35.0
0.2
ID)
ID)

(D)
6.0
ID)

(D)
ID)

ID)

1.0

ID)

ID)

ID)
ID)

ID)

ID)

SHOE STORES (SIC 566)

TOTAL

140
160
180
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PART)

TOTAL

WOMEN'S SHOE STORES (SIC 565 PART)

TOTAL

160
180

180
180
181
182
183

500
520

REPTG SALES BY BROAD MOSE LINES

WOHENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

' REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 565 PART)

FAMILY SHOE STORES (SIC 555 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

140 MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

150
I

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
180 . ALL FOOTWEAR

180
180
181
182
183

500
520

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN IS AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S' INFANTS' WEAR
STORES (SIC 564)

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 559)

FURNITURE. HOME FURNISHINGSi
EQUIPMENT STORES ISIC 57)

TOTAL

Standard Notes: [Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

REPTG SALES BY BROAD MDSE LINES

CURTAINE-DRAPERIES-DRY GOODS. . . .

(X) Not applicable. (Z) Less than 0.05%.

3



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-125

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,- , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
210
260
280
300
320
3«0
380
500
520

FURNITUREi HOME FURNISHINGS!
EQUIPMENT ST0RES--CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIPi-FLOOR COVERINGS^
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECKEATION EQUIPMENT
HAROWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FURNITURE" HOME FURNISHINGS
STORES (SIC 5711

REPT6 SALES BY BROAD MDSE LINES

200
220
2U0
260
280
300
500
520

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ...
SPORTING-RECREATION EOUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FURNITURE STORES (SIC 57121

REPTG SALES BY BROAD MDSE LINES

200 CURTAINS-ORAPERIES-DRY GOODS
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

2U0
I

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

2U0
210
213
2««
2U5
216
217

260
280
300
500
520

REPTG ADDL DETAIL FOR LINE 2U0. . . . .

FURNITUKE-Si-EEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS! SOFT SURFACE
FLOOR COVERINGSi HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANOISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD MDSE LINES •

DRAPERY 1 CURTAINf UPHOLSTERY
STORES (SIC 57114)

CHINA. GLASSWARE. METALWARE
STORES (SIC 5715)

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

13
I

40
55

50
50
«6
50
35
15

8 233
10 072

1 627
(Dl

(D)
(0)
(D)

(D)

(2)
7«0

(D)

931
(D)
803
ID)
(0)

10
U20

14 805

10 418

199
(D)

8 789

9 621
8 091
1 205
6 191

450
(D)
(0)

(0)

(D)

(D)
10

368

1 751

(D)

39.0
47. S
7.7
(D)
(0)

(D)
(D)
(D)
(Z)

3.5

200
220

220
I

220
I

224
225
226
227

240
260

260
I

250
264
265

6.4



7F-126 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind ot business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by llie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATINGt DRINKING PLACES (SIC 581

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHET ICS-DRUGS-HEALTH l-IEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . .

EATING PLACES (SIC 58121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS' LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-C IGARETTES-TOBACCO
JEWELRY-OPTICAL GOODS . .

ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REFRESHMENT PLACES (SIC 5812 PART)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS.
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH l-IEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

3a
287
67

273

30
273
28
29
55
3
1

1

1

1

11
73

18
188
24
28
15
2
1

7

55

36 718

26 lil8

275
21 9«8
2 373

486
325
(D>

(0)

(D)

ID)
ID)

10)

206
457

270
21 904

760
149
289
(Dl
(Dl

(D)

(0)

(D)

205
420

298
i

22 486 '

188
i

16 121 I

155
14 460

(01

(0)

205
(Dl

(D>

(D)

266

ID)

954
ID)

(D)

(D)

(Dl

(D)

339
(D)

(D)
(0)

(D)

(Dl

(Dl

(D)
35

(X)

100.0

1.1
83.9
9.1
1.9
1.2
ID)

ID)

(Dl

(Dl
(Dl

(Dl
0.8
1.7

100.0

1.1
91.0
3.2
0.6
1.2
(01

(Dl

(01

(Dl

(Dl

0.9
1.7

100.0

1.0
89.7
(01

(01

1.3
(Dl

(01

(Dl

1.7

100.0

(Dl
92.5
(D)

(D)

(D)
(D)

100.0

(01

93.3
(Dl

ID)

(Dl

(Dl

(01

(Dl

1.0

040
500
520

CATERERS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 56131

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
440
500
520

020
040
060
080
100
120

120
120
121
122
123

140
160
180
200
220
240
260
280
300
320
440
500
520

DRUG STORES' PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 570

1 177

1 151
(D)

(D)

128



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-127

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

({1,000)

Percent

of sales

accounted

for by Ifie

specified

mercliandise

line

Kind ot business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

PROPRIETARY STORES (5JC 591 PART)

TOTAL^

OTHER RETAIL STORES
(SIC 59 EX, 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING 1 EXC. FOOTWEAR .

«OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORESi SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .......

ANTIQUE STORES (SIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES .

189

295

11
12
52

101
25
6

52
101
17
2

"to

55 215

36 259

69
12lt

2 302
12 269

221
26
77
(Dl

(Dl
(Dl

1 077
UUl
728

3 207
1 699

601
78"!

361
1 170
6 58«
3 436
1 009

14 990

(D)

92 !

2 302
12 269

54
ID)
225

185

(01

100.0

0.2
0.3
6.3
33.8
0.6
0.1
0.2
(01

(0)
(D)
3.0
1.2
2.0
8.8
4.7
1.7
2.2
1.0
3.2
18.2
9.5
2.8

100.0

(D)

0.6
15.4
81,8
0.4
(Dl
1.5

(0)



7F-128 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Florida—Standard Metropolitan Statistical Areas: 1963-continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.*
, see "Description of the Tables" in front]

Kind of business anij merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

BICYCLE SHOPS (SIC 59531

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HAY. GRAIN! FEED STORES ISIC 5962)

TOTAL

OTHER FARM SUPPLY STORES
ISIC 5969 PART)

TOTAL

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

JEI«ELRY STORES (SIC 597)

220
260
280

280
280
281
282
283
281t

285
266

300
500
520

520
520
529

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
' JEWELRY-OPTICAL GOODS

WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

11
(na)

19

302

(D)

743

(D)

5 191

t 632

(01
676

2 965

« 632
2 965

632
367

1 277
(D>

«15
(D)

(D)

(0)

5"t0

a 575
(na)
2"*9

(X)

100.0

(X)



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-129

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Jacksonville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CAMERA 1 PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

TOTAL •

REPTG SALES BY BROAD MDSE LINES .

GIFTi NOVELTYi SOUVENIR SHOPS
(SIC 59971

239

(Dl

240
260
2S0
300
320
31*0

(460

480
500
520

OPTICAL GOODS STORES (SIC 5998)

total'

NONSTORE RETAlLCRS--CONTmuED

furniture-sleep eouip. -floor coveringsc
kitchenware-home furnishings
jeinelry-optical goods
sporting-recreation equipment
hardware
lumber-building materials .

hay-grain-feed-farm supplies
household fuels- ice
all other merchandise
nonmerchandise receipts

mail-order houses (sic 532)

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 534)

3



7F-130 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963—Continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

020
OHO
060
080
100
120
lUO
160
180
200
220
210
260
280
300
320
310
380
«00
120
tt40

«60
U80
500
520

100
120
180
200
220
210
260
280
300

j

320 1

3«0|
«U0
«60
480
500
520

300
320
3«0

310
310
311
312
313
311
315
316
317
318
319
351
352
353
351
355

520

RETAIL TRADE 1 TOTAL . t . .

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. i HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

CIGARS-CIGARETTES-TOSACCO . ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

ALL FOOTWEAR. ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS . .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS- ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

LUMBER YARDS
(SIC 521 PARTI

TOTAL .

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 310. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

NONMERCHANDISE RECEIPTS

5 025

1 007
1 066

568
671
932
791
315
590
302
225
330
231
321
250
231
289
211
135
791
780

8
18
67

988
1 731

261

187

1

3
1

2
1

3
31
2
12

102
166

3
2

2

7
58

281 008
101 110
27 111
33 983
35 728
60 696
15 717
101 519
26 383
21 175
11 210
37 353
16 355
13 252
16 058
15 739
21 282

237 635
51 735
39 130

1 219
5 726
7 923

53 862
13 237

29 085

(D)

(Zl

(01

(Dl
(Dl

(Dl

245
(Dl

107
5 921

21 165
(Dl

(Dl

(Dl
(01

525

(Dl

1 015
11 803

13 079
11 803

I

6 093
1 770

282
(Dl

1 124
377
276
(D)
(D)

29
310
110
(Dl

333

(Dl

100.0

20.7
7.7
2.0
2.5
2.5
1.5
3.1
7.5
1.9
1.8
3.0
2.8
1.2
1.0
1.2
1.2
1.8

17.5
4.6
2.9
0.1
0.4
0.6
4.0
3.2

(XI

100.0

(Dl
(Zl

(Dl

(Dl
(Dl

(Dl

0.8
(Dl

0.4
20.1
72.8
(Dl

(Dl

(Dl

(01
2.1

(Dl
7.S

90.2

100.0
90.2
46.6
13.5
2.2
(Dl

8.6
2.9
2.1
(Dl
(Dl

0.2
2.6
0.8
(Dl
2.5

(01

310

340 .

340
313
344
345
345
348
319
351
352
355

520

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 310. . .

LUMBER-BUILDING MATERIALS
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
ALL OTHER BUILDING MATERIALS . . .

NONMERCHANDISE RECEIPTS

320
310
520

200
210
250
320
310

310
310
355
357
358
359
361

500
520

100
120
180
200
220
240
250
280
300
320

320

HEATING. PLUMBING EQUIP. DEALERS
(SIC 5221

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

PAINT. GLASS. WALLPAPER
STORES (SIC 5231

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
HARDWARE . ,

LUMBER-BUILDING MATERIALS ,

REPTG ADDL DETAIL FOR LINE 310. . . . ,

LUMBER-BUILDING MATERIALS ,

OTHER LUMBER-BUILDING MATERIALS. . . ,

PAINT-VARNISH. ETC ,

PAINT SUNDRIES ,

WALLPAPER-OTHER WALL COVERINGS . . . ,

GLASS ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

ELECTRICAL SUPPLY STORES (SIC 5211

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE STORES (SIC 52511

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
320 f HARDWARE.
322
323 1

GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES

19



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-131

TABLE 3. Florida—Standard Metropolitan Statistical Areas: 1963-continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- . see "Description of the Tables" in front]'

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise
I

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

HARDWARE STORES—CONTINUED

LUMBER-BUILDING MATERIALS

REIPTG ADDL DETAIL FOR LINE 3«0. . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. .

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES, . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . . . .

CIGARS-CIGARETTES-TClBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN.S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

180
I
ALL FOOTWEAR.

262

182

71
51
2

"l107
lit

I

116
:

95
159 1

80
I

53
106
92
72
B6
23

It

19
3
1

HI
83

30

30

15
It
10
25
30

29
29
29
29

383
112
272

(D)
ID)

(0)
(Dl
lUU

218 072

210 711

3 193
3 «38

(D)
1 U75
8 264

24 875
50 902
8 179

20 730
17 610
11 573
10 817

642
4 347
6 388

10)

(D)
1 100

(D)

(D)

13 157
13 921

172 392

172 392

1 580
1 861

(D)

6 171
22 089

166 822
21 543
15 487
5 236

44 464

166 822
43 740
4 394
4 505

892
1 535
8 050
2 003
8 684

10 463
3 535

6 827

ID)

100.0
28.6
23.0
5.6

(Dl

(Dl
(D)
(D)

2.0

1 797 (XI

(Dl
]

100.0

DEPARTMENT STORES—CONTINUED
!

200 I CURTAINS-DRAPERIES-DRY GOODS. . .

(XI

100.0

1.5
1.6
(D)
0.7
3.9
11.8
24.2
3.9
9.8
8.4
5.5
5.1
1.7
2.1
3.0
(D)
(D)
1.9
(D)
(D)

6.2
6.6

(XI

100.0

0.9
1.1
(Dl

3.6
12.8

100.0
13.0
9.9
3.1

2S.8

100.0
26.2
2.6
2.7
0.5
0.9
4.8
1.2
5.2
6.3
2.1

4.0

200 i REPTG ADDL DETAIL FOR LINE 200.
200
201
202
203 i ALL OTHER DOMESTICS.

220
I
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

CURTAINS-DRAPERIES-DRY GOODS.
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

220 > REPTG ADDL DETAIL FOR LINE 220. . .

220 { MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
221 L MAJOR HOUSEHOLD APPLIANCES . . . .

222 » RADIOS-TV'S-MUSICAL INSTRUMENTS. .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 > REPTG ADDL DETAIL FOR LINE 240
240 [furniture-sleep equip. -floor COVERINGS.
241 [ FLOOR COVERINGS
242 f FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

260 (REPTG ADDL DETAIL FOR LINE 250.
260 FkiTCHENWARE-HOME FURNISHINGS. .

251 I CHINA-GLASSWARE
252 ( KITCHENWARE-HOUSEWARES . . . .

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 [ REPTG ADDL DETAIL FOR LINE 320.
320 t HARDWARE
321 I HARDWARE-TOOLS
322 GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS . . . .

340^REPTG ADDL DETAIL FOR LINE 340. .

340 f LUMBER-BUILDING MATERIALS . . . .

348 [ PAINT-GLASS-WALLPAPER
355 f OTHER LUMBER-BUILDING MATERIALS.

400 AUTO FUELS-LUBRICANTS . . .

420 !
TIRES-BATTERIES-ACCESSORIES

440
I

FARM EQUIPMENT' MACHINERY .

500 ' ALL OTHER MERCHANDISE . . .

500
500
501
502
503

520

020
' 040
1

100
120
140
150
180
200
220
240
250
280
300
320
340
400
420
480
500
520

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes; - Represents zero. (D) Withheld to avoid disclosuie. (NA) Not available. (X) Not applicable.

*Nonstore letailers, part of SIC ma|or group 53, are shown sepaiately in this table.

(Z) Less than 0.05%.

29



7F-132 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-Continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by ^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tbe

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tbe

specified

merchandise

line

GENERAL MERCHANDISE STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
OttO

080
100
120
140

140
140
141
142

160

160
160
161 t
162
164 '

165
166
167
168
169
171

180
200

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOT«EAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 1 REPTG ADDL DETAIL FOR LINE 200.
200 I CURTAINS-DRAPERIES-DRY GOODS. .

201 f PIECE GOODS-NOTIONS
202 t CURTAINS-DRAPERIES
203 1 ALL OTHER DOMESTICS

220' MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220 I REPTG ADDL DETAIL FOR LINE 220. . .

220
I

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
221 ,

MAJOR HOUSEHOLD APPLIANCES . . . .

222 I RADIOS-TV'S-MUSICAL INSTRUMENTS. .

223 ' ALL OTHER APPLIANCES
I

240 1 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 I REPTG ADDL DETAIL FOR LINE 240
240 k FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241

I
FLOOR COVERINGS

242 t FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

260 , REPTG ADDL DETAIL FOR LINE 260. . .

260 'KITCHENWARE-HOME FURNISHINGS. . . .

261
I

CHINA-GLASSWARE
262 , KITCHENWARE-HOUSEWARES
263 < OTHER KITCHENWARE-HOME FURNISHINGS

280
300
320

320
320
321
322

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

340
I

LUMBER-BUILDING MATERIALS . . . .

340 t REPTG ADDL DETAIL FOR LINE 340. .

340 I LUMBER-BUILDING MATERIALS . , . .

348 I PAINT-GLASS-WALLPAPER
356 r OTHER LUMBER-BUILDING MATERIALS.

420 1 TIRES-BATTERIES-ACCESSORIES
500 ALL OTHER MERCHANDISE . . .

500 k REPTG ADDL DETAIL FOR LINE 500. . . .

500 ^ ALL OTHER MERCHANDISE
501 C TOYS-GAMES-WHEEL GOODS
502 1 BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
503 » ALL OTHER MERCHANDISE

75

41
I

;|
2
8

10
19

10

10

Hi
11

[

6
6
5
6

2

6
7

1

3

10
24

10
10
5

9
5

10

e 913
j

711
i

(D)
ID)

134
283
(Dl

1 636
439
264
172

IDI

5 186
1 198

(D)

(D)
15

(Dl

(Dl

110 1

99
(Dl

(Dl

437
557

550
263
(Dl
141
(Dl

89

(01

(Dl

(Dl
(Dl

(Dl

(Dl

101

(01

(Dl

569

4 351
462
(D)

(Dl
8

55
(D)

(Dl

(01

(Dl

(Dl

(Dl

3



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-133

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-Continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^.^^^^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab-

llshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERY STORES!
DELICATESSENS-

INCLUDING
CONTI NUED

«00
420
UUO
180
500

500
500
508
516

520

AUTO FUELS-LUBRIC4NTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY .

HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500.
• ALL OTHER MERCHANDISE

PAPER 1 PAPER PRODUCTS
AuL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

020

020
020
021
022
024

MEAT MARKETS (SIC 5«2 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

I

REPTG ADDL DETAIL FOR LINE 020. . .

, GROCERIES-OTHER FOODS
HEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
ALL OTHER FOODS

020

020
020
021
024

FISH (SEAFOODI MARKETS (SIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
ALL OTHER FOODS. .......

FRUIT STORESi VEGETABLE MARKETS
(SIC 543)

CANDYt NUT. CONFECTIONERY
STORES (SIC 544]

020

020
020
022
023
024

100
260
500

500
500
516

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

CIGARS-CIGARETTES-TOBACCO . .

KITCHENWARE-HOME FURNISHINGS.
ALL OTHER MERCHANDISE . . . .

I REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
'. ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

5|
4
1

11
405

402
402
395
116

33
33
33'

15
1

t

14

14

14
14
14
1

22
22
2

2

22

(Z)

(0)
(D)

(Z)
12 360

299 666
12 343
8 918
3 390

(D)

3 617

2 735

2 735

2 735
2 735
2 698

(D)
(0)

1 140

1 130

1 130

1 130
1 130

(D)

(0)

958

962
907
(D)

(D)

869

(D)

(D)

(Dl

(D)

(Dl

(0)

(Z)

(D)

(0)

(Z)

3.9

100.0
4.1
3.0
1.1

(D)

(X)

100.0

100.0

100.0
100.0
98.

6

(D)
(Dl

(XI

100.0

100.0

100.0
100,0

(D)
(0)

94.6

100.0
94.3
(D)

(Dl
90.3

(D)

(D)

(D)

100.0
(D)

(D)

DAIRY PRODUCTS STORES (SIC 545)

REPTG SALES BY BROAD MDSE LINES

020 i GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020.020
020 [GROCERIES-OTHER FOODS
021 , MEATS-FISH-POULTRY
022 . PRODUCE (FRESH FRUITS-VEGETABLES).
024 t ALL OTHER FOODS.

RETAIL BAKERIES (SIC 5451

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
C IGARS-C I GARETTES-TOBACCO

020

020
020
021
023

RETAIL BAKERIES. MANUFACTURING
(SIC 54621

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
L

I

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS

024 [ ALL OTHER FOODS.

040
I

MEALS-SNACKS
100

I

CIGARS-CIGARETTES-TOBACCO

RETAIL BAKERIES. NONMANUFACTURING
(SIC 54631

TOTAL

j

REPTG SALES BY BROAD MDSE LINES

020
I
GROCERIES-OTHER FOODS

020
020
021

024

040

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY

023 i FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS.

040
100
140
220
240
260

EGG AND POULTRY DEALERS
(SIC 549 PARTI

OTHER FOOD STORES (SIC 549 PARTI

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient lepoiting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.
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7F-134 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,j ^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

300
320
340
380
400
420
500
520

AUTOMOTIVE DEALE:RS--C0NT I NUCD

SPORTING-RECREATION EQUIPMENT . .

HARDWARE
LUMBER-BUILOING MATERIALS ....
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

PASSENGER CAR DEALERS

i

FRANCHISED (SIC 551)

140
380
400
420
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'5-BOyS' CLOTHING) EXC. FOOTWEAR
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PARTI

REPTG SALES BY BROAD MDSE LINES

140 MEN'S-BOYS' CLOTHING! EXC.
380 AUTOMOBILES-TRUCKS. . . .

FOOTWEAR .

380
380

;

381 .

382
383
384
385 •

386
387

;

388 ,

400

400
400
401
403

420

420
420
421
422
423
424

500
520

520
520
527
528

380

380
380
381
382
383
384
385
386
368

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLES) RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. rETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES/
PARTSi RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANOISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANOISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

380.REPTG ADDL DETAIL FOR LINE
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL ....
NEW PASSENGER CARS' WHOLESALE. . .

NEW COMMERCIAL VEHICLES' RETAIL. .

NEW COMMERCIAL VEHICLES' WHOLESALE
USED PASSENGER CARS' RETAIL. . . .

USED PASSENGER CARS' WHOLESALE . .

ALL OTHER POWERED ROAD VEHICLES. .

45



RETAIL TRADE—MercrraivJise Line Sales South Atlantic-Fla. 7F-135

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963 -Continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by J , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

100
220
2U0
260
300
320
380
«00

aoo
«00
401
U03

1120

U20
U20 '

U26
;

«27
1)28

U29
1131

«32
1133

U3a
1(35

1136

500
520

520
520
5211

525
526

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENI»ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 1100. . . .

AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS ....

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420. . . .

TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEIH AUTO TIRES-TUBES SOLD TO USERS .

NEW AUTO TIRES-TUBES SOLD TO DEALERS
NE* TRUCK-BUS TIRES SOLD TO USERS. .

NEW TRUCK-BUS TIRES SOLD TO DEALERS.
RETREAD AUTO TIRES SOLD TO USERS . .

RETREAD AUTO TIRES SOLD TO DEALERS .

RETREAD TRUCK-BUS TIRES SOLD TO USERS
RETREAD TRUCK-BUS TIRES SOLD TO DLRS.
STORAGE BATTERIES

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. ...
NONMERCHANOISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANOISE RECEIPTS. ...

HOME AND AUTO SUPPLY
STORES ISIC 553 PART)

220
240
260
300
320
340
400

400
400
401

420

420
420
426
427
428
429
431
432
434
436

500
520

520
520
524
525
526

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
; AUTO FUELS-LUBRICANTS
GASOLINE

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420. . . . .

TIRES-BSTTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLO TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANOISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANOISE RECEIPTS. . . .

108

83

1

14
1

5
6
8

17 516

15 132

(Dl

383
(0)

(D)

ID)
ID)

ID)

731

3 694
548
492
55

12 79S

12 821
10 800

982
923
958
436
459
870
232
516
178
217

10)

1 020

9 761
934
400
94

444

1 534
(0)
ID)

10)

ID)

ID)

(D)

(D)

(D)

(D)

1 523

4 735
1 453

ID)
949
10)

10)

ID)
ID)

ID)
85

ID)

835

4 923
835
ID)

ID)
ID]

ID)



7F-136 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-«
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
140
220
260
280
300
320
380
400

400
400
401
402
403

420

420
420
421
423
424

480
500
520

520
520
527
528

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHEN*ARE-HOME FURNISHINGS. . . .

JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADOL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
' TIRES-BATTEKIES-ACCESSORIES

PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER] . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER .MERCHANDISE .

NONMERCHANOISE RECEIPTS

,
REPTG ADDL DETAIL FOR LINE 520.

. NONMERCHANOISE RECEIPTS . . . .

SERVICE LABOR
; OTHER NONnERCHANDISE RECEIPTS.

100
120
140
160
ISO
200
220
280
300
500
520

APPARELi ACCESSORY STORES (SIC 551

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAIN5-0RAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION E(3UIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'Si BOYS' APPAREL STORESi
CUSTOM TAILORS (SIC 561i 5671

TOTAL

120
140
160
180
220
280
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'Si BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES .

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

Standard Notes: - Represents zero. (D) Withheir

'Merchandise line detail withheld due to insufficient reporting

1 009



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-137

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Miami SIVISA

[Includes only establishments with payroll. For explanation ot tables, including lines identified by.i ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

1 iishments

(nuinber)

Sales

($1,000)

Percent ^
o( sales ! S

accounted
j

i

for by the '| S

specified ' g
merchandise

line

Kind ot business and merchandise line
Estab

Iishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

100
120
i«o
160
ISO
200
280
500
520

WOMEN'S ACCESSORYi SPEC. STORES"
FURRIERS (SIC 563i 568)

TOTAL

REPTG SALES BY eROAO MDSE LINES .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRr-OPTICAL GOODS ........
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CORSET. LINGERIE STORES (SIC 563 PART)

TOTAL . .

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
16U
165
168
1714

176

200
280
520

REPTG AODL DETAIL FOR LINE 160
' WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

CURTAINS-DRAPER I ES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

NONMERCHANOISE RECEIPTS . . .

HOSIERY STORES (SIC 563 PARTI

TOTAL

100
120
1«0

140
lUO
112
144
145
146

APPAREL' ACCESSORY' OTHER SPEC.
STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADOL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

BOYS' CLOTHING
OTHER HEN'S OUTERWEAR
HEN'S HATS
OTHER MEN'S CLOTHING

141

115

I

1

5
115

2
5
6
5

33

10 510

(Dl

(Dl
(01

9 917
(Dl

(Dl
(D)

47
274

312

(01

2 795 (XI

2 301 100.0

2 252

2 301
2 252

(Dl
(Dl

1 847
(Dl

(Dl
(01

(D)

(D)

(Dl

(Dl

(D)

(01

(01

(0)

(Dl

(D)
(0)

(Dl

97.9

100.0
97.9
(D)

(0)
80.3
(0)

(Dl

(D)

(0)

(0)

(Dl

APPAREL' ACCESSORY' OTHER SPEC.
STORES--CONT INUED

160, WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

100.0

(0)

(0)
(01

94.4
(Dl
(Dl

(Dl
0.4
2.6

(XI

100.0

160
160 '

161
153
164
165
168
172
173
174
175
175

180
200
280
500
520

(0)

(0)
(Dl

100.0
(Dl

(Dl
(Dl

(Dl

(Dl

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANOISE RECEIPTS . . .

FURRIERS' FUR SHOPS (SIC 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 5651

120
140

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . . I

140 k REPTG ADDL DETAIL FOR LINE 140. .

140 'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
142

;
BOYS' CLOTHING

143 , MEN'S TAILORED OUTERWEAR
144 i OTHER MEN'S OUTERWEAR
145 ' MEN'S HATS
146 ! OTHER MEN'S CLOTHING

150

160
150
161
163
164
165
168
172
176

180
220
280
300
520

140
160
180
500
520

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT , . .

NONHERCHANDISE RECEIPTS

SHOE STORES (SIC 555)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

76



7F-138 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Miami SIViSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

180

leo
180
181
183

500
520

160
160

180
180
181
182
183

MEN'S SHOE STORES (SIC 555 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. . . .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ......
CHILDREN'S AND INFANTS' FOOTWEAR . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S SHOE STORES (SIC 556 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. . . . .

ALL FOOTWEAR ,

MEN'S AND BOYS' FOOTWEAR ,

WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . .

NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 565 PART)

ItO
160
180

180
180
181
182
183

500
520

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

FAMILY SHOE STORES (SIC 555 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE ISO. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S. INFANTS' WEAR
STORES (SIC 55«)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

(D)
(0)

2 040
2 Oil

ID)

(0)

(0)
10)

11 893

8 819

617
8 015

8 819
8 015

(D)

7 7«1
(0)

193

747

(D)

(0)

123
6 402

591
371
520
109
745

(D)

197

3 447

(D)

(X)

100.0

(D)

(D)

100.0
98.6
(D)

(D)

(D)
(D)

(X)

100.0

7.0
90.9

(D)

i.e
94.9

100.0
95.2
37.7
45.5
11.1

(D)

2.9

(X)

(D)

100
1

120
140

,

150 !

200
220
240
250
280 '

300
320
340



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-139

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and meichandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tbe

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

rURNITURe STORES—CONTINUED

KITCHENWARE-HOHE FURNISHINGS. . . •

JEWELRY-OPTICAL SOODS
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD M05E LINES

DRAPERY 1 CURTAINi UPHOLSTERY
STORES (SIC 57m)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
NONMERCHANDISE RECEIPTS

CHINA. GLASSWARE. METALWARE
STORES ISIC 57151

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

'REPTG ADDL DETAIL FOR LINE 220. . .

I
MAJOR APPL.-I^ADIO-TV-MUSICAL INSTR.
NEW MAJOR APPLIANCES .

NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S.
RECORDS-TAPES-MUSICAL INSTRUMENTS.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENW4RE-H0ME FURNISHINGS

'REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

676
(D)
(D)

(Dl

(D)
520

6 952

(0)

(0)

(0)

461
62
(Dl

(Dl

555

(D)

20 932

17 lt«9

(D)

(Dl
(Dl

(D)

9 613

16 170
9 147
6 820
1 676

(0)

(D)

ID)
1 818

12 202
1 7614

1 461
303

(Dl

(Dl
(Dl

(Dl
(D)

3.4
(Dl
(Dl

(Dl

ID)
2.6

(XI

100,0

100.0

(Dl

(Dl
94.6
4.0
ID)
(D)

(X)

100.0

(X)

100.0

(D)

(0)
ID)

(Dl

55.3

100.0
56.6
42.2
10.4
(01
(Dl

ID)
10.4

100.0
14.5
12.0
2.5

(D)

(D)
(D)

(D)

(D)

RADIO' TELEVISION STORES ISIC 5732)

TOTAL

220

220
220
224
225
226
227

240
260

260
260
264

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TVS' ETC
USED MAJOR APPLIANCES-RAOIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

SMALL ELECTRICAL APPLIANCES. .

520
j
NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

220
280
520

220

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS ......

I 220

I
220

! 231
,

232
(X) : 233

234

280
520

RECORD SHOPS (SIC 5733 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATEO ACCESSORIES. . .

; SHEET MUSIC-RELATED ITEMS

220

220
220
228
229
231 .

232
233
234

520

020
040
060
080
100
120
140

JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATING' DRINKING PLACES (SIC SB)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR •

85
844
477
183
135

7 065

4 888

4 510

3 353
3 040

49
2 867

53
71

(D)

(D)

ID)

(D)

(D)

4 331

3 534

3 418
(D)

ID)

3 598

2 933

(D)

2 863
2 767

916
1 056
631
(D)

(D)
(D)

96

124 502

3 305
94 211
20 521
3 106

641
(Z)

(D)

92.3

100.0
90.7
1.5

85.5
1.6
2.1

(D)

(D)

10)

(0)

(D)

(X)

100.0

96.7
(D)
(D)

733



7F-140 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
! Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATINGi DRINKINr, PL ACES --CONT I ^JU^:D

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

KEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE , .

NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REFRESHMENT PLACES (SIC 5812 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-blMACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . .

MEAL5-Si»ACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.

2

22
256

165

120

18
120

9
3
17
3
1

6
25

(D)

(0)

(01
646

2 071

122



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-141

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Eslab

lislimenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

PROPRIETARY STORES (SIC 591 PART]
T

TOTAL

OTHER RETAIL STORES
(SIC 59 EX. 5911

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER POODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'5-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING" EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM E(2UIPMENTt MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED A1.COHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

AUTOMOBILES-TRUCKS
NONMERCHANDISE RECEIPTS . . .

ANTIQUE STORES I SECONDHAND
STORES (SIC 593)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN>S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITUPE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

611

23
38
83
183
47
11
11
15
5
3

62
23
36
80
77
27
7
6

12
1

16
26

231
215

79



7F-142 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
, see "Description of the Tables" in front]

nr

Kind o( business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

irerchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
160
2U0

2U0
2U0
2U8

260
280
300
500

500
500
508
512
513
51U
515

520

520
520
521
523

020
OUO
080
100
120
140
180
280
300
320
310
480
500
520

020
040
080
100
120
140
180
280
300

300
300
301
302
303
304
307

340
480
500
520

STATIONERY STORES (SIC 5943)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMr^ERCIAL STATIOWt:RY--0FF ICE SUPPLIES
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORESi BICYCLE
SHOPS ISIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE .....'....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

REPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EQUIPMENT . . . .

ATHLETIC GOODS. SALES TO INDIVIDUALS
ATHLETIC GOODS' SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
BICYCLES-LUGGAGE-SPORTING GOODS. . .

LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

40
1

2

1

2

(D)

ID)

(D)

()
(D>

(D)

(D)

(D)

(D>

1 147

817
719
444
226
(U)
31
(0)

64

324
62
(0)
(D)

(D)

(D)

(0)

(D)

(0)

(D)

(D)

(D)
335
(01

(0)
(0)

(D)
169

3 325

(D)

(D)

(D)

(D)

(D)

(0)

(D)

(0)
(0)

818
610
626
153
(D)
745
(Dl

(D)
(D)

(D)
ID)

(D)

(D)
(0)

100.0
(D)
ID)

ID)
ID)

ID)
90.6

100.0
88.0
54.3
27.7
ID)
3.8
10)

5.1

100.0
19.1
(0)
(01

(X)

100,0

(D)

ID)
ID)

10)
(D)

(0)

(D)

ID)
90.6
ID)

(D)
(D)

(D)

4.6

100.0

(D)

(0)

(D)

(D)

(Dl
(D)

(D)
(0)
ID)

100.0
92,6
22.2
5.4
ID)

26.4
10)

ID)
ID)
ID)

10)

BICYCLE SHOPS (SIC 5953)

TOTAL

REPTG SALES BY BROAD MDSE LINES

HAY' GRAIN. FEED STORES ISIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER FARM SUPPLY STORES
ISIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GARDEN SUPPLY STORES ISIC 5969 PART)

TOTAL ; . .

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

260 KITCHENWARE-HOME FURNISHINGS
280 JEWELRY-OPTICAL GOODS

280
280
281
282
283
284
285
286 I

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

300
I

SPORTING-RECREATION EQUIPMENT
500

I ALL OTHER MERCHANDISE ....
520

I

NONMERCHANDISE RECEIPTS , . .

520
520
529

'REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

! WATCH. CLOCK. JEWELRY REPAIRS.

220
340
480
500
520

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

585

101

4 106

10)

2 566

(0)

91



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-143

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-cont inued

Miami SMSA

[Includes only establishments wttti payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind of business and merchandise hne
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

COAL AND HOOD DEALERS (SIC 5982 PARTI

TOTAL

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS (SIC 59851

TOTAL

BOTTLED GAS DEALERS (SIC 598UI

TOTAL

REPTG SALES BY BROAD t<DSE LINES . .

12

11

719

(01

(Dl

(Dl
717
(Dl

(Dl

353
31

623
(Dl

1 586

32
(01

1 527
(Dl

(XI

100.0

(X)

100.0

(Dl

(Dl
98.6
(Dl

(XI

100.0

(Dl

17.2
1.5

79.0
(Dl

(XI

100.0

2.0
(Dl

96.3
(D)

FLORISTS (SIC 59921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CIGAR STORESi STANDS (SIC 5993)
1

TOTAL

NEWS DEALERS. NEWSSTANDS (SIC 599«l

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAMERA! PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GIFTt NOVELTYi SOUVENIR SHOPS
(SIC 59971

TOTAL

Standard Notes; - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available.

*Nonstore retailers, part of SIC major group 53, are shown separately in this table.

'Merchandise line (ietail withheld due to insufficient reporting.

160
180
220
2«0
300
500
520

020
OtO
080
100
120
ito

OPTICAL GOODS STORES (SIC 59981

TOTAL

REPTG SALES BY BROAD MDSE LINES •

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

280
I

JEWELRY-OPTICAL GOODS ....
300

I

SPORTING-RECREATION ECJUIPMENT
500 ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE RECEIPTS . . .

HOBBY I TOY. GAME SHOPS
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

PET SHOPS (SIC 5999 PARTI
I

TOTAL

OTHER (SIC 5999 PARTI
1

TOTAL

NONSTORE RETAILERS
(SIC 53 PART*1

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

(X) Not applicable. (Z) Less than 0.05*.

2 929

(D)

279

(0)

(D)
389
(D)
27

30 300

25 081

6 001
315
(Dl

7 878
(Dl
200

(XI

100.0

(X)

100.0

(XI

100.0

(01

B6.8
(Dl

6.0

(Dl
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160
200
220
2U0
260
280
300
320
3«0
500
520

020
DUO
100
500
520

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Miami SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and inerchandise line

NONSTORE RETAILERS--CONTINUED

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
CURTAINS-DRSPERIES-DRY GOODS
MAJOR APPLt-RADIO-TV-MUSICAL INSTR.
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MERCHANDISE VENDING MACHINE
OPERATORS ISIC 53«>

Estab

lishmenis

(number)

Sales

($1,000)

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE . •

NONMERCHANDISE RECEIPTS .

239
997

1 179
ID)
719
614
284
(D)

611
5 282

180

2 988

10)

Percent

of sales

accounted

lor by the

specified

merchandise

line

1.0
«.o
«.7
IDI
2.9
2.4
1.1
ID)
2.4

21.1
0.7

IX)

100,0

Kind of business and merchandise line

13 744 IX]

10 965 100.0

020
080
120
140
160
200
220

[

240
260
280
300
340
500
520

615
316
878
ID)
ID)

23.8
2.9

71.8
101

(D)

DIRECT SELLING 1 HOUSE-TO-HOUSE

)

ORGANIZATIONS ISIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

IDI

ID)
ID)

(0)
239
ID)

1 179
ID)
10)

ID)

ID)

611
4 387

119

IX)

100.0

ID)

ID)
ID)
ID)

2.1
ID)

10.4
ID)

10)

10)

ID)

5.4
38.8
1.1

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z| Less than 0.05%.
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TABLE 3. Florida—Standard Metropolitan Statistical Areas: 1963-continued

Orlando SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by J , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE I TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS •

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING- EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

LUMBERi BLDG. MATLS. i HARDWARE'
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE .

NONHERCHANDISE RECEIPTS ........

LUMBERi BUILDING MATERIALS
DEALERS ISIC 5211

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDIsE RECEIPTS

HEATING PLUMBING! PAINT!
ELECTRICAL STORES ISIC 522-52«)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

321
28S
100
212
301
274
113
167
127
92
138
105
1U2
108
99
135
HI
58

304
273
11
18
55

356
590

32

24

1

1

1

1

24
1 I

8!

408 336

85 224
18 382
3 461

13 659
7 822

17 580
11 317
23 203
7 205
6 992

14 447
11 596
4 470
2 814
3 479
5 475

16 281
72 879
22 298
13 320
2 939
5 012
5 594

19 579
13 118

2
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TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Orlando SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j
, see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the j

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
160
161
162
163
16U
165
166
167
168
169

180
200

200
200
201
202

220

220 .

220
221
222

240

2«0
210
211
2U2

260

260
,

260 (
261
262

280
300
320

320 J
320
321
322

310

310
310
3«8
356

«00
U20
ll«0

500

500
500
501
502
503

520

020
OtO
100
120
140
160
180
200
220

DEPARTMErjT STORES—CONTINUED

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTHEAR.
CHILOREN'S-INFANTS' *EAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
SOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIEE-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200
CURTAINS-DRAPERIES-DRY GOODS
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2«0
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 310
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER .

OTHER LUMBER-BUILDING MATERIALS. . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY , .

Ai.L OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

«9 563
11 458

1 178
828
201
457

2 041
814

2 543
2 409

736

1 935
3 559

49 553
3 559

932
2 599

5 062

48 648
5 062
3 547
1 749

3 103

49 553
3 103

990
2 193

1 882

49 563
1 882

853
1 059

787
1 212

(D)

ID)

(Dl

IDl

(Dl

(Dl

(D)
(D)

(01

(Dl

(Dl

(Dl
2 552

49 553
2 552
1 232

101
ID)

4 234

42
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TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-Continued

Orlando SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^^^.^, see "Description of the Tables" in front]

020

020
020
021
022
023
02 "t

080
100
120
U60
ueo
500

500
500
506
516

520

Kind of business and merchandise line

GROCERY STORESi
DELlCATESStNS-

IMCLUDING
-CONTINUED

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD] MARKETS
(SIC 5U2I

FRUIT STORESi VEGETABLE MARKETS
(SIC 5431

REPTG SALES BY BROAD MDSE LINES

SROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

SROCERIES-OTHER FOODS
HEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
1 ALL OTHER MERCHANDISE

PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

CANDY. NUT. CONFECTIONERY
STORES (SIC 5U«1

Eslab-

llshmenls

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES

220
240
260
280
300
320
340
380
400

OTHER FOOD STORES (SIC 545-5491

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

Sales

($1,000)

168

101

13
3

11
1

15
11
3

56
20

783

653

783
653
(Dl
383
(Dl

(01

(01

(01
(Dl

(D)

ID)
(D)

(Dl

(Dl
(Dl

(0)

196

(D)

Percent

of sales

accounted

lor by the

specified

merchandise

line

110 852

90 042

626
ID)

109
101
981
143
(Dl
(Dl
386

420
440
500
520

83.4

100.0
83.4
(01

48.9
(01

(Dl

(Dl
(Dl
(01
()
(01
(Dl

100.0
IDI
(0)

(Dl

(01

(XI

100.0

(XI

100.0

0.7
(Dl
0.1
(Dl
1.1
0.2
IDI
(01

0.4

Kind of business and merchandise line

020
040
060
080
100
120
140
220
300
320
340
380
400

AUTOMOTIVE DEALERS— CONTINUED

TIRES-BATTERIES-ACCESSORIES . . . •

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

Estab-

lishmenls

(number)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS" CLOTHING. EXC. FOOTWEAR .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

400 1 REPTG ADDL DETAIL FOR LINE 400.
400 I AUTO FUELS-LUBRICANTS
401 i GASOLINE
402 r OTHER AUTOMOTIVE FUELS . . . .

403 E MOTOR OIL-GREASES-OTHER OILS .

420 I TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

480 HOUSEHOLD FUELS- ICE . .

500
I
ALL OTHER MERCHANDISE .

520 I NONMERCHANDISE RECEIPTS

520
520
527
528

; REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

140
160
180
200
240
280
300
500
520

APPAREL. ACCESSORY STORES (SIC 561

TOTAL

140
150
ISO
280
520

REPTG SALES BY BROAD MDSE LINES . .

MEN.5-B0YS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

MEN.S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

1

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

Sales

($1,000)

2

1

270

259
259
259
25

228

198
198
89
26
186

15
11

133

136
136
129
18

44
100
69
4
1

10
6
4

Percent

of sales

accounted

for by the

specified

merchandise

line

8 838
(Dl

1 571
4 640

31 299

25 093

115
47
(Dl
20

259
(Dl

(D)
(Dl

(Dl
(01

(01
(01

21 605

23 916
20 687
19 188

354
1 151

2 096

19 016
1 993
446
145

1 399

101

61
756

14 109
732
682
56

20 396

16 193 '

3 490
8 009
4 364

21
(Ul

13
IDI

25
257

(Dl

1.7
5.2

(XI

100.0

0.5
0.2
(Dl

0.1
1.0
(Dl

(Dl
(Dl
(Dl

(01

(0)
(01

86.1

100.0
86.5
60.2
1.5
4.S

8.4

100.0
10.5
2.3
0.6
7.4

(01

0.2
3.0

100.
5.2

100.0

21.6
49.5
26.9
0.1
(Dl

0.1
(Dl

0.2
1.6

045
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TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-Continued

Orlando SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i
, see "Description of the Tables" in front]

Kind ol business and mercfiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise hne
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 558)

1«0
150
180
280
300
500
520

REPTG SALES BY BROAD MDSE LINES • •

MEN'S-BOYS' CLOTHING. EXCt FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC, FOOTWEAR,
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • •

mo
140
112

160
160
161
153
161t

165
168
172
173
nn
175
176

ISO
280
300
500
520

REPTG ADDL DETAIL FOR LINE IKO. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

ItO
160
180
280
520

ItO
160
180
300
500
520

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 565)

TOTAL^

SHOE STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT . . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

51
51
8
5

19
29
HU
51
32
20

10

3
5
3

1

16
!

7 H67

(D)
7 282

13
(D)

(D)

(D)

128

(0)

111
857
(D)

(D)
(3)

()
(Dl

(D)

5 914

5 890
5 728

38«
(0)
102
489

1 495
2 453

511
118
(D)

101

(D)

6
(0) I

(D)
i

113

1 389

(Dl

1 358
(D)

(Dl

15

(X)

100.0

(D)

97.5
0.2
(Dl

(0)
(D)

1.7

(X)

100.0

(01

100.0
(D)

(0)

97.3

100.0
97.2
6.5
(0>
1.7
8.3

25.4
41.8
8.7
2.0
(D)
1.7

(D)
0.1
(D)

(D)
1.9

100.0

(01
98.5
(Dl

(D)
1.1

100.0

(D)
2.6

91.8
(D)

(D)

(01

OTHER APPAREL. ACCESSORY STORES
(SIC 564. 569)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

140
150
200
220
240
250
280
300
340
500
520

140
150
200
220
240
260
280
300
340
500
520

200
220
250
500
520

020
040
050
080
100
120
250
500
520

Standard Notes: - Represents zero. (D) Withheld to ayold disclosure.

'Merchandise line detail withheld due to insufficient reporting.

I
°2°
040

I 050

(NA) Not available.

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEARc
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.573)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS

(X) Not applicable. (Z) Less than 0.05%.

165

101

1

1

17
55
54
29

1

1

2
5

49

19
194
29

23 229

16 800

(Dl

(Dl
521
003
952
561
(D)

(D)

(D)

41
625

96



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-149

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Orlando SMSA

[Includes only establishments witli payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

080
100
120
500
520

020
OHO
060
080
100
260
500
520

020
010
060
080
100
120
IttO

200
220
2«0
260
2 SO
300
320
500
520

020
040
060
080
100

EATING PLACES--CONTINUED

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 5813]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
KITCHENKARE-HOME FURNISHINGS. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES 1 PROPRIETARY STORES
(SIC 59 PART 5911

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
j

MEALS-SNACKS
|

ALCOHOLIC DRINKS
|

PACKAGED ALCOHOLIC BEVERAGES
|

CIGARS-CIGARETTEb-TOBACCO
|

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .
i

CURTAINS-DRAPERIES-DRY GOODS '

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .
]

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FUKNISHINGS. ....
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

OTHER RETAIL STORES (SIC 59 EX. 591

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
,

MEALS-SNACKS ,

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO

115
(01

tZI
62

275

(D)
67

55U
345
(0)

(D)

(D)
47

15 484

230
1 474

(Ul

(D)
1 422

10 267
(Dl

(D)

72
()
S6
166
(Dl
(Dl

936
(01

17 833

(Dl

531

(Dl

41 383

31 634

(Dl
40

1 249
10 930

83

0.7
(01

(21
0.4
1.6

100.0

(Dl
3.2

77.8
16.2
(Dl

(Dl
(Dl
2.2

100.0

1.5
9.5
(Dl

(Dl
9.2

66.3
(01

(Dl

0.5
(Dl
0.6
1.1
(Dl
(Dl

6,0
(01

(XI

100.0

(XI

100,0

100.0

(01

0.1
3.9

34.6
0.3

120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
060
080
100
520

140
160
180
200
220
240
260
280
300
320
380
420
500

240
500
520

140
160

OTHER RETAIL STORES—CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

,

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
FURNITURE-SLEEP EQUIP, -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT , , . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES . .

HEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

(Dl

60
29
20
(Dl
370
194
206
464
887
695
379
(Dl
(Dl
358
(Dl
996
462
975
734

12 544

(Dl
(Dl

1 249
10 930

(Dl
253

(Dl
686
(Dl

(01

(Dl

(01

0.2
0.1
0.1
(Dl

1.2
0.6
0.7
4.6
2.8
2.2
1.2
(Dl
(Dl

1.1
(Dl

15.8
17.3
9.4
2.3

(Dl
(Dl

10.0
87.1
(Dl
2.1

(Dl



7F-150 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Florida—Standard Metropolitan Statistical Areas: 1963-cont—Continued

Orlando SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

180
280
300
«00
500
520

sporting goods storesi bicycle
shops—continued

all footwear
jebElry-optical goods
sporting-recreation equipment . . .

auto fuels-lubricants
all other merchandise
nonmerchandise receipts

FARMi GARDEN SUPPLY STORESi
INCLUDING FEED STORES (SIC 5951

REPTG SALES BY BROAD MDSE LINES

020
300
320
UUO
«60
520

GROCERIES-OTHER FOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM buPPLIES.
NONMERCHANDISE RECEIPTS . . .

JEWELRY STORES (SIC 597)

220
260
280

280
280
281
282
283
284
285
286

300
500
520

520
520
529

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280. . . . .

JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVEnWAKE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
;
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

220
3«0
too
480
500
520

020
OUO
100
120

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTO FUELb-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER STORES (SIC 599)

TOTAd

NONSTORE RETAILERS* (SIC 53 PART)

TOTAL

REPTG SALES BY BROAD M05E LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

12
(na)

12

ID)

(D)
768
ID)

(D)
57

ID)

ID)

657
ID)
995
10)

2 549

1 946

ID)
193

1 417

1 643
1 158

266
83

552
55
160
10)

(D)

(D)

195

1 310
(NA)
140

6 192

133
379
(D)

5 452
ID)

125

7 845

6 937

(D)
(D)
ID)

(01

(D)

(D)
83.1
10)

ID]
5.2

100.0

10)

10)
11.4
(0)

87.0
ID)

IXI

100.0

10)
9.9

72.8

100.0
70.5
16.2
5.1

34.2
4.0
9,7
(D)

(D)
(0)

10.0

100.0
(NA)
10.7

100.0

2.1
6.1
(D)

88.2
ID)
2.0

(X)

100.0

(0)
(Dl
(0)
(0)

140
150
180
200
220
240
250
280
300
320
340
420
440
500
520

NONSTORE RETAILERS—CONTINUED

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ID)



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-151

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Pensacola SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and metchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADE. TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS. . .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTB. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDiNG MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHEK MERCHANDISE ,

NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS.i HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL ...

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL

REPTG SALES BY BROAD HDSE LINES

HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-524)

TOTAL

REPTG SALES BY BROAD MOSE LINES

HARDWARE STORES (SIC 5251)

TOTAL'

1 220

sue

176
1"49

85
105
190
1<42

56
87
63
M8
112
57
79
58
70
66
46
33
195
159

5
12
27
177
276

196 491

41 219
7 350
2 577
4 616
2 646
8 211
5 412

10 134
3 202
3 242
e 465
5 719
1 813
1 518
2 642
2 482
6 496

42 673
11 137
6 598
1 746
734

1 825
7 472
6 739

10 703

8 830

(0)

198
(0)

66
(D)

51
1 076
5 558

(0)

(01
(Dl
(Dl

131

5 340

4 670

154
4 458

49

1 238

(Dl

100.0

21.0
3.7
1.3
2.3
1.3
4.2
2.8
5.2
1.6
1.6
4.3
2.9
0.9
0.8
1.3
1.3
3.3

21.7
5.7
3.4
0.9
0.4
0.9
3.8
3.4

100.0

(01

2.2
(D)
0.7
(D)

0.6
12.2
62.9
(D)
(D)

(Dl
(D)

1.5

(X)

100.0

3.3
95.7
1.0

(XI

100.0

020
040
oao
100
120
140
160
ISO
200
220
240
260
280
300
320
340
400
420
440
460
500
520

020
120
140

140
140
141
142

160

160
160
161
162
163
164
165
166
167

:

168 .

159 '

ISO
200

200
200
201
202

220
220
221
222

240

240
240
241
242

FARM EOUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD HDSE LINES . ,

GROCERIES-OTHER FOODS ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS -

HEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . <

REPTG ADOL DETAIL FOR LINE 140. ...
HEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

HEN'S CLOTHING ,

BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 160. ...
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
CHILDREN'S-INFANTS' WEAR ......
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOHEN'S COATS-SUITS-FURS-RAINWEAR. .

WOMEN'S DRESSES
WOHEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200. . . .

CURTAINS-DRAPERIES-DRY GOODS
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-HUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS

REPTG ADDL DETAIL FOR LINE 240. ...
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

1 713

(0)

522
296
(Dl
(Dl

769
3 301
5 911
1 178
3 203
2 254
1 017
1 152

37 a
574
946
(Dl

150
(D)

(Dl
(Dl

1 866
1 969

18 214

18 214

(D)
501

2 517

18 214
2 517
1 782
737

4 241

18 214
4 241

545
191
95
124
965
259
780
794
434

889
1 585

16 214
1 585
456

1 127

(D)

(D)

(D)

(Dl
(D)

809

18 214
809
(0)

(D)

(XI

100.0

100.0

1.9
1.1
(D)

(01
2.9
12.3
22.0
4.4
11.9
8.4
3.8
4.3
1.4
2.1
3.5
(D)

0.6
ID)

(Dl
(Dl
7.0
7.4

(X)

100.0

(D)
2.6
13.8

100.0
13.6
9.3
4.0

23.3

100.0
23.3
3.0
1.0
0.5
0.7
5.3
1.5
4.3
4.4
2.4

8

100.0
6.7
2.5
6.2

(D)

100.0
(Dl

(01
(D)

4.4

100.0
4.4
(01

(Dl

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable.

'Nonslore retailers, part of SIC maior group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(Z) Less than 0.05%.



7F-152 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Pensacola SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

260

260
260
261
262

280
300
320

320 1

320
321
322 I

3«0

3«0 I

310
3«8
356 .

UOO
U20
««0
500

500
500
501
502

520

DEPARTMENT STORES --C0NT I t^UED

(<ITCHEN*ARE-HOME FURNISHINGS. . . .

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS ....
REPTG ADDL DETAIL FOR LINE 310. .

LUMBER-BUILDING MATERIALS ....
PAINT-GLASS-*ALLPAPER.
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES- ACCESSORIES
FARM EOUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

NONHERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020
040
120
1«0
160
ISO
200
220
210
260
280
300
320
340
U20
500
520

020
ouo
080
100
120
140
160
ISO
200
220
240
260
280
300
320
340
400
460
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539)

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOT*EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

9
6
10
10
11

10
8 :

7

10;
10
8
10

i

2

2
11
7

710

18 214
710 '

277
472

230
490
(D)

ID)

ID)

(D)
(D)

ID)

ID)
(D)

(D)

(D)

ID)

ID)

672

18 214
672
314
312

(Dl

6 863

5 700

10)
10)

250
444

1 202
151
747
139
81

380
121
68

366
ID)
(D)

1 166
(D)

298 I

(D)

(D)
ID)

18
340
468
138
871
(D)

127
62
27
16

(D)

(Dl
(0)

(D)
30
103

3.9

100.0
3.9
1.5
2.6

1.3
2.7
(0)

100,0
ID)

(0)

ID)

(D)

100.0
(Dl

(D)
(D)

(D)

(D)
(Dl

3.7

100.0
3.7

020
040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
400
460
480
500
52 C

020

020
020
021
022
023

(0)



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-153

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Pensacola SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

mercfiandise I g
line ^

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CANDY 1 NUT. CONFECTIONERY
STORES (SIC sun)

020
100
220
260
300
320
itO
380
400
420
500
520

020
040
060
100
360
400

400
400
401
402
403

420

420
420
421
423
424

460
500
520

520
520
527
528

OTHER FOOD STORES ISIC 545-549)

TOTAL

REPT6 SALES BY BROAD MDSE LINES

AUTOMOTIVE DEALERS (SIC 55 EX. 554 1

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOSACCO
MAJOR APPL.-kADIO-TV-MUSICAL INSTR. •

KITCHEN«ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOSILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADOL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PAkTSi installed in REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONflERCHANDISE RECEIPTS

APPAREL. ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

42
1

168

164
164
164
18

150

49
I

49 I

47
I

6

908

(0)

(01

(D)
1 176

76
969
75
(Dl
(D)

163
4 860
2 565
2 651

12 556

21
31
(D)

330
(01

10 762

12 093
10 350
9 462

108
761

1 026

105



7F-154 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Pensacola SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^AAA..^A., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

l"t2

l«5
146

160
160
161
163
164
165
168
172
173
174
175
176

160
200
260
280
300
320
340
380
400
420
440
500
520

160
180
280
500
520

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR ,

REPTG ADDL DETAIL FOR LINE 140. . . . ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . (

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR ,

OTHER MEN'S OUTERWEAR ,

MEN'S HATS ,

OTHER MEN'S CLOTHING ,

WOHEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 150. . . . ,

WOMEN'S-GIRLS' CLOTHING' EXt. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR ,

MILLINERY ,

HOSIERY ,

LINGERIE ,

WOMEN'S SPORTSWEAR ,

DRESSES ,

COATS-SUITS ,

HANDBAGS ,

FURS ,

OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.,

ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

KITCHENWAkE-HOME FUKNISHINGS
JEWELRr-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

FARM EOUIPMENT' MACHINERY ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

SHOE STORES (SIC 5661

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR ,

JEWELRY-OPTICAL GOODS ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

OTHER APPAREL' ACCESSORY STORES
(SIC 564. 5691

140
160
180
200
220
260
280
300
320
500

REPTG SALES BY BROAD MOSE LINES .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE

539

433

(Dl
(Dl

(Dl

(Dl

(Dl

(Dl
(D)

351
124

9
(Dl
(D)

17
17
35
13

(Dl

(Dl

42
(0)
(Dl

(D)

(Dl

(01

(Dl

(Dl

<DI
(Dl

(Dl

(Dl

(Dl

1 852

(01

1 735
(Dl

(D)

42

(Dl
291
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(XI

100.0

(01

100.0
(Dl

(Dl
(Dl

(Dl

(Dl
(Dl

37.5

100.0
34.3
2.5
(Dl
(Dl

4.7
4.7
10.0
3.5
(01

(Dl
2.2

9.7
(Dl
(Dl
(Dl
(Dl
(01

(Dl
(Dl
(Dl
(Dl
(Dl

(Dl
(Dl

100.0

(Dl
93.2
(Dl

(Dl
2.3

(XI

100.0

(Dl
83.1
(Dl

(Dl
IDI

(Dl
(Dl

(Dl

(Dl

(Dl

200
220
240
260
300
320
340
420
500
520

200
220
240
250
300
320
340
420
500
520

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

TIRES-BATTERIES-ACCESSORIES ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

020
040
060
080
100
120
140
160
500
520

020
040
060
080
100
120
140
160
500
520

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.5731

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

42
22
17
5
3

31

1

27
3
9
2
2
1

;

1 I

1 I

18
,

9
111
60

I

16

^?!
2
2

96
22
4
18 I

1

1

1

3

10

14 583



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-155

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Pensacola SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind ol business and merchandise line

DRINKING PLACES lALCOHOLIC
BEVERAGESl (SIC 5813]

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXCi FOOTKEAR .

WOMEN 'S-GIRLS' CLOTHINGt EXC. FOOTWEAR
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

DRUG STORES! PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES •

GROCERIES-OTHER FOODS
MEALS-SiMACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION E(3UIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
N0NMERCHANOI5E RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

PROPRIETARY STORES (SIC 591 PART)

TOTAL

Estab

lishmenls

(number)

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

TIRES-BATTERIES-ACCESSORIES ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER ,>(ERCHANDISE
NONMERCHANDISE RECEIPTS

Sales

($1,000)

Percent

of sales

accounted

for by the

I

specified

merchandise

line

10
3

3
3
6
1

26

1i
12
15
7
3
2
I
11
36
«1

2 672

Z 345

(Dl

215
1 794

238
(D)

(D)

(Dl

(0)
57

(D)

(Dl
(0)

733
52
(Dl

(D)

(0)
(D)

(0)

401
116
193
026
976
338
(D)

(D)
600 I

771
117
405

100.0

(D)

9.2
76.5
10.1
(0)
(0)

(Dl
(D)
2.4

020
040
060
080
100
120
500
520

100.0

(D)

(0)
(01

32.5
0.5
(0)

(Dl
(Dl
(0)

(Dl

3.5
1.0
1.7
8.9
8.5
2.9
(Dl
(D)
5.2
15.4
9.7
3.5

Kind of business and merchandise line

9



7F-156 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Pensacola SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified hy^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FUELi ICE DEALERS (SIC 5981

TOTAL'

OTHER STORES (SIC 599)

TOTAL

NONSTORE RETAILERS* (SIC 53 PARTI

total'

^Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

Nonstore retailers, part of SIC major group 53. are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.



South Atlantic-Fla. 7F- 157RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front}

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RET4IL TRADEi TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-bNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTKEAft .

*OMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER! BLOG. MATLS.i HARDWAREi
FARM EOUIP. DEALERS (SIC 521

5 133



7F-158 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kini] of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tlie

specified

merchandise

line

Kind of business and merchandise line
Estab

liShments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HARDH4RE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD HOSE LINES .

020
200
220
210
260
280
300
320

320
320
322
323
32U

3«0

310
310
348
356

400
420
460
480
500
520

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUE,.S-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

320
400
420
440
500
520

020
040
060
080
100
120
140
160
ISO
200
220
240
260
280
300
320
340
400
420
440
500
520

020
040

HARDWARE
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES- ACCESSORIES
FARM EQUIPMENT! MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . . .

CIGARS-CIGARETTES-TJBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPu. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS

6 682

5 244

(Dl

(D)

(D)

10)

(0)
27
(0)

3 400

4 865
3 168

553
716

1 882

1 067

005
667
334

(D)

(D)

(0)
(D>

42
58

2 804

(Dl

(Dl

(Dl
2 439

(D)

67

174



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F- 159

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963—Continued

Tampa-St. Petersburg SMSA
[Includes only establishments wjtt) payroll. For explanation of tables, including lines identified by^ . see "Description of tfie Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SiMACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYSi CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

DRY GOODS STORES (SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
CURTAINS-0RAPERIE5-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

SEWING, NEEDLEWORK STORES
(SIC 539 PART)

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES

,

CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. •

KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS
,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
,

LUMBER-BUILDING MATERIALS
,

AUTO FUELS-LUBRICANTS
,

TIRES-BATTERIES-ACCESSORIES
.

FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM bUPPLIES ,

HOUSEHOLD FUELS-ICE
,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

560

560
17
8

243
384
352
10
17
3
3

12
61
5
3

39
1

10
1

1

5
12

362
92

23 434

22 652

684
1 085

(Dl
20
(Dl

1 155
1 612
4 645

785
2 701

656
254

1 545
440
313

1 165
23

4 066
I 084

(Dl

499
(D)
(Dl

232 803

189 940
141
(Zl

4 386
11 898
12 572

(Dl

(Dl
(Dl

(Dl

(Dl

(Dl

(Zl

(0)
(Dl

(0)
155
(0)

(D)

(Z)

(Z)
8 570
1 244

100.0

3.0
4.8
(D)
0.1
ID)

5.1
7.1
20.5
3.5

11.9
2.9
1.1
7.3
1.9
1.4
5.1
0.1
17.9
4.8

GROCERY STORESi
DELICATESSENS

INCLUDING
(SIC 541)

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
023
024

040
050
080
100
120
140
160
ISO
200
220
260
280
300
320
340
400
420
440
460
480
500

GROCERIES-OTHER FOODS

REPTG AODL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENIS-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

500 'REPTG ADDL DETAIL FOR LINE 500.
500 ^ALL OTHER MERCHANDISE
508 , PAPERi PAPER PRODUCTS
516 > ALL OTHER MERCHANDISE

(D>
(Dl



7F- 160 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 —Continued

Tampa-St. Petersburg SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by j
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020

020
020

:

021
022
02t

OHO
080
100
500

500 '

500
516

020
020
021

020

020
020
023
024

FRUIT STORESi VEGETABLE MARKETS
(SIC 513)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ,

REPTG ADDL DETAIL FOR LINE 020. .

GROCERIES-OTHER FOODS ,

MEATS-FISH-POULTRr
,

PRODUCE (FRESH FRUITS-VEGETABLES). ,

ALL OTHER FOODS ,....,
MEALS-SNACKS . ,

PACKAGED ALCOHOLIC BEVERAGES. . . . ,

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . ,

ALL OTHER MERCHANDISE
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

CANDY. NUTi CONFECTIONERY
STORES (SIC 5itUl

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . ,

GROCERIES-OTHER FOODS
ALL OTHER FOODS

DAIRY PRODUCTS STORES (SIC 5H51

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
FROZEN FOODS
ALL OTHER FOODS

RETAIL BAKERIES (SIC 5U61

TOTAL

RETAIL BAKERIESi MANUFACTURING
(SIC 5U62]

020

020
020
021
022
023
024

040
080
100
120
320
500

500
500
508

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

, REPTG ADDL DETAIL FOR LINE 020. . .

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
ALL OTHER MERCHANDISE

'REPTG ADDL DETAIL FOR LINE 500.

l

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

1 186

1 190
1 101

(D)

1 012
(D)

(Dl

(D>

(D)
10

427
10
10

(Dl

(D)

(D)

2 441

2 301

2 301

2 301
2 301

(D)
(Dl

1 975

2 090
1 975

(Dl

(Dl

(Dl
(Dl

((3)

(Dl
(Dl

(Dl

(Dl

(01

(Dl

(D)

(D)

93.0

100.0
92.5
(D)

85.0
(Dl

(Dl

(D)

(D)
0.8

100.0
2.3
2.3

(X)

100.0

100.0

100.0
(D)

(Dl

100.0

100.0
100.0

(Dl
(Dl

94.5

100.0
94.5
(D)

(Dl
(01
(01

(0)

(D)

(Dl
(Dl

(Dl

(01

100,
(Dl
(D)

RETAIL BAKERIESi NONMANUFACTURING
(SIC 54631

EGG AND POULTRY DEALERS
(SIC 549 PARTI

OTHER FOOD STORES (SIC 549 PARTI

TOTAL

040
120
140
160
220
240
260
280
300
320
340
380
400
420
480
500
520

380
400
420
520

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPHENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

380 AUTOMOBILES-TRUCKS'

380 1 REPTG ADUL DETAIL FOR LINE 380,
380 'AUTOMOBILES-TRUCKS
381 : NEW PASSENGER CARS. RETAIL
382 ' NEW PASSENGER CARS. WHOLESALE
383 ' NEW COMMERCIAL VEHICLES. RETAIL
384

;
NEW COMMERCIAL VEHICLES. WHOLESALE

385 ' USED PASSENGER CARS. RETAIL
386 ' USED PASSENGER CARS. WHOLESALE
387 ' USED COMMERCIAL VEHICLES
388 [ ALL OTHER POWERED ROAD VEHICLES,

400 AUTO FUELS-LUBRICANTS

400 k REPTG ADDL DETAIL FOR LINE 400.
400 'AUTO FUELS-LUBRICANTS
401 ' GASOLINE
403 J MOTOR OIL-GREASES-OTHER OILS

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

1

1

1

1

27
10
26
3

41
29
11

132
65
126

1

57
155

(Dl

(Dl

(D)

(01

1 821
(D)
309
(Dl

3 558
532
(Z)
(Dl

1 578
17 283

(01 !

9 346
10 551

176 794

164 585

146 886
552

9 184
7 903

131 074

35



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-161

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,* , see "Description of the Tables" in front]

Kind ot business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

U20

«20
420
U21
422
423
424

520

520
520
527
528

380

380
380
381

:

382 i

383 '

385
386 ,

387 '

388

400

400
400
401
403

420

420
420
421
422
423
424

520

520
520
527
528

DOMESTIC CAR DEALERS—CONTINUED

TIRES-BATTEI^IES-ACCESSORIES

I

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK, . . ,

PARTSt WHOLESALE I TO OTHER BUSINESSES)
PARTSt RETAIL lOVER THE COUNTERI . . ,

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADOL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS" RETAIL
NEW PASSENGER CARSi WHOLESALE
NEW COMMERCIAL VEHICLES. RETAIL. . . .

USED PASSENGER CARSi RETAIL
USED PASSENGER CARSi WHOLESALE . . . .

USED COMMERCIAL VEHICLES . .

ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS .

GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS I INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

380
380
381
385
386

400

400
400
401
403

NONMERCHANDISE RECEIPTS . . .

REPTG ADOL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS . . .

SERVICE LABOk
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . . .

USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

AUTO FUELS-LUBRICANTS

REPTG ADDL I3ETAIL FOR LINE 400. . .

AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS . . .

6 788

117 712
6 788
3 216
2 110

352
781

5 681

118 337
5 681
4 939

740

14 628

16 296
14 483
5 890

(0)

632
6 414
1 376

(Dl

(D)

188

14 231
56
(Dl
(0)

868

14 994
794
322
119
117
219

843

16 191
843
10)

(Dl

25 919

28 904
25 919
17 542
6 712
1 556

90

(0)
(Dl

(Dl

(0)

5.7

100.0
5.8
2.7
1.8
0.3
0.7

4.8

100.0
4.8
4.2
0.6

420

420
420
421
422
423
424

520

520
520
527
528

88.6

100,0
88.9
36.1
(D)
3.9

39.4
8.4
(0)
(Dl

1.1

100.0
0.4
(01
(01

5.3 '

100.0
5.3
2.1
0.8
0.8
l.S

5.1

100.0
5.2
(0)

(0)

(XI

100.0

89.7

100.0
89.7
60.7
23.2
5.4

0.3

100.0
(Dl
(Dl

(D)

DOMESTIC AND IMPORTED CAR DEALERS—CON.

TIRES-BATTERIES-ACCESSORIES

, REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES

PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

i REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

NONFRANCHISED (SIC 5521

380
380
383
385
386
387

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

380.REPTG ADDL DETAIL FOR LINE
AUTOMOBILES-TRUCKS
NEW COMMERCIAL VEHICLESi RETAIL.
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

USED COMMERCIAL VEHICLES . . , .

TIRES-BATTERIES-ACCESSORIES

420 > REPTG ADDL DETAIL FOR LINE 420.
420 'TIRE5-BATTERIES-ACCESS0RIES
421 ( PARTSi INSTALLED IN REPAIR WORK.

520 NONMERCHANDISE RECEIPTS

520 , REPTG ADDL DETAIL FOR LINE 520.
520
527 SERVICE LABOR.

NONMERCHANDISE RECEIPTS

OTHER NONMERCHANDISE RECEIPTS.

040
220
260
300
320
400

400
400
401
403

420

420
420

;

426 .

427 '

428
;

429 ,

431 '

432 ;

433
434
435
436

480
500

TIREi BATTERYi ACCESSORY
DEALERS (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE '

AUTO FUELS-LUBRICANTS .

REPTG ADDL DETAIL FOR LINE 400. . . . .

AUTO FUELS-LUBRICANTS ,

GASOLINE
MOTOR OIL-GREASES-OTHER OILS ....
TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420. ...
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS •

NEW AUTO TIRES-TUBES SOLD TO DEALERS
NEW TRUCK-BUS TIRES SOLD TO USERS. .

NEW TRUCK-BUS TIRES SOLD TO DEALERS.
RETREAD AUTO TIRES SOLD TO USERS . ^
RETREAD AUTO TIRES SOLD TO DEALERS .

RETREAD TRUCK-BUS TIRES SOLD TO USERS
RETREAD TRUCK-BUS TIRES SOLD TO DLR5.
STORAGE BATTERIES

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

10



7F-162 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

520

520
520
52 «

525
526

TIREl BATTERYi ACCESSORY DEALERS—CON,

NONMEf^CHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STOKES (SIC 553 PART)

120
140
160
220
2U0
260
260
300
320
310
400

400
400
401
402
403

420

420
420
426
427
428
429
431
432
433
434
436

500
520

520
520
524
525
526

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELI<Y-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

;
REPTG ADDL DETAIL FOR LINE 400.

, AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

520.I REPTG ADDL DETAIL FOR LINE
' NONMERCHANDISE RECEIPTS

BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

300
320
360
400
420
500
520

MISC. AIRCRAFTi MARINE. AUTO-
MOTIVE DEALERS ISIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

745

5 319
578
260
65

246

(0)

(D)

(D)
(D)

IDI
281
(01
(Dl

452
36
(U)

(0)

(D)

(D)
ID)
(D)

1 802

6 363
1 699

298
1 075

(D)

(01

(0)

(01
(0)

9
109

(0)
1 264

6 574
1 284

(D)

(D)

(0)

800
(0)
193
(01

(0)
162
(0)

9.3

100.0
10.9
4,9
1.2
4.6

(X)

100.0

(0)
(D)

(D)
(D)

(D)
4.2
(0)
(D)

6.7
0.5
(D)

100.0
(D)
(0)
(0)
(0)

26.8

100.0
26.7
4.7
16.9
(0)
(D)

(D)
(D)

(D>

0.1
1.7

(0)
19.1

100.0
19.5
(0)

(0)
(0)

100.0

22.2
(D)
1.5
(0)
ID)

72.7
(01

AIRCRAFTi BOAT. MOTORCYCLE
DEALERS (SIC 559 PART)

300

300
300
306
309
311
312
313
314

320
380
400

400
400
401

420
500
520

520
520
527
531
532

REPTG ADDL DETAIL FOR LINE 300
', SPORTING-RECREATION EQUIPMENT >

OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EOUIP

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

|REPTG ADDL DETAIL FOR LINE 400.
,AUT0 FUELS-LUBRICANTS
GASOLINE

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

OTHER NONMERCHANDISE RECEIPTS.

300
300
311

500

500
500
504
505
507

520

520
520
527
532

020
040
060
080
100
120
140

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
SPORTING-RECREATION EQUIPMENT
ALL OTHER BOATS. INCL. OUTBOARD BOATS.

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. . . .

CAMP TRAILERS-TRAVEL TRAILERS
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

REPTG ADDL DETAIL FOR LINE 520. . . ,

NONMERCHANDISE RECEIPTS ,

SERVICE LABOR ,

OTHER NONMERCHANDISE RECEIPTS. . . . ,

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL
I

1

REPTG SALES BY BROAD MDSE LINES . .
i

GROCERIES-OTHER FOODS
\

MEALS-SNACKS
]

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS" CLOTHING. EXC. FOOTWEAR . .

10
10

40
1

36

1

53
56
2
3

186
2
1

(D)

2 515
2 406

702
(D)
953
(01
209
(D)

(D)

193
(0)

(0)

(01

(0)

(D)
(0)
(D)

2 263
103
66

(D)
(D)

9 412

(D)

(0)

(D)

(0)

(Q)

9 227
8 972
8 418

(D)
(0)

253

4 893
251
(0)
(0)

133
86

(0)

(D)
819
(D)

(D)

100.0

(D)

100.0
95.7
27.9
(D)

37.9
(0)

8.3
(0)

(0)

6.0
(D)

100.0
(01

(0)

(D)

(D)
(D)

100.0
4.6
2.9
(0)
(0)

(X)

100.0

(D)

100.0
(D)

(0)

101

100.0
97.2
91.2
(0)

(0)

2.7

100.0
5.1
(01
(0)

0.2
0.1
(0)

(0)

3.0
(0)

(0)

Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.

'Merchandise line detail withheld due to Insufficient reporting.



South Atlantic-Fla. 7F-163RETAIL TRADE—Merchandjse_Une Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments wittl payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind o! business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GASOLINE SERVICE STATIONS—CONTINUED

200
220
260
300
320
380
"too

UOO
400
1401

402
1103

420

420
420
421
423
424

480
500
520

520
520
527
528

CURTAINS-DRAPERIES-ORY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG AODL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSt RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS- ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

;
REPTG ADDL DETAIL FOR LINE 520.

1 NONMERCHANOISE RECEIPTS . . . .

' SERVICE LABOR
; OTHER NONMERCHANOISE RECEIPTS.

080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
500
520

120
140
160
180
200
280
300
520

APPARELi ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN' St BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561? 5571

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
NONMERCHANOISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

14
104
207
128
11
1

3
2

41
12

1

1

1

1

17
96

70

57

5

40 632

(Dl

(Dl
84

9 722
20 555
8 905

141
(01

(Dl

(Dl

130
(Dl

(Dl

(Dl

(D)

(D)

213
718

10 052

8 993

9
7 723

459
614
(Dl

(Dl

(Dl
181

9 944

8 887

1



7F-164 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

tor by tbe

specified

mercfiandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160

160
160

;

161 I
163
16tt

165
168 .

172
173;
17«P
175
176 t

ISO
200
280
500
520

140
160
180
220
240
280
300
500
520

WOMEN'S RCADY-TO-WEAR 5T0RES--C0NT INUED

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAFi.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXL. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORYi SPEC. STORES'
FURRIERS (SIC 563i 568)

TOTAL

reptg sales by broad mdse lines .

men's-soys' clothing' exc. footwear .

women's-girls' clothing' exc. footwear
all footwear
major appl. -radio-tv-musical instr. .

furniture-sleep equip. -floor coverings
jewelry-optical goods
spokting-recheation equipment ....
all other merchandise
nonmerchandise receipts .

millinery stores (sic 563 part)

TOTAL

CORSET. LINGERIE STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES > •

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL' ACCESSORY' OTHER SPEC.
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

140
140
144

REPTG ADDL DETAIL FOR LINE 140. . .

;
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
OTHER MEN'S OUTERWEAR

109
109
19
24
"
60
78
107
63
44
12
32

10
1

19

15 413

16 445
15 277

897
237
320

1 385
3 324
6 527
1 496

375
274
483

ID)

ID)
(0)
(D)

278

(D)
983
(D)
(D)

(D)

(D)

(D)

(0)
94

117

(Dl

2 205

2 181

(0)

(D)

(0)

(D)

92.8

100.0
92.9
5.5
1.4
1.9
8.4

20.2
39.7
9.1
2.3
1.7
2.9

(0)

(0)
(D)

(D)

1.7

(X)

100.0

(D)
81.7
ID)
ID)

(D)
(Dl

ID)

(0)

3.9

(X)

100.0

IX)

100.0

ID)

100.0
ID)

ID)

150

160
160
151
163
164
165
168 ,

172
173
174

:

175 .

175 '

APPAREL, ACCESSORY, OTHER SPEC.
STORES --CONTINUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ISO ' ALL FOOTWEAR
220

[

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
280 1 JEWELRY-OPTICAL GOODS
300

!
SPORTING-RECREATION EQUIPMENT

500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

120
140

140
140
142
143
144
145
146

FURRIERS' FUR SHOPS (SIC 558)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 555)

TOTAL

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
160
161
163
164
165

;

168 i

172 .
173

:

174 ,

176

180
200
260
280
300
320
340
400
420
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

20



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-165

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-Continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business aiid merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

lUol MEN'S-BOYS' CLOTHING. EXC. FOOTHEAR . .

160] WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
ALL OTHER -MERCHANDISE

180
300
500
520 NONMERCHANDISE RECEIPTS

160
180

180
180
181
182

1«0
160
180

180
180
181
182
183

MEN'S SHOE STORES I5IC 566 PART]

TOTAL

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

l«OMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180.
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR . . .

WOMEN'S AND GIRLS' FOOTWEAR. .

NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

,
REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

300 SPORTING-RECREATION EQUIPMENT
500 ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE RECEIPTS . . .

CHILDREN'S. INFANTS' WEAR
STORES (SIC 55«)

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 569)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

22

5

2
5

43

113

U3
43
«3
41

6
17

343

207

52

7 621

(Dl

227
7 230

(01

12
112

3 019

2 510

ID)

2 298

2 510
2 298

(D)

(Dl

(Dl

(D)

(D)
4 388

4 560
4 388
1 890 i

1 906 I

593

(D)

12
IDI

47 663

34 642

2 208

100.0

(Dl

3.0
94.9
(Dl
0.2
1.5

220
240

, 260
300
320

i
340

Ij 500
520

(0)

91.6

100.0
91.6
(Dl
(D)

(Dl

200
220
240
260
300
320
340
500
520

(X)

100.0

(Dl

(D)

96.2

100.0
96.2
41.4
41.8
13.0

(D)

0.3
(Dl

(XI

100.0

6.4

FURNITURE, HOME FURN ISH IrjGS,

EQUIPMENT STORES--CONT1NUE0

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES

200 CURTAINS-DRAPERIES-DRY GOODS
220 ! MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240
240
243
244
245
246
247

260
300
340
500
520

, REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

200
220
240
320
340
520

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDVIARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57141

TOTAL

REPTG SALES BY BROAD MDSE LINES

104
105

10
91

45
28
106
25
2
2
6
7

39

12 958
16 365
1 235

(Dl

(01
(Dl

103
1 558

20 398

101
595

15 365
312
(Dl

(Dl
101

33
695

21 381

15 093

301
(Dl

13 494

14 414
12 903
3 455
8 483

720
196
48

213
IDI

ID)
ID)

426

2 618

(Dl

37.4
47.2
3.6
(01

IDI
IDI

0.3
4.5

(01
3.4

80.2
1.5
IDI

101
IDI

0.2
3.4

(XI

100.0

2.0
IDI

89.4

100.0
89.5
24.0
58.9
5.0
1.4
0.3

1.4
IDI

(Dl
(01

2.8

IDI



7F-166 South Atlantic—Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.d ^, see "Description of the Tables" in frcr.t]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

CHINii GLASSWAREi METALWARE
STORES (SIC 57151

TOTAL

REPTG SALES BY BROAD MOSE LINES

MISCELLANEOUS HOME FURNISHINGS
STORES ISIC 5719)

200
220

220
220
2zn
225
226
227

260

260
260
264
265

320
310
500
520

220

220
220
224
225
226
227

260

260
260
264
265

320
500
520

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS. • . . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. .

RECORDS-TAPES-HUSICAL INSTRUMENTS. .

KITCHEN*ARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. . . .

KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES. ....
ALL OTHER KITCHENWARE-HOUSEHARES . .

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
N0NHERCHANDI5E RECEIPTS

RADIOi TELEVISION STORES tSIC 5732]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

;
REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RADIO-Tv-MUSICAL INSTR.
NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S.
RECORDS-TAPES-MUSICAL INSTRUMENTS.

KITCHENWARE-HOME FURNISHINGS.

[
REPTG ADDL DETAIL FOR LINE 260. .

i KITCHENWARE-HOME FURNISHINGS. . .

SMALL Electrical appliances. . .

ALL OTHER KITCHENWARE-HOUSEWARES

HARDWARE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

220
500
520

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

109

(D)

(0)
6 573

7 443
6 469
4 309
1 978

(0)

ID)

(0)

(0)

(D)

(D)

(D)

(D)

(D)
(D)

440

2 490

2 547
2 275

149
2 054

56

(0)

(D)

(D)

(D)

(D)

(D)
(D)

3 447

3 310

3 099
(D)
(0)

IX)

100.0

(D)

81.7

100.0
85.9
57.9
26.6

(D)

ID)

(D)

100.0
(D)
(D)
(D)

(0)

(D)
(0)

5.4

89,9

100.0
89.3
5.9

81,0
2.2
0,2

(D)

100,0
(D)
(D)
(D)

(D)
(D)
ID)

tX)

100.0

93.6
(D)
(0)

020
040
060
080
100
120
140
160
280
300
500
520

020
040
060
080
100
120
140
160
280
300
500
520

020
040
060
080
100
120
280
500
520

040
050
100
520

RECORD SHOPS (SIC 5733 PART)

TOTAL

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'?-BOYS' CLOTHING. EXC, FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING' EXC, FOOTWEAR,
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES , .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC, FOOTWEAR,
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES , .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES , ,

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

1 116



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-167

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified b^A , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

REFRESHMENT PLACES ISIC 5812 P4RT1

TOTAL

REPTG SALES BY BROAD HOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSmET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTKEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CI6AHETTES-T0BACC0
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES 1 PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO

20
123

236

168

21
82

1

27
121
168

1

2
2
3
3
9

39
6
8

80
«9

7 077

(01

b 516
39
25

(Dl

(Dl

(Dl

(Dl
(01

173

3 285

(Dl

2 900
(D)
(D)

(0)

25

323



7F-168 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
, see "Description of tfie Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
200
220
240
260
280
300
320
310
380
«20
500
520

100
160
220
2«0
260
280
300
500
520

220
500

500
500
512
513
515

520
520
523

ANTIQUE STORES, SECONDHAND
STORES—CONTINUED

ALL FOOTWEAR
CURTAINS-ORAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRE5-SATTERIE5-ACCE5S0RIES
ALL OTHER ,'-5ERCHANDISE
NONMERCHANOISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

SECONDHAND STORES (SIC 59331

TOTAL

BOOKt STATIONERY STORES (SIC 59U1

REPTG SALES BY BROAD MOSE LINES

CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL I.MSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
IMONMERCHANDISE RECEIPTS

BOOK STORES (SIC 59«2

)

100
160
2«0

2"t0

2U0
248

260
280
300

REPTG SALES BY BROAD MD5E LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
SOCIAL STATIONERY-GREETING CARDS
BOOKS-PERIODICALS
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . . .

OTHER NONMERCHANOISE RECEIPTS.

STATIONERY STORES (SIC 5943)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-~IGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

.REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT

(D)

(D)
509
438
141
47
59

(D)

(D)

(0)
(D)

188
92

1 267

1 070

(0)

(0)
(D)

(D>

(D)

(D)

(0)

943
6

(0)
(Dl

321
317
(0)
225
(U)

(D)

(D)

(D)

(D)

678

637

(D)

(D)

(Dl

(Dl

(Dl
(Dl

(D)

(D)

(D)

(D)
(0)

16.0
13.8
4.4
1.5
1.9
(Dl
(Dl
(D)
(01

5.9
2.9

(XI

100.0

(Dl

(Dl
(Dl

(Dl
(Dl
(Dl
(Cll

88.1
0,6

(XI

100.0

(01
(01

100.0
98.

S

IDI

70.1
(Dl

(01

100.0
(Dl

(Dl

(XI

100.0

(Dl

(01
(Dl

100.0
(01
(Dl

(01

(01

500

500
;

500 ,

508 '

511
512
513 .

514 '

515 '

STATIONERY STnRES--CONT I NUED

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY—OFFICE SUPPLIES
TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING' ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

520
I

NONMERCHANOISE RECEIPTS . . . .

520 [REPTG ADDL DETAIL FOR LINE 520.
520 .NONMERCHANOISE RECEIPTS . . . .

523 t OTHER NONMERCHANOISE RECEIPTS.

020
160
180
300
500
520

300
500
520

320
340

(Dl l| 460
i 520

SPORTING GOODS STORES' BICYCLE
SHOPS (SIC 5951

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATIOI^ EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)
1

TOTAL

BICYCLE SHOPS (SIC 5953)

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANOISE RECEIPTS . . .

HAY' GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

GARDEN SUPPLY STORES (SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES . •

HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
NONMERCHANOISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

19

13

(01

433
340
250
(Dl
(01

(01

(Dl
(Dl

(01

(Dl

(Dl

(01

(01

(01

(01
993
(Dl
54

154
(Dl
(01

3 792

2 398

25



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-169

TABLE 3 Florida—standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

JEWELRY STORES (SIC 597>

160
220
240
260
280

2S0
280
281
282
283
28U
285
286

500
520

520
520
529

REPTG SALES BY BROAD MDSE LINES . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . • .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

, REPTG ADDL DETAIL FOR LINE 520.
I NONMERCHANDISE RECEIPTS . . . .

WATCHi CLOCKi JEWELRY REPAIRS.

FUELi ICE DEALERS (SIC 5981

REPTG SALES BY BROAD MDSE LINES

100
200
220
310
"too

U80
500
520

100
220
340
«00
V80
500
520

CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS ISIC 5982 PART)

TOTAL

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO . .

MAJOR APPL. -RADIO-TV-MUSICAL
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS . . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

BOTTLED GAS DEALERS (SIC 598H)

TOTAL

REPTG SALES BY BROAD MDSE LINES

1

10

(na)

67
2 I

21
i

5 230

(D)
1)1(2

(D)

215
3 8114

37



7F-170 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

Tampa-St. Petersburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^jk., see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

280
300
500
520

HOBBY I TOY. GAME SHOPS
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD HOSE LINES

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RELIGIOUS GOODS STORES
ISIC 5999 PART)

PET SHOPS ISIC 5999 PARTI

TOTAL

OTHER (SIC 5999 PARTI

TOTAL

020
010
100
120
160
200
220
2«0
260
280
320
3«0
U40
1450

500
520

100
160
200
210
250
280
320
««0
«60
500
520

NONSTORE RETAILERS
(SIC 53 rART*l

TOTAL

REPTG SALES BY BROAD MOSE LINES . ,

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM buPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 5321

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARH SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 5311

55"l

(Dl
(Dl
510
(Dl

3t"t

(D)

917
(D)

(D)

(Dl

7«8
(D)

()
(D)

(D)

706
(Dl
(Dl

781
218

(Dl

(Dl

(D)

(01

(D)

(D)

(Dl

(Dl

(Dl

33
(01

100.0

(01
(Dl

95.7
(01

020
120
150
200
220
2U0
250
3"tO

"tUO

450
500
520

100.0

U.4 :

(Dl I

2«.3
(01

J

(Dl 1

(Dl

9.5
(Dl

(Dl

(D)

(Dl
9,0
(Dl
(Dl

9.9
2.8

(Dl

(Dl

(Dl
(Dl
(D)

(Dl
(Dl
(Dl

(0)
2.2
(Dl

DIRECT SELLING ( HOUSE-TO-HOUSE 1

ORGANIZATIONS (SIC 5351

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS (

WOMENiS-GIRLS' CLOTHING. EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS. . . . ,

LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

(01



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-171

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

West Palm Beach SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by ttie

specified

merchandise

line

RETAIL TRADE I TOTAL ....
REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FO0-«EAR .

*OHEN'S-GIRLS' CLOTHING. EXC. FOOTHEAR
ALL FOOTWEAR
CURTAINS-DRAPER I ES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. > HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL

REPTG SALES BY BROAD MDSE LINES

KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

TOTAL^

.

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES 8Y BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

2 192



7F-172 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

West Palm Beach SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- k, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMEtMT STORE:S--CONT I NUED

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
168
169

180
200

200
200
201
202

220

220
220
221
222

2«0

2«0
240
211
242

250

260
260
261
262

280
300
320

320
320
321
322

340

340
340
348
356

400
420
440
500

500
500
501
502
503

520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEaR, . .

women's dresses
women's sportswear
girls'-subteen-teen wear

ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
;
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

' REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MuSICAL INSTRUMENTS. .

.REPTG ADDL DETAIL FOR LINE 250.
> KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

020
040
100
120
140
150
180
200
220

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG AOOL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES •

LUMBER-BUILDING MATERIALS . . . .

;
REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPArER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

7 037

29 873
7 037

557
553
10)
207

1 365
(01

1 432
1 741

497

1 025
2 382

29 873
2 382

595
1 788

2 863

27 093
2 853
2 105

851

1 720

29 873
1 720

574
1 243

I 461

524
IDI

957

27 206
957
101

(0)

ID)

101

(D)

(0)

(0)

ID)

(D)

(Dl

I 275

29 873
1 275

(D)
557
ID)

2 606

322
397
ID)
354
528
510
222
023
126

23.5

100.0
23.5
2.2
2.2
(Dl
0.7
4.6
(D)

4.8
5.8
1.7

3.4
8.0

100.0
8.0
2.0
6.0

9.5

100.0
10.5
7.8
3.1

5.8

100.0
5,8
2.3
4.2

4,9

29 873



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-173

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

West Palm Beach SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERY STORES!
DELICATESSENS-

INCLUDING
•CONTI NUED

NONHERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 5421

FRUIT STORESi VEGETABLE MARKETS
(SIC 5131

CANDYt NUTi CONFECTIONERY
STORES (SIC 5«lt)

OTHER FOOD STORES (SIC 5«5-5«91

020
100
160
220
2*0
260
260
300
320
310
380
400
U20
440
500
520

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD HDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
«OMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENHARE-HOHE FURNISHINGS
JEWELRK-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD HDSE LINES

020
040
060
080
100
120
220
300
380
400

400
400
401
402
403

420

420
420
421
423
424

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
AUTOMOBILES-TRUCKS. . .

AUTO FUELS-LUBRICANTS .

, REPTG ADDL DETAIL FOR LINE 400.
.AUTO FUELS-LUBRICANTS . . . . .

GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420

I
TIRES-BATTERIES-ACCESSORIES
PARTS 1 INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

Standard Notes: - Represents zera. (0) Withheld to avoid disclosure.

Merchandise line detail withheld due to insufficient repotting.

1 1

1

1

12
3

12
3

20
11

197
197
195
20
170

150
150

11
144

75 679

(Dl
;

(D)
(Dl
467
(Z)
87
(D)

2 623
110
(Zl

60 003
511

6 678
(D)

518
4 587

18 440

49
(D)

ID)

(D)
229
(D)

(01

(D)

(D)
15 511

17 287
14 550
13 586

253
717

1 810

14 579
1 707

566
43

1 097

(X)
I

100.0

(Dl

(D)

10)
0.6
IZ)
0.1
(D)
3.5
0.1
(Z)

79.3
0.7
8.S
(D)
0.7
6.1

100.0

0.3
(01

(D)
(0)
1.2
(0)
ID)

(0)
(D)

84.1

100.0
84.2
78.6
1.5
4.1

9.8

100.0
11.7
3.9
0.3
7.5

480
500
520

520
520
527
528'

020
120
140
160
160
200
260
280
300
320
500
520

140
160
ISO
200
280
300
320
520

GASOLINE SERVICE STAT IONS --CONT I NUED

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPAREL. ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS (

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS ISIC 561. 5671

REPTG SALES BY BROAD MDSE LINES . .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . i

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 568)

020
120
140
160
180
260
520

020
140

140
140
144
146

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS" CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

> REPTG ADDL DETAIL FOR LINE 140, . .

; MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
OTHER MEN.S OUTERWEAR
OTHER MEN'S CLOTHING

5

9
102

97
97
93
14

132
52

115

94

(D)

53
691

10 095
669
482
189

27 059

21 913

(D)

ID)
4 432

13 366
3 506

19
(D)

ID)

(D)

ID)

ID)
369

3 801

2 962

2 818
14

105
(D)

ID)
ID)

(D)
24

(D)

(D)
28

970
(Dl
(01

279

11 455

9 347

(Dl
(Dl

(Dl

ID)

(Dl

ID)

(0)

0.3
3.7

100.0
6.6
4.8
1.9

100.0

ID)

ID)
20.2
61.0
16.0
0.1
(D)

ID)

ID)

(Dl

(Dl

1.7

94.5
0.5
3.5
(0)

(Dl
(Dl

ID)
0.8

100.0

ID)

(0)

0.3
94.6
(0)
(Dl

2.6

(Dl

(Dl

100.0
(D)

(Dl

ID)

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-174 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963 -Continued

West Palm Beach SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

IftOMEN'S READY-TO-WEAR STORES--CONT I NUED

160 WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAI?.

160
160
161
163
161
165
168
172
173
174
175
176

180
280
520

120
lUO
160
180
520

120
lUO

110
140
142
143
144
145
146

160

160
160
161 '

163
164
165
168
172
173
174
176

180
200
260
280
300
320
500
520

140
160
180
500
520

REPTS ADDL DETAIL FOR LINE 160. ...
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS ,

HANDBAGS ,

FURS ,

OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR ,

JEWELRY-OPTICAL GOODS ,

NONMERCHANDISE RECEIPTS .

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563i 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 555)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 555)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

8 S49

8 891
8 400

375
50
74

403
1 679
4 376
1 035

134
172
110

(D)

(D)

(Dl

1 196

10)

ID)
1 121

(D)

(D)

(0)
1 542

2 222
681
(0)

(Dl
130
18

264

2 981

2 222
1 449

(D)
(D)

(D)

(D)
470
486
(0)

(D)
38

257
(Dl

(D)
(D)

(Dl

(D)

(D)

(D)

3 036

(Dl

106
2 872

(Dl

51

94.7

100.
94.5
4.2
0.6
O.S
4.5
18.9
49.2
11.6
1.5
1.9
1.2

(D)

(Dl
(D)

100.0

(D)
ID)

93.7
(D)

(Dl

(X)

100.0

(D)
31,1

100.0
30.5
ID)

(0)
5.9
0.8
11.9

60.1

100.0
65.2
(01

(D)

(D)
(D)

21.2
21.9
(D)

(Dl

1.7

5.2
(01

(D)
(D)
(D)

(D)
(D)
(D)

100.0

(D)
3.5

94.6
(D)
1.7

100
120
200
220
240
260
280
300
320
340
500
520

200
220
240
260
280
300
320
340
500
520

100
120
200
220
240
260
500
520

020
040
060
080
100
120
300
400
500
520

OTHER APPAREL' ACCESSORY STORES
(SIC 554 1 559)

TOTAL'

.

FURNITUREi HOME FURNISHINGSi
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITUREi HOME FURNISHINGS
STORES (SIC 571)

REPTG SALES BY BROAD MOSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

HOUSEHOLD APPLIANCE. RADIO-TVi
MUSIC STORES (SIC 572i573)

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

EATING' DRINKING PLACES (SIC 581

TOTAL . . . .

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

73



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-175

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

West Palm Beach SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by J , see "Description of the Tables" in front]

Kinij of business and meichandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by Itie

specified

merchandise

Ime

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

tt sales

accounted

for by the

specified

merchandise

line

EATING PLACES (SIC Bal2)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5613)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION EQUIPMENT • • .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES 1 PROPRIETARY STORES
(SIC 59 PART 591>

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHINGi EXC. FOOTGEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

REPTG ADDL DETAIL FOR LINE 120
; COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRE5CR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEOS-CLEANERS.

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

20
198
65
16
37
2
3

146

21 277

18 963

84
16 210
2 055

20V
11«
(D)

(D)

289

19
469
017
566
28
(D)

(D)

(D)

42

12 618

271
1 063

(Dl

1 184
8 623

(D)

(D)

(D)

(D)

(D)

(D)
(Dl

(Dl

(D)

640
148

12 522

265
(D)

(D)

1 166
8 571

12 522
8 571
2 646
3 837
2 106

(D)

(D)

(0)
69
(D)
(Dl

(01
(01

100.0

0.4
85.5
10.6
1.1
0.6
(Dl
(Dl

1.5

100.0

0.4
9.1

77.5
10.9
0.5
(D)

(D)
(Dl
0.8

100.0

2.1
8.4
(Dl

9.4
68.3
(Dl
(01

(Dl
(D)

(D)
(Dl
(Dl

(01
(D)
5.1
1.2

100.0

2.1
(01

(D)
9.3

68.4

100.0
68.4
21.1
30.6
16.6

(01

(Dl
(Dl
0.7
(01

(Dl

(Dl
(Dl

020
040
060
060
100
120
140
160
180
200
220
240
260
280
300
320
340
380
420
440
460
460
500
520

020
040
060
080
100
500
520

140
160
200
220
240
260
280
340
380
420
500
520

220
240

PROPRIETARY STORES (SIC 591 PARTI

TOTAL^

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. ....
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES • .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

79



7F-176 South Atlantic-Fla. RETAIL TRADE—Merchandise Line Sales

TABLE 3 Florida—Standard Metropolitan Statistical Areas: 1963-continued

West Palm Beach SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.« , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500
520

060
100
140
160
180
220
280
300
320
380
H20
500
520

110
160
180
300
320
3«0
•tto

460
500
520

160
220
250
280

280
280
281
282
283
28«
285
286

300
500
520

520
520
529

BOOKi STATIONERY STORES--CONT I NUED

ALL OTHER MERCHANDISE •

NONMERCHANDISE RECEIPTS

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES t

ALCOHOLIC DRINKS
CIGARS-CISARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

*0MEN'S-GIRL5' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM. GARDEN SUPPLY STORESi
INCLUDING FEED STORES (SIC 5961

REPTG SALES BY BROAD MDSE LINES • .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
;
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

220
«60
480
520

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

3
21

19
19
16
10
16
11
12
1

1

2
17

14
(NA)

14

(Dl
9

ID)

(D)

10)
ID)

(D)

ID)

ID)

885
(D)

10)
ID)

(D)

(D)

ID)

ID)

ID)

ID)
(Dl

(D)

(01
ID)

58
(Dl

2 703

(D)

57
65

2 257

2 473
2 085

231
(Dl

1 305
177
291
(Dl

ID)

ID)

295

1 541
(na)
201

4 274

4 038

353
(Dl

3 641
(Dl

(X)

100.0

(D)

IDI

(Dl

(Dl

(Dl

(Dl

(Dl
73.6
(Dl

(Dl
(Dl

(Dl

(D)

(D)
(D)
(D)
(D)
ID)

(Dl
(Dl

(D)

0.7
(D)

100.0

(D)
2.1
2.4

33.5

100.0
84.3
9.3
(D)

52.8
7.2
11.8
(D)

(Dl

101

10.9

100.0
(na)
13.0

100.0

8.7
(D)

90.2
(D)

020
040
080
100
120
140
160
240
260
280
300
320
500
520

020
040
060
080
100
120
140 1

160
j

180
I

200
1

220
240
260
280
300
320
340
420
440
460
500
520

[

OTHER STORES (SIC 5991

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NONSTORE RETAILERS* ISIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE ,

LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES ,

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

131

75

6 681

4 211

12
(Dl

(01
114
101

(01

(Dl
(01

(01

70
149
(Dl

3 697
28

(X)

100.0

0.3
(Dl

(Dl
2.7
101

IDI

(Dl
IDI

ID)
1.7
3.5
(D)

87.8
0.7

308



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-177

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by-4 , see "Description of the Tables" in frortt]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ot sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE" TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
ISIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

;rEPTG AODL detail FOR LINE 240
iFURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

205
926
769
117
096
678
861
069
830
61)8

938
628
993
7111

781
937
690
172
122
804
136
257
346
140
247

854

582

7
2
1

6
8
2
1

6
14
54
41
141
36
127
308
482
11

10
20
75
14
6

23
238

2 215 626

417 838
94 267
21 076
46 110
36 890
82 663
39 537
82 043
25 179
24 416
53 880
46 568
16 944
11 188
18 160
31 393
79 272

322 369
127 768
58 883
22 485
30 742
24 866
81 396
53 042

152 276

118 883

92
(D)

()
(Zl

IZI

(D>
(Dl

(Zl

100
1 640

196
1 670

(Dl
1 235

14 078
72 751

ID)
77

926
21 280

589
149
368

2 747

ID)

ID)

(0)
10)
33

5 232
33

ID)

ID)

(Z)

(D)

IZ)
2 370



7F-178 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-iCon.
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tfie

specified

merchandise

020
ouo
080
100
120
1«0
160
180
200
220
240
260
280
300
320

320
320
322
323
32"t

310

3t0
3«0
318
356

400
420
440
460
480
500
520

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-bNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM Equipment, machinery
HAY-GRAIN-FEED-FARM SuPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

120
320
380
400
420
440
460
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460

REPTG SALES BY BROAD MDSE LINES .

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES

7

2
1

6
10
40
20
129
35
119
192

175
175
146
155
173

153
153
153
55

105

70

I

8
11
6
15
70
7
3

41

653

431

224
89
4
14
79

272
3l7
317
285
361
163
150
276
234
204
247
70
47
41
14
31

25 188

19 403

(0)

IDI

(Dl

IDI

101
IDI

ID)

10
32

1 178
110

1 576
78

1 187
10 768

16 918
9 459
1 521
2 006
5 933

3 559

15 420
3 093
2 083
1 015

(Dl
(Dl

(01

56
(Dl

247
(Dl

32 308

24 850

(0)
(Dl
(Dl

(Dl

866
(Dl

(0)

(Dl

1 049

205 083

185 571

7 555
2 999

(0)
(Dl

773
6 249

20 278
39 060
7 760

20 202
14 150
7 574
8 251
2 955
4 534
8 149
3 565
1 262
4 589

(Dl

408

(XI

100.0

(Dl

ID)
(01

(Dl
(Dl

(01

(D)
0.1
0.2
6.1
0.6
8.1
0.4
6.1
55.5

100.0
55.9
9.0
11.9
35.1

18.3

100.0
20.1
13.5
6.6

(D)
(Dl

0.3
0.3
(Dl

1.3
(Dl

(XI

100.0

(D)

(D)'

(D)

(Dl

3.5
(0)

(0)

(D)

4.2

(XI

100.0

4.1
1.6
(D)
(D)
0.4
3.4
10.9
21.0
4.2
10.9
7.6
4.1
4.4
1.6
2.4
4.4
1.9
0.7
2.5
(0)

0.2

480
500
520

GENERAL MERCHANDISE GROUP
STORES--CONTINUED

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140

140
140
141
142

160
150
161
152
163
164
165
165
167
168
169
171

180
200

200
200
201
202
203

220

220
220
221
222

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

' RADIOS-TV'S-MUSICAL INSTRUMENTS. .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 kREPTG ADDL DETAIL FOR LINE 240
240 fpURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 t FLOOR COVERINGS
242 ( FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

260 LREPTG ADDL DETAIL FOR LINE 250.
250 IkITCHENWARE-HOME FURNISHINGS. .

261 [ CHINA-GLASSWARE
252 t KITCHENWARE-HOUSEWARES . . . .

280
300
320

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

320 IREPTG ADDL DETAIL FOR LINE 320.
320 [hardware
321 ( hardware-tools
322 i gardening equipment-supplies .

340 LUMBER-BUILDING MATERIALS

340
340
348
355

400
420
440

reptg addl detail for line 340. .

Ilumber-building materials ....
paint-glass-wallpaper
other lumber-building materials.

auto FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY .

12
275
150

17
11
6

21
34

33
33
33
32

33
33
31
31
28
29
32
30
32
31
26
4

32
34

33
33
29
32
4

25
25
21
23

30
30
29
20

(Zl
15 888
8 494

91 107

1 371
1 050

(D)

2 200
10 941

89 020
10 503
8 000
2 605

20 325

89 020
19 783
2 173
1 309

(Dl
!D)

3 717
(D)

3 578
4 379
1 441

(D)

559
480

89 020
7 125

(0)

5 085
(D)

(D)
(0)

(D)
(D)

5 729

86 224
5 523

(D)

(0)

3 750

85 754
3 625
1 271
2 455

1 453
(0)

3 187

65 858
3 187

(D)

(D)

(D)

(0)

(Dl
(D)

(Dl

(Dl

3 798
(Dl

^Standard Notes: - Repiesents zero. (D) Withheld to avoid disclosure.

Nonstore retailers, part of SIC maior group 53, are shown separately in this table.

(NAl Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-179

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by.*..*.^.^.*..^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

(Jl.OOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES— CONTINUED

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
>LL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

DRY GOODS STORES (SIC 539 PARTI

TOTAL

SEWINGi NEEDLEWORK STORES
(SIC 539 PART)

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY

138
65
2
4

14
1S8
IBl
192
170
187
110
78
IBl
159
136
171
23
6

2
186
82

1 360

1 350
57
10

469
982
910
110
115
66
24
28
129
22
47
100

9
4

92
7
2

4 338

90 610
4 338
1 765
2 250

296

5 413

58 345

1 899
1 S94

(Dl
(Dl

(01
3 520
4 713
12 413
2 469
6 634

(01
745

3 790
1 242

990
2 843

(D)
(Dl

(D)

(Zl

(D)
10 895

(01:

491 162

402 720
497
(Zl

7 042
24 839
26 859

312
(Dl

(Zl

(Zl

(Zl
1 447

(Z)

(Zl
1 817

(Zl

(Zl

1 034
(Z)

(01

4.8

100.0
4.8
1.9
2.5
0.3

5.9

100.0

3.3
3.2
(Dl

(Dl

(Dl
6.0
8.1
21.3
4.2
11.4
(01

1.3
6.S
2.1
1.7
4.9
(Dl
(Dl

(1
(Zl
(Dl

18.7
(Dl:

100.0

82.0
0.1
(Zl
1.4
5.1
5.5
0.1
(Dl
(Zl
(Zl

(Zl
0.3
(Zl

(Zl
0.4
(Zl
(Zl
0.2
(Zl

(01

460
480
500
520

FOOD STORES—CONTINUED

HAY-GRAIN-FEED-FARM SUPPLIES. .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ....

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 541)

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
380
400
420
440
460
480
500

500
500
508
516

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES 1

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .........
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .........
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
;aLL OTHER MERCHANDISE
PAPER' PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

020 IREPTG ADDL DETAIL FOR LINE 020.
020 fGROCERIES-OTHER FOODS

MEATS-FISH-POULTRY
024 t ALL OTHER FOODS.

040
060
080
520

FISH (5EAF00DI MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
NONMERCHANDISE RECEIPTS . . .

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

77
35

866
266

I 172

1 087
1 087

929
911
856

1 076

37
9

458
965
903
110
115
64
24
28
129
20
46
97

2
76
35

829

821
821
799
279

259

384
(Zl

20 379
2 942

529 969

480 793

393 371

469 143
382 804
121 811
36 541
17 551

208 063

288
(Zl

5 978
(Dl

25 838
312
(0)

(Zl

(Zl
(Zl

1 447
(Zl
(Z)
(Dl-

(Zl
(Zl
841
(Z)

(D)
(01

(Zl

(01

407 129
19 938

(01

(Dl

2 874

1 832

1 248

(Dl

1 065
915
912

3

(Dl

(Dl
(Dl

(D)

0.1
(Zl
4.1
0.6

(X)

100.0

81.8

100.0
ei.6
26.0
7.8
3.7

44.3

0.1
(Z)
1.5
(Dl

5.6
0.1
(Dl

(Zl

(Zl
(Zl
0.3
(Zl

(Zl
(01

(Zl
(Zl

0.2
(Z)

(01
(01

(Zl
(Dl

100.0
4.9
(Dl

(01

0.6

(XI

100.0

(01

100.0
85.9
85.5
0.3

(01

(0)
(D)

(Dl

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05*.



7F-180 South Atlantic—Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

CANDYi NUTi CONFECTIONERY
STORES isic sum

020
OUO
080
100
120
320
500
520

DAIRY PRODUCTS STORES (SIC 51451

TOTAL

REPTG SALES BY BROAD MD5E LINES •

RETAIL BAKERIES (SIC 5U5)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RETAIL BAKERIESi MANUFACTURING
(SIC 51621

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
023
021*

0«0
080
100
120
320
500

500
500
508

GROCERIES-OTHER FOODS

, REPTG ADDL DETAIL FOR LINE 020. . .

.GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
|ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

NONMERCHANDISE RECEIPTS

RETAIL BAKERIES. NONMANUFACTURING
(SIC 5U63I

EGG AND POULTRY DEALERS
(SIC 5U9 PARTI

OTHER FOOD STORES (SIC 5t9 PARTI

TOTAL

580

(Dl

176
25
(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

« 219

3 159

3 095

3 169
3 095

(Dl

(Dl

(Dl
2 889

(Dl
(01

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

I

100.0

97.7
0.8
(Dl

(D
(D
(Dl
(Dl

IDl

(XI

100.0

97.7

100.0
97.7
(Dl

IDl

(Dl
91.2

(Dl

(Dl

(Dl
(Dl

(Dl
(Dl

100.0
(Dl

(Dl

020
010
100
120
ItO
200
220
240
260
280
300
320
310
380
400
420
440
460
480
500
520

040
220
380
400
420
440
460
500
520

040
220
380

380
380
381
382
383
384
385
385
387
388

400

400
400
401
402
403

420

420
420
421
422
423
424

440
460
500

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSi LINES . .

GROCERIES-OTHER FOODS •

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL
NEW PASSENGER CARS. WHOLESALE
NEW COMMERCIAL VEHICLES. RETAIL. . . .

NEW COMMERCIAL VEHICLES. WHOLESALE . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE ....
USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSESl
PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE

i 045



RETAIL TRADE-Merchandise Line Sales South Atlantic-Fla. 7F-181

TABLE 4 Florida—Area Outside Standard iVIetropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

520

520
520
527
526

380

ISO
3B0
381
382
383
385
366
387
368

UOO

400
aoo
ttOl

l»03

420

420
420
421
422
423
424

500
520

520
520
527
526

DOMESTIC CAR DEALERS—CONTINUED

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOB LINE 520. . .

NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . .

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG ;,i.es BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 360
AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL
NEW PASSENGER CARSi WHOLESALE
NEW COMMERCIAL VEHiCLESi RETAiL. . . .

USED PASSENGER CARSi RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG AOOL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

REPTG SALES BY BROAD MOSE LINES

360

360
360
361
362
363
365
386
387
388

400

400
400
401
403

AUTOMOBILES-TRUCKS.

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . • .

ALL OTHER POWERED ROAD VEHICLES.

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

AUTO FUELS-LUBRICANTS

TIRES-BATTERIES-ACCESSORIES

420 JREPTG ADDL DETAIL FOR LINE 420.
420
421
422
423
424

TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

242

240
240
236
92

15 012

263 006
14 946
13 719
1 266

14 980
12 165
7 012

(Ul
1 395
2 229
1 126

183
(D!

(D!

tDI
(01

(Dl

(D!

1 456

14 980
1 456
812
203
100
313

(0!

1 242

14 960
1 242
1 102

127

62 487

54 595

61 844
54 036
34 787

(D!
2 168
13 833
2 423

(D!
(0)

(D!

ID)

(01

(01
(0!

61 844
3 922
2 339

897
177
362

5.5

100.0
5.7
5.2
0.5

61.2

100.0
61.2
46.6
(Dl
9.3
14.9
7.5
1.2
(D!

(D!

100.0
(0!

(D!
(D!

9.7

100.0
9.7
5.4
1.4
0.7
2.1

(D)

6.3

100,0
8.3
7.4
0.8

(XI

100.0

87.4

100.0
67.4
56.2
(01

3.5
22.4
3.9
(01
(Dl

(Dl

100.0
(Dl

(0!
(0!

6.4

100.0
6.3
3.8
1.5
0.3
0.6

500
520

520
520
527
528

340
380

380
380
361
362
383
385
386
367

400

400
400
401
403

420

420
420
421
422
423
424

500
520

520
520
527
526

DOiatSTIC AND IMPORTED CAR
DEALERS—CONTINUED

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. .

NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. .

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552!

REPTG SALES BY BROAD MDSE LINES

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . . .

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS" RETAIL. . .

USED PASSENGER CARS" WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

AUTO FUELS-LUBRICANTS

'REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

iREPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
INONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

100
220
240
260
260
300
320
340
400

400
400
401
403

^REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

139

97

2
37
2

32
1

39
36
3

26

18
IS
16
16

(01

3 349

61 844
3 315
3 089

242

(Dl

19 640

20 261
19 671

(01

(Dl

(D!
17 441
1 172

(Dl

(01

(Dl

(Dl

(Dl

(0!

163

2 720
174
74

(Dl

(01

(Dl
359

450
347
75

272

(Dl

S.4

100.0
5.4
5.0
0.4

(0!

97.0

100.0
97.0
(01

(01

(Dl
86.0
5.8
(01

(Dl

100.0
(01

(Dl
(Dl

0.9

6.4
2.7
(Dl

(01

0.3

(01

1.8

100.0
4.7
1.0
3.7

(Dl



7F-182 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4 , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

"(20

«20
«20
426
427
428
429
431
432
433
434
435
436

480
500
520

520
520
524
525
526

TIREi BATTERYl ACCESSORY
DEALERS— CONTINUED

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEK AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEK TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. ,

OTHER NONMERCHANDISE RECEIPTS

HOME AND AUTO SUPPLY
STORES ISIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

120
200
220
240
250
280
300
320
340
380
400

400
400
401
403

420

420
420
426
427
428
42<3

431
432
433
434
436

440
480
500
520

520
520
524
525
526

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APP... -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
|AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AuTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

FARM EOUIPHENTt MACHINERY
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

'REPTG ADDL DETAIL FOR LINE 520. . . .

INONHERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

020
040
100

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

109

71

235

135

13 946
9 470

129
650
095
419
622
700
198
316
112
215

(D)

(D)
1 596

12 428
1 362

691
129
532

14 598

11 509

(Dl

ID)
3 478

74
504
(D)
881

1 097
143
(D)
264

3 751
251
211
52

3 485

10 586
3 238

723
1 457

348
254
60
91
14
29

247

(D)

(D)
668
750

7 779
725
224

42 835

29 881

(D)

(0)

ID)

70.1

100.0
67.9
8.1

26.2
7.9
10.2
4.5
5.0
1.4
2.3
0.8
1.5

(D)

(D)
9.3

100.0
11.0
5.6
1.0
4.3

IX)

100.0

(D)

(D)
30.2
0.6
4.4
(01
7.7
9.5
1.2
ID)

2.3

100.0
7.0
5.6

30.3

100.0
30.6
6.8
13.8
3.3
2.4
0.6
0.9
0.1
0.3
2.3

ID)

(D)
5.8
5.5

100.0
9.3
2.9
0.5
6.1

(X)

100.0

(D)

10)
ID)

140
220
240
300
320
340
380
400
420
480
500
520

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS—CONTINUED

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS. . . .

AUTO FUELS-LUBRICANTS '

TIRES-BATTERIES-ACCESSORIES .

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PART)

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

REPTG SALES BY BROAD MDSE LINES

020
100
220
240
300

300
300
311

340
380
400

400
400
401
403

420
480
500

500
500
504
505
507

520

520
520
527
532

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
SPORTING-RECREATION EQUIPMENT
ALL OTHER BOATS. INCL. OUTBOARD BOATS.

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . . .

AUTO FUELS-LUBRICANTS . .

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

, REPTG ADDL DETAIL FOR LINE 500. .

.ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

; ALL OTHER MERCHANDISE

, REPTG ADDL DETAIL FOR LINE 520.
.NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
' OTHER NONMERCHANDISE RECEIPTS.

020
040
060
080
100
120

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-183

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963 -Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by j L, see ""Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tfie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
080
100
120
140
160
180
200
240
260
280
300
320
380
400
440
460
500
520

GASOLINE SERVICE STAT IONS--CONT INUED

MEN'S-BOYS' CLOTHINGt EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CoRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400

I
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPARELi ACCESSORY STORES ISIC 561

TOTAL •

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS ISIC 561 1 5671

120
140
160
ISO
200
280
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

6
2
1

2
5

1

31
11
4
13

1 626

1 499
1 499
1 496

215
1 302

1 152

1 080
1 080

545
153
999

107
86

698

635
635
597
127

1 047

787

2
1

1

16
355
552
406
79
2
13
87
37

30
254

160

127

2
127
13
70
1

17
6
2

37

12)
<0I
(01
(01

(Zl

(01
295
(Zl
IZI
(Dl

121 202

132 637
111 931
102 655

(0)

(01

11 385

100 512
10 664
3 001

492
7 179

(Zl

105
654
(01

4 219

62 868
3 757
3 288

466

98 836

79 584

(Dl
(Dl

(Dl
246

17 973
40 951
16 628
1 206

(01
119
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

1 681

14 141

12 198

(01

11 062
86

(Dl

(Dl

155
37

(Dl
(01

(Zl
(Dl
IDI

(Dl
(Zl

(Dl

0.2
(Zl
(Zl
(01

83.4

100.0
84.4
77.4
(Dl
(Dl

7.8

100.0
10.6
3.0
0.5
7.1

(21

0.1
0.4
(Dl

2.9

100.0
6.0
5.2
0.7

(XI

100.0

(Dl
(Dl

(Dl

0.3
22.6
51.5
20.9
1.5
(Dl
0.1
(Ql
(Dl
(01
(Dl
(01

(Dl
(Dl
(01

2.1

100.0

(Dl

90.7
0.7
(01

(Dl
1.3
0.3
(Dl
(Dl

020
080
120
140
160
180
200
260
280
300
500
520

140
140
146

160
160
161
163
164
165
168
172
173
174
176

200
520

MEN'S' a
FURNISHING

>YS' CLOTHING AND
i STORES (SIC 5611

CUSTOM TAILORS (SIC 5671

TOTAL

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3' 5681

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563' 5681

416

305

1

9
34

305
50
15
4

47
3

MILLINERY STORES (SIC 563 PARTI

TOTAL .....

CORSET. LINGERIE STORES (SIC 563 PARTI

TOTAL

REPTG SALES BY BROAD HOSE LINES . •

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
'MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

CURTAINS-DRAPERIES-DRY GOODS.
NONMERCHANDISE RECEIPTS . . .

34 781

(01

(01
195
911

31 196
811
(01
(Dl
227
(01

(Dl
864

100.0

(Dl

(Dl
0.6
2.6

89.7
2.3
(Dl

(Dl
0.7
(Dl

(Dl
2.5

930



7F-184 South Atlantic—Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963 -Con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.i
, see "Description of tfie Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOSIERY STORES (SIC 563 PART)

TOTAL

020
120
140

ItO
lUO
112
iHU
116

160
160
161
163
164
165
166
172
173
174
176

ISO
200
260
280
500
520

020
120
140

140
140
142
143
144
145
146

160
160
161
163
164
165
166
172
173
174
175
176

ISO
200
240
260
260

APPAREL • ACCESSORY 1 OTHER SPEC.
STORES I SIC 563 PARTI

TOTAL ,

REPTG SALES BY BROAD HDSE LINES • .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

REPTG ADDL DETAIL FOR LINE 140. . . . ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

BOYS' CLOTHING ,

OTHER MEN'S OUTERWEAR ,

OTHER MEN'S CLOTHING ,

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160. . . . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CHILOREN'S-INFANTS' WEAR ,

MILLINERY ,

HOSIERY ,

LINGERIE ,

WOMEN'S SPORTSWEAR ,

DRESSES ,

COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWAKE-HOME FUKNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 5681

TOTAL

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN 'b SPORTSWEAR
DRESSES
COATS-SUITS. . .'

HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

206

155

2
3

154

106
106
86
72
90

104
104
63
40
56
82
95
93

2

55

118
62
2

(Dl

(Dl

(0)

960
86
57
10)

(0)

3 288

2 645
2 289

200
11
70

363
923
480
64
77
75

165
ID)

(D)
ID)

(D)

ID)

(0)

(D)
5 567

13 121
_4 336

772
1 054
907
206

1 415

7 756

12 864
5 620

638
(Dl

168
779

1 303
1 706

423
168
(01
326

2 765
794
(D)

(01
57

(D)
(01

(Dl

5.6
(D)

(D)

80.2

100.0
86.5
7.6
0.4
2.6
14.5
34.9
18.1
2.4
2.9
2.8

4.5
(01

ID)
(Dl
(Dl

(D)

(D)

ID)
31.7

100.0
33.1
5.9
8.0
6.9
1.6

10.8

44.1

100.0
43.7
5.0
(01
1.3
6.1
10.1
13.3
3.3
1.3
(D)
2.5

15.7
4.5
(01

(Dl
0.3

300
380
400
440
460
500
520

140
160
180
200
260
300
320
500
520

FAMILY CLOTHING STORES—CONTINUED

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCHS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PART)

TOTAL

160
180

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

160 {rEPTG ADDL DETAIL FOR LINE 160. .

160 ;ALL FOOTWEAR
181 . MENiS AND BOYS' FOOTWEAR ....
182 ' WOMEN'S AND GIRLS' FOOTWEAR. . .

183 * CHILDREN'S AND INFANTS' FOOTWEAR

280
500
520

JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PARTI

140
160
160

180
160
161
162
183

200
280
300
320
500
520

180.(REPTG ADDL DETAIL FOR LINE
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

CURTAINS-DRAPERIES-ORY GOODS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

15



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-185

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

(tl.OOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CHILDREN'Si INFANTS' WEAR
STORES (SIC 5641

TOTAL

REPTG SALES BY BROAD HOSE LINES

1«0 MEN'S-BOYS' CLOTHINGi EXC. FOOTHEAR

lUO
110
112
113
IDU
146

160

160
160 '

161
163
164
165
168
173
173
174
175
176

ISO
280
500
520

020
040
100
120
140
160
200
220
240
260
280
300
320
340
400
420
440
480
500
520

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

BOYS' CLOTHING i

MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160. . . •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
CHILDREN'S-INFANTS' WEAR ,

MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 569)

020
140
160
200
220

FURNITURE. HOME FURNISHINGS.
EOUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS >

CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
HAJOR APPi-.-RAOIO-TV-HUSKAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EaUIPMENTi MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITUREi HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

593

1

1

2
1

1

1

120
358
320
189
12
26
22
18

2
6
1

1

33
264

1

1

106
111

3 195

2 006

321

1 112
258
243
(Dl
(0)

(D)

892
533
031
(D)

13
70
157
191

9
(01
(Dl

39

(0)

(Dl

(01
20

97 035

71 676

(0)

(0)

(0)
(0)

(Dl
(Dl

(01
26 364
36 119
3 294

128
197
333
220
(Dl
114
(Dl
(D)

371
2 483

(D)
(Dl

(01

(Dl
3 474

1X1

100.0

16.0

100.0
23.2
21.9
(D)
(D)

(Dl

80.6

100.0
31.0
54.5
(D)

0.7
3.7
8.3
10.1
0.5
(01
(D)

2.1

(0)

(Dl

(Dl

1.0

(X)

100.0

(Dl

(D)
(Dl
(D)

(Dl
(Dl

(01
36.8
50.4
4.6
0.2
0.3
0.5
0.3
(D)
0.2
(Dl

(Dl
0.5
3.5

(D)
(Dl

(01

(Dl
8.0

240
260
280
300
320
340
420
500
520

020
140
150
200
220
240

240
240
243
244
245
245
247

260
280
300
320
340
420
500
520

FURNITURE, HOME FURNISHINGS,
STORES- -CONTINUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

303



7F-186 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963 -Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
oto
100
120
200
220

220
220
22 «
225
226
227

2«0
260

260
260
261
265

280
300
320
3«0
400
420
DUO
«eo
500
S20

220

220
220
224
225
226
227

240
260

260
260
264
265

280
340
500
520

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-ri/'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENKARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 5732)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

220
240
500
520

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1

1

2
1

14
133

111
111
109
62
52
7

15
82

75
75
73
8

4
11

11
6
2
5
1

1

7
90

83
83
29
83
53
15

1

9

9
9

29
1

1

14

18 525

(D)

(Dl

(0)

(Dl
(D)

14 504

14 833
12 853
10 075
2 281

472
29

(Dl
2 052

10 158
2 003
1 756

249

(01
137
260
(Dl
(01

(Dl

(01
(Dl

69
720

6 579

7 555
6 463

580
5 401

276
204

(01

40

974
40
(Dl

(Dl

(Dl

(01

(01
964

807
(01
(Dl

(Dl

100.0

(Dl

(01
(Dl
(Dl

(Dl
78.3

100.0
86.7
67.9
15.4
3.2
0.2

(Dl
11.1

100.0
19.7
17.3
2.5

(01
0.7
1.4
(Dl

(01
(01

(Dl
(Dl
0.4
3.9

85.5

100.0
85.4
7.7

71.4
3.6
2.7

(01
0.5

100.0
4.1
(01

(Dl

(Dl
(01
(01

12.5

100.0

92.6
(Dl

(01

(Dl

220

220
220
221
226
229
231
232
233
234

520

020
040
060
080
100
120
140
160
180
220
280
300
320
380
400
420
480
500
520

020
040
060
080
100
120
140
150
180
220
280
300
320
380
400
420
480
500
520

RECORD SHOPS (SIC 5733 PARTI

total'

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATEO ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATING' DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
HAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPHENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPHENT
HARDWARE
AUTOHOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER HERCHANDISE
NONMERCHANDISE RECEIPTS

1 244

137
1 244

272
88

203
22
4
3

1

1

1

1

17
4
1

55
228

151
347
553
241
241
23
4

3
1

1

59
275

1 960

1 598

1 466

1 451
1 319

(01
410
448
262
(01

(Dl

(Dl

132

105 409

1 186
82 311
16 029
3 313

(Dl

99
IZl

(Zl
(01

(Dl

(Zl
(Zl

(Dl

(01
(01

(Zl

(Dl
554
(Dl

91 973

1 119
81 335
5 023
1 212

632
(01

(Zl

(Zl
(01

(Dl

(Zl
(01

(Dl

(Dl
(01

(Zl

(Dl
(01

1 410

91.7

100.0
90.9
(Dl

28.3
30.9
18.

1

(01

(Dl
(Dl

8.3

100.0

1.1
77.4
15.1
3.1
(Dl

0.1
(Zl

(Zl
(01

(01

(Zl
(Zl
(Dl

(Dl
(01

(Zl

(Dl
0.6
(Dl

100.0

1.2
86.4
5.5
1.3
0.7
(Dl

(Zl

(Zl
(01

(Dl

(Zl
(01

(Dl

(Dl
(0)

(Zl

(01
(Dl

1.5

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-187

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.
[Includes only establishments with payroll. For explanation of tables, including lines identified byjt k. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(nutnber)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise hne
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RESTAURANTSi LUNCHROOMS (SIC 5812 PART]

TOTAL

REPTG SALES BY BROAD HDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOT*EAR . •

HOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
JEWELRY-OPTICAL GOODS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CAFETERIAS ISIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE ...
NONMERCHANOISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTEs-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUS;CAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CATERERS (SIC 5812 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

AUTO FUELS-LUBRICANTS . . . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANOISE RECEIPTS . . .

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS

909

100
909
2«7
81
157
11

2
2

8
3
1

31
174

361

268

31
268
22
5

32
9
2
1

1

1

2
1

1

8
1

15
32

nob

281

14
103
281

65 655

689
57 219
4 746
1 161
420
45

(Dl

(Dl
(Zl

(Dl
172
(Zl

(Dl

181
1 007

8 988

(01

8 447
(D>
(Dl

(01
(Dl

217

16 805

13 612

382
12 252

139
(D)
107
15

(Dl

(01

(Dl
(Dl

(Dl

(01

(01

(Dl

(01
(Dl

123

3 718

(Dl

3 418
(Dl

(Dl
(Dl

IDI

(01
63

19 585

14 436

67
975

11 006

1X1

100.0

1.0
87.2
7.2
1.8
0.6
0.1
(01
(01
(Zl
(01

0.3
(Zl
(Dl

0.3
1.5

(XI

100.0

(Dl

94.0
(Dl

(01

(Dl
(Dl
2.4

(XI

100.0

2.8
90.0
1.0
(01

0.8
0.1
(Dl

(Dl

(Dl

(01
(Dl
(Dl

IDI

(Dl

(Dl
(Dl
0.9

100.0

(Dl

91.9
IDI

IDI
101

IDI

IDI

1.7

(XI

100.0

0.5
6.8

76.2

080
100
120
300
400
500
520

020
040
060
080
100
120
140
160
180
200
220
240
250
280
300
320
400
420
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480

DRINKING PLACES (ALCOHOLIC
beverages) --CONTINUED

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EOUIPHENT . . . .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRUE STORES. PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-SATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES
(SIC 59 EX. 5911

TOTAL I

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS <

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR ,

CURTAIN5-0RAPERIES-0RY GOODS '

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS (

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-SATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES (

HOUSEHOLD FUELS- ICE ,

153
38

537

374

65
202

10
264
374

15
5

35
126
23
11
1

2
193
110

101



7F-188 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by-^-^^-^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

OTHER RETAIL STORES—CONTINUED

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXCi FOOTKEAR,
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES 1 SECONDHAND
STORES (SIC 5931

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR .

WOMEN'S-GIRLS- CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUE,.S-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

total'

secondhand stores (sic 5933)

total

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

370
tlO

3m

2«
63
180
3tl
65

1

138

77

1

1

2
12
12
11
13
23
36
22
7
6

13
2
2
15
1

1

1

13

127

72

1

1

2
12
12
11
13
23
32
18
5
6
13
2
2

15
1

1

1

12

15 756
3 2««

41 691

(Dl

1 124
4 632

34 568
258
(D)
(Dl

(Dl

(D>
43
108
759

(Dl

(Dl

(Dl

(Dl
203
57
(Dl

265
116
130
25
31
133
(D)

(0)
626
(Dl
(D)

(Dl
645
34

5 571

3 507

(Dl

(Dl

(Dl
(D)

203
57

(Dl

265
1 095

111
(01
31
133
(D)

(D)

626
(0)
(Dl

(Dl
(Dl

11.4
2.4

100.0

(D)

2.7
U.l
83.1
0.5
(D)

(D)
(Dl

(Dl
0.1
0.3
1.8

100.0

(01

(0)

(Dl

(Dl

5.6
1.6
(Dl
7.2

30.5
3.6
0.7
o.e
3.6
(D)

(D)
17.1
(0)

(D)
(Dl

17.7
0.9

SECONDHAND STORES—CONTINUED

NONMERCHANDISE RECEIPTS

(X)

100.0

(Dl

(Dl

(Dl
(Dl
5.6
1.6
(D)

7.3
30.4
3.1
(01
0.9
3.7
(01

(Dl
17.4
(0)
(D)
(0)

(01

BOOK. STATIONERY STORES (SIC 594)

TOTAL

BOOK STORES (SIC 59421

TOTAL

STATIONERY STORES (SIC 59431

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
220
240

240
240
248

260
280
500

500
500
508
509
511
512
513
514
515

GROCERIES-OTHER FOODS
MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADOL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

520
520
521
522
523

020
040
100

REPTG ADOL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 5951

SPORTING GOODS STORES (SIC 5952)

total'

BICYCLE SHOPS (SIC 59531

total

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

37



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-189

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

T"

Kind of busmess and merchandise line
Eslab

listimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

I
".pecilied

merchandise

line

HAYi GRAlNi FEED STORES—CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . (

«OHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. i .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . , . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
AlL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARri SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PARTI

total'

JEWELRY STORES (SIC 597)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 2S0
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

'REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

9
I

53
2
6

96
96
91
69
93
65
86
9

13
23
9"t

82
(na)

62

(D)
(Dl
(Dl

(0)
(Dl

(Dl
(01
(Dl
929
161
(D)
ID)

58
10 1172

(01

U7

20 55«

(01

(Dl
(Dl

(Dl

(01
(Dl

(Dl

(01
1 UOS

(01

(D)

(D)
(D)

311
18 2211

(D)

(D)

1



7F-190 South Atlantic-Fla. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

080
100
120
520

020
0«0
080
100
120
280
500
520

220
260
300
500
520

CIGAR STORES, STANDS—CONTINUED

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
NONMERCHANDISE RECEIPTS

NEKS DEALERSi NEWSSTANDS (SIC 599«)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CAMERA! PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GIFTi NOVELTYi SOUVENIR SHOPS
(SIC 59971

OPTICAL GOODS STORES (SIC 5998)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

TYPEWRITER STORES (SIC 5999 PARTI

120
240
500
520

2"t0

260
280
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUGGAGE I LEATHER GOODS STORES
ISIC 5999 PARTI

HOBBY. TOYi GAME SHOPS
(SIC 5999 PARTI

reptg sales by broad mdse lines . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods . .

spokting-recreation equipment
all other merchandise
nonmerchandise receipts

104

1

(Dl



RETAIL TRADE—Merchandise Line Sales South Atlantic-Fla. 7F-191

TABLE 4 Florida—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

^



7F-192 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Georgia: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.< ^, see "Description of the Tables" in front]

Kind ol business and merchandise line

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS (

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. i HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab

lishments

(number)

LUMBER YARDS
(SIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

, REPTG ADDL DETAIL FOR LINE 240
.FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

915

4
2
U
6
U
5

14
22

139
137
245
74

238
463
668
30
16
44

240
27
17
65

322

Sales

($1,000)

23 058



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-193

TABLE 2, Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation o( tables, includtng lines identified by a
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

line

PAINTi GLASS. WALLPAPER
STORES ISIC 52J1

140
160
200
220
240
260
280
300
320
340

340
340
356
357
358
359
351

420
500
520

020
040
100
120
140
160
leo
200
220
240
260
280
300
320

320
320
322
323
324

340

340
340
348
356

400
420
440
460
460
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
OTHER LUHBER-BUILDING MATERIALS. . . .

PAINT-VARNISH. ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS . . . .

GLASS

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES ISIC 5241

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE.

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE.
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS ....

LUMBER-BUILDING MATERIALS

REPTG AOOL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

13

2

3
2

6
6
9
4
13
16

101
60

215
71

216
308

277
277
243
256
272

268

251
251
248
114

2
2

30
13
5

47
61

6 236

(Dl

ID)
ID)

(D)
64
ID]

ID]

ID)
IDl

7 473

7 425
6 950

562
4 659

512
330
890

(Dl

(Dl
249

2 295

(Dl

47 998

33 268

(Dl

ID)

(Zl
(21

21
(Dl

(D)

44
2 227

761
1 669
430

2 080
17 571

30 199
15 991
1 967
3 614

10 226

6 979

27 788
6 393
3 134
3 257

(D)

(D)

(D)

301
70

413
370

ID)

(D)
(D)

to>
0.8
ID)

ID)

(D)

ID)
90,7

100.0
93,6
7,6

62.7
6.9
4.4
12.0

ID)
(D)
3.0

(XI

100.0

100.0

(Dl

(Dl

IZ)
(Zl
0.1
101
(D)

0.1
6.7
2,3
5,1
1.3
6.3

52.8

100.0
53.0
6.5
12,6
33.9

21.0

100.0
23,0
11.3
11.7

(Dl

(D)
ID)

0.9
0,2
1,2
1,1

100
180
220
240
260
300
320
340
380
400
420
440
460
500
520

FARM EOUIP, DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES , .

CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
050
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
460
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100

i
CIGARS-CIGARETTES-TOBACCO

120 i COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

140
140
141
142

160

REPTG ADDL DETAIL FOR LINE 140. . .

'MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

160
150
161
162
163
154 ,
155

;

156 ,

167
156
169
171

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR , . . ,

GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS,,

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

*Nonstote retailers, part of SIC maior group 53, are shown separately in this table.

2

1

4
2

1

3
18
2

30
12
38

209
10

482
135

5
9

206
612
567
703
563
738
306
310
614
462
358
530
179

2
129
79
30
104
43

589
325

61 176

61 499

ID)

(D)
141
ID)

(Dl
IDl
(Dl

101

2 150
106

1 752
I

54 060
88

I

105
2 003

525 770

483 915

16 340
6 051

(Zl

(Z)
1 914

15 446
54 596
117 266
23 505
52 696
30 256
25 525
21 594
7 915
8 768

15 475
6 397

(01
3 028
9 494

(Dl
1 711

(0)

31 785
26 539

317 750

317 215

3 352
2 446

713
6 552

38 307

306 141
35 666
25 587
11 127

84 623

305 141
81 782
7 951
5 875
2 530
3 433

13 570
7 537

17 277
15 613
7 505

363

(X)

100,0

(D)

(Dl

0,2
(Dl

(Dl
(Dl
(Dl

(Dl

3,5
0,2
2.8

87.9
0.1
0.2
3.3

(XI

100,0

3.4
1.3
(Zl

(Z)
0.4
3.2
U.3
24.2
4.9
10.9
5,3
5,5
4,5
1,6
1,8
3.2
1.7
(D)

0,6
2,0
(D)

0,4
ID)
6.6
5.9

100,0

1,1
0,6
0,2
2.7
12.1

100.0
12.0
6.4
3.6

26.7

100.0
25,7
2,5
1,9
0.8
1.1
4.4
2.5
5.6
5.1
2.5
0.1



7F-194 South Atlantic—Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPAflTMtINT STORES--CONT t NUED

180
200

200
200
201
202
203

220

220
220
221
222
223

210

210
240
241
2«2

260

260
260
261
262

>REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

reptg addl detail for line 220. . .

major appl. -radio-tv-musical instr.
major household appliances . . . .

radios-tv's-musical instruments. .

AlL other appliances

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADOL DETAIL FOR LINE 2«0. . . . .

; FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADOL DETAIL FOR LINE 260.
KlTCHE^WARE-HOrtE FURNISHINGS. .

CHINA-GLASSWARE
KITCHENnARE-HOUSEWARES . . . .

280
I

JEWELRY-OPTICAL GOODS ....
300

I

SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320JREPTG ADDL DETAIL FOR LINE 320.
320tHAR0WARE
321 \ HARDWARE-TOOLS
322 f GARDENING EQUIPMENT-SUPPLIES .

3«0
!
LUMBER-BUILDING MATERIALS

340
3U0 .LUMBER-BUILDING MATERIALS
348 .

356

400
420
440
500

500

REPTG ADDL DETAIL FOR LINE 340.

PA I NT-GLASS-WALLPAPER

.

OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500.
500 .ALL OTHER MERCHANDISE
501 . TOYS-GAHEs-WHEEL GOODS
502 ' BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

ALL OTHER MERCHANDISE.

020
040
060
100
120
140
160
ISO
200
220
240
260
280
300
320
340
400
420
460
500
520

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

63
63
57
56

57
51
36

31
31
20
28

16 308
25 859

306 141
24 878
8 285

15 806
378

25 821

279 153
25 119
15 HO

101
(Dl

23 007

283 588
22 544
6 190

15 957

13 717

301 685
12 822
4 839
8 211

5 787
7 000
8 273

101

(Dl

(01

(Dl

101
(Dl

(Dl

IDI

(Dl
8 919

(Dl
12 728

297 760
11 748

(Dl
6 349

(Dl

24 577

586



RETAIL TRADE—Merchandise Line Sales South Atlantic—Ga. 7F-195

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^ fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500

500
500
501
502
503

520

GENCRAL MERCHANDISE STORES--CONT I NUED

ALL othe:r merchandise

REPTG ADDL DETAIL FOR LINE 500. ...
ALL OTHER MERCHANDISE
TOYS-GAMES-«HEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EOUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

sewlNGi NEEDLEWORK STORES
(SIC 539 PARTI

020
OUO
060
080
100
120
1«0
160
ISO
200
220
240
260
260
300
320
310
380
100
420
HUO
1(60

480
500
520

020

020
020
021
022
023
024

040
060
080
100

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 54]

TOTAL .

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-eOYS' CLOTHING. EXC . FOOTWEAR . ,

WOMEN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOHE FURNISHINGS (

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS >

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

TOTAL .

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO , .

116

34

2 529

2 529
123

7
195

1 954
1 660

189
229
130
43
28
8

199
19
71
114
20
6

213
33
6

205
41

1 565
773

3 360

2 329

2 329

2 149
2 149
2 006
1 868
1 709
2 112

102
7

193
1 941

1 270

30 659
576
453
(0)

(D>

1 099

11 868

(0)

1 595

(0)

788 591

652 785
' (D)

(Zl
3 551

30 954
40 143

829
1 820

(Z)
(Z)

(Z)

(Zl
2 392

(Zl

(Z)
(D)

(Zl

(Zl
2 846

(Z)

iZ)

1 177
(Zl

24 109
15 960

874 894

771 081

645 257

750 296
528 585
192 021
56 227
29 926

350 951

682
(Zl
(D)

30 835

1.9

100.0
2.2
1.5
(Dl

(0)

1.6

(X)

100.0

(X)

100.0

100.0

84.0
(D)

(Z)
0.5
3.9
5.1
0.1
0,2
(Z>
(Z)

(Z)
(Z)
0.3
(Z)

(Z)
(D)

(Z)
(Z)
0.4
(Zl

(Z>
0.1
(Z)
3.1
2.0

(X)

100.0

83.8

100.0
83.8
25.5
7.5
4.0

45.8

0.1
(Z)
(D)

4.0

120
140
150
180
200
220
240
260
280
300
320
340
380
400
420
440
450
480
500

500
500
508
516

520

GROCERY STORES. INCLUDING
DELICATESSENS--CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERieS-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE ....
'REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PART)

total'

020

020
020
021
022
023
024

040
100
120
520

FISH (SEAFOOD) MARKETS '.SIC 542 PART)

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES). . .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

NONMERCHANDISE RECEIPTS

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

CANDY. NUT. CONFECTIONERY
STORES (SIC 5441

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

'Merchandise line detail withheld due to insufficient reporting.

DAIRY PRODUCTS STORES (SIC 545)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

(X) Not applicable. (Z) Less than 0.05%.

1 649
188
229
128
42
26
8

199
17
70
112
20
5

206
33
6

203
40

1 547

1 539
1 539
1 523

259

759

40 117
(D)

1 820
(Z)

(Z)
(Z)
(Zl

2 392
IZ)

(Z)
598
(Zl

(Z)
2 652

(Zl
(Zl
(D)

(Z)
23 900

665 641
23 779
21 104
2 209

15 893

2 653

(D)

5.2
(Dl

0.2
(Z)

(Z)
(Zl

(Z)

0.3
(Z)

(Z)
0.1
(Zl

(Z)
0.3
(Zl
(Zl

(01
(Zl
3.1

100.0
3.5
3.2
0.3

2.1

2



7F-196 South Atlantic—Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments witli payroll. For explanation of tables, including lines identified by-i k., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
010
060
100
120
500
520

RETAIL BAKERIES (SIC 5U6)

TOTAL

REPTG SALES BY BROAD MDSE LINES •

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

RETAIL BAKERIES. MANUFACTURING
(SIC 54621

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
022,
021

040
oeo
100
120
500

GROCERIES-OTHER FOODS

•REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

500 ; REPTG ADDL DETAIL FOR LINE 500.
500 f ALL OTHER MERCHANDISE

PAPER. PAPER PRODUCTS

520 N0NMERCHANDI5E RECEIPTS

020
OUO
100
120
220
210

RETAIL BAKERIES. NONMANUFACTURI NG
(SIC 5«63l

REPTG SALES BY BROAD MDSE LINES

EGG AND POULTRY DEALERS
(SIC 549 PART]

OTHER FOOD STORES' (SIC 549 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

620
57
ID)

(0)

(D)

(D)
34

8 442

7 191

(D)

5 936
6 808

(0)

(0)

(0)

(D)

57
tO)

(D)

(D)
(Dl

(0)

(D)
(D)

891

(D)

554

(D)

1 896



RETAIL TRADE-Merchandise Line Sales South Atlantic—Ga. 7F-197

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^^.^.^. see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent



7F-198 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

^ of sales

accounted

tor by the

specihed

merchandise

line

520

520
520
521
525
526

020
120
220
2«0
260
280
300
320
StO
380
400

«00
400
401
403

420

420
420 .

426 '

427
;

428
429 '

431
432
433 .

434 '

436

440
460
500
520

520
520
524
525
526

020
100
220
240
300
380
400
420
440
480
500
520

TIREi BATTERYi ACCESSORY
DEALERS—CONT 1 NUED

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING
OTHER NONMERCHANDISE RECEIPTS. . .

HOME AND AUTO SUPPLY
STORES ISIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
KITCHENKARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES .

NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLO TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . ,

RETREAD AUTO TIRES SOLD TO DEALERS . ,

RETREAD TRUCK-BUS TIRES SOLD TO USERS,
STORAGE BATTERIES ,

FARM EQUIPMENT. MACHINERY .......
HAY-GRAIN-FEED-FARM SUPPLIES ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. .

OTHER NONMERCHANDISE RECEIPTS

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-ftADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

233

173

1

1

172
58

151
48
156
158
51
2
19

17
17
3

15

145
145
133
140
33
42
19
30
13
19

125

2
1

94
95

88
88
25
6

88

125

83

2
1

2

2
23
10
3
1

1

3
56
42

2 705

19 260
1 845

943
197
686

33 622

(D)

<D)
11 200

391
1 812

ID)
3 065
3 309

230
(D)

141

2 153
80
59
21

26 400
7 394
1 801
3 552

536
456
(D)
(D)

(0)

(D)
653

(D)

(D)

1 360
2 526

20 654
2 441

ID)

ID)

2 023

30 561

22 745

(D)

(D)

ID)

ID)

2 785
782
19

ID)

(D)

ID)
18 261

749

7.0

100,0
9.6
4.9
1.0
3.6

100.0

ID)
10)

33.3
1.2
5.4
ID)

9.1
9.8
0.7
(D)
0.4

100.0
3.7
2.7
1.0

27,2

100.0
28.0
5.8
13.5
2,0
1,7
ID)
(0)

ID)
ID)
2,5

ID)
10)
4,0
7.5

100,0
11,8
ID)

ID)
9.8

IX)

100.0

ID)

ID)
ID)

ID)
12.2
3.4
0.1
(D)
ID)
ID)

80.3
3.3

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PART)

220
240
480
500

500
500
504
505

520

520
520
527
532

HOUSEHOLD TRAILER DEALERS
ISIC 559 PART)

REPTG SALES BY BROAD MOSE LINES ,

MAJOR APPL, -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
HOUSEHOLD FUELS- ICE , . . . .

ALL OTHER MERCHANDISE

500.REPTG ADDL DETAIL FOR LINE
^ALL OTHER MERCHANDISE ......
MOBILE HOMES-HOUSEHOLD TRAILERS,
CAMP TRAILERS-TRAVEL TRAILERS, ,

REPTG ADDL DETAIL FOR LINE 520,
NONMERCHANDISE RECEIPTS , , , .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS,

NONMERCHANDISE RECEIPTS

OTHER AUTOMOTIVE DEALERS
ISIC 559 PART)

TOTAL',

020
040
060
080
100
120
140
150
180
200
220
240
250
280
300
320
340
380
400

400
400
401
402
403

420

420
420
421
423
424

440
460
480
500

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES , ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYSi CLOTHING. EXC, FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC, FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL, -RADIO-TV-MUSICAL INSTR, . ,

FURNITURE-SLEEP EQUIP, -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) , , ,

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

1



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-199

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j . see "Description of the Tables" in front]

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise Ime
Estab-

lishments

(number)

Sales

($1,000)

Kind of business and merchandise hne
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

520

520
520
527
528

GASOLINE SCRVICE STATIONS-

NONMERCHANDISE RECEIPTS . . .

.REPTG 40DL DETAIL FOR LINE 520.
' NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELi ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS(
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOSTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES
CUSTOM TAILORS (SIC 561i 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . ,

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'Si BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

'REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
HEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING .......
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
»OMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS

1 127

1 358
1 358
1 283

234

1 897

1 404

3
3
2

41
646
987
741
166

5
11
25
128
39
11
3

2
1

1

1

1

59
426

296

235

1

5
235

216
216
107
176
165
157
190

20

17
17
2
7
7

10
9
3
2

9 589

124 316
6 821
7 007
1 821

250 270

204 248

(D)

(Dl

II})

753
53 214
98 539
42 725
2 658

IZI

(Dl

(Dl
700
(0)
(21

(Dl

(Dl

(Dl

(Dl

(D)

(D)
639

4 213

307



7F-200 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounteij

for by the

specified

merchandise

line

WOMEN'S ACCESSORYt SPEC. STORES)
FURRIERS (SIC 563i 5681

120
110
160
ISO
200
2«0
260
280
300
500
520

REPTG SALES BY BROAD MOSE LINES . ,

COSMETICS-DRUSS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PARTI

TOTAL

160
160
163
161
168
17«
176

280
500
520

REPTG SALES BY BROAD MOSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MILLINERY
HOSIERY
WOMEN IS SPORTSWEAR
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CORSETi LINGERIE STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMENiS-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
165
172
17«

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
LINGERIE

' DRESSES
' HANDBAGS

JEWELRY-OPTICAL GOODS

HOSIERY STORES (SIC 563 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES

APPAREL 1 ACCESSORY 1 OTHER SPEC.
STORES (SIC 563 PARTI

120
110

140
1«0
112
lUt
146

REPTG SALES BY BROAD HOSE LINES

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE IHO. . .

; MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
OTHER MEN'S OUTERWEAR

; OTHER MEN'S CLOTHING

2
20
112
20
6
3
3
17
2

85

74'

2

20

6
6
5
1

1

5 617

(D)

449
8 380

415
115

6
(D)

44
(D>

10
157

(D)

449

446
34
(01
(Dl

(D>

1 006

1 029
1 006
920
(D)
(D)

46
(Dl

(01

(Dl

(Dl

403

255

(01

188
187
(Dl
(Dl

(D)

(Dl

4.7
87 1

4.3
1.2
0.1
(Dl
0.5
(Dl
0.1
1.6

97.8

100.0
97.8
89.4
(D)
(D)
4.5
(D)

(0)

(D)
(Dl

(XI

100.0

(01

100.
99.5
(Dl
(Dl

(Dl

(Dl

(Dl

5.6

100.
7.
(01

(D)
(Dl

160

160
160
161
163
164
165 .

168
172 I
173 ,

174 I

176

180
200
240
260
280
300
500
520

APPAREL. ACCESSORY. OTHER SPEC.
STOIiES—CONTINUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR. 1

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

020
080
100
120
140

140
140
142
143
144
145
146

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERSi FUR SHOPS (SIC 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 5651

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYSi CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER HEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
151
153
154
155
168
172
173
174
175 -

176

180
200
220
240
260
280
300
320
340
380
400
420
440
500

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDRENIS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE

5 150
4 903

113
44
129
314

2 609
785
233
113
567

415
115

6
(D)
26
(Dl

(Dl
132

358

(Dl

2



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-201

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll, for explanation o( tables, including lines identified by.< , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

Kind of business and merchandise line
Estab-

lishments

(nuinber)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

080
i«o
160
ISO
200
260
300
500
520

FAMILY CLOTHING STORtS--CONT I NUtD

NONMERCHANDISE RECEIPTS

SHOE STORES ISIC 566 1

TOTAL

REPTG SALES BY BROAD MDSE LINES

PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

HOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

160
180

180
180
181
182
183 ( CHILDREN'S AND INFANTS' FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180.
ALL FOOTWEAR

I MEN'S AND BOYS' FOOTWEAR . . .

' WOMEN'S AND GIRLS' FOOTWEAR.

110
160

NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 565 PARTI

REPTG SALES BY BROAD MDSE LINES . .

FAMILY SHOE STORES (SIC 556 PART)

TOTAL ....
REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

3<t5

273

1

24
77

273
4
1

2
14

101

224

165

38 115

31 368

(01
303

1 446
28 570

(Z)

(Dl

(01

170
701

2 423

(0)

11 214

10 350

(Dl
9 747

10 360
9 747

194
9 336

215

(Dl

418

(Dl

24 051

18 457

(Dl

962

(X)

100.0

(Dl

1.0
4.6

91.4
(Zl

(D)
(01
0.5
2.2

(X)

100.0

(X)

100.0

(Dl

94.1

100.0
94.1
1.9

90.1
2.1

180
180
181
182
183

200
260
300
500
520

(01

(X)

100.0

(X)

100.0

(01

5.2

020
050
100
120
140
160
180
200

fAMILY SHOt STDRCS--CONTINUED

ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR. . . . . .

CHILDREN'S AND INFANTS' FOOTWEAR . . .

CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS. . . . . .

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHILDREN'S. INFANTS' WEAR
STORES (SIC 5641

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS ........
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURT4INS-DRAPERIES-DRY GOODS

135
135
135
135
135

5
1

2
3
2
3
2

214

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

16 633

16 393
14 982
4 239
5 823
3 908

13

(Dl
(01
(Dl

517

6 154

(01

499

(D)

(Zl

(Dl

(Dl
(Zl

(Dl

(Zl

(Dl
495

90.1

100.0
91.4
25.9
41.5
23.8

0.1
(01
(Dl

(01
2.8

(XI

100.0

(XI

100.0

(XI

100.0

(Zl

(Dl

(Dl
(Zl

(Dl

(Zl
(Dl

1.8



7F-202 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

FURNITUREl HOME FURNISHINGSi
EQUIPMENT STORES—CONTINUED

MAJOR APPL.-l?ADIO-TV-HUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPHENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITUREl HOME FURNISHINGS
STORES ISIC 571)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS i

ALCOHOLIC DRINKS ,

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR . ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

FURNITURE STORES ISIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

ALCOHOLIC DRINKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGSi SOFT SURFACE. . . . .

FLOOR COVERINGS' HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

am



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-203

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.*,*.^.^.^.*., see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percenl

of sales

accounted

lor by the

specitied

merchandise

line

Kind ot business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

020
100
120
200
220

220
220
224
225
226
227

210
260

260
260
264
265

280
300
320
340
420
440
500
520

180
220
280
500
520

RADIOi TELEVISION STORES (SIC 57321

TOTAL

REPTG SALES BY 8R040 MOSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RADIO-TV-MUblCAL INSTR. . .

NE* MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC . . .

USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

i REPTG ADDL DETAIL FOR LINE 260. .

KITCHEN*ARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHEN*ARE-HOUSE*ARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT! MACHINERY . .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

180
220

220
220
231
232
233
234

500
520

REPTG ADDL DETAIL FOR LINE 220
'MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAOIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

220

220
220
221
228
229
231
232
233
234

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD I OS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS,

134

73

1

1

1

1

73

65
65
23
65
36
10

9
12

10
10
6
4

1

2
3
2
1

1

5
38

10 015

6 400

IDI

(01

(01

(01
5 543

5 729
5 016

451
3 679

505
377

158
42

759
37
26
11

(01

(D)

(Dl

(01

(D)

(Dl

(D)
487

6 819

(Dl

6 573
(Dl

101
212

1 663

1 398

(01

1 382

347
331
(01
147
141
IDI

(01

(Dl

646
49S
(01

841
181
039
(01

105
235

100.0

(01
(Dl

101
(01

86.6

100.0
87.6
7.9

64.2
8.8
6.6

2.5
0.7

100.0
4.9
3.4
1.4

(01

(01
(Dl

(Dl
(Dl

IDI
(Dl

7,6

100.

(01
96.4
(01
(01
3.1

(Dl

98.9

100.0
98.8
(01

10.9
84.7
(Dl

(Dl



7F-204 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
JEWELRY-OPTICAL GOODS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5B12 PART)

TOTAL ^

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5B12 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . ,

NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGAKETTES-TOBACCO . .

3
104

1

1

16
2
1

5
31

88
1V2

1

1

93
6

317

210

11

113
210
35
40

18 933

16 993

(D)

16 391
(Dl

(D)

(D)

(Dl

(D)

(D)

256

42



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-205

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables'* in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

OTHER RETAIL STORES--C0NT 1 NUED

SPORTING-F5ECREATI0N EQUIPMENT
i

lul
HARDWARE 1U9
LUMBER-BUILDING MATERIALS

, 56
AUTOMOBILES-TRUCKS ' 18
AUTO FUELS-LUBRICANTS I 33
TIRES-BATTERIES-ACCESSORIES 61
FARM EOUIPMENTi MACHINERY ....... 56
HAY-GRAIN-FEED-FARH SUPPLIES 353
HOUSEHOLD FUELS- ICE 273
ALL OTHER MERCHANDISE 522
N0NMERCHANDI5E RECEIPTS 520

LIQUOR STORES (SIC 5921

TOTAL 671

REPTG SALES BY BROAD HDSE LINES . . 5"48

GROCERIES-OTHER FOODS 66
MEALS-SNACKS 80
ALCOHOLIC DRINKS 65
PACKAGED ALCOHOLIC BEVERAGES 548
CIGARS-CIGARETTES-TOBACCO 60
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS . «
SPORTING-RECREATION EQUIPMENT 5
HARDWARE ' 2
AUTO FUELS-LUBRICANTS

i
9

TIRES-BATTERIES-ACCESSORIES
i 1

ALL OTHER MERCHANDISE ! 8

NONMERCHANDISE RECEIPTS 23

ANTIQUE STORES 1 SECONDHAND
STORES ISIC 5931

TOTAL
!

327

REPTG SALES BY BROAD MDSE LINES . . 197

CIGARS-CIGARETTES-TOBACCO 1

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS . 1

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . . 31
l«OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR. 18
ALL FOOTWEAR 20
CURTAINS-DRAPERIES-DRY GOODS 9
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. > .

' 51
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS, ! 57
KITCHENWARE-HOME FURNISHINGS 37
JEWELRY-OPTICAL GOODS

I 29
SPORTING-RECREATION EQUIPMENT

I

21
HARDWARE I 19
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS 18
AUTO FUELS-LUBRICANTS 7
TIRES-BATTERIES-ACCESSORIES 53
FARM EQUIPMENTi MACHINERY 1

HAY-GRAIN-FEED-FARM SUPPLIES 2
HOUSEHOLD FUELS-ICE . . I

ALL OTHER MERCHANDISE 51
NONMERCHANDISE RECEIPTS 37

ANTIQUE STORES ISIC 5932)

TOTAL 22

REPTG SALES BY BROAD MDSE LINES . . 15

CURTAINS-DRAPERIES-DRY GOODS 1

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS. 12
KITCHENWARE-HOME FURNISHINGS 7
JEWELRY-OPTICAL GOODS 2
HAY-GRAIN-FEED-FARM SUPPLIES 1

HOUSEHOLD FUELS-ICE 1

ALL OTHER MERCHANDISE 2
NONMERCHANDISE RECEIPTS 3

SECONDHAND STORES (SIC 59331

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

Standard Notes: Represents zero.

305

182

1

1

31

(D) Withheld to avoid disclosure

6 422
4 188
1 194 I

617
660

3 591
1 020

92 926
33 416
25 777
6 759

87 407

72 944

1 034
974

1 172
69 049

199
IZI
74
IDI

151
(Dl

IZI

222

12 320

(Dl
(Dl

366
337
116
(01

1 070
2 302

230
483
360
139
226
617
132

3 498
(D)

(D)

(Dl

1 318
529

775

(Dl

446
92
(01

(Dl
(Dl
(01

16 996

11 545

(Dl

(Dl

366

2.2
1.5
0.4
0.2
0.2
1.3
0.4

32.5
11.7
9.4
2.4

1.4
1.3
1.6

94.7
0.3
(Zl
0.1
(Dl

0.2
(D)
(Zl

0.3

100.0

(01

(D)

3.0
2.7
0.9
(01
8.7
18.7
1.9
3.9
2.9
1.1
1.8
5.0
1.1

28.4
(Dl

(Dl
(Dl

10.7
4.3

(XI

100.0

(01

57.5
11.9
(Dl
(Dl

(Dl

(01
1.0

(X)

100.0

(Dl

(Dl

3.2

160
ISO
200
220
240
260
280
300
320
340
380
400
420
440
460
500
520

020
040
100
120
140
160
220
240
260
280
300
500
520

020
040
100
120
140
150
220
240

240
240
24S

260
280
500

500
500
508
512
513
514
515

520

520
520
521
523

SECONDHAND 5TORE5--CONT I NUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EtjUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS <

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 59421

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

IREPTG ADDL detail FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

040
100

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

PRINTING TO ORDER
OTHER NONMERCHANDISE RECEIPTS.

STATIONERY STORES (SIC 59431

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

1

1

2

2
2
2

3
3

21

19
19
9
13
19
9
8

337
116
27

1 070
1 855

138
(Dl

360
139
225
617
132

3 498
(D)
(D)
(D)
521

5 914

(Dl

(Dl

10
(Dl

(Dl

(Dl
(Dl
535
(Dl

49
(Dl

4 990
77

(01

(Dl
(Dl

(Dl

(01

(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

2 017

1 992
1 889

(Dl

(Dl

1 239
104
(Dl

31

(Dl

(Dl

(Dl

(Dl

5 528

3 793

(Dl

(0)

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-206 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

STATIONERY STORtS'-CONT I NUED

FURNITURE-SLEEP EOUIP.-FLOOR COVERINGS.

210
2«0
243

260
280
300
500

500
500
508
509
511
512
513
514
515

520

520
520
521
522
523

REPTG ADDL DETAIL FOR LINE 240
; FURNITURE-SLEEP EOUIP. -FLOOR COVERINSS.
OFFICE FURNITURE

kitchensare-home furnishings,
jewelky-optical goods ....
sporting-recreation equipment
all other merchandise ....
'REPTG ADDL DETAIL FOR LINE 500
; ALL OTHER MERCHANDISE
' COMMERCIAL STATlONERY-OmCE SUPPLIES.

OFFICE MACHINESi EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

020
040
060
080
100
120
140
160
180
220
260
280
300
320
340
400
460
500
520

NONMERCHANDISE RECEIPTS

; REPTG ADDL DETAIL FOR LINE 520
.NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS ISIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS ,

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
040
060
080
100
120
140
160
180
220
260
280
300

300
300
301
302
303
304
305
306
307

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300. . . .

'SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODS' SALES TO INDIVIDUALS
ATHLETIC GOODS. SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . .

102

63

5
5
1

4
8
1

7
5
9
2
1

1

63

45
45
27
16
24
25
5
7

1 761
366
366

(D)

101
(01

2 973

2 192
1 774
1 277

111
46
174
45
30
96

46

796
45
(D)

12
(Dl

5 697

150
26

(Dl

(D)

24
(Dl

114
21

310
11

(D)

(D)
5 474

(Dl

(Dl

62
(Dl

172
103

8 534

6 340

150
26
(D)

(D)

24
(D)

114
21

310
(Dl

(D)
(D)

5 186

4 731
4 077
1 473
930
814
506
101
134
124

100.0
20.8
20.8

(Dl

(Dl

(Dl

78.4

100.0
80.9
58.3
S.l
2.1
7,9
2.1
1.4
4.4

1.2

100.0
5.7
(Dl

1.5
(Dl

100.0

2.2
0.4
(01
(Dl
0.4
(Dl

1.7
0.3
4.6
0.2
(01

(Dl
81.7
(Dl
(Dl

0.9
(Dl

2.6
l.S

(XI

100.0

2.4
0.4
(Dl
(Dl

0.4
(01

1.8
0.3
4.9
(Dl

(Dl
(01

81.8

100.0
86.2
31,1
19.7
17,2
10,7
2.1
2.8
2.6

320
340
400
460
500
520

SPORTING GOODS ST0RES--C0NT I NUED

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BICYCLE SHOPS (SIC 59531

total'

020
040
100
120
140
180
220
260
300
320
340
420
440
450
480
500
520

020
100
120
140
180
220

i

300
320
340
400
420
440
460
480
500
520

020
120
160
200
220
240
260

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILOING MATERIALS ......
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR ,

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PARTI

total'

JEWELRY STORES (SIC 5971

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ....
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS

2



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-207

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^^A.,^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tlie

specified

mercliandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

260

280
280
281
282
283
281
285
286

300
320
500
520

520
520
529

020
040
060
080
100
120
200
220
2U0
260
300
320
3«0
UOO
"t20

4U0
"460

480
500
520

020
040
080
100
120
480
520

JEVIitLRV ST0RES--C0NTINLIED

JEHELRY-OPTICAL GOODS

REPTG AODL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
*ATCHES-CL0CK5
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRr ITEMSi INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG AODL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
WATCH 1 CLOCK 1 JEWELRY REPAIRS

FUELi ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-S.'JACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

coal and wood dealers (sic 5982 part)

total'

ICE DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

FUEL OIL DEALERS (SIC 5983)

total'

220

203
203
189
163
192
104
173
22

20
1

31
191

180
(NA)
180

17 632

24 230
16 924
3 570
2 413
7 495

989
2 224

222

134
(0)

458
2 811

19 703
(NA)

1 466

253



7F-208 South Atlantic-Ga. RETAIL TRADE—Merchandise Line Sales

TABLE 2. Georgia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified byj . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GIFT> NOVELTYi SOUVENIR SHOPS
(SIC 5997)

OPTICAL GOODS STORES (SIC 5998)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

TYPEWRITER STORES (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

LUGGAGE 1 LEATHER GOODS STORES
(SIC 5999 PART)

lUO
160
IBO
200
220
2U0
260
280
300
320
500
520

020
040
100
120

TOTAL

REPTG SALES BY BROAD MDSE LINES

HOBBY 1 TOY. GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR • ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR . ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. •

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RELIGIOUS GOODS STORES
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PET SHOPS (SIC 5999 PART)

TOTAL

OTHER (SIC 5999 PART)

TOTAL

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

Gl<OCERIES-0THER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

32
I

26
1

301

213

30
15
36
15

9 182

(D)

708

(D)

650

(D)

121

(0)

9« 783

79 16<t

3 917
3 IHH
9 426

(D)

(XI

100.0

(D)



RETAIL TRADE-Merchandise Line Sales South Atlantic—Ga. 7F-209

TABLE 3 Georgia—standard Metropolitan Statistical Areas: 1963
Albany SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRABEi TOTAL . . . . ,

REPTS SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS ,

PACKASEO ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH WEEOS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOT*EAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENHARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES .....
FARM EQUIPMENT. MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS.i HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
MAJOR APPl. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEN«ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE ,

LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY '.

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE

; REPTG ADOL DETAIL FOR LINE 320. . .

HARDWARE
GARDENING EQUIPMENT-SUPPLIES . . .

PLUMBING-ELECTRICAL SUPPLIES . . .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

, REPTG ADDL DETAIL FOR LINE 3«0. . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER

82 053

IK 162
3 H16

653
1 827
1 921
2 978
2 671
4 986
1 890
1 519
2 322
2 «53

956
319

1 018
1 096
3 452

15 038
« 220
2 592
1 301

(D)
(Dl

3 1430

3 189

« 856

(0)
(Dl

(D)

95
(D)

236
3 002

(D)

1 193
(D)

103

294

276

(D)

(Dl

(Dl
82
135

263
124
30
30
62

(Dl
(D)

(D)

(X)

100.0

17.3
4.2
0.8
2.2
2.3
3.6
3.3
6.1
2.3
1.9
2.8
3.0
1.2
0.4
1.2
1.3
4.2
18.3
5.1
3.2
1.6
<D)

(Dl
4.2
3.9

(X)

100.0

(0)
(D)

(D)
2.0
(Dl

4.9
61.8
(Dl

24.6
(D)
2.1

100.0

(D)

(D)
(D)

29.7
48.9

100.0
47.1
11.4
11.4
23.6

(D)

100,0
(D)

ID)

020
040
120
140
160
180
200
220
240
260
280
300
320
340
420
440
500
520

020
040
120
140
160
ISO
200
220
240
260
280
300
320
340
500
520

020
040
080
100
120
140
160

HARDWARE ST0RES--C0NT I NUED

ALL OTHER MERCHANDISE

FARM EQUIP. DEALERS (SIC 5252)

total'

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL .....

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER 1-UODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 5391

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,

5



7F-210 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Albany SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

leo
200
220
260
300
320
UOO
U80
500
520

FOOD STORES—CONTINUED

ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS. • .

MAJOR APPi-.-RAOIO-TV-MUSICAL INSTR.
KIICHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTO FUELS-LUBRICANTS .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5411

020

020
020
021
022
023
02«

040
080
100
120
140
160
180
200
220
260
300
400
460
500

500
500
508
516

520

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADOL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS. . . . . .

SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

.REPTG ADDL DETAIL FOR LINE 500.
'ALL OTHER MERCHANDISE
PAPERt PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 5421

FRUIT STORESi VEGETABLE MARKETS
(SIC 5431

CANDY. NUTi CONFECTIONERY
STORES (SIC 5441

OTHER FOOD STORES (SIC 545-5491

TOTAL

REPTG SALES BY BROAD MOSE LINES

12)

(D)
(D)

(0)

(0)

(D)

(D)

(D)

662
310

16 253

13 585

16 117
13 477
4 506
1 192

881
6 899

(01

(D)
673
(D)
(D)

(Dl

(2)

(D)

(D)

(D)

(D)

ID)

(D)

(Dl

13 526
(Dl
570
ID)

310

149

(D)

(21

(D)

(D)

(D)

(Dl

(Dl

(Dl
(Dl
4.0
1.9

83.6

100.0
83.6
28.0
7.4
5.5

42.8

(01

(0)

4.1
()
(Dl

(D)

(2)
(D)

(D)
(D)
(D)
(Dl

(Dl
(Dl

100.0
(0)

4.2
(01

1.9

(XI

100.0

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

220
240
250
280
300
320
340
380
400
420
440
500
520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS .

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES .

020
040
060
100
220
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
AUTO FUELS-LUBRICANTS

'REPTG ADDL DETAIL FOR LINE 400.

I
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 I TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

REPTG ADOL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

480
I
HOUSEHOLD FUELS-ICE . .

500
j

ALL OTHER MERCHANDISE .

520
I

NONMERCHANOISE RECEIPTS

520
520
527
528

; REPTG ADDL DETAIL FOR LINE 520.
I NONMERCHANOISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANOISE RECEIPTS.

120
140
160
180
200
220
260
280
300
520

APPARELi ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NONMERCHANOISE RECEIPTS

42



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-211

TABLE 3 Georgia—standard Metropolitan Statistical Areas: 1963-continued

Albany SMSA

[Includes only establishments wittl payroll. For explanation of tables, including lines identified by aaaaa.,^, see "Description of tfie Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

MEN'Si BOYS' APPAREL STORESi
CUSTOM TAILORS (SIC 561i 5671

TOTAL

REPTG SALES BY BROAD MOSE LINES

lUO
180
520

MEN'S-BOYS' CLOTHINGt EXC. FOOTKEAR
ALL FOOTWEAR
hONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING! SPECIALTY
STORES (SIC 562-31 568)

120
1«0
160
180
200
260
280
300
520

120
160

160
160
161
163
16«
165
168
172
173
171
175
176

180
280
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC • FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOI^TING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY! SPEC. STORES'
FURRIERS (SIC 563. 568)

120
1«0
160
180
200
260
280
300
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES

1 U22

995

903
80
13

2 559

2 «30

(0)
(D)

2 l<t2

ID)

(D)

(0)

(D>
(D)
7U

(D)

1 512

1 353
1 292

(Dl
14
25

l"t9

377
475
181
21
(0)
(D)

(D)

(D)
(01

(X)

100.0

90.8
e.o
1.3

(X)

100.0

(D)
(D)

88.1
(D)
(D)
()
(D)
(D)
3.0

(D)

96.1

100.0
95.5
(0)

1.0
1.8

11.

a

27.9
35.1
13.4
1.6
(D)

(0)

(D)

(D)

(0)

(D)



7F-212 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Albany SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified byaaaaaa. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

listimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind ol business and merchandise line
Estab

listimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
01*0

060
080
100
520

EATING PLACES ISIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

DRUG STORES 1

(SIC
PROPRIETARY STORES

59 PART 5911

REPTG SALES BY BROAD MDSE LINES

020
0"tO

100
120
260
280
320
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
KITCHENWARE-HOME FURNISHINGS
JE*ELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
120

120
120
121
122
123

260
280
320
500
520

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

020
040
060
080
100
120
140
160
180

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

KITCHEN*ARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

HARDWARE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

PROPRIETARY iTORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOL 'C DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOIHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

12
15

15 i

15
12
15
15

2
e
2
7
8

(D)

(01
(Dl

(Dl

(D)
34

454

(Dl

(Dl

140
252
876
(Dl

72
(Dl

119
58

2 540

(Dl

140
252

1 876

2 540
1 876

440
1 026
408

(Dl
72
(D)

119
58

8 208

103
(D)

(Dl
1 652

24
(Dl

(Dl

17
35

(Dl
(Dl

(Dl

(Dl

(Dl
1.1

(XI

100.0

100.0

(Dl

5.5
9.9

73.9
(Dl

2.8
(Dl
4.7
2.3

(Dl
5.5
9.9

73.9

100.0
73.9
17.3
40.4
16.1

(01
2.8
(01
4.7
2.3

100.0

1.3
(Dl

(01
20.1
0.3
(Dl
(Dl

0,2
0.4

220
240
260
280
300
320
340
400
420
440
460
480
500
520

OTHER RETAIL STORES— CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
320
400
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HARDWARE
AUTO FUELS-LUBRICANTS
NONMERCHANDISE RECEIPTS

ANTIQUE STORES! SECONDHAND
STORES (SIC 5931

BOOK! STATIONERY STORES (SIC 5941

TOTAL

SPORTING GOODS STORES! BICYCLE
SHOPS (SIC 595)

FARM, GARDEN SUPPLY STORES!
INCLUDING FEED STORES (SIC 5961

TOTAL

REPTG SALES BY BROAD MDSE LINES

JEWELRY STORES (SIC 5971

total'

FUEL! ICE DEALERS (SIC 5981

total'

OTHER STORES (SIC 5991

NONSTORE RETAILERS* (SIC 53 PART)

REPTG SALES BY BROAD HOSE LINES

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

*Nonstoie retailers, part of SIC maioi group 53, are shown separately in ttiis table.

'Merchandise line detail withheld due to insufficient reporting.

2



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-213

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables. Including tines identified by a . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

' REPTG AODL DETAIL FOR LINE 2it0

I
FURNITURE-SLEEP EQUIP. -FLOOR COVERINSS.
FLOOR COVERINGS

RETAIL TRADE I TOTAL . . . . .

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAHETTES-TOBACCO
COSMETICi-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EAC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPER I ES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEN«ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS.. HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL -

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS -

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAV-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

6 OIU

t 013

1 001
880
150
339
<593

793
309
U2"t

313
2314

U28
320
t53
319
2a7
32U
232
168
793
693
Ul
52
39

972
1 492

LUMBER YARDS
(SIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

1

2
1

6
26
2U
46
19
43
96
157

1

1

22
2
1

13
56

1 574 703

1 331 927

246 400
75 571
9 154

47 043
24 738
57 250
50 471

104 730
29 757
26 S61
39 567
42 897
18 431
13 892
11 067
16 657
46 207

239 749
63 578
44 241
4 580
6 102
3 051

53 010
57 009

52 477

IDI

(D)

(D)

(D)
387
518
404
(Dl

356
5 123

40 563
(D)

(Dl
3 626

(Dl

<DI
90

811

31 957

28 751

(Dl

(Zl

625
9

9

(Dl

(01

(Dl

998

18.5
5.7
0.7
3.5
1.9
4,3
3.8
7.9
2.2
2.0
3.0
3.2
1.4
1.0
O.S
1.3
3.5
IB.O
4.S
3.3
0.3
0.5
0.2
4.0
4.3

100.0

(Dl

(Dl

(Dl

(Dl
0.7
1.0
0.8
(D)
0.7
9.8
77.3
(Dl

(D>
6.9
(Dl

(Dl

0.2
1.5

(XI

100.0

(D)
(Z)

100.0
1.4
1.4

(D)

(01
(Dl

3.5

LUMBER YARDS—CONTINUED

340

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS' AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

200
240
250
320
340

340
340
356
357
358
359
351

500
520

BUILDING MATERIALS DEALERS
(SIC 521 PART)

HEATING' PLUMBING EQUIP. DEALERS
(SIC 5221

TOTAL

REPTG SALES BY BROAD MDSE LINES

PAINT. GLASSi WALLPAPER
STORES (SIC 523)

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS

, REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

OTHER LUMBER-BUILDING MATERIALS.
PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

GLASS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 5241

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE STORES (SIC 52511

100
120
160
200

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPER I ES-ORY GOODS

43
43
43
41
27
3

37
37
36
29
8
8

35
29
3

27

2
21

27 570
26 144
10 155
3 178

787
(01

3 414
2 226
1 843
796
(01

51
1 384
258
IDI

1 448

(Dl
394

457

(Dl

3 172

2 818

(01

(D)
(Dl

(Dl

2 608

2 347
2 265

(Dl
1 513

190
170
(D)

(01
(Dl

1 773

(Dl

94.7

100.0
94.8
36.8
11.5
2.9
(Dl

12.4
S.l
6.7
2.9
101

0.2
5.0
0.9
IDI

5.3

(01

1.4

(XI

100.0

IXI

100.

IDI

IDI

IDI
(Dl

92.5

100.0
96.5
IDI

58.7
8.1
7.2
(Dl

(Dl

(Dl

1X1

100.0

(Dl



7F-214 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963 -Continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

220
2to
260
280
300
320

320
320
322
323
32U

310

310
3«0
318
356

"tuo

460
500
520

320
380
420
HUO
520

HARDWARE STORES--CONT I NUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

REPTG ADDL DETAIL FOR LINE 320. . . .

HARDWARE
GARDENING EQUIPMENT-SUPPLIES ....
PLUMBING-ELECTRICAL SUPPLIES ....
OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . .

FARM EOUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS ISIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENT. MACHINERY .

NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES ISIC 53 PART*)

REPTG SALES BY BROAD MOSE LINES .

020
040
060
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140

140
140
141
142

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

'REPTG ADDL DETAIL FOR LINE 140. . .

;mEN'S-BOYS' clothing. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

176

92
43
1

24
112
115
116
106
150
79
66
123
97
79
103
33
14
12
4
10
1

115
86

ID)

(D)

329
(Dl
328

3 551

4 921
2 905

565
647

1 696

906

4 571
765
633
133

(0)

(D)

68
59

ID)

ID)

(D)
ID)

65

253 740

5 493
3 567

ID)
779

8 436
27 476
65 342
U 870
21 588
17 368
17 964
12 106
4 923
5 102
7 153
4 000

981
5 350

ID)
ID)

ID)
15 549
17 852

209 531

2 790
1 878

ID)
6 475

24 337

209 531
24 337
16 675
7 663

ID)
ID)
5.4
ID)
5.3
57.9

100.0
59.0
11.5
13.1
34.5

14.6

100.0
16,7
13.6
2.9

ID)
ID)

1.1
1.0

(D)

ID)

(D)
ID)

1.7

IX)

100.0

2.2
1.4
ID)

0.3
3.3
10.8
25.6
4.7
6.5
6.8
7.1
4.8
1.9
2.0
2.8
1.6
0.4
2.1
ID)
(0)

ID)

6.1
7.0

100.0

1.3
0.9
ID)

3.1
11.6

100.0
11.6
6.0
3.7

DEPARTMENT ST0RES--CONT I NUED

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
168
169
171

160
200

200
200
201
202
203

220

220
220
221
222
223

240

240
240
241
242

260

260
260
261
262

280
300
320

320
320
321
322

340
340
348
356

400
420
440
500

500
500
501
502

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN 'S-GIRt.S' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

'REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EOUIPMENT

KITCHENWARE-HOME FURNISHINGS.

iREPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EOUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

REPTG ADDL DETAIL FOR LINE 500. . . .

I
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

020
040
100
120
140
160
160

340.

LUMBER-SUILDINS MATERIALS

REPTG ADDL DETAIL FOR LINE
LUMBER-BUILDING MATERIALS . . . •

PAINT-GLASS-WALLPAPER. . . . , .

OTHER LUMBER-BUILDINS MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .......
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

22



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-215

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified b^A , see "Description of the Tables" in front]

1

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

200
220
240
260
2S0
300
J20
3«0
UOO
1120

1460

500
520

020
OHO
080
100
120
lUO

lUO
140
141
142

160
160
161
162
163
164
165
166
167
168
169
171

160
200

200
200
201
202
203

220

220
220
221
222

240

240
240
241
242

260

260
260
261
262

2S0
300
320

320
320
321
322

LIMITED PRICE VARIETY ST0RES--C0N.

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES
HAY-GRAIN-FEED-FAKM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
<SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS* CLOTHINGi EXC. FOOTWEAR . .

REPTG ADOL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

MEN'S CLOTHING ....
BOYS' CLOTHING

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

'MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL li'JSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADOL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

'REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

540
880
399
058
573
285
631
(0)
(01

(0)

(D)

058
233

17 104

12 179

1 512
53
(0)
193
220

1 070

6 795
895
600
309

1 470

5 291
1 257

159
101

IDI

(Dl

IDI

(Dl

39
(01

(01
(Dl

(0)

1 061

6 014
672
(01
235
(01

1 044

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(01

(01

318

5 607
122

7
114

41
328
863

3 886
545
345
204

11.5
2.9
1.3
6.7
1.9
0.9
5.3
(01

(01
(Dl

(Dl
19.7
4.0

(XI

100.0

12.4
0.4
(Dl
1.6
1.8

100.0
13.2
8.S
4.5

12.1

100.0
20.0
2.5
(Dl

(01
101
(Dl

(01
0.6
(Dl
(Dl
(Dl

(01
8.7

100.
11.2
(Dl
3.9
(Dl

8.6

100.0
(Dl

(Dl
(Dl

4,2

100.0
(Dl

(Dl
(Dl

2.6

100.0
2.2
0.1
2.0

0.3
2.7
7.1

100.0
14.0
8.9
5.2

GENERAL MERCHANDISE STORES—CON.

340

340
340
348
356

400
420
440
460
480
500

500
500
501
502
503

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

XUMBER-BUILOING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SEWING. NEEDLEWORK STORES
(SIC 539 PARTI

020
040
060
080
100
120
140
160
180
200
220
240
250
280
300
320
J40
380
400
420
460
480
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICE-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

10



7F-216 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Atlanta SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by j
, see "Description of the Tables" in front]

020

020
020
021
022
023
02V

040
060
080
100
120
1«0
160
180
200
220
240
260
280
300
320
310
380
"too

U20
460
480
500

500
500
608
516

520

Kind of business and merchandise line

GROCERY STORES t INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . , .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNGt EXC. FOOTHEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOi^TING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . .

TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

;
REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER 1 PAPER FRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

Estab-

lishments

(number)

558

528
528
490
469
453
523

22
2

73
484
418
27
60
6
6

10
3

59
3
6

12
3
1

12
4

17
6

400

399
399
395
87

265

MEAT MARKETS (SIC 542 PARTI

total'

FISH (SEAFOODl MARKETS (SIC 542 PART)

TOTAL

FRUIT STORES. VEGETABLE MARKETS
(SIC 543)

CANOYi NUT. CONFECTIONERY
STORES (SIC 5441

REPTG SALES BY BROAD MDSE LINES

DAIRY PRODUCTS STORES (SIC 545)

TOTAL

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

303 826

276 512

229 610

272 485
226 393
69 442
19 963
11 248

126 080

166
(D)

1 760
10 553
16 208

(D)

(D)

(Z)

(Zl

(Dl

(D)
(Dl

(D)

(Z)

(Z)

(Dl

(D)
241
(Z)

(Z)

(Z)
8 507

252 795
8 504
7 515

i

779
I

7 432
i

721

(Dl

(Dl

83.0

100.0
83.1
25.5
7.3
4.1

46.3

0.1
(Dl

0.6
3.9
5.9
(D)

(D)
(Z)

(Z)

ID)

ID)
(D)

(D)
(Z)

(Z)
(D)

(D)
0.1
(Z)

(Zl

(Z)

3.1

100.0
3.4
3.0
0.3

2.7

(X)

100.0

020
100
220
240
260
280
300
320
340
380
400
420
440
500
520

Kind ol business and merchandise line

RETAIL BAKERIES (SIC 546)

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIESi MANUFACTURING
(SIC 5462)

Estab-

lishments

(number)

RETAIL BAKERIESi NONMANUFACTUR I NG
(SIC 5463)

EGG AND POULTRY DEALERS
(SIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES (SIC 549 PART)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . , . <

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

FRANCHISED (SIC 551]

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO

Sales

($1,000)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Merchandise line detail withheld due to insufficient reporting.

5 759

(0)

918

(D)

427



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-217

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963 -Continued

Atlanta SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

380
UOO
420
UUO
500
520

100
380

380
380
381
382
383
385
386
387
388

100

UOO
400
401
403

420

420
420
421
422
423
424

440
500
520

520
520
527
528

PASSENGER CAR DEALERSi
FRANCHISED--CONTINUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

DOMESTIC CAR DEALERS (SIC 551 PARTI

REPTG SALES BY BROAD MDSE LINES

CIGARS-C ICARETTES-TOBACCO
AUTOMOBILES-TRUCKSi • . •

380
380
381
383
385
386
367
388

400
400
403

420

420
420
421
422
423
424

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NEW PASSENGER CARSi KHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL,
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES
[

;
REPTG ADDL DETAIL FOR LINE 420

, TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

.REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . . .

IMPORTED CAR DEALERS (SIC 551 PARTI

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420. . . , .

; TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSURIES

1

"
60
60
60
6

29
59
51
20
6

222 345
392

15 160
(Dl
(D!

13 286

(01
202 679

227 704
202 450
134 089

2 434
13 2S1
37 253
13 570

(0!
(D!

311

169 694
311
(Z)

(Dl

13 291

223 603
13 278
6 614
3 950

941
1 200

(Dl

(Dl

11 450

219 503
11 420
10 209

1 205

441
563
531
880
570
360
(Dl

(0)

81

184
72
72

938

7 419
925
516
164
58

205

(01
88.9

100.0
88.9
58.9
1.1
5.8
16.4
6.0
(Dl

(Dl

0.1

100.0
0.2
(Zl

(Dl

5.8

100.
5.9
3.0
1.8
0.4
0.5

(Dl

(Dl

5.0

100.0
5.2
4.7
0.5

74.6

100.0
74.8
47.5
11.8
7.7
4.8
(Dl

(Dl

1.1

100.0
1.0
1.0

12.4

100.0
12.5
7.0
2.2
0.8
2.8

IMPORTED CAR DEALERS—CONTINUED

88.4



7F-218 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-Continued

260
300
320
UOO

400
"too

1*01

420

;
REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLIN'E

420
420
426
427
428
429
431 '

432
433
434 .

435 •

436

;

500
520

520
520
524
525
526

, REPTG ADDL DETAIL FOR LINE 520. . . .

> NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

220
240
260
280
300
320
340
400

400
400
403

420

420 '

420
426
427
428
429
431 ,

432 >

434
436

;

500
520

520
520
524
526

020
100
220

Atlanta SMSA
[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^.^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line

TIREi BATTERY. ACCESSORY
DEALERS—CO NT I NUED

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS ....

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . ,

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLO TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRt-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

'REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DF ,LERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

BRAKE AND WHEEL SERVICES . . .

OTHER NONMERCHANDISE RECEIPTS.

MISC. AIRCRAFTi MARINEi AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL ....
reptg sales by broad mdse lines

groceries-other foods
cigaks-cigarettes-tobacco
major appl.-radio-t»-musical instr.

Estab

lishments

(number)

Sales

($1,000)

28
(Dl
(Dl
(D)

2 561
134
129

12 829

9 661
8 052
1 296
2 555

907
958
(Dl

1 260
206
411
(Dl
289

(Dl

1 219

7 891
863
563
80

207

9 390

8 879

2 765
(Dl

538
(Dl
(01

(Dl

(Dl

(Zl

222
3
3

6 035
1 658
500
874
(0)
(D)

(01
(01

(Dl
(Dl

145
(Dl

(Dl.

(Dl
(Dl

(Dl

10 630

6 453

(Dl

(Dl

(Dl

Percent

of sales

accounted

lor by the

specified

merchandise

0,2
(Dl
(Dl
(01

100.0
5.2
5.0

84.9

100.0
33.3
13.4
26.4
9.4
9.9
(Dl

13.0
2.1
4.3
(Dl
3.0

(Dl

8.1

100.0
10.9
7.1
1.0
2.6

100.0

31.1
(Dl
6.1
(Dl
(Dl

(Dl
(Dl

(Zl

100.0
1.4
1.4

(Dl

100.0
27.5
8.3
14.5
(Dl

(Dl
(Dl
(Dl

(Dl
(Dl

1.6
(Dl

100.0
(Dl
(Dl
(Dl

(XI

100.0

(01
(Dl

(01

300
380
400
500
520

Kind of business and merchandise line

020
040
100
120
220
260
300
320
340
380
400

400
400
401
402
403

MISCELLANEOUS AIRCRAFT. MARINEi
AUTOMOTIVE DEALERS--CONT I NUED

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 I TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

460
480
500
520

520
520
527
528

REPTG ADDL DETAIL FOR LINE 420
I

TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

Eslab-

lishments

(number)

Sales

($1,000)

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

230
526
(Dl
417
(Dl

6 003

(Dl

126



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-219

020
080
100
120
140
160
leo
200
220
2U0
260
280
300
320
500
520

100
120
140
160
180
280
520

100
120
140

140
140
142
143
144
145
146

160
160
164
165
168
172
173
174

180
280
520

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^.^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line

APPAREUt ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES . :

GROCERIES-OTHER FOODS .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGt EXC. FOOTKEAR .

KOMEN'S-GIRLS' CLOTHING. EXC. FOOTKEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN' Si BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

•OMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

HEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

Estab

lishments

(number)

REPTG ADDL DETAIL FOR LINE 140. . .

.MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
; WOMENiS-GIRLSi CLOTHING. EXC. FOOTWEAR.
HOSIERY
LINGERIE
WOMEN IS SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

CUSTOM TAILORS (SIC 5671

total'

453

352

1

2
2
12

128
206
167

9
1

2
7

25
6
4
17

122

Sales

($1,000)

83 067

71 406

(Dl

(Dl

ID)
411

19 387
32 648
16 066

277
(Dl

(Dl

(Dl

287
(Zl

(D)
325

1 797

15 266

(Dl

(Dl
14 041

51
997
(Dl

175

Percent

of sales

accounted

for by the

specified

merchandise

line

(Dl

(Dl
13 854

14 420
13 225

521
5 998
2 656

680
3 385

51

459
51
(D)

(D)
32

(Dl

(Dl

ID)

IDI

(D)

175

(XI

100.0

(Dl

(0)
(Dl
0.6

27.2
45.7
22.5
0.4
(0)

(Dl

(01
0.4
(Zl

(Dl
0.5
2.5

100.0

ID)

(D)
92.0
0.3
6.5
(D)

1.1

(Dl

(D)
91.9

100.0
91.7
3.6

41.6
18.4
4.7
23.5

0.3

100.
11.1
(D)
(Dl
7.0
ID)

ID)

(Dl

(D)

(Dl
1.2

080
120
140
160
ISO
200
240
260
280
300
500
520

080
120
140

140
140
142
143
144
145
146

160
160
161
153
164
165
168
172
173
174
175
176

180
200
280
300
500
520

Kind of business and merchandise line

140
150
180
240
250
280
500
520

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3 1 568)

TOTAL ...

REPTG SALES BY BROAD MDSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

HENis-aOYSi CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

BOYS' CLOTHING
HEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

I
CHILDREN. S-INFANTS' WEAR

• MILLINERY
' HOSIERY
I

LINGERIE
I WOMEN'S SPORTSWEAR
' DRESSES
;
COATS-SUITS

I
HANDBAGS

> FURS
\
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 553. 5681

Eslab

lishments

(number)

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

108

79

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160



7F-220 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963 Continued

Atlanta SMSA
[Includes only establishments with payroll. For explanation of tables, including lines Identified by j

, see "Description of the Tables" in front]

160
160
163
16e
1714

175

280
520

,
REPTG ADDL DETAIL FOR LINE 160

I WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MILLINERY
HOMEN'S SPORTSWEAR
HANDBAGS
OTHER WOMEN 'S-G;RLS' CLOTHING-ACCESS..

140
140
142

160
160
151
154
155
168
172
173
174
175

180
240
260
280
500
520

Kind ol business and merchandise line

MILLINERY STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

CORSETi LINGERIE STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HOSIERY STORES (SIC 553 PART)

TOTAL

APPAREL 1 ACCESSORY 1 OTHER SPEC.
STORES (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. .

MENIS-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING

WOMEN'S-GIRL,-.' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN IS SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMENiS-GIRLSi CLOTHING-ACCESS..

Estab-

lishments

(number)

020
100
120
140

140
140
142
143
144
145
146

ALL FOOTWEAR
FURNITURE-SLEEP EQUIP. -FLOOR CO^RINGS.
KITCHENWARE-HOME FURNISHINGS. - , . . .

JEWELkY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERSi FUR SHOPS (SIC 5681

TOTAL

FAMILY CLOTHING STORES (SIC 555)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYSi CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MENIS-BOYSI CLOTHINGi EXC. FOOTWEAR
BOYSi CLOTHING
HENiS TAILORED OUTERWEAR
OTHER MENIS OUTERWEAR
MENiS HATS
OTHER MENIS CLOTHING

Sales

($1,000)

588

441

423

441
423
376
ID)
(D)

(D)

(Dl

(D)

294

(D)

(D)

ID)

(D)

2 508

2 543
2 453

(D)

59
57

1 537
385
148
(0)
125

(D)

(Dl

(D)
(D)

ID)
ID)

Percent

of sales

accounted

lor by the

specified

merchandise

line

10 535

ID)

(01

12)
5 054

7 585
4 051

510
1 945

447
116
942

IX)

100.0

95.9

100.0
95.9
85.3
ID)
ID)

(D)

(D)

(D)

(X)

100.0

100.0
ID)
IDI

95.1

100.0
96.9
IDI
2.3
2.2

54.4
15.1
5.8
IDI

5.0

IDI

(Dl

(D)
ID)

ID)

(D)

100.0

ID)

(D)

IZl
48.0

100.0
52.8
7.9
25.3
5.8
1.5

12.3

150
150
151
163
164
165
158
172
173
174
176

180
200
220
240
260
280
300
320
500
520

Kind of business and merchandise line

FAMILY CLOTHING STORES--CONT I NUED

WOMENIS-GIRLSI CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLSI CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMENiS-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE .........
NONMERCHANDISE RECEIPTS

080
140
160
180
300
500
520

SHOE STORES ISIC 555)

TOTAL

REPTG SALES BY BROAD MDSE LINES

PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES ISIC 566 PART)

TOTAL

WOMEN'S SHOE STORES ISIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ISO ALL FOOTWEAR

Estab-

lishments

(number)

180
180
181
182
183

I

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

520 NONMERCHANDISE RECEIPTS

140
150
180

180
180
181
182
183

CHILDREN'S! JUVENILES' SHOE
STORES (SIC 555 PART)

FAMILY SHOE STORES ISIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENIS-GIRLSI CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE ISO. .

ALL FOOTWEAR
MENIS AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

39



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-221

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^^^^M., see "Description of the Tables" in front]

Kind of business and merchandise line

rAHILY SHOE STORES—CONTINUED

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

CHILDREN'S. INFANTS' «EAR
STORES (SIC 564)

Estab

lishments

(number)

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 5691

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES .

ALCOHOLIC DRINKS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEN*ARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALCOHOLIC DRINKS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALCOHOLIC DRINKS
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

I REPTG ADDL DETAIL FOR LINE 2"t0

'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

260
280
300
320
3H0
500
520

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

Sales

($1,000)

223

137

1

29
72
131
51
2
3

5
3

7
48

1B3

115

1

22
72
115

(Dl
(01
238

Percent

of sales

accounted

for by the

soecified

merchandise

line

26 928

(Dl
(Dl

2 668
21 012

(Dl

(Dl

(Dl
33

(Dl
49

(Dl

32 414

23 333

(Dl
408

2 668
18 539

99



7F-222 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
520

RADIOi TELEVISION 5T0RES--C0NT I NUED

NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 57331

TOTAL

REPTS SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

NONMERCHANDISE RECEIPTS .......

RECORD SHOPS (SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

220

220 V

220 t
228
229
231
232
23«

520

020
OUO
060
080
100
120
260
2S0
300
U20
500
520

020
OUO
060
080
100
120
260
280
300
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD I OS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

KITCHENKARE-HOME FURNISHINGS
JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

640

78
613
141
41
123

U
1

3

1

1

13
133

568

73
568
69
29
HI

4

1

3

1

13
121

4 896

3 249

3 144
105

817

IDI

2 593

ID)

2 506
2 426

913
687
692
ID)
(Dl

ID)

78 231

620
65 767
8 939
1 027

557
(Z)

ID)
ID)

(D)
(D)
236

1 089

(01

65 150
4 367

852
(D)

IZ)

ID)

(D)

(D)
236

1 001

(X)

100.0

96.8
3.2

(X)

100.0

(X)

100.0

(D)

100.0
96.8
36.4
27.4
27.6
(D)
(0)

(D)

100.0

0.8
84.1
11.4
1.3
0.7
IZ)

(Dl
(D)
(D)
(D)
0.3
1.4

100.0

(01

89.7
6.0
1.2
(D)

(Zl

(Dl
(Dl

(D)
0.3
1.4

020
040
060
080
100
120
260
500
520

040
060
080
100
280
500
520

020
040
060
080
100
120
280
300
500
520

040
100
520

020
040
060
080
100
420
520

020
040
080
100

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
MEALS-SNACKS.
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS .

DRINKING PLACES (ALCOHOLIC
BEVEriAGES) (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
TIRES-BATTERIES-ACCESSORIES . . . .

NONMERCHANDISE RECEIPTS

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

590



RETAIL TRAD£-Merchandise Line Sales South Atlantic-Ga. 7F-223

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kir)d of business and merchandise line

120
luo
160
ISO
200
220
2U0
260
280
300
320
310
500
520

020
OUO
OSO
100
120

120
120
121
122
123

110
160
leo
200
220
240
260
280
300
320
310
500
520

DRUG STORES. PROPRIETARY
ST0RES--C0NT1NUED

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC . FO0T«EAS .

tOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES ISIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

,
REPTG ADDL DETAIL FOR LINE 120

i COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

020
040
060
080
100
120
140
150
180
200
220
240
260
280
300
320
340
380
400
420
440

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES ISIC 591 PARTI

total'

Eslab-

lishments

(number)

other RETAIL STORES
ISIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RA0I0-TV-MU5ICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY

215
2
14
9
5

23
5

34
71
11
13
1

111
65

70
121

4
174
210

206
206
191
206
149

2
14
9
5

22
S

33
70
11
13
1

108
65

Sales

({1,000)

886

548

47
19
6

218
23
7

23
13
13
5

56
41
36
71
31
33
5
7
7
14
3

31 352
(0)
(D)

(Dl

(Dl

125
(Dl

296
778
123
(Dl
(Dl

1 937
(Dl

44 645

(01
(01

67
4 501

31 200

44 125
30 801
11 486
12 879
6 456

(0)
(Dl

(01
(Dl

(01
(01

(Dl

(01

123
(01
(01

1 922
(01

Percent

of sales

accounted

for by the

specified

merchandise

line

1



7F-224 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963 -Continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
ouo
100
120
mo
160
220
2«0
260
280
500
520

020
100
120
mo
160
220
260
280
500

500
500
508
512
513
5m
515

520

520
520
523

800K> STATIONERY STORES (SIC 59«

>

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

*0MEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL.-RA0I0-TV-MU5ICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 5'3«2

1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENHARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE ,

REPTG ADDL DETAIL FOR LINE 500. . . . .

ALL OTHER MERCHANDISE .

COMMERCIAL STATIONERY-OFFICE SUPPLIES.
SOCIAL STATIONERY-GREETING CARDS . . .

BOCKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . . .

NONMERCHANDISE RECEIPTS
OTHER NONMERCHANDISE RECEIPTS

STATIONERY STORES (SIC 59431

TOTAL*

OttO

100
lUO
160
180
280
300
500
620

010
100
lUO
160
180

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

SPORTING GOODS STORES (SIC 59521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR,
ALL FOOTWEAR

(Dl

(Dl
(01

(D)

(D)

(D)

(D)

(Dl

(D)
(Dl

205
31

1 «72

1 356

(D)

(Dl

(01

(Dl

(Dl

(Dl
(01

(Dl

1 287

1 229
I 159

(Dl
(Dl

(01
(01

(Dl

(Dl

(Dl

(Dl

1



RETAIL TRADE—Merchandise Line Sales South Atlantic—Ga. 7F-225

TABLE 3 Georgia—standard Metropolitan Statistical Areas: 1963 -Continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by tlie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

FUELi ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BF?OAD HOSE LINES . .

GROCEi^IES-OTHER FOOOS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY .......
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER .MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS I SIC 5982 PARTI

total'

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

BOTTLED GAS DEALERS (SIC 5981*

)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
FARM E(JUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 5992]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CIGAR STORES! STANDS (SIC 59931

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE .

1 »97

3 608

(D)
214
(D)

(D)

(D)

(D)

(0)

(D)
(D)

2 973
(0)
199

(D>

(01
278
(D)

1*25

(0)

(D)

319
(01

(D)

(D)
(Dl

(D)

100.0

(D)
5.9
(D)
ID)

(0)

(0)
(D)

(D)
(0)

82.4
(Dl
5.5

073
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020
ouo
100
120
lUO
160
180
200
220
2«0
260
280
300
320
3«0
U20
440
«60
500
520

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963—Continued

Atlanta SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "E)escription of the Tables" in front]

Kind of business and merchandise line

OTHER (SIC 5999 PART)

total'

NONSTORE RETAILERS
(SIC 53 PART*I

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECI<EATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab-

lishments

(number)

Sales

($1,000)

1 057
(D)

5 1121

(Dl

(Dl
(D)

(Dl

3 8U9
3 119

(D)

1 065
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(01
7 536

(Dl

Percent

of sales

accounted

for by the

specified

merchandise

line

2.3
(Dl

11.9
(D)

(Dl
(01

(D)
8. It

6.S
(D)

2.3
(Dl
(Dl
(Dl

(Dl

(Dl

(Dl

(Dl
16.5
(Dl

Kind of business and merchandise line

MAIL-ORDER HOUSES (SIC 5321

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 53« 1

Eslab

lishments

(number)

020
120
i«o
160
200
220
2«0
260
280
340
500
520

DIRECT SELLING ( HOUSE-TO-HOUSE 1

ORGANIZATIONS (SIC 5351

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN iS-GIRLSi CLOTHINGi EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUblCAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

*Nonstore retailers, part of SIC major group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(X) Not applicable. (Z) Less than 0.05%.

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

5
3

2
25
12

11 075

9 497

(Dl
(Dl

(Dl

(Dl
see
878
105
493
54
(Dl

5 828
180

(XI

100.0

(01
(Dl

(Dl
(Dl
9.4
9.2
1.1
5.2
0.6
(Dl

51.4
1.9



RETAIL TRADE—Merchandise Line Sales South Atlantic—Ga. 7F-227

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963—Continued

Augusta, Ga.-S.C., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business anij merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

100
i«o

RETAIL TRADE I TOTAL . . . . ,

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXCi FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MEI<CHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS." HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD HOSE LINES .

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
FARM EQUIPMENT. MACHINERY
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL -

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HEATING PLUMBINGi PAINTi
ELECTRICAL STORES (SIC 522-52U1

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

LUMBER-SUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES

C IGARS-C I GARETTE5-T0BACC0
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR

827

198
171
12
93
183
1U2
60
70
56
59
89
61
9<t

65
63
72
U5
141

176
1U6
10
19
33
183
289

196 773

39 682
6 305

730
4 729
4 048
8 933
6 303
13 919
3 968
4 329
6 266
6 838
2 385
2 396
1 841
2 867
7 897

33 206
12 256
5 758
1 566
954

2 101
6 384
7 320

11 052

(D)

(D)

(01

(Dl
506
58
51
9

88
1 069
7 352

<DI

(I
183

(D)

(D)

119
634
(Dl

2 016

1 620

(01

(01
1 471

(D)

1 623

1 396

ID)

(Dl

100.0

20.2
4.2
0.4
2,4
2.1
4.5
3.2
7.1
2.0
2.2
3.2
3.5
1.2
1.2
0.9
1.5
4.0
16.9
6.2
2.9
0.8
0.5
1.1
4.3
3.7

(0)
(D)

(D)

(Dl
4.6
0.5

HARDWARE STORES—CONTINUED

180
200
220
240
260
280
300
320

320
320
322
323
324

340

340
340
348
356

520

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 340. .

[LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»l

REPTG SALES BY BROAO MDSE LINES

0.5
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TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963 -Continued

Augusta, Ga.-S.C., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmcnts

(nuinber)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160

160
160 ,

161 '

162 '

163
164
165
166

;

167
168
169 '

160
200

200
200
201
202
203

220

220
220
221
222

240

240
240
241
242

DEPARTMEINT 5T0f?E:S--C0NT I NUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTKEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CORTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CUkTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RADIO-TV-MUblCAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

260 > REPTG ADDL DETAIL FOR LINE 260.
260 {kITCHENWARE-HOME FURNISHINGS. .

261 t CHINA-GLASSWARE
262 » KITCHENWARE-HOUSEWARES . . . .

260
I

JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 I HARDWARE

320
320
321
322

340

340
340
348
356

400
420
440
500

500
500
501
502
503

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

; LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

020
040
120
140
160
160
200
220

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWASE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

500.'REPTG AODL DETAIL FOR LINE

I
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS .

BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

5 813

21 924
5 585

704
353
176
296

1 068
445

1 195
962
323

1 252
2 187

21 924
2 099

(01
1 305

(Dl

1 579

20 290
1 579

(Dl

(Dl

1 624

21 350
1 824
585

1 127

917

21 924
673
325
626

385
562
789

(01

(Dl
(Dl

(Dl

(Dl

(01

(Dl

(01

(Dl

(Dl

(Dl
1 135

21 924
1 101

504
(Dl

(Dl

1 743

(Dl

482
437
519
451
246
650
U2

25.5

100.0
25.5
3.2
1.6
0.8
1.4
4.9
2.0
5.5
4,4
1.5

5.5
9.6

100.0
9.5
(0)

6.0
(01

6.9

100.0
7.6
(Dl

(Dl

6.0

100.0
6.5
3.2
5.3

4.0

100.0
4.0
1.5
2.9

1.7
2.5
3.5

100.0
(Dl

(01

(Dl

(Dl

100.0
(Dl

(Dl

(Dl

(01

(Dl

(Dl

5.0

100.0
5.0
2.3
(01

(0)

7.6

240
260
260
300
320
500
520

020
040
060
080
100
120
140
150
180
200
220
240
250
280
300
320
340
400
420
500
520



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-229

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Augusta, Ga.-S.C., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

160
ISO
200
260
280
300
320
340
380
«00
1120

«60
480
500

500
500
508
516

520

GROCERY STORES 1 INCLUDING
DtLICATESSENS--CONTINUED

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
PAPER 1 PAPER PRODUCTS
AlL other MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD! MARKETS
ISIC 5421

FRUIT STORESi VEGETABLE MARKETS
ISIC 5431

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDY I NUT. CONFECTIONERY
STORES ISIC 5441

OTHER FOOD STORES (SIC 545-5491

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

220
240
260
280
300
320
340
380
400
420
480
500
520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

12
5
8
4

11
10
1

36
9

40
2

10
37

(Zl

(Dl

(Zl
(Dl

175
(Dl

(Zl
(Zl

IDl

ID)

111
(Dl
(Dl

(21

IDl

38 597
1 427
1 292

75

1 044

43 223

751
(D)

91
(Z)

334
203
(Dl

32 789
220

4 117
(Dl

2 569
2 134

(Zl

(Dl

(Zl
(Dl

0.4
(Dl

(Zl
(21

(Dl

(Dl
0.2
(Dl
(Dl

(21
(Dl

100.0
3.7
3.3
0.2

2.4

67 (XI

(Dl
I

100.0

100.0

1.7
(Dl

0.2
(Zl
0.8
0.5
(Dl

75.9
0.5
9.5
(Dl

5.9
4.9

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
300
380
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 i TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

460
480
500
520

520
520
527
528

120
140
160
180
200
220
240
260
280
300
320
500
520

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

120
140
160
180
280
520

APPAREL. ACCESSORY STORES ISIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

MEN.S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

29
16

1

2
35

1

1

2

151

136
136
136
18

114

25
38
22
6
I

1

8

1

2
5

24

18 566

13 382

1S4
82
(Dl

(Dl
220
(Dl

(Dl
(01

11 606

11 710
10 267
9 139

516
606

614

7 525
516
87
14

415

(Dl

(Dl
35

386

5 856
364
243
121

(XI

100.0

1.4
0.6
(Dl

(Dl

1.6
(Dl
(Dl

(Dl
86.7

100.0
87.7
78.0

4.6

100.0
6.9
1.2
0.2
5.5

(Dl

(Dl
0.3
2.9

100.0
6.2
4.1
2.1

34



7F-230 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-Continued

Augusta, Ga.-S.C., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

WOMEN'S CLOTHItJGi SPECIALTY
STORES I SIC 552-31 568)

120
140
160
180
200
220
240
280
500
520

120
lUO
150

150
150
161
163
164
165
158
172
173
171
175
176

180
200
220
210
280
520

120
110

140
140
142
143
144
145
146

REPTG SALES BY BROAD HDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYSi CLOTHING. EXC. FOOTWEAR •

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLUOR COVERINGS.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORYi SPEC. STORESi
FURRIERS (SIC 553i 558)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 5551

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. • . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

(D)
(D)

211
(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

(Dl
(Dl

4 357
3 473

329
(01

82
300
755

1 255
458
92
(Dl

170

(01

(Dl

(Dl

(Dl

(Dl

126

455

(Dl

2 964

2 955

(Dl
923

752
217
37
58
42
8

68

100.0

(01
(Dl

82.1
(01

(01
(Dl
(Dl

(Dl

(Dl
(01

(Dl

(Dl
(Dl

100.0
79.7
7.5
(01
1.9
5.9
17.5
28.8
10.5
2.1
(01

3.9

(Dl

(D)

(Dl
(Dl
(Dl

2.7

(XI

100.0

(XI

100.0

(01
31.2

100.0
28.9
4.9
9.0
5.5
1.1
9.0

FAMILY CLOTHING ST0RES--C0NT I NUED

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

150 {REPTG ADOL DETAIL FOR LINE 160
150 'WOMENIS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
161 I CHILDREN'S-INFANTS' WEAR
163 ' MILLINERY
154

I

HOSIERY
165 , LINGERIE
158 ' WOMEN'S SPORTSWEAR
172 ' DRESSES
173

l

COATS-SUITS
174 , HANDBAGS
175 y OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS
250 KITCHENWARE-HOME FURNISHINGS
280 JEWELRY-OPTICAL GOODS
320 HARDWARE
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

140 MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

150 I
WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.

ISO I ALL FOOTWEAR
300 • SPORTING-RECREATION EQUIPMENT
500 ! ALL OTHER MERCHANDISE
520 ' NONMERCHANDISE RECEIPTS

200
220
240
250
280
340
420
500
520

OTHER APPAREL 1 ACCESSORY STORES
(SIC 554 1 5691

200
220
240
260
280
340
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITUREi HOME FURNISHINGSi
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITUREi HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

752
350
(Dl

(Dl

23
39
71
98
51
(Dl
22

229
(01

(01
(Dl

(Dl

(Dl
(01

(01
(01

358
(Dl

(Dl

(01

259

(01

14



RETAIL TRADE-Merchandise Line Sales South Atlantic—Ga. 7F-231

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Augusta, Ga.-S.C., SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOUSEHOLD APPLIANCE. RADIO-TV,
MUSIC STORES ISIC 572,573)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENKARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS .

LUMBER-BUILDING MATERIALS ,

TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

EATING, DRINKING PLACES ISIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 5813)

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 5911

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

5
107
3t
9
17
2
1

2
8

17

156

98

2 75t

12
2 067

(Dl

358
(D)

(D)

(D)

(D)
285

7 992

(Dl

6 926
660
136
105
(13)

ID)

(Dl

17
9U

12 181

7 1162

5
6 878

209
lit
102
(Dl

(0)

(D)
47
(Dl

7 Oil

211
102
(D)

(182

5 1181

(Dl

(01

(Dl
(Dl

(Dl
72
(Dl

(0)

(0)
155
(Dl

100.0

o.u
75.1
(Dl

13.0
(Dl
(Dl

(Dl
(D)

10.3

100.0

(D)
86.7
8.3
1.7
1.3
.D)

(D)

(Dl
0.6
1.2

100.0

0.1
92.2
2.8
1.5
1.4
iOl
(Dl

(Dl
0.6
(0)

020
040
060
080
100
120
140
180
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
060
080
100
120
500
520

100.0

3.0
5.7
(D)

6.9
78.2
(Dl
(01

(01
(Dl

(Dl
1.0
(D)

(Dl

(Dl

2.4
(Dl

220
240
260
280
300
320
340
380
400
420
500
520

DRUG STORES (SIC 591 PARTI

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS -

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALE-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES> SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

212

139

3
8
6

58
10
1

1

1

12
3

4
14
12
6
2
1

2

(01

80
(01

4 279
702
(Dl

(D)

(D)
270
93
21

1 667
729
229
(D)

(D)

(01
244
(Dl
901

1 874
1 494

323

5 248

4 558

(Dl
80
(01

4 279
(Dl

(D)

(01
45

100.0

(Dl

0.6
(01

32.5
5.3
(01

(0)

(D)

2.1
0.7
0.2
12.7
5.5
1.7
(D)

(D)

(Dl

1.9
(01

6.8
14.2
11.4
2.5

100.0

(Dl

1.8
(Dl

93.9
(D)
(D)

(Dl

1.0

42



7F-232 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Augusta, Ga.-S.C., SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by j

, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merctiandise

line

ito
leo
220
300
320
500
520

BOOKi STATIONERY STORES (SIC 59"t>

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

SPORTING GOODS STORES. BICYCLE
SHOPS ISIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EOUIPHENT . . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 596]

TOTAL

REPTG SALES BY BROAD MDSE LINES

320

500

HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . • . .

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES

220
260
280

280
280
281
282
283
28U
265
286

520

520
520
529

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

REPTG AODL DETAIL FOR LINE 520.
; NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

220
340
400
420
440
480
500
520

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

NONMERCHANDISE RECEIPTS

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

10

(na)
10

416

(D)

(D)

(D)

(D)

704
(D)

(D)

(D)

(D)

901
(D)

(D)

(D)
1 562

1 787
1 562
460
142
631
144
155
36

(D)

1 787
(NA)
104

3 224

2 133

95
(D)

(D)

(D)

(D)

1 874
(D)

54

(XI

100.0

100,0

(D)

(D)

(D)
91.2
(D)
(D)
(D)

(D)
82.0
(D)

ID)

(D)
87.4

100.0
87.4
25.7
7.9
35.3
8.1
8.7
2.0

ID)

100.0
(na)
5.8

(X)

100.0

4.5
(D)
(D)
(D)
(D)

87.9
(D)
2,5

OTHER STORES (SIC 599)

TOTAli

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
160
180
200
220
240
260
280
300

j

320
340

I

420
440
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

795
(D)
828
(D)

(D)
(D)

(D)

(D)
(D)

158
12

(D)

(0)

(Dl
(Dl

(D)

ID)
(D)
(D)

^Slandaid Notes: - Represents zero. (D) Withheld to avoid disclosure

Nonstore retailers, part of SIC major group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

CHATTANOOGA, TENN.-GA.. SMSA-Data will be shown in West South Central Report, BC63-RS7G.



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-233

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963- -Continued

Columbus, Ga.-Ala., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" in front]

Kind ol business and merchandise line

RETAIL TRADEi TOTAL . . . . i

REPTG SALES BY BROAD MOSE LINES . ,

GROCERIES-OTHER FOODS •

MEALS-SNACKS '

ALCOHOLIC DRiNKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENIS-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . .

LUMBERi BLOG. MATLS.i HARDWAREi
FARM EQUIP. DEALERS (SIC 62)

TOTAL

reptg sales by broad mdse lines .

women 's-girls' clothingi exc. footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. .

furniture-sleep equip. -floor coverings
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment ....
hardware
lumber-building materials
automobiles-trucks
tires-batteries-accessor;es
farm eouipmenti machinery
all other merchandise
nonmerchandise receipts

LUMBERi BUILDING MATERIALS
DEALERS I SIC 521)

Estab-

lishments

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HEATING PLUMBINGi PAINTi
ELECTRICAL STORES (SIC 522-521)

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

FOOTWEAR.WOMEN15-GIRLS1 CLOTHINGi EXC.
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

Sales

($1,000)

230



7F-234 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963 -Continued

Columbus, Ga.-Ala., SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

160

160
160
161
152 I

163
16lt

165 I

166 '

167
158
169 >

180
200

200
ZOO
201
202

220

220
220
221
222

2«0

240
ZUO
2m
242

250

260
260
251
262

280
300
320

320
320
321
322

340

340
340
348
356

420
440
500

500
500
501
503

REPTG ADDL DETAIL FOR LINE 220. . .

; MAJOR APPL.-RADIO-TV-MublCAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

020
040
120
140
160
180
200
220
240
260
280

Kind ol business and merchandise line

DEPARTMENT ST0RES--C0NT I NUED

WOMEN 'S-SIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN -S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S- INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

Estab

lishments

(number)

, REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

; REPTG ADDL DETAIL FOR LINE 340. .

'LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
: OTHER LUMBER-BUILDING MATERIALS.

TIRES-BATTERIES- ACCESSORIES
FARM EQUIPMENT' MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500.
.ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS . . . .

ALL OTHEk MERCHANDISE

NONHERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES ISIC 533)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC, FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

Sales

($1,000)

13 522
2 534

272
127
(Dl

(Dl
519
229
559
454
(Dl

841
1 498

13 622
881
226
555

3 008

ID)
ID)

(D)
(Dl

1 194

12 112
988
275
711

620

13 622
312
(Dl

(Dl

232
(Dl

(Dl

(Dl

(Dl

(01
(Dl

(Dl
(Dl
(Dl

(Dl

(01

(Dl

390

13 622
236
(Dl

(Dl

1 724

221
(Dl
347
455
433
(Dl

(Dl

(Dl
(Dl

(Dl
105

Percent

ol sales

accounted

lor by ttie

specified

mercliandise

line

23.5

100.0
18.6
2.0
0.9
(Dl
(Dl
3.8
1.7
4.2
3.3
(Dl

4.5
8.0

100.0
5.5
1.7

16.0

100.0
(Dl

(Dl

(Dl

6.4

100.0
8,2
2,3
5.9

3.3

100.0
2.3
(Dl

(Dl

1.2
(Dl

(Dl

100.0
(Dl
(Dl
(Dl

(01

100.
(01
(Dl
(Dl

(Dl
(Dl
2.1

100.0
1.7
(Dl
(Dl

9.2

(XI

100.0

3.7
(Dl

5.7
7.5

23.7
(Dl

(01

101

(01
(Dl
1.7

300
320
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
300
320
400
420
440
450
480
500
520

Kind of business and merchandise line

020
040
060
oeo
100
120
140
150
180
200
250
300
320
380
400
420
460
480
500
520

020

020
020
021
022
023
024

040
050
080
100
120
140
160

LIMITED PRICE VARIETY ST0RES--CONT I NUED

SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
(SIC 5391

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGAHS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEARi
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGSc
KITCHENWARt-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5411

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

REPTG ADDL DETAIL FOR LINE 020. . . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl. . .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

Estab-

lishments

(number)

21



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-235

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Columbus, Ga.-Ala., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERY STORES!
DELICATESSEMS-

INCLUDING
CONTCNUED

IBO
200
260
JOO
320
380
UOO
420
1460

UBO
500

500
500
508
516

ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HAROVKARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE ....
.REPTG ADDL DETAIL FOR LINE 500.
'ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 5U2)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FRUIT STORES. VEGETABLE MARKETS
(SIC 5«3)

CANDY. NUT. CONFECTIONERY
STORES (SIC SltHl

OTHER FOOD STORES (SIC 545-549)

TOTAL

100
220
240
260
280
300
320
340
380
400
420
500
520

020
040
060
080
100
120
220
240
260
300
380

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ...
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS

(Z)

(0)

(D)
(D)
(0)

(D)
80
(01

(Z)

(Z)
1 327

30 910
1 326

(0)

(01

797

197

(D)

46 853

(0)
699
(Z)
120
(0)

691
194
(D)

33 859
215

4 559
4 340
2 115

130
(Dl

(Dl
(Dl

408
(0)
(D)

(D)

(Dl
(Dl

(Dl

(Zl

(Dl
(01
(01

(Dl
(Dl
0.2
(Dl
(Zl
(Zl
3.4

100.0
4.3
(Dl
(Dl

2.1

(XI

100.0

100.0

(Dl

1.5
(Zl
0.3
(Dl
1.5
0.4
(Dl

72.3
0.5
9.7
9.3
4.5

0.8
0.3
(Dl
(D)

2.7
(Dl

(01
(01
(Dl
(Dl

(01

400

400
400
401
402
403

420

420
420
421
423
424

480
500
520

520
520
527
528

GASOLINE SERVICE STAT IONS--CONT I NUED

AUTO FUELS -LUBRICANTS

REPTG ADOL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

120
140
150
180
200
240
260
280
300
340
460
500
520

140
160
180
280
300
340
500
520

120
140
160
180
280
500
520

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
.TIRES-BATTERIES-ACCESSORIES
PARTS' INSTALLED IN REPAIR WORK. . . .

PARTS' RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANOISE RECEIPTS.

APPAREL' ACCESSORY STORES (SIC 561

TOTAL .

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'5-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN' S-GIRLS* CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 551. 5671

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOHEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3' 5681

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

151
151
151
17

137

119
119
64
29
112

3
5

100

95
95
88
15

12 607

14 3S0
11 858
10 935

48
878

1 385

10 590
1 285

354
43

883

(Zl
9

668

8 703
643
581
62

15 294

13 525

(Dl

3 532
5 572
2 751

107
(Dl
19
27
55
(Dl
(Dl
132
254

3 129

2 804

2 571
(01

(Dl
(01

(Dl

(Dl

(Dl
(Dl

81.9

100.0
82.5
75.0
0.3
5.1

9.0

100.0
12.1
3.4
0.4
8.3

(Zl

0.1
4.3

100.0
7.4
6.7
0.7

(XI

100.0

(Dl

26.1
48.5
20.3
0.8
(Dl

0.1
0.2
0.4
(01
(01

1.0
1.9

100.0

91.7
(Dl
(Dl

(Dl
(Dl

(Dl

(01

(Dl

1



7F-236 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-Continued

Columbus, Ga.-Ala., SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by,< k.. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
i«o

110
lUO
142
113
l«"t

146

160
160
161
163
16«
165
168
172
173
174
175
176

180
280
500
520

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD HDSE LINES • .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140. . •

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
HEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
I

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

|

CHILDREN'S-INFANTS' WEAR
i

MILLINERY '

HOSIERY i

LINGERIE I

WOMEN'S SPORTSWEAR I

DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
JEwELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563i 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

FAMILY CLOTHING STORES (SIC 555)

120
140

140
140
142
143
144
145
146

160
160
161
163
164
165
168
172
173
174
176

180
200
240
260
280
300
500
520

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN.S TAILORED OUTERWEAR
OTHER MEN.S OUTERWEAR
MEN'S HATS
OTHER MEN.S CLOTHING

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS. . . . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

5

3

3

15

13

1

13

5
5
1

4
3
4

ID)

(0)

(Dl

ID)

(D)

ID)

(Dl

ID)

4 322

4 833
4 043

211
90
63

444
835

1 329
638
40
(D)

(D)

575
(Dl

(D)

78

358

268

268

ID)

857

(D)
(D)'

(D)

(D)

(D)

(Dl

(D)

(D)

(D)

(0)

(D)

230
ID)
ID)

(D)

ID)

ID)

22
(D)

(X)

100.0

ID)

(D)

100.0
(D)
(D)
(D)
(D)
(D)

84.5

100.0
83.

7

4.4
1.9
1.3
9.2
17.3
27.5
13.2
0.8
iD)

ID)

13.2
(D)

(01

1.5

IX)

100.0

100.0

(XI

100.0

ID)

32.7

544



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-237

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Columbus, Ga.-Ala., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATINGi DRINKING PLACES—CONTINUED

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) ISIC 58131

DRUG STORES' PROPRIETARY STORES
ISIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN"S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPi.. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
Al-L OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART]

TOTAL

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,

10
10«
21
7
23
2
1

11

15
2

2«
35

915
96
68
(D)
(D)

130

10 911

8 550

()
a 006

261
(D)

(01
(D)
(D)
76

6 826

6 050

77
293
(D)

460
« 716

(D)

(01
ID)

(01
101

(D)

(D)

17
(D)

(01

250
(0)

13 883

10 372

40
149
(D)

5 170
21
(0)

(0)

ID)

(D)
397
152

9.8
1.0
0.7
(01
(0)
1.4

(X)

100.0

(D)
93.6
3.1
(0)

(0)
(0)
(0)
0.9

100.0

0.4
1.4
(0)

49.8
0.2
(D)
(D)

(Dl
(D)

3.8
1.5

260
280
300
320
380
420
440
460
480
500
520

020
040
050
080
520

1.3
4.8
(D)
7.6

78.0
(0)
(0)
(0)

(D)

(D)

(D)

(D)

0.3
(01
ID)

4.1
(0)

140
150
180
200
220
240
250
280
300
320
380
420
500
520

040
050
160
ISO
220
250
280
300
320
500
520

OTHER RETAIL STORES—CONTINUED

KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES ....
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

NONMERCHANDISE RECEIPTS

ANTIQUE STORES' SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEARc
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK' STATIONERY STORES (SIC 594]

TOTAL

SPORTING GOODS STORES' BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
ALCOHOLIC DRINKS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE '

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

FARM' GARDEN SUPPLY STORES-
INCLUDING FEED STORES (SIC 595]

25

17

130
1 492
683
(0)

(D)
52

(D)
(0)

(0)
419
294

6 245

5 391

(0)

10)

()
170
(D)

1 29B

1 043

(0)

(D)

(D)

(D)
239
152
33

(D)
10)
ID]

(D)
52
177
100

1.3
14.4
6.6
(D)

(0)
0.5
(0)

(0)

(0)
4.0
2.8

100.0

(0)

(0)

ID)
95.9
(0)

(X)

100.0

(D)

(D)

(0)

(0)
22.9
14.6
3.2
(0)
(0)
(01
(0)

5.0
17.0
9.6

(D)



7F-238 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Columbus, Ga.-Ala., SMSA

[Includes only establishments witti payroll. For explanation of tables, mcludrng lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
250
280

280
280
281
282
283
284
285
286

300
500
520

520
520
529

JEWELRY STORES (SIC 5971

TOTAL >

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENKARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWE1.RY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADOL DETAIL FOR LINE 520. . . , .

NONMERCHANDISE RECEIPTS
WATCHi CLOCKi JEWELRY REPAIRS

FUELi ICE DEALERS (SIC 598)

TOTAL

2 277

1 655

(Dl

(D)
1 311

(NA)
7

1 "152

1 147
222
173
582
71
91
(Dl

(Dl
(Dl
148

1 152
(NA)

71

(XI

100.0

(D)

(Dl

79,2

100,0
79.0
15.3
11.9
40.1
4.9
6.3
(Dl

(Dl

(Dl

100.0
(NA)
4.9

OTHER STORES (SIC 5991

total'

020
040
100
140
160
200
220
240
250
300
320
500
520

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

CIGARS-CIGARETTES-TOBACCO ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPl-.-RAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

4 410

2 995

294
(Dl

(01
(Dl

(Dl

45
750

1 480
(01

(Dl

(Dl

(Dl

(Dl

(XI

100.0

9.8
(01

(01
(Dl
(Dl

1.5
25.0
49.4
(D)

(Dl
(Dl

(Dl

(Dl

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Meicliandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-239

TABLE 3 Georgia—standard Metropolitan Statistical Areas: 1963-continued

Macon SMSA

[Includes only establishments with payroll. For explanation ot tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the
|

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL ....
REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETIES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOVS' CLOTHING. EXC. FOOTWEAR .

«OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER I BLDG. MATLS.i HARDWARE.
FARM EQUIP. DEALERS ISIC 521

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
j

ALL FOOTWEAR
j

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .
j

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

NONMERCHANDISE RECEIPTS ,

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-524)

HARDWARE STORES (SIC 52511

TOTAL

FARM EQUIP. DEALERS (SIC 5252)

TOTAL^

203
163
33
55

201
146
63
91
56
51
62
67
BH
55
41
56
40
43
169
145

9
10
U

194
271

193 472

36 792
6 737

684
4 317
3 522
7 001
6 152

13 746
3 164
3 367
7 115
7 520
1 966
1 460
1 768
2 059
8 133

35 268
13 180

560
482
965
776
803
007

10 203

(Dl
(Dl

(Dl
307
152
98
(0)
634

7 672
1 164

(Dl
70

7 859

(Dl
135
(D)

(D)

396
6 949

(D)

100.0

20.1
4.5
0.4
2.2
1.6
3.6
3.2
7.1
1.6
1.7
3.7
3.9
1.0
0.6
0.9
1.1
4.2
18.2
6.8
3.4
0.6
1.0
0.4
4.0
3.6

100.0

(D)
ID)
(D)

3.0
1.5
1.0
(D)
6.2

75.2
11.6
(D)
0.7

100.0

(D)
1.7
(D)
(D)
5.0

66.4
(D)

020
040
060
080
100
120
140
160
180
200
220
240
260
260
300
320
340
400
420
440
500
520

020
040
120
140

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN>s-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE <

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531]

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS <

MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

140 , REPTG ADDL DETAIL FOR LINE 140. . .

140 >MEN'S-B0YS' CLOTHING. EXC. FOOTWEAR
141 ' MEN'S CLOTHING
142 ( BOYS' CLOTHING

160

160 ,

160 '

161
162
163
164
165
165
167 '

168
169

180
200

200
200
201
202

220

220
220
221
222

240

240
240
241
242

260

260
260
261
262

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES .........
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

'MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

22
11

1

2
5

26
32
32
27
33
19
20
28
21
15
24

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

28 817

527
283
(0)

(D)
41

936
3 705
7 253
1 430
3 186
1 937
1 222
1 042

397
645
996
(D)
141
(D)

(D)
1 932
1 796

20 003

(Dl

(D)

518
2 987

18 664
2 666
1 997
773

5 415

18 664
5 120

657
370
230
194

1 037
432

1 029
674
336

1 098
1 797

16 664
1 743

563
1 159

(Dl

(D)

(Dl

(Dl

(Dl

1 013

16 645
966
(D)

(D)

(D)

16 664
600
199
383

100.0

1.6
1.0
(0)
(D)

0.1
3.2
12.9
25.2
5.0
11.1
5.7
4.2
3.6
1.4
2.2
3.5
(D)

0.5
(D)

(D)

6.7
6.2

(Dl

(Dl

2.5
14.9

100.0
15.4
10.7
4.1

27.1

100.0
27.4
3.5
2.0
1.2
1.0
5.5
2.3
5.5
4.7
1.8

5.5
9.0

100.0
9.3
3.1
6.2

(D)

100.0
(D)

(D)

(D)

S.l

100.0
5.9
(D)
(D)

(D)

100.0
3.2
1.1
2.1

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Nonstore retailers, part of SIC major group 53, are shown separately in this table.

'Merchandise line (ietail withheld iiue to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-240 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Macon SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES--CONT I NUED

280 JEWELRY-OPTICAL GOODS
300 SPOfiTING-RECKEATION EQUIPMENT
320 HARDWARE

3201REPTG ADDL DETAIL FOR LINE 320
320 , HARDWARE
321 ' HARDWARE-TOOLS
3221 GARDENING EQUIPMENT-SUPPLIES

310 LUMBER-BUILDING MATERIALS

3101 REPTG ADDL DETAIL FOR LINE 340
340 • LUMBER-BUILDING MATERIALS
3"*e ' PAIMT-GLASS-WALLPAPER
356 [ OTHER LUMBER-BUILDING MATERIALS. . . .

U20 TIRES-BATTERIES-ACCESSORIES
«U0 FARM EQUIPMENTi MACHINERY
500 ALL OTHER MERCHANDISE

500 L REPTG ADDL DETAIL FOR LINE 500
500 . ALL OTHER MERCHANDISE
501 TOYS-GAMES-WHEEL GOODS
502 [ BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
ISIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELkY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE ...
NONMERCHANDISE RECEIPTS

020
040
100
120
140
160
ISO
200
220
240
260
280
300
320
340
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
500
520

26

19

ID)

ID)
ID)

(D)
(0)

(Dl

(D)

(0)

ID)

ID)

ID)

(Dl

(Dl
(Dl

13 664
471
(0)

(Dl

1 624

7 610

7 337

261
227
(Dl

412
655

1 717
251
816
452
106
365
103
139
360

4

1 257
(D)

ID)

(D)

(D)

(D)
(D)

6
63

;

121
I

81
I

575
(D)

103
(0)

ID)

(D)

(Dl

ID)

141
(D)

(D)

(D)

(D)

(Dl
(Dl

100.0
(Dl

(D)
(D)

(D)

100.0
(D)

(D)
(D)

(D)

(D)
(Dl

100.0
2.5
(D)

(Dl

020
040
080
100
120
140
160
180
200
260
300
400
420
460
480
500
520

100.0

3.6
3.1
(D)

5.6
8.9

23.4
3.4
11.1
6.2
1.4
5.0
1.4
1.9
4.9
0.1
17.1
(D)

100.

(D)

(D)
(D)
(D)
(D)

0.4
4.3
8.2
5.5

38.9
(01

7.0
(Dl

(D)

(D)
(D)
ID)

9.5
ID)
(Dl

ID)

020

020
020
021
022
023
024

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

HA '-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 541)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

040
080
100
120
140
160
180
200
260
300

'

400
'

420 1

460 I

480
500

500
500
508
516

520

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL' DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS. . . . .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 542)

FRUIT STORES' VEGETABLE MARKETS
(SIC 543)

CANDY' NUT' CONFECTIONERY
STORES (SIC 544)

TOTAL

Standard Notes Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

REPTG SALES BY BROAD MDSE LINES

(X) Not applicable. (Z) Less than 0.05%.
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RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-241

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Macon SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

ouo
220
210
260
280
300
320
310
380
ttOO

«20
U80
500
520

Kind of business and merchandise line

OTHER FOOD STORES (SIC 5lt5-5«9)

TOTAL

AUTOMOTIVE DEALERS ISIC 55 EX. 55U

I

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEN*ARE-HOME FURNISHINGS
JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
0«0
080
100
260
300
320
qOO

UOO
UOO
ttOl

«02
1103

420

420
420
421
423
424

480
500
520

520
520
527
528

GROCERIES-OTHER FOODS ....
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

KITCHENXARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS ....

Estab-

lishments

(number)

120
140
160
ISO
200
280
500
520

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE •

OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS! RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
; NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELi ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS" CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRT-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

219

163

163

156
156
156

9
142

103

97
97
29
7

91

3
9

78

72
72
70
14

Sales

($1,000)

88



7F-242 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Macon SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified byji , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
,

160
161 '

i6«
;

165
168 i

172
173
171)

176

FAMILY CLOTHING STORES—CONTINUED

WOMEN 'S-GIRLS' CLOTHINSi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLSi CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

TOTAL^

OTHER APPARELi ACCESSORY STORES
(SIC 561. 569)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MOSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.5731

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS

277
97
(Dl

(01

(Dl

(Dl
42
(Dl

(Dl

(Dl

113
IDI

(D)

(Dl

393
(01

(D)

12 527

10 eoi

139
3 858
5 um

436
(Dl

20
(Dl

(Dl
(Dl

696

7 332

(Dl

1 228
(Dl
166
(0)

20
(Dl

(Dl

(Dl

418

3 469

ID)

2 630
(01

270

39.1

100.0
35.0
(Dl
(D)
(D)
(D)

15.2
(D)
(Dl

(D)

16.1
(Dl

(Dl

320
520

020
040
060
080
100
120
280
480
500
520

(XI

100.0

(01

95.9
(Dl

(Dl

(X)

100.0

1.3
35.7
50.1
4.0
(D)

0.2
(D)
(Dl

(01

6.4

(XI

100.0

(D)
15.7
(01
2.3
(Dl
0.3
(Dl

(Dl
(Dl
5.7

(XI

100.0

(Dl

75.8
(Dl
7.8

020
040
050
080
100
120
280
480
500
520

020
040
100
120
160
180
260
280
500
520

020
040

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES—CONTINUED

HARDWARE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-DRUGS-HEALTH NEEDS-CLEANERS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS

169

101

ID)

276

149



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-243

TABLE 3 Georgia—standard Metropolitan Statistical Areas: 1963-continued

Macon SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

OTHER RETAIL STORES—CONTINUED

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVEI5AGES
CISAI^S-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

•OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEEO-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5<52

)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC P -AVERAGES
CIGARS-CIGARETTES-TObACCO

ANTIQUE STORES I SECONDHAND
STORES ISIC 5931

BOOKi STATIONERY STORES (SIC 591)

TOTAL

REPTS SALES BY BROAD MDSE LINES .

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CISARS-CIGARETTEb-TOBACCO
SPORTING-RECREATION EQUIPMENT . . .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 596)

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOHE FURNISHINGS. . . .

(D)

3 814
(D)

(Dl
(D)

(Dl

(Dl

(Dl

(01
(Dl
(01
9113

694
104
(Dl

(Dl

(Dl

(01

(01
1 935

757
1 692
476

41



7F-244 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Savannah SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

{$1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL , , , . .

REPTG SALES BY BROAD HDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGt EXC. FOOTKEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAt-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

LUMBER! BLDG. MATLS. > HARDWAREi
FARM EQUIP. DEALERS (SIC 521

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-5241

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS..

1 117



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-245

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Savannah SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^.^^^^^. see "Description of the Tables" in front]

160
150
161
162
163
164
165
166
167
168
169

180
200

200
200
201
202

220

220
220
221
222

2'»0

ZUO
2«0
2tl
2112

260

260
260
261
262

Kind of business and merchandise line

DEPARTMENT STORES—CONTINUED

WOMEN'S-SIRLS' CLOTHINQi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

; MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

I REPTG ADDL DETAIL FOR LINE 210
'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

'REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-Gi-ASSWARE
KITCHENWARE-HOUSEWARES . . . .

Estab

lishments

(number)

280 t JEWELRY-OPTICAL GOODS ....
300

1

SPORTING-RECREATION EQUIPMENT
320 I HARDWARE

320 k REPTG ADDL DETAIL FOR LINE 320.
320 ( HARDWARE
321 t HARDWARE-TOOLS
322 ( GARDENING EQUIPMENT-SUPPLIES .

310

310
3«0
318
356

100
120
110
500

500
500
501
502

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 310. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

020
010
100
120
110
160
180
200
220
210

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES ISIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

11 881
2 612

322
202
(D)

(Dl

600
185
198
525
ID)

768
1 196

11 881
1 271
126
917

1 780

ID)

(Dl

IDI
ID)

101
ID)

ID)
(0)

776

11 881
165
(Dl

(0)

283
<DI
IDI

IDI

IDI
(D)
(Dl

(D)

(D)
(D)

(D)

(D)

(D)
(D)

(0)

(D)
(D)

(D)

(D)

170
(D)

(0)
(0)
(D)

(D)

ID)

535
to)
53

20.9

100.0
22.2
2.7
1.7
(D)
(Dl
5.0
1.6
1.2
1.1
(Dl

1.9
9.6

100.0
10.7
3.6
7.7

U.U

100.0
(D)
(D)

10)

(0)

100.0
(Dl

(D)

(Dl

5.0

100.0
3.9
(D)

(D)

l.S
(D)
(D)

100.0
(0)

(D)
(0)

(Dl

100.0
(D)
(Dl

(Dl

(D)
(D)

(D)
(01

100.0
(Dl

(D)

(01

7.6

3.1
(D)
(D)
(Dl

(D)

IDI
(Dl

9.6
(Dl

1.0

Kind ol business and merchandise line

LIMITED PRICE VARIETY STORES—CON.

260 KITCHENWARE-HOME FURNISHINGS.
280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320
310
500
520

Estab-

lishments

(number)

020
010
080
100
120
110
160
ISO
200
220
210
260
280
300
320
100
500
520

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

GENERAL MERCHANDISE STORES
(SIC 5391

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN" S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

1 AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
010
080
100
120
110
160
260
320
100
160
180
500
520

020

020
020
021
022
023
021

010
080
100
120
110
160
260
320
too
160
180

FOOD STORES (SIC 51)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS ISIC 5111

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES). . .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE

19
12
12

19
7

20

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

21
80
67
2
5
6
3

2

2

3
62
31

128

90

87
87
79

21
71

(D)



7F-246 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963 -Continued

Savannah SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500

500
500
50 e
516

520

GROGEIRY STORES! INCLUDING
DEILI CAT ESSEN S--CONT I NUED

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPERi PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS ....

MEAT AND FISH (SEAFOOD! MARKETS
(SIC 5«2)

FRUIT STORESi VEGETABLE MARKETS
(SIC 51)3]

CANDYi NUT. CONFECTIONERY
STORES (SIC 5«itl

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES (SIC 5H5-549)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554]

220
2«0
260
300
320
340
380
400
420
500
520

REPTG SALES BY BROAD MDSE LINES . ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENHARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
300
320
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTO FUELS-LUBRICANTS

'REPTG ADDL DETAIL FOR LINE 400.
;auTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

213

137

17
10
2

30
2
1

1

137

131
131
131
11

107

(Dl

31 743
(D)

1 400
(0]

573

107

(Dl

43 686

38 898

818
(0)
(D)

618
132
(D)

29 201
(0)

4 387
825

2 680

13 046

104
(Dl

(01
203
(D)

(Dl

(D)

11 331

10 060
8 567
7 549

388
532

(01

100.0
(D]

4.4
(D)

1.5

(XI

100.0

100.0

2.1
(D]

(D)
1.6
0.3
(D)

75.1
ID)

11.3
2.1
6.9

100.0

0.8
101

(D)
1.6
(D)
(D)
(D)

86.9

100.0
85.2
76.0
3.9
5.3

GASOLINE SERVICE STATIONS—CONTINUED

420

420
420
421
423
424

460
480
500
520

520
520
527
528

TIRES-BATTERIES-ACCESSORIES

.REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER] . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 56)

120
140
160
180
200
260
280
300
320
340
380
400
420
440
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561' 5671

120
140
180
280
300
520

120
160
180
260
280
500
520

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
NONMERCHANDISE RECEIPTS

WOMEN. S CLOTHING. SPECIALTY
STORES (SIC 562-3. 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

71



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-247

TABLE 3 Georgia—standard Metropolitan Statistical Areas: 1963-continued

Savannah SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ fc., see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160

160 I
160
161
163
16U
165 .

168
172

;

173'
17« '

175
176

180
260
280
500
520

WOMtN»S READY-TO-WEAR STORES--CON.

WOHEN'S-aiRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
KOMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 568)

FAMILY CLOTHING STORES (SIC 565]

TOTAL

120
lUO

IDO
lUO
1*2
1«3
lUU
IU5
1U6

160

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

;
REPTG ADOL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

I

160 '

160
;

161
163
16it

165
168 .

172
173
171 ,

175
176

180
200
280
300
320
340
380
400
420
440

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
180
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS. .....
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

4 922

3 906
3 733

275
(Dl

90
525
763

1 303
553
(01

(Dl

(D)

(Dl
(01
(3)

ID)
(01

(01
(0)

658
(D)

62
(Dl

(01

(D)
(Dl

932

658
253
30
(Dl

(D)

26
28
27
(Dl

(Dl

(D)

(Dl

(Dl

(Dl

(Dl

(D)

(01
(01

(01
(D)

(Dl

(D)

3 037

2 924

(0)
2 567

(01

90.6

100.0
95.6
7.1
IDl

2.3
13.4
19.5
33.4
14.2
(0)

(0)

(01

(01

(Dl
(Dl

101
(Dl

(Dl
101

100.0
(D)

9.4
(D)
(0)

(01
(0)

45.7

100.0
38.4
4.6
(01

(Dl
4.0
4.3
4.1
(Dl

ID)

(D)

(Dl

(01

(D)

(Dl

(0)
(01
(D)
(D)
(Dl
(Dl
(D)

(X)

100.0

IDl

87.8
101

140
150
180
280
500
520

140
150
180
200
220
240
250
300
340
500
520

140
160
200
220
240
260
300
340
500
520

180
200
220
250
520

020
040
050
080
100
120
280
380
500
520

OTHER APPAREL. ACCESSORY STORES
(SIC 564. 5691

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV'
MUSIC STORES (SIC 572i573l

TOTAL

REPTG SALES BY BROAD MDSE LINES .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
NONMERCHANDISE RECEIPTS

EATING' DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1

1

14
34
28
16
3
1

8
19

51

30

1

1

12
19
28
12
3
1

11
88
23
12
28

1

2
1

5
13

(D)



7F-248 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Georgia—Standard Metropolitan Statistical Areas: 1963-Continued
Savannah SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j
. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . . 1

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 56131

total' .

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER POODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

DRUG STORES (SIC 591 PARTI

TOTAL ,

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTH. NGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINE-DRAPEF!IES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOfiTING-RECKEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE ,

135

87

11
87
16
8

28
1

2
1

5
12

178

112

IDl

(Dl

139
80
89
(Dl

(D)

(Dl

(Dl
(01

7 020

4 634

84
211
457

3 560
(Dl

(Dl

(Dl

(01
20
13

(Dl

(Dl

164
68

45
190
513
818
(01

(Dl

(D)
(Dl
(Dl

(Dl
236
142
331
532
152
106
149
82
(Dl
678
374

(Dl

(01

5.4
1.0
1.1
(Dl

(Dl

(Dl
(Dl
(Dl

100.0

1.8
4,6
9.9

76.8
(D)

(Dl
(Dl

(Dl
0.4
0.3
(Dl
(Dl
3.5
1.5

100.0

0.4
l.S
4.S

26.5
(Dl

(Dl
(Dl

(Dl

(Dl

(Dl
2.2
1.3

12.5
5.0
1.4
1.0
1.4
0.8
IDI
6.4
12.9

500
52t)

020
040
060
080
100
400
420
520

140
160
180
200
220
240
260
280
300
320
340
400
420
500
520

OTHER RETAIL STORES--CONT i NUED

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CISARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
NONMERCHANDISE RECEIPTS

ANTIQUE STORES' SECONDHAND
STORES (SIC 5931

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK' STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES

FARM' GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 5961

JEI»ELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES

220
:
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FURNISHINGS

33
26

1 324
314

51



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-249

TABLE 3. Georgia—Standard Metropolitan Statistical Areas: 1963-continued

Savannah SMSA
[Includes only establishments with payroll. For explanation of tables, including tines identified byj . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

280

280
280
281
282
283
281
285
286

300
500
520

520
520
529

0«0
060
100
220
3«0
UOO
420
UUO
«80
520

JEWELRy STORES--CONTINUED

JEWELRY-OPTICAL GOODS

REPTG ADOL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
WATCHi CLOCKi JEWELRY REPAIRS

FUELi ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TCBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

1"

(na)

It

1 29H

2 227
1 292

231
258
550
101

211
(D)

(D)

(D)
236

2 206
(HA)

99

(01

(D)

(Dl
(D)

(0)

(D)
(D)

(D)
37lt

39

58.1

100.0
58.0
10. It

11.6
24.7
(01
9.5
ID)

(D)
(D)

10.6

100.0
(NA)
4.5

100.0

(Dl

(Dl

(Dl
(Dl
(Dl

(01
(Dl
(Dl

90.5
2.6

OTHER STORES (SIC 5991

TOTAL

020
040
100
140
180
200
220
240
260
280
340
500
520

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL
,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
,

MEALS-SNACKS
,

CIGARS-CIGARETTES-TOBACCO
,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

ALL FOOTWEAR
,

CURTAINS-DRAPERIES-DRY GOODS
,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

,

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

2 420

2 237

(01

(Dl

(Dl

(Dl
(Dl

(Dl

275
(Dl

(Dl

(01
(D)

(Dl
32

100.0

(01

(01

(Dl
(Dl

(Dl

(01

12.3
(01
(Dl

(Dl

(Dl
(Dl

1.4

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Nonstore retailers, part of SIC major group 53, are shown separately in this table.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-250 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.* ^, see "Description of the Tables" in front]

Kind of business and inerchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

mercfiandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS. . .

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

VtOMEN'S-GIRLS' CLOTHINGi EXC. FOOTIVEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
HAJOR APPu. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS i

LUMBER! BLDG. MATLS. i HARDWARE.
FARM EQUIP. DEALERS (SIC 52>

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELkY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
ISIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MAJOR AFPL.-RA0I0-TV-MU5ICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

13 065

8 663

2 390
1 1*79

152
251

2 451
1 899
1 058
1 265
996
822

1 170
765

1 307
805
788

1 029
669
596

2 032
1 753
320
612
351

2 049
3 031

3
12
14

100
99
169
48
163
300
398
28
16
40
198
23
14
43

217

140

101

1

7

31

31
31
31

5
4

48

1 784 407

1 423 762

296 882
43 298
3 190

10 353
20 994
65 903
35 005
65 746
22 347
18 224
43 394
36 344
12 927
8 164
7 195

23 146
54 233

262 382
101 374
52 932
49 104
82 836
26 049
35 595
44 409

123 205

(D)

iZ]

(Dl

(Zl

(Z)

(Zl
75

2 508
963
(01

159
1 614

(Dl

49 520
(01

134
1 670

45 570
349
255
495

3 005

(0)

101
184

8 116
184
184

(Dl

75
960

(XI

100.0

20.9
3.0
0.2
0.7
1.5
4.6
2.5
4.6
1.6
1.3
3.0
2.6
0.9
0.6
0.5
1.6
3.8
18.4
7.1
3.7
3.4
5.8
2.0
2.5
3.1

100.0

(Dl
(Zl

(01

(Zl

(Zl
(Zl
0.1
2.0
0.8
(0)

0.1
1.3
(D)

40.2
(Dl

0.1
1.4

37.0
0.3
0.2
0.4
2.4

1X1

100.0

(Dl
0.4
0.7

100.0
2.3
2.3

ID)
0.3
3.6

LUMBER YARDS--CONTINUED

340

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

480
520

LUMBER-BUILDING MATERIALS

>REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

HOUSEHOLD FUELS-ICE . .

NONMERCHANDISE RECEIPTS

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

100
140
200
220
240

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 kREPTG ADDL DETAIL FOR LINE 240
240 JfURNITURE-SLEEP equip. -floor COVERINGS.
241 r FLOOR COVERINGS
242 ( FURNITURE-SLEEP EQUIPMENT

260
I

KITCHENWARE-HOME FURNISHINGS.
280

i

JEWELRY-OPTICAL GOODS ....
300

!
SPORTING-RECREATION EQUIPMENT

320
I

HARDWARE
340 I LUMBER-BUILDING MATERIALS . .

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

400
420
440
460
480
500
520

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS' AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

PLUMBING EQUIP.
(SIC 5221

PAINT. GLASS' WALLPAPER
STORES (SIC 523)

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

00



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-251

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

210
3U0

340
3«0
356
357
358
359
361

520

PAINTt GLASSi WALLPAPER
STORCS--CONTINU£D

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3lt0

LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . . .

PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS . . . .

GLASS

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 52U

]

TOTAL

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
100
120
1«0
160
180
200
220
2«0
260
280
300
320

320
320
322
323
321

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-6IRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RA0I0-TV-MU5ICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWAKE-TOOLS

310 LUMBER-BUILDING MATERIALS

340
340
348
356

400
420
440
460
480
500
520

020
040
060
080
100
120
140

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

GENERAL MERCHANDISE GROUP
STORES ISIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

314

203

3
3
3
8
3

12
11
75
42
152
47

149
203

1S6
186
159
174
182

173
173
171
as

2
2
18
10
4

30

(Dl
215

379
215
101

612
122
ID)
233

67

34 990

23 679

(D)
(Z)

(D)
(Dl

(D)
(Dl

(Dl

1 900
470

1 218
(I

1 350
11 895

22 069
11 115
1 079
2 807
7 245

5 474

20 780
5 122
2 208
2 911

(Dl

(Dl
(Dl

262
(Dl
311
284

076



7F-252 South Atlantic-Ga. RETAIL TRADE—Merchandise Line Sales

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^j^.^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

ot sales

accounted

for by the

specified

merchandise

GENERAL MERCHANDISE STORES--CONT I NUED

180
200

200
200
201
202
203

220

220
220
221
222
223

2«0

2«0
2«0
2«1
212

260
260
261
262
263

280
300
320

320
320
321
322

310
340
318
356

380
UOO
1*20

WO
460
use
500

500
500
501
502
503

520

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG 4DDL DETAIL FOR LINE 200.
;CURTAINS-DRAPERIE5-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHEN*ARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSHARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAr-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

;rEPTG ADDL DETAIL FOR LINE 500. . . .

.ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

N0NMERCHANDI5E RECEIPTS

DRY GOODS STORES (SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SEWINGi NEEDLEWORK STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

202
175

116
116
112
100
56

91
146

76
76
52
52

68
68
63
13

81

13

3 159
5 533

28 456
4 703
2 125
2 157

437

1 099

11 212
785
(Dl

(0)
30

1 134

18 013
899
307
587

953

18 018
620
(D>

298
(Dl

203
404

1 817

11 838
1 007

(Dl
(Dl

(Dl

(D)

(0)

(D)
(D)

(Dl
1 514
250
(Dl

1 324
317
734

18 821
427
275
(Dl

(Ul

(D)

5 017

(Dl

602

509

509

6.8
11.9

100.0
16.5
7.5
7.6
1.5

2.4

100.0
7.0
(0)

(Dl

0.3

2.4

100.0
5.0
1.7
3.3

2.1

100.0
3.4
(01

1.7
(Dl

0.4
0.9
3.9

100.0
8.5
(Dl
(Dl I 020

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440

I 460
480
500
520

(Dl

100.0
(D)

(D)

(01

(Dl
3.3
0.5
(Dl

2.9
0.7
1.6

100.0
2.3
1.5
101

(Dl

(Dl

(XI

100.0

(XI

100.0

100.0

020
020
021
022
023
024

040
060
080
100
120
140
160
180
20O
220
240
260
280
300
320
340
380
400
420
440
460
480
500

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C05METICS-0RUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5411

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

500 (REPTG ADDL DETAIL FOR LINE 500.
500 lALL OTHER MERCHANDISE
508 f PAPER' PAPER PRODUCTS

ALL OTHER MERCHANDISE516

520 NONMERCHANDISE RECEIPTS

2 097

1 407

1 407
67
4

46
1 112

935
150
144
112
33
15
5

104
16
62
92
17
4

178
27
5

175
22

874
359

126
046
933
177

61
4

46
100
931
150
144
110
33
14
5

104
14
52
91
17
4

172
27
6

173
21

864

858
858
848
118

399 449

337 492

283 421
463
(Z)

596
13 962
16 172

589
837
322
(Zl

230
(Zl

1 208
(Zl
(Dl

502
(Zl

(Dl

2 288
IZl

(Zl

1 081
(Zl

10 140
5 542

387 511

330 301

276 990

316 730
265 487

I

78 992
I

24 Oil
i

12 318
150 349 I

412
j

(Zl I

596
13 860
16 157

589
837
(Dl

(Zl
(Dl

(Zl

1 208
(Zl
(Dl

(01

(Zl

(Dl

2 095
(Zl

(Zl
(01

(Zl
9 948

272 195
9 831
8 786

920

5 535

100.0

84.0
0.1
(Zl

0.2
4.1
4.8
0.2
0.2
0.1
(Zl

0.1
(21
0.4
(Zl
(01

O.l
(Zl

(01

0.7
IZl

(Zl
0.3
(Zl
3.0
1.6

(XI

100.

83.9

100.0
83.8
24.9
7.6
3.9

47.5

0.1
(Zl

0.2
4.2
4.9
0.2
0.3
(Dl

(Zl
(Dl

(Zl
0.4
(Zl

(Dl
(Dl

(Zl
(Dl

0.6
(Zl

(Zl
(Dl

(Zl
3.0

100.0
3.6
3.2
0.3

1.7

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic—Ga. 7F-253

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified hy^^^^^^. see "Description of the Tables" in front]

-Con.

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by (he

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

MEAT MARKETS (SIC 5112 PARTI

total'

020

020
020
021
022
023
021

040
100

FISH (SEAFOOD) MARKETS (SIC 5i«2 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I . . •

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

FRUIT STORESi VEGETABLE MARKETS
(SIC 5131

CANDYi NUTi CONFECTIONERY
STORES (SIC suit)

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

020
0«0
100
120
600
520

RETAIL BAKERIES (SIC 5161

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
C05HET ICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

RETAIL BAKERIESi MANUFACTURING
(SIC 54621

28
2

2
1

1

1

RETAIL BAKERIESi NONMANUFACTURING
(SIC 5463)

TOTAL

REPTG SALES BY BROAD MDSE LINES

EGG AND POULTRY DEALERS
(SIC 549 PART)

1 224

834

(0)

834
(D)
742
(01
(D)

(D^

(Dl

(Dl

213
(Dl
(D)

(D)

(D)

ID)

51

(D)

100.0

(01

100.0
ID)

89.0
(Dl
(D)

(D>

ID)

(0)

100.0

95.1
(D)
(D)
(D)

(D)
(D)

OTHER FOOD STORES (SIC 549 PART)

020
040
100
120
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
220
240
260
300
380
400

1 420
440
480
500
520

020
040
100
220
240
260
300
380

380
380
381
382
383
384
385
386
387
388

400

400
400
401
402
403

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEVIELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

PASSENGER CAR DEALERSi
FRANCHISED (SIC 551)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS

330,REPTG ADDL DETAIL FOR LINE
AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLESi RETAIL. .

NEW COMMERCIAL VEHICLESi WHOLESALE
USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

Standard Notes: - Represents zero. (D) Wilhtield to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

(NA) Not available. (X) Not applicable, (Z) Less than 0.05%.

1 103

792

7

7
8

1

150
30

115
32
134
124
31

539
278
644
16

128
551

485

408

1

2

6
408
232
384
12
1

16
379

450

383

2
6

383

373
373
373
58

250
27

359
217
217
37

214

208
208
73
7

171

386 464

341 015

(D)
(Zl

(Dl

(D)

7 198
248
926
(Z)
(0)

1 660
IZ)

260 161
2 839

40 252
1 368

(D)

(D)
(D).

17 910

311 611

290 261

(D)

(D)

(D)

(0)

(D)

(D)

(D)
246 840

2 197
23 259

(01

(D)

(Z)

15 816

275 248

(Dl

(Dl

(Dl

(0)

(0)

ID)

(D)
234 324

271 069
230 843
134 924

3 562
28 098

1 455
48 392
8 497
5 198

958

1 689

164 252
1 647
1 230

(D)

(D)

(XI

100.0

(Dl

IZI

(Dl
(Dl

2.1
0.1
0.3
(Z)
(D)

0.5
(Z)

76.3
0.8
11.8
0.4
(0)

(D)

(Dl

5.3

(X)

100.0

(0)

(Dl

(Dl

(0)

(Dl

(Dl

(0)

85.0
0.8
8.0
(0)

(Dl

(Zl
5.4

100.0

(D)

(D)

(D)
(0)

(D)

(D)

(D)
85.1

100.0
85.2
49.8
1.3

10.4
0.5
17.9
3.1
1.9
0.4

0.6

100.0
1.0
0.7
(D)

(D)



7F-254 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business ani) merchandise line
Estab-

lishments

(numt)er)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

uzo

120
«20
"421

422
123
424

"tUO

500
520

520
520
527
528

DOMESTIC CAR DEALEIRS-'CONT I NUED

TIRES-BATTEI^IES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PARTI

REPT<3 SALES BY BROAD MDSE LINES

380

380
380
381
382
383
385
385
387
388

400

400
400
401
403

420

AUTOMOBILES-TRUCKS.

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
uSED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

iREPTG ADDL DETAIL FOR LINE 400.
'AUTO FUELS-LUBRICANTS
GAS0LII4E
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

420
420 I

421
422
423
424

520

520
520
527

220
380

380
380
381
382
383
385
386
367
388

400

400
400
401
402
403

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART!

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED SOAD VEHICLES.

AUTO FUELS-LUBRICANTS

, REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

361

349
349
341
314
299
210

12
16

355

349
349
345
114

22 201

251 574
21 509
12 497
5 282
2 143
1 537

(D!

(Zl

14 915

259 053
14 802
13 200

1 549

4 927

5 795
4 927
2 803

(D)

523
1 181

(D!

(D!

ID!

(0!

(Dl

(Dl

(D!
(D)

470

4 802
470
242
64
29
123

353

4 802
353
353

10 765

9 217

(D!
7 589

9 217
7 589
4 928

(D!

119
1 978

431
(Dl

(D!

(D!

6 731
(0!

435
(D!

(Dl-

S.l

100.0
8.3
4.8
2.0
0.8
0.6

(01

(Zl

5.4

100.0
5.7
5.1
0.6

85.0

100.0
85.0
48.4
(Dl

9.0
20.4
ID!

IDl

(Dl

(Dl

100.0
(D)
(D!

(01

S.l

100.0
9.8
5.0
1.3
0.6
2.6

5.1

100.0
7.4
7.4

(XI

100.0

(Dl
82.3

100.0
82.3
53.5
(Dl

1.3
21.5
4.7
(Dl

(Dl

(01

100.0
(Dl

5.5
(Dl

(D!'

420

420
420
421
422
423
424

480
520

520
520
527
528

DOMESTIC AND IMPORTED CAR DEALERS—CON.

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . •

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR

- OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 5521

REPTG SALES BY BROAD MDSE LINES

380

380
380
381
383
384
385
386
387
388

AUTOMOBILES-TRUCKS.

REPTG ADDL DETAIL FOR LINE 380. . .

.AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400 AUTO FUELS-LUBRICANTS

400 IREPTG ADDL DETAIL FOR LINE 400.
400 {AUTO FUELS-LUBRICANTS
401 t GASOLINE
403 I MOTOR OIL-GREASES-OTHER OILS .

420
I
TIRES-BATTERIES-ACCESSORIES

420
420
421
422
423
424

440
500
520

520
520
527
528

;reptg adol detail for line 420
itires-batteries-accessories
parts. INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

TIRE. dATTERY. ACCESSORY
DEALERS ISIC 553 PARTI

020
040
100
220
250
280
300
320
340
380
400

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

400 , REPTG ADDL DETAIL FOR LINE 400.
400 lAUTO FUELS-LUBRICANTS
401 • GASOLINE
403 t MOTOR OIL-GREASES-OTHER OILS .

15



RETAIL TRADE-Merchandise Line Sales South Atlantic-6a. 7F-255

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-(Con.
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
tslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise hne
Eslab-

Hshments

(number)

Sales

($1,000)

Percent

ol sales

accounted

tor by the

specified

merchandise

line

420

120
1)20

426
427
428
429
431
432
433
434
435
436

440
500
520

520
520
524
525
526

TIREi BATTCRYt ACCESSORY DEALERS--CON

.

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NE* AUTO TIRES-TUBES SOLD TO DEALERS .

NE« TRUCK-BUS TIRES SOLD TO USERS. . .

NE* TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLSS..
STORAGE BATTERIES

FARM EQUIPMENT! MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. .

OTHER NONMERCHANDISE RECEIPTS

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

020
120
220
240
260
280
300
320
340
380
400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
436

440
460
500
520

520
520
524
525
526

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEKIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NE* AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

'REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.

' OTHER NONMERCHANDISE RECEIPTS. . . .

020
240

FARM EQUIPMENT! MACHINERY . .

HAY-GRAIN-FEED-FARH SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

MISC. AIRCRAFT! MARINE! AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

1

1

113
28
94
31
102
102
28
2

15

13
13
2
12

100
100
90
95
23
33
16
22
10
11
82

2
1

76
58

51
51
13
5

51

30

20

9 141
7 168
2 279
1 953

524
564
252
840
150
177
52

373

(Dl
(0)

770

5 490
391
74
25
282

17 390

(Dl

(D)
5 921

(01

845
(Dl

1 383
I 511

(Dl

(01

(01

101'

(01

(Dl

(01

4 795

14 124
4 045

914
1 810

305
330
(Dl

(Dl
(Dl

(Dl
385

(Dl

(Dl
1 142

957

9 593
872
(Dl

(Dl

695

5 872

4 758

(Dl

(Dl

60.5

100.0
78.4
24.9
21.4
5.7
6.2
2.8
9.2
1.6
1.9
0.6
4.1

(Dl

(Dl
5.2

100.0
7.1
1.3
0.5
5.1

100.0

(Dl

(Dl
34.0

(01

4.9
(D)

8.0
8.7
(01

(Dl

(01

100.0
(01
(Dl
(Dl

27.5

100.0
28.6
6.5
12.8
2.2
2.3
(Dl
(01

(Dl
(Dl
2.7

(Dl

(Dl
6.6
5.5

100.0
9.1
(Dl

(Dl

7.2

(XI

100.0

(01

(Dl

300
380
400
500
520

240
500

500
500
504
505

520

520
520
532

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400

400
400
401
402
403

420

MISC. AIRCRAFT. MARINE! AUTOMOTIVE
DEALERS- -CONTINUED

SPORTING-RECREATION EQUIPMENT . . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT! BOAT! MOTORCYCLE
DEALERS (SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

REPTG SALES BY BROAD MOSE LINES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

>LL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . ,

OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MENis-BOYS! CLOTHING! EXC. FOOTWEAR . .

WOMEN!S-GIRLS' CLOTHING! EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

420 >REPTG ADDL DETAIL FOR LINE 420
420 'TIRES-BATTERIES-ACCESSORIES
421

;
PARTS! INSTALLED IN REPAIR WORK. , . .

423
, PARTS! RETAIL (OVER THE COUNTER! . . .

424 ' AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440
j

FARM EQUIPMENT! MACHINERY
460 HAY-GRAIN-FEED-FARM SUPPLIES
480 I HOUSEHOLD FUELS-ICE

(X) Not applicable. (Z) Less than 0.05%.

2 179

1 412

360
173

3
12

485
23
2
1

3
1

3
1

3
2

28
12
1

14
1 412

1 302
1 302
1 300

174
1 119

908

847
847
295
128
600

3

6
55

(01



7F-256 South Atlantic—Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by-i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Itie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

500
520

520
520
527
528

020
080
120
140
160
180
200
220
240
260
280
300
320
500
520

020
120
1«0
160
180
200
240
260
280
300
500
520

020
120

gasoline: service stations—continued

ALL other merchandise
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . . .

APPAREL. ACCESSORY STORES ISIC 561

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS.
JEWELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 567)

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

CUSTOM TAILORS (SIC 5671

TOTAL

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

67
765

722
722
695
103

1 036

733

16
387
580
434
141

2
7

11
68
22

21
187

44
283
72
14
2
2

35
1

5
79

319

240

(0)
4 128

57 895
3 874
3 266

612

77 345

(D)

(D)
83

20 120
38 010
15 456
1 837

(D)

(Z)

(D)

237
61
(Z)

39
(D)

36 246

25 627

(D)
(0)

634
22 638

1 531
122
^l
(01

74
(Dl
19

575

31 223

21 441

(D)

(Z)

(0)

3.6

5.6
1.1

100.0

(0)

(Dl

0.1
25.0
49.1
20.0
2.4
ID)

(Z>
ID)

0.3
0.1
(Z)
0.1
(D>

(D)

(Z)

100.0

(Dl

(0)

2.5
88.3
6.0
0.5
(D)

(D)
0.3
(D)
0.1
2.2

(X)

100.0

WOMEN'S READY-TO-WEAR ST0RES--C0NT 1 NUED

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

140
140
142
143
144
145
146

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
163
164
165
168
172
173
174
175
176

180
200
260
280
500
520

120
140
150
180
200
240
250
280
300
500
520

REPTG ADDL DETAIL FOR LINE 160. . . . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE .

WOMEN'S SPORTSWEAR .

DRESSES
COATS-SUITS
HANDBAGS ,

FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES'
FURRIERS (SIC 563i 568)

REPTG SALES BY BROAD MDSE LINES . •

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

MILLINERY STORES (SIC 563 PART]

TOTAL ,

CORSET. LINGERIE STORES (SIC 553 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

120
140

APPAREL" ACCESSORY. OTHER SPEC.
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR .

140 IREPTG ADDL DETAIL FOR LINE 140.
140
142
144 I OTHER MEN'S OUTERWEAR.

> OTHER MEN'S CLOTHING

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING

22
22
14
11

11
3
12

240

208
208
88
104
143
181
191
206
185
129
12
57

55
10
1

27
2

74

(D)

(D)
(0)

(D)

(D)

ID)
ID)

19 311

19 403
17 420
1 251

321
473

2 106
3 733
6 555
2 022

478
51

418

1 188
(0)

ID)

59
(0)
(0)

57



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-257

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of tfie Tables" in front]

160
160
161
163
16H
165
168
172
173
17tt

176

180
200
2'tO

260
280
300
500
520

Kinij of business and metcliandise line

APPARELi ACCESSORVi OTHER SPEC.
STORES-'CONTINUEC

KOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
*OHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
SOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOHEN'S-GiRLSi CLOTHING-ACCESS.

c

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS^
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

FURRIERS. FUR SHOPS (SIC 5681

TOTAL

FAMILY CLOTHING STORES (SIC 565)

TOTAL

Estab

lisbments

(number)

110
160
180
200
500
520

160
180

leo
180
181
182
183

SHOE STORES (SIC 566]

TOTAL •

REPTG SALES SY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CoRTAINS-DRAPERIES-DRY GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PART)

REPTG SALES BY BROAD HDSE LINES

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

(REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PART)

Sales

($1,000)

18
35
106

3

5
21

3 267

1 865
1 713

65
(0)

55
213
680
276
62
(0)

272

343
(D)

(D)

(Dl

101
(0)
(D)
ID)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

210
287
366
(0)
ID)

92

13
1 631

1 691
1 531

(D)

1 511
(01

79.2

100.0
91.8
3.5
(D)

2.9
U.I
36.5
11.8
3.3
(0)

11.6

8.3
()
(0)
(D)
(D)

(D)
(D)
(D)

100.0

2.6
3.6

92.1
(D)
10)

1.2

2.5
96.5

100.0
96.5
(D)

91.1
(D)

1.1

110
160
180

180
180
181
182
183

200
500
520

Kind of business and merctiandise line

FAMILY SHOE STORES (SIC 566 PART)

TOTAL

Estab

lisliments

(number)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

;rEPTG ADDL DETAIL FOR LINE 180. .

lALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

110
110
112
113
111

''°

150
160

I' 151

i
163

1 161
'! 165

I 172
I! 173

171
176

- 180

; 520

020
100
120
110
160
180
200
220
210
260
280
300
320
310
100
120
150
180
500
520

CHILDREN'S' INFANTS' WEAR
STORES (SIC 561)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 110
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY

] HOSIERY
LINGERIE

' WOMEN'S SPORTSWEAR
;
DRESSES

. COATS-SUITS
' HANDBAGS
' OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
NONMERCHANDISE RECEIPTS .

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 5591

FURNITURE. HOME FURNISHINGS'
EQUIPMENT STORES (SIC 57)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . •

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

107

82

18

30
82

59
59
59
59
59

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

28
28
27
2
1
5

5

5

3

2
6

3

1

5

2

3
1

2
1

131
519
365
339
20
57
26
22
5

11

2
3

51
296

7 851

5 127

210
211

5 583

1 596
1 392
1 336
2 090

956

(D)
(D)

2 033

1 371

(0)

597
169
ID)

(D)
(D)

1 181

1 330
1 110

911
(D)

8

27
15
66
(D)
(Dl
56

ID)

15

1.0
91.1

100.0
95.6
29.1
15.5
20.8

(D)

(0)

1.2

100.0

(D)

100.0
28.3
(D)

(0)
(D)

86.1

100.0
85.7
68.5
(D)
0.6
2.0
3.1
5.0
(D)
(D)

5.0

(D)

1.1

(D)



7F-258 South Atlantic—Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

PercenI

o( sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FURNITUREi HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOT*EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121 I

TOTAL I

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . •

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APP,.. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS ....
HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINE-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57141

total' .

324

3
1

2
1

2
1

113
234
317
162
14
44
9

10
2
1

2
46
109

305

2
1

1

1

1

106
233
305

263
263
227
262
134
171
32

160
14
44
9
10
1

1

2
45
105

52 400

38 536

(Zl

(Dl

(Dl

(D)

(Dl
(Dl

736
6 530

28 177
1 071

161
(Dl

(D)

66
IDI
(Dl

(Dl

202
1 308

49 486

37 036

(Dl

(Dl

(Dl

(Dl
(Dl

555
(01

27 081

32 020
23 801
3 841

17 771
994

I 054
139

(01

161
(Dl

(Dl

66
(Dl

(Dl

(01
(Dl

1 195

1 831

1 330

(Dl
(Dl

IDI

(Dl

1 096
(Dl

(Dl
(01

100.0

(21
(01

(Dl

(Dl
(Dl

(Dl

1.9
16.9
73.1
2.8
0.4
(Dl
(01
0.2
(Dl

(Dl
(Dl

0.5
3.4

(XI

100.0

(Dl
(Dl

(Dl
(Dl
(Dl

1.5
(01

73.1

100.0
74.3
12.0
55.5
3.1
3.3
0.4

(01

0.4
(01
(Dl

0.2
(Dl

(Dl

(Dl
(Dl

3.2

(XI

100.0

(Dl
(Dl
(Dl

(01
62.4
(01
(Dl
(Dl

020
200
220

220
220
224
225
226
227

240
260

260
250
264
265

280
1 300

I
320
340

! 400
|i
420
460
480
500

,1 520

220
280
520

220

220
220
231
232
233
234

CHINA. GLASSWARE. METALWARE
STORES (SIC 57151

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES I SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
;major APPL. -radio-TV-musical instr. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KI TCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 57321

total'

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

;REPTG ADDL DETAIL FOR LINE 220
.MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD lOS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

298



RETAIL TRADE-Merchandise Line Sales South Atlantic-Ga. 7F-259

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise i

Kind of busmess and merchandise line
Estab

lishments

(number)

Sales

(d.DOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

MUSICAL INSTRUMENT STORES
(SIC 5733 PAi^TI

220

220
220
221
22a
229
231
232
233
23«

280
520

020
010
060
oeo
100
120
140
160
180
220
2«0
300
"too

«20
180
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTRt . .

REPTG AODL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • •

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

JE«ELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHEk MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

918

142
886
121
51

219
9
1

2
1

1

1

5
18
2
1

33
50

020
OUO
060
080
100
120
140 I

160
ISO
220
240
300
400
420
500
520

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-SATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

522

72
522
4
3
134

1 409

1 302

1 223

650
829
(0>
388
96

215
(01

ID)
43

(01

(01

42 012

715
36 391
2 872

476
661
(Z)

101
IDI

(Dl

(01

(D>
(Zl
(01

(D)

(D)
235
(Dl

25 468

452
23 377

550
277
374
(Dl

(Dl

(Dl
(Dl

(01

(Dl

(D)

(Dl

(01

113
134

93.9

100.0
97.5
(Dl

45.6
11.3
25.3
(01

(01

5.1

IDI
(Dl

100.0

1.7
86.6
6.8
1.1
1.6
(Zl

IDI
(Dl

(Dl
(Dl

(Dl
(Zl
IDI

(01

(Dl
0.6
(Dl

020
040
060
080
100
120
160
300
400
480
500
520

020
040
060
080
100
520

100.0

1.8
91.8
2.2
1.1
1.5
(01

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

(Dl
0.4
0.5

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

NONMERCHANDISE RECEIPTS .

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 58131

DRUG STORES' PROPRIETARY STORES
(SIC 59 PART 5911

REPTG SALES BY BROAD MDSE LINES

020
040
050
100
120
140
160
180
200
220
240
260
280
300
320
340
460
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

1
SPORTING-RECREATION EQUIPMENT

I

HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
060
100
120

120
120
121
122
123

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

REPTG ADDL DETAIL FOR LINE 120
:COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

150 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

22
228

6

458

83
241

2
342
458

1

12
7
2

11
1

51
160
11

3
205
112

209



7F-260 South Atlantic—Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 4. Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments
1

(number)

Sales

($1,000)

DRUG STORES'-CONTINUED

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAT-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

PROPRIETARY STORES (SIC 591 PART)

total'

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL I

reptg sales by broad kdse lines .

groceries-other foods
meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothingi exc. footwear .

women's-girls' clothing. exc. footwear
all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. .

furniture-sleep equip. -floor coverings
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment ....
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equipmenti machinery
hay-Gkain-feed-farh supplies
household fuels-ice
all OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

ANTIQUE STORES. SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES

ANTIQUE STORES (SIC 5932)

TOTAL

SECONDHAND STORES (SIC 5933)

TOTAL

7

1

10
1

50
157
10
S

3

3
200
112

48
«5
IB

137
60
16
12
9

10
5

169
40
96
143
65
94
44
9

20
36
46

306
213
212
294

140

79

(Zl

(Dl
(01

(D)

(Dl
595
(D)

(Z)

(21

(D)

35e
519

146 155

936
(D)
(0)

8 913
387
(Zl
117
178
(Z)

(D)
4 496

865
896
(0)

1 178
1 977
937
222
260

1 007
671

79 447
26 539
7 577
3 394

6 195

(0)

100.0

0.6
(Dl
(01

6.1
0.3
(Z)

0.1
0.1
(Zl
(Dl
3.1
0.6
0.6
(Dl
0.8
1.4
0.6
0.2
0.2
0.7
0.5

54.4
18.2
5.2
2.3

(Zl



RETAIL TRADE—Merchandise Line Sales South Atlantic-Ga. 7F-261

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see 'Description of the Tables" in front]

Kind of business and merchandise line
Eslab

llshments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

HAYt Gf(AIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR •

ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-KUSICAL INSTR. •

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5959 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH HEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL^

JEWELRY STORES (SIC 597]

TOTAL

FUEL' ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-Si'vACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS^
KITCHENWARE-HOME FURNISHINGS •

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAr-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

It
3
8

3
1

1

2
2
14

33
10
9

137
10
13
22

6
3
2
3
2
1

123
1

t

1

22
4

2
20
10

196

«6 239

600
(D]
(0)

(Zl

(Dl

(D)
(Dl

(Dl

(Dl

873
263
(D]

42 403
(Dl

(Dl
(01

38 333

(01

(Zl

(Dl

(Dl
(Dl

(Dl

(Z)
(Dl

(Dl
(Dl
(Dl

261
36 130

45
(01
(01

32 318

(Dl

(Dl

(D]

(D]

(D]
(Dl

3 769
(Dl

(D]
(D]

(0]
548
(D]

(D]

(D)
(Dl

(Dl

36
1 159

100.0

1.3
(D)
(Dl

(Z)

(Dl
(01
(D)

(Dl
(Dl

1.9
0.6
(01

91.7
(Dl

(Dl
(Dl

100.0

ID)

(Zl

(01

(0)
(D)

(Dl

(Zl
(Dl

(Dl

(D)
(D]

0.7
94.3
0.1
(D]
(Dl

100.0

(0)

(Dl

(Dl

(Dl
(D)

(D)
11.7
(Dl
(Dl

(Dl

(Dl
1.7
(Dl

(Dl

(Dl
(Dl

(Dl
0.1
3.6

020
220
240
260
300
320
400
460
480
520

040
200
220
260
340
400
420
440
460

i
480
500
520

040
100
120
500

020
040

COAL AND WOOD DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

ICE DEALERS (SIC 5982 PART]

total'

FUEL OIL DEALERS (SIC 5983)

total'

BOTTLED GAS DEALERS (SIC 5984]

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 5992)

total'

CIGAR STORES. STANDS (SIC 5993]

TOTAL

NEWS DEALERS' NEWSSTANDS (SIC 5994]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

ALL OTHER MERCHANDISE ,

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 5995)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS

2



7F-262 South Atlantic-Ga. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Georgia—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

100
120
200
220
260
280
500
520

GAMERS I PHOTOCRAPHIC SUPPLY STORES—CON.

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

KITCHEMKARE-HOHE FURNISHINGS
JEHELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NOVELTYi SOUVENIR SHOPS
I SIC 59971

total' .

OPTICAL GOODS STORES (SIC 5996

1

total'

TYPEWRITER STORES (SIC 5999 PART)

total'

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

HOBBY 1 TOYi GAME SHOPS
(SIC 5999 PART)

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS (SIC 5999 PART)

TOTAL

OTHER (SIC 5999 PART)

total'

NONSTORE RETAILERS
(SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
010
100
120
1«0

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

(0)
(D)
(D)

(D)
(D)

(D)

191
(D)

90



RETAIL TRADE—Merchandise Line Sales South Atlantlc-Md. 7F-263

TABLE 2 Maryland: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see ""Description of the Tables'" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by Itie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE. TOTAL . . . . ,

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TCiSACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPHENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBERi BLDG. HATLS. . HARDWAREi
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
15IC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,

REPTG ADOL DETAIL FOR LINE 2"t0. . . . .

', FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT ,

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE

711
«92
881
866
070
231
070
356
927
781
028
778
127
see
660
029
753
5U1
227
116
115
223
3141

860
322

135

113

1

1

8
21

21
21
19
3

7
U

68

820 912
192 765
75 751

101 105
69 919
101 861
lie ms
2U1 388
56 «"I7

614 1153

92 875
107 715
50 101
31 339
33 119
17 563
111 377
552 563
181 163
105 781
20 132
19 035
52 250
111 536
110 998

772



7F-264 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4 ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

200
220
260
300
320
340

340
310
356
357
3581
359
361 I

500
520

020
040
100
120
140
180
200
220
240
260
280
300
320

320
320
322
323
324

PAINTi GLASSi *4LLPAPER
STORES (SIC 523)

TOTAL

REPTG SALES BY BROAD MD5E LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTRi .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . . .

LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . .

PAINT-VARNISHi ETC
PAINT SUNDRIES
*ALLPAPER-OTHER *ALL COVERINGS . . .

CLASS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 524)

TOTAL

REPTG SALES BY BROAO MDSE LINES .

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOP LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

340 LUMBER-BUILDING MATERIALS

340 1

340 I

348 I

356

400 I

420
440
460
480
500
520

REPTG ADDL DETAIL FOR LINE 340.
LUMBER-BUILDING MATERIALS . , . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

leo
220
260
280
300
320
340

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 52521

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHEnWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS

2
I

1

4

1

11

70

66
56
31
57
48
43
11

2

31

12
21
17
99
14
76

242

212
212
178
177
208

207

190
190
187

(Dl

'D)

(D)

(Dl
(D)

030

Oil
794
546
617
531
511
592

(Dl

71

958

(Dl

29 245

(Dl
I

(Dl

(Zl

(Zl

(Zl

(Z)
(D)

520
346

1 780
ID)

786
17 969

25 161
15 204
2 883
2 495
9 798

6 380

29
(D)

(01
I

239
1

441
122

I

431

123



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-265

TABLE 2. Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4 , see "Description of the Tables'" in front]

Kind ol business and merchandise line
Estab

lisbments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

220
220
221
222
223

240

240
240
241
242

260

260
I

260
261
262
263 I

280
300
320

320 I

320
j

321
322 I

DEPARTMENT ST0RES--C0NT I NUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

'REPTG ADDL DETAIL FOR LINE 240
FURNITUt>E-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

> REPTG ADDL DETAIL FOR LINE 260. . .

« KITCHENHARE-HOME FURNISHINGS. . . .

I
CHINA-GLASSWARE

, KITCHENWARE-HOUSEWARES
> OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS

340
340
348
356

400
420
440
500

500
I

500
501
502
503

i REPTG ADDL DETAIL FOR LINE 340. .

(LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
480
500
520

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOlHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERiNGS.
KITCHENWARE-HGME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

55
55
54
53 '

59 .

59
56

j

57
1

Si

13
33
10
64

60
60
60
54
41

153
81

1

4
26
198
187
197
166
198
HI
93

202
165
100
184

'[

",\

1

201
128

30 888

430 128
30 080
16 350

101

(D)
j

32 704

413 965
30 902
10 445
20 990

22 335

445 830
21 530

(Dl
14 062

(Dl

(Dl .

12 329 I

(D)
23 183

443 376
22 937
8 727

10 306
3 102

27 745

4 476
3 444

(Dl
(Dl

217
4 747
6 509

17 234
2 559

10 067
1 281

(Dl

5 505
1 348

846
4 436

(01
(D)

101

(Dl

(Dl
16 567
2 529

6.7

100.0
7.0
3.8
(01

(Dl

7.1

100.0 Ij

7.5
;

I:!
I

4,9
;

100.0
j

4.8 •

(01 I

3.2
(Dl

64



7F-266 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Maryland: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^ , see "Description of the Tables" in front]

Kinii ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500

GENERAL MEKCHANDISE STORES--CONT 1 NUED

ALL OTHER MEFICHANOtSE

500fREPTG AODL DETAIL FOR LINE 500. . . .

500 r ALL OTHER MERCHANDISE
501 [ TOYS-GAMES-WHEEL GOODS
502 I BOOKS-STATIONERY-PHOTOGRAPHIC EOUIP.
503 t ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SEWINGi NEEDLEWORK STORES
(SIC 539 PART)

020
ouo
060
080

I

100
120
1«0
160
180
200
220
240
260
280

I

300
I

320
340
380
«00
H20
U60
180
500
520

020

020
020
021
022
023
024

040
060
080
100

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 54

1

TOTAL

reptg sales by broad mdse lines .

groceries-other foods .........
meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

menis-boys' clothing. exc. foothear .

*omen's-girls' clothingi exc. footwear,
all footwear
curtains-draperies-orv goods
major appl. -radio-tv-musical instr. .

furniture-sleep equip. -floor coverings,
kitchenware-home furnishings ,

jewelry-optical goods
sporting-recreation equipment . . . . .

hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
Ihay-grain-feeo-farm supplies ,

household fuels-ice ,

all other merchandise
nonmerchandise receipts

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 541)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

94
20

290
1 361
1 175

i

67
I

142
:

48 ;

75
'0,
64
130
24
25
106
25
2

73
15
32
37

1 168
309

1 608

22 908
803
527
199
35

3 195

3 637

(Dl

778

(D)

890 864

759 551
1 407

(Z)

6 375
34 113
42 105

(D)
(Dl

(Zl

(Dl

IZI
(Dl

2 083
(Dl

(0)

(Dl

602
(Dl

934
(Zl

(Z)

(Z)
31 115
2 934



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-267

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
. see "Description of the Tables" in front]

Kind of business and meichandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

liShments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FRUIT STORESi VEGETABLE MARKETS
(SIC 5431

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
023
024

100
120
460
500

500
500
508
516

SROCERIES-OTHER FOODS

.REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE IFRESH FRuITS-VEGETABLESl.
FROZEN FOODS
ALL OTHER FOODS

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
' ALL OTHER MERCHANDISE

PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

CANDY. NUT. CONFECTIONERY
STORES (SIC 544)

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
023
024

040
060
080
100
120
140
180
200
220
500

REPTG ADDL DETAIL FOR LINE 020.
• GROCERIES-OTHER FOODS

MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. E\C. FOO-*EAR •

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

ALL OTHER MERCHANDISE

500 REPTG ADDL DETAIL FOR LINE 500.
500rALL OTHER MERCHANDISE
5081 PAPER. PAPER PRODUCTS
51of ALL OTHER MERCHANDISE

520

020

020
020
021
022
023
024

040
080
100
120
200
280
500

NONMERCHANDISE RECEIPTS

DAIRY PRODUCTS STORES (SIC 545)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. .

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES)
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

500 k REPTG ADDL DETAIL FOR LINE 500.
500 ^ALL OTHER MERCHANDISE
508 t PAPER. PAPER PRODUCTS
516 ( AI.L OTHER MERCHANDISE

143
143
13
1

63
143

3
1

61
54

1

5 023

3 782

3 695

3 782
3 695

197
2 946

287
269

(i-i

23
(D)

43

731
43
22
(D)

3 667

2 724
2 264

36
81

2 143

55
ID)
79

218
60
(Dl

(Dl

(Dl

(Dl
86

747
86
25
50

15

16 912

16 461

16 787
16 335

(D)

(D)

(D)
13 615

(0)

(D)

302
(D)
(D)

(D)
37

933
37
26
14

(X)

100.0

97.7

100.0
97.7
S.2

77.9
7.5
7,1

(D)

0,6
(D)

1,1

100,0
5.9
3.0
(D)

100.0

87.1

100.0
83.1
1.3
3.0

78.7

1,5
(D)
1,9
5,2
1.4
(D)

(0)

(D)

(0)
2,0

100,0
11.5
3.5
8.0

0.4

(X)

100.0

97.3

100.0
97,3
(D)

(D)
(Dl

81,1

(D)

()
1,8
(Dl

(Dl

(D)
0,2

100,0
4,0
2,8
1,5

DAIRY PRODUCTS STORES—CONTINUED

NONMERCHANDISE RECEIPTS

020
040
100
120
500
520

020

020
020
021
022
023
024

040
100
120
500

500
500
5oe.

515

520

020

020
020
021
022
024

520

RETAIL BAKERIES (SIC 546)

TOTAL

REPTG SALES BY BROAD MDSE LINES ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RETAIL BAKERIES. MANUFACTURING
(SIC 5462)

TOTAL

REPTG SALES BY BROAD MDSE LINES ,

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020, , , ,

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I , ,

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500, , . ,

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

RETAIL BAKERIESi NONMANUFACTUR ING
(SIC 5453)

TOTAL

REPTG SALES BY BROAD MDSE LINES

EGG AND POULTRY DEALERS
(SIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

, REPTG ADDL DETAIL FOR LINE 020, ,

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VESETABLES)

; ALL OTHER FOODS

NONMERCHANDISE RECEIPTS

259



7F-268 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Maryland: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
;

Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Rind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER FOOD STORES (SIC 5H9 PARTI

TOTAL'

020
OtO
080
100
mo
160
220
2U0
260
280
300
320
3U0
380
UOO
120 !

HHO
480
500
520

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SI^ACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERiNGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
100
220
320
380 '

too
j

420
]

440
480
500
520

PASSENGER CAR DEALERSi
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD HOSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020 I GROCERIES-OTHER FOODS
100 CIGARS-CIGARETTES-TOBACCO
220

I

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

320 HARDWARE
380 1

AUTOMOBILES-TRUCKS

380 k REPTG ADDL DETAIL FOR LINE 380. . . .

380 'AUTOMOBILES-TRUCKS
381 ', NEW PASSENGER CARS. RETAIL
382 I NEW PASSENGER CARS. WHOLESALE. . . .

383 ' NEW COMMERCIAL VEHICLES. RETAIL. . .

384
;

NEW COMMERCIAL VEHICLES. WHOLESALE .

385
i
USED PASSENGER CARS. RETAIL

386 • USED PASSENGER CARS. WHOLESALE . . .

387 • USED COMMERCIAL VEHICLES
38e ' ALL OTHER POWERED ROAD VEHICLES. . .

400 AUTO FUELS-LUBRICANTS

400 ^ REPTG ADDL DETAIL FOR LINE 400. . . .

400 >UTO FUELS-LUBRICANTS
401 , GASOLINE
402 ' OTHER AUTOMOTIVE FUELS
403 t MOTOR OIL-GREASES-OTHER OILS ....

1 017

764

3

10
10
79
16
58
10

113
76
36

497
340
530

9
3

132
497

2

2
1

2
321
263
309

6
1

21
296

2

2
1

2
261

255
256
256
20
130
10

245
147
119
15

212

203
203
112

5
173

756 179

690 744

(Zl

(Dl

(D)

(2)

(D)

(Dl
2 934

(Zl

526
(Zl

11 108
879
(Zl

551 816
4 214

68 062
714
(Dl

9 835
39 556

600 860

(Dl

(Dl

(1
(01

520 842
3 527

39 386
(D)

(Dl

418
35 370

517 705

489 328

(Dl
(Dl

(Dl
(Dl

424 232

482 479
418 151
293 137

3 340
21 955

924
75 789
18 362
3 067
1 690

2 955

375 179
2 682
1 591

(Dl
(Dl

(XI

100.0

(Zl
(Dl

(D)
IZl
101

(Dl
0.4
(Zl

0.1
(Z)
1.5
0.1
(Zl

79.9
0.6
9.9
0.1
(Dl

1.4
5.7

100.0

(Dl

(Dl

(Dl

(Dl

86.7
0.6
6.5
(Dl

(D)
0.1
5.9

100.0

(Dl

(D)

(Dl
(Dl

86.7

100.0
86.7
60.8
0.7
4.6
0.2
15.7
3.8
0.6
0.4

0.6

100.0
0.7
0,5
(Dl

(0)

DOMESTIC CAR DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSORIES

420 ^ REPTG ADDL DETAIL FOR LINE 420
420 [ TIRES-BATTERIES-ACCESSORIES
421 i PARTS. INSTALLED IN REPAIR WORK. . . .

422 f
PARTS. WHOLESALE (TO OTHER BUSINESSES!

423 r PARTS. RETAIL (OVER THE COUNTERl . . .

424 I AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440
I

FARM EQUIPMENT. MACHINERY
480

I

HOUSEHOLD FUELS-ICE . . .

500
I

ALL OTHER MERCHANDISE . .

520 , NONMERCHANDISE RECEIPTS .

520
520
527
528

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

380 AUTOMOBILES-TRUCKS.

380 f REPTG ADDL DETAIL FOR LINE 380. .

380 t AUTOMOBILES-TRUCKS
381 I NEW PASSENGER CARS. RETAIL . . .

382 f NEW PASSENGER CARS. WHOLESALE. .

383 r NEW COMMERCIAL VEHICLES. RETAIL.
385 [ USED PASSENGER CARS. RETAIL. . .

386 ( USED PASSENGER CARS. WHOLESALE .

387 r USED COMMERCIAL VEHICLES . . . .

386 ( ALL OTHER POWERED ROAD VEHICLES.

400 AUTO FUELS-LUBRICANTS

400 > REPTG ADDL DETAIL FOR LINE 400.
400 [AUTO FUELS-LUBRICANTS
403 [ MOTOR OIL-GREASES-OTHER OILS

420 ! TIRES-BATTERIES-ACCESSORIES .

420
420
421
422
423
424

520

520
520
527
528

iREPTG ADDL DETAIL FOR LINE 420. ....
'TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

[REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . • . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

NONMERCHANDISE RECEIPTS

380

380 '

380
381
382 >

383
385
386 I

387
386

400

400
400
401
402
403

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400. . .

AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS . . .

243



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-269

TABLE 2 Maryland: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by,i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

420

120
420
1)21

122
1(23

424

500
520

520
520
527
528

DOMESTIC AfJD IMPORTEO CAR DEALERS--CON

.

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
; TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED I,'J REPAIR WORK. . . .

PARTSi WHOLESALE I TO OTHER BUSINESSES!
PARTSt RETAIL (OVER THE COUNTER! • • .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

,
REPTG AODL DETAIL FOR LINE 520.

. NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONHERCHANDiSE RECE.PTS.

380

380
380
381
385
386
387
386

400

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

NONFRANCHISED ISIC 552!

REPTG SALES BY BROAD MOSE LINES

AUTOMOBILES-TRUCKS.

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL . . .

USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

400 t REPTG ADDL DETAIL FOR LINE 400.
400 t AUTO FUELS-LUBRICANTS
401 > GASOLINE
403 f MOTOR OIL-GREASES-OTHER OILS .

420
I
TIRES-BATTERIES-ACCESSORIES

420 r REPTG ADDL DETAIL FOR LINE 420
420

I
TIRES-BATTEmIES-ACCESSORIES

421 I PARTSt INSTALLED IN REPAIR WORK. . . .

422 ' PARTS. WHOLESALE (TO OTHER BUSINESSES!
423

;
PARTS. RETAIL (OVER THE COUNTER! . . .

424 , AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

500
520

520
520
527
521;

040
100
220
240
260
280
300
320
340
380

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . . ,

REPTG AODL DETAIL FOR LINE 520,
NONMERCHANDISE RECEIPTS . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-PADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

400 I AUTO FUELS-LUBRICANTS

400 {REPTG ADDL DETAIL FOR LINE 400.
400 (auto FUELS-LUBRICANTS
401 t GASOLINE
403 I MOTOR OIL-GREASES-OTHER OILS .

TIRCi BATTERY. ACCESSORY DEALERS--CON.

TIRES-BATTERIES-ACCESSORIES

42



7F-270 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation ot tables, including lines identified by.^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ot sales

accounted

for by the

specified

merchandise

line

300
320
310
380
400
120
480
600
520

020
040
080
220
300

300
300
308
309
311
312
313
3U

I^IISC. AIRCRAFTt MAHINEi AUTOMOTIVE
DEALERS--CONTINUED

SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

AIRCRAFTi BOATi MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

« REPTG ADDL DETAIL FOR LINE 300
'SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS" INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EOUIP

320
j

HARDWARE
340 LUMBER-BUILDING MATERIALS
380

I

AUTOMOBILES-TRUCKS. . . .

400
I

AUTO FUELS-LUBRICANTS . .

400
400
401
402
403

420
480
500
520

520
520
527
531
532

REPTG ADDL DETAIL FOR LINE 400.
; AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

240
340
380
500

500
600
504
506
507

520

520
520
627
531
532

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

NONHERCHANDISE RECEIPTS . .

REPTG ADDL DETAIL FOR LINE 520.
NONHERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

OTHER NONHERCHANDISE RECEIPTS.

HOUSEHOLD TRAILER DEALERS
ISIC 559 PARTI

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

ALL OTHER MERCHANDISE

NONHERCHANDISE RECEIPTS

520.'reptg addl detail for line
Inonmerchandise receipts . . . .

service labor
STORAGE And DOCKING SERVICES .

OTHER NONHERCHANDISE RECEIPTS.

9 151
(D)
IDl

278
101
(D)

(Dl
8 709

981

13 202

10 341

(D)

ID)

(D)

(01
9 151

9 308
8 518
1 117
3 342
2 544

260
1 049

244

(D)

(Dl

(D)
101

2 631
85
82
(D)

(Dl

(Dl

(Dl

(01
643

8 609
626
272
113
242

(Dl

(Dl

(Dl

(Ql

9 042
S 674
8 239

(01

(Dl

338

7 646
338
(01
(Dl

(Dl

47.1
(01
(01
1.4
0.5
(Dl
(Dl

44.9
5.1

(XI

100.0

(Dl

(Dl

(Dl
(Dl

88.5

100.0
91.5
12.0
35.9
27.3
2.8
11.3
2.6

(Dl

(Dl
(Dl

1.0

100.0
3,2
3.1
(Dl

OTHER AUTOMOTIVE DEALERS
(SIC 569 PARTI

GASOLINE SERVICE STATIONS
(SIC 65 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
180
200
220
280
300
320
340
380
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR •

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
I
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES . . .

420 t REPTG ADDL DETAIL FOR LINE 420. .

420 r TIRES-BATTERIES-ACCESSORIES . . .

421 [ PARTS. INSTALLED IN REPAIR WORK.
423 k PARTSi RETAIL (OVER THE COUNTER!

(Dl ) 424 f AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

(Dl
I

440 FARM EQUIPMENTi MACHINERY
(Dl

I
480 HOUSEHOLD FUELS-ICE . . .

(Dl 500
I

ALL OTHER MERCHANDISE . .

6.2
„
520

I

NONHERCHANDISE RECEIPTS .

100.0
7.3
3.2
1.3
2.8

(Dl

(Dl
(Dl

(01

100.0
95.9
91.1
(Dl

IDl

3.7

100.0
4.4
(Dl

(Dl
(01

520
520
527
S2B

, REPTG ADDL DETAIL FOR LINE 520.
NONHERCHANDISE RECEIPTS . . . .

SERVICE LABOR
;
OTHER NONMERCHANDISE RECEIPTS.

020
040
080
120
140
160
180
200
220
240
260
280
300
320
500
520

APPARELi ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561. 5671

TOTAL

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

'Merchandise line detail withheld due to insufficient reporting.

REPTG SALES BY BROAD MDSE LINES

PACKAGED ALCOHOLIC BEVERAGES. . . .

(X) Not applicable. (Z) Less than 0.05%.

204
69
6
10

180
9

13
5
1

17
643

557
557
551
115
421

1 400

1 343
1 343

606
157

1 273

1

48
55

1 082

1 045
1 045
1 019

176

206 412

970
546
(Zl

(Zl
(01

(Zl

(Dl
(Dl

(Dl

(01

(Dl

(Zl

(Zl

(Dl
287

174 342

195 901
165 920
152 533

4 367
9 057

20 336

171 241
19 459
4 505

767
14 208

IDl

238
433

8 415

138 053
8 091
7 241

864

350



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-271

TABLE 2. Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified byj ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specilied

merchandise

line

120
lUO
160
180
auo
280
300
500
520

MEN'S* BOYSi APPAREL STORESi
CUSTOM TAILORS--CONTINUED

COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi E»C. FOOTHEAR . i

*OMEN'S-GIRLS' CLOTHING. EXC. FOOT«EAR.
ALL FOOTWEAR ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS ,

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STOKES (SIC 5611

REPTG SALES BY BROAD MDSE LINES

080 PACKAGED ALCOHOLIC BEVERAGES
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140' MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

1«0
110
112
143
141
145.

14&

160

160
160
161
164
165
16S
172
173
176

180
240
280
300
500
520

020
040
120
140
160
180
200
220
240
260
280
300
320
500
520

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

SEPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
FuRNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CUSTOM TAILORS ISIC 567)

TOTAL^

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . , . . ,

HARDWARE
ALL OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS .

1



7F-272 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ fc., see "Description of the Tables" in front]

Kind of business and merchandise line

CORSETi LINGERIE STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-SIRLS' CLOTHINGi EXC. FOOTWEAR.

160 I REPTG AOOL DETAIL FOR LINE 160
160 ' W0MEN'S-GI5LS' CLOTHING. EXC. FOOTWEAR.
161

;
HOSIERY. .'

163 > LINGERIE
168 > WOMEN'S SPORTSWEAR

280
i JEWELRY-OPTICAL GOODS .

520 NONMERCHANDISE RECEIPTS

160

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160 REPTG ADDL DETAIL FOR LINE 160
160 r WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
173 1 COATS-SUITS
175 ( FURS
176[ OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

520 NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 565)

REPTG SALES BY BROAD MDSE LINES

020' GROCERIES-OTHER FOODS
120 ' COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140

;
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

1«0
140
142
14;
141.

145
146

160
160
161
163
164
165
168
172
173
174
175
176

180
200
220
2U0
260
280
300
320

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

estab

lishmenis

(number)

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

18

16 1

16

16
16
1

16
3

Sales

($1,000)

2

5

100

59
59
50
43
46
19
53

102 '

63
63

18 I

38
43 I

58
j

54
46

I

22
3

39

53
39

1

10
13
20
10
1

784

759

725

759
725
(u)
(D)

(D)

(D)
(D)

Percent

of sales

accounted

for by the

specified

merchandise

line

2 305

2 173

1 901

2 173
1 901

ID)

1 798
ID)

272

30 506

23 402

ID)

ID)
10 025

404
657
982
803
67

948

16 899
7 051

964
IDI

391
898

1 566
1 271
1 277

143
ID)

422

1 301
1 260

ID)
(D)

80
68
(D)

ID)

95.5

100.0
95.5
ID)
ID)

ID)

(D)
ID)

500
520

IX)

100.0

87.5

100.0
87.5
ID)

82.7
ID)

12.5

IX)

100.0

ID)

ID)

42.8

100.0
45.7
10.2
18.4
5.0
0.4
12.0

41.6

100.0
41.7
5.7
(D)

2.3
5.3
9.3
7.5
7.6
0.8
ID)

2.5

5.6
5.4
ID)
(D)

0.3
0.3
(D)

(D)

Kind ol business and merchandise hne

FAMILY CLOTHING 5T0RES--C0NT I NUED

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

SHOE STORES ISIC 566)

Estab-

hshments

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES

140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160
j
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

180 ' ALL FOOTWEAR
300 SPORTING-RECREATION EQUIPMENT
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

140
180

180
180

MEN'S SHOE STORES ISIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

ALL FOOTWEAR

I REPTG ADDL DETAIL FOR LINE 180.
' ALL FOOTWEAR.

181 , MEN'S AND BOYS' FOOTWEAR
183

500
520

160
180

CHILDREN'S AND INFANTS' FOOTWEAR

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

WOMEN'S SHOE STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

180 IREPTG ADDL DETAIL FOR LINE 180. .

180 kALL FOOTWEAR
181 ( MEN'S AND BOYS' FOOTWEAR ....
182 r WOMEN'S AND GIRLS' FOOTWEAR, . .

183 t CHILDREN'S AND INFANTS' FOOTWEAR

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

160
180

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S-GIRLS' CLOTHING' EXC.
ALL FOOTWEAR

180 (REPTG ADDL DETAIL FOR LINE 180. .

180 .ALL FOOTWEAR
181 MEN'S AND BOYS' FOOTWEAR ....
182

[
WOMEN'S AND GIRLS' FOOTWEAR. . .

183 t CHILDREN'S AND INFANTS' FOOTWEAR

520 !
NONMERCHANDISE RECEIPTS

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

140
160
ISO

180 [REPTG ADDL DETAIL FOR LINE 180.
180

I
ALL FOOTWEAR.

181 I MEN'S AND BOYS' FOOTWEAR
182 ' WOMEN'S AND GIRLS' FOOTWEAR.
183 r CHILDREN'S AND INFANTS' FOOTWEAR

22
46

13



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-273

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

300
500
520

020
ouo
100
120
110
160
200
220
2«0
260
280
300
320
3«0
420
HUO
USO
500
520

020
120
1«0
160
200
220
2«0
260
280
300
320
340
420
480
500
520

FAMILY SHOE ST0RES--C0rjT I NUED

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
r^ONMERCHANDISE RECEIPTS . . .

CHILDREN'S. INFANTS' «EAR
STORES (SIC 5641

TOTAL

REPTG SALES BY BROAD MDSE LINES

MISCELLANEOUS APPARELi ACCESSORY
STORES ISIC 5691

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEAlS-SNACKS
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APP,.. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESbORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER HERCHAJ^DISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

585

4

1

2
1

2
3

124
374
308
222
28
12
19
15
6
1

3
51

297

(D)
393
658

9 228

ID)

404

<D)

157 521

123 196

(0)
(D)

(D)

(0)

(D)

(D)
4 656

40 750
62 258
7 949

342
;z)

293
538
(D)

(D)

ID)
653

4 883

497



7F-274 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lof by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
260
320
520

CHINA. GLASSWAREi MET4LWARE
STORES (SIC 5715)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
KITCHEN*ARE-HOME FURNISHINGS. . . .

HARDWARE
NONHERCHANDISE RECEIPTS

MISCELLANEOUS HOME FURNISHINGS
STORES CSIC 57191

TOTAL'

.

HOUSEHOLD APPLIANCE STORES (SIC 5721

REPTG SALES BY BROAD MDSE LINES

020
100
200
220

220
220
22U
225
226
227

240
260

260
260
2614

265

280
300
320
310
1)20

DUO
480
500
520

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RAOIOS-TV'Si ETC
USED MAJOR APPLIANCES-RAOIOS-TV'S. . ,

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . ,

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 57321

220

220
220
224
225
226
227

240
260

260
260
264
265

320
340
420
480
500
520

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

NEW MAJOR APPLIANCES ,

NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . ,

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. . . . .

; KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . ,

HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTEkIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

2
1

22
131

115
115
108
79
41

1 330

IDl

1 304
(Dl

(01

35 796

29 926

(D)

(Dl

(Dl

22 217

26 456
20 349
14 565
5 490

(Dl

(01

1 148
4 330

21 141
4 282
4 157

130

85
IDl

IDl

IDl

101
(Dl

(01
181

1 085

9 402

6 893

5 870

6 674
5 702

591
4 814

212
76

(Dl

152

1 977
151
99
52

(01

(Dl

IDl

101

101

658

100.0

(01
98.0
(Dl
(Dl

(XI

100.0

(01

(01
(01

74.2

100.0
76.9
55. 1

20.8
(01
(01

3.8
14.5

100.0
20.3
19.7
0.6

0.3
IDl

IDl

101

101
(01

(Dl
0.6
3.6

85.2

100.0
85.4
8.9

72.1
3.2
1.1

IDl

2.2

100.0
7.6
s.o
2.6

101

IDl

IDl
IDl
101

9.5

040
100
220
240
500
520

040
100
220

220
220
221
231
232
233
234

500
520

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220
220
228
229
231
232
233
234

240
500
520

020
040
060
080
100
120
140
180
220
260
280
300
400
420
460
480
500
520

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ........
SPORTING-RECREATION EQUIPMENT . . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-275

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines Identified by.^ k., see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted '

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATING PLACES ISIC 5S12)

TOTAL

REPTG SALES BY 8R0A0 MDSE LINES .

SROCERIES-OTHER FOODS
MEALS-SMACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL IN5TR, .

KITCHENWARE-HOME FURNISHINGS
JEHELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS 1 LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ...
MEALS-Si'iACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. • . .

CIGARS-CIGARETTES-TOBACCO
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

2 631

1 80e

277
1 806
105
154
297
18
2
2
7
U

11

1

1

66
215

3
120

2
1

16
1

489

10«
489
24
10
76
6
1

2

2

4
18
34

227 511

184 815

7 277
155 133
14 253
2 634
2 125

(Z)

(0)

ID)
(Z)
IZI
213
101

(01
(01

2 320

777



7F-276 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Maryland: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i
. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

iisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

180
200
220
260
280
300
320
3«0
itCO

500
520

DRUG STORES—CONTUJUED

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR
KITCHENHARE-HOME FURNISHINGS. . .

JEWELRY-OPTICAL GOODS
SPOSTING-RECREATION EQUIPMENT . .

HARDWARE
LUMBER-BUILDING MATERIALS ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PART)

TOTAL^

020
OtO
060
080
100
120
140
160
180
200
220
2t0
260
280
300
320
340

I

380 )

400
420
440
460
480
500
520

020
040
060
080
100
120
140
160
180
280
300
320
340
400
420
440
480
500
520

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

10
68
94
76

202
24
72
3

43
343
194

216
142
173
585
318
44
57
43
39
22
127
59

122
220
132
53
51
13
37
50
10

116
203
490
552

579

190
125
170
579
275
29

3

24
204

(Zl

(D)

ID)
(D)

4 674
(D)

(D)

(D)

(D)

7 956
1 393

336 686

255 151

3 095
1 905
5 317

75 523
3 924

274
1 112

805
151
322

3 204
2 016
1 381

13 846
8 101
3 092
2 991

195
892

1 514
424

45 918
48 781
32 838
5 637

89 771

2 471
1 593
5 278

76 338
2 456

169
(Z)

(Z)

(D)

(D)

81
(D)

ID)
66
(2)

(D)

(Z)

128
1 127

(Z>

(D)
(D)
(D>
3.3
(D)
(D) 040
(D) i

060
(D) 080
5.6 120
1.0

,
140
150
180
200
220

(X) j 240
260
280
300
320
340
380
400
420
440
500

100.0 520

1.2
0.7
2.0

28.9
1.5
0.1
0.4
0.3
0.1
0.1
1.2
0.8
0.5
5.2
3.1
1.2
1.1
0.1
0.3
0.6
0.2
17.3
18.4
12.4
2.5

(X)

100.0

2.8
1.8
5.9

85.0
2.7
0.2
(Z)
(Z)

(D)
(Dl

0.1
(D)

ID)
0.1
IZ)

ID)

(Z)

0.1
1.3

040
060
080
120
140
160
180
200
220
240
250
280
300
320
340
380
400
420
440
500
520

020
100
220
240
260
280
300
500
520

ANTIQUE STORES. SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL'

SECONDHAND STORES (SIC 5933)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK' STATIONERY STORES (SIC 594)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

CIGARS-CIGARETTES-TOBACCO i

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

3

5

2
4
2

12
5

59
11

8 518

(0)

(D)

(D)

(D)
800
503
58
132

1 341
1 149

274
853
180
57

ID)
ID)

(D)

1 295
(D)
854
527

100.

(D)
(Dl

ID)

(D)
9.4
7.1
0.8
1.5

15.7
13.5
3.2
10.0
2.1
0.8
(0)
(D)

(D)

15.2
(D)

10.0
5.2

160



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-277

TABLE 2 Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

listiments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

100
220
280
300
500

500
500
512
513
515

520
520
523

BOOK STORES (SIC 591121

TOTAL

REPTG SALES BY BROAD HDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JE«ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . .

ALL OTHER MERCHANDISE

.REPTG ADOL DETAIL FOR LINE 500. . .

ALL OTHER MERCHANDISE
SOCIAL STATIONERY-GREETING CARDS •

BOOKS-PERIODICALS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . .

NONMERCHANDISE RECEIPTS
OTHER NONMERCHANDISE RECEIPTS. . .

STATIONERY STORES (SIC 59431

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
100' CIGARS-CIGARETTES-TOBACCO
220 I MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240
I

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 k REPTG ADOL DETAIL FOR LINE 240
240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
246 1 OFFICE FURNITURE

260: KITCHENWARE-HOME FURNISHINGS.
280 JEWELRY-OPTICAL GOODS . . . .

500 ' ALL OTHER MERCHANDISE . . . .

500
500
508
509
511
512
513
514
515

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STAT I ONEBY-OFF I Ct SUPPLIES.
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART- DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

520 1 NONMERCHANDISE RECEIPTS

520 t REPTG ADOL DETAIL FOR LINE 520
520 I NONMERCHANDISE RECEIPTS
521 i PRINTING TO ORDER
522 I RENTING AND LEASING OF OFFICE MACHINES

1 t 0'523

020
040
080
100
120
140
160
180
220
240
280

OTHER NONMERCHANDISE RECEIPTS.

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHING. EXC. FOOTWEAR . ,

*OMEN'S-GIRLSi CLOTHING. EXC. FOOTGEAR,
ALL FOOTWEAR

,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
JEWELRY-OPTICAL GOODS ,

2 564

101
(01

(01
(Dl

2 487

1 783
1 714

187
1 379

147

(Dl

(Dl

(D)

(01

8
(D)

(Dl

(Dl

(Dl

(Dl
(Dl

(Dl
(01

2 792

2 4se
2 085

753
(01
35

955
103
(Dl

177

(Dl

509
28
14

(Dl
(01

(Dl

(01

(Dl
(Dl

(Dl

111
22
62
(Dl
(Dl

10

(Dl
(Dl
(Dl

(Dl

97.0

100.0
96.1
10.5
77.3
8.2

(Dl

100.0
(Dl

(Dl

0.2
(Dl
(Dl

(01

100.0
(Dl
(01

(01
(Dl

83.1

100.0
83.8
30.3
(Dl

1.4
38.4
4.1
(01

7.1

(Dl

100.0
5.5
2.8
(Dl
IDI

(Dl
(01

(01
(Dl

(Dl

1.6
0.3
0.9
(01
(Dl

0.1

300
320
340
480
500
520

020
040
080
100
120
140
160
180
220
240
280
300

300
300
301
302
303
304
305
306
307

SPORTING GOODS STORES. BICYCLE
SH0PS--C0NT1NUED

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 59521

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

•REPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODS. SALES TO INDIVIDUALS
ATHLETIC GOODS. SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . .

340 LUMBER-BUILDING MATERIALS
480 HOUSEHOLD FUELS- ICE . . .

500 ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

300
320
500
520

020
100
120
140
180
220
260
280
300
320
340
380
400
420
440
460
480
500
520

BICYCLE SHOPS (SIC 59531

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

105

84

2
1

2
2
2
1

2
22
8
1

8
12
2

84
12
10
16

280



7F-278 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

TOTAL'

.

SARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

REPT5 SALES BY BROAD MDSE LINES

J20
340
UVO
460
520

HARDWARE
LUMBER-BUILDING MATERIALS . .

FARM EOUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
NONMERCHANDISE RECEIPTS . . .

JEI«ELRY STORES (SIC 597)

REPTG SALES BY BROAD MDSE LINES

200
220
240
260
280

280
280
281
282
283
284
285
286

300
500
520

520
520
529

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(JUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JElKELi^Y-OPTICAL GOODS

REPTG AODL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

. REPTG ADOL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

020
040
060
080
100
200
220
240
260
280
300
320
340
380
400
420
460
480
500
520

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP E(2UIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BA-TERIES-ACCESSORIEs
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

196

147

1

46
3

62
147

137
137
125
103
123
99
123
22

10
35
135

126
(NA)
126

087
(Dl

(Dl

(D)
229

18 235

(D)

897
(Dl

820
12 770

17 291
12 017
2 330
1 644
4 131

998
2 669

225

(Dl

681
2 839

15 724
(NA)

1 540

45



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-279

TABLE 2. Maryland: 1963-Continuecl

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specilied

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

080
100
500
520

020
010
100
120
160
200
220
280
300
500
520

CIGAR STORESi STANDS--CONT 1 NUED

PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NEWS DEALERSi NEWSSTANDS (SIC 599a)

TOTAL

REPT6 SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAMERA 1 PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

220
280
300
500
520

180
300
500
520

REPTG SALES BY BROAD HDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GIFTi NOVELTY! SOUVENIR SHOPS
(SIC 5997)

OPTICAL GOODS STORES (SIC 5998)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

TYPEWRITER STORES (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

120
i
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

IKO
i
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160
I

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ISO I

ALL FOOTWEAR

162

3

(D)

I 105
57

(D)

2 75«

1 858

49
67

279
39
(D)
(D)

ID)

11
(D)

1 356
(D)

1 <t07

(D)
(D)

(0)
1 257

9 2117

(D)

569

(D)

(D)
465
(D)

(01
66.8
3.1
(D)

100.0

2.6
3.6
15.0
2.1
(01
(0)

(0)

0.6
(0)

73.0
(D)

(X)

100.0

(Dl

(D)

(01
96.6
0.9

100.0

(D)

(D)
81.7
(01

9 300



7F-280 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Maryland: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.<
, see "Description of the Tables'* in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
OttO

OBO
100
120
140
160
180
200
220

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS i

MEALS-SNACKS <

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

486
(D)

(D)
(D)

(D>
069
286
51

990
482

18,2
(Dl

(D)

(D)

(D>
2.6
5,6
0.1
2.4
8.5

240
260
260
300
320
340
420
460
480
500
520

DIRECT SELLING ( HOUSE-TO-HOUSE

)

0RGANI2ATI0NS--C0NTINUED '

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS. 28
KITCHENWARE-HOME FURNISHINGS

I
22

JEWELRY-OPTICAL GOODS I 16
SPORTING-RECREATION EQUIPMENT

, 2
HARDWARE ' 3 <

LUMBER-BUILDING MATERIALS ' 24
{

TIRES-BATTERIES-ACCESSORIES ' 2
HAY-GRAIN-FEED-FARM SUPPLIES '

1

HOUSEHOLD FUELS-ICE
,

3

ALL OTHER MERCHANDISE 64
NONMERCHANDISE RECEIPTS 31

2 827
1 248

322
(D)

246
2 452

(D)

(D)

(0)

15 140
812

6.9
3.0
0.8
(01

0.6
6.0
(0)

(D)

(D)

36.9
2.0

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-281

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963
Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines Identified by a k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and mer^'landlse line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL Tr?ADEi TOTAL

REPTG SALES BY BROAD HDSE LINES . ,

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH HEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEr^'s-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHEf) HESCHANDISE
NONMERCHANDISE RECEIPTS .

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS ,

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HuME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

, REPTG ADDL DETAIL FOR LINE 2H0
'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
\

FLOOR COVERINGS

LUMBER YARDS
ISIC 521 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

7 555

2 167
2 2U6
1 3U0
1 287
1 711
1 213

556
740
171
"toe

539
362
531
U50
300
422
341
246

1 029
1 012

33
62
144

1 555
2 249

2 189 485

1 929 157

415 812
119 797
57 755
60 344
40 523
79 135
68 323
145 530
37 857
39 248
56 293
53 555
25 781
17 241
15 375
22 292
45 458

289 501
93 588
52 757
4 913
7 515

28 000
78 721
50 584

53 638

50 543

1



7F-282 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^.^..^^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

mercliandise

line

Kind of business and inercliandise line
Estab

lisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

310

3«o
310
356
357
358
359
361

520

PAINTi GLASSi WALLPAPER STORES—CONTINUED

LUMBER-BUILDINS MATERIALS

. reptg addl detail for line 310.
' lumber-building materials . . . .

other lumber-building materials.
paint-varnishi etc
paint sundries
*allpaper-other hall coverings .

GLASS

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 524)

TOTAL

HARDWARE STORES (SIC 52511

120
140
200
220
240
260
280
300
320

320
320
322
323
324

340

340
340
348
356

420
440
460
4 BO
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS . . . .

; REPTG ADDL DETAIL FOR LINE 3U0. .

.LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*l

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

2

1

7
3
8

42
3

28
132

117
117

!

92 '

99
i

115

114

103
103
102
37

1

1

1 728

1 696
1 627

(01

1 196
103
210
(0)

16 566

13 580

(D)

(Dl
10

(Dl

92
515
(2)
(D)

8 573

11 086
6 961

801
1 191

'

4 950
I

3 357

809
I

932
283
646

(Dl

(Dl

71
(Dl

(Dl

172

6 020

(01

336



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-283

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

hstiments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

DEPARTMENT STORES—CONTINUED

HARDWARE*

320
320
321
322

310

310
3U0
318
356

uoo
U20
UUO
500

500
500
501
502
503

, REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EOUIPHENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3t0. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

T IRES-BATTER lES-ACCESSORIEs
FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

REPTG SALES BY BROAD MDSE LINES

020
040
oeo
100
120
110
160
180
200
220
2«0
260
280
300
320
3tO
UOO
«20
U60
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
140

140
140
141
142

160

160
160
161
162
163 '

164
165
166
167
168
169

GENERAL MERCHANDISE STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 160. • . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR . . .

'

GIRLS'-SUBTEEN-TEEN WEAR

6 152

231 883
6 111
3 537
2 546

(0)

(D)

(0)

(D)
(D)

(Dl
7 936

(U)
15 880

276 448
15 775
6 061
6 602
2 687

17 896

43 406

2 621
(D)

(D)
54

2 425
3 154
8 336
1 164
S 198

618
559

2 712
686
489

2 358
286
(0)

(D)

(D)

8 834
1 424

2.1

100.0
2.6
1.5
1.1

(Dl

100.0
ID)
(D)
(D)

(D)

2.7
(D)
5.5

100.0
5.7
2.2
2.5
1.0

6.2

(X)

100.0

6.0
(D)

(Dl
0.1
5.6
7.3
19.2
2.7
12.0
1.4
1.3
6.2
1.6
1.1
5.4
0.7
(D)

(01
(Dl

20.4
3.3

29



7F-284 South Atlantic—Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

mercfiandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
OtO
060
080
100
120
mo
160
180
200
220
240
260
280
300
320
3«0
100
«20
460
U80
500
520

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
240
260
2B0
300
320
340
400
420
460
480
500

500
500
508
516

520

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-ORUGS-HEALTH HEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

«OMEN'S-GIRLS' CLOTHINGi EXC. FOOTGEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-OHY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAV-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS ISIC 5411

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

REPTG ADDL DETAIL FOR LINE 020. . . . .

GROCERIES-OTHER FOODS .

MEATS-FISH-POULTRY .

PRODUCE (FRESH FRUITS-VEGETABLES I . . .

FROZEN FOODS .

ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEr^WARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARi-1 SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

1 849



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-285

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-Continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines Identified by.^ , see "Description of the Tables" in front]

oto
oao
100
120
200
500

500
SCO
508
516

520

020
020
021
022
023
024

040
100
120
200
280
500

500
500
508
516

520

Kind of business and meichandise line

CANDY, NUT,
STORES-

CONFECTIONERY
CONTINUED

MEAl.S-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER 1 PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DAIRY PRODUCTS STORES ISIC 5451

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

Estab

lishments

(number)

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl

.

FROZEN FOODS
; ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

RETAIL BAKERIES ISIC 546)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100

I

120
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER I'-iERCHANDI SE
NONMERCHANDISE RECEIPTS

RETAIL BAKERIES. MANUFACTURING
(SIC 5462)

TOTAL

REPTG SALES BY BROAD MDSE LINES

Sales

($1,000)

80

8 006

8 089
8 006

101
(D)
(Dl

7 728

(D)

46
7

ID)

(Dl
(D)

Percent

of sales

accounted

lor by the

specified

merchandise

line

ID)



7F-286 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

380

380
380
381
382
383-;
38l(

385
386
387
388

«00

«00
UOO
"tOl

1)02

U03

1)20

420
1)20

1)21

1)22

1)23

1)21)

500
520

DOMESTIC CAR DEALERS—CONTINUED

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. ....
AUTOMOBILES-TRUCKS
NE* PASSENGER CARSi RETAIL '

NE* PASSENGER CARSi XHOLESALE
Utt COMMERCIAL VEHICLESi RETAIL. . . .

NE* COMMERCIAL VEHICLESi WHOLESALE . .

USED PASSENGER CARSi RETAIL
USED PASSENGER CARSi WHOLESALE ....
USED COMMERCIAL VEHICLES
ALL OTHER POKERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADOL DETAIL FOR LINE 1)00

AUTO FUELS-LUBRICANTS
GASOLINE , .

OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTER] . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

520
520
527 1

528

J
REPTG ADDL DETAIL FOR LINE 520.

, NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

380

380
380
381
383
385
386
387
386

400

400
400
403

420

420
420
421
422
423
424

520

520
520
527

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NE* PASSENGER CARSi RETAIL
NE* COMMERCIAL VEHICLESi RETAIL. . , .

vjSED passenger CARSi RETAIL
USED PASSENGER CARSi WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . , .

PARTSi WHOLESALE (TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

'REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR

209 621

233 109
204 192
145 221

2 777
9 175

(Zl
37 601
7 580

(Dl

(D!

(0!

188 569
792
380
(Dl

(D)

14 980

226 078
14 710
8 080
3 829

765
1 656

(D!
12 954

219 420
12 775
11 145
1 486

8 538

10 330
8 538
5 262

(D!

1 787
271
(Dl

(Dl

86

9 552
86
65

995

10 330
995
476
245
88
158

755

9 776
755
755

87.7

100.0
87.6
62.3
1.2
3.9
(Z!

16.1
3,3
(01

(Dl

(Dl

100.0
0.4
0.2

I

(Dl
(01

6.3

100.0
6.5
3.6
1.7
0.3
0.7

(Dl

5.4

100.0
5.8
5.1
0.7

82.7

100.0
82.7
50.9
(Dl

17.3
2.6
(0!
(Dl

0.8

100.0
0.9
0.7

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART!

REPTG SALES BY BROAD MDSE LINES .

AUTOMOBILES-TRUCKS.

380
380
381
383
385
386
388

400

400
400
401
403

•REPTG ADDL DETAIL FOR LINE 380. .

I
AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NE* COMMERCIAL VEHICLESi RETAIL.
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

, REPTG ADDL DETAIL FOR LINE 400.
'AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

420 ' TIRES-BATTERIES-ACCESSORIES

420
420
421
422
423
424

500
520

520
520
527
528

; REPTG ADDL DETAIL FOR LINE 420
'TIRES-BATTERIES-ACCESSORIES

PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

NONFRANCHISED (SIC 5521

REPTG SALES BY BROAD MDSE LINES

380 AUTOMOBILES-TRUCKS.

380
380
385
386
387
388

(REPTG ADDL DETAIL FOR LINE 380. .

'AUTOMOBILES-TRUCKS
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

400 I AUTO FUELS-LUBRICANTS . . .

420
I

TIRES-BATTERIES-ACCESSORIES

2.4



RETAIL TRADE—Merchandise Line Sales South Atlantic- Md. 7F-287

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

300
320
3U0
380
UOC

Kind of business and merchandise line

TIRE, BATTERY, ACCESSORY
DEALERS—CONTINUED

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDiNG MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....

HOC [ REPTG ADDL DETAIL FOR LINE HOO.
UOOtAUTO FUELS-LUBRICANTS
UOl L GASOLINE
«03» MOTOR OIL-GREASES-OTHER OILS .

U20 TIRES-BATTERIES-ACCESSORIES

420
1420

U26 '

427
;

426
429
431
432
433
434
435
436

500
520

520
520
524
525
526

140
180
220
240
260
260
300
320
340
400

400
400
403

REPTG ADDL OETA
TIRES-BATTERIES
AUTOMOBILE ACC
NEW AUTO TIRES
NE* AUTO TIRES
NEW TRUCK-BUS
NE* TRUCK-BUS
RETREAD AUTO T

RETREAD AUTO T

RETREAD TRUCK
RETREAD TRUCK
STORAGE BATTER

IL FOR LINE 420
ACCESSORIES

ESSuRIES
TUBES SOLD TO USERS . .

TUBES SOLD TO DEALERS .

TIRES SOLD TO USERS. . .

TIRES SOLD TO DEALERS. .

IRES SOLD TO USERS . . .

IRES SOLD TO DEALERS . .

BUS TIRES SOLD TO USERS.
BUS TIRES SOLD TO DLRS..
lES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

. REPTG ADDL DETAIL POR LINE 520. . . .

'NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

Estab-

lishments

(number)

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS> CLOTHINGi EXC. FOOTWEAR . •

ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
426
427
426
429
431
432
433
434
436

440
500
520

520
520
524
526

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS
NEW TRUCK-BUS TIRES SOLD TO USERS. .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . i

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
i NONMERCHANDISE RECEIPTS . . . .

BRAKE AND WHEEL SERVICES . . .

OTHER NONMERCHANDISE RECEiPTS.

Sales

($1,000)

ID)

11
(0)
(0)

195

2 190
146
135
12

10 275

6 442
7 392
1 300
3 440

622
735
101
529
156
325
(Dl
233

(Dl

1 035

5 833
504
276
72
147

(Dl

(D)
(01

(D)
301
(01
(01

354
(01

(01
(01

(01

PercenI

of sales

accounted

lor by the

specified

merchandise

line

2 248

5 805
2 001

941
(01

(Dl
(01

(Dl
(01

(01
(01

(Dl

101
96

712

(Dl

(01

(01

(Dl

(01

0.1
(01
(01

1.6

040
300
320
340
380

100.0
8.6
4.7
1.2
2.5

(01

(0)
(01

101
4.7
(01
(D)
5.6
(0)
0.7

100.0
(01

(Dl

35.3

100.0
34.5
16.2
(Dl
(01
(01

(01
(01

(01
(Dl
(01

(01
1.5

11.2

100.0
(Dl

(Dl

(Dl

Standard Notes:

'REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

OTHER NONMERCHANDISE RECEIPTS.

Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

Kind o1 business and merchandise line

85.4



7F-288 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Maryland—Standard Metropolitan Statistical Areas: 1963-Continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by tfie

specified

merctiandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specilied

merchandise

line

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

020
ouo
100
120
140
200
280
300
320
310
380
UOO

«00
UOO
"tOl

402
KOI

420

420
420
421
423
424

480
500
520

520
520
527
528

GASOLINE SERVICE STATIONS
ISIC 55 PART 554)

TOTAL

REPTi; SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SIMACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTVIEAR . .

CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADOL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADOL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADOL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPARELi ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
080
120
140
160
ISO
200
220
240
260
280
300
320
500
520

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DBY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

S64

75
30
82
4
1

1

1

7
3
1

7
864

826
826
821
56

747

719

668
688
287
64

653

22
25

558

540
540
527
75

105 518

302
(0)
(D)

(Z]

(0)

(Dl

(D)
(Z)

(D)

(0)

182
90 768

101 032
87 094
79 314
3 138
4 674

9 805

85 391
9 344
1 937

303
7 101

88
256

3 637

67 962
3 484
3 079

400

2



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-289

TABLE 3. Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

WOMEN'S READY-TO-WEAR STORES—CONTINUED

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

110
140
112
113
ItU
145
146

160
160
161
163
164
166
168
172
173
174
175
176

180
200
220
240
260
280
300
500
520

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR 4PPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
UEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
140
160
180
200
240
260
280
300
320
500
520

160
160
163
164
174
176

280
520

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS ISIC 563' 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
MILLINERY
HOSIERY
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

CORSET' LINGERIE STORES (SIC 563 PART)

TOTAL

128
128
25
48
76
85
106
127
lie
79
7

51

19
5
2
4
2
13
3
9

75

ID)

7 801
822
(0)
(01

ID)
(Dl

206

29 301

28 913
25 806

1 806
839
973

2 300
5 121
9 033
3 757

946
278
718

738
(D)

(D)

(Z)

(D)

82
(D)
(D)

834

(D)
ID)

065
80
(D)

ID)

ID)
18

ID)

(0)

(Dl

352

(0)

795
(Dl

660
(Dl
(Dl

(Dl

(Dl

(Dl

(0)

100.0
10.5
3.2
(D)

ID)
(D)

2i6

89.8

100.0
89.3
6.2
2.9
3.4
8.0
17.7
31.2
13.0
3.3
1.0
2.5

2.3
(D)
(D)
(Z)

ID)

0.3
(Dl
(0)

2.6

(X)

100.0

(Dl
(D)

88.2
1.2
(Dl

(D)
(D)
0.3
(D)
(Dl

(Dl

5.1

(XI

100.0

(0)

100.0
(D)

83.0
(Dl

(D)

(D)

(Dl

(Dl

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL' ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

REPTG SALES BY BROAD MDSE LINES

020
140

140
140
142
144
146

160
160
161
163
164
165
168
172
173
174
176

GROCERIES-OTHER FOODS . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 ALL FOOTWEAR
200

i
CURTAINS-DRAPERIES-DRY GOODS

240
i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260

I

KITCHENWARE-HOME FURNISHINGS
280

I

JEWELRY-OPTICAL GOODS
300 I SPORTING-RECREATION EQUIPMENT
320 HARDWARE
500 I ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

160

160,; REPTG ADDL DETAIL FOR LINE 160
160 , WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
173 ' COATS-SUITS
175

;
FURS

176 , OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

520

020
120
140

140
140
142
143
144
145
146

FURRIERS. FUR SHOPS (SIC 568 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 565)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

;heNis-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

72

50

(01
(01

1 160
204
74
(0)

(D)

2 643

2 956
2 511

205
70
138
306

1 069
323
166
122
113

80
(D)

(Dl

(Dl

(D)
(01

(D)

(D)

2 232

2 100

1 828

2 100
1 828

(Dl

1 774
(Dl

272

15 312

11 034

(Dl
(D)

4 673

7 989
3 578

823
1 497

320
24

930

ID)

(Dl

100.0
17.6
6.4
(D)
(D)

84.3

100.0
84.9
6.9
2.4
4.7
10.4
36.2
10.9
5.7
4.1
3.8

2.6
(01

(D)

ID)
ID)

(D)

(D)
(D)

1.3

(X)

100.0

87.0

100.0
87.0
(D)

84.5
(D)

13.0

(D)

(D)

42.4

100.0
44.8
10.3
18.7
4.0
0.3
11.6

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-290 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-Continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160

160
160
161
163
164
165
168
172 ,

173
17«
175
176 ,

ISO
200
220
210
260
280
300
320
500
520

1«0
160
180
500
520

140
180

180
180
181
183

500
520

160
180

180
180
181
182
183

500
520

FAMILY CLOTHING STORES—CONTINUED

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566]

TOTAL ....
REPTG SALES BY BROAD MDSE LINES . .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

7
40
169
11
66

4 702

8 107
3 475

532
12

(Dl

510
768
597
602
56

IDI
149

467
654
ID)

(D)
38
28
(D)

(Dl
32

286

22 691

(Dl

570
21 397

IDI

446

IDI

139

171
139
101
(Dl

(Dl

(Dl

(Dl
6 502

7 292
6 502

319
5 737

456

(Dl

217

985

985

(Dl

42.6

100.0
42.9
6.6
0.1
IDI

6.3
9.5
7.4
7.4
0.7
(Dl

1.8

4.2
5.9
(Dl

(Dl
0.3
0.3
(Dl

(Dl
0.3
2.6

100.0

IDI
2.5

94.3
101

2.0

(XI

100.0

(01
98.5

100.0
98.5
(01

IDI

(01

(Dl

(01

89.2

100.0
89.2
4.4

78.7
6.3

(Dl
3.0

(XI

100.0

(Dl

180
180
181
182
183

140
160
180

CHILDREN'S. JUVENILES' SHOE
ST0RES--C0NT I NUED

ALL FOOTWEAR

I REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . .

NONMERCHANDISE RECEIPTS . .

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

180
I

ALL FOOTWEAR.
181
182 I

183

500
520

140
160
200
220
240
260
280
300
320
340
420
440
480
500
520

REPTG ADDL DETAIL FOR LINE 180.

MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S' INFANTS'
STORES (SIC 5641

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 5691

FURNITURE' HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

140
160
200
220
240
260
280
300
320
340
420
480

REPTG SALES BY BROAD MDSE LINES . c

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . c

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MENiS-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE

10



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-291

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including tines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURNITURCf HOMt FURNISHINGSi
STORES—CONTINUED

ALL OTHER MERCHANDISE ,

NONHERCHANDISE RECEIPTS ,

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

HEN'S-BOYS' CLOTHING. EXC. FOOT»EAR . .

WOMEN'S-GIRLS* CLOTHINGi EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS

REPTG ADDL DETAIL FOR LINE 240. ...
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE. . . .

FLOOR COVERINGS. HARD SURFACE. . . .

NONHOUSEHOLD FURNITURE

KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPER I ES-ORY GOODS
FURNITuRE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS. ....
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 571«1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

CHINA. GLASSWARE. METALWARE
STORES (SIC 5715)

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS

2

3
35
63
112

100
100
64
99
61
35

30
2
1

215
893

16 490

38 92U

(D)

(0)

I 563
4 179

29 552

34 709
26 715
4 107

20 317
1 708

487
91

1 335
(D)
(D)

ID)

(01

(D)

(D)

177
1 519

6 335

(01

5 681
IDI

(01

(D)

(0)
(01

32



7F-292 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-Continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

220

220
220
228
229
231
232
233
23«

500
520

020
OtO
060
060
100
120
260
280
300
ttOO

HBO
500
520

020
OHO
060
080
100
120
260
280
«00
500
520

020
OHO
060
080
100
120
260
«00
500
520

020
040
060

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAOIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

EATINGi DRINKING PLACES ISIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

KITCHENWARE-HOME FURNISHINGS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS

2 OBI

228
1 7«7
1 191
657
332

9
1

2
2
6
2

«0
267

1 109

162
1 109
219
90
159

8

1

2

1

31
138

676

93
575
205
82
106

6
1

1

16
108

113

100

3
100

1

(Dl

2 551
2 533

777
5H5
566
(D)

(0)
164

(D)
(Dl

209 839

174 401

5 197
103 075
53 421
8 419
1 712

(Zl

(Dl

(D)

(D)

(Z)

(D)
537

1 930

4 797
95 807
9 271
1 529
1 121

(Z)

(Dl
(Dl
(Dl

510
1 309

87 410

71 313

2 268
57 450
8 450
1 440

634
(Z)

(0)
(D)

ID)
1 007

13 838

12 5B1

(D)
12 172

(0)

(XI

100.0

(D)

100.0
95.5
29.3
24.3
25.1

1.0
(Z)

(01
(D)

(D)

(Z)
(D)
0.3
1.1

(X)

100.0

4.2
83.7
8.1
1.3
1.0
(Z)

(D)

(Dl
(Dl

0.4
1.1

(XI

100.0

3.2
80.6
11.8
2.0
0.9
(Zl

(D)
(D)
(D)

1.4

(XI

100.0

(Dl

95.7
(Dl

080
100
280
500
520

(D)



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-293

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind o( business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
ouo
060
080
100
120

120
120
121
122
123

lUO
160
180
200
220
260
280
300
320
310
500
520

DRUG STORES (SIC 591 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

REPTG ADOL DETAIL FOR LINE 120
COSHETICS-DRUGS-HEalTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

mOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

proprietary stores (sic 591 part)

total'

OTHER RETAIL STORES
(SIC 59 EX. 591>

REPTG SALES BY BROAD MDSE LINES

020
040
050
080
100
120
140
160
180
200
220
210
260
260
300
320
3U0
380
100
U20
«40
160
U80
500

i

520
!

020
010
060
080
100
120
ito
160

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAr-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAHETTES-TuBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENIS-BOYSI CLOTHINGi EXC. FOOTWEAR . .

WOMENIS-GIRLS' CLOTHINGi EXC. FOOTWEAR.

382

186
231

2
118
331
382

373
373
362
373
301

65
68
8

63
65
11

106

2
211
116

900

110
101
139
371
182
28
37
23
20
12
76
30
68
120
79
24
27
9
9
17
3

35
91

268
311

78 602

(01

7 639
(Dl

3 962
7 937

13 315

77 238
42 414
14 348
18 968
9 089

(D)

(01
(Dl

(Dl

(01
(01

(Dl

(Dl

(0)

(01
4 525

(01

99



7F-294 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-Continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

BOOK STORES I SIC 59<»2 I

TOTAL

REPTG SALES BY BROAD MDSE LINES

100
220
300
500

500
500
512
513
515

520

520
520
523

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE

, REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
SOCIAL STATIONERY-GREETING CARDS
BOOKS-PERIODICALS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

' REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

OTHER NONMERCHANDISE RECEIPTS.

STATIONERY STORES I SIC 59U3I

REPTG SALES BY BROAD MOSE LINES

020
100
2110

210
2B0
2U8

260
280
500

500
500
508
512
513
514
515

520

520
520
521
523

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2«0
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHEN*ARE-HOME FURNISHINGS.
JEHELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
SOCIAL STATIONERY-GREETING CARDS • . .

BOOKS-PERIODICALS
ART. DRAFTING! ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
; NONMERCHANDISE RECEIPTS . . . .

PRINTING TO ORDER
OTHER NONMERCHANDISE RECEIPTS.

020
0«0
100
120
110
160
ISO
220
280
300
340
500
520

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595

>

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN "S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

LUMBER-BUILDING MATERIALS ,

ALL OTHER MERCHANDISE .

NONMERCHANDISE .RECEIPTS

1 213

(Dl

(D)
ID)

1 175

1 213
1 176

ID)
908
(Dl

(Dl

(Dl

(0)
(D)

(Dl
(Dl

(D)

ID)

(Dl

(Dl

(Dl

(D)

1 168

793
731
206
139
(D)

(Dl

(Dl

(01

(01
(D)

(D)

(01

1 088

3 689

(Dl

(D)

(Dl

ID)
ID)

(D)

11
ID)

ID)

3 135
(0)
35
119

100.0

ID]

(D)
(D)

91.6

100.0
91.6
(D)

73.0
(0)

(D)

100.0
(D)
(D)

(X)

100.0

(01
(D)
IDI

100.0
IDI
(D)

(D)
(D)

81.

9

100.0
92.2
26.0
55.1
ID)
(01
(D)

(D)

100.0
ID)

(Dl

IDI

(X)

100.0

(D)
IDI
ID)

IDI
(D)

(D)
0.3
(D)

ID)

93.1
(D)
1.0
3.2

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES

BICYCLE SHOPS (SIC 5953)

TOTAL

020
100
120
220
250
280
300
320
310
380
100
120
110
160
180
500
520

REPTG SALES BY BROAD MDSE LINES

HAY. GRAIN. FEED STORES (SIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5959 PART)

320
310

TOTAL

REPTG SALES BY BROAD MDSE LINES

GARDEN SUPPLY STORES (SIC 5959 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HARDWARE
LUMBER-BUILDING MATERIALS

3 938

(D)

150

(D)

32



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-295

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specihed

merchandise

line

GARDtN SUPPLV ST0RES--CONT I NUtD

ItUO

460
520

220
240
260
280

260
2B0
261
262
28J
264
285
286

300
500
520

520
520
529

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
NONMERCHANDISE RECEIPTS . . .

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

, REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

• REPTG ADDL DETAIL FOR LINE 520.
' NONMERCHANDISE RECEIPTS . . . .

WATCHi CLOCKi JEWELRY REPAIRS.

FUELi ICE DEALERS (SIC 598)

REPTG SALES BY BROAD MDSE LINES

220
260
300
320
340
400
420
460
480
500
520

340
480
520

220
260
300
320
340
400

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HAY-GRAIN-FEED-FARH SUPPLIES. . . .

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE . . .

NONMERCHANDISE RECEIPTS .

ICE DEALERS (SIC 5982 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FUEL OIL DEALERS (SIC 5983)

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS .....
AUTO FUELS-LUBRICANTS .......

31
2

36
72

69
69
64
51
65
55
61
12

5
17
66

64
(NA)

64

114

88

8
2
2
3

17
5
1

3
66
2

38

(0)
(D)
(Dl

691
(D)

507
7 168

9 976
6 859
1 250

899
2 564

700
1 321

131

27
(D)

1 531

9 204
(NA)

775

29 088

159
(D)
ID)
(Dl
598
29
(D)

(D)
27 145

(0)
787

3 585

3 433

(D)
3 343

(D)

628

(0)

24



7F-296 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Maryland—Standard Metropolitan Statistical Areas: 1963-continued

Baltimore SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OPTICAL GOODS STORES (SIC 5998)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

TYPEWRITER STORES (SIC 5999 PART)

total'

LUGGAGE 1 LEATHER GOODS STORES
(SIC 5999 PART)

HOBBYt TOYi GAME SHOPS
(SIC 5999 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
300

I

SPORTING-RECREATION EQUIPMENT
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

220
210

020
040
080
100
120
lUO

RELIGIOUS GOODS STORES
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

PET SHOPS (SIC 5999 PART)

TOTAL

OTHER (SIC 5999 PART)

TOTAL

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

209

146

30
4

1

IS
8

26
i

5 651

ID)

531

(D)

72 906

61 345

9 358
396
(D)

9 586
(D)

3 143

(X)

100.0

(D)



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-297

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ h., see "Description of the Tables'" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS. . . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLD6. MATLS. i HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS <

CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

;rEPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE

« 479



7F-298 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

PAINTi GLASS. WALLPAPER
STOR E S— CONT I NU ED

HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . . .

LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . .

PAINT-VARiMlSH. ETC
PAINT SUNDRIES
*ALLPAPER-OTHER WALL COVERINGS . . .

GLASS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES <SIC 524

1

TOTAL

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS.
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BCYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
HARDWARE

iREPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

340.reptg addl detail for line
;luhber-buildin6 materials . . . .

paint-glass-wallpaper
other lumber-building materials.

AUTO FUELS-LUBRICANTS . . , .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . .

HARDWARE
LUMBER-BUILDiNG MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

3
23

23
23
11
19
16
14
6

2
12

25
51

39
39
36
34
37

(Dl

1 742

1 854
1 742

172
843
247
(0)

(Dl

(01

38

7 073

5 558

(D)

(Dl

(01

(Dl

(Dl

(Dl
(0)

358
(Dl

247
21

385
3 408

4 308
2 409

425
432

1 545

626

4 167
605
512
93

(Dl
(01

(Dl
(Dl

(Dl

25
59

14 425

(01

(Dl

(Dl

277
(Dl

(Dl

46
343

12 009
732
(Dl

612

(Dl
94.0

100.0
94.0
9.3

45.5
13.3
(Dl

(Dl

(Dl

2.0

100.0

(Dl
(Dl

(Dl
(Dl
(Dl

(Dl
(Dl

6.3
(01

4.4
0.4
6.8

60.2

100.0
55.9
9.9
10.0
35.9

U.l

100.0
14.5
12.3
2.2

(Dl
(Dl

(Dl
(01

(Dl
0.4
1.0

100.0

(Dl

(Dl
(Dl

1.9
(Dl

(Dl

0.3
2.4

S3.

3

5.1
(Dl
4.2

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
120
140

140
140
141
142

160
150
161
152
153
164
165
165
167
158
159
171

180
200

200
200
201
202

220

220
220
221
222
223

240
240
241
242

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
ImEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

;
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200
CURTAINS-DRAPERIES-DRY GOODS
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-HUSICAL INSTRUMENTS. . . .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

222



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-299

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^M.^^^^. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specihed

merchandise

line

260

260
260
261
262

2 SO
JOO
320

320
320
321
322

3U0

340
310
318
356

uoo
120
U40
500

DEPARTMENT STORES—CONTINUED

KITCHENWARE-HOME FURNISHINGS. . . .

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHEN*ARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS

. GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

'REPTG ADOL DETAIL FOR LINE 3«0. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTER I ES-ACCESSORIES
FARM EUUIPHENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

500 f REPTG ADDL DETAIL FOR LINE 500.
500
501
502
503

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

020
OUO
100
120
1«0
160
180
200
220
210
260
280
300
320
3t0
500
520

020
010
060
060
100
120
140

140
140
141
142

LIMITED PRICE VARIETY STORES (SIC 5331

reptg sales by broad mdse lines . .

groceries-other foods
meals-Si>iack:s
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

hen's-boys' clothing! exc . footwear . .

women's-girls' clothing. exc. footwear.
all footwear
curtains-draperies-ory goods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
hardware
lumber-building materials
all other merchandise
nonmerchandise receipts

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUG5-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

1 309

25 156
979
296
688

167
780

1 380

19 703
1 380

754
594

(0)

(Dl

(0)
(Dl

(Dl

(Dl

(01
ID)

1 142

26 192
1 001

563
10)

(01

2 40B

(D)

617
151
465
005
059
818
477
332
255
475
393
220
062
(01

928
382

21 216

18 247

2 027
(0)

77
196
295
350

1 488

12 941
1 349

962
443

4.6

100.0
3.9
1.2
2.7

0.6
2.7
4.8

100.0
7.0
3.8
3.0

(Dl

100.0
(Dl
(Dl

(Dl

(D)

(Dl
(D)
4.0

100.0
3.8
2.1
(01

(Dl

8.4

100.0

(01

2.9
0.7
6.8
9.3

23.4
3.S
11.5
1.5
1.2
6.8
1.6
1.0
4.9
(Dl

16.2
1.8

100.0

11.1
(Dl

0.4
1.1
1.6
1.9
8.2

100.0
10.4

GENERAL MERCHANDISE STORES—CONT I NUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
168
169
171

180
200

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 'REPTG ADDL DETAIL FOR LINE 200.
200 'CURTAINS-ORAPERIES-DRY GOODS. .

201
202
203

220

220
220
221
222
223

240

240
240
241
242

260

260
260
261
262
263

REPTG ADDL DETAIL FOR LINE 220. . .

;hajor APPL. -radio-TV-musical instr.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

PIECE GOODS-NOTIONS.
CURTAINS-DRAPERIES .

ALL OTHER DOMESTICS.

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320
320
321
322

340

340
340
346
356

380
400
420
440
450
480
500

500
500
501
502
503

520

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

REPTG AOOL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PART)

total'

19
19
17
17
9
15
14
12
13
15
11
2

34
29

19
19
15
17
5

3 003

12 740
2 446

(D)
(D)

(D)
ID)

(Dl

269
473
522
277
(01

636
1 219

(01
(Dl

(D)

(D)
(0)

(0)

(Dl
(01

(0)

(D)

755

10 943
450
297
152

570

(D)

(D)

(Dl

(Dl

(Dl

(01

623
987

9 774
861
(Dl

(01

959

9 183
837
(01

(Dl

(Dl
(Dl

(01

(01

(Dl

160
707

(Dl
(Dl

(Dl
101

(01

16.5

100.0
19.2
(01

(0)
(01

(D)

(0)
2.1
3.7
4,1
2.2
(D)

3.5
6.7

100.0
(D)
(0)

(0)

(0)

(D)

100.0
(D)
(D)

(D)

(D)

4.1

100.0
4,1
2,7
1.4

3.1

100.0
(D)

(0)

(0)

(D)

(Dl

3.4
5.4

100.0
8.8
(01
(D)

5.3

100.0
9.1
(D>

(D)

(D)
ID)

(D)

(D)
(0)

0.9
3.9

100.0
(D)

(D)

(0)

(0)

(D)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosute. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Merchandise line detail withheld due to insufficient leporting.



7F-300 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.i

, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by I tie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

SEWINGi NEEDLEWORK STORES
(SIC 539 PARTI

020
040
060
080
100
120
110
160
ISO
200
220
240
260
280
300
320
340
380
400
420
460
480
500
520

020

020
020
021
022
023
024

OUO
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
460
480
500

500
500
508
516

FOOD STORES (SIC 54

1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR • ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOKTING-RECKEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 541)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

468
26
8

72
362
303
30
42
23
14
12
U
35
7
10
37
9
2

51
10
15
18

294
72

394

360
360
334
301
307
353

21
7

69
339
289
29
42
22
14
11
11

35
7

10
37
9
2

51
10
IS
18

287

286
286
282
119

133 840
153
156
931

7 505
7 857

247
185
(Z)

(D)

(0)
(D)

303
(Z)

(Zl

282
(Z)

(D)

629
(Zl

(Z)

(Z)
6 509

481

129 796

151 680
126 559
41 005
11 156
7 607

66 912

104
(0)

883
7 424
7 815

(D)

185
(Z>

(D)

(01

(Dl
303
(Z)
(Zl
282
(Zl

(Dl

529
(Z)

(Z)

(Zl

6 487

141 503
6 485
3 302
3 054

100.0

83.8
0.1
0.1
0.6
4.7
4.9
0.2
0.1
(Z)

(D)

(D)

(D)
0.2
(Z)
(Z)
0.2
(Z)

(Dl

0.4
(Zl

(Z)

(Zl
4.1
0.3

83.5

100.
83.

4

27.0
7.4
5.0

44.1

0.1
(0)

0.5
4.8
5.0
(0)
0.1
(Z)

(D)

(D)

(Dl

0.2
(Z)

(Z)
0.2
(Z)
(D)

0.4
(Z)

(Z)

(Z)
4.2

100.0
4.6
2.3
2.2

MEAT MARKETS (SIC 542 PART)

TOTAL

020

020
020
021
022
023
024

100
120
500

500
500
508
515

520
I

NONMERCHANDISE RECEIPTS 59
|

474 0.3

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

FISH (SEAFOOD) MARKETS (SIC 542 PART)

TOTAL

FRUIT STORES. VEGETABLE MARKETS
(SIC 543)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I . .

FROZEN FOODS
ALL OTHER FOODS

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
PAPER' PAPER PRODUCTS
ALL OTHER MERCHANDISE

CANDY. NUT. CONFECTIONERY
STORES (SIC 544)

DAIRY PRODUCTS STORES (SIC 545)

TOTAL

RETAIL BAKERIES (SIC 5451

TOTAL

RETAIL BAKERIES' MANUFACTURING
(SIC 54621

RETAIL BAKERIESi NONMANUFACTURING
(SIC 5463)

EGG AND POULTRY DEALERS
(SIC 549 PART)

OTHER FOOD STORES (SIC 549 PART)

TOTAL

10



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-301

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con

(Includes only establishments with payroll. For explanation of tables, including lines identified by^.^.^^^^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

llshmenis

(number)

Sales

($1,000)

Peicenl

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

AUTOMOTIVE DEALERS (SIC 55 EX. 55«)

TOTAL

ftEPTG SALES BY BROAD HDSE LINES • .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINSi EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .........
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 551)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
AUTOMOBILES-TRUCKS. ...

3B0
380
jei
363
383
381
385
386
387
388

"too

"too

"too

«01
103

U20

420
«20
121
422
423
424

440
480

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

USED COMMERCIAL VEHICLES
AL.- OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

'REPTG ADDL DETAIL FOR LINE 400.
>UTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

;rEPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS- ICE . . .

1

1

3
7
7

34
9
IB
8

46
31
10

169
150
202

7
2

46
187

169

133

2
2
1

1

133
112
128

6
1

5
124

142

112

2
2
1

1

112

109
109
109

7
60
5

104
35
56
7

93

87
87
66
72

102
102
101
86
82
77

126 394

(2)
(D)

(01

(Z)

(Dl
(D)

786
<ZI
73
(Z)

1 629
302
IZ)

95 396
1 687

15 914
(0)

(D)
2 740
6 932

120 616

107 065

(0)

ID)

(0)
(D)

89 934
1 431
8 589

ID)

(D)

(D)
6 175

89 787

(D)

(D)

(D)

(0)
75 338

88 793
74 686
45 721

288
6 264

(D)
la 132
2 202
1 313

10)

1 187

67 747
1 040
753
zm

7 240

85 748
7 144
3 993
2 065

451
600

(D)

(D)

100.0

IZ)

(D)
(D)

(Z)
ID)
(D)
0,6
(Z)
0.1
(Z)
1.3
0.2
(Z)

75.5
1.3
12.6
ID)

(Dl
2.2
5.5

100.0

(D)
ID)

(D)
(D)

84.0
1.3
8.0
ID)

ID)
(0)

5.8

100.0

(0)
(D)
(D)
(D)

83.9

100.0
84.1
51.5
0.3
7.1
(Dl

20.4
2.5
1.5
(0)

1.3

100.0
1.5
1.1
0.4

8.1

100.0
8.3
4.7
2.4
0.5
0.7

(0)

(Dl

DOMESTIC CAR DEALERS—CONTINUED

500 ALL OTHER MERCHANDISE .

520 I NONMERCHANDISE RECEIPTS

520
520
527
528

380

380
380
381
383
385
386
387

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR .

OTHER NONMERCHANDISE RECEIPTS.

IMPORTED CAR DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. .

'AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS' WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

400 , AUTO FUELS-LUBRICANTS

400 LrEPTG ADDL DETAIL FOR LINE 400.
400 {AUTO FUELS-LUBRICANTS
403 r MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420

li

421
422

!' 423
424

, REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS' INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES)
PARTS' RETAIL (OVER THE COUNTER] . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

520 NONMERCHANDISE RECEIPTS . . . .

520 k REPTG ADDL DETAIL FOR LINE 520.
520 {NONMERCHANDISE RECEIPTS . . . .

527 [ SERVICE LABOR

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

380 AUTOMOBILES-TRUCKS.

380 IrEPTG ADDL DETAIL FOR LINE 380. .

380 fAUTOMOBILES-TRUCKS
381 [ NEW PASSENGER CARS' RETAIL . . .

383 [ NEW COMMERCIAL VEHICLES' RETAIL.
385 USED PASSENGER CARS. RETAIL. . .

386 r USED PASSENGER CARS. WHOLESALE .

387 t USED COMMERCIAL VEHICLES . . . .

388 I ALL OTHER POWERED ROAD VEHICLES.

400 AUTO FUELS-LUBRICANTS

400 'REPTG ADDL DETAIL FOR LINE 400.
400 [auto FUELS-LUBRICANTS
401 , GASOLINE
402 ' OTHER AUTOMOTIVE FUELS . . . .

403 ' MOTOR OIL-GREASES-OTHER OILS .

Standard Notes: Represents zero. (0) Withheld to avoid disclosure. (NA) Not available.

420 TIRES-BATTERIES-ACCESSORIES

420 kpEPTG ADDL DETAIL FOR LINE 420
420 iTIRES-BATTERIES-ACCESSORIES
421 > PARTS' INSTALLED IN REPAIR WORK. . . .

422 r PARTS' WHOLESALE (TO OTHER BUSINESSES)
423 ( PARTS' RETAIL (OVER THE COUNTER) . . .

424 ( AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

520
I
NONMERCHANDISE RECEIPTS

520 REPTG ADDL DETAIL FOR LINE 520
520 t NONMERCHANDISE RECEIPTS
527 ( SERVICE LABOR
628

I
OTHER NONMERCHANDISE RECEIPTS

(X) Not applicable. (Z) Less than 0.05%.

5
104

102
102

(D>

5 104

84 173
5 020
4 473

493

(0)
5.7

100.0
6.0
5.3
0.6

(D)



7F-302 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ L, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

040
100
220
240
260
260
300
320
310
380
«00

400
400
401
403

420

420
420
426

;

427
426
429
431
432
433
434
435
436

480
500
520

520
520
524
525
526

TOTAL

REPT6 SALES BY BROAD MDSE LINES

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 FART]

TOTAL . .

REPTG SALES BY BROAD HOSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . . ,

NONMERCHANDISE RECEIPTS .

BRAKE AND WHEEL SERVICES (

TIRE SERVICES OTHER THAN RETREADING. .

OTHER NONMERCHANDISE RECEIPTS

HOME AND AUTO SUPPLY
STORES ISIC 553 PARTI

140
180
220
240
260
280
300
320
340
400

400
400
403

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .......
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
;auto FUELS-LUBRICANIS
MOTOR OIL-GREASES-OTHER OILS .

56

35

25
25
20
22
10
10
9

16
11

10
7
19

1

12
29

16
16
8
7
13

11 279

5 616

9 212

7 721

(D)

(Dl
(D)

(D)
ID)

(Dl

60
(D)

(D)

(Dl
81

1 041
12

(D)

(Dl

6 442

5 932
4 956

812
1 374

618
758
308
454
116
303
53
153

(Dl

178
514

4 987
360
166
34
172

(0)

(Dl
442
16
44
(D)

557
260
(0)

54

1 997
54
54

(X)

100.0

(XI

100.0

(D)

(Dl
(D)

(D)

(D)
(D)
0.8
(D)

(D)

(Dl
1.0

100.0
1.2
(D)

(01

83.4

100,0
63.6
13.7
23.2
10.4
12.8
5.2
7.7
2.0
5.1
0.9
2.6

(Dl

2.3
6.7

100.0
7.6
3.3
0.7
3.4

100.0

(D)
(D)

17.3
0.6
1.7
(D).

21.8
10.2
(Dl

2.1

100.0
2.7
2.7

HOME AND AUTO SUPPLY STORES—CONTINUED

420

420
420
426
427
426
429
431
432
433
434
436

440
500
520

520
520
524
526

TI RES-BATTER lES-ACCESSORIES

EPTG ADDL DETAIL FOR LINE 420
IRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
^NONMERCHANDISE RECEIPTS . . . .

BRAKE AND WHEEL SERVICES . . .

OTHER NONMERCHANDISE RECEIPTS.

020
080
240
300
400
500
520

240
500

500
500
504
505
507

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT . . . . (

AUTO FUELS-LUBRICANTS .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE

>REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

ALL OTHER MERCHANDISE

520
I

NONMERCHANDISE RECEIPTS

520
520
527
532

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
ISIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

22



RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-303

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified byii L, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Eslab

lishments

[number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

o«o
060
080
100
120
ISO
220
300
320
380
UOO

400
too
401
102
103

420

420
420
421
423
424

440
480
500
520

520
620
527
528

020
040
080
120
140
160
180
200
240
260
280
300
500
520

OASOLINE SERVICE STATIONS—CONTINUED

HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS i

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IH REPAIR WORK. . . .

PARTSi RETAIL I OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT! MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHEk MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPARELt ACCESSORY STORES ISIC 551

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-OKUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EUC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MEN'S- BOYS' APPAREL STORESi
CUSTOM TAILORS ISIC 561 5571

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES ISIC 551)

CUSTOM TAILORS (SIC 567)

TOTAL

WOMEN'S CLOTHING' SPECIALTY
STORES ISIC 562-3. 5581

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS

25
6
10
75
4
1

1

6
2
8

415

384
384
384
31

349

355

336
336
172
56

319

1

18
19

243

231
231
224

122

77

1

368
34
(0)
(01

(Zl
10)

(D)
46
(D)
(0)

34 279

38 215
31 890
29 189

807
1 881

4 007

33 132
3 717

899
230

2 600

(D)
94
138

1 602

23 895
1 490
1 231

259

1



7F-304 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by llie

specified

merchandise

line

Kmd ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

APPAREL> ACCESSORYi OTHER SPEC.
STORES ISIC 563 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURRIERSi FUR SHOPS ISIC 5681

TOTAL

020
120
140

110
1«0
112
143
l«l|

145
146

160
160
161
163
164
165
16B
172
173
174
175
176

180
200
240
260
260
300
500
520

140
160
180
300
500
520

FAMILY CLOTHING STORES ISIC 5651

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

6R 'CERIES-OTHER FOODS
COSMETICS-DRUSS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR

'. DRESSES
COATS-SUITS

' HANDBAGS
;
FURS

. OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR ,

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

1 094

646

10 242

7 491

(Dl

(Dl
2 909

3 720
1 586

343
444
101

(D)
519

3 123

4 310
1 813

(01
46
89

I

172 I

368 I

345
327
(Dl

(Dl

les

637
(Dl

(0)

<0)

(01

19
112
90

6 863

(Dl

257
6 400

(D)
(Dl

173

(XI

100.0

(Dl
(0)

38.8

100.0
42.6
9.2
11.9
(01
(01

14.0

41.7

100.0
42.1
(01

1.1
2.1
4.0
8.5
8.0
7.6
(01

(Dl
4.4

8.5
(D)

(01

(01

(D)

0.3
l.S
1.2

100.0

(Dl
3.7
93.3
(Dl
(Dl

2.5

•lOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES .

ALL FOOTWEAR

180
180
181
182
183

REPTG ADDL DETAIL FOR LINE 180. . .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR. . . .

CHILDREN'S AND INFANTS' FOOTWEAR .

NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL .

°

REPTG SALES BY BROAD MDSE LINES . .

140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160 W0MEN.S-GIRL5' CLOTHING. EXC. FOOTWEAR.
180 ALL FOOTWEAR

180
180
181
182
183

300
500
520

IrEPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

CHILDREN'S' INFANTS' WEAR
STORES (SIC 5641

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 5691

020
040
100
120
200
220
240
260
280
300
320
340
420
480
500
520

FURNITURE. HOME FURNISHINGS'
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ...
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS (

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-305

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified hy^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
120
200
220
210
260
2B0
300
320
3«0
500
520

020
200
220
210

2U0
240
243
241
245
246
247

260
260
300
320
340
500
520

120
200
220
240
260
260
320
340
500
520

FURNITUREi HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPT6 SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSHETICS-QRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JE«ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT ,

OTHER HOUSEHOLD FURNITURE ,

FLOOR COVERINGS. SOFT SURFACE. . . . .

FLOOR COVERINGS. HARD SURFACE. . . . ,

NONHOUSEHOLD FURNITURE .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAINi UPHOLSTERY
STORES (SIC 5714)

CHINA. GLASSWARE. METALWARE
STORES (SIC 5715]

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

TOTAL

Standard Notes: - Represents zero.

125

77

1

1

29
30
73
33
3
4
5
6
12
34

18 924

12 463

(D)

(Dl
101

1 016
9 749

(Dl
(D)

(Dl

(D)
104
(Dl

344

11 155

(D)

306
(Dl

6 868

10 660
6 416
1 298
6 056

729
228
92

398
(Dl

(01
(D)

(Dl

(Dl,

283

(Dl

(D)

(Dl
864
(0)

(Dl

(Dl

(Dl

(Dl

(Dl

IXI

100.0

(01
(01
(01

6.2
76.1
(Dl

(Dl
ID)
(Dl

0.6
(Dl.

2.8

(XI

100.0

(Dl
2.8
(Dl

79.5

100.0
78.9
12.2
56.8
6.6
2.1
0.9

3.6
(D)

(01

ID)
(Dl
101

2.5

100.0

(01
(Dl
(Dl

65.5
(Dl

(Dl
(D)
(Dl

(01

(D)

HOUSEHOLD APPLIANCE STORES (SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

200
220

220
220
224
225
226
227

240
260

260
260
264
265

280
300
320
340
480
500
520

CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.

'REPTG ADDL DETAIL FOR LINE 220. . .

ImAJOR APPL. -RADIO-TV-MUSICAL INSTR.
NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S.
RECORDS-TAPES-MUSICAL INSTRUMENTS.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

•REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

220

220
I
220
224
225
226
227

240
260

260
260
264
265

420
500
520

040
100
220
240
500
520

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

RADIO. TELEVISION STORES (SIC 57321

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . .

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

45
45
42
27
26

1

6
36

33
33
32
13

2

1

25
25
9

25
15
2

3
6

19

14

9 311

7 192

(01

5 020

5 314
4 009
3 166

628
(0)

(Dl

445
972

4 521
928
(D)

(Dl

(01

(Dl
(D)

(D)
(01

(01
556

377
603
245
427
(Dl

(Dl

(Dl

(01

(01

(Dl

(01

(Dl

(01
(Dl

358

1 817

1 519

(01

(0)

1 324
(D)

(D)

(D)

(D)

69.8

100.
75.4
60.0
11.6
(01

(Dl

6.2
13.5

100.0
20.5
(Dl

(01

(Dl

(Dl
(01

(Dl

(Dl
(Dl
7.7

76.6

100.0
75.9
10.3
60.0
(01

(01

(01

(Dl

100.0
(01
(Dl

(Dl

(Dl

(Dl
14.5

100.0

(D)

(Dl
87.2
(Dl
(0)

(01

(D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.



7F-306 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

220

220
220
228
229
231
232
233
234

210
500
520

020
040
060
080
100
120
140
180
220
280
300
400
420
460
480
500
520

020
040
060
080
100
120
220
280
300
400
420
480
500
520

020
040
060
080
100
120
220
280
300
400
420
480
500

TOTAL

I^EPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTS ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATINGt DRINKINS PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAr-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL.-RADIO-Tv-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTSi LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

905

562

B6
502
302
107
127
12
1

1

2
5
3

11
1

1

2
22
62

362

63
362
102
34
77
10
2
5
2
8
1

1

16

465

257

41
257
90
29
54
5
1

3
1

5
1

1

10

(Dl

1 249
1 096

333
299
(01
(Dl

(D)
(01

(Dl

(D)
101

48 354

33 269

836
21 877
8 084

917
607
23
(Dl

ID)

(Dl
(Zl

(Zl

(01
ID)
(D)

(Dl
130
596

25 004

682
20 704

1 936
374
467
(0)

10)
IZ)
ID)

(01

(0)

(0)
119
ID)

30 115

19 996

409
16 392
1 744

349
364
(Zl

(D)

IZ)

(D)

(Dl

(01

(Dl

98

(X)

100.0

(0)

100.0
87.8
26.7
23.9
(01

(01
(D)
(Dl

(Dl
IDI

(01

(X)

100.0

2.5
65.8
24.3
2.8
1.8
0.1
(01

(D)

(0)
(Zl
(Z)
IDI

(01
(0)
(0)
0.4
1.8

100.0

2.7
82.8
7.7
1.5
1.9
(01

(Dl

(Z)
(01
(D)

(D)
(D)
0.5
(Dl

(X)

100.0

2.0
82.0
8.7
1.7
1.8
(Zl
(D)

(Zl

(D)

(D)
(0)
(0)

0.5

020
040
060
080
100
120
220
280
300
400
500
520

020
040
060
080
100
120
140
180
300
400
450
480
500
520

020
040
080
100
120
140
160
180
200
220
260
280
300
320
340
400
500
520

RESTAURANTSi LUNCHROOMS—CONTINUED

NONMERCHANDISE RECEIPTS ,

CAFETERIAS (SIC 5812 PARTI

TOTAL

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC . FOOTWEAR .

ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT . . . .

AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS
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RETAIL TRADE-Merchandise Line Sales South Atlantic-Md. 7F-307

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kinil of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRUG STORES (SIC 591 PARTI

TOTAL

REPTS SALES BY BROAD MDSE LINES

020
OUO
080
100
120

120
120
121
122
123

140
160
200
220
260
280
320
310
UOO
500
S20

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCRt-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGt EXC. FOOTKEAR . .

•OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEHELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PARTI

REPTG SALES BY BROAD MDSE LINES

020
0«0
100
120

120
120
121
123

ItO
160
180
220
260
260
300
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

020
010
060
080
100
120
lUO
160
180
200
220
240
260
280
300
320
340
380
400
420
440

'REPTG ADDL DETAIL FOR LINE 120
ICOSMETICS-DKUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER RETAIL STORES
ISIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C05METICS-0RUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGt EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEARc
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
FARM EQUIPMENT! MACHINERY

35
45
7

76
90

88
88
81
88
74

10
12
4
5
7

28
8

1

7
47
30

53
21
19

119
70
10
4
7
4
5

36
17
34
58
16
24
17
2

24
23

17 974

456
1 345

IDI

1 381
11 901

17 389
11 540
3 629
5 207
2 699

(Dl

(D)
(0)

(Dl
(01

512
(01

(01
(Dl

757
(01

825

34
86
58

452

705
392
252
137

IDI
IDI

IDI
IDI

(Dl

16
IDI

132
IDI

82 017

854
391
381

12 571
807
80
53
IDI

(Zl
184
860
675
346

2 941
672
475

1 023
(01
732
343
306

IXI

100.0

2.5
7.5
(Dl

7.7
66.2

100.0
66.4
20.9
29.9
15.5

(Dl

(Dl
IDI

(Dl
(Dl

2.8
(Dl

(Dl
(Dl

4.2
IDI

(XI

100.0

4.1
10.4
7.0

54.8

100.0
55.6
35.7
19.4

101

IDI
(Dl

(Dl

(Dl

1.9
IDI

16.0
IDI

100.0

1.0
0.5
0.5
16.3
1.0
0.1
0.1
IDI

IZI
0.2
1.0
0.8
0.4
3.6
0.8
0.6
1.2
(Dl
0.9
0.4
0.4

460
480
500
520

020
040
060
080
100
120
160
300
320
340
400
420
440
480
500
520

040
060
080
140
160
180
200
220
240
260
280
300
320
340
380
400
420
500
520

OTHER RETAIL STORES—CONTINUED

HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPHENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS

ANTIQUE STORES 1 SECONDHAND
STORES (SIC 5931

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

TOTAL

SECONDHAND STORES ISIC 59331

TOTAL

BOOKi STATIONERY STORES ISIC 5941

TOTAL

BOOK STORES (SIC 59421

TOTAL

68
89
118
133

148

117

17
17

117
59
7

1

3
2

2
5

3
1

2
10
34

37 123
13 647
5 639
1 527

17 109

14 605

560
224
(01
(01

454
(01
(Dl

(Dl
(Dl

(01
(Dl

e
(Dl
IDI

72
187

45.3
16.6
6.9
1.9

IXI

lOO.O

4.0
1.5
IDI
(01

3.1
(01

(Dl

IDI
IDI

IDI
(Dl

0.1
IDI
IDI

0.5
1.3

1 726



7F-308 South Atlantic-Md. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kmd of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

STATIONERY STORES (SIC 59l*J)

TOTAL ....

140
160
180
220
300
500
520

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

SPORTING GOODS STORES (SIC 5952)

TOTAL

BICYCLE SHOPS (SIC 5953)

TOTAL

020
320
340
400
420
440
460
480
500
520

HAYi GRAINi FEED STORES (SIC 5962]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPHENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

JEWELRY STORES (SIC 597)

TOTAL

FUELi ICE DEALERS (SIC 598)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
200
220
240

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

59

48

1

11
2
3
6
1

48
e

747

(D)
(D)

(D)

(Dl
598
(D)

(D)

36 733

33 810

(D)

242
(D)

(D)
52
(0)

32 572
416
79

326

136

(01

(2)

(0)
(01
(D)

(2)
(D)

(Dl

(D)

(D)
(D)

(0)

(Dl
80.1
(Dl
(Dl

(XI

100.0

(D)

0.7
(Dl
(Dl

0.2
(01

96.3
1.2
0.2
1.0

(XI

100.0

(Zl

(Dl
(01
(Dl
(Zl
(Dl
(Dl

(Dl

260
280
320
340
380
400
420
460
480
500
520

020
040
060
100
220
340
380
400
420
460
480
500
520

200
220
240
260
280
320
340
480
500
520

250
320
500
520

FUELi ICE DEALERS—CONTINUED

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

COAL AND WOOD DEALERS (SIC 5982 PARTI

TOTAL

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
ALCOHOLIC DRINKS ,

CIGARS-CIGARETTES-TOBACCO ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES (

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

BOTTLED GAS DEALERS (SIC 59841

TOTAL
,

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 59921

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CIGAR STORES. STANDS (SIC 59931

TOTAL

4



RETAIL TRADE—Merchandise Line Sales South Atlantic-Md. 7F-309

TABLE 4 Maryland—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line

Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

NE«S DEALERSi NEWSSTANDS (SIC 599H

I

total'

CAMERA 1 PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

GIFTi NOVELTY" SOUVENIR SHOPS
(SIC 59971

OPTICAL GOODS STORES (SIC 59961

TOTAL

TYPEKRITER STORES (SIC 5999 PART I

TOTAL

LUGGAGE t LEATHER GOODS STORES
(SIC 5999 PARTI

HOBBY I TOYi GAME SHOPS
(SIC 5999 PARTI

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS (SIC 5999 PART)

TOTAL

020
040
100
120
IttO

160
180
200
220

other (sic 5999 parti

total'

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

10 579

8 125

1 507
(Dl
(D)
323
(Dl

606
(D)
261(

987

(X)

100.0

18.5
(D)
ID)

"t.O

(D)
7.5
(Dl

3.2
12.1

2"tO

260
280
300
320
310
120
440
460
500
520

020
040
100
120
140
160
180
200
220
240
250
230
300
320
340
420
440
500
520

020
120
140
160
200
220
240
260
280
340
450
500
520

020
040
100
220
500
520

NONSTORE RETAILERS—CONTINUED

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 5321

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-r.ADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 5341

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld lo avoid disclosure. (NA) Not available. (X) Nol applicable. (2) Less than 0.05%.

'Nonstore retailers, part of SIC major group 53, are shown separately In this table.

'Merchandise line detail withheld due to insufficient reporting.
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7F-310 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 North Carolina: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.j

. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

020
040
060
060
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
3B0
400
420
440
460
480
500
520

040
100
220
240

240
240
241
242

260
300
320

RETAIL TRADEi TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSnETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. SLOG. MATLS. i HARDWARE.
FARM EQUIP. DEALERS ISIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

LUMBER YARDS
ISIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240. . . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE

18 301

407
117
573
170
287
975
034
512
092
486
197
660
537
531
366
966

1 237
1 128
4 325
3 605

530
1 056

951
4 555
5 559

1 459

1 006

20
7

19
16
22
7

49
13

168
123
259
72

277
511
709
45
39
81

301
71
23

101
266

4 625 054

3 835 313

753 739
159 597

9 737
84 393
61 700
159 715
131 034
243 367
73 625
60 451
112 735
118 637
44 801
26 424
26 306
52 301
159 162
697 456
222 069
130 638
78 480
109 198
69 907
125 886
122 569

348 099

271 707

327
121

(Zl

IZI

(Z)
(Zl

(Zl

(Zl

169
496
647
(D)
926
162

142 830
4 399

(01

3 605
70 853
2 407

553
I 737
4 725

ID)

ID)

488
301

21 797
299
(0)

(D)

52
IZI

1 987

IXI

100.0

19.7
4.2
0.3
2.2
1.6
4.2
3.4
6.3
1.9
1.6
2.9
3.1
1.2
0.7
0.7
1.4
4.1
18.2
5.8
3.4
2.0
2.8
1.8
3.3
3.2

(X)

100.0

0.1
IZI

(2)
(Z)
(Zl
IZI
(Zl

(Zl

2.6
0.9
1.0
101

1.1
8.9

52.6
1.6
(D)

1.3
26.1
0.9
0.2
0.6
1.7

IDl

101

0.6
0.4

100.0
1.4
ID)

(Dl

0.1
(Zl

2.6

340

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

420
440
460
480
500
520

020
100
ISO
200
220
240

240
240
241
242

LUMBER YARDS--C0NT INUED

LUMBER-BUILDING MATERIALS ....
REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS ....
LUMBER
PLYWOOD
WINDOWS. DOORS" AND FRAMES-METAL
KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT .

METAL ROOFING AND SIDING ....
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS
ALL OTHER BUILDING MATERIALS . .

TIRES-SATTERIES-ACCESSORIES . . .

FARM EQUIPMENT. MACHINERY ....
HAY-GRAIN-FEED-FARM SUPPLIES. . .

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BUILDING MATERIALS DEALERS
(SIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

260
I

KITCHENWARE-HOME FURNISHINGS.
300 I SPORTING-RECREATION EQUIPMENT
320

I

HARDWARE
340 I LUMBER-BUILDING MATERIALS . .

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355 .

420
460
480
500
520

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORSi AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

HEATING. PLUMBING EQUIP. DEALERS
(SIC 5221

TOTAL

REPTG SALES BY BROAD MDSE LINES

169



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-311

TABLE 2 North Carolina: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

({1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

Ime

PAINT. GLASSi WALLPAPER
STORES (SIC 5231

TOTAL

REPTG SALES BY BROAD HDSE LINES

040
200
240
260
320
340

310
310
356
357
358
359
361

500
520

MEALS-SNACKS
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3«0. .

I
LUMBER-BUILDING MATERIALS . . . .

OTHER LUMBER-BUILDING MATERIALS.
PA I NT-VARNISH I ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

GLASS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

020
040
100
120
140
160
leo
200
220
240
260
280
300
320

320
320

I

322
323
324

340
I

340
340
348
356

400
420
440
460
480
500
520

020
040
100
120
140
160

ELECTRICAL SUPPLY STORES ISIC 524 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

HARDWARE STORES (SIC 5251)

TOTAL '

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAIN5-DRAPERIES-0RY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

REPTG ADDL DETAIL FOR LINE 320. . . .

HARDWARE
GARDENING EOUIPMENT-SUPPLIES ....
PLUMBING-ELECTRICAL SUPPLIES ....
OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. ....
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EOUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

10
4
12
11
18
4

42
7

99
36

219
72

246
327

299
299
261
257
294

293

274
274
273
95

3
8

25
35
5

76
55

8 387

101

(Dl

(01

101
(0)

8 113

7 974
7 724

484
4 817

686
435

1 299

(Dl

180

1 366

(Dl

39 306

(0)

(Zl

(Z)

23
(01

(Dl
(01

(Zl
2 187

65S
2 010

(D)

2 409
19 350

36 091
17 642
2 928
3 157
U 590

9 616

34 665
9 069
4 283
4 806

(Dl

196
(01
778
103
815
331

271
(Dl

(Z)

(Zl

(Dl

(D)

100.0

(Dl

(Dl

(D)
(0)

(D)
95.7

100.0
96.9
6.1

60.4
8.6
5.5
16.3

101

2.1

(X)

100.0

100.0

(01
(Zl

(Zl

0.1
(01
(01

(01
(Zl
5.6
1.7
5.1
(01

6.1
49.2

100.0
4B.9
8.1
8.7

32.1

24.5

100.0
26.2
12.4
13.9

(Dl

0.5
(01
2.0
0.3
2.1
0.8

180
200
220
240
260
300
320
340
380
400
420
440
460
480
500
520

0.3
(Dl
(Zl
(Zl

(01

(Dl

020
040
060
080
iOO
120
140
160
180
200
220
240
260
280
300
320
340
380

L 400

I

420
440
460
480
500
520

FARM E(3UIP. DEALER5--C0NTINUED

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE* ••••••••••••i
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*I

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

I

AUTO FUELS-LUBRICANTS
1
TIRES-BATTERIES-ACCESSORIES

( FARM EQUIPMENT. MACHINERY .

' HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
100
120
140

140
140
141
142

160

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS. CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR
;mEN'S-BOYS' CLOTHING'
MEN'S CLOTHING . . .

BOYS' CLOTHING . . .

LINE 140. . .

EXC. FOOTWEAR

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161 •

162
163

;

164
165 '

166
;

157 ,

158 '

159
171

180

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR.

5
3

19
7

11
8

36
8

45
35
61

273
31
5

14
100

761
219
11

33
377
796
831
768
755
815
362
367
681
495
374
684
217
13

252
143
80

242
67

651
422

HI

108

103
103
103
102

103
103
101
101
90
98
101
95

101
99
84
13

(Zl

(Dl
639
(01
(Dl
(Dl

688
108

4 399
204

3 181
70 449

1 486
137
692

2 112

468 662

25 326
5 245

(Zl

267
2 363

14 755
59 246
115 659
24 672
46 295
22 306
13 459
20 213
5 286

(Dl

15 932
9 336

(Zl
4 635

(Dl
3 539
7 812

679
30 340
23 042

2 120
1 499

4



7F-312 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 North Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j
,
see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol tiusiness and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

200

200
200
201
202
203

220

220
220
221
222
223

240

240
2U0
241
242

260

260
260
261
262
26;

280
300
320

320
I

320
[

321
[

322 I

DCPARTMENT STORES—CONTINUED

CURTAINS-DRAPERIES-DRY GOODS. . . .

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RAOIOS-TV'S-MuSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

1 REPTG ADDL DETAIL FOR LINE 260. . .

KITCHEN*ARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES .

OTHER KITCHENWARE-HOME FURNiSHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS

340
I

340
I

348 I

356 I

400
420
440
460
480
500

500
500
501
502
503

!

520

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEEO-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

500.REPTG ADDL DETAIL FOR LINE
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRiNKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

'

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
\

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES

102
102
94
99
14

425

321
94
6
7

41
388
374
388
339
370
204
181
358
302
154
332
40
14
9

23 515

252 145
23 257
9 340
13 515

357

15 181

170 946
15 021

ID)

10)

ID)

9 448

214 969
9 406
4 069
5 145

10 014

248 673
9 703

101

5 451
(Dl

3 139
4 328
7 182

103 120
7 070

ID)

(D)

(D)

(D)

(D)

(D)

ID)

ID)

(D)

ID)
(D)

ID)
8 196

225 918
7 575
3 583
2 731
1 006

16 752

117 315

99 004

4 592
3 304

113
57

383
8 103
7 580

24 040
3 583
7 905
1 369

(D)

7 415
1 508

10)

4 332
114
ID)

IZ)

9.1

100.0
9.2
3.7
5.4
0.1

5.8

100.0
8.8
(Dl

ID)

(Dl

3.5

100.0
4.4
1.9
2.4

3.9

100.0
3.9
10)

2.2
(01

1.2
1.7
2.8

100.0
6.9
ID)

(D)

(D)

100.0
(D)

(D)

(D)

(D)
(D)

(D)

(D)
(Dl

3.2

100.0
3.3
1.5
1.2
0.4

6.5

100.0

4.7
3.3
0.1
0.1
0.4
8,2
7.8
24.3
3.7
8.0
1.4
(D)

7.5
1.6
(D)

4.4
0.1
ID)

(Z>

440
450
480
500
520

020
040
060
080
100
120
140

140
140
141
142

LIMITED PRICE VARIETY ST0RES--C0NT 1 NUED

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

160 ' WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160 [REPTG ADDL DETAIL FOR LINE 150
160 twOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
161 [ CHILDREN'S-INFANTS' WEAR
162 f HANDBAGS-ACCESSORIES
163 t MILLINERY
154 [ HOSIERY
165 I LINGERIE
165 I

WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

167 I WOMEN'S DRESSES
168 [ WOMEN'S SPORTSWEAR
169 ( GIRLS'-SUBTEEN-TEEN WEAR
171

f
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180
I

ALL FOOTWEAR
200

I

CURTAINS-DRAPERIES-DRY GOODS

200 [REPTG ADDL DETAIL FOR LINE 200
200 tCURTAINS-DRAPERIES-DRY GOODS
201 [ PIECE GOODS-NOTIONS
202 [ CURTAINS-DRAPERIES
203

f
ALL OTHER DOMESTICS

220
j

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

220 [REPTG ADDL DETAIL FOR LINE 220
220 [major APPL. -RADIO-TV-MUSICAL INSTR. . .

221 » MAJOR HOUSEHOLD APPLIANCES
222 [ RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

223 I ALL OTHER APPLIANCES

240
I

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 CREPTG ADDL DETAIL FOR LINE 240
240 IFURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 FLOOR COVERINGS
242 t FURNITURE-SLEEP EQUIPMENT

250 KITCHENWARE-HOME FURNISHINGS

260 [REPTG ADDL DETAIL FOR LINE 260
260 [KITCHENWARE-HOME FURNISHINGS
261 ( CHINA-GLASSWARE
262 I

KITCHENWARE-HOUSEWARES
263

f
OTHER KITCHENWARE-HOME FURNISHINGS . .

280 JEWELRY-OPTICAL GOODS
300

i

SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 kREPTG ADDL DETAIL FOR LINE 320
320 ^HARDWARE
321 [ HARDWARE-TOOLS
322 ( GARDENING EQUIPMENT-SUPPLIES

340 LUMBER-BUILDING MATERIALS

340 kREPTG ADDL DETAIL FOR LINE 340
340 >LUMBER-BUILDING MATERIALS
348 { PAINT-GLASS-WALLPAPER
356 I OTHER LUMBER-BUILDING MATERIALS. . . .

377
243

559

405
105

5
25

328
314
349

181
181
180
148

147
147
103
87
59

110
100
84
94
106
S3
16

315
215

121
121
107
100
28

65
65
45
55

119
119
55
104

7

111
138
316

133
133
120
84

ID)
ID)

IZ)

19 370
2 910

100 483

18 516
442
IZ)
200

1 870
1 843
9 621

57 814
7 150
4 972
2 187

12 535

54 565
10 150
1 128
625
240
529

1 535
1 095
1 835
2 090

952
111

4 122
(0)

45 792
4 245
1 615
2 414

223

5 756

35 432
4 995
3 243

10)

(D)

3 065

35 058
2 418

854
1 550

(D)

45 712
1 955

(D)

1 191
ID)

(0)

345
418

39 525
3 231
2 190
1 055

3 294

31 290
2 778

825
1 940

Standard Notes: Represents zero. (D) Withheld to amid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-313

TABLE 2 North Carolina: 1963-(Continued
[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

380
itoo

120
IIUO

460
VBO
500

500
500
501
502
503

GENERAL MERCHANDISE ST0RES--C0NT I NUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

, REPTG ADDL DETAIL FOR LINE 500. . . .

> ALL OTHER MERCHANDISE
' TOYS-GAHES-WHEEL GOODS
', BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
1 ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

160
200
2U0
260
280
310
500
520

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-ORAPERIES-OrsY GOODS
FURNIToRE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SEWINGi NEEDLEWORK STORES
(SIC 539 PART)

020
040
060
oeo
100
120
lUO
160
ISO
200
220
210
260
280
300
320
3«0
380
400
420
440
460
480
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES ISIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

13
228
116
52

230
59
183

88
88
64
42
25

2 965

2 965
224
39

591
2 383
2 078

140
246
130
35
25
7

341
31
41
193
31
4

453
67
4

249
127

1 914
600

(D)

4 168
ID)

2 468
7 001

(D)
101

38 232
2 031
1 204

385
448

3 331

48



7F-314 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 North Carolina: 1963—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

FRUIT STORES! VEGETABLE MARKETS
(SIC 513)

total' .

CANOYi NUTi CONFECTIONERY
STORES (SIC 5tl4l

DAIRY PRODUCTS STORES (SIC 5451

total'

020
0«0
100

RETAIL BAKERIES (SIC 546]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

RETAIL BAKERIES. MANUFACTURING
(SIC 5U62)

TOTAL

REPTG SALES BY BROAD MDSE LINES

5 551

t 210

t 0't2

(01

(Dl

3 696

(0)

96.0
(Dl

(D)

(XI

100.0

020
OtO
050
060
100
120
110
180
200
220
210
260
2S0
300
320
310
360
ItOO

120
tttO

160
ISO
500
520

RETAIL BAKERIESi NONMANUFACTURI NG
(SIC 5463

1

TOTAL

REPTG SALES BY BROAD MDSE LINES

1 658

(Dl

(XI

100.0

EGG AND POULTRY DEALERS
(SIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

1 543

(Dl

(XI

100.0

Standard Notes: - Represents 2ero. (D) Withheld to avoid disclosure.
Merchandise line detail withheld due to insufficient leporting.

020
040
100
220
260
300
320
340
360
400
420
440
460
500
520

020
040
100
220
260
300
320
340
380

360
360
361
382
383
384
385
366
387
388

OTHER FOOD STORES (SIC 549 PARti

TOTAL
,

REPTG SALES BY BROAD MDSE LINES . i

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO . ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS i

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL.-BADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ...
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL
NEW PASSENGER CARS' WHOLESALE. . . .

NEW COMMERCIAL VEHICLESi RETAIL. . .

NEW COMMERCIAL VEHICLES. WHOLESALE .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE ...
USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . .

2 113



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-315

TABLE 2 North Carolina: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.' , see "Description of the Tables" in front]

Kind of business and mefchandise line
Estab

lisbmenis

(number)

Sales

(tl,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

400
uoo
uoi
1102

1103

U20

U20
1120

1121

1)22

1123

lt2U

UUO
It BO
500
520

520
520
527
528

DOMESTIC CAR DEALERS—CONTINUED

AUTO FUELS-LUBRICANTS

, REPTG ADDL DETAIL FOR LINE 400
AUTO. FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG AODL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS t INSTALLED IN REPAIR *ORK. . . .

PARTSi «HOLESALE I TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

300
380

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS

3eo>REPTG ADDL DETAIL FOR LINE 380
380 ; AUTOMOBILES-TRUCKS
381 , NE* PASSENGER CARSi RETAIL
382 ' NEK PASSENGER CARSi *HOLESALE
383 ' NE* COMMERCIAL VEHICLES. RETAIL. . . .

384 ; NE* COMMERCIAL VEHICLES. WHOLESALE . .

365 . USED PASSENGER CARS. RETAIL
366 ' USED PASSENGER CARS. WHOLESALE . . . .

387
;
USED COMMERCIAL VEHICLES

388 f ALL OTHER POWERED ROAD VEHICLES. . . .

400 AUTO FUELS-LUBRICANTS

400 {REPTG ADDL DETAIL FOR LINE 400
400 I AUTO FUELS-LUBRICANTS
401 ' GASOLINE
403 t MOTOR OIL-GREASES-OTHER OILS

420 TIRES-BATTERIES-ACCESSORIES

420LREPTG ADDL DETAIL FOR LINE 420
420 I TIRES-BATTERIES-ACCESSORIES
421 ' PARTS. INSTALLED IN REPAIR WORK, . . ,

422
;
PARTS. WHOLESALE (TO OTHER BUSINESSES)

423 , PARTS. RETAIL (OVER THE COUNTER) . . .

424 AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

520

520
520
527
528

NONMERCHANDISE RECEIPTS . . . .

REPTG ADDL DETAIL FOR LINE 520,
NONMERCHANDISE RECEIPTS . • . ,

SERVICE LABOR ,

OTHER NONMERCHANDISE RECEIPTS,

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.

371
371
104

5
332

552

541
541
530
479
478
324

16
I

23
538

530
530
525
180

2 159

450 695
2 121
1 432

(Dl
101

43 491

597 107
42 378
24 576
U 927

041
063

101

ID)
(0)

32 431

594 664
31 859
28 486
3 336

(D)
15 448

18 284
15 359
8 437

(D)
974
(D)

5 055
446
(Dl

227

ID)

10)

(D)

(0)

1 577

17 988
1 577
808
326
256
216

1 228

17 674
1 228
1 151

68

100 056

96 120

ID)

0.3

100.0
0.5
0.3
(0)
IDI

7.0

100.0
7.1
4.1
2.0
0.5
0.3

(Dl

IDI

(0)
5.2

100.0
5.4
4.8
0.6

(XI

100.0

(D)
84.0

100.0
84.0
46.1
(Dl
5.3
(D)

27.6
2.4
(Dl

1.2

IDI

100.
(Dl

(Dl

IDI

6.6

100.0
8.8
4.5
1.8
1.4
1.2

6.7

100.0
6.9
6.5
0.4

100.0

(Dl

360

380
380
381
382
383
385
386
387
388

400

400
400
401
403

420

420
420
421
422
423
424

440
500
520

520
520
527
528

Standard Notes:

DOMESTIC AND IMPORTED CAR DEALERS— CON,

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL
NE* PASSENGER CARS. WHOLESALE
NE* COMMERCIAL VEHICLES. RETAIL. . . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. *HOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . ,

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . , .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTER) . . ,

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

REPTG SALES BY BROAD MDSE LINES

020
080
100
120
220
260
300
380

380
380
383
385
386
387
388

400

400
400
401
403

420

420
420
421
422
423
424

440
460
500
520

520
520
527
528 ;

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. ,

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT , . . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. .

>UTOMOBILES-TRUCKS
NE* COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . ,

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

T1RES-8ATTERIES-ACCESS0RIES

, REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES ,

PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTERI . . •

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EOUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARH SUPPLIES.
ALL OTHER MERCHANDISE . . . ,

NONMERCHANDISE RECEIPTS . , ,

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . , ,

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS,

77



7F-316 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 North Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise hne
Estab

lishments

(number)

Sales

($1,000)

020
040
100
220
2«0
260
280
300
320
340
380
400

400
400
401
403

420

420
420
426
427
426
429
431
432
433
434
435
436

440
480
500
520

520
520
524
525
526

020
040
060 1

080
1

100
120

j

140
1

ISO
200
220
240
260
280
300
320
340
400

400
400
401
403

TIREt BATTERYi ACCESSORY
DEALERS (SIC 553 PARTI

TOTAL

REPT6 SALES BY BROAD MDSE LINES .

SROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . . 91
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS. 4
KITCHENHARE-HOME FURNISHINGS 51
JEWELRY-OPTICAL GOODS 24
SPORTING-RECREATION EOUIPMENT 78
HARDWARE 77
LUMBER-BUILDING MATERIALS 5
AUTOMOBILES-TRUCKS 3
AUTO FUELS-LUBRICANTS 73

REPTG ADDL DETAIL FOR LINE 400 24
AUTO FUELS-LUBRICANTS 24
GASOLINE 20
MOTOR OIL-GREASES-OTHER OILS ....

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420 159
TIRES-BATTERIES-ACCESSORIES 159
AUTOMOBILE ACCESSORIES 125
NEW AUTO TIRES-TUBES SOLD TO USERS . . 138
NEW AUTO TIRES-TUBES SOLD TO DEALERS . 80
NEW TRUCK-BUS TIRES SOLD TO USERS. . . 79
NEW TRUCK-BUS TIRES SOLD TO DEALERS. . 47
RETREAD AUTO TIRES SOLD TO USERS ... 99
RETREAD AUTO TIRES SOLD TO DEALERS . . 76
RETREAD TRUCK-BUS TIRES SOLD TO USERS. 55
RETREAD TRUCK-BUS TIRES SOLD TO DLRS.. 26
STORAGE BATTERIES 115

FARM EOUIPMENTi MACHINERY 5
HOUSEHOLD FUELS-ICE 1

ALL OTHER MERCHANDISE 76
NONMERCHANDISE RECEIPTS 164

REPTG ADDL DETAIL FOR LINE 520 82
NONMERCHANDISE RECEIPTS 82
BRAKE AND WHEEL SERVICES 52
TIRE SERVICES OTHER THAN RETREADING. . 52
OTHER NONMERCHANDISE RECEIPTS 64

HOME AND AUTO SUPPLY
STORES ISIC 553 PARTI

TOTAL 216

REPTG SALES BY BROAD MDSE LINES . . 143

GROCERIES-OTHER FOODS 2
MEALS-SNACKS 1

ALCOHOLIC DRINKS 2
PACKAGED ALCOHOLIC BEVERAGES 2
CIGARS-CIGARETTES-TOBACCO 2
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS . 1

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . . 3
ALL FOOTWEAR 2
CURTAINS-DRAPERIES-DRY GOODS 5
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . . 140
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS. 35
KITCHENWARE-HOME FURNISHINGS 118
JEWELRY-OPTICAL GOODS 46
SPORTING-RECREATION EOUIPMENT 129
HARDWARE 118
LUMBER-BUILDING MATERIALS 43
AUTO FUELS-LUBRICANTS 28

REPTG ADDL DETAIL FOR LINE 400 23
AUTO FUELS-LUBRICANTS 23
GASOLINE 1

MOTOR OIL-GREASES-OTHER OILS 23

IZ)

(Zl

IZI
2 410

(21
288
38
(Dl

409
36
IZ)

1 471

6 197
466
410
50

29 662
22 765
4 524

296
589
194
689
570
857
196
106
780

33
ID)

(01

892

842
666
374
815

27 107

(Dl

(Dl

(01

(Dl

(D)

(Dl

(Dl

ID)

(Zl
8 389

499
1 455

106
2 344
1 549

186
207

2 904
85
ID)

ID)

(XI

100.0

(Zl

(Zl

IZI

5.6
(Zl

0.7
0.1
(Dl

0.9
0.1
IZ)

3.4

100.0
7.5
6.6
0.8

77.5

100.0
76.7
15.3
24.6
5.4
7.4
2.3
12.0
2.9
4.0
0.4
2.6

0.1
ID)
ID)

5.7

100.0
8.7
3.2
1.8
3.9

100.0

ID)
(Dl

(Dl
(D)

ID)
(Dl
(Dl

(D)

(Z)
30,9
1.8
5.4
0.4
8.6
5.7
0.7
0.8

100.0
2.9
ID)

(D)

HOME AND AUTO SUPPLY STORES—CONTINUED

420 TIRES-BATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
435
436

440
460
480
500
520

520
520
524
525
526

REPTG ADDL DETA
TIRES-BATTERIES'
AUTOMOBILE ACC
NEW AUTO TIRES'
NEW AUTO TIRES'
NEW TRUCK-BUS
NEW TRUCK-BUS
RETREAD AUTO T
RETREAD AUTO T
RETREAD TRUCK
RETREAD TRUCK
STORAGE BATTER

IL FOR LINE 420
ACCESSORIES

ESSORIES
TUBES SOLD TO USERS . .

TUBES SOLD TO DEALERS .

TIRES SOLD TO USERS. . .

TIRES SOLD TO DEALERS. .

IRES SOLD TO USERS . . .

IRES SOLD TO DEALERS . .

BUS TIRES SOLD TO USERS.
BUS TIRES SOLD TO DLRS..
lES

FARM EOUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

^REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

020
040
080
100
180
220
240
260

1 300
320
340
380
400
420
480
500
520

MISC. AIRCRAFTi MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFTi BOATi MOTORCYCLE
DEALERS (SIC 559 PART)

REPTG SALES BY BROAD MDSE LINES

040
080
100
180
220
240
300

300
300
308
309
311
312
313
314

320
340
380
400

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT . . . . .

fREPTG ADDL DETAIL FOR LINE 300
^SPORTING-RECREATION EQUIPMENT

OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EOUIP

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . . .

AUTO FUELS-LUBRICANTS . .

400 kREPTG ADDL DETAIL FOR LINE 400.
400 ^AUTO FUELS-LUBRICANTS
401 [ GASOLINE

138
138
117
130
32
44
24
59
20
27
4

108

53

33

26 182
8 829
1 708
3 874

777
511
210
909
(D)
215
(D)
595

(0)

(Dl

(D)
1 163
2 010

19 548
1 935

129
67

1 735

8



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-317

TABLE 2 North Carolina: 1963—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4 , see "Description of the Tables" in front]

Kind of business and mercliandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

toe by tlie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

AIRCRAFTi BOAT. MOTORCYCLC DEALERS--CON.

U20 TIRES-BATTERIES-ACCESSORIES
«80 I

HOUSEHOLD FUELS- ICE ....
500' ALL'OTHER MERCHANDISE . . .

500(REPTG ADDL DETAIL FOR LINE 500.
500 I ALL OTHEK MERCHANDISE
505 f CAMP TRAILERS-TRAVEL TRAILERS.

520

520
520
527
531
532

NONHERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONHERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

OTHER NONHERCHANDISE RECEIPTS.

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

REPTS SALES BY BROAD MDSE LINES

020
010
220
240
260
300

300
300
308
309
311
312
314

GROCERIES-OTHER FOODS
MEALS-SNACKS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT

, REPTG ADDL DETAIL FOR LINE 300
I SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS,
BOAT TRAILERS
ALL OTHER SPTG. GOOOS-RECREATION EQUIP

340 LUMBER-BUILDING MATERIALS
380 I AUTOMOBILES-TRUCKS. . . .

480 HOUSEHOLD FUELS-ICE . . .

500
I

ALL OTHER MERCHANDISE . .

500
500
504
505
506
507

.REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

UTILITY TRAILERS
ALL OTHER MERCHANDISE

520 NONHERCHANDISE RECEIPTS . . . .

520^REPTG ADDL DETAIL FOR LINE 520.
520 'NONHERCHANDISE RECEIPTS . . . .

527 I SERVICE LABOR
532 y OTHER NONHERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

020
040
060
080
100
120
140
160
180
200
220
240
260

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CJRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS

ID)

(D)
46

101

ID)

ID)

230

2 037
181
(01
(Dl

(Dl

ID)

(D)

(Dl

(01
(D)

(D)

(Dl

(D)
(01

(01

(01

(01

(01

(01
660
(D)

21 002

18 052
17 152
15 264

(D)

(0)

(0)

293

9 962
246
96

151

384
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TABLE 2 North Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

100
120
1«0

ito
140
1V2
Its
l«"t

145
146

160

160
160
161
163
164
165
168
172
173
174
175
176

180
200
220
280
300
340
500
520

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES ISIC 561)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADOL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CUSTOM TAILORS ISIC 5671

TOTAL^

REPTG SALES BY BROAD MDSE LINES

080
120
140
160
180
200
240
260
280
300
500
520

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 568]

REPTG SALES BY BROAD MDSE LINES

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEA1.TH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

375

280

2
19

280

256
256
116
227
231
188
224

74

73
73
5

2
12
12
60
40
32
15
2

10

174
3
6

30
12
2
5

39

787

594

1

27
54

594
86
21
1

3
76

1

14
176

47 615

38 877

(01

(01
(D)

36 462
31 230
2 725

13 607
5 276
1 179
8 446

1 765

760
(01

(01

63
62

892
299
236
56
(01

55

(Dl

(0)

(Z)

85
100
(01

63
430

708

(01

93 374

78 435

(D)

424
1 007

70 609
3 910

197
(Ul

(Zl
336
(01

143
1 789

(Xl

100.0

(Dl

(01

(01

100.0
85.7
7.5

37.3
14.5
3.2

23.2

4.5

100.0
11.9
(Dl

(01

0.4
0,4
6.0
2.0
1,6
0.4
(01

0.4

(Dl

(Dl

(Z)
0.2
0.3
(D)
0.2
1.1

(XI

100.0

(XI

100.0

(Dl

0.5
1.3

90.0
5.0
0.3
(01

(Zl

0.4
(01

0.2
2.3

120
140

140
140
142
143
144
145
146

160
160
161
163
164
165
168
172
173
174
175
176

180
200
240
250
280
300
500
520

WOMEN'S READY-TO-WEAR STORES (SIC 5521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC, FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDRENiS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORYi SPEC. STORESi
FURRIERS (SIC 563i 5681

REPTG SALES BY BROAD MDSE LINES
•

I

080
120
140
160
180
200
260
280
500
520

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLSi CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

160
i

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
163
164
165
168
172
174
176

280
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

24
41

32
32
27
7
12
1

14

505

438
438
145
186
256
374
403
438
408
240
56
143

65
13

1

1

68
1

31
31
31

1

3

2

1

14

(Dl

814

11 627
731
400
(Dl

150
(Dl
167

64 584

54 151
57 534
2 583
1 418
1 019
5 491

14 058
19 395
10 364
1 370

589
1 214

3 477
147
(Dl
(Dl

314
(01

95
1 644

124
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TABLE 2 North Carolina: 1963-continued

[Includes only establishaients with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Estab^

lishments

(number)

Sales

((1.000)

Percent

of sales

accounted

lor by the

specilied

merchandise

line

CORSET. LINSERIE STORES ISIC 553 PARTI

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

080
120
140

140
lUO
1U2
143
144
146

150
150
151
153
164
165
158
172
173
174
175
176

180
200
260
280
500
520

HOSIERY STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

APPAREL 1 ACCESSORY 1 OTHER SPEC.
STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC . FOOTIfEAR .

REPTG ADDL DETAIL FOR LINE 140. ...
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOHEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 160. ...
WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR . .

DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 568)

TOTAL^

FAMILY CLOTHING STORES (SIC 555]

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
120
140

140
140
142
143
144
145
146

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO ......
COSMET I C S-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

.REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

459

3
4

62
4S8

278
278
220
215
246
187
250

288

(Dl

308

(Dl

(D)

(Dl
193

468
41
(0)

(D)
(Dl
(Dl

4 764

3 851
3 502

90
(I
96

499
1 263

537
300
69
(D)

619

433
50

(Dl

(Dl
48
78

85 265

(Zl

(Zl

341
31 098

38 853
14 441
2 320
4 175
3 191

567
4 131

(XI

100.0

(XI

100.0

(Dl
(Dl

3.4

100.0
8.8
(Dl

(D)
(Dl
(01

84.7

100.0
90.9
2.3
(Dl

2.5
13.0
32. S
13.9
7.8
1.8
(Dl

15.1

7.7
0.9
(Dl
(0)
0.9
1.4

100.0

(Zl

(Zl
0.4
35.0

100.0
37.2
6.0
10.7
B.2
1.7

10.6

160
150
151
153
154
165
168
172
173
174
175
175

ISO
200
220
240
260
280
300
320
340
380
400
450
500
520

020
140
160
180
200
280
300
340
500
520

FAMILY CLOTHING ST0RES--C0NT I tJUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR .

MILLINERY.
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE .........
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S SHOE STORES (SIC 555 PART)

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
180 I ALL FOOTWEAR.

180
180
181
182
183

280
300
500
520

ISO.REPTG ADDL DETAIL FOR LINE
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

; CHILDREN'S AND INFANTS' FOOTWEAR

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

459

274
274
178
124
190
225
253
255
230
154
13

159

397
223
12
35
57
77
40
23
17

1

1

1

94
73

411

341

1

45
98

341
3
3

21
1

18

12
80

78
78
13
78
22

2
2
3

14

35 668

38 547
16 751

1 491
352
597

1 721
4 113
4 315
2 529

477
101

1 117

10 5BB
5 591

55
211
(Dl

310
123
86
(Dl

(D)
ID)

(Dl

645
993

35 327

30 798

(D)
494
841

28 713
(Zl

(01

(D)
(Dl

77
(Dl

1 235

(0)

41.3

100.0
43.5
3.9
0.9
1.5
4.5
10.7
11.2
5.5
1.2
0.3
2.9

12.3
5.5
0.1
0.2
(D)

0.4
0.1
0.1
(Dl

(Dl
(Dl

(D)

0.7
1.2

100.0

(Dl
1.6
2.7

93.2
(Zl
(D)

(Dl

(Dl

0.3
(Dl

(XI

100.0
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TABLE 2 North Carolina: 1963-Continued

[Includes only establishments wttti payroll. For explanation of tables, including lines identified by ^ fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ot sales

accounted

for by tlie

specified

merchandise

line

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

CHILDREN'S! JUVENILES' SHOE
STORES (SIC 566 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY SHOE STORES (SIC 566 PARTI

110
160
180

180
180
181
182
183

200
280
300
340
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR t .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTKEAR,
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAk
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR ,

CHILDREN'S AND INFANTS' FOOTWEAR . ,

CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHILOREN'Si INFANTS' WEAR
STORES (SIC 564)

120
140

140
140
142
143
144
146

160
160
161
163
164
165
168
172
173
174
176

160
200
240
260
280
500
520

020
040

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

REPTG ADDL DETAIL FOR LINE 140. ...
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR ,

OTHER MEN'S OUTERWEAR ,

OTHER MEN'S CLOTHING ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160. . . . ,

WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR,
CHILDRENiS-INFANTS' WEAR ,

MILLINERY ,

HOSIERY
LINGERIE ,

WOMEN'S SPORTSWEAR ,

DRESSES
coats-suits
handbags
other women's-girls' clothing-access.

all footwear ,

curtains-draperies-dry goods
furniture-sleep equip. -floor coverings
kitchenware-home furnishings
jewelky-optical goods
all other merchandise ,

nonmerchandise receipts

MISCELLANEOUS APPARELi ACCESSORY
STORES (SIC 5691

FURNITUREi HOME FURNISHINGSi
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS

293

242

46
86

242

191
191
190
191
178

3
1

19
1

15
71

1 922

1 327

573

(Dl

24 015

20 035

494
542

16 461

16 836
15 997
4 518
7 915
3 574

(Z)

(0)
(D)

(Dl
(D)

304

(Dl

493

2 626
493
446
39

(Dl

(Dl

4 276

4 694
4 070
3 000

8
IS
44

276
239
117

109
(01

(Dl
(Dl

(Dl

45
(D)

236 261

177 190

185
(Dl

(XI

100,0

(X)

100.0

2.5
2.7

92.1

100.0
95.0
26.8
47.0
21.2

(Zl

(Dl
(Dl
(01

(01
1.5

(Dl
10.0

100.0
18.6
17.0
1.5
(0)

(Dl

86.4

100.0
86.7
63.9
0.2
0.4
0.9
5.9
5.1
2.5
0.2
7.4

2.2
(Dl
(01
(Dl

(01
0.9
(Dl

(XI

100.0

0.1
(Dl

100
120
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
120
160
200
220
240
260
280
300
320
340
380
400
440
460
480
500
520

020
040
100
120
200
220
240

240
240
243
244
245
246
247

260
280
300
320
340
380
400
440
460
480
500
520

FURNITUREi HOME FURNISHINGSi
EQUIPMENT STORES--CONT INUED

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTl MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITUREi HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENTl MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

k REPTG ADDL DETAIL FOR LINE 240
fFURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGSi SOFT SURFACE
FLOOR COVERINGS' HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

5



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-321

TABLE 2 North Carolina: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FLOOR COVERING STORES (SIC 571J)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

CURTAINS-ORAPERIES-DRY GOODS. . . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57111]

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

CIGARS-CIGARETTES-TOBACCO ,

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHINA. GLASSWARE. METALWARE
STORES (SIC 5715)

TOTAL ,

reptg sales by broad mdse lines • ,

women's-girls' clothing. exc. footwear
curtains-draperies-drt goods ,

major appl.-ra0i0-tv-mu5ical instr. .

furniture-sleep eouip. -floor coverings,
kitchenware-home furnishings
jewelry-optical goods ,

sporting-recreation equipment ....
all other merchandise ,

nonmerchandise receipts

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES (SIC 5721

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220
[MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'St ETC
USED MAJOR APPLIANCES-RAOIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

'KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

397

281

2
3
2
2

29
24U

196
196
192
121
106
12

62
165

150
150
113
53

6 396

ID)

88
6 090

10
(Dl

(D)
(D)

82

101

ID)

(0)
758
ID)
298
SO
ID)

(D)
(D)
ID)
ID)

986

769

ID)

(Dl

(D)
10

1198

(0)

ID)
ID)

ID)

35 651

(D)

(0)

(D)

(0)

(01
25 051

2« 836
19 957
15 «00
3 511

893
53

2 035
5 468

19 613
5 397
« 303
1 100

100.0

1.5
1.4

95.2
0.2
(D)
(D)
(0)

1.3

100.0

ID)
10)

(D)
79.8
ID)

13.5
3.5
ID)

ID)
(01
(Dl

ID)

100.0

ID)
(Dl

ID)
1.3

54.8
(0)

ID)
ID)
(Dl

IX)

100.0

(01

(D)

(D)
(D)
(D)

70.3

100.0
80.4
62.0
14.5
3.6
0.3

5.7
15.3

100.0
27.5
21.9
5.6

280
300
320
340
400
420
480
500
520

220

220
220
224
225
225
227

240
250

260
250
254
265

280
300
320
420
500
520

HOUSEHOLD APPLIANCE ST0RES--C0NT t NUED

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 5732)

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

fREPTG ADOL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

'. RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

(REPTG ADDL DETAIL FOR LINE 250. .

, KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KI TCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

200 1 CURTAINS-DRAPERIES-DRY GOODS
220

I

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 1 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
250 ' KITCHENWARE-HOME FURNISHINGS
280 JEWELRY-OPTICAL GOODS
340 LUMBER-BUILDING MATERIALS
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

200
220

220
220
228
231
232
233
234

240
280
500
520

RECORD SHOPS (SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD lOS-TV • S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

95
95
37
96
59
15

6
21

20
20
20
6

ID)
(0)

527
300
(D)
343
(D)

156
1 204

13 827

9 056

7 833

8 612
7 407

971
5 540

624
175

10)

ID)

ID)

(01

(Dl
37
11
10

(01

999

11 220

9 266

(D)
8 850

(D)
ID)

(Dl

(Dl

(D>
194

(Dl
(0)
1.5
0.8
(Dl
1.0
(Dl

0.4
3.4

85.4

100.0
86.0
11.3
55.5
7.2
2.0

(Dl
(0)

100.0
7.4
(0)
(01

(D)
0.4
0.1
0.1
(D)

11.0

100.0

(D)

95.5
(D)
(D)
(D)

(D)

(D)

2.1



7F-322 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 North Carolina: 1963 Continued

[Includes only establishments witti payroll. For explanation of tables. Including lines identified by^.^.^.^.^.^, see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specjtied

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

220

220
220
221
228
229
231
232
233
23t

240
260
310
500
520

020
OHO
050
080
100
120
IHO
150
180
220
260
280
300
320
UOO
1120

1)60

1(80

500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. • •

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
OHO
060
080
100
120
lUO
150
180
220
260
280
300
320
itOO

420
«50
180
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EAC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE ...
NONMERCHANDISE RECEIPTS

3 708

2 1*37

301
2 374

468
168
589
54
2
1

EATING PLACES (SIC 58121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1

14
5

34
3

106
140

9 400

7 552

7 444

5 947
6 754

(Dl
2 281
1 412
1 423

574
(0)

559

210 359

154 849

3 232
135 824

8 870
1 378
2 625

289
(01

(01

(Dl

(Dl

(Zl
(Zl

(Zl
(Dl

547
(Zl

(01

(Z)

1 190
756

276



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-323

TABLE 2 North Carolina: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind of business and mercliandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD HDSE LINES .

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH MEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES 1 PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS i

ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGt EXC. FOOTHEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

.REPTG ADDL DETAIL FOR LINE 120
'COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEE? EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

25
10«
167
26
57

1 028

742

220
538

2
18

566
712

8
32
U
5

40
6

7«
217
24
22
1

1

362
95

721

214
522

2
18

550
721

703
703
647
703
583

7
31

38
6

72
214
23
21

1

1

350
94

7 210

106
1 084
5 549

178
167
<D)

(Dl
36
35
28

1 321
9 023

(01

201
5 674

97 555
(0)

153
(Dl

(Z)
(0)

(Dl
457
858
112
200
(0)

(D)
3 697

ID)

119 327

1 300
8 897

(Dl
201

5 605
97 062

116 882
94 906
26 711
50 797
17 401

(Zl

(01
(D)

(Zl
119
(Dl
(01

854
(Dl
(01

(Dl

(01

3 639
(01

100.0

1.5
15.0
77.0
2.5
2.3
(Dl

(Dl
0.5
0.5
0.4

(XI

100.0

1.1
7.5
(Dl

0.2
4.7

81.2
(01
0.1
(01
(Zl
(01

(Dl
0.4
0.7
0.1
0.2
(Dl
(Dl

3.1
(Dl

100.0

1.1
7.5
(01
0.2
4.7

81.3

100.0
81.2
22.9
43.5
14.9

(Zl
(01

(Dl
(Zl
0.1
(Dl
(01

0.7
(01

(Dl

(01
(Dl

3.0
(01

proprietary stores (sic 591 parti

total'

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

OTHER RETAIL STORES
(SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR . . . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

I

REPTG SALES BY BROAD MDSE LINES

020
040
100
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS" CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE

153
95
13

258
154
44
89
91
76
29

294
107
248
347
210
200
95
23
102
143
68

446
473
621
569

248

35
41
8

248
41

351

239

423 968

325 571

3 965
(01
(Zl

72 462
(01

(Zl
758

2 852
376
(01

5 138
2 839
2 821

18 282
6 866
5 330
1 952
580

4 129
2 463
1 840

95 763
52 081
24 794
7 716

(01

404
96

72 228
108
(Zl

(01

(Dl

102
(Dl

(Zl

(Dl

100.0

1.2
(Dl

(Zl
22.3
(01

(Zl

0.2
0.9
0.1
(01

1.6
0.9
0.9
5.6
2.1
1.6
0.5
0.2
1.3
0.8
0.6
29.4
19.1
7.5
2.4

101

0.5
0.1

96.4
0.1
(Zl
(01

(Dl

0.1
(Dl

(Zl

(Dl

(Dl



7F-324 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 North Carolina: 1963-cont inued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

ANTIQUE STORESt SECONDHAND STOWES--CON.

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SECONDHAND STORES (SIC 5933)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .......
MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

KOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOKi STATIONERY STORES (SIC 594)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . •

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRt GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 5942)

total'

STATIONERY STORES (SIC 5943]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

(Dl

(01

(Dl
(Dl

1 097
243

608

(D)

«30
94
(Dl
(D)

(Dl

13 866 I

I

11 030

(D)

(2)

(D)

355
2 648

170
(01

880
1 516

195
(01
181
50
95

(01

(Dl

1 741
(01

(Dl

(Dl
(Dl

(Dl

8 214

5 194

26
66
(Dl

(01

(Dl

(Dl

(01

(Dl
605
(Dl

21
(Dl

4 249
125

STATIONERY ST0RES--CONT I NUED

9.4
2.1

100.0

(01
70.7
15.5
(Dl

(D)
(D)

200
220
240

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 PREPTG ADDL detail for line 240
240 fFURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
248 ( OFFICE FURNITURE

260
280
500

500
j

500
508
509

I

511
512
513

j

514
515

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES,
OFFICE MACHINESi EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTINGi ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

100.0 ' 520 NONMERCHANDISE RECEIPTS

(Dl

(Zl

(Dl
3.2

24.0
1.5
(D)

8.0
13.7
1.8
(D^
1.6
0.5
0.9
(D)
(Dl

15.8
(Dl

(Dl
(Dl

(Dl

(Dl

(XI

100.0

0.5
1.3
.Dl

(Dl

(Dl

(01

(Dl

(Dl

11.6
(Dl
0.4
(Dl

81.8
2.4

520
520
521
522
523

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
380
400
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(Dl

(Dl

(Dl

(Dl

020
040
060
080
100
120
140
160
180
200
220
260
280

SPORTING GOODS STORES (SIC 59521

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Merchandise line detail withheld due to insufficient reporting.

2



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-325

TABLE 2 North Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

300

300
300
301
302
303
301t

305
306
307

320
310
«00
«80
500
520

020
100
300
320
380
500
520

020
OHO
100
120
ItO I

160
I

180
I

200
I

220
260
300
320
3«0
UOO
H20
UttO

U60
K80
500
520

020
040
100
120
140
160
160
200
220
240
260
280
300
320
340
400
420
440

SPORTING GOODS ST0RES--C0NT I NUED

SPORTING-RECREATION EQUIPMENT . . . .

REPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EOUIPMENT . . . .

ATHLETIC GOODS' SALES TO INDIVIDUALS
ATHLETIC GOODSi SALES TO TEAMS . . .

HUNTING EOUIPMENT
FISHING EQUIPMENT
KINTER SPORTS EOUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BICYCLE SHOPS I SIC 5953)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION EOUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HAY. GRAIN. FEED STORES ISIC 5962)

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY

17

11

11

3
1

1

6

27
3

10
15

173
7
7
15

732
771
777
065
390
704
26

368
439

(D)

(D)

50
(0)
ID)

213

576

ID)

(D)
434
(0)

(D)

ID)
121

56 965

1 801
(Dl

103
37

10)

(Dl

(Dl
(D)

33
10)
(Z)

1 091
336
53

ID)
(D)

51 961
219
(D)

305

53



7F-326 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 North Carolina: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by tbe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

COAL AND WOOD DEALERS (SIC 5982 PART)

TOTAL

'rEPTG sales by BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HAY-6RAIN-FEE0-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ICE DEALERS (SIC 5982 PARTI

TOTAL^

FUEL OIL DEALERS I SIC 5983]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT" MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS (SIC 59e*>

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUS:CAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORiES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 5992)

TOTAL^

2

1

1

1

7
3

U
5

123
1

8

15
1

53
27
2
2

187
5
33

1

1

1

1

1

89
3
1

1

13
1

1

5
2

126

9 957

(D)

(Dl

(Dl

(01
(Dl

(Dl
169
(D)

(D)

125
9 386

(D)
ID)

39 170

(0)

(Dl

(D)
(D)

(U)

(Dl

(Z)

375
(D)

3 313
101

(D)

(D)
34 278

UU
537

20 813

(D)

(01

(Dl

(D)

(Dl

2 359
ID)

ID)

ID)
371
10)

IDI
ID)

10)
17 301

10)

55'»

IDI



RETAIL TRADE—Merchandise Line Sales South Atlantlc-N.C. 7F-327

TABLE 2 North Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

{$1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RELIGIOUS GOODS STOFiES
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

PET SHOPS (SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER ISIC 5999 PART]

TOTAL

NONSTORE RETAILERS
(SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
010
080
100
120
IHO
160
180
200
220
210
260
260
300
320
3"tO

«00
H20
q«0
460
KBO
500
520

020
010
100
120

i

110
160
180
200
220
240
260
280
300
320
340
400
420
440
460
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHArjDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES ISIC 532)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

37
33

1

40
48
55
63
48
73
67
60
74
50
46
48
65
7

47
43
16

136

ID)

122

(D)

79 924

7 212
4 202

(Dl
6 454

(D)

(0)
10 118

(D)

4 380
7 616
2 173
4 254

407
(D)

(D)

3 974
(D)

ID)
(D)

(D)
1 021
9 176

IDI

43 759

41 921

649
(D)

(D)

(D)

(D)

(D)
(D)

(D)

(D)
(D)

(D)

(D)

(D)

(D)

(D)

(0)

(01
(0)

(D)

ID)

ID)

IX)

100.0

(XI

100.0

100.0

9.0
5.3
ID)
8.1
(Dl

(D)
12.7
(D)
6.1
9.5
2.7
5.3
0.5
(D)

(D)
5.0
(D)
(D)
(Dl
(Dl
1.3

11.5
ID)

(XI

100.0

1.5
(D)
(0)

ID)

ID)

(D)
ID)

(D)
(D)

ID)
ID)

(D)

ID)

(D)
(Dl
(Dl

(D)
(D)

(Dl
(Dl

ID)

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 534)

DIRECT SELLING (HOUSE-TO-HOUSE 1

ORGANIZATIONS (SIC 5351

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARH SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

167



7F-328 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963
Asheville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lisbmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL ....
•REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEaNERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPu.-RADIG-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUE1.S-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. 1 HARDWARE!
FARM EQUIP. DEALERS (SIC 531

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
,

LUMBER-BUILDING MATERIALS
,

AUTO FUELS-LUBRICANTS
,

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

HEATING PLUMBING. PAINTi
ELECTRICAL STORES (SIC 522-5211

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE
HARDWARE.
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS ....

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3U0. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

152
122
29
57
143
103
«5
60
51
38
52
«1
68
38
35
53
26
28
132
106

6
22
55

1«7
197

158 270

28 81*1

8 out
518

3 073
2 269
5 576
5 6*2

11 HOI
3 436

508
609
659
337
205
589
621

12 858
23 916
8 959
5 027

833
1 928
3 926
5 963
5 439

15 957

15 012

(Dl

(Dl
IDl

298
63

1 103
12 095

(Dl

(01

(Dl

(Dl

(Dl

55

(Dl

(Dl

IDl

(Dl

989

1 579
880
202
127
551

442

1 579
435
303
133

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Nonstore retailers, part of SIC maior group 53, are shown separately in this table.

100.0

18.2
5.1
0.3
1.9
1.4
3.5
3.5
7.2
2.2
1.6
3.5
2.9
1.5
o.s
1.0
1.7
8.1
15.1
5.7
3.2
0.5
1.2
2.5
3.8
3.4

100.0

(Dl
(Dl
(Dl
2.0
0.4
7.3

80.5
(Dl

(Dl
(01
(Dl

(01
0.4

100.0

(Dl
(Dl

(01

(Dl
55.0

100.0
55.7
12.8
8.0
34.9

24.6

100.0
27.6
19.2
8.4

440
460
500
520

HARDWARE ST0RES--C0NT I NUED

FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART«1

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
150
180
200
220
240
250
280
300
320
340
400
420
440
450
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEMS-SOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140

140
140
141
142

150
160
151
152
163
164
155
166
157
158
169

180
200

200
200
201
202

220

220
220
221
222

REPTG ADDL DETAIL FOR LINE
MENiS-BOYS' CLOTHINGi EXC.
MENiS CLOTHING ,

BOYS' CLOTHING

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

140. . .

FOOTWEAR

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-ORY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

(Dl

(Dl

(Dl
IDl

1 151

(01

30 096

28 492

625
284
(Dl
807

3 532
8 671
1 491
2 349

101

794
1 154

398
417

1 285
(Dl

65
(01

(01

(Dl

1 748
1 877

9



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-329

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Asheville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,j , see "Description of the Tables" in front]

Kind of business and meichandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmcnts

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

tine

21t0

210
2«0
211
242

260

260
260
261
262

280
300
320

320
320
321
322

3«0

3'tO

3U0
3«e
356

«20
UUO
500

500
500
501
502
503

520

020
040
120
140
160
180
200
220
240
260
280
300
320
500
520

DEPARTMENT ST0RES--C0NT 1 NUED

FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHEN»ARE-HOHE FURNISHINGS

I REPTG ADDL DETAIL FOR LINE 260
' KITCHENWARE-HOME FURNISHINGS

CHINA-Gi-ASSWARE
KITCHENWARE-HOUSEWARES

JEHELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
' ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
eOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONHERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

020
040
100
120
140
160
ISO
200
220
240
260
280
300
320
340

GENERAL MERCHANDISE STORES
(SIC 539)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. • . . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE , .

LUMBER-BUILDING MATERIALS

Standard Notes:

(0)

(0)
(0)

(D)

799

22 932
799
284
552

316
357
IDI

(01

ID)

(0)

<D)

IDI

(D>

ID)

IDI

(D)
(D)

BBS

22 486
888
ID)

362
ID)

1 558

172
235
314
289
(0)
(0)

438
116
40
10)

10)

(D)

201
(D)

176

ID)

100.0
(D)

(0)
ID)

3.5

100.0
3.5
1.2
2.4

1.4
1.6
ID)

100.0
ID)
(D)

ID)

(D)

100.0
ID)

(D)
(D)

(D)

IDI
3.9

100.0
3.9
(D)
1.6
10)

7.2

IX)

100.0

4.0
5.5
7.3
6.7
10)
ID)

10.2
2.7
0.9
ID)

ID)
ID)

4.7
(0)

4.1

Represents zero. (D) Withheld to avoid disclosure.

ID)



7F-330 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963 Continued

Asheville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kmd of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

CANDYi NUT. CONFECTIONERY
STORES (SIC 51*111

OTHER FOOD STORES (SIC 5115-549)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 5511

TOTAL

REPTG SALES BY BROAD MOSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENIHARE-HOME FURNISHINGS
JEKELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

GASOLINE SERVICE STATIONS
(SIC 55 PART 55"tl

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ....
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....

toot REPTG ADDL DETAIL FOR LINE UOO.
too I AUTO FUE,.S-i.UBRICANTS
401 [ GASOLINE
402 1 OTHER AUTOMOTIVE FUELS . . . .

403 [ MOTOR OIL-GREASES-OTHER OILS .

420 1 TIRES-BATTERIES-ACCESSORIES

'REPTG ADDL DETAIL FOR LINE 420
; TIRES-BATTERIES-ACCESSORIES

PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

1 REPTG ADOL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

33 673

31 675

(D)

(D)
(D)

(D)

564
53
(Dl

23 853
45

3 419
(D)

1 120
1 658

15 717

10 130

218
(D)

101

210
(0)

(D)
(D)

8 341

9 600
7 945
7 153

347
448

724

6 717
661
167
45

457

145
38

409

5 195
394
329
67

APPAREL. ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .
|

I

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

8 094

7 144

(D)

100.0

(D)

(D)
(D)

(D)

1.8
0.2
(Dl

75.3
0.1
10.8
(Dl

3.5
5.2

100.0

2.2
(Dl

(D)
2.1
(Dl
<D1
(Dl

62.3

100.0
82.8
74.5
3.6
4.7

7.1

100.0
9.8
2.5
0.7
6.8

1.4
0.4
4.0

5.3
1.1

(XI

100.0

140
160
180
200
240
260
280
300
500
520

140
180
280
300
500
520

160
ISO
280
520

160
160
161
163
164
165
168
172
173
174
175
175

180
280
520

(D)

(NA) Not available.

APPAREL. ACCESSORY STORES— CONTINUED

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3' 5681

REPTG SALES BY 6R0AD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS . . .

HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563. 558)

TOTAL

REPTG SALES BY BROAD MOSE LINES

FAMILY CLOTHING STORES (SIC 565)

TOTAL ...

(X) Not applicable. (Z) Less tlian 0.05%.

16



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-331

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Asheville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a
. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

ol sales



7F-332 South Atlantic-N.C. RETAIL TRADE—Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Asheville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merctiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER RETAIL STORES—CONTINUED

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

ANTIQUE STORESi SECONDHAND
STORES ISIC 5931

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

BOOK. STATIONERY STORES ISIC 5941

TOTAL

SPORTING GOODS STORES. BICYCLE
SHOPS ISIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 596)

REPTG SALES BY BROAD MDSE LINES

HARDWARE
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

(0)

151
(Dl

(D)

116
251
(Dl

1 846
1 729
1 4S3

257

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

*Nonstore retailers, part of SIC major group 53, ate shown separately in this table.

'Merchandise line detail withheld due to insufficient repotting.

(D)

(Dl

(Dl
(Dl

(Dl

(Dl

(Dl

(D)

(D)
(D)

(Dl

(D)

570

(01

2 054

151
IDl

(Dl

1 846
(Dl

(Dl

(Dl

1.3
(Dl
(Dl
1.2
2.1
(Dl

15.5
31.2
12.4
2.2

(Dl

(Dl
(Dl

(Dl

(01

(01

(Dl
(01

(Dl
(01

(Dl
IDl

1.7

(XI

100.0

100.0

7.4
IDl

(Dl

89.9
(Dl

(Dl

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 KITCHENWARE-HOME FURNISHINGS. . . .

280 JEWELRY-OPTICAL GOODS
i

280
280
281
282
283
284
285

500
520

520
520

(XI 529

REPTG ADDL DETAIL FOR LINE 280
; JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . • .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

'REPTG ADDL DETAIL FOR LINE 520.
; NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUELi ICE DEALERS (SIC 5981

REPTG SALES BY BROAD MDSE LINES

040
100
220
340
400
420
480
520

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

OTHER STORES ISIC 5991

TOTAL'

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL'

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

8
f na)

8

181



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-333

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963 -Continued

Charlotte SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

PercenI

o( sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MOSE LINES . •

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXCt FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINSi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER 1 BLDG. HATLS.. HARDWARE

i

FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS ,

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

AL- FCoTlVEAR
AJO; Ar-r^.-IIADIO-TV-MUSICAL liiiTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ...
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

2U0
: FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

260 ' KITCHEN*'ARE-HOME FURNISHINGS
300 SPORTING-RECREATION EQUIPMENT
320 < HARDWARE
3«0

I

LUMBER-BUILDING MATERIALS
«20 1 TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS- ICE
NONMERCHANDISE RECEIPTS

HEATING PLUMBING' PAINT.
ELECTRICAL STORES (SIC 522-52«)

TOTAL

REPTG SALES BY BROAD MDSE LINES

1 691

1 311

357
326
69
139
332
259
90
1«9
108
77
119
88
139
82
78
101
72
60

302
256

9
37
72

337
«<10

466 nno

402 104

78 757
18 863
1 050

15 167
7 344

14 022
14 179
28 689
8 606
7 666
U
9
4
2
2
3
9

528
613
953
504
803
565
794

83 080
20 603
11 831

1 242
7 767
7 640
15 611
14 965

20 290

12 643

(Dl

(0)

(01
(D)

(2)

824
(Dl
314

7
107

1 125
8 443

(Dl
(01

(D)

1 081
ID)

(D)

33
171

9 038

(0)

(0)
(D)

<D)
91

7 999
(D)

ID)

(D)

635

10)

(X)

100.0

19.6
4.7
0.3
3.8
1.8
3.5
3.5
7.1
2.1
1.9
2.9
2.4
1.2
0.6
0.7
0.9
2.4

20.7
5.1
2.9
0.3
1.9
1.9
3.9
3.7

(X)

100.0

(0)

(Dl
(D)

(D)

(Z)

6.5
(D)
2.5
0.1
0.8
B.9

66.8
ID)
ID)

(Dl
8.6
ID)

(01
0.3
1.4

(Dl
(Dl
ID)
1.0

88.

5

(Dl
(Dl

(01

(Dl 160

HARDWARE STORES (SIC 5251)

TOTAL'

020
040
080

i'

100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

020
040
100
120
140

140
140
141
142

160

150
161
162
163
164
165
166
167
168
169

180
200

200
200
201
202
203

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOSACCO .......
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . •

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

MEN'S CLOTHING
BOYS' CLOTHING

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
.CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

4 600

ID)

63 000

1 569
1 430

(D)
185

1 859
8 303

17 296
3 575
5 660

759
438
843
083

2

2

2

1

1 118
1 630

(D)
389
(D)

(Dl
(Dl

(Zl
3 723
3 706

50 281

381
934
(Dl

1 240
7 217

48 857
7 051
4 759
2 283

15 098

48 867
14 815
1 398
1 002

(Dl

(D)
2 353
1 661
2 828
2 639
1 430

3 147
4 575

48 867
4 533

(D)

2 722
(D)

100.0

2.5
2.3
(D)
0.3
3.0
13.2
27.5
5.7
10.5
4.4
3.9
4.5
1.7
1.8
2.6
(Dl

0.6
ID)

(Dl

ID)
(Zl
5.9
5.9

0.8
1.9
(Dl

2.5
14.4

100.0
14.4
9.7

30.0

100.
30.3
2.9
2.1
(D)

(Dl
4.8
3.4
5.8
5.4
2.9

6.3
9.1

100.0
9.3
(D)

5.6
(D)

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Nonslore retailers, part of SIC maiot group 53, are shown separately in this table.

'Merchandise line detail withheld liue to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05*



7F-334 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963 Continued

Charlotte SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

DEPARTMENT STORE;S--CONT I NUCD

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220
220
221
222

240

2U0
2U0
211
2"t2

260

260
260
261
262

280
300
320

320
320
321
322

310
3tO
318
356

400
420
440
500

500
500
501
502

520

.REPTG ADDL DETAIL FOR LIN'. 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCclS ....

; RADIOS-TV'S-MUSICAL INSTRUMENTS. .

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
500
520

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPT5 ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE. . .

KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES- ACCESSORIES
FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTS ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAHES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

NONMERCHANOISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020
040
080
100

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

19
11

1

6
21
16
IB
16
16
12
S

IB
17
11
17
2
1

20
11

(D)

(01
(D)
(D)

2 269

44 591
2 241

894
1 172

2 028

46 209
1 773

877
911

930
921
(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
1 950

44 691
1 467

599
868

3 457

8 727

7 547

358
482
(Dl

(Dl
500
492
(Dl
199
703
128
73

538
131
(Dl

397
(Dl
(Dl

1 573
241

830
14
(Dl

108

(01

100.0
(Dl

(Dl
(Dl

4.5

100.0
5.0
2.0
2.6

4.0

100.0
3.8

1.8
1.8
(Dl

100.0
(Dl
(Dl
(01

(Dl

100.0
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

3.9

100.0
3.3
1.3
1.9

6.9

100.0

4.7
6.4
(Dl

(Dl
6.6
5.5
(01
2.6
9.3
1.7
1.0
7.1
1.7
(I
5.3
(Dl
(Dl

20.8
3.2

100.0

16.0
0.3
(Dl
2.1

120
140
160
180
200
220
240
250
280
300
320
340
400
420
460
480
500
520

020
040
060
oeo
100
120
140
160
180
200
220
250
280
300
320
340
400
420
450
480
500
520

MISC. GENERAL MERCHANDISE
STORES—CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FOOD STORES (SIC 54|

TOTAL

REPTG SALES BY BROAD MDSE LINES . i

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS '

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE <

LUMBER-BUILDING MATERIALS i

AUTO FUELS-LUBRICANTS (

TIRES-BATTERIES-ACCESSORIES (

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS (

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
400
420
450
480

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS. . .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE

13



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-335

TABLE 3. North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Charlotte SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.d , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

GROCERV STORES' INCLUDING
DELICATESSENS—CONTINUED

ALL OTHER MERCHANDISE

500
500
506
516

iREPTB ADDL DETAIL FOR LINE 500.
ALL OTHEK MERCHANDISE
PAPER 1 PAPER PRODUCTS
ALL OTHER MERCHANDISE

020
100
220
210
260
280
300
320
310
360
UOO
U20
460
500
520

020
040
060
080
100
120
300
320
340

NONMERCHANDISE RECEIPTS

MEAT AND FISH {SEAFOOD I MARKETS
ISIC 5421

FRUIT STORESi VEGETABLE MARKETS
(SIC 5431

CANDYt NUTi CONFECTIONERY
STORES ISIC 544)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES ISIC 545-5491

TOTAL

AUTOMOTIVE DEALERS ISIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS i

CIGARS-CIGARETTES-TOBACCO ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-St^ACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ......
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS

134
134
133
20

IDI

70 129
2 058

(D)

(D)

IDI

114

(Dl

101 229

IDI

ID)
467
(D)

85
ID)

1 302
183
IZl

83 056
206

8 448
(D)

2 514
4 728

213
133
ID)

126
110
ID)

(Dl

ID)

ID)

(D)

100.0
2.9
ID)

(Dl

101

(X)

100.0

(D)

IDI
0.5
()
0.1
ID)

1.3
0.2
(Zl

62.0
0.2
8.3
(D)
2.5
4.7

0.9
0.5
(D)
0.5
0.5
ID)
(D)
IDI

(Dl

GASOLINE SERVICE STAT I0NS--C0NT INUED

400

400
400
401
402
403

420

420
420
421
423
424

440
480
500
520

520
520
527
528

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
ITIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS- ICE . . .

ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
; OTHER NONMERCHANDISE RECEIPTS.

APPAREL 1 ACCESSORY STORES ISIC 561

TOTAL

120
140
160
180
200
220
260
260
300
320
340
380
400
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEARi
ALL FOOTWEAR >

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS •

JEWELRY-OPTICAL GOODS >

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE '

LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561. 567 1

140
160
180
260
520

120
140
160
180
280
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-3' 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE •

NONMERCHANDISE RECEIPTS

246

236
236
235
38

208

178

172
172
54
19

157

2
23
31
156

154
154
141
23

155

US

19 461

22 939
16 779
17 062

593
1 117

1 692

17 070
1 858

250
60

1 553

(D)
ID)

85
1 327

15 394
1 275

987
291

27 842

22 328

134
5 365

11 008
4 905

(Dl

(D)

(D)
62
(D)
(D)

(Dl
(Dl

(D)

90
525

958



7F-336 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-Continued

Charlotte SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind o( business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

WOMEN'S READY-TO-WEAR STORES (SIC 5621

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEIM'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS. CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HAI4DBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.,

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5661

FAMILY CLOTHING STORES (SIC 565)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR .......
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING , .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

9 717

8 880

(0)

ID)

(D)

(D)

(D)

(Dl

(Dl

7 785

7 543
6 448

193
171
(D)
504

1 342
2 425
1 134

250
(D)

159

500
(D)

(0)

(D)

IDl

2 319

553
511
ID)
(0)

186
10)

530

1 925

2 553
793
(Dl

(D)

(D)

(Dl

286
ID)

(D)
8

(0)

(D)

392
(D)

(D)

(D)
(D)

(0)

(0)
(D)

(D)

(D)
60

131

(X)

100.0

(Dl

(Dl

100.0
(D)
(D)
(D)
(D)

87.7

100.0
85.5
2.6
2.3
(D)

6.7
17.8
32.1
15.0
3.3
(D)
2.1

6.8
(0)
(Dl

3.1

(0)

46.6

100.0
59.2
ID)
(Dl

7.3
(0)

20.8

38.7

100.0
31.1
(D)

(D)
(Dl

(Dl

11.2
(Dl

(Dl
0.3
(Dl
(Dl

7.9
(D)

(D)
(D)
(D)

(Dl
(Dl

(Dl

(Dl
(D)
1.2
2.6

140
160
180
300
500
520

140
160
ISO
280

020
120
200
220
240
260
280
320
340
500
520

200
220
240
260
280
320
500
520

020
120
200
220
240
260
320
340
500
520

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER APPAREL. ACCESSORY STORES
(SIC 564. 569)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV'
MUSIC STORES (SIC 572.5731

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(Dl
(Dl

630
(Dl

(D)
90

59
551
(Dl

(Dl

109



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-337

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Charlotte SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.j fc., see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merctiandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

ot sales

accounted

for by the

specified

merchandise

line

EATINGi DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

DRUG STORES I PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS ,

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

216

2t
215
61
29
56
9
1

10
16

200

19
200
US
27
18
6
1

9
16

25 192

18 362

658
15 695

995
379
321
(0)

(D)

156
95

17 608

627
15 5U8

471
(0)

299
16
(D)
(D)

95

13 962

9 920

310
802
ID)
152
596

7 585
(0)

(0)

(D)
(D)

(0)

(D)
175
72

(X)
I

100.0

3.6
85.5
5.1
2.1
1.8
(D)

(D)

0.8
O.S

100.0

3.6
88.3
2.7
(D)
1.7
0,3
(0)
(D)

0.5

100.0

3.1
8.1
ID)
1.5
6.0

76.5
ID)
ID)

ID)
ID)
ID)

(D)

1.8
0.7

020
010
060
080
100
120
110
160
180
220
210
250
280
300
320
310
100
120
160
180
500
520

110
160
180
220
210
260
280
300
320
120
500
520

020
210
280
500
520

PROPRIETARY STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS i

ALCOHOLIC DRINKS •

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS ........
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

ANTIQUE STORES' SECONDHAND
STORES ISIC 593)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK, STATIONERY STORES ISIC 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

8
10
2

21
6
3
3
1
3

17
11
7

16
11

11
5
3

6
18
32
51
13

129

(D)

90
72
(D)

ID)
18

ID)

20
ID)

ID)

512
373
92
195
231
117
256
ID)

26
635
056
790
715

IX)

100.0

100.0

0.3
0.2
ID)

(D)
0.1
ID)
0.1
ID)

ID)

1.5
1.0
0.3
3.3
0.7
1.2
0.7
ID)

0.1
21.2
19.6
7.S
1.9

(D)



7F-338 South Atlantic—N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Charlotte SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- k. see "Description of the Tables"' in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
140
180
220
250
300
320
3«0
U20
U60
500
520

120
220
260
280

280
280
281
282
283
284
285
286

300
500
520

520
520
529

SPORTI'>ia GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD HOSE LINES

FARM. GARDEN SUPPLY STORESi
INCLUDING FEED STORES (SIC 596)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHEN*ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
^NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.
(NA)

1 042

(Dl

(01

(Dl

(Dl

(Dl
(Dl

(Dl

427
(Dl
(Dl

(Dl

32
(Dl

1 251

(Dl

38
61

1 020

1 133
902
246
43

367
(01

201
(Dl

(Dl

(Dl

109

1 084
(na)

81

(Dl

(Dl

(Dl

(D)
(Dl

(Dl

5.2
(Dl

(Dl
(01

0.4
(Dl

100.0

(Dl

3.0
4.9
81.5

100.0
79.5
21.7
3.8

32.4
(01

17.7
(Dl

(Dl

(Dl

8.7

100.0
(na)
7.5

020
040
100
220
320
340
400
420
450
480
500

f 520

020
040
100
120
140
150
180
200
220
240
260
280
300
320
340
420
440
500
520

FUEL. ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER STORES (SIC 5991

TOTAL^

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

10 112

7 920

(Dl

(Dl

(Dl

(Dl

(Dl

(01
(Dl

(Dl

(Dl
7 056

(Dl

150

12 399

2 491
(01
(Dl

(Dl
(01
203
(Dl
465
387
72

581
(Dl

(01

(Dl
(Dl

(Dl

(01

3 950
284

(XI

100.0

(Dl
(Dl
(Dl

(Dl

(01

(Dl
(01

(01
(Dl

89.1
(Dl

1.9

100.0

20.1
(Dl
(01

(Dl
(Dl

1.6
(Dl

3.8
3.1
0.6
4.7
(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

31.9
2.3

Standard f(otes: - Represents zero. (D) Withheld to avoid disclosuce.

'Nonstote retailers, part of SIC major group 53. aie shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable, (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-339

TABLE 3 North Carolina—Standard Metropolitan Statistical Areas: 1963-Continued

Durham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

(SLOOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD HDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERies-ACCESSORIES ,

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

LUMBER. BLDG. MATLS.t HARDWARE.
FARM EQUIP. DEALERS (SIC 52]

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-52*1

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE.

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE.
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS ....

SOU

ise
137
27
55
153
107
45
61
44
35
49
41
58
37
36
37
21
22
110
88
4
8

22
120
151

126 265

23 310
7 400

250
3 191
2 606
5 358
5 234

10 576
2 742
2 605
4 276
4 376
1 571
1 111
1 102
1 558
4 369

21 989
6 554
4 967

(0)
(Dl

1 584
4 210
4 653

6 480

5 041

(D)

(Dl

(Dl

58
63

399
3 830

(Dl

(Dl

(Dl
(Dl

(Dl

356

(Dl

ID)
(01

245

391
245
35
24
186

100.0

18.5
5.9
0.2
2.5
2.1
4.2
4,1
e.a
2.2
2.1
3.4
3.5
1.2
0.9
0.9
1.2
3.5
17.4
5.2
3.9
(Dl
(Dl

1.3
3.3
3.7

100.0

(Dl

(Dl

(Dl
1.2
1.6
7.9
76.0
(Dl

(Dl

(D)
(01

(Dl

(XI

100.0

(XI

100.0

(Dl
(Dl

62.7

100.0
62.7
9.0
6.1

47.6

HARDWARE ST0RES--C0NT 1 NUED

340 LUMBER-BUILDING MATERIALS

340 i REPTG ADDL DETAIL FOR LINE 340. .

340 'LUMBER-BUILDING MATERIALS . . . .

348
I

PAINT-GLASS-WALLPAPER
356 ( OTHER LUMBER-BUILDING MATERIALS.

520 NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 5252

1

TOTAL

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*I

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
450
480
500
520

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 I MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

140
140
141
142

150
150
161
162
153
164
165
166
167
168
169

180
200

200
201
202

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES .........
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES. . .

WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 .REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS.
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES . . . . .

391



7F-340 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Durham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percenl

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

220
220
22 i

222

2U0

zao
2tt0

211
242

260

260
260
261
262

280
JOO
320

320
320
321
322

310
3«0
3ue
356

400
420
440
500

500
500
501
502
503

520

DEPARTMENT ST0RE5--C0NT I NUED

MAJOf! APPL.-RAOIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHEN*ARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
KITCHEN*ARE-HOHE FURNISHINGS. .

CHINA-GLASSWARE
KITCHENHARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

.REPTG ADDL DETAIL FOR LINE 320.
'HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS ....
REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS ....
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

i REPTG ADDL DETAIL FOR LINE 500. . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

REPTG SALES BY BROAD MOSE LINES

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

(D]

(0)

(Dl
(Dl

(0)

(D)
(D)

(Dl

510

13 920
510
221
288

(D)

(Dl
(D)

(D)

(D)

(0)

(D)

(D)

(D)

(D)
(D)

13 920
469
(Dl

163
(Dl

1 064

170
(Dl
(D)

(01

(01
302
(01
(0)

(D)

340
68
(Dl

291
60
21
187
(Dl

(D)
730
(D)

1 568

1 216

77
(0)

(D)

100.0
(0)
(01
(D)

(D)

100.0
(D)
(D)
(D)

3.4

100.0
3.7
1.6
2.1

(D)

(Dl
(Dl

100.0
(01

(Dl

(Dl

(Dl

(D)



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-341

TABLE 3 North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Durham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FRUIT STORESi VEGETABLE MArjKETS
ISIC 5U3I

TOTAL

REPTG SALES BY BROAD MOSE LINES

CANDY. NUTi CONFECTIONERY
STORES ISIC sun)

OTHER FOOD STORES ISIC 5U5-5U9)

TOTAL

AUTOMOTIVE DEALERS ISIC 55 EX. 55«

I

220
240
260
280
300
320
310
380
UOO
1420

500
520

020
040
060
080
100
120
lUO
180
320
100

400
400
401
402
403

REPTG SALES BY BROAD MDSE LINES . ,

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS^
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR
HARDWARE
AUTO FUELS-LUBRICANTS

I
REPTG AOOL DETAIL FOR LINE 400.
AUTO FUEL5-LUBRICAMTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

440
460
480
500
520

520
520
527
528

REPTG ADOL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

669

(Dl

31 290

28 950

IDI

IDI

ID)

(D)
363
(Dl

(D)
(01

(01
4 019

578
1 657

7 520

202
69
19
18

104
(Dl

(01
(D)
(Dl

5 185

7 267
6 031
5 618

36
382

514

5 262
492
42
41

412

(D)

(0)
56
(Dl

306

4 648
300
278
20

(XI

100.0

(X)

100.0

(0)

(Dl

(Dl

(Dl
1.3
(Dl

(01
(0)

(Dl
13.9
2.0
5.7

(XI I

100.0

2.7
0.9
0.3
0.2
1.4
(0)

(0)
IDI

(D)

82.2

100.0
83.0
77.3
0.5
5.3

6.S

100.0
9.4
0.8
0.8
7.8

APPAREL. ACCESSORY STORES (SIC 561

120
140
160
180
200
220
240
260
280
300
320
340
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

120
140
160
ISO
280
300
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 5681

140
160
180
280
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140.
140 .MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
143 . MEN'S TAILORED OUTERWEAR
144 ( OTHER MEN'S OUTERWEAR

OTHER MEN'S CLOTHING

160
I
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
I

160
161
153
164

(Dl



7F-342 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Durham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

liShments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

WOMEN'S ACCESSORY! SPEC. STORESi
FURRIERS (SIC 563t 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 565)

120
lUO

1«0
1«0
1«2
1«3
14U
115
1«6

160
160
161
163
16«
165
168
172
173
1711

176

180
200
220
210
260
280
300
320
340
500
520

REPT(S SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE lltO

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

OTHER APPAREL' ACCESSORY STORES
(SIC 554' 569)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

531

(01

1 216

1 209

(D)
379

877
246
(D)

51
(D)

4

100

589

877
446
(D)

(D)
(D)

(D)

(D)

134
50
(D)

25

(D)

(D)

(D)

(D>

(D)

(D)
(D)

(D)

(D)

17
(D)

1 195

(0)

213

(D)

8 131

6 596

83

(X)

100.0

(X)

100.0

(0)
31.3

100.0
28.1
(D)
5.8
(D)

0.5
11.4

48.7

100.0
50.9
(D)

(D)
(D)

(D)

(D)

15.3
5.7
(D)

2.9

(01
(D)
(D)
(D)
(D)

(D)
(D)

(D)

(D>

1.4
(D)

(X)

100.0

(X)

100.0

(X)

100,0

1.3

220
240
260
300
320
500
520

200
220
240
260
300
320
500
520

200
220
260
320
520

020
040
060
080
100
120
500
520

020
040
060
080
100
120
500
520

FURNITURE. HOME FURNISHINGS'
E9UIPMENT STORES— CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV'
MUSIC STORES (SIC 572i573)

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES

j

CIGARS-CIGARETTES-TOBACCO !

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES ISIC 5812)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

23



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-343

TABLE 3 North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Durham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

listimenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

DRUG STORES 1 PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD HDSE LINES

020
040
100
120
mo
160
220
2U0
260
280
300
320
500
520

020
OUO
100
120

120
120
121
122
123

lUO
160
220
240
260
280
300
320
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARSrCIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR,
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSHET ICS-DRUGS-HEALTH NEEDS-CLEANERS

.REPTG ADDL DETAIL FOR LINE 120
'COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
0«0
080
100
120
140
200
220
240
260
280
300
320
380
400
420
440
460
480

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

CURTAINS-DRAPERIEs-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT, MACHINERY
HAY-GRAIN-FEEO-FARH SUPPLIES
HOUSEHOLD FUELS- ICE

4 104

67
358
260

3 051
(Dl

11
11

(D)

(D>
(Dl

(01

(D)

174
(Dl

4 104

67
358
260

3 051

3 998
2 953
1 186
1 173

592

(0)

11
11

(Dl

(D)
(01
(0)

(D)
174
<0I

11 998

7 761

(01
(Dl

(Dl

38
(Dl
(D)

(01
44
(D)
136
889
351
427
(Dl

(Dl

(Dl

(Dl

(01
(Dl

500
520

(X)

100.0

1.6
8.7
6.3

74.3
(Dl

0.3
0.3
(Dl
(Dl
(0)

(01
(0)

4.2
(01

(XI

100.0

1.6
8.7
6.3

74.3

100.0
73.9
29.7
29.3
14.8

(Dl

0.3
0.3
(0)

(D)

(01
(Dl

(Dl
4.2
(Dl

(0)

(D)

(D)

0.5
(D)
(D)

(01
0.6
(D)
1.8

11.5
4.5
5.5
(D)

(D)

(D)

(D)

(0)

(0)

OTHER RETAIL ST0RES--C0NT I NUED

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592

1

TOTAL

ANTIQUE STORES' SECONDHAND
STORES (SIC 593]

955
279

TOTAL

REPTG SALES BY BROAD MDSE LINES

794

(0)

BOOK, STATIONERY STORES (SIC 5941

TOTAL

SPORTING GOODS STORES' BICYCLE
SHOPS (SIC 5951

140
220
260
260

280
280
281
282
283
284
285

300
500
520

520
520
529

FARM. GARDEN SUPPLY STORES'
INCLUDING FEED STORES (SIC 5961

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS .......
REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE .....
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

.REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK' JEWELRY REPAIRS.

FUEL' ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MOSE LINES

6

(na)
6

1 987

(D)

12.
3.

(X)

100.0

(Dl



7F-344 South Atlantic-N.C. RETAIL TRADE—Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Durham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i ^, see "Description of the Tables" in front]

Kind of business and merchandise line

OTHER STORES (SIC 5991

I

TOTAL

Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line

NONSTORE RETAILERS* (SIC 53 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

Estab-

lishments

(number)

Sales

($1,000)

2 099

(D)

Percent

of sales

accounted

for by the

specified

merchandise

line

(XI

100.

Standard Notes: - Represents zero, (D) Withheld to avoid disclosure, (NA) Not available, (X) Not applicable, (Z) Less than 0.05%.

'Nonstore telailets, part of SIC maiot group 53, are shown separately in this table,

'Merchandise line detail withheld due to insufficient reporting.



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-345

TABLE 3 North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Greensboro-High Point SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

({1.000J

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specihed

merchandise

line

RETAIL TRAOEi TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NCEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS

LUMBER 1 BLDG.
FARM EQUIP.

TOTAL' <

MATES.

1

DEALERS
HARDWARE"
(SIC 521

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

HEATING PLUMBING. PAINTi
ELECTRICAL STORES (SIC 522-521)

total' .

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

all FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE

320.REPTG ADDL DETAIL FOR LINE
HARDWARE
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS . . . .

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3t0. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

HAY-GRAIN-FEED-FARH SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . • .

285
278
<t7

102
325
222
86
119
36
71
122
SB
119
7U
60
68
to
39

229
187

6
17
51

260
372

270 457

53 029
11 203
1 358
8 one
4 577

11 585
10 176
21 823
6 523
5 755
7 996
8 502
3 205
1 633
2 101
« 172
7 «27

43 450
15 567
9 241
1 009
1 217
5 037

11 303
11 273

3 208

(Dl
234
(D)

(D)

260
1 384

3 208
1 384

149
91

1 166

(D)

(Dl
(D)

(D)
(D)

(D)

(D)

(D)

100.0

19.6
5.3
0.5
3.0
1.7
4.3
3.8
8.1
2.4
2.1
3.0
3.1
1.2
0.6
o.e
1.5
2.7
16.1
5.8
3.4
0.4
0.4
1.9
4.2
4.2

100.0

(D)

7.3
(D)

(D)
8.1

43.1

100.0
43.1
4.6
2.8
36.3

(D)

100.0
(D)
(Dl

(Dl

(Dl

(Dl

(Dl

020
040
oeo
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
480
500
520

020
040
100
120
140

FARM EQUIP. DEALERS (SIC 5252)

TOTAL'

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*

I

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140 r REPTG ADDL DETAIL FOR LINE 140. . .

140 I MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
141 » MEN'S CLOTHING
142 I BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
151
162
163
164
165
166
167
168
169

180
200

200
I

200
201
202
203

; REPTG ADDL DETAIL FOR LINE 160
.WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

220
I
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220 k REPTG ADDL DETAIL FOR LINE 220. . .

220 k MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
221 r MAJOR HOUSEHOLD APPLIANCES . . . .

222 1 RADIOS-TV'S-MUSICAL INSTRUMENTS. .

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Nonstore retailers, part of SIC major group 53, ate shown separately in this table.

Merchandise line detail withheld due to insufficient repoitins.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

37 039

527
718
(01

45
1 066
4 039

10 141
2 163
3 576

(Dl

(Dl

1 805
459
652

1 298
(D)
60
ID)

(D)
(D)

2 569
2 895

181
ID)

(D)
569

3 489

26 422
3 489
2 411
1 091

8 562

25 422
8 552

691
535
310
403

1 442
982

1 847
1 492
682

1 897
2 337

26 422
2 337

(D)
1 534

(D)

(D)

17 846
(D)
(D)

(D)

100.0

1.4
1.9
(D)

0.1
2.9
10.9
27.4
5.8
9.7
(D)

(Dl
4.9
1.2
1.8
3.5
(D)

0.2
(D)

(D)

(D)
6.9
7.8

100.0

0.7
(D)

(D)

2.2
13.2

100.0
13.2
9.1
4.1

32.4

100.0
32.4
2.6
2.4
1.2
1.5
5.5
3.7
7.0
5.6
2.6

7.2
8.8

(Dl
5.2
(0)

(D)

100.0
(Dl

<D1
(D)



7F-346 South Atlantic—N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Greensboro-High Point SMSA

[Includes only establishments with payroll. For explanation of tables, including tines identified by.i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES--CONT I NUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

2«0 ^REPTG ADDL DETAIL FOR LINE 2i»0

240 .FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 ' FLOOR COVERINGS
2U2 [ FURNITURE-SLEEP EQUIPtlENT

260 KITCHENWARE-HOME FURN;SHINGS.

260 'REPTG ADDL DETAIL FOR LINE 260. . .

260 ^KITCHENWARE-HOME FURNISHINGS. . . .

261 , CHINA-GlASSWARE
262 . KITCHENWARE-HOUSEWARES
263 ' OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS

. GARDENING EQUIPMENT-SUPPLIES .

280
300
320

320
320
321
322

J«0

340
340
348
356

420
440
500

500 fPEPTG ADDL DETAIL FOR LINE 500.
500 ,ALL OTHER MERCHANDISE
501 . TOYS-GAHES-WHEEL GOODS
502 ' BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
503 t ALL OTHER MERCHANDISE.

520

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDIt^G MATERIALS . . . .

' PAINT-GLASS-WALLPAPER
, OTHER LUMBER-BUILDING MATERIALS.

TIRES-BATTERIES- ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
480
500
520

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL'

MISC. GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-KUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(D)

(Dl

(0)

(Dl

1 049

26 422
1 049

(01

591
(Dl

299
(Dl
(Dl

(Dl

(Dl

(Dl
(Dl

(Dl

(D)

(Dl

(Dl

(01

(Dl

1 067

26 422
1 067

509
(Dl

(Dl

2 191

74
18

(Dl
(01

73
126
212
44

711
(Dl

(Dl

171
44
(Dl

(Dl

(Dl

60
(Dl

(Dl

(Dl

125
(Dl

(Dl

100.0
(Dl

(Dl

(Dl

4.0

100.0
4.0
(01

2.2
(Dl

1.1
(Dl

(Dl

100.0
(Dl

(Dl
(Dl

(Dl

100,0
iDI

(01
(D)

(D)
(Dl

4.0

100.0
4.0
1.9
(01

.01

8.3

100.0

1.8
0.4
(Dl
(Dl

1.8
3.1
6.3
1.1

17.6
(01

(01
4.2
1.1
(Dl

(Dl
(Dl

1.5
(Dl

(Dl

(Dl

3.1
(Dl

020
040
080
100
120
140
160
180
200
220
260
320
340
400
420
460
480
500
520

020

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020 ; REPTG ADDL DETAIL FOR LINE 020. . .

020 1 GROCERIES-OTHER FOODS
021 . MEATS-FISH-POULTRY
022 > PRODUCE (FRESH FRU ITS-VEGETABLES 1

.

023
I

FROZEN FOODS
024 , ALL OTHER FOODS

040
080
100
120
140
160
180
200
220
260
320
340
400
420
450
480
500

500
500
508
516

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE. . . . .

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOODI MARKETS
(SIC 5421

TOTAL

REPTG SALES BY BROAD MDSE LINES

FRUIT STORES' VEGETABLE MARKETS
(SIC 5431

223

161

161
13
64
143
127

3

11

1

1

2
20
3

1

12
2

8
6

116
59

205

152

144
144
139
133
123
143

13
64
142
127

3
11
1

1

2
20
3

1

12
2
8

6
116

115
115
112
18

67 644

61 585

50 084
122

1 144
2 982
3 160

(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

(Zl
(Dl
205
(Dl

(Dl
(Dl

085
434

66 873

61 295

49 798

60 681
49 352
14 594
4 644
2 275

27 805

122
1 144

(Dl

3 150
(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(Zl

(Dl

205
IDI

(01
(01

2 085

57 321
2 083

(01

(Dl

1 434

314

(Dl

(XI

100.0

81.3
0.2
1.9
4.8
5.1
(Dl

(01

(Dl
(01

(Dl
(Dl

(Zl

(Dl

0.3
(Dl

(Dl

(Dl

3.4
2.3

(XI

100.0

81.2

100.0
81.3
24.2
7.7
3.8

45.8

0.2
1.9
(Dl

5.2
(Dl

(01

(Dl

(Dl

(Dl

(Dl

(Zl
(Dl

0.3
(01
(01

(01

3.4

100.0
3.5
(D)

(Dl

2.3

(XI

100.0

standard Notes: - Represents zero, (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Merchandise line detail withheld due to insufficient reporting.



RETAIL TRADE-Merchandise Line Sales South Atlantic— N.C. 7F-347

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Greensboro-High Point SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merchandise line

CANDY I NUTi
STORES

CONFECTIONERY
(SIC sum

OTHER FOOD STORES (SIC 5U5-5U91

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 55it 1

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 551)

Estab

lishments

(number)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

iREPTG ADDL DETAIL FOR LINE UOO.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE U20
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

080
100
120

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

Sales

($1,000)

53
33
U

61
3
1

1S8

172
172
172
17

151

126
126
47
19
UB

1
'

15
I

12
119

116
116
110

139

100

629
(Zl
85
(Dl
37«
165
(Dl

(01
168
Hit
567
641

Percent

of sales

accounted

for by the

specified

merctiandise

line

18 347

360
(01
(Dl

173
(Zl
(Dl

15 100

16 711
13 780
12 810

219
743

1 315

12 S34
1 209

166

(Dl

340

11 710
768
672
101

(XI

100.0

1.1
(Zl
0.1
(01
0.6
0.3
(Dl

(Dl
0.3
11.1
6.2
4.6

100.0

2.0
(Dl

(Dl
0.9
(Zl
(Dl

82.3

100.0
82.5
76.7
1.3
4,4

7.2

100.0
9,4
1.3
0.6
7.5

(Dl

4.3

100.0
6.6
5.7
0.9

21 429



7F-348 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Greensboro-High Point SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified bv^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

WOMEN'S ACCESSORYi SPEC. STOI^ESi
FURRIERS (SIC 553t 568)

TOTAL

REPTG SALES BY BROAD HOSE LINES

FAMILY CLOTHING STORES tSIC 5551

TOTAL

120
1«0

IttO

mo
112
1«3

Its
1«6

160
160
161
163
161
165
168
172
173
17U
175
176

ISO
200
220
2«0
260
280
300
320
3«0
500
520

110
160
180
300
500
520

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DHUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGt EAC. FOOTWEAR . .

REPTG AODL DETAIL FOR LINE 110
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR ....>..
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES ISIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER APPAREL' ACCESSORY STORES
(SIC 564' 5691

TOTAL

REPTG SALES BY BROAD MDSE LINES

1 351

(Dl

(Dl
1 372

1 190
325
(Dl

(Dl
63
10

102

1 573

1 190
(Dl

(Dl
(01

(0)
(Dl

(01

(Dl

101
(Dl

(01

23

356
(01

(Dl

(Dl

(Dl
33
(Dl
(Dl

(Dl

81
68

2 781

15
66

2 665
(Dl

(Dl
(Dl

«72

(Dl

(XI

100 iO

(01
35.0

100.0
27.3
(Dl
(Dl
5.3
0.8
8.6

10.2

100.0
(Dl
(01
(Dl
(01
(Dl
(01

(Dl

8.5
(01
(01
1.9

9.1
(01

(Dl
(01
(Dl

0.8
(Dl

(01

(Dl
2.1
1.7

100.0

0.5
2. It

95.8
(Dl
(01
(Dl

(XI

100.0

200
220
240
260
300
320
340
420
480
500
520

200
220
240
260
300
320
340
480
500
520

200
220
240
260
300
320
420
500
520

020
040
060
080
100
120
280
480
500
520

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS :

SPORTING-RECREATION EQUIPMENT . . . . <

HARDWARE •

LUMBER-BUILDING MATERIALS ,

HOUSEHOLD FUELS- ICE ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS •

HOUSEHOLD APPLIANCE' RADIO-TV.
MUSIC STORES (SIC 572.5731

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
050
080
100
120
280
480

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
HOUSEHOLD FUELS-ICE

12



RETAIL TRADE—Merchandise Line Sales South Atlantic- N.C. 7F-349

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Greensboro-High Point SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATING PLACES--CONTINUED

ALL OTHER MERCHANDISE •

NONlilERCHAtolSE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES! ISIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH I^IEEDS-CLEANERS
NONMERCHANDISE RECEIPTS

DRUG STORES! PROPRIETARY STORES
ISIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES ISIC 591 PARTI

TOTAL

PROPRIETARY STORES ISIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC S9 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS . . ,

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE

2
18
It
3
2
3
2
13
8

1«
15
7
7
2
1

2

(0)

B 727

120
695
(D)
562

6 955
(Dl

17
<D)

(Dl

57
ID)
(Dl

137
117

17 517

32
152
(Dl

(Dl
li«2

16
(Dl
(Dl

(Dl
251
342
297
922
itlt7

1173

(Dl

(Dl
(Dl

109
1 163
« 625

0.6
(D)

(Dl



7F-350 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales.

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Greensboro-High Point SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- fc, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and mercliandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
3110

380
tt80

500
520

FUELi ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER STORES (SIC 599)

TOTAL

26



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-351

TABLE 3 North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Raleigh SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL ....
.REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. ....
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENIS-BOYS' CLOTHINGi EXC. FOOTKEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRT GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

LUMBER 1 BLDG. MATLS.i HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS ISIC 521)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
NONMERCHANOISE RECEIPTS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

772

225
205
42
79

227
166
77
85
81
51
82
72
100
55
56
68
1*5

38
185
165
15
30
115

186
242

34 553
10 899

464
6 636
3 381
8 858
7 420
14 779
4 428
3 918
6 751
6 812
2 910
1 711
1 556
1 790
6 292

37 910
13 180
7 641
3 978
1 218
4 110
8 621
7 287

14 732

11 158

(D)

(D)

(D)

(D)
(D)

(D)

77
79

378
5 332

(0)
(D)

(0)
(D)

(0)

111

5 727

5 025

(D)

(D)

(D)
(0)

(D)

(D)
(D)

4 378
(Dl

(0)

(X)

100.0

16.7
5.3
0.2
3.2
1.6
4.3
3.6
7.1
2.1
1.9
3.3
3.3
1.4
0.8
0.8
0.9
3.0
18.3
6.4
3.7
1.9
0.6
2.0
4.2
3.5

(X)

100.0

(D)

(D)

(D)

(D)

(D)
(D)

0.7
0.7
3.4

47.8
(D)

(D)
(D)

(Dl

(D)
1.0

100.0

(D)

(D)

(D)
(0)

(D)

(D)
(D)

87.1
(0)
(D)

HARDWARE STORES (SIC 5251)
1

TOTAL

320
380
420
440
520

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
NONMERCHANOISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
150
180
200
220
240
260
280
300
320
340
400
420
440
450
480
500
520

020
120
140

140
140
141
142

160
160
151
162
163
154
165
166
157
158
169
171

180
200

200
200
201
202

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DEPARTMENT STORES (SIC 531)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

(0)

(D)
(0)
(D)

20

29 139

814
227
(D)
42
92

750
3 954
8 650
1 315
J 005
1 357
1 504
1 109
380
414
920
(D)
203
(0)

(D)
203
(0)

1 429
1 575

21 491

21 491

ID)
(0)

3 288

19 285
3 067
2 215

817

7 235

21 491
7 235

549
723
280
(D)

1 113
505

1 421
939
(D)

ID)

1 021
1 895

21 491
1 895

875
1 017

(D)

(D)

(D)
(0)

0.4

100.0

2.8
0.8
(D)

0.1
0.3
2.5
13.6
29.7
4.5
10.3
4.7
5.2
3.8
1.3
1.4
3.2
(0)

0.7
(D)

(0)

0.7
(D)
4.9
5.7

(D)
(D)

15.3

100.0
15.9
11.5
4.2

33.7

100.0
33.7
2.5
3.4
1.3
(D)

5.2
2.4
6.6
4.4
ID)

(D)

8.8

100.0
8.8
4.1
4.7

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

*Nonstore retailers, part of SIC maior group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(X) Not applicable. (Z) Less than 0.05%.



7F-352 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Raleigh SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-^.^^^-^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

220
220
221
222

2«0

2«0
2«0
241
2U2

260

260
260
261
262

280
300
320

320
320
321
322

340

310
340
348
356

420
440
500

500
500
501
502
503

520

DEPARTMENT STORES--CONT I NUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RAOIOS-TV'S-HUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHEN»(ARE-HOHE FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-G1.ASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

; ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERT-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES {SIC 5331

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
120
140
160
180
200
220
240
260
280
300
320
340
500
520

020
040
080
100
120

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEAi-TH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHING. EXC. FOOT«EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
(SIC 5391

TOTAL

reptg sales by broad mdse lines .

groceries-other foods
MEAlS-SNACKS
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners

(Dl

(D)

ID)
(0)

1 422

21 491
1 422
716
626

749

19 286
749
101

ID)

292
ID)

10)

ID)

10)

ID)

ID)

10)

10)

10)

ID)

ID)

ID)

649

19 286
649
330
10)

10)

I 507

ID)

10)

10)
ID)

311
346
004
168
412
72
61

253
59
(0)

159
ID)

733
148

41



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-353

TABLE 3 North Carolina—Standard Metropolitan Statistical Areas: 1963-Continued

Raleigh SMSA

[Includes only establishments with payroll. For explanation of tables, mcluding lines identified by j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500
500
508
516

GROCERY STORESi INCLUDING
DEL I CATESSENS--CONT I NUED

ALL. OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
PAPER I PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT AND FISH ISEAFOODI MARKETS
(SIC 5tt2l

220
2«0
260
2B0
300
320
3U0
380
400
U20
ISO
500
S20

020
010
050

FRUIT STORESi VEGETABLE MARKETS
(SIC 5U31

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDYi NUT. CONFECTIONERY
STORES (SIC 51441

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES (SIC 545-549)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . . I

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
j

KITCHENWARE-HOME FURNISHINGS I

JEWELRY-OPTICAL GOODS 1

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDTSE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS . . . .

85
85 '

83
(

14 I

193

139

(Dl

38 622
(01

1 477
(Dl

(D)

109

ID)

233

(D)

50 757

47 652

608
(01
(D)

(D)

183
34

(0)
37 108

95
5 747

(D)

538
2 712

20 768

15 990

381
107
49

(01

100.0
(01
3.8
(01

()

100.0

1.3
(0)
(0)

(0)
0,4
0.1
(Dl

77.9
0.2
12.1
(01
1.1
5.7

(X)

100.

2.4
0.7
0.3

GASOLINE SERVICE STATI0NS--C0NTI NUED

080
100
120
180
220
300
320
340
380
400

400
400
401
402
403

420

420
(X)

i|
420

» 421
100.0 j 423

,- 424

460
480
500
520

520
520
527
528

|REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS" RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELi ACCESSORY STORES (SIC 56)

TOTAL

120
140
160
180
200
240
260
280
300
320
340
500
520

REPTG SALES BY BROAD MDSE LINES . i

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

TOTAL

120
140
160
130
280
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN';-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

1

139

132
132
132
14

112

57
152
ID)
(D)

(D)

(Z)
44

(01

(D)
12 276

14 947
11 596
10 939

79
583

1 295

12 198
1 245

242
59

940

(D)

386
70

993

9 777
978
529
453

14 439

12 904

ID)

407
087
090
(Zl
(01

(D)
13
(D)

(D)

(D)

(D)
237

0.4
1.0
(Dl
(Dl

(Dl

(Zl
0.3
(0)

(Dl
76.8

100.0
77.5
73.2
0.5
3.9

8.1

100.0
10.2
2.0
0.5
7.7

(D)

0.4
5.2

100.0
10.0
5.4
4.6

100.0

(0)

26.4
47.2
23.9
(Z)
(D)

(0)

0.1
101

(01

(01

(01

1.8

(D)



7F-354 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Raleigh SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise Ime
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
IBO
280
520

160
160
161
163
16«
165
168
172
173
174
175
175

180
280
520

WOMEN'S CLOTHINS> SPECIALTY
STORES ISIC 562-31 568)

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

WOMEN'S-SIRLS' CLOTHINSi EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY .

LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS . .

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563i 5681

FAMILY CLOTHING STORES (SIC 5651

120
mo

140
140
142
143
144
145
146

REPTG SALES BY BROAD MDSE LINES

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

. REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160
160
161
163
164
165
158
172
173
174
175

180
200
240
260
280
300
320
340
500
520

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

910
(Dl

(D)
(Dl

4 813

4 528
4 208

290
138
39

297
1 098
1 281

815
83
(Dl

(D)

(D)

(01
(D)

1 135

1 088

(01
(Dl

832
303
18
96
46
13

129

500

832
376
12
(01

9
22
71

201
38
(Dl

17

(Dl

5
(01

(01

(01
(Dl

(01

(01
(Dl

(Dl

100.0

93.9
(01
(Dl
(Dl

93.8

100.0
92.9
5.4
3.0
0.9
5.5

24.2
28.3
18.0
1.8
(01

(Dl

(Dl
(D)
(01

(Dl
(Dl

100.0
35.4
2.2
11.5
5.5
1.5

15.5

45.0

100.0
45.2
1.4
(01

1.1
2.6
8.5

24.2
4.5
(01

2.0

(01

0.5
(Dl
(D)
(01
(Dl
(Dl

(D)
(01

(01

160
180
300
500
520

200
220
240
260
300
320
340
450
500
520

SHOE STORES (SIC 5551

TOTAL

REPTG SALES BY BROAD MDSE LINES .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER APPAREL. ACCESSORY STORES
(SIC 554. 5591

200
220
240
260
300
340
460
500
520

200
220
240
260
320
340
520

020
040
060
060
100

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE. HOME FURNISHINGS'
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEEO-FARM SUPPLIES
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .......

FURNITURE. HOME FURNISHINGS
STORES (SIC 571]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.5731

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. ....
CIGARS-CIGARETTES-TOBACCO

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise tine detail withheld due to insufficient repotting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.
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RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-355

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Raleigh SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

eatinsi drinking places--0ont i nued

coshetics-orugs-health needs-cleaners
all other merchandise
nonmErchandise receipts

eating places (sic 5812)

total

refstg sales by broad hose lines .

groceries-other foods
meals-snacks
alcoholic drinks
PACKAGED alcoholic BEVERAGES
cigars-cigarettes-tobacco
COSHET ICS-ORUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 581JI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
.

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
IKOMEN'S-GIRLS' CLOTHINGi EXC. FOOTHEAR,
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
ALL OTHER MERCHANDISE

,

NONMERCHANDISE RECEIPTS
.

DRUG STORES (SIC 591 PART)

TOTAL

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS . ,

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS

9
100
23
5

30
1

2
4

164

88

2
^
14
7
6
3
1

1

8
5

11

(D)

(D)
51

35
(D)

148
27
10)

(0)

ID)
51

270

(D)

209
(01
(D)

7 029

115
891
367

5 275
(0)

(D)

(D)
(D)
(D)

(0)

(D)
210
60

20 416

16 422

10)
(D)

(D)

23
33
(Dl

(0)
(D)

233
(D)

212

(D)
(D)

0.5

(X)

100,0

0.4
(0)

1.5
0.3
(D)

ID)
ID)
0.5

100.0

(D)

77.4
(D)
(D)

(D)

(D)

(D)
0.1
0.2
(D)
(D)
(D)
1.4
(D)
1.3

280
300
320
340
380
400
420
440
460
480
500
520

140
160
220
240
260
280
300
320
380
420
500
520

1.6
12.7
5.2

75.0
(Dl

(01
ID)
ID)
(D)

(0)

(D)
3.0
0.9

(XI

040
080
140
160
180
220
300
520

220
260

OTHER RETAIL STORES

—

IX)NTINUED

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . ,

HARDWARE
LUMBER-BUILDING MATERIALS . . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . .

FARM EQUIPMENTi MACHINERY . . . .

HAY-GRAIN-FEED-FARM SUPPLIES. . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

ANTIQUE STORES. SECONDHAND
STORES (SIC 593)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 594)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 596)

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .
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7F-356 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3. North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Raleigh SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.« k, see "Description of the Tables" in front]

280

280
280
261
282
263
284
285

300
500
520

520
520
529

Kind o( business and merchandise line

JEWELRY STORES--CONTINUED

JEHELRY-OPTICAL GOODS

REPTG ADDL DET4IL FOR LINE 280
JEKELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . • •

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

;
REPTG ADDL DETAIL FOR LINE 520.

.NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

Estab-

lishments

(number)

9
(NA)

9

010
100
220
260
320
3«0
«00
420
480
520

MEALS-SNACKS . . . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

(D)

1 555
1 199 '

173
176
626
66

i

160

(D)

(Dl

162

1 326
(na)
122

4 820

4 148

ID)

(D)

(D)

(D)

ID)

ID)

430
(D)
ID)

60

10)

100.0
77.1
11.1
11.3
40.4
4.2
10.3

ID)

10)
10.4

100.0
(na)
9.2

(X)

100.0

(D)

(D)
ID)
(0)

10)

10)

10.4
ID)
(D)

1.4

020
040
100
200
220
240
260
280
320
340
460
500
520

Kind of business and merchandise line

OTHER STORES (SIC 599)

TOTAL

NONSTORE RETAILERS* (SIC 53 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE . . .

LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
AuL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

6 113

5 043

(D)

(D)

(0)
746
(0)

(01

(D)

(0)
(D)
(0)

(D)
2 343

(0)

100.0

ID)

(D)
(0)

14.8
ID)
(D)
ID)
ID)

10)

(0)

(0)

46.

S

(0)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

Nonstoic retailers, part of SIC maior group 53, are shown separately in this table.



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-357

TABLE 3 North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Winston-Salem SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< . see "Description of the Tables" in front]

Kind ol business and mefchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD HDSE LINES . i

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . (

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE <

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLOG. HATLS.. HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

HEATING PLUMBING' PAINT.
ELECTRICAL STORES (SIC 522-521)

320
320
322
323
32«

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

;
OTHEK HARDWARE-TOOLS

055



7F-358 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3. North Carolina—Standard Metropolitan Statistical Areas: 1963 -Continued

Winston-Salem SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind of business and mercfiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES—CONTINUED

180 ALL FOOTWEAR . .

200 CURTAINS-DRAPERIES-DRY GOODS

200 IREPTG ADOL DETAIL FOR LINE 200
200 'CURTAINS-DRAPERIES-DRY GOODS
201 ' PIECE GOODS-NOTIONS
202 , CURTAINS-DRAPERIES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

220 ^REPTG ADDL DETAIL FOR LINE 220
220 i MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

221 ' MAJOR HOUSEHOLD APPLIANCES
222 ; RAOIOS-TV'S-MUSICAL I^STRUMENTS. . . .

2"tO FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

2U0 iREPTG ADDL DETAIL FOR LINE 210
240 'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
2U1

;
FLOOR COVERINGS

242 , FURNITURE-SLEEP EQUIPMENT

260 KITCHEN*ARE-HOME FURNISHINGS

260 iREPTG ADDL DETAIL FOR LINE 260
260 iKITCHEM»ARE-HO«E FURNISHINGS
261 ' CHINA-GLASSWARE
262 . KITCHENiiARE-HOUSEwARES

280 JEWELRY-OPTICAL GOODS
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 ;rEPTG ADDL DETAIL FOR LINE 320
320 .HARDWARE
321 ' HARDWARE-TOOLS
322 ' GARDENING EQUIPMENT-SUPPLIES

3«0 LUMBER-BUILDING MATERIALS

3«0 |REPTG ADDL DETAIL FOR LINE 340
340 .LUMBER-BUILDING MATERIALS
348 . PAINT-GLASS-WALLPAPER
356 ; OTHER LUMBER-BUILDIi'JG MATERIALS. . .

420 TIRES-BATTERIES-ACCESSORIES
440 FARM EaUIPMENTi MACHINERY
500 ALL OTHER MERCHANDISE

500 'REPTG ADDL DETAIL FOR LINE 500
500 ,ALL OTHER MERCHANDISE
501 . TOYS-GAMES-WHEEL GOODS
502 ' BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

503 ' ALL OTHER MERCHANDISE. . .

520 NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES ISIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100 CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ISO ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FURNISHINGS
280 JEWELRY-OPTICAL GOODS
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

1 201
1 966

22 318
1 966

637
1 329

(Dl

(Dl

(Dl

(D)

(Dl

703

20 658
703
(Dl

(01

1 389

22 318
1 389
439
950

251
(Dl

(01

(Dl

(Dl

(Dl

(01

(Dl

(01

(Dl

(01

(01

(Dl

845

18 404
845
403
(01

(Dl

1 573

8 595

5 902

226
359
(01

401
405

1 344
197
584
103
(01

(01

(01

42
281

1 146
206

5.4
8.8

100.0
8.8
2.9
6.0

(01

100.0
(Dl
(01
(Dl

3.1

100.0
3.4
(01

(01

6.2

100.0
6.2
2.0
4.3

1.1
(Dl
(01

100.0
(01

(01
(Dl

(01

100.0
(Dl

(Dl

(Dl

(Dl

(Dl
3.8

100.0
4.6
2.2
(01

101

7,0

(XI

100.0

3.8
6,1
(01
6.8
6.9

22.8
3.3
9.9
1.7
(01

(Dl

101
0.7
4,8
19.4
3.5

020
040
080
100
120
140
150
180
200
220
240
,260
280
300
320
340
400
460
480
500
520

020
040
060
080
100
120
140
180
220
260
300
320
400
460
480
500
520

020

020
020
021
022
023
024

040
060
080
100
120
140
180
220
250
300
320
400
460
480
500

500
500
508
516

MISC. GENERAL MERCHANDISE STORES
(SIC 5391

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. ,

FURNITURE-SLEEP EQUIP, -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC, FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5411

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl . .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

iREPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
PAPER' PAPER PRODUCTS
ALL OTHER MERCHANDISE

26



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-359

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Winston-Salem SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lislimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specitied

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

aROCCRY STORESi INCLUDING
DELICATESSENS-- CONTINUED

NONHERCHANDISE RECEIPTS

MEAT AND FISH I SEAFOOD I MARKETS
(SIC 5421

FRUIT STORESi VEGETABLE MARKETS
ISIC 5U3I

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDYt NUT. CONFECTIONERY
STORES (SIC 5«ll)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES (SIC 545-5491

TOTAL

020
220
240
260
260
300
320
340
380
400
420
440
500
520

AUTOMOTIVE DEALERS (SIC 55 EX. 554 1

TOTAL ^

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEI»ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS .

66

49

1

9
1

4
2
S
7
I

29
20
37

I

13
32

291

(01

75

(D)

45 040

(Dl
416
(Dl
64
(01
177
73
(D)

33 815
232

4 956
(Dl

2 465
2 574

(XI

100.0

(XI

100.0

100.0

(Dl
0.9
(Dl

0.1
(Dl
0.4
0.2
(Dl

75.1
0.5
11.0
(Dl

5.5
5.7

020
040
060
080
100
120
380
400

400
400
401
402
403

420

420
420
421
423
424

440
480
500
520

520
520
527
528

120
140
160
180
200
220
240
260
280
300
320
340
500
520

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE . . ,

OTHER AUTOMOTIVE FUELS . . . .

' MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

NONMERCHANOISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANOISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 561

TOTAL

140
160
180
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'S. BOYS' APPAREL STORESi
CUSTOM TAILORS (SIC 561. 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANOISE RECEIPTS

18
20

1

1

26
2

1

115

109
109
108

9
101

70
70
32
6

66

1

15
5

66

65
65
63
7

14 691

11 154

133
(01

(Dl

(Dl
63
(Dl

(Dl
9 291

10 782
9 031
8 431

90
511

896

7 626
882
186
47

649

(Dl
149
13

535

7 192
530
(01

(01

(01

290
383
652
198
(Dl
(Dl

(Dl
132
(Dl

(Dl
(Dl
39

306

655
(Dl
170
(Dl

100.0

1.2
101

(Dl

(Dl
0.6
(Dl

(01
83.3

100.0
83.8
78.2
0.8
4.7

100.0
11.6
2.4
0.6
8.5

(01

1.3
0.1

100.
7.4
(Dl

(01

100.0

(01
26.6
45.8
22.7
1.2
(Dl

(Dl

(01
0.8
(Dl

(Dl

(Dl

0.2
1.9

(XI

100.0

91.6
(Dl
4.3
(Dl

Standard Notes: - Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-360 South Atlantic-N.C. RETAIL TRADE—Merchandise Line Sales

TABLE 3. North Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Winston-Salem SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

120
l"tO

160
ISO
280
520

120
160

160
160
161
153
16«
165
168
172
173
17«
175
176

180
280
520

Kind ol business and merchandise line

WOMEN'S CLOTHINSi SPECIALTY
STORES (SIC 562-31 5681

TOTAL

140
150
280
520

140
150
180
280
300
340
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 553. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
JEWELRY-OPTICAL GOODS ,

NONMERCHANDISE RECEIPTS ,

FAMILY CLOTHING STORES (SIC 5551

TOTAL

SHOE STORES (SIC 5661

TOTAL

Estab-

lishments

(number)

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LJMBER-BUILOING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER APPAREL. ACCESSORY
(SIC 5641 5691

Sales

($1,000)

22

17

1

17

12
12
3
5

6
8

10
12
9
3

(01

(01
705
404
(01

99

Percent

of sales

accounted

for by the

specified

merchandise

line

(01
5 381

5 048
4 497

(01
91
19

266
1 289
1 139
1 054

(Dl

(Dl

53

404
(01

(Dl

339

(01
324
(Dl

(Dl

(Dl

54
802
(Dl

(Dl

(01

(Dl

58

100.0

(Dl
(01

91.0
5.4
(Dl

1.6

(Dl

90.7

100.0
89.1
(Dl
1.8
0.4
5.3

25.5
22.5
20.9
(01

(Dl

1.0

6.8
(01

(01

100.0

(01
95.6
(Dl

(Dl

100.0

(Dl

1.8
90.8
(Dl

(01
(Dl

(Dl

1.9

200
220
240
260
280
340
500
520

Kind ol business and merchandise line

200
220
240
260
340
500
520

200
220
240
260
280
520

020
040
060
080
100
120
280
500
520

020
040
060
080
100
120
280
500
520

FURNITURE. HOME FURNISHINGS'
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGSi
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUHSER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS <

HOUSEHOLD APPLIANCE. RADIO-TVi
MUSIC STORES (SIC 572i5731

TOTAL

REPTG SALES BY BROAD HOSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5S12I

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab

lishments

(number)

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-361

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963-continued

Winston-Salem SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,- ^, see "Description of the Tables" in front]

Kind of business and merchandise line

DRINKING PLACES (ALCOHOLIC
BEVERAGES! ISIC 58131

Eslab

lishments >

(number)

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

DRUG STORES! PROPRIETARY STORES
(SIC 59 PART 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-SIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUE,.S-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

58
256
IDl

IDI

100.0

16.3
72.1
(Dl
(Dl

6



7F-362 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 North Carolina—standard Metropolitan Statistical Areas: 1963
Winston-Salem SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identifted b^^j^^^^^, see "Description of the Tables" in front]

Continued

TO



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-363

TABLE 4 North Carolina-Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified byA..AAA.A.A. see "Description of the Tables" in front]

Kmd of business and mercliandise line

retail tradei total

reptg sales by 8r0ad mdse lines . ,

groceries-other foods
meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosnetics-drugs-health needs-cleaners .

men's-boys' clothingi exc. footwear . .

wohen's-girls' clothingi exc. footwear,
all footwear
curtains-draperies-dry goods
major appl.-radio-tv-husical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods
Sporting-recreation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equipmenti machinery
hay-grain-feed-farm supplies
household fuels-ice
ALL OTHEk MERCHANDISE
NONMERCHANDISE RECEIPTS

LUHBERi BLD6. MATLS. i HARDWAREi
FARM EQUIP. DEALERS ISIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-bNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,

REPTG ADDL DETAIL FOR LINE 240
;fuRNITURE-SLEEP equip. -floor COVERINGS,
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

Estab-

lishments

(number)

19 739

13 3140

4 032
2 837

322
690

3 871
2 955
1 624
1 949
1 544
1 155
1 689
I 270
1 969
1 185
1 078
1 584

999
909

3 208
2 585

481
922
670

3 296
3 925

172

137

1

12
38

37
37
37
1

6
5

Sales

($1,000)

3 019 820

2 455 612

495 231
88 065
5 475

43 561
38 514
106 536
80 033
139 935
42 725
33 973
59 573
78 521
25 598
15 530
15 774
35 585
108 757
453 292
147 240
85 224

101

101

44 693
71 954
71 805

158



7F-364 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by a
,
see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

PAINT. GLASSi IVALLPAPER
STORES (SIC 523)

REPTG SALES BY BROAD MDSE LINES

OUO
320
3«0

3«0
310
356
357
358
359
361

500
520

MEALS-SNACKS
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG AODL DETAIL FOR LINE 3«0. .

LUMBER-BUILDING MATERIALS . . . .

OTHER LUMBER-BUILDING MATERIALSt
PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

GLASS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 524)

TOTAL

REPTG SALES BY BROAD MDSE LINES •

HARDWARE STORES (SIC 52511

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
160
180
200
220
240
260
280
300
320

320
320
322
323
324

340

340
340
348
356

400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

IrEPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

020
040
100
120
140
150
180
200
220

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOIHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

40
10

268

9
3
9

11
14
3

35
7

86
34

181
54

202
258

246
246
210
208
241

241

226
225
225
82

3
7

22
30
5

62

(D)
(D)

5 063

4 947
4 869

(D)
3 426

271
(D)

690

(Dl

75

514

ID)

(Dl

(Z)

(Z)

23
(Dl

(Dl

(D)
(Z)

1 655
(D)

1 429
137

1 888
13 983

25 517
12 628

1 755
2 645
8 214

7 122

25 452
5 623
3 174
3 445

(Dl
(01
(01

714
103
537
259

91 985

75 585

271
(0)

(Zl

(Zl

(D)

(Dl

(Z)

(Dl

539

0.4
(01

(Z)

(Z)

(Dl

(D)
(Z)

(D>
0.8

(D)
(D)

98.0

100.0
98.4
(Dl

59.3
5.5
(D)

13.9

ID)

1.5

(X)

100.0

100.0

(D)

(Zl

(Zl

0.1
(D)

(D)
(D)

(Zl
5.7
10)

4.9
0.5
5.5

47.9

100.0
47.5
6.7
10.0
31.0

24.4

100.0
26.0
12.5
13.5

(01
(D)

(D)

2.4
0.4
1.8
0.9

240
260
300
320
340
380
400
420
440
460
480
500
520

FARM EQUIP, DEALERS— CONTINUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
150
180
200
220
240
260
280
300
320
340
380
400
420
440
450
480
500
520

' GROCERIES-OTHER FOODS
' MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES

I
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
100
120
140

DEPARTMENT STORES (SIC 531)

REPTG SALES BY BROAD MDSE LINES

141
142

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140 .REPTG ADDL DETAIL FOR LINE 140. . .

140 tMEN'S-SOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

160
I

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
162
153
154
165
155
167
168
159
171

180
200

200
200
201
202
203

rEPTG ADDL DETAIL FOR LINE 160
twOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

fREPTG ADDL DETAIL FOR LINE 200.
tCURTAINS-DRAPERIES-DRY GOODS. .

( PIECE GOODS-NOTIONS

I
CURTAINS-DRAPERIES

I ALL OTHER DOMESTICS

7



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-365

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

220
220
221
222
223

2U0

2U0
240
211
212

260

260
260
261
262
263

280
300
320

320
320
321
322

310

310
310
318
356

DEPARTMENT STORES— CONTINUED

MAJOR APPL.-FtAOIO-TV-MUSICAL IN5TR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
FURNITUKE-5;-EEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHEN«ARE-HOME FURNISHINGS. . . .

;rEPTG ADDL DETAIL FOR LINE 250. . .

,KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENHARE-HOUSEXARES
OTHER KITCHENVIARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPOKTING-RECKEATION EQUIPMENT
HARDWARE

^REPTG ADDL DETAIL FOR LINE 320.
HARDWARE

, HARDWARE-TOOLS
' GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

, REPTG ADDL DETAIL FOR LINE 310. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LuMBER-BuILDING MATERIALS.

100 AUTO FUELS-LUBRICANTS . . . .

120 TIRES-BATTERIES-ACCESSORIES .

110 FARM EQUIPMENT. MACHINERY . .

160 HAY-GRAIN-FEED-FARM SUPPLIES.
160
500

500
500
501
502
503

520

020
010
060
080
100
120
110
160
180
200
220
210
250
280
300
320
310
100
120
110
160
180
500
520

HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERT-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES ISIC 5331

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSnETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGt EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

6 305

55 607
6 252

(D)

(Dl
(D)

2 958

78 221
2 911
1 280
1 713

3 190

97 586
3 131

(Dl
1 777

(Dl

933
1 633
2 198

13 383
2 181

(D)

(D>

2 183

10 132
2 183

168
1 731

(D)

(D)

(01

(Dl

(D)
ID)

81 709
2 190
1 325

573
199

5 302

151



7F-366 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4. North Carolina—Area Outside Standard iVIetropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

GENERAL MERCHANDISE STORES—CONTINUED

ALL OTHER MERCHANDISE

REPTG ADOL DETAIL FOR LINE 500
ALL oTHEk merchandise
TOYS-GAMES-WHEEL GOODS
books-stationery-photographic EQUIPi .

ALL other merchandise

nonherchandise receipts

dry goods stores (SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
LUMBER-BUILDING MATERIALS
NONnERCHANDISE RECEIPTS .

SEWING. NEEDLEWORK STORES
ISIC 559 PART)

FOOD STORES (SIC 5H

)

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS" CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GkAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 511)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
I
GROCERIES-OTHER FOODS

020 ;rEPTG ADDL DETAIL FOR LINE 020. . .

020 .GROCERIES-OTHER FOODS
021 ' MEATS-FISH-POULTRY
022

\
PRODUCE (FRESH FRUITS-VEGETABLES).

023
,
FROZEN FOODS

02"t I ALL OTHER FOODS

OUO
060
oeo
100
120
1«0
160
160

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICs-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

lue

73 I

73
53
33
21

72

2 158
167
26

322
1 715
1 195

12«
199
112
29
21
7

2"t9

28
38
160
26
«

37")

SB
3

209
88

1 372
372

2 903

2 007

2 007

1 799
1 799
1 653
1 555
1 422 '

1 769

156
25

319
1 700
1 U87

121
199
112

(0)

30 861
1 531

82U
286
427

2 737

U 910

(01
4 826

(0)

(D)

(D)

558 663

459 929
(0)

(Zl
4 040

25 629
28 911

343
(D)

343
IZI

(Z)

12)
1 611

IZ)

(Z)

622
(Z)

(Z)
5 072

(Z)

(D>
1 717

546
18 483
8 885

634 285

550 641

452 441

528 059
433 328
133 121
39 675
21 732

239 350

937
(Zl

4 032
25 565
28 893

343
(D)

343
1

(D)

100.0
5.0
2.7
0.9
1.4

100.0

(D)
98.3
(D)

(D)
(D)

100.0

82.3
(D)

(Z)
0.7
4.6
5.2
0.1
()
0.1
(Z)
(Z)

(Zl
0.3
(Z)

(Z)
0.1
(Z)

(Z)
0.9
(Z)

(D)

0.3
0.1
3.3
1.6

82.2

100.0
82.1
25.2
7.5
4.1

45.3

0.2
(Z)
0.7
4.6
5.2
0.1
(0)

0.1

200
220
240
260
280
300
320
340
380
400
420
440
460
480
500

500
500
508
516

520

GROCERY STORES. INCLUDING
DELI CATESSENS—CONT I NUED

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

'REPTG ADDL DETAIL FOR LINE 500. . , . .

|ALL OTHER MERCHANDISE .

PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PART)
I

TOTAL

FISH (SEAFOOD) MARKETS (SIC 542 PART)

020

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020 reptg addl detail for line 020. . .

020 ;groceries-other foods
021 , MEATS-FISH-POULTRY
022 ' PRODUCE (FRESH FRUITS-VEGETABLES).
023

;
FROZEN FOODS

024 ( ALL OTHER FOODS

040
060
080
100
480
500

500
500
516

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
ALL OTHER MERCHANDISE

FRUIT STORES. VEGETABLE MARKETS
(SIC 543)

CANDY. NUT. CONFECTIONERY
STORES (SIC 544)

DAIRY PRODUCTS STORES ISIC 545)

29
21
7

249
28
37
160
26
4

373
58
3

20S
87

1 364

1 354
1 354
1 328

248

372

(Z)

(Z)

(Z)

I 611
(Z)

(Zl
622
(Z)
(Z)
(Dl

(Zl

(D)
(01

IDI
16 459

485 796
18 381
15 794
3 250

8 865

81



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-367

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^.^^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmetils

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

line

RETAIL BAKERIES (SIC StttI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS • .

MEALS-SNACKS
C I GARS-CIGARETTES-TOBACCO

RETAIL BAKERIESi MANUFACTURING
(SIC 514621

RETAIL BAKERIESi NONHANUFACTURING
(ilC 5«63l

TOTAL

REPTG SALES BY BROAD MDSE LINES

EGG AND POULTRY DEALERS
(SIC 519 PARTI

OTHER FOOD STORES (SIC 5«9 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOT*EAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENVIARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES
household fuels-ice
all other merchandise
nonmerchandise receipts

PASSENGER CAR DEALERSt
FRANCHISED (SIC 5511

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS

53

35

35
8

1

22
12
2
It

16
2
3

3

5
195
26
111
62
189
154
40

814
462
907
24

1

3
196
781

2 379

1 708

1 540
(01
(Dl

102

(0)

255

(D)

576 090

(Zl

(Z)
(Dl

(01

(Zl

(01

(Dl

(Zl
(Z)

8 451
(Zl

1 336
(Zl

1 778
1 467

(Zl

448 717
(01

62 570
(01
(Dl

(Z)
13 472
29 633

528 530

473 427

(Dl

(Dl
(Dl

(01
(Dl

(Zl

(Dl
(Dl

(X)

100.0

90.2
(01
(Dl

(X)

100.0

(XI

100,0

(21

(Zl
(Dl

(Dl

(Zl

(01
(Dl

(2)

(Zl
1.5
(Zl
0.2
(Zl

0.7
0.3
(Zl

77.9
(01

10.9
(0)

(D)

(Zl
2.3
5.1

(Dl

(Dl
(Dl
(01

(Dl
(Zl

(Dl

(Dl

380
400
420
440
460
500
520

020
040
100
220
260
300
320
340
380

380
380
381
382
383
384
385
386
387
388

i| 400

400
400
401
402
403

100.0 (

PASSENGER CAR DEALERS* FRANCHISED— CON,

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

420

420
I; 420

ii

"^^
422

l|
423

i!

"2'*

440
480
500
520

520
520
527
528

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ....
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO . .

MAJOR APPL. -RADIO-TV-MUSICAL I

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLESi RETAIL. .

NEW COMMERCIAL VEHICLESi WHOLESALE
USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES, .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . , .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

300
380

380
380
381
383
385
386
388

400

400
400
401
403

FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS. .....
REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NEW COMMERCIAL VEHICLESi RETAIL.
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE

; MOTOR OIL-GREASES-OTHER OILS .

563



7F-368 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 North Carolina—Area Outside Standard Metropolitan statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^.^^..^, see "Description of the Tables" in front]

Kind of business and metcfiandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

Kind of business and merctiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

IMPORTED CAR DEALERS— CONTINUED

120 TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE «20.
TIRES-BATTERIES-ACCESSORIES

420
tt20

421 f PARTSi INSTALLED IN REPAIR WORK.
PARTS I WHOLESALE (TO OTHER BUSINESSES!

«23 i PARTSi RETAIL (OVER THE COUNTERI
U2U t AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

520

520
520
527
528

380

380
380
381
382
383
385
386
3B7
368

400

400
400
401
403

420

420
420
421
422
423
424

500
520

520
520
527
526

, REPTG ADDL DETAIL FOR LINE 380. .

.AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NEW PASSENGER CARSt WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

020
080
100
120
220
260
300
380

360
380
383
385
386
387
388

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE I TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE T IRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

;rEPTG ADDL DETAIL FOR LINE 520.
.NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 5521

TOTAL

reptg sales by broad mdse lines .

sroceries-other foods
packaged alcoholic beverages
cigars-cigarettes-tobacco
c05metics-0rugs-health needs-cleaners
major appl. -radio-tv-musical instr. .

kitchenware-ho.-iE furnishings
sporting-recreation equipment . . . .

automobiles-trucks

reptg addl detail for line 360. . . .

automobiles-trucks
NEW commercial VEHICLESi RETAIL. . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . .

18
48
15

34
34

47
47
46
40
36

1

48

46
18

356

241

2
241

223
223

222
70

524

6 910
524
255
75
105
54

442

5 741
442
101

(Dl

40 337

36 479

31 631

35 435
30 571
19 500

92
616

9 733
483

(Dl

(D)

(D)
(D)

34 130
2 564
1 578

407
339
102

(Dl

2 100

33 431
2 058
1 880

172

41 358

(Zl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
40 338

35 904
36 132

(Dl
33 599
2 214

(01

>D1

7.6

100.0
7.6
3.8
1.1
1.5
0.9

5.4

100.0
5.6
(Dl

(D)

(XI

100.0

86.7

100.0
66.6
55.3
0.3
1.7

27.5
1.4

(Dl

100.0
(D)

(Dl
(01

7.1

100.0
7.5
4.9
1.2
1.0
0.3

(D)
5.8

100.0
6.2
5.6
0.5

100.0

(Z)

(Dl

(Dl

(01

(01

(0)

(D)
97.5

100.0
97.9
(Dl

91.3
6.0
(01
(D)

PASSENGER CAR DEALERSi
NONFRANCH I SED— CONT I NUED

400 AUTO FUELS-LUBRICANTS

400 {REPTG ADDL DETAIL FOR LINE 400.
400 lAUTO FUELS-LUBRICANTS
401 i GASOLINE
403 f MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420 fREPTG ADDL DETAIL FOR LINE 420
420 KlRES-BATTERIES-ACCESSORIES
421 I PARTS! INSTALLED IN REPAIR "(ORK. . . .

422 ( PARTSi WHOLESALE (TO OTHER BUSINESSES!
423 [ PARTS' RETAIL (OVER THE COUNTERI . . .

424 r AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM ECJUIPMENTi MACHINERY
500 ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

520
520
527
528

REPTG AODL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIREi BATTERYi ACCESSORY
DEALERS (SIC 553 PARTI

1

REPTG SALES BY BROAD MDSE LINES

020
040
100
220
240
260
280
300
320
340
380
400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
435
436

1 GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
I

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

|rEPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

.REPTG ADDL DETAIL FOR LINE 420

.TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES

', NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLO TO USERS. . .

NEW TRUCK-BUS TIRES SOLO TO DEALERS. .

, RETREAD AUTO TIRES SOLD TO USERS . . .

• RETREAD AUTO TIRES SOLD TO DEALERS . .

' RETREAD TRUCK-BUS TIRES SOLD TO USERS.
[
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..

. STORAGE BATTERIES

440
I

FARM EQUIPMENTi MACHINERY
500 I ALL OTHER MERCHANDISE . .

520
I

NONMERCHANDISE RECEIPTS .

520 ^REPTG ADDL DETAIL FOR LINE 520.
520
524
525
525 > OTHER NONMERCHANDISE RECEIPTS.

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS

5



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-369

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^.^. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOME AND AUTO SUPPLV STORES— CON,

060
080
100
120
lUO
180
200
220
240
260
280
300
320
340
"too

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
435
436

ALCOHOLIC OlflNKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYSi CLOTHINSi EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SP0KTIN6-RECKEATI0N EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

;REPTG ADDL detail FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLO TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

440
I

FARM EQUIPHENTi MACHINERY . .

460
I

HAt-GRAIN-FEED-FARM SUPPLIES.
480 HOUSEHOLD FUELS-ICE
500 ALL OTHER MERCHANDISE . . . .

520 NONMERCHANDISE RECEIPTS . . .

520
520
524
525
525

;rEPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

020
040
080
100
180
220
260
300
320
340
380
400
480
500
520

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS ISIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGAKETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL.-RADI0-TV-HU5ICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS ISIC 559 PARTI

2
2
2
1

3
2
5

123
23
103
45
HI
101
33
28

23
23
1

23

119
119
99

115
27
38
22
54
19
24

ID)
(D)
(D)

101
(Dl
ID)
IZ)

5 341
181

1 086
ID)

1 543
1 152

151
207

2 904
85

IDI
ID)

5 651

18 897
6 389
1 189
3 130

322
288
ID)

612
ID)

147
ID)
455

ID)

IDI

IDI
1 062
1 241

12 944
1 166

ID)
101

1 025

101



7F-370 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 North Carolina—Area Outside standard Metropolitan statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^Jk.^^, see "Descriptron of the Tables" in front]

-Con.

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab^

lishments

(number)

Sales

($1,000)

460
ueo
500
520

520
520
527
528

GASOLINE SERVICE STATIONS— CONTINUED

HAY-Gr!AIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONWERCHANDISE RECEIPTS . • .

.REPTS ADDL DETAIL FOR LINE 520.
NONWERCHANDISE RECEIPTS . . . .

SERVICE LABOR
; OTHER NONHERCHANOISE RECEIPTS.

020
100
120
1«0
160
180
200
220
240
250
280
300
320
340
450
500
520

100
120
140
160
180
200
220
280
300
340
500
520

APPARELi ACCESSORY STORES (SIC 55)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMtN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARH SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'Si BOYS' APPAREL STORES

t

CUSTOM TAILORS (SIC 551i 5671

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . c

WOMEN 'S-GIRLS' CLOTH, NGi EXC. FOOTWEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

CUSTOM TAILORS (SIC 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-3. 5581

120
140

TOTAL

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

19
146
118
155

115
115
044
161

5
S6

589
987
761
227
13
30
50
142
49
18
13
1

99
243

1

15
190
54
124

3
5

20
7
2

549

426

(Z)
(D)
ID)

5 570

97 207
6 403

(0)

(0)

182 923

154 344

(Zl

(Z)

500
(D)
(0)

27 742
5 159

(Z)

183
415
537
155
(Z)

(D)

(0)

517
1 830

24 895

20 150

(D)
(Dl

17 055
1 035
1 773

(Dl
(Z)

40
14

(0)
(D)

188

341

(D)

52 631

44 194

(Zl
(Dl
(0)
4.0

100.0
6.6
(0)
(0)

(X)

100.0

(Zl

(Zl
0.3
ID)

(0)
18.0
3.3
(Z)
0.1
0.3
0.3
0.1
(Z)
(01

(D)
0.4
1.2

100.0

(D)
(0)

84.6
5.1
8.8
(Dl

(Z)
0.2
0.1
(D)

(0)
0.9

(XI

100.0

(XI

100.0

160
180
200
240
250
280
300
500
520

120
140

140
140
142
143
144
145
146

150
160
161
163
164
165
168
172
173
174
175
175

180
200
240
250
280
300

j 500
520

242
844

0.5
1.9

120
140
150
180
200
250
280
500
520

WOMEN^S CLOTHING. SPECIALTY
STORES—CONTINUED

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER HEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTSi WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY' SPEC. STORES.
FURRIERS (SIC 563i 5581

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART)

TOTAL

LINGERIE STORES (SIC 563 PART)

TOTAL

426



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-371

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOSIERY STORES (SIC 563 P4RTI

TOTAL

APPAREL • ACCESSORY. OTHER SPEC.
STORES ISIC 563 PARTI

120
140

1«0
lUO
1«2
113
lUU

160
160
161
163
16«
165
168
172
173
174
175
176

180
200
260
280
500
520

REPTG SALES BY BROAD MDSE LINES • c

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTHEAR . c

REPTS ADDL DETAIL FOR LINE lUO
MEN'S-BOYS' CLOTHINSi EXC. FOOT*EAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERtlEAR
OTHER MEN'S OUTERKEAR
OTHER HEN'S CLOTHING

*OHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160. . . . ,

H'OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN. S-GIRL5' CLOTHING-ACCESS.,

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 5651

REPTG SALES BY BROAD MDSE LINES .

020
100
120
110

140
140
142
143
144
145
146

160
160
161
163
164
165
166
172
173
174
175
176

180
200
220

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN. S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
MAJOR APPL. -RADIO-TV-MUSICAL

48
400

239
239
194
181
213
163
214

401

235
235
157
114
168
198
218
218
197
146
10

133

351
200

7

4 377

4 033

(01

97

101
(Dl

(D)
(D)

101
(01

3 464

3 333
2 997

70
(0)

78
434

1 075
467
270
59
(Dl

516

(D)

50
(0)
(Dl

(0)

(0)

82 542

71 777

(Z)

IZI

237
25 730

31 025
11 429
1 881
3 158
2 744

611
3 083

29 560

30 719
13 432
1 258

(Dl

517
1 420
3 296
3 301
1 964

396
(0)

936

9 185
4 946

(Zl

(01

2.4

100.0
(D)
(Dl

(Dl
(0)

(D)

85.9

100.0
89.9
2.1
(01
2.3
13.0
32.3
14.0
e.i
1.8
(Dl

15.5

(01

1.2
(D)
(Dl

(Dl
(01

100.0

IZ)

(Z)

0.3
35.8

100.0
36.8
6.1
10.2
8.8
2.0
9.9

41.2

100.0
43.7
4.1
(Dl

1.7
4.6
10.7
10.7
6.4
1.3
(Dl

3.0

12.8
6.9
(Z)

240
260
280
300
320
340
460
500
520

FAMILY CLOTHING STORES—CONTINUED

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
HITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

TOTAL

MEN'S SHOE STORES ISIC 566 PART)

TOTAL

160
180

180
180
181
182
183

280
500
520

WOMEN'S SHOE STORES (SIC 566 PART I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADOL DETAIL FOR LINE 180. .

'ALL FOOTWEAR
! MEN'S AND BOYS' FOOTWEAR ....
. WOMEN'S AND GIRLS' FOOTWEAR. . .

' CHILDREN'S AND INFANTS' FOOTWEAR

JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 566 PART)

FAMILY SHOE STORES (SIC 566 PART)

TOTAL

140
160
180

180
180
181
182
183

200
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN.S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

IREPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN.S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

CHILDREN'S. INFANTS' WEAR
STORES ISIC 564)

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 569)

29
46
62
31
18
11

1

75
55

41

37

3
37

37
37
5

37
12

1

1

2

35
53
165

128
128
128
128
121

3
10
6

37

ID)



7F-372 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 North Carolina—Area Outside standard Metropolitan statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables*' in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURNITUREt HOME FURNISHINGSi
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
WOMEN 'S-6IRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KAJOR APPL. -RADIO-TV-MUSICAL IN5TR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT) MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHEk MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITUREi HOME FURNISHINGS
STORES (SIC 571

>

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC S7121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSnETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

IrEPTG ADDL DETAIL FOR LINE 2"t0

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....

995

5
2
5
3
3

2
192
7«1
701
1(89

to
56
50
30

1

3

10
2
1

10
93

2514

2
2
2
3

170
U38
641
335
32
38
2t
16
1

1

2
1

3

70
144

586

3
2
1

2
131
433
586

522
522
458
517
336
317
68

309
26
37
22
13
1

1

118 025

(D)

(Dl

(Zl

(Z)

(D)

(Dl
2 006

36 565
66 844
6 485

310
358
581
244
(Dl
(Dl
(0)

(Dl

(Dl

(Dl

(Dl

3 297

85 986

IDl

(Dl

(Dl

(Dl

(Dl
(Dl

13 028
65 029
2 881

(Dl

206
186
(Dl

(D)

(01

(Dl

(Dl

(Dl
344

1 767

79 894

(Dl

(Dl

(Dl

(Dl
637

12 939
60 959

70 821
54 625
8 548

39 523
3 589
2 538

431

2 472
(01

(Dl

(01

(Dl

(Dl

(XI

100.0

(Dl
(Dl

(Zl
(Zl

(Dl

(Dl
1.7

31.0
56.6
5.5
0.3
0.3
0.5
0.2
(Dl
(Dl
(Dl

(Dl

(Dl
(01

(01

2.8

(XI

100.0

(Dl
(Dl
(01
(01

(Dl
(01

15.2
75.6
3.4
(Dl

0.2
0.2
(Dl

(Dl
(Dl
(01

(Dl

(Dl
0.4
2.1

100.0

(Dl

(Dl
(Dl

(Dl

0.8
16.2
76.3

100.0
77.1
12.1
55.8
5.1
3.6
0.6

3.1
(Dl

(01
(Dl

0.1
(Dl
(Dl

440
460
480
500
520

200
220
240
260
320
340
500
520

020
100
160
200
220
240
260
280
340
500
520

160
200
240
250
280
300
500
520

020
100
120
180
200
220

220
220
224
225
226
227

240

FURNITURE STORES— CONTINUED

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57141

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHINA. GLASSWARE. METALWARE
STORES (SIC 57151

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES (SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

2



RETAIL TRADE—Merchandise Line Sales South Atlantic-N.C. 7F-373

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kmd of busmess and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

260

260
260
264
265

2B0
300
320
3«0
UOO
«20
"(80

500
520

220

220
220
221
225
226
227

2U0
260

260
260
264
265

280
300
320
120
500
520

220
210
260
310
500
520

household appliance stores—continued

kitchen*are-home furnishings

reptg addl detail for line 260
kitcheni«are-home furnishings
SMALL electrical APPLIANCES
all other kitchen*are-housewares . . .

je*elry-optical goods
sporting-recreation equipment
hardware
lumber-building materials
auto fuels-lubricants
tires-batteries-accessories
household fuels-ice
all other merchandise
nonmerchandise receipts

radio. television stores (sic 5732)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

I
REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'bi ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

'REPTG ADDL DETAIL FOR LINE 260. .

, KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER K ITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

MUSIC STORES ISIC 5733)

220

220
220
228
231
232
233
23a

210
500
520

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

^REPTG ADDL DETAIL FOR LINE 220
'MAJOR APPL.-RAOIO-TV-MuilCAL INSTR. . .

' PIANOS
', MUSICAL INSTRUMENTS-ACCESSORIES. . . .

, RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

' SHEET MUSIC-RELATED ITEMS

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

119
119
113
41

6
15
23
13
2
7
7
12
61

146

SI

77
77
31
77
55
14

3 498

12 525
3 427
2 969

458

(D)

(D)
384
(Dl

(01
(Dl
(01

96
700

10 592

6 759

5 785

6 549
5 586

820
4 103

(Dl

(Dl

(0)
(D)

(Dl
(Dl

(Dl

(D)

(Dl

(D)

11
10
(D)

776

3 475

3 224
(Dl

CDI
(Dl

(Dl

54

892

834
693
(Dl
(Dl

(D)

568
(0)

(D)

(Dl

(D)

16.0

100.0
27.4
23.7
3.7

(01
(01

1.8
(D)

(D)
(Dl

(Dl

0.4
3.2

85.6

100.0
85.3
12.5
62.7

(Dl

(D)

(0)
(0)

100.0
(0)

(D)
(Dl

(Dl

(01
0.2
0.1
(01

11.5

100.0

92.8
(01
(D)
(Dl

(Dl

1.6

84.2

100.0
83.1
(Dl
(D)
(D)

68.1
(D)

(Dl
(Dl

(Dl

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

220

220
220
228
229
231
232
233
234

240
260
340
500
520

020
040
050
080
100
120
140
150
180
220
260
280
300
320
400
420
460
480
500
520

020
040
060
080
100
120
140
160
180
220
250
280
300
320
400
420
460
480
500
520

020
040

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD lOS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOMEN. S-6IRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS

21
21
19
15
17
12
12

1 611

213
1 564
250
98

452
35
2

1

1

1

3

10
6
1

32
3
2
3

77

1 551

1 007

Hi
1 007

1 939



7F-374 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[includes only establishments with payroll. For explanatron of tables, including lines identified by,j ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merctiandisc line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RESTAURANTSi LUNCHROOMS—CONTINUtD

ALCOHOLIC Or^INKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C0S1ETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • .

»0MEN'S-GIRLS' CLOTHINGi EXC. FOOTAEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS ISIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCER lES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES ISIC 5812 PART]

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED Ai.COHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLiC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

1 391

9tO

(0)

ID)
42
(D)

26
tD)
(D)

ID)

50 ;

(D) 1

331
j

95
'

93 \

(0)

(0)
36
(Dl

(D)

121



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-375

TABLE 4. North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by Ihe

specified

merchandise

line

2«0
260
260
300
320
340
380
000
U20
uto
U60
480
500
520

020
040
060
080
100
120
400
420
500
520

OTHER RETAIL STORES—CONTINUED

FORNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENKARE-HOME FURNISHINGS
JE«ELRY-OPTIC»L GOODS
SPORTING-RECREATION EOUIPHENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS,
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTt MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
.HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

LiauOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS •

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORESi SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES

020
040
140
160
180

,

200 I

220 1

240
260
2 BO
300
320
340
380
400
420
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTIVEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . .

°.

NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

REPTG SALES BY BROAD MDSE LINES

200 ! CURTAINS-DRAPERIES-DRY GOODS
240

I

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 I KITCHENWARE-HOME FURNISHINGS
280 I JEWELRY-OPTICAL GOODS
500
520

020
040
140
160
180

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

SECONDHAND STORES (SIC 59331

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

71



7F-376 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified byj , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

300
320
380
UOO
t80
500
520

SPORTING GOODS STORESi
BICYCLE SHOPS— CON,

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
N0NMERCH4NDISE RECEIPTS

SPORTING GOODS STORES (SIC 59521

TOTAL

BICYCLE SHOPS (SIC 5953)

TOTAL

HAY. GRAIN. FEED STORES (SIC 59621

REPTG SALES BY BROAD MDSE LINES

020
010
100
120
ItO
160
180
200
220
260
300
320
3ttO

400
120
VttO

"160

480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . ,

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION E(3UIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY

I HAY-GRAIN-FEED-FARM SUPPLIES
! HOUSEHOLD FUELS-ICE
!
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
010
100
120
140
160
180
200
220
2«0
260
280
300
320
3U0
"too

420
440
460
480
500
520

203

148

24
3
14

6
2
1

2
1

4

2
3

39
9
7
8
12

148
7
7
13

37
2

30
12
14
4

14
2

37
3
10
4

18
84
39
15
52
42

228
15
24
54

3 789
101

(D>
50

(D)
133
159

55 943

48 068

1 756
(Dl
(01

37
(D)

(Dl

(Dl

(Dl

33
(Dl

(Dl

916
(D)

53
(Dl

260
43 397

219
(Dl
(01

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEAlS-SNACKS
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothing. exc. footwear , .

women's-girls' clothing' exc, footwear,
all footwear
curtains-oraperies-dry goods
major appl.-raoio-tv-musical instr. . .

Furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
hardware
lumber-builoing materials
auto fuels-lubricants
tires-batteries-accessories
farm equipment' machinery
hay-grain-feed-farm supplies
household fuels-ice .

all other merchandise
nonmerchandise receipts .

garden supply stores (sic 5969 part)

TOTAL

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient repoilme.

1 320
(01
123
29
(D)
44

(D)
(0)
332
(Dl

(01
43

i

()
(D)

443
446
294
(01

39 073
(Dl
(D)
901

81.0
(0)

(D)
1.1
(D)
2.8
3.4

(X)

100.0

3.7
(D)
(D)

0.1
(Dl
(Dl

(01

101

0.1
(D)

(D)
1.9
(01

0.1
0.1
0.5

90.3
0.5
(Dl
(D)

2.8
(D)
0.3
0.1
(01

0.1
(01

(D)
0.7
(Dl
(Dl

0.1
(01
(01
0.9
0.9
0.6
(0)

81.8
(01

(Dl
1.9

JEWELRY STORES (SIC 5971

TOTAL

120
140
160
180
220
260
280

280
260
281
282
283
284
285
286

300
340
480
500
520

520
520
529

f
020

'' 040
1 080

100
120
180
220
240
260
280
320
340
380
400
420
440
450
480
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
WATCH' CLOCK. JEWELRY REPAIRS

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
220

GROCERIES-OTHER FOODS
MEALS-SNACKS I

PACKAGED ALCOHOLIC BEVERAGES
!

CIGARS-CIGARETTES-TOBACCO I

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PART)

TOTAL

ICE DEALERS (SIC 5982 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FUEL OIL DEALERS (SIC 59831

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CISARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

1

1

59
129
222

209
209
196
169
198
109
191
10

56
2

1

64
196

175
Cna)
175

16 187

(Dl

(Dl
(D)

(D)
747
(D)

11 265

14 827
10 387
2 584
1 427
4 129

(0)

1 724
ID)

167
(Dl

(Dl
592

1 831

13 130
(na)

1 271

1 192

(01

45 221

(01

(Dl

(01

(2)
(01

(01

2 065
(D)
(Dl

(D)

ID)
556
(D)

2 458
325
(01

(01
38 281

101
812

100.0

(0)

(0)

(0)

(0)

4.6
(D)

59.6

100.0
70.1
17.4
9.6

27.8
(0)

11.6
(0)

1.0
(01

(D)
3.7
11.3

100.0
(NA)
9.7

(XI

100.0

(01
(Dl

(Dl

(Z)
(0)

(D)
4.6
(D)
(01

(D)

(0)
1.5
(D)

5.4
0.7
(D)

(01
84.7
(01
1.6

(X)

100.0

(01



RETAIL TRADE-Merchandise Line Sales South Atlantic-N.C. 7F-377

TABLE 4. North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963 -Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
. see "Description of the Tables" in front]

Kind of business and mercfiandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

II ij

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FUEL OIL DEALERS— CONTINUED

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS (SIC 59e«l

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-S'vACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HCME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS ISIC 59921
1

TOTAL

CIGAR STORES. STANDS (SIC 59931

TOTAL

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

280 I JEWELRY-OPTICAL GOODS
500 ALL OTHER MERCHANDISE

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 59971

OPTICAL GOODS STORES (SIC 59981

I

TOTAL

1

U
36
21
2

1

113

1U6

111

5

2
ill

5
49

NEWS DEALERS. NEWSSTANDS ISIC 59941
t

TOTAL 88

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

lUU

(Dl
216

2 419
ID)
101

(Dl
19 368

(01

374

16 854

(I
(0)

(0)

(Dl

(D)

1 979
ID)

(Dl

(Dl
(Dl

(D)
(Dl

ID)

(Dl
13 924

(01

383

ID)

IDl

IDI

IDl
436

4 466

(01
1.1

10.6
(D)

ID)
(D)

84.6
IDl

1.6

100.0

(Dl
(01
(01
(01
(01

11.7
(Dl

(01
(01
(D)

ID)
(Dl
101

ID)
82.6
101

2.3

100.0

ID)

IDl

IDl

(01
94.9

(XI

140
160
180
220
260
280
300
320
340
500
520

020
040
080
100
120
140
150
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PARTI

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS (SIC 5999 PART)

TOTAL

OTHER ISIC 5999 PART)
1

TOTAL

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-SATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

"Nonstore retailers, part of SIC maior group 53, are shown separately in this table.

Merchandise line detail withheld due to insufficient reporting.

213

135

19
24

1

28
44
46
52
44
56
48
48
57
44
42
43
54

53
48

IDl



7F-378 South Atlantic-N.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 North Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ fc., see "Description of the Tables" in front]

Kind of business and mercliandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

MAIL-ORDER HOUSES (SIC 532)

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES

15 851

(0)

9 462

8 itSK

020
040
080
100
120
lUO
160
180
200
220
2"t0

260
280
300
320
340
ttOO

U20
«60
U80
500
520

DIRECT SELLING ( HOUSE-TO-HOUSE)
ORGAN I ZAT I ONS— CONT I NUEJ>

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXCi FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS <

MAJOR APPL.-RAOIO-TV-HUSICAL INSTRi . <

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS^
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHEk MERCHANDISE
NONMERCHANDISE RECEIPTS

9



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-379

TABLE 2 South Carolina: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.j ^, see "Description of the Tables" in front]

Kind of business aniJ merchandise line
Estab-

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

020
040
060
oeo
100
uo
110
160
180
200
220
210
260
260
300
320
3«0
380
400
420
440
460
480
500
520

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440

!

460
480
500
520

020
100
220
240

RETAIL TRADE I TOTAL ....
REPTS SALES BY BROAD MDSE LINES •

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EAC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTHEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APP;.. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTt MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE ,

NONHERCHANDISE RECEIPTS .

LUMBER! BLDG. MATLS. i HARDWARE!
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
PARK EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 ( REPTG AODL DETAIL FOR LINE 240
240 [FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 [ FLOOR COVERINGS

300
]

SPORTING-RECREATION EQUIPMENT
320

I
HARDWARE

2 484
1 784
306
677

2 355
1 860
1 042
1 230
962
808

1 070
78S

1 227
756
722
926
570
512

2 094
1 715
214
420
474

2 122
2 840

126

97

1

1

9
19

19
19
19

1

46

352 965
65 768
4 489

23 168
27 619
75 023
53 656
96 331
31 402
24 955
51 252
55 159
17 441
13 116
13 578
22 037
65 722

297 377
111 569
58 665
31 220
30 251
29 287
64 880
53 600

145 551

472



7F-380 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 South Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^. see "Description of the Tables" in front]

Kind ol business and merchandise line

020
0«0
100
120
lao
160
180
200
2«0
320
310

3«0
3*0
356
357
356
359
361

520

PAINTi GLASS. WALLPAPER
STORES (SIC 523)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR

,

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . . . ,

; LUMBER-BUILDING MATERIALS ,

OTHER LUMBER-BUILDING MATERIALS. . . .

PAINT-VARNISH. ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS , , • .

GLASS

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 52«

)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

HARDWARE STORES I SIC 5251)

Eslab

lishments

(number)

020
100
120
lUO
160
IBO
200
220
240
2C0
260
300
320

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

320 1REPTG ADDL DETAIL FOR LINE 320.
320 l HARDWARE
322 t GARDENING EQUIPMENT-SUPPLIES .

323 t PLUMBU'G-ELECTRICAL SUPPLIES .

324 [ OTHER HARDWARE-TOOLS

340
I

LUMBER-BUILDING MATERIALS . . . .

340 kREPTG ADDL DETAIL FOR LINE 340. .

340 [LUMBER-BUILDING MATERIALS . . . .

348 t PAINT-GLASS-WALLPAPER
356 f OTHER LUMBER-BUILDING MATERIALS.

400
420
440
450
480
500
520

020
040
120

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM Equipment, machinery . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

2
7
3
5
2

11
8

33
17

108
25
110
167

149
149
123
130
148

132
132
131
48

3
3
13
17
4

28
29

148

110

Sales

($1,000)

(D)

(D)

(D)

(D)
(D)

(D)

ID)
(0)

(Dl
(D)

3 162

3 051
3 007

(D)
2 403

159
112
(D)

(D)

1 012

(D)

21 797

15 914

(D)

55
(D)

(D)
(D)

39
(0)

511
276

1 081
(D)

1 105
8 177

14 123
7 210

883
1 730
4 593

3 073

13 113
2 579
1 688

889

(D)

(D)
92

337
(D)
(0)

129

41 235

33 630

(D)

(D)

(D)

Percent

of sales

accounted

for by the

specified

merchandise

line

100.0

(Dl

(D>

(D)

(D)
(D)

(D)
(D)
(D)

(D)
(D)

96.9

100.0
98.6
(Dl

78.8
5.2
3.7
(D)

(D)

(X)

100.0

100.0

(D)
0.3
(Dl

(D)
(D)

0.2
(D)
3.2
1.7
6.8
(D)

6.9
51.4

100.0
51.1
6.3
12.2
32.5

19.3

100.0
19,7
12.9
6.8

(D)

(D)
0.6
2.1
(D)
(Dl

0.8

(X)

100.0

(Dl

(D)

(D)

220
240
260
300
320
340
380
400
420
440
460
480
500
520

Kind of business and merchandise line

FARM E(;UIP. DEALE.RS--C0NT INUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE _

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

Estab

lishments

(number)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
450
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

140 tREPTG ADDL DETAIL FOR LINE 140. . .

140 ImeN'5-BOYS' CLOTHING' EXC. FOOTWEAR
141 ( MEN'S CLOTHING
142 r BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160 '

160
161
162 i

163
154
165
166
167
168
169
171

180
200

200
200
201
202
203

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS.

, REPTG ADDL DETAIL FOR LINE 200.
.CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

3
1

1

2
4
1

17
6
18

110

604

344
93
10
21
144
368
409
413
357
427
170
164
337
252
199
311
68

1

118
53
19
75
31

319
173

Sales

($1,000)

Percent

ol sales

accounled

for by the

specified

merchandise

line

ID)

(D)

(D)
(D)
(01

(D)

1 331
(D)

1 359
29 031

(D)

(D)

(D)
1 225

254 850

195 698

11 150
2 118

(Z)
(D)

840
7 527

24 809
46 265
10 892
19 264
9 828

082
7 920
3 314
3 573
6 549
3 262

(0)
2 888
3 747

734
856

1 140
13 733
B 547

100 933

(0)
()
(Dl

2 915
14 275

96 000
13 858
9 889
4 029

27 845

97 357
26 132
3 182
1 579

(0)

1 197
4 795
2 587
5 022
5 023
1 912

(Dl

5 259
8 200

97 357
7 916

(Dl
5 179

(D)

(Dl

(Dl

(D)
(D)
(01

(D)

4.0
(D)

4.0
86.3
(D)

(D)

(D)

3.6

100.0

5.7
1.1

(Z)
(01

0.4
3.9
12.7
23.6
5.6
9.8
5.0
3.1
4.0
1.7
1.8
3.3
1.7
(D)

1.5
1.9
0.4
0.4
0.5
7.0
4.4

(D)

(Dl

(Dl

2.9
14.1

100.0
14.4
10.3
4.2

27.6

100.0
26.8
3.3
1.6
(D)
1.2
4.9
2.7
5.2
5.2
2.0
(D)

6.2
8.1

100.0
8.1
(Dl
5.3
(Dl

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Nonstore retailers, part of SIC maior group 53. are shown separately in this table.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-381

TABLE 2 South Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

DtPARTMENT STOKES--CONT I NUED

HAJOFI APPL. -RADIO-TV-MUSICAL INSTR.

. REPT6 ADDL DETAIL POR LINE 220. . .

' MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

j MAJOR HOUSEHOLD APPLIANCES . . . .

222 1 RADICS-TV'S-MUSICAL INSTRUMENTS. .

223 ' ALL OTHER APPLIANCES

220
220
221

210 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

210 ( REPTG ADDL DETAIL FOR LINE 240
2«0 r FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
211 I FLOOR COVERINGS
212 FuRNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

250 ( REPTG ADDL DETAIL FOR LINE 260. . .

260 r KITCHENWARE-HOME FURNISHINGS. . . .

2611 CHINA-GLASSWARE
252 f KITCHENWARE-HOUSEWARES
263l OTHER KITCHENKARE-HOME FURNISHINGS

260 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 t REPTG ADDL DETAIL FOR LINE 320.
320 ( HARDWARE
321 P HARDWARE-TOOLS
322 [ GARDENING EQUIPMENT-SUPPLIES .

3«0 LUMBER-eUILDING MATERIALS . . . .

310 [ REPTG ADDL DETAIL FOR LINE 3«0. .

310 r LUMBER-PUILDING MATERIALS . . . .

3«8 I PAINT-GLASS-WALLPAPER
355 OTHER LUMBER-BuILDING MATERIALS.

HOO
1120

1

rnio

480
500

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ,

HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

500 I REPTG ADDL DETAIL FOR LINE 500. . . .

500 I ALL OTHER MERCHANDISE
501 TOYS-GAMES-WHEEL GOODS
502

I

BOOKS-STATIONERY-FHOTOGRAPHIC EQUIP.
503 . ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

020
ouo
060
080
100
120
1«0
150
180
200
220
2'tO

260
280
300
320
310
«00
U20
1*50

«eo
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAK . .

WOMEN'S-GIRLS' CL01HING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HCME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FuELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

7 552

71 una
7 552
5 357

(0)

(D)

U 288

79 U33
U 214
1 784
2 4114

3 148

94 125
3 032

(01

1 929
(01

1 565
2 184

(Dl

(Dl

(01

(D)

(01

(Dl

(Dl
(Dl

(Dl
2 963

(Dl

(Dl

3 894

93 780
3 894
1 853
1 133

736

6 806

152



7F-382 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 South Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front!

Kind ol business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise hne
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

GENERAL MERCHANDISE STORES--CONT 1 NUED

500 ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . .

, ALL CTHEk merchandise
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PART)

TOTAL^

SE*INGi NEEDLEWORK STORES
15IC 539 PART]

REPTG SALES BY BROAD HOSE LINES

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHiNGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORiEs
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5"tll

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES!.
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR.
ALL FOOTWEAR

1 171

1 1471

99 I

29
251 ,

1 123
929
76
87
57
"\
21 I

e !

213
22
35
99
21

2
I

270
j

36]
11

I

1«1
91

860
363

2 023

1 374

1 374

1 259
1 259
1 150
1 030

939
1 231

93
29

249
1 114
925
75
86
55

1 268
i

10 610 I

726
I

425
1S2
117

395

406 395

332 348
588
(Z)

2 142 i

18 404
22 513

(Z>

(Z>

(Z)
(2!

(2)

(Z!

(Dl

(Z>

226
387
IZI

(Dl

3 053
(Z)

(Z)
749
(Dl

15 904
5 813

475 699

400 449

326 747

389 127
316 772
98 018
29 455
15 730

173 762

499 I

(21

(Dl
IB 377
22 501

(Z)

(Zl

(Zl

3.1

100.0
6.8
4.0
1.7
1.1

1.0

81.5

100.0
81.4
25.2
7.6
4.0
44,7

0.1
(Zl
(Dl

4.6
5.6
(Zl

(Zl

(Zl

100.0

81.8
0.1
(Zl

0.5
4.5
5.5
(Zl
(Z)
(Zl
(Zl

(Zl
(Zl

(Dl

(Zl

0.1
0.1
(Zl
(Dl

0.8
(Zl
(Zl

0.2
(Dl

3.9
1.7

(5R0CERY STORES. INCLUDING
DELICATE5SEN5--C0NTiNUED

200
220
240
250
280
300
320
340
380
400
420
440
460
480
500

500
500
505
515

I

520

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

020

020
020
021
022
023
024

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES 1

.

FROZEN FOODS
ALL OTHER FOODS

520 NONMERCHANDISE RECEIPTS

FISH (SEAFOODI MARKETS (SIC 542 PARTI

TOTAL'

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

REPTG SALES BY BROAD MCSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOOjS

100 CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
460 HAY-GRAIN-FEED-FARM SUPPLIES
500 ALL OTHER MERCHANDISE

500
500
506

, REPTG ADDL DETAIL FOR LINE 500.
.ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

CANDY. NUT. CONFECTIONERY
STORES (SIC 5441

total' .

Standard Notes: - Represents zero. (0) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05«.

23



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-383

TABLE 2 South Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k. see "Description of the Tables" in front]

Kind of business and mercliandise line
Estab

lishments

(number)

Sales

($1,000)

Petcenl

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

DAIRY PRODUCTS STORES (SIC 545)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

RETAIL BAKERIES ISIC 5U6I

TOTAL

REPTG SALES BY BROAD MDSE LINES •

RETAIL BAKERIESi MANUFACTURING
ISIC 5462]

RETAIL BAKERIES' NONHANUFACTURING
ISIC 54631

EGG AND POULTRY DEALERS
ISIC 549 PART)

OTHER FOOD STORES ISIC 549 PART)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554]

REPTG SALES BY BROAD MDSE LINES

020
040
OBO
100
120
140
180

,

220
240
260

1

280 1

300
320
340

I

380
j

400
420

j

440
;

480
j

500
520

020
040
100
220
300
340

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .....<.
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS

1 093

(Dl

2 928

(01

453 523

394 071

6



7F-384 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 South Carolina: 1963 •Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tlie

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

U20

U2C
tt20

U21
U22
423
U24

520

52C
52C
527
52E

IMPORTED CAR DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSORIES

REPTS ADDL DETAIL FOR LINE 420
TIREb-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . ,

PARTS! WHOLESALE (10 OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
[NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

380
380
381
382
383
38 b
386
387
388

400
400
403

420

420
420
421
422
423
424

500
520

520
52C'
527
528

020
300
320
380

380
380
361
382
383
384
385
386
387
388

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEVI PASSENGER CARSi RETAIL
NEW PASSENGER CARSi WHOLESALE
NEW COMMERCIAL VEHICLES. RETAIL. . . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES, . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEKIES-ACCESSORIES .

PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
NONFRANCHISED ISIC 552)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400
,
AUTO FUELS-LUBRICANTS

400 {REPTG ADDL DETAIL FOR LINE 400.
400 f AUTO FUELS-LUBRICANTS
401 L GASOLINE

1

1

1

158

145
IMS

1

1

1

2
144
53
5
2

851

8 812
851
507
141
101
79

717

9 052
717
660
48

27 990

32 190
27 990
18 061

(D)

598
7 361

939
(D!

(D)

(D)

(D)

(D!

(0!

2 335

31 982
2 335
1 326

744
87
145

(D!

1 823

31 442
1 786
1 725

75

31 809

(D!

(0!

(D)
30 598

30 318
29 452

(D!

(Dl

(Dl

(Dl
25 309
2 242

(D!

(Dl

(D!

ID!

(D)
10)

9,4

100.0
9.7
5.8
1,6
1,1
0,9

7.9

100.0
7,9
7,3
0.5

87.0

100.0
87.0
56.1
(D!

1.9
22.9
2.9
(D!
10!

(D!

100.0
(D!
(Dl

7.3

100,0
7.3
4,1
2,3
0,3
0,5

(Dl
5,7

100,0
5.7
5.5
0.2

100.0

(Dl

ID!
(Dl

95.5

100,0
97,1
(Dl
(Dl

(D!
(Dl

83,5
7.4
(Dl

(D!

ID!

100.0
(01

(0!

420

420
420
421
422
423
424

440
500
520

520
520
527
528

PASSENGER CAR DEALERS.
NONFRANCHISED--CONTINUED

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

'REPTG ADDL DETAIL FOR LINE 520.
InoNMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
140
180
220
240
260
280
300
320
340
380
400

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . ,

ALL FOOTWEAR
MAJOR APPL, -RADIO-TV-MUSICAL INSTR, , .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

40C I REPTG ADDL DETAIL FOR LINE 400.
40C fAUTO FUELS-LUBRICANTS
401

I
GASOLINE

403 t MOTOR OIL-GREASES-OTHER OILS .

420
1

TIRES-BATTERIES-ACCESSORIES

42C
42C
426
427
42f
429
431
432
433
434
435
436

440
500
520

520
520
524
525
526

.REPTG ADDL DETAIL FOR LINE 420
'TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLO TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS.,
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

140
220
240
260
280
300

HOME AND AUTO SUPPLY
STORES (SIC 553 PART!

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC, FOOTWEAR , .

MAJOR APPL, -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

13



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-385

TABLE 2 South Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a K. see 'Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

HOME AND AUTO SUPPLY
ST0RE5--C0NT INUED

HARDWARE
LUMBER-BUILDING MATERIALS

320
3«0
UOO

I
AUTO fUELi-LUBRICANTS

UOO r REPTG ADDL DETAIL FOR LINE 400.
"too [ AUTO FUELS-LUBRICANTS
itOl ( GASOLINE
UOit MOTOR OIL-GREASES-OTHER OILS .

«20 TIRES-BATTERIES-ACCESSORIES

«20
420
U26
1(27

428
429
431
432
433
434 I

435 '

436

;

440
460
500
520

52C,

520
524
525
526

040
120
140
180
220
240
300
380
400
420
440
480
500
520

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NE* AUTO TIRES-TUBEb SOLD TO USERS . •

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLO TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . •

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

NONHERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

040
120
140
180
300

300
300
308
309
311
312
313
314

380
400

400
400
401
403

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

MEALS-SNACKS
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHING. EXC . FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
SPORTING-RECREATION EQUIPMENT ....
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT ....
REPTG ADDL DETAIL FOR LINE 300
.SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
'AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

874
99
135

1 082
36
101
(Dl

5 288

5 040
958

2 216
387
444
187
309
(01

93
(Dl

426

(Dl

(Dl

668
1 351

11 017
1 334

84
14

1 239

91



7F-386 South Atlantic—S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2. South Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

GASOLINE SERVICE STAT IONS--CON

.

«20

U2C
U20
121
«23
420

nto
«60
«80
500
520

520
520
527
526

T IRES-BATTER IES-ACCESS0RIE5

, REPTG ADDL DETAIL FOf! LINE U20
> TIRES-BATTERIES-ACCESSORIES

PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERI . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE > . . .

NONMERCHANDISE RECEIPTS . . .

. REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 561

120
110
160
180
200
220
2«0
260
280
300
320
310
160
500
520

120
110
160
180
200
220
2W
260
280
300
320
310
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS . I

MEN'S-BOYS' CLOTHING. EXC. FOOTHEAR . . I

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5b7 )

120
140

1«0
1«0
112
113
1«14

115
116

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561}

951

882
882
231
108
819

2

5
107
78

688

650
650
623
88

1 152

857

11
159
619
169 ,

118
4

21 !

26 I

66

V
2

'

3
50

227 i

181

139

139
27
71

1

REPTG SALES BY BROAD MDSE LINES

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 110. . .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

82 033
7 517
1 039

327
6 151

(01
70

2 096
397

1 138

61 924
3 878
3 177

688

100 721

235
27 143
48 181
19 718
2 727

(Z]

118
190
176
113
(Z>
101

(Dl
320

1 471

18 215
!

14 412
'

6.7

100.0
9,2
1.3
0.4
7.5

(D)
0.1
1.7
0.3
3.3

100.0
6.3
5.1
1.1

100.0

0.2
27.2
47.8
19.6
2.7
(21

0.1
0.2
0.2
0.1
(Zl
(Dl

(Dl

0.3
1.5

11



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-387

TABLE 2 South Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

160

160
160
161
163
161(

165
166
172
173
171
175 >

176

160
200
260
280
500
520

WOMEN'S RCADY-TO-WCAR ST0RES--C0N.

WOMEN 'S-GIRLS' CLOTHINGi EXCi FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOM^N'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOHEre'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GiRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORYi SPEC. STORESi
FURRIERS (SIC 563. 5681

120
lUO
160
160
200
210
260
280
300
500
520

160
160
161
163
16«
165
168
172
174
176

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART)

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN IS SPORTSWEAR
DRESSES.
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

180 ALL FOOTWEAR
280 JEWELRY-OPTICAL GOODS .

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

CORSETi LINGERIE STORES (SIC 563 PART]

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL 1 ACCESSORYi OTHER SPEC.
STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

256

222
222
93
98

13"t

188
202
222
203
111
26
61

40
16
2

20
3

85

25 111
23 299

1 315
502
485

2 221
4 752
9 278
3 676

398
160
531

1 002
121
(D)

47
(Dl

599

5 063

4 382

(D)

300
3 667

219
60
(01

(D)
(D)

(D)
(D)

71

91.8

100.0
92.8
5.2
2.0
1.9
8.8
18.9
36.9
14.6
1.6
0.6
2.1

3.6
0.4
(D)
0.2
(0)
2.1

(X)

100.0

(D)
6.8

83.7
5.0
1.4
(D)
(D)
(01

(D)
lO)

1.6

APPARELi ACCESSORYi OTHER SPEC.
STORES—CONTINUED

MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR

140
140
142
143
144
145
146

REPTG ADDL DETAIL FOR LINE 140. . .

MEN1S-80YS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 I WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
163
164
165
168
172
173
174
175
176

180
200
240
260
280
300
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDRENIS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERS' FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 555)

620



7F-388 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 South Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by j , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

SHOE STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES

mo
150
180
200
260
300
500
520

l"t0

160
180

160
160
161
182
183

200
300
500
520

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . . •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
\

ALL FOOTWEAR
\

CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 555 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

WOMEN'S SHOE STORES ISIC 556 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 555 PART)

FAMILY SHOE STORES (SIC 565 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

180.REPTG ADDL DETAIL FOR LINE

I

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S-AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

71



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-389

TABLE 2 South Carolina: 1963-cont—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of ttie Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tlic

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURNITUREi HOME FURNISHINGS
STORES--CONTINUCD

500
520

mo
200
220
210

210
210
2U3
ZUU
245
2U6
247

260
2S0
300
320
310
460
500
520

160
200
240
260
320
340
500
520

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

FURNITURE STORES ISIC 57121

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR • .

CURTAINS-DRAPERIES-DRY SOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT. ....
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FLOOR COVERING STORES ISIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CuRTAINS-DRAPERIES-DRt GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUIlOING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 5714)

CHINA. GLASSWARE. METALWARE
STORES (SIC 571SI

REPTG SALES BY BROAD MDSE LINES

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

020
040
140
160
ISO
200

REPTG SALES BY BROAD MDSE LINES

HOUSEHOLD APPLIANCE STORES (SIC 572]

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-ORY GOODS

61
136

489

342

1

113
261
342

316
316
280
314
178
172
45

179
12
31
10
8
3

59
128

193

127

279
2 278

53 978

(Dl

794
(0)

40 077

49 918
37 497
6 038

28 059
2 032
1 086
287

1 536
64
(0)
(D>

46
(01

(D)

2 206

(Dl

114
211
18

(D)

(Dl

(Dl
(Dl

585

(0)

1 050

(01

20 742

13 489

(D)

(Dl

(Dl

(01

(01

(01

0.5
3.9

(XI

100.

(Dl

1.5
(Dl

74.2

100.0
75.1
12.1
56.2
4.1
2.2
0.6

2.8
0.1
(Dl

(Dl

0.1
(01
(01

4.1

100.0

(Dl
3.3

91,9
0,5
(Dl

(Dl
(Dl
(Dl

(XI

(XI

100.0

(XI

100.0

(01

(Dl

(Dl

(Dl

(Dl

(Dl

HOUSEHOLD APPLIANCE ST0RE5--C0N.

220 MAJOR APPL.-RADIO-TV-HUSICAL INSTR.

220
220
224
225
226
227

240
260

250
260
264
265

280
300
320
340
420
480
500
520

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECOROS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .......
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

RADIO. TELEVISION STORES (SIC 57321

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

tREPTG ADDL DETAIL FOR LINE 220
major APPL. -radio-TV-musical instr. . .

NEW major APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

020
100
120
140
160
220

220
220
224
225
226
227

240
260

260 |REPTG ADDL DETAIL FOR LINE 250. .

260 I KITCHENWARE-HOME FURNISHINGS. . .

264 . SMALL ELECTRICAL APPLIANCES. . .

265 ; ALL OTHER KITCHENWARE-HOUSEWARES

300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE
420

I

TIRES-BATTERIES-ACCESSORIES .

500
I

ALL OTHER MERCHANDISE ....
520 NONMERCHANOISE RECEIPTS . . .

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 ' KITCHENWARE-HOME FURNISHINGS. . . .

500 ALL OTHER MERCHANDISE
520

I

NONMERCHANOISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

220 iREPTG ADDL DETAIL FOR LINE 220
220 .MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

231 ' MUSICAL INSTRUMENTS-ACCESSORIES. . . .

232 . RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
233 ' RECOROS-TAPES-RELATED ACCESSORIES. . .

234 t SHEET MUSIC-RELATED ITEMS

83
83
82
52
40
2

20
62

50
50

37
1

2
6

9 355



7F-390 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2. South Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by ttie

specified

mercliandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RECORD SHOPS--CONT I NUtD

500
520

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

220

220
220
226
22«
231
232
233
234

260
500
520

REPTS SALES BY BROAD MDSE LINES . .

MAJOR APPLi-RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORSANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADI OS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATEO ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

KITCHEN*ARE-HOME FURNISHINGS.
ALL OTHER MERCHANDISE . . , .

NONMERCHANDISE RECEIPTS . . .

EATINGi DRINKING PLACES (SIC 58)

REPTG SALES BY BROAD MDSE LINES

020
010
060
080
100
120
160
180
220
280
300
380
400
1120

1(80

500
520

020
040
060
080
100
120
160
180
220
280
300
380
too
420
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART
1

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

1 701

1 095

116
1 048

245
82

275
22

1

1

1

6
3
1

26
1

2
33

105

108
989
139
69

252
22

1

1 043

610

59
610
111
56
143

(D)

(01

3 205

3 167

2 196
2 158

732
255
706
139
197
125

(0)

(D)

(Dl

64 398

618
56 668
4 116

507
974
47
(D)

(D)
(0)

(Z)
(2)

(D)

365
(D)

(D)
249
638

60 905

ID)

56 245
1 262
432
929
47
(D)

(Dl

(D)

(Z)

(Z)
I

(D)
ID)

(D)

(D)
(D)

575

53 311

37 626

316
34 799

1 061
364
519

(0)

(D)

(X)

100.0

98.8

100.0
98.3
33.3
11.6
32.1
6.3
9.0
5.7

(0)

(0)
(D)

100.0

1.3
88.0
6.4
0.8
1.5
0.1
(D)
(D)
(D)

(Z)

(Z)

(D)
0.6
(D)
(D)
0.4
1.0

100.0

(D)

92.3
2.1
0.7
1.5
0.1
(D)

ID)
(0)

(Z)

(Z)

(0)
(D)

(D)
(D>
(Dl

0.9

(X)

100.0

0.8
92.5
2.8
1.0
1.4

120
280
300
400
420
480
500
520

020
040
060
100
280
500
520

020
040
060
080
100
120
180
220
280
380
400
480
500
520

020
040
060
100
160
400
500
520

020
040
060
080
100
400
500
520

RESTAURANTS i LUNCHR00MS--C0NT I NUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

JEWELRY-OPTICAL GOODS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS •

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE •

NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES! (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

9



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-391

TABLE 2 South Carolina: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kinil of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

ouo
060
080
100
120
i«o
150
180
200
220
210
250
280
300
320
310
500
520

020
0«0
060
080
100
120

120
120
121
122
123

110
160
180
200
220
210
260
280
300
320
310
500
520

DRUG STORESi PROPRIETARY
STORES—CONTINUED

MEALS-SNACKS
ALCOHOLIC ORINKS ,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEaNERS .

MEN'S-BOYS' CLOTHlNGi EXC. FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS ,

ALL OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS .

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-sNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS

1 REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEOS-CLEaNERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

PROPRIETARY STORES ISIC 591 PARTI

total'

OTHER RETAIL STORES
ISIC 59 EX. 591]

REPTG SALES BY BROAD MDSE LINES

020
OUO
060
080
100
120
lUO
160
ISO
200
220
2«0
260

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

238



7F-392 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 South Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by-j
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

180
200
220
2«0
260
280
300
320
3U0
380
HOO
1120

«60
500
520

020
160
220
2«0
260
280
500
520

020
240

210 I

240
I

248
J

260
500

500
500
508
509
511
512
513
514
515

SECONDHAND STORES—CONTINUED

ALL FOOTWEAR
CuRTAINS-DFlAPERIES-OriY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SFOfiTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES
HAY-GRAIN-FEED-FAKM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOKi STATIONERY STORES (SIC 594 1

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 5942)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
FURNITURE-SLEEP EQUIP. FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240. . . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES,
OFFICE MACHINES! EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

520 {REPTG ADDL DETAIL FOR LINE 520.
520 {NONMERCHANDISE RECEIPTS . . . .

521. ( PRINTING TO ORDER

21 i

13
35
33
16
18
13
6

-I
23 I

111
(0)
414
780
72
(D]

95
50
(Dl
(0)

(D)
323
(D)

(0)
IDI

(Dl

(Dl

(01
299

8
(Dl

2 507
(Dl

2 355
[

2 005 ;

(D)

(01

IDI

10)
(Dl

ID)
101

951
196
(D)

ID)
ID)

28
405
(Dl

ID)

(D)

ID)

ID)

(D)

2.4
(0)

9,1
17.1
1.6
(D)

2.1
1.1
(D)
101

(Dl

28.9
(01

(Dl
(D)

100.0

(D)
(D)
(D)
8,6
0.2
(D)

72,4
(D)

(D)
(0)

100,0
IDI

(Dl

(Dl
(D)

100,0
61,3
(D)

(Dl

(Dl
1,4

20,8
(D)
(01

(D)

100,0
(Dl

(Dl

STATIONERY STORES (SIC 59431

160
220
240

240
240
248

260
280

500

500

j
500
508
509
511
512
513
515

520

520
520
521
522
523

REPTG SALES BY BROAD MDSE LINES , ,

WOMEN'S-GIRLS' CLOTHING' EXC, FOOTWEAR,
MAJOR APPL, -RADIO-TV-MUSICAL INSTR, . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

;alL other MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIE
OFFICE MACHINES' EXCEPT TYPEWRITERS.
TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . ,

BOOKS-PERIODICALS
ALL OTHER MERCHANDISE

020
040
060
080
100
120
140
160
180
220
260
300
400
420
500
520

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES ,

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC, FOOTWEAR . .

WOMEN.S-GIRLS' CLOTHING. EXC, FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL, -RADIO-TV-MUSICAL INSTR. , .

KITCHENWARE-HOME FURNISHINGS i

SPORTING-RECREATION EQUIPMENT , , , , .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 59521

TOTAL

REPTG SALES BY BROAD MDSE LINES , .

Standard Notes: Represents zero. (0) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.

61

40

(D)



RETAIL TRADE-Merchandise Line Sales South Atlantic—S.C. 7F-393

TABLE 2 South Carolina: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Peri;enl

ol sales

accounted

for by the

specified

merchandise

line

Kmd of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

BICYCLE SHOPS (SIC 59531

TOTAL

REPTG SALES BY BROAD MOSE LINES .

HAY> GRAINt FEED STORES ISIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSHETICs-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
I^AJOR APPL. -RADIO-TV-MUSICAL INSTRi •

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EuUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAi^ .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

HAY-GfkAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL^

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETIC S-ORUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS

302

(Dl

08



7F-394 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 2 South Carolina: 1963 Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified hy^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind o( business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ruEL OIL DCALERS--CONT iNUCD

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
HOUSEHOLD l?UELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS <SIC S'SSH]

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-8ATTERIES-ACCE55URIES ....
FARM EgUIPMENTt MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CIGAR STORES- STANDS (SIC 59931

TOTAL

REPTG SALES BY BROAD MDSE LINES

NEWS DEALERS" NEWSSTANDS (SIC 599«1

TOTAL

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

TOTAL

reptg sales by broad mdse lines

major appl. -radio-tv-musical instr.
jewelry-optical goods
spokting-recheation equipment . . .

all other merchandise
nonmerchandise receipts

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 5997)

175

92

1

«
2
2
1

1

1

92
8

888
(D)

9 675
(0)

190

13 561

(D)

879
(D)
387
(ul

(D)

66
11 291

(D)
514

(D)

33
(D)

(D)

(D)

(D)

(D)

116
19

321

(Dl

(Dl

(Dl

(Dl
170
10

7.9
(0)

86.3
(0)

1.7

100.0

(Dl

5.5
(D)
2.9
(D)

(Dl
0.5

83.3
(D)
«.0

(XI

100.0

(D)
1.0
(D)
(01

(D)
(Dl

(01
97.1
0.6

(XI

100.0

91

(0)
(D)

ID)
5

0.8

OPTICAL GOODS STORES (SIC 5998)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

TYPEWRITER STORES (SIC 5999 PART)

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

300
320
160
500

HOBBY. TOYi GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE

RELIGIOUS GOODS STORES
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

PET SHOPS (SIC 5999 PARTI

TOTAL

reptg sales by broad mdse lines

all other merchandise

other (sic 5999 part)

total'

NONSTORE RETAILERS
(SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
010
100
120
110
160
180
200
220
210
260
280
300
320
310
100
120
110
160
180
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .... . . . .

109

1

3 307

(D)

116

359

(Dl

(Dl

(Dl

308

328

(D)

107

107

107

23



RETAIL TRADE-Merchandise Line Sales South Atlantic- S.C. 7F-395

TABLE 2 South Carolina: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]
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7F-396 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963
Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE. TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-eulLDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS.. HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS IbIC 521)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTEkIES-ACCESSORIES
NONMERCHANDISE RECEIPTS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES ISIC 522-5241

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAO MDSE LINES

CIGARS-CIGARETTES-TOBACCO . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

928

257
187
63
100
222
161
93
110
88
6«
111
80
100
78
65
7«
47
35

170
148

4
23
39

203
294

236 323

195 442

41 635
8 577
1 664
3 859
3 422
8 547
7 592

12 792
4 226

177
997
225
377
165
313
509
019

28 612
12 278
6 753

870
587

2 431
10 149
7 701

10 lis

7 382

(0)

(Dl

(Dl
(D)

(Dl
39
(Dl

(Dl

757
5 148

(Dl

(01

(D)
(01

6 967

5 259

(D)

(Dl

(Dl

(Dl
101

4 498
(0)

(D)

1 207

900

(01

(Dl

(01

21.3
4.4
0.9
2.0
1.8
4.4
3.9
6.5
2.2
1.6
4.1
3.7
1.2
1.1
1.2
1.3
3.1
14.6
6.3
3.5
0.4
0.3
1.2
5.2
3.9

(XI

100.0

(Dl

(Dl

(D)
(0)
(Dl

0.5
(D)

(Dl

10.3
69,7
(Dl

(01

(Dl
(01

(XI

100.0

(01

(D)
(01

(01
(Dl

85.5
(Dl

(Dl

(XI

100.0

(01

(01

(Dl

HARDWARE STORES-'CONT I NUED

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 KITCHENWARE-HOME FURNISHINGS. . . .

280 JEWELRY-OPTICAL GOODS
300 ' SPORTING-RECREATION EQUIPMENT , . .

320
I

HARDWARE

320
320
322
323
324

320.REPTG ADDL DETAIL FOR LINE
HARDWARE
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS . . . .

340 I LUMBER-BUILDING MATERIALS

340
340
348
355

460
520

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

HAY-GRAIN-FEEO-FARM SUPPLIES.
NONMERCHANDISE RECEIPTS . . .

020
QUO
080
100
120
140

,:
160
180
200
220
240
260
280
300
320
340
400
420
440
450
480
500
520

FARM EQUIP. DEALERS (SIC 52521

TOTAL

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
040
120
140

140
141
142

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN's-BOYSi CLOTHING. EXC. FOOTWEAR .

140 , REPTG ADDL DETAIL FOR LINE 140.
MEN'S-BOYS' CLOTHINGi
MEN'S CLOTHING
BOYS' CLOTHING

EXC. FOOTWEAR

(Dl



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-397

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

(or by the

specified

merchandise

line --

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

160
160
161
162
163
16U
165
166
167
168
169

ISO
200

DEPARTMENT STORES— CONTINUED

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
HOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY. ....
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 {REPTG ADDL DETAIL FOR LINE 200.
200 t CURTAINS-DRAPERIES-DRY GOODS.
201k PIECE GOODS-NOTIONS.
202» CURTAINS-DRAPERIES

220 MAJOR APPL.-RAOIO-TV-HUSICAL INSTR.

220{ REPTG ADDL DETAIL FOR LINE 220. . .

220t MAJOR APPL.-RADIO-Tv-MuSICAL INSTR.
2211 MAJOR HOUSEHOLD APPLIANCES . . . .

222f RADIOS-TV'S-MUSICAL INSTRUMENTS. .

2Ur)
, FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

2«0( REPTG ADDL DETAIL FOR LINE 210
2401 FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
241 » FLOOR COVERINGS
2«2> FURNITURE-SLEEP EQUIPMENT

260 I KITCHENWARE-HOME FURNISHINGS.

260r REPTG ADDL DETAIL FOR LINE 260.
2601 KITCHENWARE-HOME FURNISHINGS. .

26l( CHINA-GLASSWARE
262 J KITCHENWARE-HOUSEWARES . . . .

280 i
JEWELRY-OPTICAL GOODS ....

300
I
SPORTING-RECREATION EQUIPMENT

320 i HARDWARE

320 I REPTG ADDL DETAIL FOR LINE 320.
320 ( HARDWARE
321 r HARDWARE-TOOLS
322 1 GARDENING EQUIPMENT-SUPPLIES .

3"t0
I

LUMBER-BUILDING MATERIALS

340k REPTG ADDL DETAIL FOR LINE 340. .

340 k LUMBER-BUILDING MATERIALS ....
348 f PAINT-GLASS-WALLPAPER
356k OTHER LUMBER-BUILDING MATERIALS.

400 1

420
440
500

500 V
500
501
502
503

520

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

020
040
120
140
160
160
200
220
240

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EOUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

« 728

25 457
4 728

968
208
ID)
10)

938
339
674
797
405

1 313
1 371

25 457
1 371
482
968

ID)

ID)

(D)

(D)

(D)

1 349

20 362
1 349

ID)
(D)

763

24 100
763
188
576

516
ID)

(0)

(D)

ID)

(D)
(D)

(D)

ID)
(D)

ID)

(0)

(Dl

ID)

1 373

23 174
1 373

383
ID)

10)

(D)

7 125

135
tO)

562
866

1 650
277
803
62
(D)

18.6

100.0
18.6
3.8
O.S
ID)
101

3.7
1.3
2.6
3.1
1.6

5.2
5.4

100.0
5.4
1.9
3.8

(D)

100.0
ID)

(D)
(0)

5.3

100.0
6.6
ID)
ID)

3.0

100.0
3.2
0.8
2.4

2.0
ID)

ID)

100.0
ID)
(D)
(D)

ID)

100.0
ID)

ID]

(D)

(D)
(D)
(D)
5.4

100.0
5.9
1.7
ID)

ID)

ID)

100.0

1.9
ID)
7.9
12.2
23.2
3.9
11.3
0.9
101

LIMITED PRICE VARIETY ST0RES--C0NT 1 NUED

250 KITCHENWARE-HOME FURNISHINGS.
280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 i HARDWARE
500 ! ALL OTHER MERCHANDISE ....

NONMERCHANDISE RECEIPTS . . .520

020
040
060
080
100
120
140
150
180
200
220
250
280
300
320
340
400
460
480
500
520

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
260
280
320
340
400
460
480
500

500
500
508
516

520

GENERAL MERCHANDISE STORES
(SIC 539)

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

I

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE . . . .

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

197

138

124
124
107
97
87
122

3
2

33
100
75
11
11
10
1

5
11
2
7
1

12
5
8

79

79
79
76
9

621
274
37

500
758
155

225



7F-398 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 5121

TOTAL

REPTG SALES BY BROAD MDSE LINES

FRUIT STORES. VEGETABLE MARKETS
(SIC 5U3)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDY> NUTi CONFECTIONERY
STORES (SIC 5111*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES (SIC 5115-549)

TOTAL

020
040
140
180
220
240
260
280
300
320
340
380
400
420
480
500
520

020
040
050
080
100
120
200
300
320
380

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOT«EAR • .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
CURTAINS-ORAPERIES-DRY GOODS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
AUTOMOBILES-TRUCKS

1 849

(01

60

(D)

128

(01

45 924

42 948

261
(01

(Dl

47
197
(Zl

(0)

(0)

(D)
(D>

400

(X)

(X)

100.

(Dl



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-399

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Charleston SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

KOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

I

REPTG SALES BY BROAD MDSE LINES .

WOMEN'S ACCESSORY I SPEC. STORES

i

FURRIERS (SIC 563i 5581

IVO
160
180
300
500
S20

140
200

220
240
260
280
300
320
340
480
500
520

TOTAL

REPTG SALES BY BROAD HOSE LINES

FAMILY CLOTHING STORES (SIC 5551

TOTAL

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

OTHER APPAREL 1 ACCESSORY STORES
(SIC 564. 559)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

48
44
24
2
3
2

3
1

7
23

5 251

10)

422

(D)

2 171

(0)

22
2 074

(D)

(D)

53

13 525

9 474

ID)

200

149
353
172
(D)
10

ID)

(D)

(D)
30

437

(X)

100.0

(X)

100.0

100.0

(0)

1.0
95.5
(D)
(D)
2.4

(X]

100.0

ID)

2.1



7F-400 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identitred by.< . see "Description of the Tables" in front]

Kind of business and merchandise line
estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRINKING PLACES (ALCOHOLIC
BEVERAGES! (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PROPRIETARY STORES ISIC 591 PARTI

TOTAL .

REPTG SALES BY BROAD MDSE LINES . .

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

26
25

1

39
1*9

1

2
«

1

1

5
16
2

I

S

1

28
12

179

123

(Dl

173
3«3
28
(01

(D)

6 (192

1«9
517
(D)

439
4 804

(D)

(Dl

(D)

(01

ID)
36
53

(D)
65
(D)

332
63

8 643

(D)

299

(Dl

14 576

10 756

67
3 443

18
55
96

101

(Dl
271
283
211

1 251

(D)

10.8
84.1
1.8
(D)

(D)

100.0

2.3
8.0
(D)

6.S
74.0
(D)

(D)
(Dl

(Dl

(Dl
0.6
0.8
(D)

1.0
(D)

5.1
1.0

(X)

100.0

300
320
340
400
420
440

I 460
' 480

500
520

(X)

100.0

0.6
32.0

0.2
0.5
0.9
(D)

(D)

2.5
2.6
2.0
11.6

040
080
100
500
520

140
150
180
220
240
260
280
300
320
420
500
520

320
340
460
500
520

OTHER RETAIL STORES— CONTINUED

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORESi SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 5941

TOTAL

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595)

FARMi GARDEN SUPPLY STORESi
INCLUDING FEED STORES (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

11



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-401

TABLE 3 South Carolina—standard Metropolitan Statistical Areas: 1963-continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, indulging lines identifred by.- k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lisbmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

Kind of business and merchandise line
Estab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD HDSE LINES

200
220
260
2S0

280
260
261
262
283
26U
265
266

CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS .

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

300
I
SPORTING-RECREATION EQUIPMENT

500 ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE RECEIPTS . . .

520
520
529

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

12
(NA)

12

ID)

67
(01

1 093

1 289
1 010

194
225
2411

77
259
IS

11
25
124

1 289
(NA)

96

3 334

2 582

100.0

(Dl

4.8
ID)

78.2

100.0
78.4
15.1
17.5
18.9
6.0

20.1
1.2

0.8
1.8
8.9

100.0
(NA)
7.4

040
200
220
340
400
420
440
480
500
520

020
100
140
160
180
200
220
240
480
500
520

FUEL. ICE DEALERS— CONTINUED

MEALS-SNACKS
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR,
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER STORES (SIC 599 1

TOTAL

NONSTORE RETAILERS* (SIC 53 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS- CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAP t>IES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1



7F-402 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963 -Continued

Columbia SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TF?4DEi TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SfdACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAHETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. POOTBEAR • .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

FARM EOUIPMENTi MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONHERCHANDISE RECEIPTS ,

LUMBER. BLDG. MATLS.i HARDWAREi
FARM EQUIP. DEALERS (SIC 52]

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTO FUELS-LUBRICANTS ,

NONMERCHANDISE RECEIPTS .

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-52t)

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-ftADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

971

243
231
50
61

258
182
91
lot
85
75
105
86
129
86
85
91
63
34

227
164

7
29
49

216
332

217 123

40 679
11 597

557
2 187
4 042
8 532
6 108
13 797
4 258
3 040
6 909
6 761
2 369
2 466
1 756
2 191
7 955

41 052
15 370
6 663
1 904
2 746
3 082

11 290
7 653

14 914

12 073

(D)

(D)

251
200
17

171
1 351
7 636

(D)

(D)
(D)

33
136

6 632

(D)

(D)

53
6 171

(D)

101

1 250

(D)

(D)

(D)

(D)

200

100.0

16.7
5.3
0.3
1.0
1.9
3.9
2.8
6.4
2.0
1.4
3.2
3.1
1.1
1.1
0.8
1.0
3.7
18.9
7,1
4.0
0.9
1.3
1.4
5.2
3.5

(X)

100.0

(D)

(D)

2.1
1.7
O.l
1.4

11.2
63.2
(D>

(D)
(D)

0.3
1.1

100.0

(D)

(D)
0.6

90.3
(D)

(D)

IX)

100.0

(X)

100.0

(D)
(D)

(D)

HARDWARE STORES--CONT I NUED

260
300
320

320
320
322
323
324

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE.

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

340
I
LUMBER-BUILDING MATERIALS

340 ;rePTG ADDL DETAIL FOR LINE 340. .

340 iLUMBER-BUILDING MATERIALS . . . .

348 PAINT-GLASS-WALLPAPER
356 I OTHER LUMBER-BUILDING MATERIALS.

440
460
500
520

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

DEPARTMENT STORES (SIC 531)

TOTAL^

020
040
100
120
140
160
180 I

200
j

220
240
250
280
300
320
340
420
460
500
520

020
040
060
060

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS" CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
I5IC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . .

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Nonstore retailers, part of SIC maior group 53. are shoim separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

20
20
20
8

1

1

39

26

i:
2
1

2

17
171

1 298

2 128
1 248

174
300
775

466

2 059
393
279
117

(Dl

ID)
33
16

2 457

10)

36



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-403

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Columbia SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^j^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

MISC. GENERAL MERCHANDISE STORES— CON,

CIGARS-CIGARETTES-TOBACCO
COSflETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTHEAR . .

«OMEN'S-GIRLE' CLOTHINGi EXC. FOOT«EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-tlUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEKELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS ISIC 5411

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS

IREPTG ADDL DETAIL FOR LINE 020. . .

IgrOCERIES-OTHER FOODS
MEATS-FISH-POULTRY . .

PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE

145
15
7

39
110
91
10
12
5
1

1

20
1

2
13
21
1

18
13

191

131

121
121
118
104
98
119

36



7F-404 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Columbia SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,' , see "Description of tfie Tables" in front]

Kind of business anil merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

«20

420
420
121
«23
U2U

180
500
520

520
520
527
528

GASOLltJE SERVICE STAT 1 0N5--C0NT I NUtD

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE U20
TIRES-BATTEHIES-ACCESSORIES
PARTS 1 INSTALLED IN REPAIR WORK, . .

PARTSt RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPARELi ACCESSORY STORES (SIC 561

TOTAL

120
1«0
160
180
200
260
280
300
500
520

REPTG SALES BY BROAD MDSE LINES . ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . , ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

MEN'Si BOYS' APPAREL STORESi
CUSTOM TAILORS (SIC 561i 567

1

TOTAL

120
140
160
180
280
300
500
520

120
140
160
180
200
280
520

120
140

140
140
142
143
144
146

REPTG SALES BY BROAD MDSE LINES . •

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-31 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

Ill
HI
32
21
107

1 133

11 973
1 000

124
96

786

249
14

788

9 891
717
(D)
(Dl

17 638

13 925

100
3 228
7 277
2 900

84
(D)
(Dl

23
(D)
232

(Dl

453
(D)

72
(D)

(D)

(D)

(D)

(0)
(D)

055
459
(D)

(D)
152

(D)

(D)

(0)

(D)

(Dl

(Dl

(Dl

(Dl

1.0
0.8
6.6

1.4
0.1
4.5

100,0
7.2
(D)
(D)

100.0

0.7
23.2
52.3
20.8
0.6
(Dl

(Dl
0.2
(D)
1.7

100.0

(D)
90.4
(D)

4.5
ID)
(Dl

(Dl

(Dl

100.0

ID)
(0)

86.2
7.8
<0I
IDI
2.6

(D)

(Dl

100.0
(Dl

(Dl

(Dl

(Dl

(Dl

160

160
,

160
161
163

;

164 '

165
168

'

172 :

173 -

174 ,

175 t
176

180
200
280
520

120
140

140
140
142
143
144
145
146

WOMEN'S READY-TO-WEAR ST0RES--C0N.

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORESi
FURRIERS (SIC 563i 5681

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MENIS-BOYS' CLOTHINGi EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.

160
160
161
163
164
165
166
172
173
174
175
176

180
200
260
300
500
520

140
160
180
300
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS,
KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

SHOE STORES (SIC 5661

REPTG SALES BY BROAD MDSE LINES . <

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT . . . . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

4 751

4 612
4 056

262
138
69

309
847

1 447
757
86
51
106

459
(D)

(Dl
(D)

4



RETAIL TRADE-Merchandise Line Sales South Atlantic—S.C. 7F-405

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-Continued

Columbia SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

OTHER APPAREL I ACCESSORY STORES
(SIC 56«i 569)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITUREi HOME FURNISHINGSt
EQUIPMENT STORES (SIC 571

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

CURTAINS-DRAPERIES-ORY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENKARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . i

LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS
,

FURNITUREi HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

JE*ELRy-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCEi RADIO-TVi
MUSIC STORES (SIC 572.5731

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

7
148
37
10
48
2
1

1

3
17

447

(Dl

9 687

(01
332

3 093
5 058

390
(Dl

(D)

9
(Dl

27
514

6 990

()
878

5 058
ID)
(D)

(D)

(D)

ID)
27

398

(Dl

(Dl

215
(D)

(0)

(Dl

116

11 552

43
10 542

570
29
196
(Dl

(D)

(0)
(D)

128

100.0

(D)
3.4

31.9
52.2
4.0
(Dl
(Dl
0,1
(Dl
0.3
5.3

100.0

(Dl

12.6
72.4
(Dl

(Dl
(Dl
(Dl

(Dl
0.4
5.7

100.0

(Dl

(Dl
82.1
(Dl

(D)

(0)

4.3

0.4
91,3
4.9
0.3
1.7
(D)

(D)
(D)
(D)

1.1

020
040
060
OBO
100
120
280
400
500
520

040
060
080
100
520

020
040
060
080
100
120
140
160
220 i

240
260
280
300
320
500
520

020
040
060
OBO
100
120

120
12C
121
122
123

140
150
220
240
260
280
300
320
500
520

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYSi CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

7
143
29
8

45
2

1

1

3
16

6
25

1

1

29
40

40
40
37
40
31

1

2
3
2
4
14
3
3

14
9'

14 131

11 216

43
(Dl
309
(Dl
193
(Dl

(Dl

(D)

(01
(Dl

177



7F-406 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-Continued

Columbia SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i k, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

ot sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

PROPRIETARY STORES (SIC 591 PART)

TOTAL'

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . c

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOi-lOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHEk merchandise
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES .

PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .......
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK' STATIONERY STORES (SIC 59«)

TOTAL

SPORTING GOODS STORES' BICYCLE
SHOPS (SIC 595)

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

1

3
24
5
1

6
2
4

21
13
11
23
12
6
3
1

3
2
1

6
16
35
35

(Dl

(Dl

695
80
(Dl
91
ID)

23
492
481
112
624
424
174
41
(0)
(D)

(Dl

(Dl

522
760
455
925

2 115

1 734

(D)

(Dl
(D)

9

(D)
(D)

(Dl

(Dl

107
268
14
49
(D)

ID)

(D)

ID)
258
16

(D)

(D)

(Dl

(Dl

100.0

(0)
(D)

11.7
0.6
(D)
0.6
ID)

0.2
3,4
3.3
0.8
11.2
2.9
1.2
0.3
(Dl

(D)

(Dl
(D)

17.4
19.1
17.0
6.4

(X)

100.0

(01
(Dl
(01
0.5

(X)

100.0

(D)
(D)

(D)
ID)
9.6

24.1
1.3
4.4
ID)

(D)
(D)
(Dl

23.2
1.4

(D)

(D)
(D)
(D)

180
220
300
500

SPORTING GOODS STORES. BICYCLE
SHOPS--CONTINUED

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT . . . .

ALL OTHER MERCHANDISE

FARM' GARDEN SUPPLY STORES'
INCLUDING FEED STORES (SIC 5961

JEWELRY STORES (SIC 597)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEWELRY-OPTICAL GOODS

220
240
260
280

280 [REPTG ADDL DETAIL FOR LINE 280
280 .JEWELRY-OPTICAL GOODS
281 ' WATCHES-CLOCKS
2S2 ' SILVERWARE
283 ' JEWELRY SET WITH PRECIOUS STONES . . .

284 i SOLID GOLD JEWELRY
285 t ALL OTHER JEWELRY ITEMS' INCL. COSTUME

520

520
520
529

'REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

100
220
400
420
480
500
520

NONMERCHANDISE RECEIPTS

020
100
150
200
220
240
260
340
500
520

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER STORES (SIC 599)

TOTAL'

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable.

'Nonstore retailers, part of SIC maior group 53, are shown separately in this table.

'Merchandise line (ietail withheld due to insufficient leporling.

(Z) Less than 0.05%.

(D)

ID)
350
(D)

6



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-407

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Greenville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

ishmenls

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by tlie

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS . . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER' BUILDING MATERIALS
DEALERS (SIC 5211

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

210
232
33
77

2ltl

214
119
lUO
111
86
U1
92
147
94
83
110
72
58

220
202

9
33
54

251
364

235 324

46 282
9 675

506
2 418
3 314

11 120
8 626
16 148
5 400
4 326
7 970
8 404
3 078
2 295
2 126
3 210

11 572
40 668
14 684
8 851

875
2 061
3 433

10 226
8 091

14 494

ID)

(0)
(0)

(01

(Dl

(Dl

(D)
(D)

399
90

229
(Z)
83

1 348
10 872

(D)

(Dl

728
(D)
95
31

308

(01

(Dl

(Dl
013
(D)

95
255

100.0

19,7
4.1
0.2
1.0
1.4
4.7
3.7
5.9
2,3
1.8
3.4
3.5
1.3
1.0
0,9
1.4
4.9
17.3
6.2
3.8
0,4
0,9
1.5
4.3
3.4

100.0

(Dl
(Dl

(Dl
(Dl

(01

(01

(01

(Dl

2.8
0.6
1.6
(Zl

0.6
9.3

75.0
(Dl
(01
5.0
(Dl
0,7
0.2
2.1

100.0

(Dl

(Dl
(Dl

85.4
(Dl

0.9
2.4

HEATING PLUMBING' PAINT'
ELECTRICAL STORES (SIC 522-5241

REPTG SALES BY BROAD MDSE LINES

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES

180
220
240
250
280
300
320

320
320
322
323
324.

340

340
340
348
356

450
500
520

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. ,

LUMBER-BUILDING MATERIALS , . . .

PAINT-GLASS-WALLPAPER. . . . , ,

OTHER LUMBER-BUILDING MATERIALS,

HAY-GRAIN-FEED-FARM SUPPLIES,
ALL OTHER MERCHANDISE , . , ,

NONMERCHANDISE RECEIPTS • , ,

FARM EQUIP, DEALERS (SIC 5252 1

TOTAL

REPTG SALES BY BROAD MDSE LINES

320
380
420
440
520

HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY .

NONMERCHANDISE RECEIPTS . .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*1

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
150
180 '

200
220

I

240
260
280
300
320
340
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 747

(01

(Dl

(Dl

(Dl
229

5
83

791

1 292
675
118
108
446

(Dl

1 233
225
185
39

(Dl

31
(Dl

41 482

755
659
102

1 284
5 259

11 584
2 435
3 701
2 194
1 390
1 443
795

1 079
1 299

(Dl
(Dl

1 258
Dl
(Zl
(01

2 830
2 417

100.0

(01

(Dl

(01

15.7
0.3
5.7

54.4

100.0
52.2
9.1
8.4
34.5

(Dl

100.0
18.2
15.0
3.2

(Dl

2.1
(Dl

(Dl



7F-408 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-Continued

Greenville SMSA

[Includes only establishnnents with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merctiandise

Ime

Kind of business and merchandise line
Estab-

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

DEPARTMENT STORES (SIC 5311

REPTG SALES BY BROAD MDSE LINES

020
0«0
100
120
lUO

mo
ItO
1«1
142

160
160
161
162
163
16«
165
166
167
168
169
171

180
200

200
200
201
202

220

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

.REPTG ADDL DETAIL FOR LINE 1«0. . .

'MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES . . .

MILLINERY
HOSIERY
LINGERIE
WOMEN'b COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

'REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-ORY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL.-RAOIO-TV-HUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220.
220 .MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
221 >

222
MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS.

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

210 f REPTG ADDL DETAIL FOR LINE 240
240 t FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 I FLOOR COVERINGS
242 ( FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

260
260
261
262

I

280
300
320

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE.
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

320 'REPTG ADDL DETAIL FOR LINE 320.
320 'HARDWARE.
321 ; HARDWARE-TOOLS
322 I GARDENING EQUIPMENT-SUPPLIES

340

340
340
348
356

420
440
500

500
500
501
502
501

520

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . , . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

26 523

28 523

199
138
(D)

639
3 928

28 523
3 928
3 066

928

9 190

28 523
9 190

788
538
IDl

356
1 607
1 165
2 135
1 946

440
(D)

NONMERCHANDISE RECEIPTS

1 856
2 333

28 523
2 333

612
1 699

ID)

(D)

(0)

(0)
(D)

1 178

24 584
1 178
655
604

921

27 384
921
499
422

439
645
(D>

(Dl

(Dl

(D)

(D)

IDl

IDl

IDl

101

IDl

IDl

1 151

28 523
1 151

IDl
528
IDl

2 038

1X1

100.0

0.7
0.5
IDl
2,2
13.8

100.0
13.8
10.7
3.3

32.2

100,0
32,2
2,8
1,9
ID)
1,2
5,6
4.1
7.5
6,8
1,5
ID)

6,5
8.2

100.
8.2
2.1
6.0

ID)

100.0
ID)
ID)
ID)

4.1

100.0
4.8
2.7
2.5

3.2

100.0
3.4
1.8
1.5

1.5
2.3
ID)

100.0
ID)

IDl
IDl

101

100.0
ID)

ID)
ID)

ID)
ID)
4.0

100,0
4.0
ID)
1.9
ID)

7.1

020
040
100
120
140
160
180
200
220
240
260
2B0
300
320
340
420
500
520

020
040
060
080
100
120
140
160
180
200
250
280
300
320
340
400
420
460
480
500
520

020

02U
020
021
022
023
024

040
060
060
100
120
140
160
180
200

LIMITED PRICE VARIETY STORES I SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
ISIC 5391

FOOD STORES ISIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS '

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS ISIC 541)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

. REPTG ADDL DETAIL FOR LINE 020. . ,

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE IFRESH FRUITS-VEGETABLES),
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR . ,

CURTAINS-DRAPERIES-DRY GOODS

40



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-409

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963—Continued

Greenville SMSA

[Includes only establishments wrth payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

260
280
300
320
3U0
UOO
U20
«60
«eo
500

500
500
506
516

520

GROCERY STORES! INCLUDING
DELI CATE:SSENS--C0NT I NUED

KITCHEN*ARE-HOME FURNISHINGS. . -

JEHELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . ,

HARDWARE
LUMBER-BUILDING MATERIALS ...
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . .

HAY-GRAIN-FEED-FARM SUPPLIES. .

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

REPTG ADDL DETAIL FOR LINE 500. ,

ALL OTHER MERCHANDISE ,

PAPER 1 PAPER PRODUCTS ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS . . . . ,

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 5«21

FRUIT STORESi VEGETABLE MARKETS
(SIC 5H3)

CANDYi NUT. CONFECTIONERY
STORES (SIC 51«1

OTHER FOOD STORES (SIC 545-51191

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 55«>

TOTAL

220
240
260
280
300
320
340
380
400
420
500
520

REPTG SALES BY BROAD HDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JE*ELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . .

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
140
160
300
320
340
380

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
SPORTING-RECREATION EOUIPMEIMT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

23
1

2
3
1

17
3

12
9

89

89
89
88
12

41

15
3

13
4
15
12
4

55
16
65
17
56

40
28
3

47
3
1

1

1

2
2
1

(Dl
(Dl
(Dl

(Z)
(D)
182
(Dl

(Z>
(Dl

2 747

47 949
2 747
2 708

48

853

52 008

432
(Dl

102
(Zl
405
(Dl
(Z)

40 636
137

6 059
1 473
2 648

155
•52

ID)

173
(Zl

(Dl

(D)
(Dl

(D)

(Dl

(Dl

(0)
(D)
(01

(Z)
(D)
0.3
(D)
(Zl

(D)
5.3

100.0
5.7
5.6
0.1

1.6

100.0

0.8
(D)

0.2
(Z)
0.8
(D)

(Z)
78.1
0.3
11.7
2.8
5.1

GASOLINE SERVICE STAT 1 0NS--C0NT I NUED

400

400
400
401
402
403

420

420
420
421
423
424

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . . .

'. AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY . .

460 HAY-GRAIN-FEED-FARH SUPPLIES.
480
500
520

520
520
527
528

120
140
160
180
200
240
260
280
300
320
340
500
520

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 561

120
140
160
180
260
280
300
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 567)

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
NONMERCHANDISE RECEIPTS ,

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 568)

100.0
ll

0.9



7F-410 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Greenville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind ol business and meictiandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merctiandise

line

Kind of business and merctiandise line
Estab^

listiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
leo
200
520

120
1«0

140
lUO
l"t2

113
1U4
1«5
116

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL'

WOMEN'S ACCESSORY. SPEC. STORES'
FURRIERS (SIC 563. 5681

TOTAL

REPTG SALES BY BROAO HDSE LINES . .

MEN'S-BOYS' CLOTHINS. EXC. FOOTWEAR . .

WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS
NONMERCHANDISE RECEIPTS .

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 1«0. . .

'MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS. CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 WOMEN 'S-GIRLS. CLOTHING. EXC. FOOTWEAR.

160
160
161
163
1611

165
168
172
173
17"t

176

160
200
2U0
260
280
300
320
340
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER APPAREL. ACCESSORY STORES
(SIC 56U' 5691

TOTAL

REPTG SALES BY BROAD MDSE LINES

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insulficient repotting.

780

55
599
(Dl
ID)

(Dl

(Dl

1 213

1 887
719
175
182
105
22

246

1 607

1 887
883
85
IDl
45
100
230
258
Ul
(Dl

25

472
131
(Dl

(Dl
5

(Dl

IDl

(Dl
(Dl

3 221

(Dl

190

(Dl

100.0

7.1
76.8
(Dl
(Dl

(Dl

(Dl
34.5

100.0
38.1
9.3
9.6
5.6
1.2

13.0

45.7

100.0
46.8
4.5
(Dl

2.4
5.3
12.2
13.7
5.9
(01

1.3

13.4
3.7
(D)

IDl

0.1
(Dl

(Dl

(Dl
(Dl

(XI

100.0

IXI

100.0

150
200
220
240
250
300
320
340
480
500
520

160
200
220
240
260
300
320
340
480
500
520

220
240
250
320
500
520

020
040
060
080
100
120
280
500
520

020
040
060
080
100
120
280
500
520

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN. S-GIRLS" CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN. S-GIRLS. CLOTHING' EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.5731

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(NA) Not available, (X) Not applicable. (Z) Less than 0.05%.

95



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-411

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-

Greenville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^j^.^^^, see "Description of the Tables" in front]

-Continued

020
0«0
060
oeo
100

020
ouo
oeo
100
120
1«0
160
200
220
2«0
260
280
300
J20
500
520

Kind o( business and merchandise line

020
ouo
080
100
120

120
120
121
122
123

110 .

160
I

200
220
2ttO

i

260
280
300
320
500
520

020
OUO
100
120

120
120
121
123

lUO
160
200

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 58131

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES, . . .

CIGARS-CIGARETTES-TOBACCO

DRUG STORES" PROPRIETARY STORES
(SIC 59 PART 591]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOT«EAR . •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENXARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES , .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGi EXC, FOOTWEAR , .

WOMEN'S-GIRLS' CLOTHING' EXC, FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPu, -RADIO-TV-MUSICAL INSTR. , .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
A,.L OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC, FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS

Estab-

lishments

(number)

10
32
3

41
51

51
51
50
51
38

1

1

1

3
2
U

IS
3
3

31
15

Sales

($1,000)

191

5
60

376
37
lU

7 U79

61
605
(D)

U85
5 666

(D)
(Dl

(D)

(0)

(01
(Dl
5«
(Dl
(D)

389
86

7 269

(0)

(01

(Dl

IDI
5 523

7 269
5 523
1 7U6
2 853

922

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
(D)

(0)

(0)

86

(D)
(Dl

(Dl
143

210
1U3
101
43

(0)
(Dl

(Dl

Percent

of sales

accounted

for by the

specified

merchandise

line

(XI

100.0

1.0
12.2
76.6
7.5
2.9

100.0

0.8
S.l
(Dl
6.5

75.8
(Dl
(D)

(Dl
(Dl
(Dl
(01
0.7
(Dl

(Dl
5,2
1.1

100.0

101

(01

(Dl
(D)

76.0

100.0
76.0
24.0
39.2
12.7

(D)

(Dl
(D)

(Dl

(Dl

(Dl
(01

(Dl
(Dl
(Dl

1.2

(XI

100.0

(Dl
(Dl

(Dl
68.1

100.0
68.1
48.1
20.

S

280
320
500

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

Kind of business and merchandise line

020
ouo
080
100
520

020
060
100
120
140
160
180
200
220
240
260
280
300
320
420
U60
500
520

(D)
(01

(Dl

PROPRIETARY ST0RES--C0NT I NUED

JEWELRY-OPTICAL GOODS
HARDWARE ,

ALL OTHER MERCHANDISE

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES , .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS i

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . , . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTO FUELS-LUBRICANTS
TIRES-8ATTERIES-ACCESS0RIES
FARM EQUIPMENT. MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO ,

NONMERCHANDISE RECEIPTS ,

ANTIQUE STORESi SECONDHAND
STORES (SIC 5931

TOTAL ,

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHINGi EXC, FOOTWEAR ,

WOMEN15-GIRLS' CLOTHINGi EXC, FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEKELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE ,

TIRES-BATTERIES-ACCESSORIES ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

Estab

lishmenls

(number)

Sales

($1,000)

(01
(01

(Dl

(Dl

16
(Dl

1 945
(01

IDI

26
13

(01

(Zl
346
200
98

1 415
487
(Dl

(Dl
(Dl

(Dl

(Dl
1 776
3 021
2 397

581

2 222

2 001

(Dl
(Dl

1 945
(01

39

Percent

of sales

accounted

for by the

specified

merchandise

line

(Dl
(Dl

(01

100.0

(Dl

0.1
(Dl

14.6
(Dl

(Dl

0.2
0.1
(01
(Zl
2.6
1.5
0.7
10.7
3.7
(Dl

(Dl

(Dl
(Dl

(Dl
13.4
22.7
18.0
U.4

IXI

100.0

(Dl

(Dl

97.2
(Dl

1.9

775



7F-412 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 3 South Carolina—Standard Metropolitan Statistical Areas: 1963-continued

Greenville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounteil

for by the

specified

merchandise

line

ouo
180
300
DOO
520

220
2ao
260
280

280
280
281
282
283
2811

285
286 I

500
520

520
520
529

800K> STATIONERY STORES (SIC 5911

TOTAL

REPTG SALES BY BROAD MOSE LINES .

SPORTINS GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MOSE LINES

MEALS-SNACKS
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . . .

FARMi GARDEN SUPPLY STORESi
INCLUDING FEED STORES (SIC 5951

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. .

FURNITURE-SLEEP EOUIPi-FLOOR COVERINGS.
KITCHEN»iARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE . . • . .

JEWELRY SET WITH PRECIOUS STONES . . ,

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL, COSTUME
OPTICAL GOODS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCHi CLOCKi JEWELRY REPAIRS.

6
2
7
IS

16
16
16
13
16
6

11
1

2
17

16
(NA)

16

446

(Dl

(Dl

(Dl
(Dl

(Dl

1 829

179
(Dl
71

1 389

1 660
1 282
297
245
538
(Dl

151
(Dl

(D)

159

1 660
(NA)
120

(XI

100.0

(XI

100.0

(D)

(D)
(Dl

(D)
7.8

100.0

9.8
(Dl

3.9
75.9

100.0
77.2
17.9
14.8
32.4
(01

9.1
(Dl

(Dl
9.2

100.0
(NA)
7.2

FUEL! ICE DEALERS (SIC 5981

REPTG SALES BY BROAD MDSE LINES

220
320
340
400
420
480
500
520

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERies-ACCESSORIES ....
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER STORES (SIC 5991

TOTAL

NONSTORE RETAILERS* (SIC 53 PARTI

total'

99



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-413

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^

, see "Description of the Tables" in front]

Kind ot business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
010
060
oeo
100
120
lUO
160
180
200
220
210
260
280
300
320
310
380
ItOO

120
UUO
"160

U80
500
520

020
OUO
100
120
lUO
160
180
200
220
2«0
260
280
300
320
310
380
«00
420
into

"460

480
500
520

020
220
240

240
240
241

300
320

RETAH. TRADE. TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTHEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS- CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOIHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRt-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

.REPTG ADDL DETAIL FOR LINE 240
'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

SPORTING-RECREATION EQUIPMENT
HARDWARE

5 796

1 674
1 084

154
399

1 569
1 249
720
852
660
550
711
507
820
476
467
622
369
367

1 418
1 126

189
325
317

1 388
1 751

1 232 038

974 796

210 425
34 381

1 609
13 984
16 000
44 135
30 288
51 738
17 107
13 853
27 454
31 554
9 231
5 791
7 047
13 475
38 404
180 343
64 550
33 300
26 918
24 338
19 188
30 770
28 657

484



7F-414 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

iishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tlie

specified

merctiandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HARDWARE STORES— C0^4Tt^lUED

LUMBER-BUILDING MATERIALS

'REPTG AOOL DETAIL FOR LINE 3«0.
IluMBF.R-BUILOING MATERIALS . . .

PAINT-GLASS-WALLPAPER.
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . , .

TIRES-BATTERIES-ACCESSORIEs .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 52521

TOTAL

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEAlS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EUUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

TOTAL

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES

2 038

9 006
1 766

IDI
(Dl

(D)

(0)

ID)
315
ID)

ID)
78

677



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-415

TABLE 4. South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll- For explanatron of tables, including lines identified by-* k. see "Description of the Tables" in front]

Kinij ol business and merchanilise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by I he

specified

merchandise

line

Kind of business and merchandise line
Estab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

360
"too

U20
tuo
U60
U80
500

500
500
501
502
503

520

GENERAL MERCHANDISE ST0RES--C0NT i NUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM- EOUIPMENTi MACHINERY
HAr-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIPi
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

SEWING. NEEDLEWORK STORES
(SIC 539 PARTI

FOOD STORES ISIC 511

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
010
060
080
100
120
110
160
180
200
220
2«0
260
280
300
320
3U0
380
too
«20
UUO
«60
180
500
520

GROCERIES-OTHER FOODS
MEALS-Si«CKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAT-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
020
021
022
023
021

OttO

060
080
100
120
140
160

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5»tl)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

'REPTG ADDL DETAIL FOR LINE 020. .

|GR0CER1ES-0THER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

1 518

998

998
68
19

I

143
1

776 :

637
48
56
36
17
15
8

150
17
27
73
18

216 I

31
11

100
59

574
223

1 402

944

944

861
861
781
692
623
837

63
19

141
767
633

(D)
1 517

161
(Dl
IDI

399
896

8 699
452
(Dl

(Dl

(Dl

(01

292 507

243 202

198 818
336
(Zl

1 170
11 001
13 015

(Zl

(Zl
(Dl

(Zl

(21
(Zl

1 152
(Zl

203
329
193
.01

2 433
(Zl
(Zl

557
190

9 388
3 683

286 943

240 687

196 554

232 981
190 050
59 019
17 341
9 380

104 480

313
(Zl

(01

10 974
13 003

(21

(Zl

(Dl
4.9
0.5
(Dl

(Dl
1.3
2.9

100.0
5.2
(Dl

(Dl
(Dl

(Dl

(XI

100.0

81.8
0.1
(Zl

0.5
U.5
5.4
(21

(21

(Dl

(Zl

(Zl
(21

0.5
(21
O.l
0.1
0.1
(Dl

1.0
(21

IZl
0.2
0.1
3.9
1.5

(XI

100.0

81.7

100.0
81.6
25.3
7.4
4.0

44.8

0.1
(Zl

(Dl
4.6
5.4
(Zl

(Zl

GROCERY STORES.
DELICATESSENS-

INCLUDING
CONT I NUED

180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500

500
500
508
516

520

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

,REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL^

FISH (SEAFOODl MARKETS (SIC 542 PARTI

TOTAL'

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

REPTG SALES BY BROAD MDSE LINES

020 I GROCERIES-OTHER FOODS

020
020
021
022
023
024

100
120
460
500

500
500
508

020.iREPTG ADDL DETAIL FOR LINE
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI.
FROZEN FOODS
ALL OTHER FOODS

REPTG ADDL DETAIL FOR LINE 500.
^ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE

CANDY. NUT. CONFECTIONERY
STORES (SIC 5441

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

REPTG SALES BY BROAD MDSE LINES .

34
17
15
8

150
15
26
73
18
1

213
31
11
98
59

569

566
566
554
90

222

(Zl
(Zl

(Zl
(Zl

1 152
(Zl

(01
329
193
(Dl

2 395
(Zl

(Zl
(01

190
9 364

207 826
9 350
8 425
1 136

(Dl

745

(Dl

(Zl
(Zl

(Zl

(Zl

0.5
(Zl
(01

0.1
0.1
(Dl
1.0
(Zl

(Zl

(Dl
0.1
3.9

100.0
4.5
4.1
0.5

(Dl

694



7F-416 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ L, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

RETAIL BAKERIEb .ilC 5a6i

TOTAL

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS

020

020
020
023
021

RETAIL BAKERIESi MANUFACTURING
(SIC 51621

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
FROZEN FOODS
ALL OTHER FOODS

RETAIL BAKERIES" NONMANUFACTURI NG
ISIC 5t63)

EGG AND POULTRY DEALERS
(SIC 519 PART)

OTHER FOOD STORES (SIC 519 PARTI

TOTAL

020
040
100
120
1*0
180
220
240
260
280
300
320
340
380
«00
a20
««0
K80
500
520

AUTOMOTIVE DEALERS (SIC 55 EX. 551)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHI5E0 (SIC 551)

REPTG SALES BY BROAD HDSE LINES

020
100
220
300
310

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS

5
2
7

1

2
1

107
2U
76
23
100
82
30

324
155
384
14
1

98
338

1 156

714

714

714

714
714
(0)
(D)

232 789

(Z)

(0)
(Z)

(D)

(D)

(D)

4 713
(Z)
568
(Z)

2 636
729
321

178 661
1 159

24 411
724
(Dl
(0)

11 943

(D)

(D)

(Z)

(D)

<D)

(X)

100.0

100.0

(X)

100.0

100.0

100.0
100.0

(0)
(D)

100.0

(Z)

(D)
(Z)

(D)

(D)
(D)

2.0
(Z)
0.2
(Zl

1.1
0.3
0.1
76.7
0.5
10.5
0.3
(D)

(0)
5.1

(D)
(13)

IZI
(D)

(D)

PASSENGER CAR DEALERSI
FRANCH I SED— CONT I NUED

360
400
420
440
500
520

020
100
220
300
340
380

360
360
381
382
363
384
385
386
387
386

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANOISE RECEIPTS . .

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 360. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400 AUTO FUELS-LUBRICANTS

400 .REPTG ADDL DETAIL FOR LINE 400.
400
401
402
403

420

420
420
421
422
423
424

AUTO FUELS-LUBRICANTS ....
GASOLINE
OTHER AUTOMOTIVE FUELS . . .

MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

reptg addl detail for line 420
Itires-batteries-accessories
parts' installed in repair work. . . .

parts' wholesale (to other businesses)
parts' retail (over the counter) . . .

automobile tires-batteries-accessories

440
,

FARM EQUIPMENT' MACHINERY
500

j
ALL OTHER MERCHANDISE . .

520 ' NONMERCHANOISE RECEIPTS .

520 kREPTG ADOL DETAIL FOR LINE 520.
520 [NONMERCHANOISE RECEIPTS . . . .

527 f SERVICE LABOR
526 ( OTHER NONMERCHANOISE RECEIPTS.

360
380
381
383
385
386
367
388

400
400
403

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 360. ...
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL
NEW COMMERCIAL VEHICLES' RETAIL. . .

USED PASSENGER CARS' RETAIL
USED PASSENGER CARS' WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400. ...
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS ....

223



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-417

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind o( business and mercfiandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

1120

lt20

U20
itzi

422
«23
«2l*

520

520
520
527
528

IMPORTED CAR DtALERS— CONTINUED

TIRES-BATTERIES-ACCESSORIES

REPTG AOOL DETAIL FOR LINE «20
TIRES-BATTEkIES-ACCESSORIES
PARTS I INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE 1 TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . • •

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONHERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONHERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONHERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS ISIC 551 PART)

TOTAL

REPTG SALES BY BROAD HDSE LINES

380

J80
380
381
382
383
385
386
387
388

UOO

uoo
"too

403

«20

420
420
421
422
U23
424

520

520
520
527
528

AUTOMOBILES-TRUCKS.

, REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS" RETAIL . . .

NEW PASSENGER CARS) WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEKIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONHERCHANDISE RECEIPTS

•REPTG ADDL DETAIL FOR LINE 520.
NONHERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONHERCHANDISE RECEIPTS.

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

REPTG SALES BY BROAD MOSE LINES

020
300
320
380

380
380
381
382
383
384
385
386
387
388

400

400
400
401

GROCERIES-OTHER FOODS ....
SPORTING-RECREATION EtJUIPHENT
HARDWARE
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE

3 068
202
113
50
(D)

(Ul

(D)
ID)
101

ID)

10 949

9 403

8 203

9 403
8 203
5 258

(0)
114

2 405
320
(D)

(Dl

(Dl

(0)

ID)

(D)

673

9 195 i

673
444
130
59
44

(D)
(0)
(D)

(0)

<DI

(D)

(Dl
(0)

17 224
16 572

(Dl
(Dl

(D)

(D)
13 664

(D)

(D)

(D)

101

(Dl

(Dl

ID)

100.0
6.6
3.7
1.6
(D)

(D)

100.0
(Dl

(Dl
ID)

87.2

100.
87.2
55.9
(Dl

1.2
25.6
3.4
(01
(Dl

(D)

100.0
ID)
ID)

7.2

100.0
7.3
4.8
1.4
0.6
0.5

(01

100.0
ID)

IDI

(0)

(D)

(D)

(D)
(D)

100.0
96.2
(D)
(D)

(D)

(0)
79.3
ID)
IDI
ID)

(0)

100.0
(D)

IDI

420

420
420
421
422
423
424

PASSENGER CAR DEALERS!
NONFRANCH I SED—CONT I NUED

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE ITO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
500 ALL OTHER MERCHANDISE . .

520 ' N0NMERCH4NDISE RECEIPTS .

520
520
527
528

020
040
100
140
180
220
240
260
280
300
320
340
380
400

REPTG ADDL DETAIL FOR LINE 520.
NONHERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONHERCHANDISE RECEIPTS.

TIRE. BATTERY. ACCESSORY
DEALERS ISIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN.S-BOYS' CLOTHING. EXC . FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

400 VREPTG ADDL DETAIL FOR LINE 400.
400 auto FUELS-LUBRICANTS
401 ( GASOLINE
403 [ MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
435
436

440
500
520

520
520
524
525
526

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS •

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS,
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . .

NONHERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONHERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONHERCHANDISE RECEIPTS. . . .

140
220
240
260
280
300
320

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HEN'S-BOYS. CLOTHING. EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

135

93

2
1

4
1

1

34
3

24
7

27
27
8
1

28

11
11
5

3 809



7F-418 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ L, see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

3«o
itOO

«00
«00
«01
«03

420

«20
«20
«26
«27
128
129
«31
«32
433
U3«
«35
U36

440
480
500
520

520
520
524
525
526

040
120
220
240
300
380
400
440
500
520

220
240
500

500
500
504

520
520
532

H0M£ AND AUTO SUPPLY STORES—CONTINUED

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG, ADDL DETAIL FOR LINE 400
AUTO FUE,.S-^UBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEHIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . •

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. .

OTHER NONMERCHANDISE RECEIPTS

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS ISIC 559)

TOTAL

reptg sales by broad mdse lines . ,

meals-snacks
cosmetics-drugs-health needs-cleaners .

major appl.-raoio-tv-musical instr. . .

furniture-sleep equip. -floor coverings,
sporting-reckeation equipment . . . . .

automobiles-trucks ,

auto fuels-lubricants ,

farm equipment. machinery ,

all other merchandise ,

nonmerchandise receipts ,

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PART)

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE

•REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.

NONMERCHANDISE RECEIPTS

'REPTG ADDL DETAIL FOR LINE 520.
^NONMERCHANDISE RECEIPTS . . . .

' OTHER NONMERCHANDISE RECEIPTS.

53
(D>

ID)

(0)

(D)

ID)

3 454

10 497
3 324

629
1 516

230
230
(0)
239
(0)

54
(Dl

293

ID)

(0)

502
781

7 359
769
47
14

710

7 543

(0)

(0)
(D)

33
1 392

(D)

(D)

(D)
5 673

213

7 298

5 862

ID)
33
(D)

5 007
4 813
4 813

2 640
143
143

0.5
(D)

(01

(0)
(D)

(D)

31.8

100.0
31.7
6.0
14.4
2.2
2.2
ID)
2.3
(0)
0.5
(Dl

2.6

(D)
(Dl

4.6
7.2

100.0
10.4
0.6
0.2
9.6

(D)

(D)
ID)
0.4
18.5
(D)

(D)

(D)
75.2
2.8

(X)

100.0

(0)
0.6
(D)

100.0
96.1
96.1

100.0
5.4
5.4

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

020
040
060
080
100
120
140
160
180
220
260
300
320
380
400

400
400
401
402
403

420

420
420

(X) ; 421
'' 423

100.0 i 424

440
460
480
500
520

520
520
527
528

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS- CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

'REPTG ADDL DETAIL FOR LINE 400. ....
'AUTO FUELS-LUBRICANTS
I

GASOLINE
. OTHER AUTOMOTIVE FUELS
' MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPAREL. ACCESSORY STORES (SIC 55)

120
140
160
180
200
220
240
260
280
300
320
340
460
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561' 567)

899

254
164
12
30

285
21
4

2
12
5

15
899

833
833
831
119
709

579

540
540
133
55

517

67
49

410

385
385
368
46

559

30
325
465
328
118

3
18
20
44
21
3
1

3
39
146

TOTAL

104 550

71 240

1 780
1 502

114
(Dl
959
(Dl

(Z)

ID)

(D)
(01

(01

95
(Zl

156
57 686

55 827
54 057
46 170
2 413
3 483

4 612

45 712
4 253

646
141

3 467

(0)

(Dl
1 322

284
2 218

32 934
2 057
1 773
290

62 015

84
16 804
30 114
11 277

(0)

(Dl
98
148
100
49
(D)
(01

(Dl

216
827

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Nol available. (X) Not applicable. (Z) Less than 0.05*.



RETAIL TRADE-Merchandise Line Sales South Atlantic-S.C. 7F-419

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ L, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

MEN'Si BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

CUSTOM TAILORS ISIC 5671

TOTAL

WOMEN'S CLOTHINGt SPECIALTY
STORES (SIC 562-31 5681

120
lUO
160
160
200
210
260
260
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • .

WOMEN'S-GIRLS' CLOTH, NGi EXC. FOOTWEAR,
ALL FOOTWEAR ,

CuRTAINS-DRAPERIES-DRY GOODS ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ,

NONMERCHANDISe RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5681

MILLINERY STORES (SIC 563 PART)

TOTAL

CORSET. LINGERIE STORES (SIC 563 PARTI

TOTAL

HOSIERY STORES (SIC 563 PARTI

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

120
lUO

lUO
110
112
113
mu
115
116

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'5-BuYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 110. . .

;mEN'S-B0YS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER HEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

211

5
37

211
39
16
1

2
16
2

6
62

18 072

(Z)
197

16 175
(Dl
lie
(D)

(D)
21
(D)
(Dl

(Dl

722

607

(Dl

239

176
226
33
(D)
(I
(D)
89

100.0

(Zl

2.8
91.2
(01
0.7
(Dl
(D)
0.1
(Dl

(Dl

(01

(XI

100.0

(D)
9.2

100.0
15.3
2.2
(Dl
(Dl

(Dl

6.0

160
160
161
163
161
165
168
172
173
171
175
176

180
200
210
260
280
300
500
520

120
110

110
110
112
113
111
115
116

APPAREL, ACCLSSORY, OTHER SPEC.
STORES—CONTINUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 5681

TOTAL

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

;rEPTG ADDL DETAIL FOR LINE 110. . . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

BOYS' CLOTHING
HEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

ll 160 I WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
163
161
165
168
172
173
171
175
176

180
200
220
210
260
280
300
320
160
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

TOTAL

25
25
11
12
11
21
25
22
19
15
1

11

10
5

1

1

2
2

3
5

19
186

112
112
99
91
99
77
105

111
HI
69
58
82
95
103
102
81
59
1

59

167
98
3
16
18
25
17
2
3

29
11

2 123

2 117
1 991

91
(Dl
101
153
806
211
(01
(D)

(01
312

(Dl

(01

(Dl
(01

(01
(01

(01
(D)

72
10 121

11 956
5 111

(0)

1 217
1 265

(01

1 372

11 968

11 771
6 063

668
(Dl

317
753

1 171
I 572
610
205
(Dl
311

1 668
2 160

(Dl
(0)
(D)

66
12
(0)

(D)
(D)

261

61.1

100.0
82.5
3.9
(01
(Dl
6.3

33.1
10.0
(Dl
(01

(Dl
11.1

(Dl

(01
(Dl

(01

(Dl
(01

(0)

(0)

0.2
31.0

100.0
31.1
(0)

8.1
8.5
(0)

9.2

10.2

100.0
11.0
1.5
(01

2.1
5.1
10.0
10.6
1.1
1.1
(Dl

2.3

15.7
7.3
(0)

(Dl

(01
0.2
0.1
(Dl

(Dl
(Dl

0.9

Standard Notes; - Represents zeio. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-420 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

140
160
180

180
180
181
182
183

Kind of business and merchandise line

MEN'S SHOE STORES ISIC 566 PART)

TOTAL

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PART)

FAMILY SHOE STORES (SIC 566 PART)

REPTG SALES BY BROAD HOSE LINES . •

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADOL DETAIL FOR LINE 180. .

ALL FOOTWEAH
MEN'S AND SOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

200 ! CURTAINS-DRAPERIES-DRY GOODS.
300
500
520

1«0
140
1U2
1«3

160

160
160
161
163
16«
165
168
172
173
1711

176

160
280
520

SPORTING-kECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

Estab

lishments

(number)

CHILDREN'S' INFANTS' WEAR
STORES (SIC 56U)

REPTG SALES BY BROAD MOSE LINES

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR

>REPTG AOOL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADOL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXL. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HAf^DBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

I

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

MISCELLANEOUS APPARELi ACCESSORY
STORES (SIC 569)

FURNITURE. HOME FURNISHINGSi
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS

Sales

($1,000)

586

386

2

1 499

3 431

(D)

200
3 033

Percent

of sales

accounted

for by the

specified

merchandise

line

606
466
603
348
512

(01

(D)

(D)

53

1 716

1 392

162

730
159
(0)

(0)

311 I

131 I

647
(0)

(0)

24
113
(0)

(0)
(0)

(Dl

(D)

(Dl
(0)

(0)

64 666

46 862

(01

(Dl

(01
(Dl

(XI

100.0

(Dl

5.8
88.4

100,0
94.5
23.1
51.7
19.6

(D)

(01

(01

1.5

(XI

100.0

11.6

100.0
21.8
(01

(Dl

85.7

100.0
86.3
49.4
(01
(01
1.8
8.6
(Dl
(01

(01
(01

040
100
120
140
160
180
200
220
240
260
280
300
320
340
420
480
500
520

Kind of business and merchandise line

020
200
220
240
260
280
300
320
340
480
500
520

200
\
220
240

240
240
243
244
245
246
247

250
280
300
320
340
480
500
520

(XI

100.0

(01

FURNITURE, HOME FURNISHINGS,
EQUIPMENT STORES--CONTINUED

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-ORY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 571)

Estab

lishments

(number)

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
CURTAINS-ORAPERIES-ORY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MOSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

'REPTG ADOL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS' SOFT SURFACE
FLOOR COVERINGSi HARD SURFACE
N0NH0U5EH0LD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MOSE LINES

200 CURTAINS-DRAPERIES-DRY GOODS
240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FURNISHINGS
340 ' LUMBER-BUILDING MATERIALS
520 I

NONMERCHANDISE RECEIPTS

1

1

1

2

2

1

94
305
265
179
15
33
15
15
7

1

45
132

Sales

($1,000)

(D)
(D)
(D)

(0)
(01

(01

539
14 222
25 734
2 509

107
140
195
375
(01

(01
227

1 649

368



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-421

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business anil merchandise line
Estab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

lor by I he

specified

merchandise

line

Kind ol business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

DRAPERYi CURTAINi UPHOLSTERY
STORES (SIC 57141

REPTG SALES BY BROAD MDSE LINES

CHINAi GLASSWARE! METALWARE
STORES (SIC 57151

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719]

010
140
160
180
200
220

220
220
22«
225
226
227

210
260

260
260
264
265

280
300
320
340
420
500
520

020
100
120
140
160
220

220
220
224
225
226
227

240
260

260
260
264
265

REPTG SALES BY BROAD MOSE LINES

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL

REPTG SALES BY BROAD MDSE LINES • •

MEALS-SNACKS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . •

OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RADIO-TV-MuSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER K 11 CHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION E(JUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

TIRES-BATTEKIES-ACCESbORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

RADIOi TELEVISION STORES (SIC 5732)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-ToBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
;MAJ0R APPL.-RADIO-TV-MublCAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

141

93

1

1

1

1

9
81

59
59
58
36
30

1

108

(D)

486

(0)

8 682

(D)

(0)

(0)

(D)

(0)
5 599

5 706
4 255
3 305

j

698 !

(Dl i

(Dl

(D)

1 293

3 755
1 193

ID)
ID)

(Dl

(01

(D)
353
(01

(Dl
403

2 017

(D)

(D)

(D)
(D)

(D)

1 783

2 004
1 773

366
1 263

(D)
(Dl

(D)
ID)

ID)
(01

(D)
(Dl

(X)

100.0

(XI

100.0

100.0

(Dl

(D)

(D)

(0)
(Dl

64.5

100.0
74.6
57.9
12.2
(01

(D)

(01

14.9

100.0
31.8
(01
(0)

(D)

(Dl
(01

4.1
ID)

(Dl
4.6

100.0

(Dl

(Dl

(Dl

(Dl

(Dl
88,4

100.0
88.5
18.3
63.0
(Dl
ID)

ID)
(D)

100.0
(0)
(Dl

(Dl

300
420
500
520

220
260
500
520

220

220
220
231
232
233
234

500
520

RADIO, TELEVISION ST0RES--C0NT I NUED

SPORTING-RECREATION EQUIPMENT
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD lOS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220
220
228
229
231
232
233
234

260
520

020
040 1

060
080
100

[

120
160
180
220 ;

280
300

t

380
400
420
480
500
520

'REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD I OS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

KITCHENWARE-HOME FURNISHINGS.
NONMERCHANDISE RECEIPTS . . .

EATING. DRINKING PLACES (SIC 58 1

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(D)
(Dl

(Dl

(D)

2 014

1 398

1 368
(D)
(D)

(Dl

(D)

(Dl

(Dl
(Dl

(X)

100.0

97.9
ID)

ID)

(0)

307



7F-422 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-(Con.
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATING PLACES (SIC 58121

TOTAL

RESTAURANTS! LUNCHROOMS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES i •

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS - . . . .

CIGARS-CIGARETTES-TOBACCO

REFRESHMENT PLACES (SIC 5812 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES • •

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART]

TOTAL

DRINKING PLACES (ALCOHOLIC
BEVERAGES! (SIC 5813)

DRUG STORES I PROPRIETARY STORES
(SIC 59 PART 591]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
080 PACKAGED ALCOHOLIC BEVERAGES.
100 CIGARS-CIGARETTES-TOBACCO .

362

38
362
58
23
91
5

1

3
15
1

1

10
33

32
183
14
8

50
6
1

1

1

1

7
1

9
It

2
21

1

6

387

273

57
I

1«9
,

20 971

208
19 537

373
168
297
(Zl

(D]
(2]
97
(D]

(D]

(0)
2t0

(D>
"too

(D)

(Dl

8 0«2

37 "t

6 91l(

83
33
169

7
(Dl

(D)

(Dl

(01
(Dl

(01

148
(D]

a« 121

33 339

287
1 625

(Dl

1 522

100,0

1.0
93.2
1.8
0.8
l.U
(Zl

(Dl
(Zl
O.S
(Dl
(Dl
(01
1.1

100.0

(Dl

97.1
(Dl

(D)

100.0

4.7
86.0
1.0
O.U
2.1
0.1
(Dl
(Dl
(Dl
(Dl
(Dl

(D)
l.S
(Dl

0.9
4.9
(Dl
4.6

120
140
160
180
220
260
280
300

I

320
'

340 '

500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

DRUG STORESt PROPRIETARY STORES—CON.

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

PROPRIETARY STORES (SIC 591 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
040
080
100
400
420
500
520

140
160
180

OTHER RETAIL STORES
(SIC 59 EX. 591]

TOTAL

REPTG SALES BY BROAD MOSE LINES . <

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES' SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

273
7
5
1

14
30

1

148
57

20

7

25
24
2

173
20
9

30
22
25
15
91
29
58

101
50
58
33
10
22
49
22
134
151
160
187

227

170

6
12

170
5

2
1

1

20

132

78

20
17
16

27 502
(Dl
18

(Dl
71
(Dl

308
(Dl

(Dl

(Dl
1 466

(Dl

793

(01

69 523

367
110
(Dl

12 255
(01

(Zl
233
(01
117
(Dl

1 Oil
735
393
(Dl

(01
997
442
101
680
868
456

22 404
15 996
4 668
1 616

17 241

12 517

(01

71
12 239

(Dl

(Dl
(Dl

(Dl

(Dl

4 084

2 715

82.5
(01
0.1
(Dl

0.2
(01

0.9
(01

(01

(Dl
4.4
(01

(XI

100.0

202
299
81

100.0

0.5
0.2
(Dl

17.6
(01

(Zl
0.3
(Dl
0.2
(01
1.5
1.1
0.6
(01

(Dl

1.4
0.6
(01

1.0
1.2
0.7

32.2
23.0
6.7
2.3

100.0

(Dl

0.6
97.8
(Dl

(01
(Dl

(Dl

(01

(XI

100.0

7.4
11.0
3,0

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) No! applicable. (Z) Less than 0.05%.



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-423

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by,'

1
L, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ANTIQUE STORCSi StCONDHAMD
STORES—CONTINUED

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . <

PURNITURE-SLEEP EQUIP. -FLOOR COVERINGS<
KITCHENKARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS

ANTIQUE STORES (SIC 59321

TOTAL

SECONDHAND STORES (SIC 59331

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIEs ,

HAY-GRAIN-FEEO-FARM SUPPLIES ,

Ai.L OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS .

BOOK. STATIONERY STORES (SIC 59«

]

total'

BOOK STORES (SIC 591(21

total'

STATIONERY STORES (SIC 59113]

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

'REPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ALL OTHER MERCHANDISE

123

74

20
17
16
10
14
18
S
9
7
1

1

9
1

20
1

13
10

31
1B9
(Dl
29
46
57
(Dl
(0)

101
(Dl
670
(Dl

12B
(01

3 715

2 454

202
299
ei
(Dl

1B9
378
(D)
(01

57
(Dl

(01

(01
(Dl

670
(0)
(01
(Dl

(Dl

(Dl

(01

(Dl

(Dl

537

556
455
347
44
(01

(Dl
(Dl

(Dl

1.1
7.0
(01
1.1
1.7
2.1
(01
(01
(01

(Dl
24.7
(01
4.7
(01

(XI

100.0

8.2
12.2
3.3
(Dl
7.7
15.4
(Dl

(Dl
2.3
(Dl
(Dl

(Dl
(Dl

27.3
(Dl

(Dl
(01

(X)

100.0

100.0
(Dl
(Dl

(Dl

(Dl
82.4

100.0
81.5
62.2
7.9
(01

(Dl
(Dl

(01

520
520
521
522
523

020
040
100
120
140
180
200
220
260
300
320
340
400
420
440
460
480
500
520

020
040
100
120
140
150
180
220
260
300
320
340
380
400
420
440
460
480
500
520

STATIONERY STORES—CONTINUED

NONMERCHANOISE RECEIPTS ........
REPTG ADDL DETAIL FOR LINE 520
NONMERCHANOISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANOISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 5951

SPORTING GOODS STORES (SIC 59521

TOTAL

BICYCLE SHOPS (SIC 59531

TOTAL

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ......
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5959 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

(Dl



7F-424 South Atlantic-S.C. RETAIL TRADE-Merchandise Line Sales

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments witti payroll. For explanation of tables, including lines identified by^ , see "Description of tfie Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GARDEN SUPPLY STORES (SIC 5959 P4RT1

TOTAL

JEWELRY STORES I5IC 597]

TOTAL

FUELi ICE DEALERS (SIC 5981

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETIEb-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(JUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 59831

REPTG SALES BY BROAD MDSE LINES

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTIf.G-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOTTLED GAS DEALERS (SIC 5984)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS

193

13«

1

1

1

42
1

1

3
15
12
8
6
2

134
10
45

24 889

18 252

(0)

(D)

(Dl

(D)

574
(D)

(D>

(Dl
344
550
117
(Dl

(D)
15 807

(0)

470

3 815

2 535

(D)

(D)

(Dl
(D)

(Dl

(0)
2 420

(0)

46



RETAIL TRADE—Merchandise Line Sales South Atlantic-S.C. 7F-425

TABLE 4 South Carolina—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including tines identified by.^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

PET SHOPS (SIC 5999 PART)

TOTAL MERCHANDISE VENDING MACHINE
OPEflATORS (SIC 5311

OTHER (SIC 5999 PART)

total'
REPTG SALES BY BROAD MOSE LINES

020
010
100
520

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS .

NONSTORE RETAILERS
(SIC 53 PART*) DIRECT SELLING (HOUSE-TO-HOUSE)

ORGANIZATIONS (SIC 535)

MAIL-ORDER HOUSES (SIC 532)

TOTAL 21 (Dl (X)

4 591

2 791

(D)

860
1 310

(D)

(XI

100.0

(D)
30.8
'»6.9

(D)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Nonstore retailers, part of SIC maioi group 53. are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.



7F-426 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Virginia: 1963
[Includes only establishments witti payroll. For explanation of tables, including lines identified by.- k, see "Description of tfie Tables" in front]

Kind of business and merchandise line
Estab-

listiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADEi TOTAL . . .

REPTG SALES BY BROAD MDSE LINES

groceries-other foods
meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothingi exc. footwear . .

women 's-girls' clothingi exc. footwear.
all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep eouip. -floor coverings.
kitchenware-home furnishings
jewelky-optical goods
sporting-recreation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equiphenti machinery
hay-grain-feed-farm supplies
household fuels-ice
all other merchandise
nonherchandise receipts

22 612

15 771

H 990
« OttS

1 267
1 169
n 579
3 358
I 733
1 8611

1 622
1 202

693
381
902
too
168
782
129
89U
734
192
342
583
741
988
340

LUMBERi BLDG. MATLS. i HARDWAREi
FARM EOUIP. DEALERS (SIC 52)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAHETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
ISIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

'REPTG ADDL DETAIL FOR LINE 240
; FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE

13
4

1

13
15
29
2

29
21

126
131
223
45

221
460
621
28
41
83

207
50
27
95
125

4 589 446

3 910 419

850 806
199 788
24 906
135 294
69 018
156 743
130 783
244 523
75 422
64 195
114 137
118 591
53 948
36 265
28 862
56 600
129 593
667 414
230 Oil
132 895
40 984
55 417
54 441
147 345
92 316

260 987

196 242

()
(D)

(Dl

IZ)

(Z)

(Zl

(Dl

(Zl

112 t

3 965
1 595

i

3 198 I

(D)
1

2 092 I

26 858
!

109 856
1 882

521
I 996

37 446
1 484
1 164
1 132
2 319

(D)

(D)

(Dl

317
433

18 845
431
(Dl

(Dl

348
(D)

2 711

(XI

100.0

21.8
5.1
0.6
3.5
1.8
4.0
3.3
6.3
1.9
1.6
2.9
3.0
1.4
0.9
0.7
1.4
3.3
17.1
5.9
3.4
1.0
1.4
1.4
3.8
2.4

100,0

tO)
(Dl

(D)
(Zl

(Z)
(Zl

(Dl
(Zl

0.1
2.0
0.8
1.6
(0)
1,1

13,7
56,0
1.0
0.3
1.0

19.1
0.8
0.6
0.6
1.2

(Dl

(Dl

(Dl
0.5
0.7

100.0
2.3
(D)

(Dl

0.6
(01

4.3

340

340
340
341
342
343
344
345
346
347

,1 348
ij 349
! 351
! 352
! 353

354
. 356

440
460
480
500
520

200
240
260
320
340

340
340
356
357
358
359
361

420
480
500
520

LUMBER YARDS

—

CONTINUED

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORSi AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK ,

WALLBOARD ,

ASPHALT AND ASBESTOS PRODUCTS. . ,

PAINT-GLASS-WALLPAPER ,

HEATING AND PLUMBING EQUIPMENT , ,

METAL ROOFING AND SIDING , . . . ,

MASONRY SUPPLIES ,

INSULATION ,

PREFABRICATED BUILDINGS AND PARTS,
ALL OTHER BUILDING MATERIALS . .

FARM EQUIPMENT, MACHINERY ....
HAY-GRAIN-FEED-FARM SUPPLIES. . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

HEATING. PLUMBING EQUIP. DEALERS
(SIC 5221

TOTAL

REPTG SALES BY BROAD MDSE LINES

PAINTt GLASS. WALLPAPER
STORES (SIC 5231

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . . .

PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS . . . .

GLASS

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 5241

REPTG SALES BY BROAD MDSE LINES

148



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-427

TABLE 2. Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.' . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

HARDWARE STORES (SIC 52511

«EPTG SALES BY BROAD MDSE LII^ES

020
OVO
080
100
120
lUO
160
160
200
220
2«0
260
280
300
320

320
320
322
323
324

3t0
310
348
356

380
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSI^ETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR • .

WOMEN'S-GIRLS' CLOTHiNGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE,

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE.
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS ....

LUMBER-BUILDING MATERIALS . . . .

; REPTG ADDL DETAIL FOR LINE 340. .

.LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
' OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES . . .

FARM EOUIPMENTi MACHINERY . . . .

HAY-GRAIN-FEED-FARM SUPPLIES. . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
100
180
220
260
300
320
340
380
400
420
440
460
480
500
520

020
040
060
080
100
120
140

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*I

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

15
29
2

28
17
94
59

191
43
196
309

274
274
242
237
270

270

245
245
242
90

1

9
29
16
24
9

79
26

40 637

32
(Dl

(D)
(Dl

36
85
(D)
(Dl

IDI

1 835
669

2 541
95

1 595
21 571

35 721
19 320
3 455
2 595

13 273

8 916

32 367
7 558
5 048
2 515

(Dl

256
278
512
329
521
665
225

187



7F-428 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Virginia: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.^^.^.^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

DEPARTMENT STORES--CONT I NUED

320

320
320
321
322

340

3t0
31(0

348
356

400
420
440
500

500
500
501
502
503

520

HARDWARE.

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY .

ALL OTHER MERCHANDISE . . ,

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-S TAT I ONERr -PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
480
500
520

020
040
060
080
100
120
140

140
140
141
142

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH IVEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

503

399
112
25
73

350
298
313

121
121
117
90

10 242

212 955
10 153
5 921
4 002

(Dl

(D)
(D)

101

(D)

(D)

12 591
(Dl

21 952

389 316
21 353
7 892
7 734
4 749

17 479

421



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-429

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^. see "Description of the Tables" in front]

Kind of busines; and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

SEWINGi NEEDLEWORK STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS ,

FOOD STORES I SIC 511

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER POODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

OHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5111

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

[REPTG ADDL DETAIL FOB LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

500
500
508
516

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

•OHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS . . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER I PAPER PRODUCTS
ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

25

17

17

3 609

2 707

2 707
175
52

677
1 994
1 717

147
175
132
1311

26
113
IBl
113

119

233
119

3
306
34
7

112
116

1 633
27

2 279

2 279

2 098
2 098
1 941
1 794
1 735
2 058

150
50

647
1 938
1 683

147
176
132
134
26
113
181
41
48

233
49
3

300
34
7

111
lis

1 613

1 599
1 599
1 568

408

25

I 039

730

730

937 817

793 997
2 957

621
10 594
40 597
42 272

1 666
1 697

(Z)

(Dl

(Zl

(Dl

2 683
(Zl

IZ)

2 407
IZI
(Dl

3 830
IZI

(Z)
933
(Z)

28 462
IZI

770 596

884 549
745 395
220 505
64 868
46 494

413 534

2 561
(Dl

10 399
40 355
41 968

1 666
1 697

IZI

(Dl

(Zl

(Dl

2 683
(Zl

(Z)
2 407

IZI

(Dl
3 603

(Z)

(Zl
(Dl

IZI
28 094

821 620
28 057
21 761
6 424

(XI

100.

100.0

(XI

100.0

84.7
0.3
0.1
1.1
4.3
4.5
0.2
0.2
(Z)

(D)

(Z)

(Dl

0.3
IZI
(Zl

0.3
IZI
(Dl

0.4
IZI
(Zl

0.1
(Zl
3.0
(Zl

(XI

100.0

84.4

100.0
84.3
24.9
7.3
5.3

46.8

0.3
10)
1.1
4.4
4.6
0.2
0,2
IZI

101

(Zl

ID)
0.3
IZ)
(Zl

0.3
(Z)

(Dl
0.4
IZ)

IZ)
(D)

(Z)
3.1

100.0
3.4
2.6
0.8

Standard Notes: - Represents zero. (0) Withheld lo avoid disclosure.

Merchandise line detail withheld due to insufficient lepoiling.

(Z) (Z)

(NA) Not available

MEAT MARKETS (SIC 542 PARTI

020

020
020
021
022
023
024

080
100
120
500

500
500
516

REPTG SALES BY BROAD MDS^E LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
ALL OTHER MERCHANDISE

520 I NONMERCHANDISE RECEIPTS

FISH (SEAFOOD! MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

reptg addl detail for line 020. . .

020 (groceries-other foods
meats-fish-poultry

022 i produce (fresh fruits-vegetables i

.

FROZEN FOODS . .

ALL OTHER FOODS.
023
024

040 ,

080
!

100
120
300
500

500 [REPTG ADDL DETAIL FOR LINE 500.
500 [ALL OTHER MERCHANDISE

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE

508 PAPER. PAPER PRODUCTS.

020

020
020
021
023
024

040
080
100
120
280
400
480

FRUIT STORES' VEGETABLE MARKETS
(SIC 543)

CANDY, NUT, CONFECTIONERY
STORES (SIC 5441

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS- ICE

212

147

147

42
42
4
5

42

6 216

4 721

ID)

4 652
4 506
4 374

(Dl
(Dl

76

(Dl

IDI
(01

(Dl

(Dl

(Dl

(Dl

1 950

1 658

1 574

1 641
1 557
1 360

(0)

(Dl

58

(Dl

(Dl
17

(D)
(D)
(Dl

101

(Dl

(Dl

(XI

100.0

(01

100.0
99.0
94.0
(Dl
(Dl

1.6

(Dl

IDI
(Dl

(Dl

100.0
(Dl

(Dl

(XI

100.0

94.9

100.0
94.9
82.9
(0)

(Dl

3.5

(Dl

(Dl

1.0
(Dl

(Dl
(Dl

100.0
(Dl
(Dl

2



7F-430 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishirents

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

500

500
500
508
516

520

020

020
020
021
023
024

0«0
080
100
120

020
0"tO

060
100
500

020

020
020
023
02H

040
060
100

CANDYi NUT, CONFECT lONERV
STORES--CONTINUED

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

all' OTHER MERCHANDISE
PAPER I PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DAIRY PRODUCTS STORES (SIC 545)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET IC5-DRUGS-HEALTH NEEDS-CLEANERS

RETAIL BAKERIES (SIC 546)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETVES-TOBACCO
ALL OTHER MERCHANDISE

RETAIL BAKERIES, MANUFACTURING
(SIC 5462)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO

RETAIL BAKERIES, NONMANUFACTURING
(SIC 54631

EGG AND POULTRY DEALERS
(SIC 549 PART)

OTHER FOOD STORES (SIC 549 PART)

TOTAL

104
104

1

87
104

I

27
27
23

308

880
233
12

221

(Dl

8 478

7 248

(D)

6 918
6 636

(01

(01
3 383

(0)

(D)

(0)

(Dl

4 345

4 096
232
(D)
(0)

(01

5 679

4 017

3 816

4 017
3 816 !

6
3 811

(D)
(D)

(D)

100.0
26.5

(D)

100.0
95.9
(D)

(Dl
48.9

(Dl

(01

(D)

(D)

100.0

94.3
5.3
(D)
(D)
(D)

(XI

100.0

95.0

100.0
95,0
0.1

94.9

(D)
(D)
(D)

020
040
060
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
220
300
340
380
400
420
440
460
480
500
520

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDVIARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT, MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS,
FRANCHISED (SIC 551)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT, MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES, . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100 CIGARS-CIGARETTES-TOBACCO
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

300 SPORTING-RECREATION EQUIPMENT
340 LUMBER-BUILDING MATERIALS
380 AUTOMOBILES-TRUCKS

380 JREPTG ADDL DETAIL FOR LINE 380
380

I
AUTOMOBILES-TRUCKS

381 I NEW PASSENGER CARS, RETAIL
382 ' NEW PASSENGER CARS, WHOLESALE
383

I

NEW COMMERCIAL VEHICLES, RETAIL. . . .

384 , NEW COMMERCIAL VEHICLES, WHOLESALE . .

385 ' USED PASSENGER CARS, RETAIL
386 ' USED PASSENGER CARS, WHOLESALE . . . .

387
,
USED COMMERCIAL VEHICLES

388 I ALL OTHER POWERED ROAD VEHICLES. . . .

400 AUTO FUELS-LUBRICANTS

400 'REPTG ADDL DETAIL FOR LINE 400
400 'auto FUELS-LUBRICANTS
401 i GASOLINE
402 ' OTHER AUTOMOTIVE FUELS
403 f MOTOR OIL-GREASES-OTHER OILS

1 723



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-431

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^j^-^-^^-^. see "Description of the Tables" in front]

Kinc) of business and mercfiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tot by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

120

«20
420
U21
1122

«23
«2«

itUO

U60
ueo
500
520

520
520
527
528

3B0

380
380
381
382 '

383
38«
385 i

386
387
388

KOO

400
400
401
403

420
420
421
422
423
424

520

520
520
527
528

040
100
380

380
380
381
382
383
385
386
387

DOMESTIC CAR DEALER5--C0NT I NUED

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS I INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES;
PARTS' RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EOUIPMENTi MACHINERY
HAY-SRilN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADOL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER (JONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL
NEW PASSENGER CARSi WHOLESALE
NEW COMMERCIAL VEHICLESi RETAIL. . . .

NEW COMMERCIAL VEHICLESi WHOLESALE . .

USED PASSENGER CARSi RETAIL
USED PASSENGER CARSi WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS. ...
NEW PASSENGER CARSi RETAIL . . . .

NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLESi RETAIL. .

USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

USED COMMERCIAL VEHICLES

466



7F-432 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab-

listiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

260
280
300
320
340
380
1*00

«00
UOO
UOl
«03

«20

«20
U20 '

126
427 I

U28
U29

;

U31
432 .

433
434
435
436

440
480
500
520

520
520
524
525
526

TIREi BATTCRV. ACCESSORV
DEALERS—CONTINUED

KITCHENWARE-HOKE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS • (

NEW AUTO TIRES-TUBES SOLD TO DEALERS ,

NEW TRUCK-BUS TIRES SOLD TO USERS. . ,

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLO TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . ,

RETREAD TRUCK-BUS TIRES SOLD TO USERS
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES ,

FARM EQUIPMENT! MACHINERY .

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520. , . • .

NONMERCHANDISE RECEIPTS .

BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. ,

OTHER NONMERCHANDISE RECEIPTS. . . . <

HOME AND AUTO SUPPLY
STORES (SIC 553 PART]

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
160
160
200
220
240
260
280
300
320
340
380
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN -S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

[REPTG ADDL DETAIL FOR LINE 400.
[AUTO FUELS-LUBRICAiMTS
[ GASOLINE
[ OTHER AUTOMOTIVE FUELS . . . .

t MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420 ,

426
427
428
429
431
432
433
434 '

436
;

440
480

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLO TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE . . .

167
167
132
139
73
76
55
103
65
71
41
114

2
1

61
146

90
90
67
62
76

214
ID)

(Dl

416
(D)

(D)
1 151

6 271
457
400
65

37 782

33 998
26 993
5 320
9 353
1 784
3 028

903
3 239

698
1 523

169
846

ID)

ID)

(D)
3 826

24 102
2 585
1 341

348
908

12 969

(Dl

(D)

(01

(I
ID)
(D)
12

IZ)

3 685
(0)
615
(D)

1 501
1 025

213
(D)

347

4 853
265
185
ID)

(0)

3 797

12 056
3 612
1 270
1 387

72
107
(D)

351
41
(D)
350

65
(D)

0.5
10)

10)
0.9
(D)
(D)

2.4

100.0
7.3
6.4
1.0

79.6

100.0
79,4
15.6
27.5
5.2
8.9
2.7
9.5
2.1
4.8
0.5
2.5

(D)

ID)

(0)
8.1

100.0
10.7
5.6
1.4
3.8

100.0

(D)
(D)
(D)

(D)
10)

ID)
0.1
IZ)

28.4
ID)
4.7
(D)

11.6
7.9
1.6
(D)
2.7

100.0
5.5
3.8
10)

(0)

29.3

100.0
30.0
10.5
11.5
0.6
0.9
(D)

2.9
0.3
(D)
2.9

0.5
(D)

HOME AND AUTO SUPPLY
ST0RE5--C0NTtNUED

500
520

520
520
524
525
526

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

530..REPTG ADDL DETAIL FOR LINE
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

020
040
060
100
140
240
300
380
400
420
500
520

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT . . . . <

AUTOMOBILES-TRUCKS >

AUTO FUELS-LUBRICANTS ^

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

AIRCRAFT' BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
140

j

300

300
300
308
309
311
312
313
314

380
400

400
400
401
403

420
500

500
500
505

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .....
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
SPORTING-RECREATION EQUIPMENT . . .

kREPTG ADDL DETAIL FOR LINE 300
(sporting-recreation EQUIPMENT

OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS' INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
CAMP TRAILERS-TRAVEL TRAILERS.

520
j

NONMERCHANDISE RECEIPTS

520 ,

520
527
531
532 I

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
STORAGE AND DOCKING SERVICES .

OTHER NONMERCHANDISE RECEIPTS.

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

040 MEALS-SNACKS. . .

060 ALCOHOLIC DRINKS.

74
32

31
31
7

141

93

65

53

715
527

6 095
520
(D)

ID)
424

28 262

(D)

(D)

(D)

(D)

(D)
(D)

6 386
562
86
(D)

20 713
343

1



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-433

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^.^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by Ihc

specified

merchandise

line

240
380
400
500

500
500
504
505
507

520

520
520
531
532

HOUSEHOLD TRAILER DEALERS—CONTINUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
AUTOMOBILES-TRUCKS
AUTO. FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. . . .

CAMP TRAILERS-TRAVEL TRAILERS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

, REPTG ADDL DETAIL FOR LINE 520
'NONMERCHANDISE RECEIPTS

STORAGE AND DOCKING SERVICES
OTHER NONMERCHANDISE RECEIPTS. . . . .

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
ISIC 55 PART 55U1

REPTG SALES BY BROAD MOSE LINES

020
040
060
OBO
100
120
140
160
180
220
240
260
280
300
320
340
380
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C0SHETICS-DRUG5-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
HAjOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

, REPTG ADDL DETAIL FOR LINE 400.
(AUTO FUELS-LUBRICANTS

GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

440
460
480
500
520

520
520
527
528

020
040

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SuPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

, REPTG ADDL DETAIL FOR LINE 520.
.NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELi ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS . . .

MEALS-SNACKS

2

1

1

53

51
51
51
9

3 480

2 353

675
323
32
43

630
46
6
1

4
2

1

3

2
22
5
6
14

2 353

192
192
187
211
986

1 846

1 732
1 732

771
246

1 602

149
124

1 239

1 180
1 180
1 125
314

1 713

1 295
I

5J

(Dl

(Dl

(Dl

(Dl

20 188
20 104
19 381

667
58

68

3 140
68
(Dl
(Dl

340 855

252 398

4 191
2 837

278
(Dl

2 497
(Z)

(Zl
(Dl

(Zl

(Dl

(Dl

(Zl

(Dl
135
(Zl

IZI
257

207 023

235 038
194 365
173 785

7 994
12 641

21 937

191 335
20 409
5 190
1 014

14 201

(Zl

(Zl
1 725
565

10 425

137 532
9 859
8 007
1 861

264 403 !

217 647

(Zl

(Dl

(Dl

(Dl
(Dl
(01

100.0
99.6
96.0
3.3
0.3

0.3

100.0
2.2
(01

(01

100.0

1.7
1.1
0.1
0.1
1.0
(Zl

(Zl
(Dl

(Zl

(Dl

(Dl

(Zl
(Dl

0.1
(Zl
(Zl

0.1
82.0

100.0
82.7
73.9
3.4
5.4

8.7

100.0
10.7
2.7
0.5
7.4

(Zl

(Zl
0.7
0.2
4.1

100.0
7.2
5.8

(XI

100.0

(Zl
(Dl

100
120
140
160
180
200
220
240

I

260
280
300
320
340
380
400
500
520

120
140
160
180
200
220
280
300
320
340
500
520

120
140

142
143
144
145

APPARELi ACCESSORY STORES—CONTINUED

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENis-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLSi CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

HEN'S. BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561i 5671

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

REPTG SALES BY BROAD MOSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140 (REPTG ADDL DETAIL FOR LINE 140. . .

140 JmEN'S-BOYS' clothing. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS

146 { OTHER MEN'S CLOTHING

160 ! WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
163
164
165
168
172 t

173 .

174
176

180
200
220
280
300
320
340
500
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1

68
601
859
697
138
11

30
35
155
48
16
3

1

1

92
148

10
258
39
129

345

253

10
253

240
240
89
194
188
178
224

125
1

5
44
26

1

1

(Dl
998

59 713
102 587
45 401
4 162

(Zl
272
(Dl

1 270
172
(Zl

(Zl

(Dl

(Dl
981

1 528

56 051

44 320

(Zl

39 759
1 191
2 458

(Dl
(Zl
453
(Dl

(Dl
(Dl

(Dl

161
I

54 061

42 845

(Zl
36 327

41 495
36 989
2 970

16 458
5 401
1 480

10 750

(Dl

8 657
818
(Dl

(Dl
7

(Dl
357
184
120

7
21

(Dl

(Dl

(Zl

453
(Dl

(01
(Dl

(01

(Dl

(01

0.5
27.4
47.1
20.9
1.9
(Zl

0.1
(Dl

0.5
0.1
(Zl

(Zl

(Dl

(Dl

0.5
0.7

100.0

(Zl

89.7
2.7
5.5
(Dl

(Zl
1.0
(Dl

(Dl

(Dl

(01

0.4

(Zl
89.5

100.0
89.1
7.2

39.7
13.0
3.6

25.9

(Dl

100.0
9.4
(Dl

(Dl
0.1
(Dl

4.1
2.1
1.4
0.1
0.2

(Dl

(01

(Zl

1.1
(Dl

(Dl
(Dl

(Dl
(Dl

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-434 South Atlantic-Va. RETAIL TRADE—Merchandise Line Sales

TABLE 2. Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

CUSTOM TAILORS (SIC 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

l«0
140
1«3
114
1U5
146

160
160
iva
173

180
520

.REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS

;
OTHER MEN'S CLOTHING . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

'REPTG ADDL DETAIL FOR LINE 160
; WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
, DRESSES
> COATS-SUITS

ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

020
120
140
160
180
200
220
240
260
260
300
320
340
500
520

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3. 5581

TOTAL ,

REPTG SALES BY BROAD HOSE LINES . ,

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS" CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

WOMEN'S READY-TO-WEAR STORES (SIC 5521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

140 MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

140 ; REPTG ADDL DETAIL FOR LINE 140
140 .MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

142 BOYS' CLOTHING
143

;
MEN'S TAILORED OUTERWEAR

144 , OTHER MEN'S OUTERWEAR
145 . MEN'S HATS
146 • OTHER MEN'S CLOTHING

150 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

15otREPTG ADDL DETAIL FOR LINE 160
160 >OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
161 - CHILDREN. S-INFANTS' WEAR
153 ' MILLINERY
154

;
HOSIERY

165 , LINGERIE
158 ' »OMEN'S SPORTSWEAR .

172 ' DRESSES
173 , COATS-SUITS
174 • HANDBAGS
175 ' FURS
175 ; OTHER WOMEN'S-GIRLS. CLOTHING-ACCESS..

180 ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FUFJNISHINGS
280 JEWELRr-OPTICAL GOODS
300 SPORTING-RECREATION EQUIPMENT

443

342

25
41

34
34
25
10
11
2

25

342

296
295
85
117
192
252
257
292
274
154
47
123

54
15
1

7

5
55
2

1 432

1 475
1 432
1 085

74
17

257

(Dl

(D)
(01

(Dl

ID)

(D)

(Dl

560



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-435

TABLE 2 Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

APPARCLt ACCESSORY. OTHER SPEC.
STORES--CONTINUED

WOriEN'S-GIRLS' CLOTHIIMG. EXC. POOTHEAR.

160
160
161
163
164
155
166
172
173
17U
176

180
200
240
260
2S0
320
340
500
520

REPT.S ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILOREN'S-INFANTS* WEAR
MILLINERY
HOSIERY
LINGERIE
bOHEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESSi

.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS '

ALL OTHER MERCHANDISE '

NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 5681

160
160
175

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
FURS

NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140

140
140
142
143
144
145
146

160
150
161
163
164
165
168
172
173
174
175
175

180
200
220
240
260
280
300
320
340
380
400
500
520

GROCERIES-OTHER FOODS ...
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE
MEN'S-BOYS' CLOTHING. EXC.
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR ,

OTHER MEN'S OUTERWEAR. . ,

MEN'S HATS
OTHER MEN'S CLOTHING . . ,

140. . .

FOOTWEAR

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

.REPTG ADDL DETAIL FOR LINE 160
•WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

238

2
1

1

27
234

145
145
127
U9
119
91
133

147
147
90
54
99
114
133
140
119
77
12
88

184
108

5
19
26
35
18
13
1

1

1

35
23

5 495

5 64S
4 659

562
82

212
559

1 524
749
306
198
475

(Dl

228
(01

25
107
(01

(0)

(01
ID)

1 184
1 094
1 094

49 424

(D)

(0)

(01
(D)

17 398

21 709
9 256
1 544
3 431
2 012

405
1 893

21 533

22 913
9 817
1 044

222
435
928

1 987
2 52S
1 717
327
74

523

056
620
IDI

125
196
249
43
31
(D)
(D)

(D)

288
351

76.4

100,0
82.5
10,0
1,5
3.8
9.9

27.0
13.3
5.4
3.5
8.4

IDI

2,7
101
0,3
1,3
ID)
10)

ID)
10)

100.0
92,4
92.4

(XI

100.0

(Dl

(0)
(Dl
(Dl

35.2

100.0
42,6
7,1
15,8
9,3
1,9
8.7

43.6

100.0
42.8
4.6
1.0
1.9
4.1
8,7
11,0
7.5
1,4
0,3
2,3

10,2
7,3
IDI

0,3
0.4
0.5
0,1
0.1
(Dl
(Dl

(D)
0.6
0.7

SHOE STORES I SIC 5651

TOTAL

120
140
160
180
200
300
500
520

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
SPORTING-RECREATION EQUIPMENT , , . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HEN'S SHOE STORES (SIC 556 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 556 PART)

TOTAL ...

REPTG SALES BY BROAD MDSE LINES .

160
I
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

180
j
ALL FOOTWEAR

180 'all FOOTWEAR.
REPTG ADDL DETAIL FOR LINE 160.

MEN'S AND BOYS' FOOTWEAR
182 i WOMEN'S AND GIRLS' FOOTWEAR,

CHILDREN'S AND INFANTS' FOOTWEAR

500
520

140
150
180

180
180
181
182
183

200
300
500
520

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 565 PART)

FAMILY SHOE STORES (SIC 566 PART)

REPTG SALES BY BROAD MDSE LINES ,

MEN'S-BOYS' CLOTHING' EXC, FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR

,

REPTG ADDL DETAIL FOR LINE 180. . . . ,

ALL FOOTWEAR
,

MEN'S AND BOYS' FOOTWEAR ,

WOMEN'S AND GIRLS' FOOTWEAR ,

CHILDREN'S AND INFANTS' FOOTWEAR . . ,

CURTAINS-DRAPERIES-ORY GOODS
SPORTING-RECREATION EQUIPMENT . . . . <

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

365



7F-436 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a,a,^a,^a. see "Description of the Tables" m front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CHILDREN'Si INFANTS' WEAR
STORES (SIC 55U1

MISCELLANEOUS APPAREL i ACCESSORY
STORES (SIC 569)

020
OUO
100
120
lUO
160
leo
200
220
240
260
2B0
300
320
3«0

!

380 I

UOO <

U20
I

««0
iteo

500
520

020
OUO
100
120
110
160
180
200
220
240
260
280
300
320
340
380
420
480
500
520

020
040
100
120
140
160
180
200
220

FURNITURE! HOME FURNISHINGSi
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SN'ACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-SATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSnETICS-DRUGS-HEALTH HEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRt-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ...

FURNITURE STORES (SIC 5712)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER POODS • .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS- CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

70



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-437

TABLE 2 Virginia: 1963-Continued

(Includes only establishments with payroll. For explanation of tables, including lines identified by,i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

260

280
300
320
310
«00
U20
tUO
U80
500
520

220 I

220
224
225
226
227

I

2«0
260

260
260
261
265

300
320
3«0
«20
500
520

220

220
220
221
228
229
231
232
233
234

280
300

HOUSEHOLD APPLIANCE ST0RES--C0NT 1 NUED

KITCHENW4RE-H0HE FURNISHINGS

260 I REPTG ADDL DETAIL FOR LINE 260. .

260 I KITX:HENIIARE-H0ME FURNISHINGS. . .

Zbtt SMALL ELECTRICAL APPLIANCES. . .

265 1 ALL OTHER KITCHENWARE-HOUSEWARES

JE*ELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIEs .

FARM EOUIPMENTi MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANOISE RECEIPTS . . .

RADIO. TELEVISION STORES (SIC 5732)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

mO MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

REPTG ADOL DETAIL FOR LINE 220. ...
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. .

RECORDS-TAPES-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS

, REPTG ADDL DETAIL FOR LINE 260. ...
i KITCHENWARE-HOME FURNISHINGS
' SMALL ELECTRICAL APPLIANCES
! ALL OTHER KITCHENWARE-HOUSEWARES . .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MUSIC STORES (SIC 5733)

110
180
220
260
280
300
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

RECORD SHOPS (SIC 5733 PART)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

180

53

1

1

93

86
86
49
86
51
14

8
32

31
31
28
6

1

2
1

1

7
33

2 984

17 065
2 700
2 394

306

(D)

(Dl
(0)

397
ID)
(0)

(D)
64
38

1 293

18 059

12 746

(0)

(D)

10 653

11 864
9 883
2 518
6 747

430
182

564
(01

5 158
364
313
51

(Dl

(01

(D>

(0)
49

809

04



7F-438 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^..^.^.^.^.^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

500
520

020
OUO
060
080
100
120
lUO
ISO
220
260
300
380
UOO
«20
1480

500
520

020
OUO
060
080
100
500
520

020
0«0
060
080
100
120
1«0
160
200
220
260
280
300
320
340
UOO
«80
500
520

020
0«0
060
080
100
500

EATING PLACES--C0NT1NUED

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

RESTAURANTSi LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. • . •

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PARTI

TOTAL

REPTG sAlES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE

1«5
26

1 sen

251
1 58«

688
210
499
29

1

2
2
12
8
1

19
2
3

88
21

1 8«0
242

161 654

117 504

2 778
100 812

8 495
1 641
1 982

87
(0)
(D)

(Dl

(Z)

(Z)
(D)

403
(Dl

(Zl
1 029

(D)

21 954

(Dl
21 561

54
(Dl

153
(0)

ID)

744



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-439

TABLE 2. Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
ouo
060
oeo
100
120
ito
160
180
200
220
2tt0

260
280
300
320
310
380
UOO
1420

UltO

«60
V80
500
520

020
0«0
080
100
120
140
160
180
200
220
2«0
260
280
300
320
310
380
"too

420
UUO
U80
500
520

020
OHO
150

proprietary stores isic 591 part)

total'

OTHER RETAIL STORES
(SIC 59 EXt 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOT«EAR .

«OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNiSHINGS
JEWELkY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES ISIC 5921

TOTAL

ANTIQUE STORES. SECONDHAND
STORES ISIC 593)

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES ISIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

sua



7F-440 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j . see "Description of the Tables" in front]

Kind of busmess and merchandise line
Estab-

lishments

(number)

Sales

{$1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

BOOK ST0R[:5--C0NT INUED

300 SPORTING-RECREATION EOUIPMENT
500

j
ALL OTHER MERCHANDISE i . . .

500
500
508
512
513
514
515

1 REPTG ADDL DETAIL FOR LINE 500

I
ALL OTHER MERCHANDISE
COMMERCIAL STAT lOfJERY-OFF I CE SUPPLIES.
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MEirCHANDISE

520 NONMERCHANDISE RECEIPTS

520 > REPTG ADDL DETAIL FOR LINE 520.
520
521

; NONMERCHANDISE RECEIPTS
PRINTING TO ORDER.

STATIONERY STORES (SIC 59131

TOTAL

020
040
060
080
120
140
160
180
280
300
320
400
500
520

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT ....
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

BICYCLE SHOPS (SIC 59531

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

107

73

170

124

(Dl
2 679

2 452
2 348

(Dl

113
2 050

•J«

117

(Dl

(Dl

(Dl

(01

30
13

(01
(01

(01
55
31
72
le

778
(Dl

25
227
ISO

7 317

(Dl

487

(01

50 240

41 844

(Dl

92.1

100.0
95.8
(D)
4.6

83.6

4.8

(D)

100.0
(01
(01

020
040
080
100
120
140
150
180
220
260
300
320
340
400
420
440
460
480
500
520

100.0

0.5
0.2
(01
(01

(01

1.0
1.5
1.3
0.3

86.4
(D)
0,5
4.1
2.7

(XI

100.0

(XI

100.0

(X)

100.0

020
040
100
120
140
180
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
120
140
160
180
200
220

HAY. GRAIN. FLED STORES—CONTINUED

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.5-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION E(JUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . i

GROCERIES-OTHER FOODS .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-SOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EdUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5959 PARTI

TOTAL

JEWELRY STORES (SIC 597

1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .........!
MEALS-SNACKS I

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS . i

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR '

CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

240 I FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

61 1

21
i

124
6
10
25

2 151
(D)

(D)
IZ)

(D)
51

(01
(01

(01

(Dl

(Dl

1 905
318
517
259
188

34 770
307
173
543

122



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-441

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

JEWELRV STORES--CONTINUED

260
260

280
280
281

;

262
283
26U
265 ;

266

300
500
520

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GCODS . . . .

FSEPTS ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONHERCHANDISE RECEIPTS . . .

520
520
529

REPTG ADDL DETAIL FOR LINE 520.
' NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

020
0«0
100
120
200
220 !

240
260
300
320
3U0
380
VOO
U20
UUO
460
480

!

500
520

020
040
100

;

120
200
220
300

I

320
340
380
400
420
440
460
480
500
520

FUEL. ICE DEALERS (SIC 5961

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-sr^ACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPOKTING-RECREATIJN EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

COAL AND WOOD DEALERS ISIC 5982 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ICE DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

112
241

227
227
222
190
214
152
213
29

31
47

214

208
(NA)
208

467

337

8
1

1

36
1

1

2
9

28
1

41
21
2
10

337
16
52

1 486
18 237

23 707
17 234
3 492
2 359
6 798

985
3 013

567

113
539

2 899

22 432
(NA)

1 958

71 260

55 557

139
(Zl

(Z)
(Dl

(D)

1 000
(D)
(D)

(D)
98

1 879
(Dl

1 975
199
(Dl
(01

49 815
189
809

124



7F-442 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

220
260
280
300
500
520

CAMERAi PH0T0GI5APHIC SUPPLY
STORES (SIC 5996)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENHARE-HOME FURNISHINGS. . • .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANOIse RECEIPTS

GIFTi NOVELTYt SOUVENIR SHOPS
(SIC 59971

OPTICAL GOODS STORES (SIC 5998)

TOTAL

REPTG SALES BY BROAD MDSE LINES •

TYPEWRITER STORES (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

LUGGAGE I LEATHER GOODS STORES
(SIC 5999 PARTI

235

3

020
100
140
160
180
220
2"tO

260
280
300
320
3«0
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

HOBBY I TOY I GAME SHOPS
(SIC 5999 PART)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS •

CIGAkS-CIGARETTES-TOBACCO ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

ALL OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS ,

RELIGIOUS GOODS STORES
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

PET SHOPS (SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

7



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-443

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963
Lynchburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i fc.. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specilied

merchandise

line

020
0«0
060
080
100
120
1«0
160
180
200
220
2^0
260
280
300
320
340
380
KOO
U20
KtO
U60
U80
500
520

RETAIL TRADE I TOTAL ....
.REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOT«EAR .

KOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

LUMBER. BLOG. MATLS.. HARDWARE.
FARM EQUIP. DEALERS (SIC 521

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

total'

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-5241

HARDWARE STORES (SIC 5251)

TOTAL

020
040
060
080
100
120
140

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*!

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR •

701



7F-444 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard IVIetropolitan Statistical Areas: 1963-contmued

Lynchburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified bya a.a.a. .a. .a, see "Description of the Tables" in front]

Kind of business and mercfiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

3«0

340
310
318
356

«00
«20
«U0
500

500
500
501
502
503

020
0«0
100
120
140
160
180
200
220
240
260
280
300
320
340
500
520

020
040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
400
420
440
460
480
500

DEPARTMENT STORES --C0NT I NUED

LUMBER-BUILDING MATERIALS

REPTG 4DDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERiALSi i . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-0RUG5-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHINGi EAC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LliMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-ClEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIHES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

(Dl

(D)

(Dl

(Dl

(Dl

(Dl
(Dl

463

548
453
173
(D)

IDI

(Dl

101

207
(Dl

141
(01

(Dl

51
305
59
35
175
(I
23
1S8
(Dl

601
(Dl

998

321
(Dl
(Dl
73
IDI

22
(Dl

(Dl

26
185
(Dl

B
(Dl

(Dl

(01

(Dl

(Dl

(Dl
(Dl

12
(Dl
30

(Dl

100.0
(Dl
(Dl
(Dl

(Dl
(Dl
(Dl
3.7

100.0
6.1
2.3
(01
IDI

(Dl

(XI

100.0

(01

7.7
(Dl
5.2
IDI
(01
1.9

11.3
2.2
1.3
6.5
IDI

0.9
7.0
IDI

22.3
(01

100.0

32.2
(Dl

(Dl
7,3
(Dl

2.2
(01
(Dl
2.6
18.5
(Dl

0.8
(Dl
(01
(Dl

(Dl

(01

(01
IDI

1.2
IDI
3.0

020
1

040
060
080
100
120 i

140 i

160 I

180
200

^

240
260
280 I

300 1

320
I

340
400
420
460
480 '

500
520

FOOD STORES (SIC 541

TOTAL
,

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN15-B0YS1 CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
090
100
120
140
160
180
200
240
260
280
300
320
340
400
420
460
480
500

500
500
508
515

520

iREPTG ADDL DETAIL FOR LINE 020. . .

[GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUI TS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN15-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPERi PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

MEAT AND FISH (SEAFOODl MARKETS
(SIC 5421

FRUIT STORES! VEGETABLE MARKETS
(SIC 5431
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RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-445

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-contmued

Lynchburg SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.- . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by I he

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CANOYi NUT. CONFECTIONERY
STORES (SIC 5441

OTHER FOOD STORES (SIC 545-549)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES

SROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS ....
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS ....

'REPTG AODL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

,
REPTG ADDL DETAIL FOR LINE 420

. TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . , .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

,
REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPAREL. ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

25 773

ID)

ID)

(01
(01

(01
(0)

(01

(0)

(01

141
42
(Dl

19 499
224

2 919
(01

779
1 000

62
10)

(D)
58
<DI

6 615

7 273
6 261
5 473

3S7
405

585

5 695
470
57
31

382

20
ID)
351

3 990
319
204
116

9 690

9 070

(01

55

(X)

100.0

(0)

(0)

(0)
(0)

(0)

(0)

(0)

(0)

(0)
0.5
0.2
(0)

75.7
0.9
11.3
(0)

3.0
3.9

100.0

0.8
(0)

(Dl

0.7
(0)

85.0

100.0
86.1
75.3
5.3
5.6

7.5

100.0
8.3
1.0
0.5
6.7

0.3
(D)
4.5

100.0
8.0
5.1
2.9

(0)

0.6

140
160
180
200
220
240
260
280
300
320
500
520

020
120
140
160
180
200
240
260
280
300
320
500
520

APPAREL. ACCESSORY ST0RES--C0NT I NUED

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 557)

140
140
142
143
144
145
146

160
150
151
163
164
165
168
172
173
174

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3' 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS c

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562]

TOTAL

WOMEN'S ACCESSORY' SPEC.
FURRIERS (SIC 553'

STORES'
5681

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

'REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

I REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

176k OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

(X) Not applicable. (Z) Less than 0.05%.

1



7F-446 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Lynchburg SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FAMILY CLOTHING STORt:S--CONT I NUED

ALL FOOTWEAR
CUKTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS^
KITCHENWARE-HOME FURNISHINGS
HARDWARE ,

ALL OTHER MERCHANDISE
,

NONMERCHANDISE RECEIPTS ,

SHOE STORES (SIC 5661

TOTAL ,

OTHER APPAREL 1 ACCESSORY STORES
(SIC 56Ui 5691

FURNITURE I HOME FURNISHINGS!
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITUREi HOME FURNISHINGS
STORES (SIC 571)

HOUSEHOLD APPLIANCE i RADIO-TV.
MUSIC STORES (SIC 572.5731

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-bNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEAlS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET I CS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS

5 1

19,
17

10 .

2 ,

M
1

\

2

81 .

30
10
30
2
1

"

!

1

123

72

16
72
21

27
1

283
25"t

ID)
(Dl

(Dl

(Dl

(Dl

(Dl

70
598
215
63
(Dl
(Dl

(01

(Dl

(Dl
86

Standard Notes: - Represents zero, (D) Withheld to avoid disclosure.

Merchandise line detail withheld due to insufficient reporting.

9 359

6 616

205
« 680
1 501

70
113
(Dl

(Dl
(01

(Dl

7 907

5 204

(Dl

1 567
228
(Dl

(Dl
iDl

(Dl

12.8
11.5
,01
(Dl
(D)

(Dl
(Dl
(Dl

100.0

1.6
37.4
51.8
1.5
(Dl
(Dl

(Dl
(Dl
(Dl

2.0

100.0

3.1
70.7
22.7
1.1
1.7
(Dl
(D)

(D)

(D)

(X)

100.0

(D)
87.8
«.4
ID)

(D)

(D)

(01

EATING PLACES--C0NTI NUED

500
520

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
500

DRINKING 1=UACES (ALCOHOLIC
BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET I CS-ORUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 5911

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
160
260
280
320
400
500
520

020
040
060
080
100
120

120
120
121
122
123

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN^S-GIRLS' CLOTHING. EXC. FOOTWEAR.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

REPTG ADDL DETAIL FOR LINE 120
'COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

140
160
260
280
320
400
500

j

520

020
040
080
100

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PART)

OTHER RETAIL STORES (SIC 59 EX. 591

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

(Dl

IDl

1 452

1 412

(Dl

113
1 273

(Dl

(01
(Dl

(Dl

4 647

39
356
101

37
487

3 499

4 647
3 499
1 016
1 669
825

IDl

(Dl

IDl

(Dl
IDl

IDl
63
(Dl

IDl

101

100.0

(Dl

8.0
90.2
IDl
IDl
(Dl

(Dl

39



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-447

TABLE 3 Virginia—standard Metropolitan Statistical Areas: 1963-continued

Lynchburg SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
mo
160
200
220
240
260
2B0
300
520
3«0
UOO
120
HUO
460
480
500
520

OTHCR RETAIL 5T0RES--C0NT I NUtD

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-80Y5' CLOTHINGi EXC. FOOTWEAR . .

*OHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APP,.. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN»ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

ANTIQUE STORESi SECONDHAND
STORES (SIC 593]

TOTAL

REPTG SALES BY BROAD MOSE LINES .

BOOKt STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD MDSE LINES .

2



7F-448 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Newport News-Hampton SMSA

[Includes only establishments with payroll. For explanation of tables. Including lines identified by .a.
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

RETAIL TRADEi TOTAL . . . . ,

REPTG SALES BY BROAD M13SE LINES i ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

FARM EOUIPMENTi MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

LUMBERi BLDG. MATLS.i HARDWAREi
FARM EQUIP. DEALERS (SIC 52

1

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBERi BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPLi-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-5211

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

225



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-449

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Newport News-Hampton SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by .a. . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES--C0NTI NU ED

180
200

200
200
201
202
203

220

220
220
221
222

240

2U0
2U0
211
2U2

260

260
260
261
262
263

280
300
320

320
320
321
322

310

3tO
3U0
3U8
355

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

; REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

; FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GI.A5SWARE
KITCHENWARE-HOUSEKARES
OTHER KITCHENWARE-HOME FURNISHINGS

JE«ELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

;
REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3«0. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

"too AUTO FUELS-LUBRICANTS . . .

«20

I

TIRES-BATTERIES-ACCESSORIES
UnO FARM EQUIPMENT. MACHINERY .

500

i

ALL OTHER MERCHANDISE . . .

500
600
501
502
503

520

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
500
520

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 542
4 003

39 506
2 759

(Dl

1 605
(D)

4 442

35 783
4 442
3 432
1 028

2 534

38 119
2 534

882
1 671

2 150

39 506
1 586

10)

1 307
(Dl

823
1 029

(Dl

(D)

(Dl

(Dl
(Dl

1 212

28 999
1 212

(Dl

(0)

(Dl
(01

(Dl

1 956

39 279
1 956

931
(01

(Dl

(Dl

236
346
(Dl
304
(01
(Dl
(D)

603
142
85

435
(01
(D)
302
(Dl
(D)

(Dl

3.7
9.6

100.0
7.0
(01

4.1
(Dl

10.7

100.0
12.4
9.5
2.9

5,1

100.0
6.6
2.3

5.2

100.0
4.3
(Dl

3.3
(Dl

2.0
2.5
(Dl

101

(Dl

(Dl
(Dl

2.9

100.0
4.2
(01

(Dl

(Dl
(01

(Dl
4.7

100.0
5.0
2.4
(Dl
(Dl

(01

020
040
060
080
100
120
140
150
180
200
220

!

240
250
280
300
320
340
400
420
480
500
520

3.9
5.7
(Dl

5.0
(Dl

(01
(01
9.9
2.3
1.4
7.2
(Dl

(Dl
5.0
(Dl
(01

(01

020
040
080
100
120
180
260
320
400
480
500
520

MISC. GENERAL MERCHANDISE STORES
(SIC 5391

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
HARDWARE
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
080
100
120
180
260
320
400
480
500

I

500
500
508
516

I

520

020.REPTG ADDL DETAIL FOR LINE
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
HARDWARE
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

(REPTG ADDL DETAIL FOR LINE 500.
> ALL OTHER MERCHANDISE
; PAPER' PAPER PRODUCTS
( ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

19

10

84
79

1

(Dl



7F-450 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Newport News-Hampton SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a..
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line

T

Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HEAT AND FISH (SE4F00DI MARKETS
<SIC 5U2)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FRUIT STORESi VEGETABLE MARKETS
(SIC 5U3)

CANOYt NUTi CONFECTIONERY
STORES (SIC SOitl

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020
020
0211

0«0
100
120
500

500
500
508
516

520

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSHET ICS-ORUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER 1 PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

OTHER FOOD STORES (SIC 545-549]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

AUTOMOTIVE DEALERS (SIC 55 EX. 55"t

)

REPTG SALES BY BROAD MDSE LINES

140
180
200
220
240
260
280
300
320
340
380
400
420
500
520

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • .

ALL FOOTWEAR
CURTAINS-DRAPERIES-CRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERs

180

128

49
30
2

1

27
1

768

(D)

514

357

(D>

181
124
124

(0)
(01

(0)

9

99
9

<DI

(Dl

874

786

786

57 156

51 727

(Dl

(D)
(D)

369
(2)
69
(D)

1 499
82
(Z)
(Dl

129
5 670
1 237
2 283

17 146

12 966

204
112
(Dl

(01
68
(Dl

(XI

(Dl

(01

100.0
68,5
66.5

(01
(01

(Dl

2.5

100.0
9.1
(Dl
(Dl

(01

(XI

100.0

100.0

(XI

100.0

(Dl
(Dl
(Dl
0.7
(Zl
0.1
(Dl
2.9
0.2
(Zl
(Dl
0.2
11.0
2.4
4.4

(XI

100.0

1.6
0.9
(Dl

(Dl
0.5
(01

GASOLINE SERVICE. STAT IONS--CONT I NUED

400

400
400
401
402
403

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . ,

MOTOR OIL-GREASES-OTHER OILS .

420 I TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

480
500
520

520
520
527
528

, REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

I

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELi ACCESSORY STORES (SIC 561

TOTAL

120
140
160
ISO
200
280
300
500
520

120
140
160
180
200
280
300

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORESi
CUSTOM TAILORS (SIC 561. 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

140
160
180
200
280
520

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 56B

I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

140 • REPTG ADDL DETAIL FOR LINE 140. . .

140 I
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

142 . BOYS. CLOTHING

124



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-451

TABLE 3 Virginia—standard Metropolitan Statistical Areas: 1963-continued

Newport News-Hampton SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^^^^.^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

160

160 ,

160
161
163
16t
165
168
172
17J
17U
175
176

180
280
520

WOMEN'S READY-TO-WEAR ST0RES--C0NT I NUED

WOMEN'S-SIRLS' CLOTHINSi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
HOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563' 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 565)

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER APPAREL' ACCESSORY STORES
(SIC 564' 569)

200
220
2tt0

260
3«0
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE' HOME FURNISHINGS'
EiSUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APP^. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-ORY GOODS. . . .

(0)

3 865
3 779

321
116
93

310
92U

1 165
632
(D)

(0)
132

(D)

(0)
(D)

691

(0)

3 153

(D)

171

(0)

33
5U5
916
237
(D)
(Dl

371

8 H7«

7 1115

(D)

(0)

100.0
97.8
8.3
3.0
2.11

8.0
23.9
30.1
16.11
(D)

(D)

3.4

(0)
(D)
(0)

(X)

(0)

(XI

100.0

220
240
260
340
500
520

200
220
260
340
520

020
040
060
080
100
120
140
180
220
280
400
500
520

020
040
050
080
100
120
140
180
220
280
500
520

100.0

0.3
39.6
51.6
2.1
(D)
(D)

3.2

(X)

100.0

(D)

020
040
060
080
100
120
400
500
520

FURNITURE. HOME FURNISHINGS
ST0ReS--C0NTl NUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS .......
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.573)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

25
179

14
146
60
15
38

1

2

5

732



7F-452 South Atlantic—Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Newport News-Hampton SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^,^^,*.^^., see "Description of the Tables" in front]

Kind of business and mecctiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
040
080
100
120
1«0
160
180
220
260
280
320
UOO
500
520

020
040
050
080
100
120
mo
160
ISO
200
220
210
260
280

300
320
340
400
420
460
480
500
520

DRUG STORES! PROPRIETARY STORES
ISIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS ,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN>S-BOYS' CLOTHING. EXC. FOOTWEAR .

*OMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

HARDWARE ,

AUTO FUELS-LUBRICANTS , .

ALL OTHER MERCHANDISE ... ,

NONMERCHANDISE RECEIPTS .

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

I

NONMERCHANDISE RECEIPTS

LIOUOR STORES (SIC 5921

TOTAL

Standard Notes: - fiepresents zero. (D) Withheld

161
652
(Dl

822
130
(D)

(Dl

(Dl
(Dl

ID)
83

ID)

(Dl

404
(Dl

8 977

(Dl

271

(Dl

19 263

16 827

(Zl

45
(0)

(01
(I
(Dl
31
25
(Dl

(Zl

649
393
322

1 149

673
404
(Dl

(Dl

(01
(Dl

2 819
1 573

(Dl

100.0

2.1
8.6
(Dl

10.8
67.6
101

101

(Dl
(D)
(Dl
1.1
ID)
(Dl

5.3
(Dl

(X)

100.0
!

(XI

100.0

(Z)
0.3
(Dl

(Dl
ID)

(Dl
0.2
0.1
(Dl

(Zl
3.9
2.3
1.9
6.8

4.0
2.4
(D)

(Dl

(Dl
(Dl

16.8
9.3
(01

18

avoid disclosure.

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

TOTAL

140
150
180
200
220
240
260
280
300
320
420
500
520

220
250
280

280
280
281
282
283
284
285
286

(Dl (XI

(NA) Not available.

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SPORTING GOODS STORES. BICYCLE
SHOPS ISIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 5951

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

(X) Not applicable. (Z) Less than 0.05%.

31



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-453

TABLE 3 Virginia—standard IVIetropolitan Statistical Areas: 1963-continued

Newport News-Hampton SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^. , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500
520

520
520
529

JEWtLRY STORES--CONTINUED

ALL OTHER MERCHANDISE
N0NMERCH4N0ISE RECEIPTS . . . .

REPTG ADOL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . •

l«ATCHi CLOCK. JE*ELRY REPAIRS.

FUEL. ICE DEALERS (SIC 5981

3
15

14
(NA)

11

REPTG SALES BY BROAD MDSE LINES .

020
100
120
220
300
320
3U0
400
460
480
520

groceries-other foods
cigars-cigarettes-tobacco
cosmet ics-drugs-health needs-cleaners
major appl. -radio-tv-musical instr. .

sporting-recreation equipment ....
hardware
lumber-build;ng materials
auto fuels-lubricants
hay-grain-feed-farh supplies
household fuels-ice
nonmerchandise receipts

ID)
207

1 612
(NA)
117

3 148

(01
(01

(D)
(01

(01
54
(01

(01

(D)
2 819

(01

(0)
12.7

100.0
(NA)
7.3

100.0

(0)
(0)
(D)
(0)
(0)
1.7
(D)
(01

(01
89.5
(0)

OTHER STORES (SIC 599)

TOTAL

NONSTORE RETAILERS* (SIC 53 PART)

REPTG SALES BY BROAD MDSE LINES

020
100
140
160
180
200
220
240
260
280
320
340
500

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR.
ALL FOOTWEAR
CoRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE

2 159

2 073

137
(0)

(0)

(0)

(0)

107
(01

(01

(0)
(01

(0)
379
(D)

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Nonstore retailers, part of SIC major group 53. are shoi«n separately in this table.

Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

(X)

100.0

6.6
(0)
(0)

(01
(01
5.2
(01
101
(01
(01

(01
18.3
(01



7F-454 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard iVIetropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL • • • • .

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. ....
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APP>.. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENSARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KiAJOR APP... -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHEK MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE.
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE iW

.

LUMBER-BUILDING MATERIALS
LUi-lBER

PLYWOOD.
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARO
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE

057



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-455

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.' . see "Description of the Tables'* in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

GENERAL MERCHANDISE GROUP
STORES ISIC 53 PART*)

REPT6 SALES BY BROAD HDSE LINES

020
010
060
080
100
120
lUO
160
180
200
220
2U0
260
260
300
320
310
100
U20
«U0
160
U80
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTHIEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EaUIPMENTt MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES ISIC 5311

REPTG SALES BY BROAD MOSE LINES

020
OUO
120
IttO

lUO
mo
111
1U2

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 110. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
,

160
161
162
163
164
165
166
167
168
169
171

180
200

20O
200
201
202
203

220

220
220
221
222

240

2«0
240
241
242

REPTG ADDL DETAIL FOR LINE 150
dOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
nOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' Ci-OTHING-ACCESS.

.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

'REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

[MAJOR APPL.-RADIO-Tv-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

'REPTG ADDL DETAIL FOR LINE 240
;
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

53



7F-456 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard IVIetropolitan Statistical Areas: 1963 -Continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160

160
160
161
162 ,

16J
164
165

;

166
167;
168

;

169 .

171 '

lao
200

200
200
201
202
203

220

220
220
222

210

240
210
2«1
212

260

260
260
261
262

280
300
320

320
320
321
322

310

340
340
348
356

400
420
460
480
500

GENERAL MERCHANDISE STORES—CONTINUED

«0HEN'S-GIF?LS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' HEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR .......
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200
CURTAINS-DRAPERIES-DRY GOODS
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

RADIOS-TV'S-MUilCAL INSTRUMENTS. . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAFER
OTHER LUMBER-BUILDING MATERIALS.

500
500
501
502
503

520

REPTG ADDL DETAIL FOR LINE 500. . . .

'ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-FHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

382

838
(01

18
(D)
ID)

(D)

(Dl

(D)

(Dl

(Dl
(Dl

(Dl

105
547

(Dl

(Ul

(Dl

(01
(Dl

(01

(01
(Dl

(Dl

(01

(Dl

(01

(01

(01
(01

(Dl

22
(Dl

(Dl

(Dl

(01

(01

(01

35

556
23

(Dl

(Dl

85
(Dl
(Dl

(Dl

75

(Dl

(Dl

(01

(01

(01

180

(01

12.0

100.0
(Dl
2.1
(Dl

(Dl

(01
(Dl
(Dl
(Dl

(Dl
(Dl

(Dl

3.3
17.1

100.0
(01

(01
(01
(01

(01

100.0
(01

(Dl

(Dl

100.0
(01
(Dl
(Dl

19.2

100.0
(Dl

(Dl

(Dl

0.7
(Dl
(Dl

100.0
(Dl

(Dl
(Dl

1.1

100.0 )

4.1
I

(01

(Dl ji

2.7 |i

(Dl
(01
(01

2.3

100.0
(Dl
(Dl

(Dl
(01

(XI

100.0

SEWING. NEEDLEWORK STORES
(SIC 539 PARTI

020
040
060
080
100
120
140
160
180
200
260
320
340
400
460
480
500

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS. . . . . <

KITCHENWARE-HOME FURNISHINGS ,

HARDWARE ,

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
260
320
340
400 1

460
480
500

500
500
508
516

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS. CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR . . . .

CURTAINS-ORAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

,
REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

020

021
022
023 »

I 024 .

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020 ; REPTG ADDL DETAIL FOR LINE 020. . .

020 f GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl.
FROZEN FOODS
ALL OTHER FOODS

390

315

304
304
272
242
234
298

24
8

75
243
211

7
12
5

2
14
3

3
11
3

17
212

211
211
206

237

(01

512



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-457

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^i ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise
|

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020

020
020
021
02 U

FISH (SEAFOOD) MARKETS (SIC 5U2 PART)

TOTAL

REPTG SALES BY BROAD WOSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS . . . . .

MEATS-FISH-POULTRY
ALL OTHER FOODS

FRUIT STORESi VEGETABLE MARKETS
(SIC 513)

CANDYi NUTi CONFECTIONERY
STORES (SIC 5U4)

DAIRY PRODUCTS STORES (SIC 5U5I

TOTAL

RETAIL BAKERIES (SIC 5lt6>

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIESi MANUFACTURING
(SIC 51621

RETAIL BAKERIESi NONMANUFACTURING
(SIC 511631

EGG AND POULTRY DEALERS
(SIC 549 PART)

OTHER FOOD STORES (SIC 549 PARTI

TOTAL

0«0
100
140
220
240
260
260

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MENIS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

21B

218
218
(D)
(D)

1 159

(01

200



7F-458 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i k. see "Description of the Tables" In front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

1120

420
U20
421
422
423
424

520

520
520
527

IMPORTED CAR DEALERS'-CONT INUED

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS I INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES!
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

TOTAL

REPT5 SALES BY BROAD MDSE LINES

J80

380
380
381
382
385
386

400

400
400
401

420

420
420
421
422
423
424

520

520
520
527
528

AUTOMOB I LES-TRUCKS

.

REPTG ADDL DETAIL FOR LINE 380.
AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . .

NEW PASSENGER CARS- WHOLESALE.
USED PASSENGER CARS. RETAIL. .

USED PASSENGER CARSi WHOLESALE

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE

TIRES-BATTERIES-ACCESSORIES
I

;
REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. • i •

PARTSi WHOLESALE (TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTER] • •

|

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES 1

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

PASSENGER CAR DEALERS

i

NONFRANCHISED (SIC 552)

TIREi BATTERYi ACCESSORY
DEALERS (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

040
100
220
260
300
320
400

400
400
UOl
403

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTO FUELS-LUBRICANTS

335

4 390
335
146
.Dl

47
(D)

(D)

ID)
(Dl
(D)

10 409

8 654

7 456

8 654
458
850
ID)

251
(D)

(01

(0)

(01
(Dl

547

6 879
547
314
110
(Dl

<DI

(D)

(D)

(D)
(D)

(D)

44



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-459

TABLE 3 Virginia—standard IVIetropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i k. see "Description of the Tables" in front]

Kinij of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
ouo
060
100
380
uoo

uoo
uoo
itOl

1*02

«03

120

U20
1120

1121

423
lt2U

ItSO

500
520

520
520
527
528

020
OUO
120
lUO
160
180
200
220
2U0
260
280
300
500
520

120
lUO
160
180
220
260
300
500
520

GASOLINE SERVICE STATIONS
(SIC 55 PART 55UI

TOTAL

REPTG SALES BY BROAD HOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SHACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADOL DETAIL FOR LINE UOO
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE U20
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER! . . •

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOri
OTHER NONMERCHANDISE RECEIPTS

APPARELi ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DHUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'Si BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . . \

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

'

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

60
25
2

uu
1

267

251
251
251
22

231

221

203
203
110
31
185

1U6

135
136
133
38

1

1

12
75
113

8
3

1

3
23
3
7

'

25

27 67U

1U2
68
ID)
220
(D)

23 197

26 325
22 188
20 U36

301
1 US6

2 399

21 508
2 268

699
119

1 UU8

(Dl
69

1 325

15 16U
1 185
1 OUO

lUl

39 220

(Dl

(Dl

315
13 UOU
16 513
8 139

;

30U
(D)

ID)
(D)

151
(D)

(2)
212

1« 327

11 825

(Dl
I

10 901
389
UOl
ID)

(D)

(0)

IDl

ID)

100.0

0.5
0.2
ID)

0.8
ID)

83.8

100.0
BU.3
77.6
1.1
5.5

8.7

100.0
10.5
3.2
0.6
6.7

101

0.2
U.8

100.0
7.8
6.9
0.9

100.0

(Dl

IDl
0.8

3U.2
U2.1
20. B

0.8
IDl

ID)
IDl

O.U
10)

IZ)
0.5

IX)

100.0

(D)
92.2
3.3
3.U
10)
ID)

ID)

ID)

ID)

MEN'Si BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CUSTOM TAILORS (SIC 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHING. SPECIALTY
STORES ISIC 562-3. 568)

120
lUO
160
180
200
2U0
260
280
500
520

120
lUO

lUO
lUO
1U2
1U3
lUU
1U6

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES ISIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE lUO. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

160' WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
163
16U
165
168
172
173
17U
175
176

180
200
2U0
250

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

lU 099

ID)

228

ID)

17 U09

lU 001

180
5U1

12 6U0
1U8
ID)

ID)
IDl

HI
(D)
85

ID)
(D)

ID)
ID)

ID)

ID)

ID)

(D)

10 313

10 556
9 651

737
207
18U

1 02U
2 385
3 3U1
1 30U
223
(D)

ID)

ID)

ID)
ID)

IDl

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-460 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i k, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

280
500
520

120
1«0
160
180
200
260
280
520

160
160
163
171
176

120
110

140
1«0
1«2
113
1««
116

160

160 '

160
161
163
161
165
168
172
173
171
176

WOMEN'S READY-TO-WEAR STORES— CONTINUED

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY! SPEC. STORESi
FURRIERS (SIC 563. 568)

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG AODL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MILLINERY
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

NONMERCHANDISE RECEIPTS

CORSET. LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 110. ...
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR

,

OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 150. . . . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES ,

COATS-SUITS
HANDBAGS .

OTHER WOMEN. S-GIRLS' CLOTHING-ACCESS.

(D)

(D)
(0)

2 967

2 676

(D)

(01
2 327

(Dl

(Dl

(0)

(D)
(D)

381

278

(0)

278
(0)

209
(D)

(D)

(D)

2 270

2 085

(0)

(D)

(D)

(D)
(0)

10)

(0)

ID)

1 719

1 913
1 577

501
(D)

(0)
182
377
174
83
51
136

(D)

(Dl
(D)

(XI

100.0

(Dl

(Dl
87.0
(Dl

(D)
(D)
(D)
(D)

(XI

100.0

(0)

100.0
(D)

75.2
(D)

(0)

(D)

(Dl

(Dl

100.0
(Dl
(Dl

(Dl

(Dl

(Dl

83.9

100.0
82.1
26.2
(Dl
(01

9.5
19.7
9.1
4.3
3.3
7.1

180
200
260
280
520

020
040
120
110

140
140
112
113
144
115
115

160

160
160
161
163
161
165
158
172
173
171
175
176

180
200
220
280
500
520

APPAREL, ACCESSORY, OTHER SPEC.
STORES—CONTINUED

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 5581

TOTAL

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETIC S-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 110. . . .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR

REPTG ADOL DETAIL FOR LINE 160. . . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
CHILDREN'S-INFANTS. WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

(D)



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-461

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

CHILDREN' St JUVENILES' SHOE
STORES (SIC 566 PART)

FAMILY SHOE STORES (SIC 566 PART)

110
160
180

leo
leo
lei
1B2
183

500
520

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

HEN'S-BOYS' CLOTHING' EXC. FOOTKEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S' INFANTS' WEAR
STORES (SIC 5614)

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 569)

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 57)

REPTG SALES BY BROAD MDSE LINES

200
220
2«0
260
300
320
3140

500
520

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

REPTG SALES BY BROAD MDSE LINES

200
220
210
260
300
320
3«0
500
520

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 5712)

TOTAL

REPTG SALES BY BROAD MDSE LINES

200
220

CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

112

71

19
32
69
21
2
2
2
5

21

8 185

7 130

(01

(D)

(0)

991
205
711
612
886

(D)
(D)

29 128

436
10 898
15 759

623
(01
(Dl

(D)
39

1 209

(D)

395
(D)

(Dl
(U)

(D)

(Dl

39
875

20 9tU

16 83H

50
395

(01
(Dl

(01

100.0
88.8
24.5
51.7
12.7

(Dl
(D)

240

240
240
243
244

I
^"^
246
247

260
300
320
340
500
520

FURNITURE STORES--CONTINUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS' SOFT SURFACE
FLOOR COVERINGS' HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

t ALL OTHER MERCHANDISE ....
I NONMERCHANDISE RECEIPTS . . .

(XI

100.0

1.5
37.4
54.1
2.1
(Dl
(D)

(Dl
0.1
4.2

(01

7.5
(Dl
(Dl

(Dl
(Dl

(Dl

0.2
4.7

(XI

100.0

0.3
6.3

200
220

220
220
224
225
226
227

240
260

260
260
264
265

320
340
520

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

DRAPERY' CURTAIN' UPHOLSTERY
STORES (SIC 57141

REPTG SALES BY BROAD MDSE LINES

CHINA' GLASSWARE. METALWARE
STORES (SIC 57151

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

HOUSEHOLD APPLIANCE STORES (SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

.KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS .

55



7F-462 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard iVIetropolitan Statistical Areas: 1963 -Continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, Including lines identified by a , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
220
22H
225
226
227

260
260
264

220
520

RADIO. TELEVISION STORES (SIC 57321

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG- ADDL DETAIL FOR LINE 220t . .

MAJOR APPL.-RADIO-TV-MuSICAL INSTR. .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. .

RECORDS-TAPES-MUSICAL INSTRUMENTS. .

KITCHENWARE-HOME FURNISHINGS

REPTG AOOL DETAIL FOR LINE 250. . . .

KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES

NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PART)

TOTAL^

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

220

220
220
226
229
231
232
233
234

520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. , .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHOiJOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

020
040
060
060
100
120
280
300
400
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL 661

t

REPTG SALES BY BROAD MDSE LINES . . ,
440

58
425
227
49
107
15
1

1

1

20
11

1 670

995

853

995
853
101
593
(Dl

(Dl

(Dl

(Dl i

(Dl

(Dl t

2 357

2 108

2 000
108

1 732

1 840
1 732

671
516
384
78
(Dl
(Dl

108

45 359

30 554

482
22 597
5 595

510
786
43
(Dl

(Dl

(Dl

224
90

(XI

100.0

85.7

100.0
85.7
10.2
69.6
(Dl

(01

(Dl

100.0
(D)
(Dl

(XI

100.0

94.9
5.1

94.1

100.0
94.1
36.5
28.0
20.9
4.2
(D)

(Dl

5.9

100.0

1.6
74.0
16.6
2.0
2.6
0.1
(Dl
(Dl
(Dl

0.7
0.3

020
040
060
060
100
120
260
500
520

020
040
060
080
100
120
260
500
520

020
040
060
060
100
120
500
520

020
040
060
080
100
120
300
400
500
520

EATING PLACES (SIC 5612)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS' LUNCHROOMS (SIC 5612 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL , . . . .

REPTG SALES BY BROAD MDSE LINES . .

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION E(3UIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

312

42
312
99
35
77

227

31
227
93
25
51

1

1

2
9

154

128

16
113
128
13
30
5
1

1

3

1

412
149
367
538
582
(Z)
(D)
217
(Dl

15 156

248
14 018
1 251

(0)

(Dl
(Dl

(Dl

(Dl
85

2 360

(Dl

5 062

154
5 016

(D)

(D)
480
(D)

61
(01

413

101

5 183

70
1 546
4 329

72
104
31

(Dl

(Dl
7

(Dl

100.0

1.7
66.4
5.5
2.2
2.8
(Zl
(Dl

0.9
(D)

100.0

1.5
86.8
7.8
(Dl

(Dl
(0)

(01

(0)

0.5

IX)

100.0

100.0

2.7
62.7
(0)

(0)

7.9
(Dl

1.3
(D)

(X)

100.0

100.0

1.1
25.0
70.0
1.2
1.7
0.5
(Dl

(D)

0.1
(D)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-463

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

U9



7F-464 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

BOOK, STATIONERY STORES—CONTINUED

ALL OTHER MERCHANDISE .

NONMZRCHANDISE RECEIPTS

BOOK STORES (SIC 5942)

TOTAL

RERTS SALES BY BROAD MDSE LINES .

STATIONERY STORES (SIC 5913)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

SPORTING GOODS STORES (SIC 59521

TOTAL

BICYCLE SHOPS (SIC 59531

TOTAL

HAYi GRAINi PEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER POODS . . .

HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES.
NONMERCHANDISE RECEIPTS . . .

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

GARDEN SUPPLY STORES (SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

104
(Dl

313

101

228

tO)

(01

(Dl
565
(Dl

615

(Dl

It 900

(Dl

(Dl
213
(01

198
3 947

4 402
3 470

587
354

1 723
(Dl

403
(Dl

88.6
(Dl

(XI

100.0

IXI

100,0

(XI

100.0

(Dl
(Dl

96.1
(01

(XI

100.0

100.0

(Dl
(Dl

4.3
(Dl

4.0
80.6

100.0
78.8
13.3
8.0

39.1
(Dl

9.2
(Dl

JEWELRY STORES— CONTINUED

300
500

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE

520
i
NONMERCHANDISE RECEIPTS

520 L REPTG ADDL DETAIL FOR LINE 520.
520 (NONMERCHANDISE RECEIPTS . . . .

529 I WATCHt CLOCK i JEWELRY REPAIRS.

020
220
300
320
340
400
420
480
520

FUELi ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
300
320
340
480
520

320
340
400
420
480
520

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS (SIC 59831

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE ....
NONMERCHANDISE RECEIPTS . .

BOTTLED GAS DEALERS (SIC 59841

TOTAL

FLORISTS (SIC 59921

TOTAL

REPTG SALES BY BROAD HOSE LINES

ALL OTHER MERCHANDISE

CIGAR STORESi STANDS (SIC 59931

total'

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

25
(na)

25

(01

(Dl

359

3 545
(na)
207

65



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-465

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Norfolk-Portsmouth SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^ . see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

siiecified

merchandise

line

220
300
500
520

NEKS DEALERSi NEWSSTANDS tSIC 599«)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GIFT. NOVELTY. SOUVENIR SHOPS
I SIC 59971

TOTAd

OPTICAL GOODS STORES (SIC 59981

TOTAL

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PARTI

TOTAL

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

total'

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PET SHOPS (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER (SIC 5999 PARTI

total' 16

590

(0)

101

(Dl

1 344

(XI

100.0

(Dl



7F-466 South Atlantic—Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard iVletropolitan Statistical Areas: 1963-continued

Richmond SMSA

[includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
040
060
080
100
120
l"t0

160
180
200
220
210
260
280
300
320
3«0
380
400
420
4«0
460
480
500
520

120
140
180
200
220
240
260
280
300
320
340
400
420
440
480
500
520

RETAIL TRADE. TOTAL

' REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
I4EALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOIHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DI^Y GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERiNGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. HATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MD5E LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . (

ALL FOOTWEAR
CuRTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SFOftTING-RECKEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

ADDL DETAIL FOR LINE 240
TURE-SLEEP EQUIP. -FLOOR COVERINGS.

COVERINGS , . . . .

TURE-SLEEP EQUIPMENT

521
487
187
222
463
353
149
161 '

147,
114

:

168 .

157
191

I

119,
115]
154
102
67

371
337
11
19

105
445
369

114

82

2l
12
4

3

16
18

j

34
2

34
50

'?

13
7
2

16
11

651 736

562 962

114 271
29 793
5 117

(Dl
8 575

21 780
20 517
48 057
10 691
11 737
16 175
17 173
9 079
5 952
5 751
6 964
15 770
94 543
31 212
16 097
3 138
2 552

10 079
25 782
12 694

21 531 ;

(Dl

(Dl
i

(Dl

(Dl

(D)

172
491
(D)
220

3 482
13 235

(D)

(Dl
2 900

(Dl

(Dl
139

3 910

(D)

12 215

8 575

(D)

(Dl

(Dl

101

(Dl
101

100.0

20.3
5.3
0.9
(01

1.5
3.9
3.6
8.5
1.9
2.1
2.9
3.1
1.6
1.1
1.0
1.2
2.8
16.8
5.5
2.9
0.6
0.5
1.8
4.6
2.3

100.0

(Dl
(D)

(Dl
(Dl

(Dl

0.8
2.3
IDI

1.0
16.2
51.5
(Dl

101
13.5
(Dl
(01

0,5

IXI

100.0

(Dl

101

100.0
(01

(Dl

(Dl

260
300
340

340
340
341
342
343
344
345
345
347
348
349
351
352
353
355

420
480
500
520

200
240
320
340

340
340
356
357
358
359
351

500
520

BUILDING MATERIALS DEALERS— CONTINUED

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS' AND FRAMES-METAL . . .

KITCHEN CABINETS
ALL OTHER HILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS
PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . . . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
ALL OTHER BUILDING MATERIALS

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PLUMBING EQUIP.
(SIC 5221

PAINT. GLASS' WALLPAPER
STORES (SIC 5231

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

'LUMBER-BUILDING MATERIALS . . . .

OTHER LUHBER-BUILOING MATERIALS.
PAINT-VARNISH. ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

GLASS

j
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

120
140
180
200
220

ELECTRICAL SUPPLY STORES (SIC 5241

TOTAL

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-467

TABLE 3 Virginia—standard Metropolitan Statistical Areas: 1963 -Continued

Richmond SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of ttie Tables" in front]

Kind ot business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HARDWARE STORES—CONTINUED

240
260
280
300
320

320
320
322
323
324

3'tO

340
310
318
356

"too

120
use
500
520

3«0
U«0
520

FURfSITURE-SLEEP EOUIP. -FLOOR COVERINGSt
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

iREPTG ADDL DETAIL FOR LINE 310. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
080
100
120
140

140
140
141
142

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

LUMBER-BUILDING MATERIALS
FARM EQUIPMENTi MACHINERY
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . ,

NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

14
33
2

33
48

45
45
39
41
45

i

I

42
;

(01
101,

(01
(01

(01

5 157
3 094

551
318

2 232

1 305

4 814
1 295

B78
412

(01

(Dl

(0)
(Dl

(D)

3 291

2 988

(0)
2 900

(01

106 702

6 314
2 440

(Dl

73
101

3 431
10 842
27 300
3 532

10 633
7 365
4 978
5 058
2 021
1 788
2 487

(Dl

(D)
569

2 579
(Ul

(Zl

(Dl
9 153
3 345

92 083

5 327
1 737

(Dl
(01

2 831
9 896

90 522
9 895
7 184
2 362

(01
(Dli

(01
(01
(01

100.0
50.0
10.7
6.2

43.3

23.1

100.0
26.9
18.2
8.6

(01
(Dl

(Dl
(Dl

(Dl

220
220
221

I
222

100.0 223

(XI

150
150
161
162
163
154
165
165
157
158
159
171

180
200

200
200
201
202
203

220

(01

97.1
(Dl

100.0

5.9
2.3
(Dl

0.1
(Dl

3.2
10.2
25.5
3.3
10.0
6.9
4.7
4.7
1.9
1.7
2.3
(01
(Dl
0.6
2.5
(Dl

(Zl

(Dl

8.6
3.1

100.0

5.8
1.9
(01
(Dl

3.1
10,7

100.0
10.9
7.9
2.6

DEPARTMENT STORES—CONTINUED

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160. 1 . . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS. . . . . .

CURTAINS-DRAPERIES ......
ALL OTHER DOMESTICS

240

240
240
241
242

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

250 KITCHENWARE-HOME FURNISHINGS.

250 >reptg addl detail for line 260.
250 [kitchenware-home furnishings. .

251 [ china-glassware. . .

252 ( KITCHENWARE-HOUSEWARES . . . .

280
j

JEWELRY-OPTICAL GOODS ....
300 I SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320
320
321
322

340
340
348
355

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

400 AUTO FUELS-LUBRICANTS . . .

420 TIRES-BATTERIES-ACCESSORIES
440 i FARM EQUIPMENTi MACHINERY .

500 ALL OTHER MERCHANDISE . . .

500
500
501
502
503

020
040
120
140
160
180

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYSi CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR

92 063
25 264
2 062
1 905

(01
(01

4 196
2 811
5 028
4 118
1 693

(01

3 253
9 034

90 522
8 129

(01
5 250

(Dl

6 375

90 522
5 376
3 490

(01
(Dl

4 351

82 830
4 351
1 741
2 449

4 057

90 522
3 739

390
233

608
551
590

32 513
1 590

(01

(Dl

(Dl

(Dl

(Dl
(Dl

(Dl

(Dl
(Dl

(Dl

7 181

92 063
7 181

(Dl

2 102
(Dl

3 008

27.4

100.0
27.4
2.2
2.1
101
(01

4.6
3.1
6.5
4.5
1.8
(Dl

3.5
9.8

100.0
9.0
(Dl
5.8
(Dl

5.9

100.0
7.0
3.9
(01

(Dl

4.7

100.0
5.3
2.1
3.0

4.4

100.0
4.1
1.5
2.5

2.0
1.7
1.7

100.0
4.9
(Dl
(Dl

(Dl

100.0
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
7.8

100.0
7.8
(Dl

2.3
(Dl

3.3

419



7F-468 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard IVIetropolitan Statistical Areas: 1963 -Continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

200
220
2U0
260
280
300
320
3«0
500
520

LIMITED PRICE VARIETY STORES--CONT I NUED

CURXAINS-DR4PERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN1«ARE-H0ME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPtlENT
HARDWARE
LUMBERrBUILOING MATERIALS .......
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
OUO
060
080
100
120
1«0

140
1«0
lUl
112

150

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLiC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTI«EAR .

REPTG ADDL DETAIL FOR LINE
MEN'S-BOYS' CLOTHINGi EXC.
MEN'S CLOTHING
BOYS' CLOTHING

lUO. . .

FOOTWEAR

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160 .

160
161
162
16« i

165
167

,

168
169 '

171

180
200

200
200
201
202
203

220

220
220
221
222
223

240

2U0
240
242 ,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
HOSIERY
LINGERIE
WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

260
260

;

262 i

280
300
320

320
320
321
322

340

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

340
340
348
356

340.REPTG ADDL DETAIL FOR LINE
'LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

125
(Dl

(Dl
628
138
ID)
(01

(Dl
847
(D)

568
(Dl

(Dl
(Dl

113
81

291

3 002
154
(Dl

(01

195

(Dl

(01

(Dl

(Dl

(Dl

(Dl
(D)

(Dl

(D)
(D)

105
218

(Dl

(Dl

(D)

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(01

(Dl

(Dl

75
(Dl

(Dl

(Dl

(Dl

(Dl

(01

(Dl

(01
(Dl

(Dl

12.3
(01

(01
6.9
1.5
(Dl
(Dl

(Dl
20.2
(Dl

100.0

10.8
(Dl

(01
(Dl

2.2
1.5
5.6

100.0
5.1
(Dl

(01

3.7

100.0
(Dl
(01
(Dl

(Dl
(Dl

(Dl

(01
(Dl

(Dl

2.0
4.2

100,0
(Dl

(Dl

(Dl
(Dl

(Dl

100.0
(Dl
(Dl
(Dl

(Dl

(01

100.0
(Dl

(Dl

100.0
(Dl

(Dl

1.4
(Dl

(Dl

100,0
(Dl
(Dl
(Dl

(Dl

100.0
(Dl

(Dl

(01

380
400
420
440
460
480
500

500
500
501
502
503

520

020

020
020
021
022
023
024

040
060
080
100
120
140
150
180
200
220
240
260
300

GENERAL MERCHANDISE STORES --CONT I NUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAHES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EOUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

SEWING' NEEDLEWORK STORES
(SIC 539 PARTI

020
040
050
080
100
120
140
160
ISO
200
220
240
260
300
320
340
400
460
480
500
520

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR, . .

FURNITURE-SLEEP EOUIP, -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5411

TOTAL

reptg sales by broad mdse lines , .

groceries-other foods

reptg addl detail for line 020
Igroceries-other foods
- meats-fish-poultry
produce (fresh fru its-vegetables 1 , , .

' frozen foods
'. all other foods

meals-snacks ,

alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothing' exc, footwear , .

women's-girls' clothing' exc. footwear.
all footwear
curtains-oraperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings,
kitchenware-home furnishings, , , . . .

sporting-recreation equipment

1



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-469

TABLE 3 Virginia—standard iVIetropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.' , see "Description of the Tables" in front)

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERY STORES!
DELICATESSENS-

INCLUDING
-CONTt NUED

320
3U0
«00
U60
480
500

500
500
508
516

520

HAROWARE
LUMBER-BUILOING MATERIALS . .

AUTO FUELS-LUBRICANTS . . . .

HAY-GRAIN-FEEO-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPERi PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 5t2 PARTI

total'

FISH (SEAFOOD) MARKETS (SIC 5"t2 PART)

total'

FRUIT STORESi VEGETABLE MARKETS
ISIC 5«3)

CANDYi NUT. CONFECTIONERY
STORES (SIC 51*4)

30
3

13
5

30
218

218
218
216
50

(0)

ID)
115
(D)

75
3 512

109 296
3 512
2 968

555

ID)

DAIRY PRODUCTS STORES ISIC 5H5)

TOTAL

RETAIL BAKERIES ISIC 5U6I

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIES. MANUFACTURING
ISIC 54621

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIES. NONMANUFACTURI NG
ISIC 5463)

817

ID)

817

IDl

10)
ID)

0.1
IDl
0.1
3.0

100.0
3.2
2.7
0.5

ID)

IX)

100,0

IX)

100.0

IX)

020
100
200
220
240
260
280
300
320
340
380
400
420
440
500
520

100
380
400
420
500
520

100
380

380
380
381
382
383
384
385
386
387
388

400

400
400
401
403

420

420
420
421
422
423
424

EGS AND POULTRY DEALERS
ISIC 549 PART)

OTHER FOOD STORES ISIC 549 PART)

TOTAL

AUTOMOTIVE DEALERS ISIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENXARE-HOME FURNISHINGS
JEKELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .......
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED ISIC 551)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

DOMESTIC CAR DEALERS ISIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS. . . .

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NE* PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NE* COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARSt WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE ITO OTHER BUSINESSES)
PARTS. RETAIL lOVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due lo insufficient reporting.

500 ALL OTHER MERCHANDISE

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

2
2
1

12
5
10
2

20
12
3

63
36
74

1

20
58

1

35
29
33
3

32

lie 451

IDl

IDl
IDl

274
IZI
IZ)

ID)

2 853
93
ID)

94 500
441

10 291
ID)

3 725
6 015

100 468

ID)
88 944

401
5 355

ID)

5 575

100.

ID)

IDl
ID)

0.2
IZ)

IZ)

ID)

2.4
0.1
(0)

79.8
0.4
8.7
ID)
3.1
5.1

ID)
88.5
0.4
5.3
IDl

5.5

1



7F-470 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard iVIetropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

520

520
520
527
528

380

380
380
381
383
385
386
388

«00

«00
«00
401
403

«20 I

420
420
421
422
423
424

520
j

520
520
527
528

380

380
380
381
383
385
366

400

400
400
403

420

420
420
421
422
423

500
520

520
520
527
528

DOMESTIC CAR DEALERS--CONT I NUED

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . . .

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS" RETAIL
NEW COMMERCIAL VEHICLES. RETAIL, . . .

USED PASSENGER CARSi RETAIL
USED PASSENGER CARSi WHOLESALE . . . .

ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEkIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES!
PARTSt RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEiPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

AUTO FUELS-LUBRICANTS

, REPTG AOOL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER 0,LS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
ITIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

; REPTG ADDL DETAIL FOR LINE 520.
.NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR. .

OTHER NONMERCHANDISE RECEIPTS.

4 1

1

1
I

4 468

84 436
4 468

(0)

(D)

4 619
3 038

(0)

(D)

(0)

(D)

(D)

(D)

(D)

ID)

ID)

ID)

5 781
(0)

298
(0)

(D)

(D)

692

5 781
I

692 '

527
166

6 630

7 714
6 630

(D)

(D)

1 835
(Dl

(D)

(0)

ID)

ID)

714
472
322
(D)

(D)

(D)

415

714
415
(D)

(D)

5.1

100.0
5.3
ID)

ID)

(X)

100.0

79.9

100.0
79.9
52.6
(D)
ID)

(D)

(D)

(D)

100.0
ID)
(D)

(D)

(0)

100.0
(D)

5.2
(0)

(D)

(D)

12.0

100.0
12.0
9.1
2.9

(X)

100.0

85.9

100.0
85.9
(D)

(0)
23.8
ID)

(D)

100.0
ID]

ID)

(0)

100.0
6.1
4.2
(D)

ID)

(D)

5.4

100.0
5.4
(D)

(D)

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

380

380
380
385
386
387

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS. ...

,REPTG ADDL DETAIL FOR LINE 380.
.AUTOMOBILES-TRUCKS
' USED PASSENGER CARS. RETAIL. .

' USED PASSENGER CARS. WHOLESALE
. USED COMMERCIAL VEHICLES . . .

400 i AUTO FUELS-LUBRICANTS

400
400
401

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE

420 i tires-batteries-accessories . . .

420 kreptg addl detail for line 420. .

420 Ktires-batteries-accessories . . .

421 t parts. installed in repair work.

520 NONMERCHANDISE RECEIPTS

520
520
527
528

REPTG ADDL DETAIL FOR LINE 520.
^NONMERCHANDISE RECEIPTS . . . .

' SERVICE LABOR
', OTHER NONMERCHANDISE RECEIPTS.

020
100
220
240
260
300
320
380
400

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

400 jreptg addl detail for line 400.
400 [auto fuels-lubricants
401 ( gasoline
403 i motor oil-greases-other oils .

420
I

TIRES-BATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
435
436

500
520

520
520
524
525
526

?EPTG ADDL DETAIL FOR LINE 420
riRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

.REPTG ADDL DETAIL FOR LINE 520. . . .

.NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

34



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-471

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-Continued

Richmond SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lisbments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD HOSE LINES

200
220
210
260
280
300
320
310
UOO

UOO
1100

U03

U20

U20
U20
1)26

427
U29
«32
136

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIPt-FLOOR COVERINGS.
KITCHENKARE-HOME FURNISHINGS
JEHELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE «00.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES ....
REPTG ADDL DETAIL FOR LINE 120. . .

TIRES-BATTERIES-ACCESSORIES ....
AUTOMOBILE ACCESSORIES .

NEW AUTO TIRES-TUBES SOLD TO USERS
NE* TRUCK-BUS TIRES SOLD TO USERS.
RETREAD AUTO TIRES SOLD TO USERS .

STORAGE BATTERIES

H«0
;

FARM EQUIPMENT. MACHINERY
500 ' ALL OTHER MERCHANDISE . .

520. NONMERCHANDISE RECEIPTS .

520
520
525
526

; REPTG ADDL DETAIL FOR LINE 520. . . .

.NONMERCHANDISE RECEIPTS
TIRE SERVICES OTHER THAN RETREADING.

' OTHER NONMERCHANDISE RECEIPTS. . . .

210
300
380
500
520

300
300
308
309
311
312
313
314

360
500

,

500
I

500
505

MISC. AIRCRAFT! MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
SPORTING-RECREATION EQUIPMENT ....
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
.SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

AUTOMOBILES-TRUCKS. .

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
CAMP TRAILERS-TRAVEL TRAILERS.

520
I

NONMERCHANDISE RECEIPTS

520kREPTG ADDL DETAIL FOR LINE 520.
520 { NONMERCHANDISE RECEIPTS ....
527 [ SERVICE LABOR

610

610

(D)
97
(Dl
31
tO)
(01

72
(D)

8

489
8
8

(01

610
ID)

88
62
IDI

(Dl
(Dl

(I
61
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
728
(Dl

(Dl
(01

2 728

2 786
2 728

510
(Dl
518
(Dl

99«
338

(Dl

(Dl

(Dl

<DI

(Dl

1 IHO
59
59

(XI

100.0

(Dl
15.9
(Dl
5.1
(01

(Dl
11.8
IDI

1.3

100.0
1.6
1.6

(Dl

100.0
(Dl

11.

U

10.2
(Dl
(Dl
(Dl

(Dl
10.0
(Dl

100.0
(01
(Dl

(Dl

100.0

(Dl
11.6
(01

(01

(Dl

87.

U

100.0
97.9
18.3
101

18.6
(01

35.7
12.1

(Dl

(Dl

100.0
IDI

(Dl

100.0
5.2
5.2

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
180
220
260
300
320
340
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

400.REPTG ADDL DETAIL FOR LINE
AUTO FUELS-LUBRICANTS . . . .

GASOLINE
OTHER AUTOMOTIVE FUELS . . .

MOTOR OIL-GREASES-OTHER OILS

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

460 1
HAY-GRAIN-FEED-FARM SUPPLIES.

480 HOUSEHOLD FUELS-ICE
500 ' ALL OTHER MERCHANDISE . . . .

520 I NONMERCHANDISE RECEIPTS . . .

520 JrePTG ADDL DETAIL FOR LINE 520.
520 INONHERCHANOISE RECEIPTS . . . .

527 [ SERVICE LABOR
528 i OTHER NONMERCHANDISE RECEIPTS.

020
120
140
160
180
200
220
240
260
280
300
320
500
520

APPAREL. ACCESSORY STORES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS" CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

415

291

43
22
4

25
2

29

278
278
277
26

248

232

223
223
110
25
198

1

23
8

166

161
161
147
58

2
5

61
93
82
9
3
2
4
19
7
2
6

27

34 282

244
335
(Zl
95
(01

(Dl

(Dl

(Dl
(Zl

(Dl
(Dl

29 246

33 216
28 477
23 969
2 800
1 731

2 659

27 326
2 555

699
166

1 672

(Dl

103
25

1 560

18 690
1 509
1 099

412

46 647

37 909

(Dl
204

8 965
20 544
7 068

232
(Zl

(Dl
46

235
24

(Dl

177
361

100.0

0.7
1.0
(Zl
0.3
(Dl
(Dl

(01

(Dl

(Zl

(01
(D)

85.3

100.0
85.7
72.2

(D)

0.3
0.1
4.6

100.0
8.1
5.9
2.2

100.0

(Dl

0.5
23.6
54.2
18.6
0.6
(Zl
(D)

0.1
0.6
0.1
(Dl

0.5
1.0

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-472 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963 -Continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified b^^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

MEN'S" BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561> 567)

IttO

160
180
220
280
300
320
500
520

REPTG SALES BY BROAO HDSE LINES .

MEN'S-BOYS' CLOTHINGt EXCi FOOTWEAR •

i«OMEN'.S-aiRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FUR.MISHINGS STORES (SIC 5611

110
140
laa
1«3
144
145
146

160
160
163
165
168
172
173
176

IBO
220
280
300
320
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

1 REPTG ADDL DETAIL FOR LINE 160
'WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
MILLINERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CUSTOM TAILORS (SIC 5671

140
140
143
144
146

020
120
140

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

7 789

6 749
240
698
(D)

31
(0)

(D>
(0)
(Dl

9 396

7 410

6 370

7 376
6 342

225
3 530
1 003

200
1 403

240

2 488
186
(Dl

(Dl
(Dl

(Dl

(Dl
(Dl

698
(Dl
31
(D)

(Dl

(01

(Dl

379

379
379
(D)

(D)

(0)

(Dl

(Dl
(Dl

100.0

86.

6

3.1
9.0
(Dl

0.4
(Dl
(Dl
(Dl
(Dl

(XI

100.0

86.0

100.0
86.0
3.1

47.9
13.5
2.7
19.0

3.2

100.0
7.5
(D)

(01
(Dl

(0)
(01
(0)

9.4
(01
0.4
(Dl
(01
(01
(01

(XI

100.0

100.0

100.0
100.0

(Dl

(01

(01

(01
(0)
(01

160
180
200
280
300
500
520

120
140

WDMEN'S CLOTHING. SPECIALTY
STORES—CONT I NUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
I
BOYS' CLOTHING

i OTHER MEN'S OUTERWEAR
' HEN'S HATS
I
OTHER MEN'S CLOTHING

150
160
151
153
154
155
158
172
173
174
175
175

180
200
280
300
500
520

REPTG ADDL DETAIL FOR LINE 150
.WOMEN' S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANOISE RECEIPTS . . .

020
120
140
150
180
200
280
500
520

150
150
163
174
176

180
280
520

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 553. 5681

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MILLINERY STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAO MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

,REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MILLINERY
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

NONMERCHANOISE RECEIPTS

50



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-473

TABLE 3 Virginia—standard Metropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

mercliandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specilied

merchandise

line

CORSETi LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL • ACCESSORY I OTHER SPEC.
STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES

FURRIERSi FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 565)

120
1«0

REPTG SALES BY BROAD MDSE LINES

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
HEN'S-BOYS' CLOTHINGt EXC . FOOTWEAR •

l«0 (REPTG ADDL DETAIL FOR LINE IHO. . .

I"t0 'MEN'S-BOYS' CLOTHING. EXC, FOOTWEAR
1«2

;
BOYS' CLOTHING ....

143 , MEN'S TAILORED OUTERI»EAR
IDit ' OTHER MEN'S OUTERWEAR
145

;
HEN'S HATS

146 I
OTHER MEN'S CLOTHING

160

160
160
161
163
164
165
168
172
173
174
175
176

180
200
220
240
260
280
300
320
500
520

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRi.S' CLOTHING' EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 96S

(D)

a 967

S 979

(D)

1 898

2 988
1 289

170
343
512
28

235

2 985

975
263
81
(D)
53
57

206
480
269
(0)

(D)

40

447
(Dl
(D)

<DI
46
116
(0)

(Dl

ID)

50

(XI

100.0

(XI

100.0

(D)
31.7

100.0
43.1
5.7
11.5
17.1
0.9
7.9

49.9

100.0
42.5
2.7
(D)

1.8
2.3
6.9
16.1
9.0
<0I

(Dl

1.3

7.5
(D)
ID)

(D)

0.8
1.9
(D)
(D)

(D)

0.8

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES

HEN'S SHOE STORES (SIC 566 PART)

TOTAL

160
180

180
180
181
182
183

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 566 PARTI

j

FAMILY SHOE STORES (SIC 566 PARTI

\

TOTAL

I

REPTG SALES BY BROAD MDSE LINES . .

160 i WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

182
183

I
CHILDREN. S AND INFANTS. FOOTWEAR

ALL FOOTWEAR.ISO

180 'reptg addl detail for line 180.
180 Iall footwear.
181 f HEN.S AND BOYS' FOOTWEAR

WOMEN'S AND GIRLS' FOOTWEAR.

NONMERCHANDISE RECEIPTS

CHILDREN'S' INFANTS' WEAR
STORES (SIC 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 569)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . .

45

43

163

108

18

5 776

(Dl

(D)

1 543

1 725
1 543

(D)
(D).

(0)

(D)

3 386

3 326

(D)
(D)

3 262
3 034

836
1 563
632

(Dl

673

(0)

26 337

19 547

392

(X)

100.0

(XI

100.0

<D)

89.4

100.0
89.4
(D)
(0)

(Dl

(D)

(D)

(D)

100.0
93.0
25.5
47.9
19.4

(D)

(X)

100.0

(X)

100.0

2.0

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-474 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
240
260
260
300
310
400
420
500
520

200
220
240
260
280
300
340
500
520

200
220
240

240
240
243
244
245
246
247

260
280
300
340
500
620

FURNITUREi HOME FURNISHINGSt
EQUIPMENT ST0RES--C0NT1 NUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-KUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILOING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 5712)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

'REPTG ADDL DETAIL FOR LINE 240
'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGSi SOFT SURFACE
FLOOR COVERINGS! HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES .

DRAPERY! CURTAINi UPHOLSTERY
STORES (SIC 57141

CHINA. GLASSWARE. METALWARE
STORES ISIC 57151

6 800
10 910

694
(0)

(Dl

tDI

(D)
(01

87
536

104



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-475

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
. see "Description of the Tables" in front]

Kind of business and meichandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MOSE LINES • .

GROCEI^IES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

RESTAURANTSi LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED AuCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS f

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES i

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

318

43
318
132
43
89
4
1

1

1

1

16
3

219

35
219
122
38
61
3
1

13
3

26 425

582
23 419

1 475
(0)
388
(Zl

(D)

(0)
IDI

(Dl
(01

(01

17 072

516
14 418
1 395

218
275
(Zl
(Dl

210
(01

(Dl

617
(Dl

(Dl

(01

(01

3 900

(01

3 646
55
(Dl

69
(01
(01

(Dl

(Dl

(01

100.0

2.2
88.6
5.6
(01

1.5
(Zl
(01
(01
(01
(01
(Dl

(Dl

100.0

3.0
84.5
8.2
1.3
1.6
(Zl
(01
1.2
101

100.0

(Dl

98.3
(Dl

(01
(01

(01

100.0

(01

93.5
1.4
(01

1.8
(01
(01

(01

(01
(01

040
060
100

020
040

060
080
100
300
400
500

020
040
060
080
100
120
140
160
180
220
250
280
300
320
400
500
520

020
040
060
080
100
120
140

CATERERS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION E(3UIPMENT . . .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

DRUG STORES! PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER RETAIL STORES
(SIC 59 EX. 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR .

40
67
6

23
66
88
12
8

2
3
18
24
2

11
6

39
7

117

87

312

197

1

24

1 123

755

738
(D)
(0)

23 855

1 693
2 627

24
381

2 394
12 761

(01
(D)

(01
(Dl

1 152
(Dl
(Dl
114
(01

1 403
(01

29 716

(01

492

(01

53 176

41 870

(Zl
104
(Dl
(01
123
(Dl

126

97.7
(Dl

(Dl

u



7F-476 South Atlantic—Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard iVletropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER RETAIL STORES—CONTINUED

*OMEN'S-aiRLS' CLOTHINS. EXC. FOOTWEARc
ALL 'footwear
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS^
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

ANTIQUE STORES! SECONDHAND
STORES I SIC 593)

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
WOKEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-ORAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

SECONDHAND STORES (SIC 5933)

total'

BOOKi STATIONERY STORES (SIC 594

)

total'

BOOK STORES (SIC 59H2

)

TOTAd

(D)

10
(D)

383
506
177

3 099
810
515
(D)
(D)

t75
340

2 469
9 799
4 190

622

116
(D)
22
(D)

52
ID)

ID)
10)

11
19

ID)
ID)
ID)
10)

231
5B

495

(0)

428
43
(D)

(D)

0.1
ID)
0.9
1.2
0.4
7.4
1.9
1.2
ID)
ID)

1.1
0.8
5.9

23.4
10.0
1.5

100.0

7.2
(D>
1.4
(D)
3.2
(D)
IDl

ID)
0.7
1.2
ID)
ID)
ID]

ID)
14.4
3.6

IXI

100.0

(Dl
86.

5

8.7
ID)

STATIONERY STORES I SIC 5943)

total'

020
040
060
140
160
ISO
300
400
520

020
040
060
140
160
180
300

300
300
301
302
303
304
305
306

400
520

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
NONMERCHANDISE RECEIPTS :

SPORTING GOODS STORES (SIC 5952)

TOTAL <

REPTG SALES BY BROAD MDSE LINES . i

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR,
all footwear ,

sporting-recreation equipment . . . . ,

;reptg addl detail for line 300. . . . <

isporting-recreation equipment . . . . ,

i athletic goodsi sales to individuals •

' athletic goodsi sales to teams . . . ,

; hunting equipment
i fishing equipment
i winter sports equipment
' boats-motors-other marine equipment.

auto fuels-lubricants
nonmerchandise receipts

bicycle shops (sic 5953]

TOTAL

HAYi GRAIN. FEED STORES (SIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER FARM SUPPLY STORES
(SIC 5959 PART)

GARDEN SUPPLY STORES ISIC 5969 PART)

TOTAL

1



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-477

TABLE 3 Virginia—Standard IVIetropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by J , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

160
220
260
280

280
280
281
282
283
28U
285
286

500
520

520
520
529

220
3«0
UOO
420
480
500
520

JEWELRY STORES (SIC 5971

TOTAL

REPT6 SALES BY BROAD MDSE LINES •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

KITCHEInWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSt INCL. COSTUME
OPTICAL GOODS

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANOISE RECEIPTS
WATCH. CLOCKi JEWELRY REPAIRS

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES • •

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS I SIC 5983)

TOTAL

REPTG SALES BY BROAD MDSE LINES

340
400
420
480
520

LUMBER-BUILDING MATERIALS .

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE ....
NONMERCHANOISE RECEIPTS . .

BOTTLED GAS DEALERS (SIC 5984)

TOTAL

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES

1

11
7

24

20
20
20
16
18
13
20
5

5
19

18

(na)
18

3 612

(Dl
177
(D)

2 938

3 388
2 774

388
372
993
173
823
36

(Dl
291

3 342
(NA)
233

(D)

(D)

452
(D)
799
(0)
225

2 367

(Dl

10 450

8 351

(D)

452
(D)

6 992
(0)

2 536

(Dl

(XI

100.0

(Dl

81.3

100.0
81.9
11.5
11.0
29.3
5.1

24.3
1.1

(D>
8.1

100.0
(NA)
7.0

100.0

(Dl
(D)
4,0
(D)

86.4
(Dl

2.0

(X)

100.0

(X)

100.0

ID)

5.4
(D)

83.7
ID)

IX)

100.0

CIGAR STORES. STANDS I SIC 5993)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

NEWS DEALERS. NEWSSTANDS ISIC 59941

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 5997)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OPTICAL GOODS STORES ISIC 5998)

TOTAll

TYPEWRITER STORES ISIC 5999 PART)

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PARTI

TOTAL

HOBBY. TOY. GAME SHOPS
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

TOTAL

PET SHOPS (SIC 5999 PARTI

TOTAL

OTHER (SIC 5999 PART)

total'

195

(Dl

260

(0)

295

(01

321

(01

(X)

100.0

(XI

100.0

IX)

100.0

(X)

100.0

standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficieni reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-478 South Atlantic—Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Richmond SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

NONSTORE RETAILERS
(SIC 53 PART*I

MAIL-ORDER HOUSES (SIC 532)

TOTAL

REPTG SALES BY BROAD HDSE LINES

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES

180

(0)

619

(D)

(X>

100.0

(XI

100.0

200
220
2U0
260
280
320
310
480
500
520

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

5 657

(D)

708
(D)

1 218
(U)
(0)

(Dl

(0)
3 092

(D)

(X)

100.0

(Dl

12.5
(Dl

21.5
(Dl

(Dl
(D)

(Dl
54.7
(Dl

Standard Notes: - Represents zero. (D) iNithheld to avoid disclosure.

*Nonstore tetailers, part of SIC major group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-479

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Roanoke SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by llie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRAOEi TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO ,

C05HETIC5-0RUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTHIEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTI»EAR <

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS -

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. HATLS.i HARDWAREi
FARM EQUIP. DEALERS ISIC 52)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS c

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES .

FARM EOUIPMENTi MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

LUMBERi BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES

HEATING PLUMBINGi PAINTi
ELECTRICAL STORES (SIC 522-521)

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD HDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL.-FADIO-TV-MUSICAL INSTR. .

7U2

237
210
59
73

229
146
68
85
65
50
78
U8
91
75
63
71
44
35
155
132

6
12
28

205
171

It

9

2

3
1

40 446
10 494

(D)

<D)
3 297
8 990
7 810
15 173
9 058
3 575
5 926
5 839
3 241
2 225
1 474
2 353
8 675

31 644
10 139
7 785
1 157
1 245
2 845
8 731
5 918

12 502

10 653

(D)

(D)
453
45
88
13

134
826

8 002
(D)

ID)

(D)
(Dl

(Dl

7 199

(D)

(Dl

(D)

(D)

(D)
5 550

(D)

435

(D)

2 195

2 078

(D)

(D)

HARDWABE STORES— CONT I NUED

100.0

19.7
5.1
(Dl

(Dl
1.5
4.4
3.8
7.4
4.4
1.7
2.9
2.8
1.5
1.1
0.7
1.1
4.2
15.4
4.9
3.8
0.6
0.6
1.4
4.2
2.9

(X)

100.0

(D)

(D)
4.3
0.4
0.8
0.1
1.3
7.8

75.1
(D)
(D)

(D)

(D)
(D)

100.0

(D)

(D)

(D)

(D)

(D)
92.4
(D)

240 ! FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
250 I KITCHENWARE-HOME FURNISHINGS
280 I JEWELRY-OPTICAL GOODS
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320
320
322
323
324

;rEPTG ADDL detail FOR LINE 320.
^HARDWARE
i GARDENING EQUIPMENT-SUPPLIES .

' PLUMBING-ELECTRICAL SUPPLIES .

I
OTHER HARDWARE-TOOLS

340 : LUMBER-BUILDING MATERIALS

340 {REPTG ADDL DETAIL FOR LINE 340. .

340 [LUMBER-BUILDING MATERIALS . . . .

348 [ PAINT-GLASS-WALLPAPER
356 V OTHER LUMBER-BUILDING MATERIALS.

500 ALL OTHER MERCHANDISE .

520 I NONMERCHANDISE RECEIPTS

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
HEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

DEPARTMENT STORES (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES

(X) < 020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS.

(X)

100.0

(D)

(Dl i

120
140

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140 ^REPTG ADDL DETAIL FOR LINE 140.
140
141
142

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING .

BOYS' CLOTHING

11

5
14
17

14
14
13
13
14

40

30

22
15
2

3
22
24
24
24
24
19
18
23
23
18
20
3

4

1

1

2

1

25
17

(D)



7F-480 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Roanoke SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified byM.^^^.^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160

160
160

;

161
162
163
164

;

165
166
167

{
168
169 •

171

180
200

200
200
201
202

220

220
220
221
222

2«0

210
210
2U1
2U2

260

260
260
261
262
263

280
300
320

320
320
321
322

310

3U0
340
348
356

400
420
440
500

DEPARTMENT 5T0RES--C0NT I NUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIi^LS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RADIO-TV-MuSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-HUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EOUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . • .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . • .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

500
500
501
502
503

'REPTG ADDL DETAIL FOR LINE 500.
; ALL OTHER MERCHANDISE

TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020
040
080
100
120
140
160

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSKETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

26 155
7 687

688
678
ID)

321
1 499
638

1 328
1 484
603
(D)

1 384
2 264

26 155
2 264

809
1 454

(D)

ID)

ID)

ID)

(D>

1 400

24 727
1 400

590
810

1 404

26 155
1 404

ID)

689
ID)

281
522
ID)

ID)

ID)

ID)

ID)

ID)

ID)

ID)
ID)

ID)
ID)

(Dl
1 674

26 155
1 674

780
ID)

ID)

1 146

280
354
ID)

ID)
ID)

ID)
ID)

29.4

100.0
29.4
2.6
2.6
ID)

1.2
5.7
2.4
5.1
5.7
2.3
ID)

5.3
8.7

100.0
8.7
3.1
5.6

ID)

100.0
ID)

ID)

ID)

5.4

100.0
5.7
2.4
3.3

5.4

100.0
5.4
(Dl

2.6
ID)

1.1
2.0
ID)

100.0
ID)

(D)
(D)

(D)

100.0
(D)
(D)
ID)

(D)
ID)

(D)
6.4

3.0
(Dl

(D)

5.0
6.3
ID)

ID)

ID)
(D)

(D)

180
200
220
240
260
290
300
320
340
400
500
520

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
400
460
480
500
520

020
040
060
080
100
120
140
160
180
200
220
260
320
400
460
480
500
520

020

020
020
021
022
023
024

LIMITED PRICE VARIETY ST0RES--C0N.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS ISIC 541)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020.(REPTG ADDL DETAIL FOR LINE
^GROCERIES-OTHER FOODS

MEATS-FISH-POULTRY
PRODUCE IFRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

040 MEALS-SNACKS
060 ALCOHOLIC DRINKS
060 I PACKAGED ALCOHOLIC BEVERAGES.

12



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-481

TABLE 3 Virginia—Standard Metropolitan Statistical Areas: 1963-Continued

Roanoke SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

(tl.OOO)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERY STORES!
DELICATESSENS-

INCLUDING
-CONTINUED

100
120
110
160
leo
ZOO
220
260
320
1100

U60
aeo
500

500
500
5oe
516

CI6i)RS-CIGARETTES-T0BACC0
COSmET ICS-DRUGS-HE4LTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. ...
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD! MARKETS
(SIC 5«2I

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FRUIT STORES. VEGETABLE MARKETS
(SIC 513)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDY. NUT. CONFECTIONERY
STORES (SIC S"**]

OTHER FOOD STORES (SIC 545-5491

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

220
240
260
280
300
320
340
380
400

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

1 819
1 925
()
(Dl

(0)

(D)
(Dl
172
(0)

252
37
(Zl

1 287

41 670
1 285
1 200

as

(Dl

1 076

(Dl

302

(01

254
IZ)
31

IDl

461
54
23
(Dl
62

4.2
4.4
(Dl

(Dl
(Dl
(Dl
(D)
0.4
(Dl
0.6
0.1
(Zl
3.0

100.0
3.1
2.9
0.2

(01

(XI

100.0

(XI

100.0

0.6
(Zl

0.1
IDl
1.1
0.1
0.1
(Dl

0.1

420
500
520

020
040
060
080
100
120
300
320
380
400

400
400
401
402
403

420

420
420
421
423
424

480
500
520

520
520
527
528

120
140
160
180
200
240
260
280
300
320
340
500
520

AUTOMOTIVE DEALERS--CONT 1 NUED

TIRES-BATTERIES-ACCESSORIES . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

SPORTING-RECREATION EQUIPMENT .....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
.TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPAREL. ACCESSORY STORES (SIC 56)

140
160
180
280
300
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 567 1

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

34
14
3
4

43
1

2
1

2
119

115
115
115
10

104

85
85
28
9

84

8
12
67

66
66
64
18

6 223
(Dl

2 821

11 478

180
(Dl
48
25
199
(Dl

(Dl
(Dl

(Dl
9 501

11 169
9 321
8 529

221
578

872

8 722
860
143
30

690

(Dl

27
486

7 161
485
396

14.6
101

6.6

100.0

1.6
(Dl

0.4
0.2
1.7
(01

(Dl
(Dl

(Dl

82.8

100.0
83.5
76.4
2.0
5.2

7.6

100.0
9.9
1.6
0.3
7.9

IDl

0.2
4.2

5.5
1.3

5



7F-482 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard iVletropolitan Statistical Areas: 1963-Continued

Roanoke SMSA
[Includes only establishments with payroll. For explanation ot tables, including lines Identified by.i

,
see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

"T"

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

120
lUO
160
180
200
2"t0

260
280
320
3U0
500
520

120
lUO

140
lUO
1U2
116

160

160 ^
160
161
163
16t
165
168
172
173
17«
175
176

180
200
2tt0

260
280
500
520

120
1«0

IKO
1«0
11*2

143
111
145
146

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-3. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BCYS' CLOTHINGi EXC. FOOTWEAR . .

BOYS' CLOTHING
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY) SPEC. STORES'
FURRIERS (SIC 563. 5681

FAMILY CLOTHING STORES ISIC 5551

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

BOYS' CLOTHING
HEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

9 143

5 598

(0)

(0)
5 183

ID)

IDI

(D)

(D)

(Dl

(Dl

(0)
(0)

60

(0)

(Dl

(D)

ID)

(D)

ID)

4 548

4 741
4 488

(01

173
46

295
1 325
1 336

835
35

(D)

81

(D)

(01

(Dl

(Dl

(01

(Dl

(0)

2 173

1 580

(01

518

275
103
19
26
tD)

(D)

25

100.0

(01

(Dl
92.6
IDl
(D)
(D)
(D)
(0)
(D)
(D)
ID)
1.1

(Dl

(0)

100.0
(D)
(0)
(D)

94.7

100.0
94.7
(01
3.5
1.0
6.2

27.9
28.2
17.5
0.7
(D)
1.7

ID)
(Dl

(01

(01
(Dl

(01

(Dl

(XI

100.0

(Dl
32.8

100.0
37.3
6.9
9.4
(D)

(Dl

9.1

150
150
161
164
165
168
172
173
174
176

180
200
240
260
280
300
500

200
220
240
260
320
520

260
520

200
220
260
320
520

FAMILY CLOTHING ST0RES--C0NT I NUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE

SHOE STORES (SIC 5551

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

OTHER APPAREL' ACCESSORY STORES
(SIC 564. 5691

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FURNITURE. HOME FURNISHir"5S

.

EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES

200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS.
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available.

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.5731

TOTAL

REPTG SALES BY BROAD MOSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . •

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE
NONMERCHANDISE RECEIPTS

(X) Not applicable. (Z) Less than 0.05%.

5



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-483

TABLE 3 Virginia—Standard iVIetropolitan Statistical Areas: 1963-continued

Roanoke SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j k., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by I he

specified

merchandise

line

EATINGi DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD I^DSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWZLRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDiNG MATERIALS
ALL OTHER MERCHANDISE

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

30
13«
56
28
58
5

23
120
40
19
48
5

10 SOU

363
8 559
1 006

102
276
10

(D)

ID)

(D)

(D)

(D)
ID)
10)

ID)

10)
113
ID)

12 046

9 760

329
8 378

549
65
ID)

10
ID)
ID)
ID)

10)
ID)

10)

ID)

ID)
ID)
(D)

744

34
181
457
37

ID)

ID)

(Dl

(X)

100.0

3.5
81.5
9.6
1.0
2.6
0.1
(D)
(D)
(D)

ID)
ID)

ID)

ID)

ID)
ID)
1.4
ID)

100.0

3.4
85.8
5.6
0.7
ID)

0.1
ID)
IDI
ID)
ID)
ID)
ID)
ID)

10)

10)

ID)

IX)

100,0

4.6
24.3
61.4
5.0
101

ID)

ID)

020
040
080
100
120
140
160
180
200
260
280
300
320
340
400
500
520 I

020
040
060
080
100
120
140
180
200
220
240
260
280
300
320
340
420
460
480
500
520

DRUG STORES. PROPRIETARY STORES
ISIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES ISIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

OTHER RETAIL STORES ISIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: Represents zero. (D) Withheld to avoid disclosure.

LIQUOR STORES ISIC 592)

TOTAL

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

19
35

1

31
38
8
8
1

1

9
17
3

11

1

41

35

1

2
4
15
29
16

419
1 185

(Dl
918

5 735
119
87
ID)

ID)
ID)

410
10)
252
ID)

(0)
591
(Dl

10 436

IDI

647

ID)

10)
ID)

ID)

ID)
69
121
37
ID)

ID)

73
ID)
242

1 342
230
65
10)

ID)

1 186
2 813
1 807

ID)

IXI

100.0

4.1
U.6
ID)
9.0

56.3
1.2
0.9
ID)
ID)
ID)
4.0
ID)
2.5
ID)
ID)
5.8
ID)

(X)

100.0

1X1

100. J

14 775
1

100.0

IDl

101

ID)

ID)
0.5
IZ)
0.3
ID)
ID)

0.5
ID)

1.6
9.1
1.6
0.4
IDI

IDI

8.0
19.0
12.2
101



7F-484 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Virginia—Standard IVIetropolitan Statistical Areas: 1963-continued

Roanoke SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
o«o
100
140
200
220
2U0
260
280
300
320
420
500
520

ANTIOUE STORES 1 SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

CURTAINS-DRAPERIEs-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
Si=ORTING-RECKEATION EQUIPMENT ....
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 5941

TOTAL

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL ....
REPTG SALES BY BROAD MDSE LINES

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 596)

JEWELRY STORES (SIC 597]

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 KITCHENWARE-HOME FURNISHINGS. . . .

280 I JEWELRY-OPTICAL GOODS

280
280
281
282
283
284
285

500
520

520
520
529

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

6
(NA)

(D)

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
(D)

(D)

(D)
(D)

(Dl

68
(Dl

261

(D)

2 016

I 615

(D)

171
1 186

1 440
1 Oil

206
142
460
79
123

(D)

214

1 440
(NA)
144

3 292

(Dl

(01
(Dl
(01
(0)
(01
(Dl

(Dl
IDI

(01
(01
(01
(01

13.6
(01

(XI

100.0

tXI

100,0

(D)

10.6
73.4

100.0
70.2
14.3
9.9
31.9
5.5
8.5

(Dl

13.3

100.0
(NA)
10.0

(X)

100.0

020
040
060
100
120
200
220
260
280
300
500
520

020
160
180
220
240
260
280
300
320
340
500
520

OTHER STORES (SIC 5991

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .........
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

44



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-485

TABLE 4 Virginia—Area Outside Standard IVIetropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by

^

. see "Description of the Tables" in front]

Kind ol business anij merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXCi FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
fgONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS, . HARDWAREi
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMfN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARi-l SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
ISIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS •

FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

11 804

6 065

2 726
1 922

510
685

2 59«
1 838
1 053
1 056
1 001
726
9«t
758

1 055
748
663

1 081
690
579

2 241
1 822

294
502
415

2 022

135

104

6
36

34
34
34
2

1 773 505

1 465 793

326 495
66 407
6 551

58 139
25 918
58 841
40 044
67 153
22 411
17 829
35 487
33 138
15 022
10 270
7 372

22 425
58 565

252 484
106 710
54 740
31 347
45 189
23 124
47 360
31 353

733



7F-486 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by,* . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

020
040
060
100
120
110
160
IBO
200
220
2«0
260
280
300
320

320
320
322
323
32"t

310

310
31(0

318
356

380
UOO
1*20

«U0
460
1(80

500
520

020
OHO
100
220
260
300
320
3U0
380
400
420
440
460
480
500
520

020
040
060
080
100
120
140

HARDWARE STORES ISIC 5251)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

REPTG ADDL DETAIL FOR LINE 320. . . .

HARDWARE
GARDENING EQUIPMENT-SUPPLIES ....
PLUMBING-ELECTRICAL SUPPLIES ....
OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . . .

LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAFER
OTHER LUMBER-BUILDING MATERIALS. . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EuUIPi-lENTt MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES ISIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAHETTES-TOBACCO
COSMET ICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

1

5
7
16
2

18
14
71
45
96
29
97
144

123
123
104
102
120

125

112
112
110
43

6



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-487

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kinil of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

hshmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

DEPARrMENT STORE:S--CONT 1 NUCD

HARDWARE

320
320
321
322

310

310
340

356

«00
420
440
500

500
500
501
502
503

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GAROEM.MG EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

.REPTG ADDL DETAIL FOR LINE 340. .

'LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
480
500
520

020
040
060
080
100
120
140

140
140
141
142

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRU6S-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

687

422

356
88
14
52

310
259
271

108
108
104
82

(Dl

(Dl
(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(D)
(Dl

1 504

44 024
1 474

863
498
115

1 814

265



7F-488 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Virginia—Area Outside Standard iVIetropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by,- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

SEWING. NEEDLEWORK STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS

FOOD STORES (SIC St)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 541)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

iREPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

1 336

1 336
92
25

289
1 033
873
117
119
105
63
20
IS
107
35
39
115
34
3

253
33
7

92
50

792
16

1 556

1 187

1 187

1 067
1 067
974
890
852

1 047

86
25

285
1 015
866
117
119
106
63
20
45
107
33
38
145
34
3

247
33
7

92
49

782

773
773
755
192

16

197

126

126

355 132

297 910
823
208

4 105
16 064
15 660

571
615
287
(Dl

(Zl
(Dl

949
(Z)

(Z)

969
(Z)

(D)

3 208
(Dl

(Z)

665
(Z)

11 202
196

291 742

334 265
279 964
80 553
24 077
15 391

159 829

684
208

4 057
15 959
15 632

571
515
287
(D)

(Z)

(0)
949
(Z)

(Z)

969
(Zl
(D)

2 981
(0)

(2)
665
(Z)

10 903

303 269
10 891
8 699
2 255

195

(X)

100.

100.0

100.0

83.9
0.2
0.1
1.2
4.5
4.4
0.2
0.2
0.1
(D)

(Z)
(D)
0.3
(Zl

(Zl

0.3
(Zl

(Dl
0.9
(Dl

(Z)

0.2
(Z)

3.2
0.1

(X)

100.0

83.8

100.0
83.8
24.1
7.2
4.6

47.8

0.2
0.1
1.2
4.6
4.5
0.2
0.2
0.1
(D)

(Zl

(D)

0.3
(Z)

(Z)

0.3
(Z)
(D)
0.9
(D)

(Z)

0.2
(Z)
3.1

100.0
3.5
2.9
0.7

0.1

020

020
020
021
023
024

080
100
120

020

020
020
021
022
023
024

080
100
120
300
500

MEAT MARKETS (SIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

FISH (SEAFOODI MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

020.REPTG ADDL DETAIL FOR LINE
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
ALL OTHER MERCHANDISE

500 JrEPTG ADDL DETAIL FOR LINE 500.
500 [ALL OTHER MERCHANDISE
508 PAPER. PAPER PRODUCTS.

020

FRUIT STORES' VEGETABLE MARKETS
(SIC 543)

CANDY. NUT. CONFECTIONERY
STORES (SIC 544)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

I 020 iREPTG ADDL DETAIL FOR LINE 020.
020 'GROCERIES-OTHER FOODS

J 021
;
MEATS-FISH-POULTRY

il 023 , FROZEN FOODS
,;
024 i ALL OTHER FOODS

040 MEALS-SNACKS
100

j

CIGARS-CIGARETTES-TOBACCO
120 I COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
280 I JEWELRY-OPTICAL GOODS
400 I AUTO FUELS-LUBRICANTS
480 HOUSEHOLD FUELS-ICE
500

I

ALL OTHER MERCHANDISE

500 [REPTG ADDL DETAIL FOR LINE
500 [ALL OTHER MERCHANDISE . . .

508 [ PAPER. PAPER PRODUCTS. . .

515 t *LL OTHER MERCHANDISE. . ,

500.

(0)

004
003
967
(D)

(Dl

(D)

(D)

(Dl

525

612

(0)

512
(D)
498
(Dl

(Dl
(0)

(D)

(D)

(D)

(Dl
(Dl

(Dl
(Dl

(Dl

118
507
(D)
(0)

573

(Dl

55
(Dl

(D)
227
(D)
287

679
212
(D)
(0)

Standard Notes; - Reptesenis zero. (D) Wilhtield to avoid disclosure.

'Merchandise line detail wittiheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-489

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020

020
020
023
02'»

oeo
100
120

DAIRY PRODUCTS STORES I SIC 5451

T0T4L

fiEPTG S4LES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTS ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
FROZEN FOODS
ALL OTHER FOODS

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

RETAIL BAKERIES ISIC 5«61

TOTAL

RETAIL BAKERIES! MANUFACTURING
(SIC 5162)

RETAIL BAKERIES" NONMAtJUFACTURING
(SIC 5*631

EGG AND POULTRY DEALERS
(SIC 549 PARTI

OTHER FOOD STORES (SIC 549 PART)

TOTAL

020
040
100
120
140
160
180
200
220
240
260
260
300
320
340
360
400

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR<
ALL FOOTWEAR
CoRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN«ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SFOftTING-RECkEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

13
13
23
3
5
1

6
1

103
19
74
33
104
95
30

521
385

2 468

1 710

(D)

1 380
I 359

589
771

(0)
(D)

(D)

327 870

(Z)

(Z)

(Z)
(0)

(Z)

(0)
(Z)

(D)
3 117

(Z)

515
(Z)

1 774
958
(D)

249 920
4 814

(XI

100.0

(0)

100.0
98.5
42.7
55.9

(D)
(D)
(Dl

100.0

(Z)

(Z)

(Z)
(Dl
(Z)

(D)
(Zl

(Dl
1.0
(Z)

0.2
(Z)
0.5
0.3
(D)

76.2
1.5

420
440
460
480
500
520

020
040
100
220
340
380
400
420
440
460
480
500
520

AUTOMOTIVE DEALERS--CONr INUED

TIRES-BATTERIES-ACCESSORIES . . . .

FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERSi
FRANCHISED (SIC 551)

REPTG SALES BY BROAD MDSE LINES

020
040
100
220
340
380

380
380
381
382
383
384
385
386
387
388

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

380.REPTG ADDL DETAIL FOR LINE
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS' WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400 i AUTO FUELS-LUBRICANTS

400 IREPTG ADDL DETAIL FOR LINE 400.
400 [AUTO FUELS-LUBRICANTS
401 f GASOLINE
403 ( MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420 iREPTG ADDL DETAIL FOR LINE 420
420 TIRES-BATTERIES-ACCESSORIES
421 r PARTS! INSTALLED IN REPAIR WORK. . . .

422 I PARTS! WHOLESALE (TO OTHER BUSINESSES)
423 I PARTS! RETAIL (OVER THE COUNTER) . . .

424 t AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440
I

FARM EQUIPMENT! MACHINERY
460

I

HAY-GRAIN-FEED-FARM SUPPLIES
480

I

HOUSEHOLD FUELS-ICE
500

I

ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

520 IREPTG ADDL DETAIL FOR LINE 520
520 [NONMERCHANDISE RECEIPTS
527

I
SERVICE LABOR

528 I OTHER NONMERCHANDISE RECEIPTS

624
26

1

5

126
499

517

422

5

9
14
2
1

422
307
405
18
1

3
20

382

6

12
2
1

361

356
356
356
19

218
7

347
87
197
30

252
252
183
168

345

338
I

338
I

325
249 I

287
227

17
'

17

325

323
323
321
80

39 604
1 081

(Dl
225

7 985
17 109

237
3

(01

(Dl
(Zl

(Dl
(Dl
146
774

23 330
839
(Dl

(Dl
174

15 554

231 414

(Dl

(Dl

(Zl

(D)
(D)

195 013

228 472
192 335
111 682

829
18 667

(2)

52 976
2 253
5 289

758

3 271

176 366
3 209
2 752

382

19 429

222 767
19 063
10 681
4 473
1 829
1 821

(Dl

(Dl

(Dl
(Zl

12 583

216 685
12 521
11 557

946

12.1
0.3
(Dl

O.l
2.4
5.2

100.0

(Dl

(Dl

(Zl
(0)
(0)

84.3
1.3
8.3
0.3
(0)
(D)

0.1
5.5

100.0

(Dl

(Dl

(Z)
(D)
(Dl

84.3

100.0
84.2
48.9
0.4
8.2
(Zl

23.2
1.0
2.3
0.3

1.4

100.0
1.8
1.6
0.2

8.4

100.0
8.6
4.8
2.0
0.3
0.8

(Dl

(01

(Dl

(Zl
5.4

100.0
5.8
5.3
0.4

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to Insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-490 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^,^^^,^,^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

oi sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

380

380
380
381
383
384
385
386 I

387
388

:

«00

UOO
«00
«01
403

«20

U20
120
U21
«22
123
424

520

520
520
527
528

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NE* PASSENGER CARSi RETAIL
NEW COMMERCIAL VEHICLES! RETAIL. . . .

NE* COMMERCIAL VEHICLESi WHOLESALE . .

USED PASSENGER CARSi RETAIL
USED PASSENGER CARSi WHOLESALE . . . .

USED COMMERCIAL VEHICLES . .

ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS I WHOLESALE I TO OTHER BUSINESSES]
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

040
100
380

360
380
381
382
383
385
386
387

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS. . . .

, REPTG ADDL DETAIL FOR LINE 380. .

iAUTOMOBILES-TRUCKS
NE* PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

400 AUTO FUELS-LUBRICANTS

400
400
401
403

420

420
420
421
422
423
424

440
500
520

520
520
527
528

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

tires-batteries-accessories

reptg addl detail for line 420
Itires-batteries-accessories
parts. installed in repair work. . . .

parts. wholesale (to other businesses!
parts. retail (over the counter! . . .

automobile tires-batteries-accessories

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

7 959

7 959

6 512

7 925
6 492
3 843

857
(Dl

1 646
83
(D!

(D!

(D)

6 034
70
(0!
(0!

751

7 959
751
370
150
69
129

619

7 159
612
(Dl

(0!

(Dl
(D!

35 621

41 346
35 151
20 961

ID!

1 972
11 401

(D!

518

(Dl

32 165
356
272
80

3 150

39 800
3 047
1 697

786
271
246

(Dl
(D!

2 352

40 340
2 347
2 101

253

IX)

100.0

81.8

100.
81.9
48.5
10.8
(Dl

20.8
1.0
(Dl

(D!

(0)

100.0
1.2
(D)
(0)

9.4

100.0
9.4
4.6
1.9
0.9
1.6

7.8

100.0
8.5
(D!

(D)

(X)

100.0

(01

(Dl

85.1

100.0
85.0
50.7
(D!
4.8

27.6
(01

1.3

(Dl

100.0
1.1
0.8
0.2

7.5

100.0
7.7
4.3
2.0
0.7
0.6

(Dl

(Dl
5.5

100.0
5.8
5.2
0.6

020
040
100
220
240
260
280
300
320
340
380
400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
435
436

440
480
500
520

520
520
524
525
526

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 5521

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART!

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION E(aUIPMENT
HARD*ARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
>UTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PART!

REPTG SALES BY BROAD HOSE LINES

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
380

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

41



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-491

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k.. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

(tlOOO)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specilied

merchandise

line

400

voo
100
UOl
lt02

U03

420

420
420
426
427
428
429
431
432
433
434
436

440
460
500
520

520
520
524
525
526

020
040
100
300
3B0
400
500
520

HOME AND AUTO SUPPLY STORES— CON.

AUTO FUELS-LUBRICANTS

REPTG AODU DETAIL FOR LINE 400
AUTO'FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS .

MOTOR OIL-GREASES-OTHER OILS . . . . ,

TIRES-BATTERIES-ACCESSORIES

REPTG AODL DETAIL FOR LINE 420. . . ,

TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES .

NE« AUTO TIRES-TUBES SOLD TO USERS . ,

NE* AUTO TIRES-TUBES SOLD TO DEALERS
NE* TRUCK-BUS TIRES SOLD TO USERS. . .

NEK TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLO TO USERS . . ,

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLO TO USERS<
STORAGE BATTERIES

FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING, ,

OTHER NONMERCHANDISE RECEIPTS. . . . .

MISC. AIRCRAFT! MARINEi AUTO-
MOTIVE DEALERS ISIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION EQUIPMENT . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT! BOATi MOTORCYCLE
DEALERS ISIC 559 PART)

HOUSEHOLD TRAILER DEALERS
ISIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

380
500

500
500
504
505

520

520
520
532

AUTOMOBILES-TRUCKS. .

ALL OTHER MERCHANDISE

.REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.

. CAMP TRAILERS-TRAVEL TRAILERS. .

NONMERCHANDISE RECEIPTS

21
21
3
1

19

56
56
53
52
7
17
5

26
7
4

48

5
1

54
18

17
17
6
5
16

286

2 604
204
(Dl

(D)
(0)

2 314

7 162
2 129

780
745
72
95
(0)

162
41
(D)
208

55
(D)
557
284

3 410
277
(0)

IDl

(Dl

ID)

(D)
(Dl
562
10)
33

857
108

8 352

6 962

<DI
6 857

6 536
6 482

(D)

(D)

REPTG ADDL DETAIL FOR LINE 520 5
'NONMERCHANDISE RECEIPTS 5
OTHER NONMERCHANDISE RECEIPTS. . . .

Standaid Notes: - Represents zero. (D) Withheld lo avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

IDI

(Dl

(0)
(D)

10)

(D)
(01

28.7

100.0
29.7
10.9
10.4
1.0
1.3
(Dl

2.3
0.6
(Dl
2.9

0.7
(Dl
6.9
3.5

100.0
8.1
(Dl

(Dl
(0)

100.0

(01

(01

(01
7.4
(D)
0.4

90.0
1.4

(X)

100.0

(D)
98.5

100.0
99.2
(01

(D)

(0)

100.0
(D)
(D)

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
160
180
220
240
260
280
300
320
340
380
400

400
400
401
402
403

420

420
420
421
423
424

440
460
480
500
520

520
520
527
528

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN>S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

'REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

020
100
120
140
160
180
200
220
240
260
280
300
320
340
500
520

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

APPAREL. ACCESSORY STORES (SIC 56)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 851

1 207

444
221
25
33

444
42
6
1

3
1

1

2
2

16
3
5
10

1 207

1 097
1 097
1 094

124
987

901

835
835
343
127
757

86
536

502
502
475
136

114 405

3 313
2 087

189
249

1 802
101
(Z)

(D)
(Zl
(0)

(D)
(D)
(Dl
116
(Zl

(Zl

201
92 140

102 673
83 616
73 448
4 138
6 040

8 800

80 640
7 868
1 960

397
5 501

60
(Z)

1 145
366

3 758

52 578
3 583
2 696

893

100.0

2.9
1.8
0.2
0.2
1.6
0.1
(Z)
(0)

(Z)
(D)

(01
(Dl
(D)

0.1
(Z)

(Z)
0.2

80.5

100.0
81.4
71.5
4.0
5.9

7.7

100.0
9.8
2.4
0.5
5.8

0.1
(Z)
1.0
0.3
3.3

100.0
6.8
5.1
1.7

1



7F-492 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^-^-^-^A.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

MEN'Si BOVS' APPAREL STORESi
CUSTOM TAILORS (SIC 56li 567)

120
110
160
ISO
220
280
300
3»0
500
520

REPTG SALES BY BROAD MDSE LINES • .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGt EXC. FOOTWEAR • .

VIOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . ,

LUMBER-BUILDING MATERIALS i

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

MEN'Si BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

120
lUO

110
IKO
1U2
1«3
1««
145
116

160
160
161
15«
165
16B
172
173
17U
176

180
220
280
300
310
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADOL DETAIL FOR LINE lUO. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

, REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS . . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

140 'MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
1U3
144
145
146

180
520

CUSTOM TAILORS (SIC 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140.

MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR. .

MEN'S HATS
OTHER MEN'S CLOTHING . .

ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-3t 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS

111
20
66

1

19
14
1

3
5

144

104

101
101
37
79
80
82
96

63
1

19
14
1

3

264

198

8

(D)

523
255
834
(D)

32
(D)
(Dl

(Z)

17

14 091

9 907

(01
8 717

9 863
8 679

352
3 662
1 248

374
3 057

256

2 S40
256
(0)
(D)

ID)
170
50
19

ID)
(0)

(0)

(D)

32
(D)

(D)

(Z)
(D)

805

832
805
643
(0)
(D)

(D)

10)
(D)

24 330

19 023

(D)

(X)

100.0

(0)
88.7
2.4
7.8
(D)

0.3
(0)

(Dl
(2)

0.2

(X)

100.0

(0)
88.0

100.0
88.
3.6

37.1
12.7
3.8

31.0

2.6

100.0
9.0
(D)
(D)

(Dl
6.0
1.8
0.7
(Dl
(01

ID)

(0)

0.3
(D)

(D)
IZ)
ID)

(X)

100.0

95.9

100.0
95.9
77.3
(0)
(Dl

(D)

(Dl

(Dl

(XI

100.0

101

140
160
180
200
220
240
250
280
500
520

120
140

140
140
142
143
144
145
145

150

150
160
161

i;

163
I 164

I 168

i!
173
174

i|
175

il 175
|l

180
200
220
240
260
280
500
520

WOMEN«S CLOTHING. SPECIALTY STORES—CON.

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 552 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADOL DETAIL FOR LINE
MENiS-BOYS' CLOTHINGi EXC.
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR .

OTHER MEN'S OUTERWEAR. . .

MEN'S HATS ........
OTHER MEN'S CLOTHING . . .

140. . .

FOOTWEAR

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

'REPTG ADDL DETAIL FOR LINE 160
IWOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR .

MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

140
150
180
200
280
500
520

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

150
150
163
164
165
158
174
175
175

WOMEN'S ACCESSORY! SPEC. STORESi
FURRIERS (SIC 563i 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

30



RETAIL TRADE-Merchandise Line Sales South Atlantic-Va. 7F-493

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963- -Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind o( business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

280
520

MILLINERY STORES—CONTINUED

JEKELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

CORSETi LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PARTI

TOTAL

APPAREL I ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

REPTG SALES BY BROAD MDSE LINES

110 MEN'S-BOYS' CLOTHINGi EXC. FOOT«EAR . ,

mo |REPTG ADDL DETAIL FOR LINE lUO
110 ,MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

1«2 ' BOYS' CLOTHING
143 ' MEN'S TAILORED OUTERWEAR
1«« ' OTHER MEN'S OUTERWEAR
116 I OTHER MEN'S CLOTHING

150 WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160 ;rEPTG ADOL DETAIL FOR LINE 160
160 'WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
161 ' CHILDREN'S-INFANTS' WEAR
163

,
MILLINERY .

164 , HOSIERY
165 ' LINGERIE
168

I

WOMEN'S SPORTSWEAR
172 , DRESSES
173 COATS-SUITS
171 ' HANDBAGS
176

I,
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE l"tO. . . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

020
100
120
140

110
140
142
143
144
145
146

14
14
6
4
7
9

11

228

168

1

1

22
168

94
94
84
74
77
64
89

(D)

(D)

1 179

50

122
22
7

(D)
(D)

(D)

956
862
(0)
16
16

105
360
125
46
(D)

134

ID)

ID)

(D)

ID)

37 896

31 929

(D)

(D)

120
10 433

12 117
4 227

729
1 217

879
275

1 123

(D)
(D)

4.2

100.0
18.0
5.7
ID)
ID)

ID)

87.8

100.0
90.2

10)

1.7
1.7

11.0
37.7
13.1
4.8
10)

14.0

ID)

ID)

(D)

ID)

100.0

(Dl

(D)
0.4
32.7

100.0
34.9
6.0
10,0
7.3
2.3
9.3

150
150
161
163
164
155
158
172
173
174
175
175

180
200
220
240
260
280
300
320
500
520

140
160
180
200
300
500
520

FAMILY CLOTHING STORES— CONTINUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

'REPTG ADDL DETAIL FOR LINE 160
'WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
] CHILDREN. S-INFANTS' WEAR
MILLINERY

' HOSIERY
!
LINGERIE

i WOMEN'S SPORTSWEAR
' DRESSES
;
COATS-SUITS

, HANDBAGS
FURS

' OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE. ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES I SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN.S SHOE STORES ISIC 556 PART)

TOTAL

WOMEN'S SHOE STORES ISIC 556 PART)

TOTAL

CHILDREN'S
STORES

. JUVENILES' SHOE
(SIC 566 PART)

FAMILY SHOE STORES (SIC 566 PART)

140
160
180

180
180
181
182
183

200
300
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

180.REPTG ADDL DETAIL FOR LINE
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

[ CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

95
95
63
42
68
ei
86
90

144
91
2
15
19
25
12
10
28
14

121
3
2
7

5

13 785

12 179
5 574

516
150
294
517

1 024
1 505
eu
224
53

336

994
927
(D)
(0)

143
99
32
20
148
91

10 022

9 091

87
204

8 718
(D)

(D)

ID)
42

8 071

7 396

87
ID)

7 041

6 074
5 850
1 654
2 953
1 229

43.2

100.0
45.8
4.2
1.3
2.4
5.1
8.4
12.4
5.7
1.8
0.4
2,8

12.5
9.2
ID)
ID)

0.4
0.3
0.1
0.1
0.5
0.3

100.0

1.0
2.2

95.9
10)
ID)

ID)
0.5

1.2
ID)

95.2

100.0
96.3
27.2
48.6
20.2

ID)



7F-494 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of tfie Tables" in front]

Kind ol business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specihed

merchandise

line

CHILDREN'Si INFANTS' *EAR
STORES (SIC 56ltl

MISCELLANEOUS APPAREL i ACCESSORY
STORES (SIC 569)

FURNITUREt HOME FURNISHINGSi
EQUIPMENT STORES (SIC 571

TOTAL I

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYSi CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

710

461

1

3
101
361
285
207
13
38
28
32

1

2
6
1

7
38
105

1

1

2
1

2
86
186
262
119
12
27
19
20

1

It

28
38

72 168

50 716

ID)
ID)

(Dl
(D)

(Zl
(D)

IZ)

779
17 785
25 682
3 198

81
214
311
399
(Dl

(Dl

88
ID)
(D)

393
1 620

33 851

(Dl

(D)

(0)
(Dl

(01
(Dl

(Dl

706
5 244

24 796
1 675

(Dl

116
ID)

165
(Dl
(Dl

316
475

374



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-495

TABLE 4 Virginia—Area Outside Standard IVIetropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^.i^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ifie

specified

merctiandise

line

Kind of business and merctiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ituo

ueo
500
520

luo
180
220
JOO
500
520

220

220
220
221
228
229
231
232
233
230

300
500
520

HOUSEHOLD APPLIANCE STORES—CONTINUED

FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RAOIOt TELEVISION STORES ISIC 5732)
I

TOTAL

MUSIC STORES ISIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . •

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD lOS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

REPTG SALES BY BROAD MDSE LINES

140
180
220

220
220
221
228
229
231
232
233
234

520

020
040
060
080
100
120
160

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES ISIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

1 763

1 lai

207
1 171
436
169
406
30

(Dl
64
ID)

832

1 849

(D)

(D)
1 800

ID)

ID)

16

649

682
649
(D)

10)
(0)
(0)

56
475
25

(D)
(D)

()

1 369

1 167

(0)
ID)

1 151

1 160
1 146

ID)
285
180
366
158
71
ID)

(D)

67 048

1 337
55 828
6 008
1 046
1 261

101
(0)

(0)



7F-496 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Virginia—Area Outside Standard iVletropolitan Statistical Areas: 1963-con.
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^j^^^. see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RtFRtSHMENT PLACES— CONTINUED

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL SOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS .

HOUSEHOLD FuELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

ALL OTHER MERCHANDISE

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 5813)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMET IC5-0RUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING> EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-sNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRE5CR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

30
11«
124
29
53

102
235

6
13

257
330
22
25

37
108
It

l!
13

159 1

31
I

376

305

94
217

3

U
240
305

296
296
275
296
229

(Dl
(Dl

(0)

(D)

(D)

(D)

213
(D)

(0)
563
(D)

(D)
20
(U)

120
180
124
162
131
(D)

(D)
(D)

(D)
1

(Dl
;

62 102

52 622

1 229
5 018

39
165

3 171
36 612

337
(Dl
(D)

(Z)

(Dl
1 173
1 020

(D)

(D)

(2)

(D)
2 368

174

51 212

1 189
4 811

(Dl
ID)

3 082
35 678

50 483
35 085
11 573
17 473
6 078

(0)
(Dl

(Dl

(D)

(D)
(Dl

1.8
(D)

100.0

(Dl
94.5
ID)

(D)

0.5
(0)

100.0

2.5
24.6
65.2
3.4
2.7
(D)
(Dl

ID)

(D)
(0)

100.0

2.3
9.5
0.1
0.3
6.0

69.6
0.6
(D)

(Dl

(Zl

(Dl

2.2
1.9
.Dl
(D)
(Z)

(D)
4.5
0.3

(X)

100.0

2.3
9.4
(D)
(01

6.0
69.7

100.0
59.5
22.9
34.6
12.0

140
160
180
200
220
250
280
300
320
340
400
500
520

020
040
060
080
100
120
140
150
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
080
100
120
140
150
180
200
220
240
250
280
300
320
340
380
400

DRUG STORES—CONTINUED

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PART)
1

TOTAL

OTHER RETAIL STORES
(SIC 59 EX. 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

ANTI(3UE STORES' SECONDHAND
STORES (SIC 593)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN«AfiE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

22



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-497

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^,^^,^.*..^. see "Description of the Tables" in front]

Kind of business dnd merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

mo
1480

500
520

OHO
160
200
220
240
260
280
520

020
080
100
120
110
160
180
200
220

I

210
260
280
300
320
340
380

[

400 •

420 t

480
i

500
520

020
040
100
120
140
160
180
240
260
300
500
520

ANT1I5UE STORES! SECONDHAND STORES— CON.

TIREs-BATTERIEs-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONHBRCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

KEALS-SNACK5
HOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEdELKY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

SECONDHAND STORES (SIC 5933)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR , .

WOMENiS-GIRLS' CLOTHING! EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES .

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

BOOK! STATIONERY STORES (SIC 594 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
C05HETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOT»EAR.
ALL FOOTWEAR
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . . .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

BOOK STORES (SIC 59421

REPTS SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100 CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

140 MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
180 1 ALL FOOTWEAR
240 i FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 fREPTG ADDL DETAIL FOR LINE 240
240 fpURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
248 C OFFICE FURNITURE

546
(Dl

164
53

616

401

ID)
10)

(D)
(D)
297
74
(D)

(D)

(0)

(0)
ID)

(D)

ID)

ID)

ID)
196
(U)

(0)
142
61

ID)

ID)

(D)

ID)

ID)
(0)

ID)

ID)

ID)

ID)

ID)

9.5
ID)
2.8
0.9

100,0

ID)

(0)

(D)
(D)

74.1
18.5
(Dl

ID)

300
500

500
500
508
512
513
514
515

520

520
520
521

100.0

ID)
(D)
(D)

(D)

(D)

(D)

(D)
7.8
ID)
10)

85.5
2.4

ID)

ID)
ID)

ID)
ID)
(0)

10)

(D)

100.0
(D)
(D)

BOOK STORES—CONTINUED

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY—OFFICE SUPPLIES
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART' DRAFTING! ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER

STATIONERY STORES (SIC 5943)
1

TOTAL

(D)



7F-498 South Atlantic-Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER FARM SUPPLY STORES
ISIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN«ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE . . .

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PARTI

TOTAL

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEwELRf
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANOISE RECEIPTS . . .

'REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANOISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS ISIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

lai

129

1

1

1

1

1

UK
51
129

127
127
126
112
122
87
119
11

25
29
119

U9
(na)
119

19 096

(Dl
IDI

(Dl

(Dl

(Dl

(01

288
(Dl

15
(Dl

10
980
(Dl

(Dl

(01
319
1474

13 834
(Dl

(Dl
(Dl

9 691

(Dl

(01

(Dl

(01

(01

436
715

6 878

9 631
6 818
1 595
1 121
2 329

324
1 116
318

(01

338
1 140

9 317
(NA)
775

100.0

(0)

(Dl
(Dl

(D)

(01

(01

1.5
(Dl

0.1
(01
0.1
5.1
(01

(D)
(Dl

1.8
2.5

72.4
(01

(D)
(0)

100.0

(01
(Dl

(01

(Dl
(Dl

4.5
7.4

71.0

100.0
70.8
16.6
11.6
24.2
3.4
11.6
3.3

(Dl

3.5
11.8

100.0
(NA)
8.3

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(0)



RETAIL TRADE—Merchandise Line Sales South Atlantic-Va. 7F-499

TABLE 4 Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specilied

merchandise

line

NEWS DEALERSi NEWSSTANDS (SIC 59941

TOTAL

220
500
520

020
040
100
120
160
2U0
260
2B0
300
380
400
500
520

CAMERA I PHOTOaRAPHIC SUPPLY
STORES (SIC 59961

TOTAL

REPTG SALES BY BROAO MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SIFTi NOVELTYi SOUVENIR SHOPS
(SIC 59971

TOTAL

REPTS SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OPTICAL GOODS STORES (SIC 59981
I

TOTAL

TYPEWRITER STORES (SIC 5999 PARTI

LUGGAGEi LEATHER GOODS STORES
(SIC 5999 PARTI

020
100
220
240
280
300
500
520

HOBBY t TOY I GAME SHOPS
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

(0)
1 511

(D)

3 160

2 073

(Dl

lie
104
(D)

(01
(Dl

(01

28
(Dl
(Dl

170
1 462

(Dl

(Dl

(Dl
(Dl

(01

(01

(Dl
314
(Dl

(XI

100.0

(Dl
99.3
(Dl

(XI

100.0

(Dl
5.7
5.0
(Dl

(Dl
(Dl

(Dl

1.4
(Dl
(Dl

8.2
70.5
(Dl

100.0

(Dl

(Dl

(Dl
(Dl
(Dl

(Dl
73.5
(Dl

020
040
060
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

020
120
140
150
180
200
220
240
260
280
320

340
460
500
520

PET SHOPS (SIC 5999 PARTI

TOTAL

OTHER (SIC 5999 PARTI

TOTAL

NONSTORE RETAILERS
(SIC 53 PART*1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 5321

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 5341

DIRECT SELLING (HOUSE-TO-HOUSE 1

ORGANIZATIONS (SIC 5351

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

I

HARDWARE
I

i

LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

17
8
1

12
25
27
27
27
32
34
28
32
29
24
25
43
2

25
24
10
1

33
31

63

45

17 993

1 205
439
(Dl
986
(Dl
(Dl

(Dl

(01
946
(Dl

(Dl
355
137
(Dl

(Dl

2 315
(Dl

(Dl

(Dl

(Dl
(Dl

1 118
(Dl

6.7
2.4
(01

5.5
(Dl
(Dl

(Dl

(01
5.3
(01

(Dl

2.0
0.8
(Dl

(Dl

12.9
(Dl
(01

(Dl

(I
(01
6.2
(Dl

(01



7F-500 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 West Virginia: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of busmess and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES 7 680

GROpERIES-OTHER FOODS . .

HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR •

•OMEN'.S-GIRLS' CLOTHINGi EXC. FOOT*'EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBERi BLDG. MATLS. i HARDWARE!
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS (

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ,

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES (

HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

LUMBER YARDS
ISIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RADIO-Tv-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2«0
; FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE

2 tOl
1 725

375
523

2 231
1 691

818
1 001

866
660
9«5
741

1 014
588
620
897
598
458

1 547
1 552

122
319
89

1 934
3 069

1 667 074

1 437 462

344 539
57 039
6 243

(D)
29 127
62 600
49 218
91 844
31 128
24 075
46 143
44 124
16 017
11 592
5 618

22 066
52 750

243 210
89 746
46 805
6 867

10 195
(01

48 135
50 678

122

87

1

1

5
19

18
18
17
1

2
1

40

580



RETAIL TRADE—Merchandise Line Sales South Atlantic-W. Va. 7F-501

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation ol tables, including lines identified by a . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percenl

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise hne
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
200
220
2'tO

260
280
300
320
310

3«0
3«0
356
357
358
359
361

SCO
520

PAINTi GLASSi WALLPAPER STORES—CON.

C0SMETICS-0RUGS-HE4LTH NEEDS-CLEANERS
CURTAINS-DHAPERIES-DRY GOODS -

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. •

FURNlTURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG iDDL DETAIL FOR LINE 3«0. ...
LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . .

PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS ...
GLASS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 52« I

TOTAL

REPTS SALES BY BROAD MOSE LINES .

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MOSE LINES

020
100
120
140
160
180
200
220
210
260
280
300
320

320
320
322
323
324

340

340
340
348
356

400
420
440
460
480
500
520

GROCERIES-OTHER FOODS .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGt EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING! EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
i HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

020
200
220
240
320
340
380
400

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT! MACHINERY . .

HAY-GRAIN-FEED-FARM SuPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD HOSE LINES . ,

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

207

152

1

1

4
4
1

3
8

45
33
93
24
95
152

142
142
129
129
135

124
124
122
52

(Dl

(01
49
(Dl

(01
(Dl

(01
(Dl

3 049

853
773
(0)

720
298
302
(01

44
13

S80

(Dl

13 999

(Dl

(01

(01
S

(01

7
29

637
312
591
(01
441

8 514

12 741
7 587
1 139
1 994
4 435

2 670

11 234
2 550
1 450
1 101

(Dl

45
(Dl

136
(Dl

201
290

(01

(Dl

(D)

(Dl

156
(01

95
27

(01
(Dl

1.5
ID)

(Dl

(Dl

(01
(Dl

94.2

100.0
97.2
(Dl

60.3
10.4
10.6
(Dl

1.4
0.4

(XI

100.0

100,0

(01

(Dl

(Dl
0.1
(01

0.1
0.2
4.6
2.2
4.2
(01
3.2

60.

S

100.0
59.5
8.9
15.7
34.8

19.1

100.0
22.7
12.9
9.S

(Dl

0.3
(Dl

1.0
(01
1.4
2.1

(Dl

(01

(Dl

(Dl

2.3
(01

1.4
0.4

420
440
460
480
500
520

FARM EQUIP. DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSOHIES ....
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*I

REPTG SALES BY BROAD MOSE LINES

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500 i

520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENIS-BOYS' CLOTHING! EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING! EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
100
120
140

140
140
141
142

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENis-BOYS! CLOTHING! EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

MEN'S CLOTHING
BOYS' CLOTHING

150 WOHEN'S-GIRLS' CLOTHING! EXC. FOOTWEAR.

150
150
151
152
153
154
165
165
157
168
159
171

180
200

200
200
201
202
203

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS' CLOTHING! EXC. FOOTWEAR.
CHILDREN!S-INFANTS' WEAR .

HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR

. GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS.

[REPTG ADDL DETAIL FOR LINE 200.
t CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220
220

j

221
222
223

I

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-HUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

504

348
68
3

45
224
375
351
358
349
358
233
245
308
265
223
334
197

3
122
91
17

121
19

309
245

145



7F-502 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 West Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^.^.^^.*.^, see "Description of the Tables" in front]

210

240
240
211
242

260

260
260
261
262
263

2B0
300
320

320
320
321
322

340

340
340
348
356

400
420
440
480
500

500
500
501
502
503

520

;
REPTG ADDL DETAIL FOR LINE 260. . .

, KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
480
500
520

020
040
060
080
100
120

Kind of business and merchandise line

DEPARTMENT STORES—CONTINUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

1 REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

Estab-

lishments

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS

Standard Notes:

Sales

($1,000)

5 358

104 144
6 358
2 446
3 876

4 690

106 316
3 576

(D)

2 307
(D)

1 246
2 419
3 903

53 785
2 886
1 656
1 106

(D)

IDl

(D)
(D)

(D)

(0)

(Dl
(01
(Dl

4 285

102 580
3 905
1 741

998
900

7 304

Percent

of sales

accounted

for by the

specified

merchandise

line

192



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-503

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRY SOODS STORES I SIC 539 PARTI

TOTAL

^EPTG SALES BY BROAD MDSE LINES

SEWINGi NEEOLEHORK STORES
(SIC 539 PARTI

020
OHO
060
080
100
120
1"»0

160
180
200
220
2«0i
260
280
300
320
340
380
400
1120

H60
1480

500
520

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
240
260
280
300

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER POODS ,

MEALS-SNACKS
ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGt EXC. FOOTHEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR

,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FUKNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENHARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

reptg addl detail for line 020. . .

;groceries-other foods
meats-fish-poultry
produce (fresh fruits-vegetables i

.

frozen foods
all other foods

meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothing' exc. footwear . ,

women's-girls' clothing. exc. footwear.
all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

Furniture-sleep equip. -floor coverings.
kitchenware-hohe furnishings
jewelry-optical goods
sporting-recreation equipment

1 407

I 407
70
12

143
1 038
899
109
151
104
60
72
48
120
43
37

119
37
4

lie
30
94
6

847
470

1 253

1 145
1 145
1 057
974
878

1 116

52
9

142
1 020
890
108
160
104
59
71
48
119
42
36

1 606

101

56

(Dl

378 424

318 702
621
(Zl

1 338
19 198
16 097

428
609
324
(Zl
747
304
880
(Zl

(Zl
743
(Zl

(Zl
1 Oil

(Zl
581
(Zl

9 410
7 149

310 755

356 209
299 907
82 073
24 883
13 067

179 992

345
(Zl
(01

19 078
15 042

(Dl
(01

324
(Zl

(Dl

304
(01

(Zl

(Zl

(XI

100.0

(XI

100.0

(XI

100.0

84.2
0.2
(Zl
0.4
5.1
4.3
0.1
0.2
0.1
(Zl
0.2
0.1
0.2
(Zl
(Zl
0.2
(Zl
(Zl
0.3
(Zl
0.2
(Zl
2.5
1.9

84.1

100.0
84.2
23.0
7.0
3.7
50.5

0.1
(Zl
(Dl

5.2
4.3
(01
IDl
0.1
(Zl
(01

0.1
(01

(Zl

(Zl

320
340
380
400
420
460
480
500

500
500
508
516

GROCERY STORES. INCLUDING
DEL 1 CATESSENS—CONT I NUED

HARDWARE
LUMBER-BUILDING MATERIALS . . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . .

HAY-GRAIN-FEED-FARM SUPPLIES. . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
023
024

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl

.

FROZEN FOODS
ALL OTHER FOODS

100 CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
500 ALL OTHER MERCHANDISE

500
500
508

020

020
020
021
022
023
024

040
050
080
100
120
480
500

500
500
508

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS. . . . .

NONMERCHANDISE RECEIPTS

FISH (SEAFOODl MARKETS (SIC 542 PARTI

TOTAL

FRUIT STORESi VEGETABLE MARKETS
(SIC 5431

TOTAL , . . .

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl. .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS.
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
PAPER' PAPER PRODUCTS

NONMERCHANDISE RECEIPTS

118
37
4

118
30
94
5

839

829
829
805
178

456

(Dl

(Zl
(Zl

1 Oil
(Zl
581
(Zl

9 344

310 735
9 300
7 356
2 319

1 241

1 331
1 241
1 083

IDl

(Dl

105

(Dl

(Dl
(Dl

(Dl

(01
(Dl

(01

(Zl

(Zl
0.3
(Zl
0.2
(Zl
2.5

100.0
3.0
2.4
0.7

1.9

(XI

100.0

93.2

100.0
93.2
81.4
IDl
(Dl

7.9

(Dl

(Dl

(01

100.0
(Dl

(01

3



7F-504 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(nuinber)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CANDYt NUT. CONFECTIONERY
STORES (SIC 5«lt)

DAIRY PRODUCTS STORES (SIC SUS)

total'

RETAIL BAKERIES (SIC 5l»6)

total'

RETAIL BAKERIES. MANUFACTURING
(SIC 5162)

RETAIL BAKERIES. NONMANUFACTURINS
(SIC 5463)

EGG AND POULTRY DEALERS
(SIC 519 PART)

OTHER FOOD STORES (SIC 5«9 PART)

020
010
060
100
120
110
180
220
210
260
280
300
320
310
380
100

AUTOMOTIVE DEALERS (SIC 55 EX. 551)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

597

2
1

1

5
1

1

3
67
15
63
17
76
73
16

111
256

301 391

ID)

(D)

(D)
IZ)

(D)

(0)
(Z)

2 388
(Z)

361
(Z)

1 110
722
(Z)

212 896
2 502

(X)

100.0

(D)
(0)

(D)

(Z)
(D)

(D)

(Z)
0.8
(Z)
0.1
(Z)
0.1
0.2
(Z)

79.8
0.8

120
110
500
520

AUTOMOTIVE DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 551)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
220
210
320
310
380
100
120
110
500
520

100
220
210
320
310
380

380
380
381
382
383
381
385
386
387
388

100

100
100
101
103

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUHBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 100.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

120
I

TIRES-BATTERIES-ACCESSORIES

120 iREPTG ADDL DETAIL FOR LINE 120
120 .TIRES-BATTERIES-ACCESSORIES
121 ' PARTS. INSTALLED IN REPAIR WORK. . . .

122 ' PARTS. WHOLESALE (TO OTHER BUSINESSES)
123 , PARTS. RETAIL (OVER THE COUNTER) . . .

121 . AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

110 FARM EQUIPMENT. MACHINERY
500 I ALL OTHER MERCHANDISE . .

520 ' NONMERCHANDISE RECEIPTS .

520
520
527
528

020
100

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . ,

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS,

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Metcliandlse line detail withheld due to insufficient reporting.
^

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.
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RETAIL TRADE—Merchandise Line Sales South Atlantic-W. Va. 7F-505

TABLE 2 West Virginia: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.^ k. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ifie

specified

merctiandise

line

Kind of business and mercliandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tfie

specified

merctiandise

Ime

IMPORTED CAR DEALERS—CONTINUED

380
I

AUTOMOBILES-TRUCKS

380 k REPTG ADDL DETAIL FOR LINE 380
380 AUTOMOBILES-TRUCKS
381 t NE* PASSENGER CARSi RETAIL
382 1 NEW PASSENGER CARSi WHOLESALE
383 > NEW COMMERCIAL VEHICLES! RETAIL. . • .

ZBnt NEW COMMERCIAL VEHICLESi WHOLESALE . .

385 1 i-SED PASSENGER CARS. RETAIL
386 USED PASSENGER CARSi WHOLESALE . . . .

387

>

USED CbMMERCIAL VEHICLES
388

t

ALL OTHER POWERED ROAD VEHICLES. . . .

«00
' AUTO FUELS-LUBRICANTS

UOO f REPTG ADDL DETAIL FOR LINE tOO
UOO I AUTO FUELS-LUBRICANTS
401 ( GASOLINE
«03 ^ MOTOR OIL-GREASES-OTHER OILS

U20| TIRES-BATTERIES-ACCESSORIES

U20 » REPTG ADDL DETAIL FOR LINE 420
420 > TIRES-BATTERIES-ACCESSORIES
421 r PARTSi INSTALLED IN REPAIR WORK. . . .

422 1 PARTS. WHOLESALE <T0 OTHER BUSINESSES!
423 PARTSi RETAIL (OVER THE COUNTER] . . .

424 AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

500
520

ALL OTHER MERCHANDISE .

NONHERCHANDISE RECEIPTS

520 , NONHERCHANDISE RECEIPTS
527 .

528

REPTG ADDL DETAIL FOR LINE 520.

SERVICE LABOR.
OTHER NONMERCHANDISE RECEIPTS.

380
380
381
382
383
384
385
3S6
387
388

400
400
401
403

420

420
420
421
422
423
424

440
500
520

520
520
527
528

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL
NEW PASSENGER CARS. WHOLESALE
NEW COMMERCIAL VEHICLES. RETAIL. . . .

NEW COMMERCIAL VEHICLES. WHOLESALE . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL I OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTEKIES-ACCESSOR lES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

[ REPTG ADDL DETAIL FOR LINE 520
[NONMERCHANDISE RECEIPTS

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

5 743

6 533
5 696
3 582

(01

365
(Dl

1 216
169
(01

(Dl

(01

(Dl
(Dl

(01
(Dl

469

5 080
469
209
84
lie
54

(01

360

5 950
360
301
59

32 013

37 324
32 013
21 291

84
1 412

(U)
7 987

428
419
(Dl

(01

(Dl

(Dl

(Dl

(01

2 717

37 324
2 717
1 629

867
115
101

(01

(Dl
2 390

37 324
2 390
2 233

155

86.0

100.0
87.2
54.8
(Dl
5.6
(Dl

18.6
2.6
(01
(Dl

(Dl

100.0
(Dl
(Dl
(01

7.0

100.0
9.2
4.1
1.7
2.3
1.1

(Dl

5.4

100.0
6.1
5.1
1.0

85,8

100.0
85.8
57.0
0.2
3.8
(0!

21.4
1.1
1.1
(Dl

(01

100.0
(Dl

(Dl

(Dl

7,3

100.0
7.3
4.4
2.3
0.3
0.3

(Dl

(01
6.4

100.0
6.4
6.0
0.4

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 5521

REPTG SALES BY BROAD HOSE LINES

100
380

380
380
381
383
385
386
387
388

400

400
400
401
403

CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS. . . .

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES , , . .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

, REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420 REPTG ADDL DETAIL FOR LINE 420
420 TIRES-BATTERIES-ACCESSORIES
421

I

PARTS. INSTALLED IN REPAIR WORK. . . ,

422 , PARTS. WHOLESALE (TO OTHER BUSINESSES!
423 PARTS. RETAIL (OVER THE COUNTER! . . .

424 ' AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
500 ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

520
520
527
528

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD HOSE LINES

040
100
220
240
260
280
300
320
340
380
400 1

400
400
401
402

I

403

HEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP, -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . , , , .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420 .

426 '

427
428
429 '

431
432
433
434 '

435
436

440
500

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS , . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLO TO USERS.
RETREAD TRUCK-BUS TIRES SOLO TO DLRS..
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . ,

144

97

1

97

83
83
1

2
82
20
8
4

131

101

1

1

30
3

31
10
37
37
5

(01

12 738

11 331
10 940

(01

(Dl
9 809

268
299
(01

(01

(Dl

(Dl

IDI

(Dl

(0!

2 996
159
105
IDl

(Dl

(01

IDI

IDl
169

3 229
160
87
73

(D!

(D!
(01

IZl
106
20

252
196
(Dl
(Dl

606

3 283
299
238
(Dl
ID!

11 174

12 003
9 039
1 717
2 177

798
1 283
701

1 010
260
811
23

255

(Dl

229

(Dl

96,0

100,0
96.5
(Dl

(0!
86.6
2.4
2.6
(01

IDI

100.0
(Dl
(Dl

(Dl

(01

100.0
5.3
3.5
(Dl

IDI
IDl

(0!

(01

1.3

100.0
5.0
2.7
2.3

IDl

IDl

ID!

IZ!
0.7
0.1
1.7
1.3
IDl
IDl

4,0

100.0
9.1
7.2
IDl

10!

74.0

100.0
75,3
14.3
18,1
6,6
10.7
5.8
8.4
2.2
6.8
0.2
2.1

IDI

1.5

Standard Notes: Repiesents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-506 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

TIRti BATTERYi ACCESSORY
DEALERS—CONT I NUED

520

520
520
52 «
525
526

NONMERCHANDISE RECEIPTS

, REPTG ADDL DETAIL FOR LINE 520. . . .

NGNr-IERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. , . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

110
180
220
240
260
280
300
320
340
380
400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
435
436

440
500
520

520
520
524
525
526

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLO TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

, REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

020
060
100
120
180
240
300
320
380
400
420
500
520

MISC. AIRCRAFT! MARINEi AUTO-
MOTIVE DEALERS (SIC 559]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
ALCOHOLIC DRIiMKS
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

ALL FOOTWEAR ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1 194

10 334
882
366
153
375

6 395

5 531

(Dl

ID)
1 333

10)

255
23

439
363
59

(D)

53

1 370
53
(D)
(0)

2 092

HI
014
471
655
202
211
93
106
ID)

ID)

(0)

155

(D)

330
386

010
364
(D)

(Dl

224

4 600

(D)

(D)

(D)
(Dl

(D)

50
449
(Dl

(D)

(Dl

(Dl

3 943
80

7.9

100.0
8.5
3.5
1.5
3.6

(X)

100.0

(0)

ID)
24.1
(0)

4.6
0.4
7.9
6.6
1.1
(01

1.0

100.0
3.9
(D)
(D)

37.8

100.0
39.4
9.2
13.0
4.0
4.1
i.e
2.1
(D)
10)

(D)
3.0

ID)
6.0
7.0

100.0
9.1
ID)

(D)

5.6

100.0

(D)
101
ID)

(D)

ID)
1.1
9.8
(D)
ID)

ID)
ID)

85.7
1.7

050
180
300

300
300
308
309
311
312
313
314

380
400
420
500

500
500
505

520

520
520
527
531

020
100
120
240
320
380
500

500
500
504
505
506
507

520

520
520
527
532

020
040
060
080
100
120

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS ISIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

ALCOHOLIC DRINKS
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300
SPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
IALL OTHER MERCHANDISE
CAMP TRAILERS-TRAVEL TRAILERS

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
STORAGE AND DOCKING SERVICES

HOUSEHOLD TRAILER DEALERS
ISIC 559 PART)

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. . . .

CAMP TRAILERS-TRAVEL TRAILERS
UTILITY TRAILERS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS .

REPTG ADOL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

OTHER AUTOMOTIVE DEALERS
ISIC 559 PART)

GASOLINE SERVICE STATIONS
ISIC 55 PART 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

3

8



RETAIL TRADE—Merchandise Line Sales South Atlantic-W. Va. 7F-507

TABLE 2 West Virginia: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

lUO
160
220
300
320
380
UOO

400
«00
«01
402
U03

U20

120
U20
U21
"123

U2H

UVO
1160

HBO
500
520

520
520
527
528

100
120
140
160
180
200
220
210
260
280
300
320
3«0
UltO

500
520

120
140
160
180
200
220
280
300
340
520

gasoline: service; stations— continue:d

men's-boys' clothingi exc. footkear . .

women's-girls' clothing. exc. foothear.
major appl. -radio-tv-musical instr. • .

sporting-recreation equipment
hardware
automobiles-trucks
auto fuels-lubricants

reptg addl detail for line 400
auto fuels-lubricants
gasoline
other automotive fuels
motor oil-greases-other oils

tires-batteries-accessories

reptg addl detail for line 420
tires-batteries-accessories
partsi installed in repair work. . . .

partsi retail (over the counterl . . .

automobile tires-batteries-accessories

farm eouipmenti machinery
hay-grain-feed-farm supplies
household fuels-ice
all other merchandise
nonmerchandise receipts . . .

reptg addl detail for line 520
nonmerchandise receipts
service labor
other nonmerchandise receipts

APPARELi ACCESSORY STORES ISIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MF.N'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 567]

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS" CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

JEWELRY-OPTICAL GOODS ... -

SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

1

1

2
8
3

13
1 124

1 038
1 038
1 034

96
878

892

831
831
313
149
771

16
62

635

592
592
565
150

132

104

1

101
(Dl

(0)

(Z)
(0)
137

83 833

92 944
78 844
70 874
3 796
4 181

8 256

76 828
7 716
1 502

531
5 687

(Dl

(Z)

185
467

3 563

57 145
3 332
2 597

743

805



7F-508 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 West Virginia: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.j
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

meichandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160

160
160
161
163

;

16a •

165 '

168
•

172
173 .

17H
175

f175'

180
200
210
260
280
300
500
520

110
160
180
200
240
260
280
500
520

WOMENtS r?EADY-TO-WEAR STORES— CONTINUED

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEIR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAIN5-0RAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JE»iELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS ISIC 563 i 568]

ItO
140
142
144
146

REI»TG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

MILLINERY STORES (SIC 563 PARTI

total'

CORSETi LINGERIE STORES (SIC 563 PART]

TOTAL

HOSIERY STORES ISIC 563 PARTI

TOTAL

APPAREL 1 ACCESSORY 1 OTHER SPEC.
STORES ISIC 563 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. . .

;mENiS-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

159
159
54
65
107
132
147
159
154
102
28
65

35
14
2
6

25
4
2

59

25 257

27 357
24 686

1 248
388
444

2 245
5 521
8 201
5 068

499
283
774

(01

(Dl

(01

(01

(0)
(D]

(Dl

855

(Dl

951
(01
(Dl

(Dl

(01
(Dl

(01

36

(Dl

(01
(01

(Dl

(0]

90.1

100.0
90.2
4.6
1.4
1.6
8.2

20.2
30.0
18.5
1.8
1.0
2.8

(01

101
(Dl

(0)

(Dl
(Dl

101

2.9

100.0

(01
94.1
(01
(Dl
(01
(Dl
(01
(Dl

1.7

(01

100.0
(01
(Dl

(01

(01

APPARELi ACCESSORY! OTHER SPEC.
STORES—CONTINUED

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
150
151
163
164
165
168
172
173
174
175
176

180
200
240
250
280
520

WEAR

REPTG ADDL DETAIL FOR LINE 150
I

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILORENiS-INFANTS' WFAB '

MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

FURRIERSi FUR SHOPS (SIC 568 1

FAMILY CLOTHING STORES (SIC 565]

REPTG SALES BY BROAD MDSE LINES

100 CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR

140
140
142
143
144
145
145

160
150
151
153
154
155
158
172
173
174
175
176

180
200
220
240
260
280
300
320
340
500
520

REPTG AOOL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILORENIS-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

140
160
180
200
250
300
320

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MOSE LINES .

HEN'S-BOYSi CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT

\

HARDWARE
I

11



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-509

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of t)usiness and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

310
4U0
500
520

SHOE STORES—CONTINUED

LUMBER-BUILDING MATERIALS . . .

FARM EOUIPMENTi MACHINERY . . .

AlL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ....

MEN'S SHOE STORES ISIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

CHILDREN'S! JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PART)

TOTAL

lUO
160
ISO

ISO
ISO
IBl
1B2
183

200
260
300
320
340
«"t0

500
520

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING1 EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTHEAR
ALL FOOTWEAR

; REPTG ADDL DETAIL FOR LINE 180. ...
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

CHILDREN'Si INFANTS' WEAR
STORES (SIC 56t)

140

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

1«0 'REPTG ADDL DETAIL FOR LINE 140. . .

140
i
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

142 . BOYS' CLOTHING
143 ' MEN'S TAILORED OUTERWEAR
144 ' OTHER MEN'S OUTERWEAR

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
163
164
165 t
168
172 -

173
174
176 .

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

180 ALL FOOTWEAR
260

1
KITCHENWARE-HOME FURNISHINGS.

500 ' ALL OTHER MERCHANDISE . . . .

520
i

NONMERCHANDISE RECEIPTS . . .

136

113

9
38
113

98
98
98
98
96

2
1

2
1

1

1

8
in

ID)

(01
(Dl

(0)

12 910

11 238

70
276

10 681

10 599
10 226
3 347
4 842
2 035

(Dl

(Dl

(Dl
(Dl

(01
(Dl

(D)

160

1 926

1 494

196

874
196
(01

(Dl
(Dl

189
918

7
(01

11
23
91
41
(Dl

87

48
(Dl
(01

(Dl

(Dl
(Dl
(Dl
101

0.6
2.5

95.0

100.0
96.5
31.6
45.7
19.2

(Dl

(Dl

(Dl

(Dl

(Dl
(01
(Dl

1.4

(XI

100.0

13.1

100.0
22.4
(Dl
(01

(Dl

82.4

100.0
82.7
63.8
0.5
(01

0.8
1.6
6.3
2.9
(Dl

6.1

3.2
(Dl
(Dl

(01

020
100
120
160
180
200
220
240
260
280
300
320
340
420
440
460
480
500
520

020
160
180
200
220
240
260
280
300
320
340
420
440
500
520

020
180
200
220
240

240
240
243
244
245
246
247

250
280
300
320
340
420
440
500
520

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 5691

FURNITURE' HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES ISIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS' SOFT SURFACE
FLOOR COVERINGS' HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

635

469

4
1

1

1

99
379
279
254
21
24
39
35
6
3

1

4
54

253

240

2

1

1

79
162
230
129
14
14
26
22
3
3

39
110

79 827

68 203

(Dl

(Dl
(01

(Dl
(Dl

1 537
24 534
32 863
3 638

132
194
658
458
(Dl

(21
(01

(Dl

503
3 113

45 314

(Dl

(01

(Dl
1 452
6 999

31 600
1 739

(01

(01
593
354
(Dl

(Zl
301

1 835

263



7F-510 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

ac:ounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

200
220
210
260
320
310
500
520

FLOOR COVERING STORES ISIC 57131

TOTAL

hEPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ORAPERYt CURTAINi UPHOLSTERY
STORES (SIC 571HI

TOTAL

REPTG SALES BY BROAD MDSE LINES

CHINAi GLASSWAREi METALWARE
STORES (SIC 5715)

220
210
260
280
320
310
500
520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS i

JEWELRY-OPTICAL GOODS ,

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE ...
NONMERCHANDISE RECEIPTS

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020
100
200
220

220
220
22«
225
226
227

240
260

260
260
26U
265

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
'MAJOR APPL.-RADIO-TV-MuSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

'REPTG ADDL DETAIL FOR LINE 260. .

; KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

201

150

1

1

19
138

120
120
119
61
93
6

«7
110

100
100
92
29

3 667

3 017

(Dl

(D)

2 753
(D)

(01
(Dl

(Dl
109

551

(D)

416

(Dl

IDl

330
(Dl
(Dl

(Dl

(Dl

(0)

15 707

(Dl

(Dl

(01
11 172

12 884
10 000
7 371
2 174

381
52

(Dl

1 781

10 765
1 732
1 486

246

100.0

(Dl

(Dl

90.4
(Dl

(Dl

(D)
(D)
3.6

(XI

100.0

100.0

(Dl

(Dl

79,3
IDl
(Dl

(D)
(Dl

(D)

100.0

(Dl

(Dl
(Dl

71.1

100.0
77.6
57.2
16.9
3.0
0.4

(Dl

11.3

100.0
16.1
13.8
2.3

280
300
320
340
420
460
480
500

520

020
100
120
200
220

220
220
224
225
226
227

240
260

HOUSEHOLD APPLIANCE STORES—CONT I NllFB

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 57321

TOTAL . . . .

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

260 REPTG ADDL DETAIL FOR LINE 260. .

260 ^KITCHENWARE-HOME FURNISHINGS. . .

264 I SMALL ELECTRICAL APPLIANCES. . .

265 » ALL OTHER KITCHENWARE-HOUSEWARES

300
320
340
420
480
500
520

220
260
300
500
520

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

TIRES-BATTERIES-ACCESSORIES .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

220 MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

220 {REPTG ADDL DETAIL FOR LINE 220
220 [major APPL.-RADIO-TV-MUSICAL INSTR. . .

228 ( PIANOS
229 ( ORGANS
231 { MUSICAL INSTRUMENTS-ACCESSORIES. . . .

232 [ RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
233 ( RECORDS-TAPES-RELATED ACCESSORIES. . .

234 t SHEET MUSIC-RELATED ITEMS

260
I

KITCHENWARE-HOME FURNISHINGS. .....
300 ' SPORTING-RECREATION EQUIPMENT
500 I ALL OTHER MERCHANDISE
520

I
NONMERCHANDISE RECEIPTS

7



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-511

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percenl

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

220

220
220
228
229
231
232
233
23"t

500
520

020
OUO
060
080
100
120
140
150
ISO
220
2«0
260
280
300
"too

U20
UBO
500
520

020
OHO
060
080
100
120
140
150
180
220
240
260
280
300
400
420
480
500
520

020
040
050
080
100
120
140

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTVIEAR .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES ,

HOJSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS' LUNCHROOMS ISIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

1 415

242
1 335

354
109
450
22
2
1

1

1

1

1

S
2
13
1

2
42

151

1 750

1 173

191
1 173

112
55

370
21
2
1

1

1

I

1

5
2
13
1

2
38
139

805

132
805
97
55

264
13
2

2 955

3 083
2 955

992
632
614
378
159
170

(Dl

IDI

Bl 400

50 589

1 549
49 832
6 040

518
1 305

55
(Dl

(D)

IDI

IDI

(Dl

(Dl

(Zl
(D)
105
(Dl

(Dl
(Dl

580

71 568

54 098

1 398
48 897

1 006
394

1 110
(Dl
(D)

(Dl
(Dl

IDI

(Dl

(Dl

IZl

IDI
106
(Dl

(Dl

(Dl
645

51 421

38 005

782
34 181

864
335
763
31

(Dl

95.8

100.0
95.8
32.2
20.5
19.9
12.3
5.2
5.5

(Dl

(Dl

020
040
100
120
500

100.0
I

520

(XI

2.6
82.2
10.0
0.9
2.2
0.1
(Dl

(Dl
(01

ID)

(Dl

(D)
(Z)
(Dl
0.2
(D)
(Dl

101

1.1

(X)

100.0

2.6
90,4
1.9
0.7
2.1
(Dl
(Dl

IDI

IDI
(Dl

(Dl

(Dl

(Zl

(Dl
0.2
(Dl

(D)
(0)

1.2

(XI

100.0

2.1
89.9
2.3
0.9
2.0
0.1
(Dl

150
180
220
240
250
280
300
400
420
480
500
520

020
040
050
080
100
120
280
500
520

020
040
060
100
520

020
040
060
080
100
120
500
520

020
040
050
080
100

RESTAURANTS' LUNCH ROOI^S—CONTINUED

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

CAFETERIAS ISIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES' PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO



7F-512 South Atlantic-W. Va. RETAIL TRADE—Merchandise Line Sales

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRUG STORES! PROPRIETARY STORES—CON.

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPu. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-bNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

PROPRIETARY STORES ISIC 591 PART)

total'

OTHER RETAIL STORES
(SIC 59 EX. 591 I

TOTAL •

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS ,

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

316
23
24

1

28
13
40
91
26
25
19
2

162
155

285

66
127

1

1

211
285

277
277
264
277
227

22
23
1

25
13
to
82
2V
25
19
2

119
149

37 055
297
330
ID)
319
(D)

509
581
142
317
(D)
(D)

2 799
915

46 253 I

I

420
2 100

(Dl

(D)
2 898

34 778

45 527
34 270
10 676
17 176
6 384

ID)
(D)

(D)
(0)
ID)
509
553
ID)
317
ID)

ID)

2 590
878

172



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-513

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

500
520

2«0
210
218

500
500
508
509
511
512
513
514
515

520

520
520
521
522
523

BOOK I STATIONERY STORES—CONTINUED

4LL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 5942)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITIJRE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STAT lONERV-Of F 1 CE SUPPLIES.
OFFICE HACHtNESi EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . . ,

NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

STATIONERY STORES (SIC 591131

REPTG SALES BY BROAD MDSE LINES

040 MEALS-SNACKS
100 CIGARS-CIGARETTES-TOBACCO
240

;

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 I REPTG ADDL DETAIL FOR LINE 240
240 FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
248 I OFFICE FURNITURE

260 KITCHENWARE-HOME FURNISHINGS.
280 JEWELRY-OPTICAL GOODS . . . .

500 I ALL OTHER MERCHANDISE . . . .

500
500
508
509
511
512
513
514
515

520

520
520
521
522
523

REPTG ADDL DETAIL FOR LINE 500
;
ALL OTHER MERCHANDISE
COMMERCIAL STAT I ONLRY-OFF I CE SUPPLIES,
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE. . .

NONMERCHANDISE RECEIPTS

^KEPTG ADDL DETAIL FOR LINE 520
.NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100 . CIGARS-CIGARETTES-TOBACCO
140

j

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

2 235
12S

664

565

(Dl

(D)

(01

(0)

543

394
375
(Dl

(01
(D)

12
272
(D)
(Dl

(Dl

IDI
(Dl

(D)

(Dl
(01

(Dl

(Dl
IDI

(Dl
(Dl
(Dl

101
(Dl

1 692

1 950
1 543
872
49
(01

98
(Dl

(Dl

(D)

ID)

(Dl

(Dl

(Dl
(Dl
(01

(Dl

(Dl

(Dl

(Dl
(01

(XI

100.0

(Dl

100.0
IDI

(Dl

96.1

100.0
95.2
(Dl

(Dl

ID)
3.0

69.0
ID)
(D)

(0)

100.0
(D)

(D)

(D)
(0)

(X)

100.0

(D)

(0)
(D)

100.0
ID)
(Dl

ID)
(0)

83.2

100.0
83.4
47.1
2.6
(Dl

5.3
(Dl
(D)
(Dl

(Dl

100.0
(D)

(b)
(D)
ID)

(D)

(D)

(D)

(D)

(Dl

180
220
280
300
320
500
520

020
100
180
220
240
260
300
320
340
400
420
440
460
480
500
520

120
220
240
260
280

280
280
281
282
283
284
285
286

300
320
340
500

SPORTING GOODS STORES. BICYCLE
SHOPS—CONTINUED

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 59521

TOTAL

BICYCLE SHOPS (SIC 59531

TOTAL

HAY. GRAIN. FEED STORES I SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .......
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

GARDEN SUPPLY STORES (SIC 5969 PART)

total'

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE . . . .

JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE

165

120

1

26
3

41
120

109
109
96
65
98
67
95
5

13
1

1

17

10)



7F-514 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
,
see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

JCWELRY 5T0RES—CONTINUED

NONMERCHANDISE RECEIPTS

, REPTS ADDU DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS , . . .

WAtCHi CLOCKi JEWELRY REPAIRS.

FUELi ICE DEALERS (SIC 5981

total'

COAL AND WOOD DEALERS (SIC 5982 PART]

total'

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

BOTTLED GAS DEALERS (SIC 59841

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 59921

TOTAL

REPTG SALES BY BROAD MDSE LINES

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

HARDWARE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS • . .

CIGAR STORESi STANDS (SIC 59931

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-S.'JACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NEWS DEALERSi NEWSSTANDS (SIC 599«l

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS

98
(na)

98

8 253
(naI
884

2 678

2 101

100.0
(na)
10.7

100.0

(01



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-515

TABLE 2 West Virginia: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by-- k, see "Description of the Tables" in front]

1
1



7F-516 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963
Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by J
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merctiandise

line

Kind of business and merchandise line
Estab-

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDGi MATLS.. HARDWARE-
FARM EQUIP. DEALERS (SIC 521

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

REPTG SALES BY BROAD MDSE LINES . .

FLOOR COVERINGS.FURNITURE-SLEEP EQUIP
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS .

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-52«)

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-PADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

320.320 IREPTG ADDL DETAIL FOR LINE
320 [hardware
322 i GARDENING EQUIPMENT-SUPPLIES
323 Y PLUMBING-ELECTRICAL SUPPLIES
321 I OTHER HARDWARE-TOOLS . . . .

992

283
259
33
52

273
190
90
118
92
73
110
87
U5
93
6«
92
86
38
192
176

4
15
5

221
392

76



RETAIL TRADE—Merchandise Line Sales South Atlantic-W. Va. 7F-517

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-Continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind ol business and mefchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by lite

specilied

merchandise

line

220

220
220
221
222
223

210

2"40

2«0
2U1
2«2

260

260
260
261
262

260
300
320

320
320
321
322

3U0

310
3«0
3U8
356

100
«20
U40
ISO
500

500
500
501
502
503

020
000
100
120
lUO
160
180
200
220
200
260
280
300
320
300
500
520

DEPARTMLNT ST0RE:5--C0NT I NUEID

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 200
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOHE FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENHARE-HOME FURNISHINGS
CHINA-GLASS*ARE
KITCHENKARE-HOUSEWARES

JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 300
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS .

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS. . . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
000
080

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.

3 006

33 665
2 950
1 928

(01

tD)

2 129

35 122
2 129

773
1 302

1 610

30 815
1 151

553
598

337
800
(01

(0)

(D>
(D)

(01

(D)
(01
(D)

(D>

(D)

(01

(Dl

(Dl

1 586

32 905
1 055

521
(D)
(D)

2 353

(Dl

271
(Dl
376
271
801
110
387
88
03

232
75
(Dl

(Dl

(01
996
101

7 010

6 819

1 063
(Dl

(Dl

7.8

100.0
8.8
5.7
(01

(Dl

5.5

100.
6.1
2.2
3.8

0.2

100.0
3.7
1.8
1.9

0.9
2.1
(D)

100.0
(Dl
(Dl

(Dl

(D)

100.0
(Dl
(Dl

(Dl

(Dl
(D)

(D)

(Dl

0.1

100.0
0,0
1.6
(Dl

(Dl

6.1

(X)

100.0

(Dl

6.3
(Dl
8.7
6.3
19.5
2.6
9.0
2.0
1.0
5.0
1.7
(01

(01
(0)

23.2
3.3

100
120
100
160
ISO
200
220
200
260
280
300
320
300
000
020
000
060
080
500
520

020
000
060
080
100
120
100
160

II

'8°
200

I
220

I. 200

II

2*°
230

! 320
i| 000

500
520

020

020
1 020

021
022
023
020

000
080
100
120
100
160
ISO
200
220
200
260
280
320
000
060
500

500

MISC. GENERAL MERCHANDISE STORES--C0N.

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 501

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5011

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

15.6
(01
(Dl

508
516

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS ....
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
500 ,ALL OTHER MERCHANDISE

PAPER' PAPER PRODUCTS.
ALL OTHER MERCHANDISE.

170
10
1

13
116
100

7
15
8

133
133
113
110
99
131

8

12
110
98

173



7F-518 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963—Continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i
, see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specitied

merchandise

line

MEAT AND FISH (SEAFOODl MARKETS
(SIC 51121

FRUIT STORESi VEGETABLE MARKETS
(SIC 543)

REPTG SALES BY BROAD MDSE LINES

020

020
020
021
022
023
021

0«0
060
080
100
120
520

GROCERIES-OTHER FOODS

REPTG AODL DETAIL FOR LINE 020. .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES)
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
NONHERCHANDISE RECEIPTS

CANDY. NUT. CONFECTIONERY
STORES (SIC 5ttlt>

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

OTHER FOOD STORES (SIC 5U5-5lt9)

TOTAL

220
260
300
320
380
400
420
500
520

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOHE FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
100
380
400

400
400
401
402
403

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS. . . .

AUTO FUELS-LUBRICANTS . .

,REPTG ADDL DETAIL FOR LINE 400.
lAUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

IB
1

158

150
150
149
14

123

856

750

658

750
658
(D>

504
(0)
69

(Dl

(Dl

(D)
(Dl

(Dl

(Dl

467

(Dl

63 454

60 792

(Dl
(Dl

(Zl

(Zl
(Dl

270
608
398
226

16 053

75
(Zl

83
(01

14 083

15 371
13 461
11 752

1 139
565

(X)

100.0

87.7

100.0
87.7
(Dl

67.2
(Dl
9.2

(Dl
(Dl
(Dl
(Dl
(Dl
(Dl

(XI

100.0

IX)

100.0

(Dl
(Dl

(Z)

(Zl

(0)
0.4
9.2
3.9
5.3

100.0

0.5
(Z)

0.5
(D)

87.7

100.0
87.6
76.5
7.4
3.7

GASOLINE SERVICE STAT I 0NS--CONT I NUED

TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

480 HOUSEHOLD FUELS-ICE . .

500 ALL OTHER MERCHANDISE .

520 1 NONMERCHANDISE RECEIPTS

520.520 tREPTG ADDL DETAIL FOR LINE
520 [NONMERCHANDISE RECEIPTS . . . .

527 SERVICE LABOR
52B t OTHER NONMERCHANDISE RECEIPTS.

120
140
160
180
200
240
260
280
300
500
520

APPAREL. ACCESSORY STORES (SIC 56)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN.S. BOYS. APPAREL STORES.
CUSTOM TAILORS (SIC 561. 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

140 MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
180

, ALL FOOTWEAR
(X)

!i
520 NONMERCHANDISE RECEIPTS

120
140
160
180
200
240
260
280
300
520

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 568)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS" CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

WOMEN. S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

140 i REPTG ADDL DETAIL FOR LINE 140. . .

140 'MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
142

I

BOYS' CLOTHING
143 > MEN'S TAILORED OUTERWEAR

118



RETAIL TRADE-Merchandise Line Sales South Atlantic—W. Va. 7F-519

TABLE 3 West Virginia—standard Metropolitan Statistical Areas: 1963 -Continued

Charleston SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by.j

, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
160
161
163
16U
165
166
172
173
17«
175
176

180
200
2«0
260
260
300
520

WOMEN* S RtADY-TO-WEAR STORES— CON.

1«0MEN'5-GIRLS' CLOTHINGi EXC. FOOTKEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' "EAR
MILLINERY
HOSIERY
LINGERIE
•OMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY' SPEC. STORES.
FURRIERS (SIC 563' 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 5651

REPTG SALES BY BROAD MDSE LINES .

1«0
;
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

160
160
161
16a
165
168
172
173
174
176

180
200
260
280
300
520

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS . . .

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES

140 MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

31

26

(Dl

2 880
2 697

166
(01

38
173
508

1 032
562
11
ID)

123

101
(D)

(D)

(D)
(01

(D)

(0)

551

(0)

721

590
226
75
(D)
(Dl-

(01

81

891

590
254
(D)

6
33
69
92
(Dl

(D)

28

241
(D)

(Dl

(Dl

(Dl
39

3 157

2 824

(D)

36

101

100.0
93.6
6.5
(D)

1.3
6.0
17.6
35.8
20.2
1.4
(D)
4.3

3.0
(Dl
(D)

(01
(Dl

(Dl
(01

(X)

100.0

35.3

100.0
38.6
12.9
ID)
(D).

(D)

13.7

43.5

100.0
43.1
(D)

1.0
5.6

11.7
15.5
(D)

(D)
4.7

11.8
(Dl
(D)

(Dl
(Dl
1.9

(XI

100.0

(Dl

1.3

180
500
520

SHOE ST0RES--C0NTINUED

ALL FOOTWEAR. . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . . .

OTHER APPAREL 1 ACCESSORY STORES
(SIC 564' 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE! HOME FURNISHINGSi
EQUIPMENT STORES (SIC 571

REPTG SALES BY BROAD MDSE LINES

200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 , FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FURNISHINGS
280 JEWELRY-OPTICAL GOODS
320 HARDWARE
340 LUMBER-BUILDING MATERIALS
500 I ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

200
220
240
260
280
320
340
500
520

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE' RADIO-TVi
MUSIC STORES (SIC 572i573)

REPTG SALES BY BROAD MDSE LINES

200
220
240
260
320
340
500
520

020
040
050
080
100
120
220
280
300
400
500

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

13



7F-520 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-Continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.*
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

EATINGi DRINKING PLACE5--C0NT I NUED

N0NMERCHANDI5E RECEIPTS

EATINS PLACES ISIC 5812)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUG5-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI ISIC 58131

total'

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . (

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

DRUG STORES (SIC 591 PARTI

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . .

36
199
11
10
57
2

53

370
11 279

133
56
188
ID)

(D)

(Z)
(01

(Dl

(01
181

10 987

(D)
270

1 091
6 855

(Dl

(01

IDl

(0)

(Dl

218
(Dl

(D)

(D)
1 231

85

11 753

(Dl

3.0
91.7
1.1
0.5
1.5
IDl
(Dl

(21
(01

(Dl

(Dl
1.5

100.0

(Dl

2.5
9.9

62.1)

(Dl
(D)

(Dl
(Dl

(Dl
2.0
(D)

(D)
ID)

11.2
0.8

020
QUO
080
100
120
110
160
220
210
260
280
300
320
120
160
180
500
520

020
010
100
120
110
160
220
210
260
280
300
320
120
500
520

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

LIQUOR STORES (SIC 592)

TOTAL . . . .

ANTIQUE STORESi SECONDHAND
STORES ISIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

155



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-521

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963 -Continued

Charleston SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.' . see "Description of the Tables" in front]
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7F-522 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Huntington-Ashland, W. Va.-Ky.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified bya^^aaaa, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

Ime

Kmd of busmess and merchandise Ime
Estab

lishmenls

(number)

Sales

($1,000)

RETAIL TRADE. TOTAL

'REPT6 SALES BY BROAD MDSE LINES . •

GROCERIES-OTHER FOODS
MEAlS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAr-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS.. HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KJTCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

REPTG SALES BY BROAD HOSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

U57



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-523

TABLE 3 West Virginia—Standard IVIetropolitan Statistical Areas: 1963-continued

Huntington-Ashland, W. Va.-Ky.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-^-^^^j^^, see "Description of the Tables" in front]

160
160
161
162
163
16«
165
166
167
168
169
171

leo
200

200
200
201
202
203

220

220
220
221
222

240

2U0
2U0
2U1
242

260

260
260
261
262

Kind of business and merchandise line

DEPARTMENT 5T0RES--C0NT i NUED

BOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG AODL DETAIL FOR LINE 160
W0MEN'S-GIRL5' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAIN5-DRAPERIES-0RY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES ......
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

Estab

lishments

(number)

REPTG ADDL DETAIL FOR LINE 220. . .

^MAJOR APPL.-RAOIO-TV-HUSICAL INSTR.
MAJOR HOUSEHO,.D APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2U0
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
|KiTCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320
320
321
322

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

310 LUMBER-BUILDING MATERIALS . . . .

340 (REPTG ADDL DETAIL FOR LINE 340. .

340 [LUMBER-BUILDING MATERIALS . . . .

348 t PAINT-GLASS-WALLPAPER
356 ( OTHER LUMBER-BUILDING MATERIALS.

420 TIRES-BATTERIES-ACCESSORIES
440 I FARM EQUIPMENT' MACHINERY .

480 ' HOUSEHOLD FUELS- ICE ....
500 1 ALL OTHER MERCHANDISE . . .

500
500
501
502

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

MISC. GENERAL MERCHANDISE STORES
(SIC 5391

Sales

(J1.000)

7 220

25 390
7 000

896
526
(01

353
1 250
655

1 359
I 231
422
(Dl

1 336
2 243

25 390
2 lee

(Dl

1 532
(Dl

2 154

24 414
2 117

(Dl
(Dl

1 196

22 727
1 196

(Dl
(01

1 044

24 414
733
318
464

(01

(01
(Dl

(01
(Dl

(01

(Dl

(Dl
(Dl
(Dl

(Dl

(Dl
(Dl

(Dl
1 097

25 390
1 060

643
353

2 072

Percent

of sales

accounted

for by ttie

specified

merchandise

line

3.8

100.0
3.0
1.3
1.9

(D)
(Dl
(Dl

100.0
(Dl

(Dl

(01

(Dl

100.0
(Dl
(Dl

(Dl

(01
(Dl

(Dl
4.0

100.0
4.2
2.5
1.4

7.6

26.5

100.0
27.6
3.5
2.1
(Dl

1.4
4.9
2.6
5.4
4.8
1.7
(Dl

4.9
6.2

100.0
8.6
(Dl

7.9

100.0
8.7
(01
(Dl

4,4

100.0
5.3
(Dl
(01

020
040
060
060
100
120
140
160
180
200
220
260
320
340
400
420
460
480
500
520

Kind of business and merchandise line

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
260
320
340
400
420
460
480
500

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
ALCOHOLIC DRINKS ,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS ^

HEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS ,

HARDWARE ,

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

'reptg addl detail for line 020. .

Igroceries-other foods
meats-fish-poultry
produce (fresh fruits-vegetablesi
frozen foods
all other foods

500
508

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

500 [REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS.

516 1 ALL OTHER MERCHANDISE.

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOODl MARKETS
(SIC 5421

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

TOTAL

REPTG SALES BY BROAD MDSE LINES

Estab-

lishments

(number)

175
7
4

10
134
125

4
5
3
3
1

9
9

1

15
1

11
1

116
48

142
142
135
131
125
139

2
10

133
125

4
5
3
3
1

9
9
1

15
1

11

1

116

115
US
113
12

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

64 414

57 371

49 384
98

(Dl
334

2 596
2 248

(01
(01
(Zl

(Dl
IDI

(Dl
31
(Dl
162
(01
112
(01

1 269
877

63 197

56 S86

48 668

54 314
46 532
12 233
4 149
2 139

28 043

45
(Dl
334
(Dl

2 248
(01

(Dl

(Zl
(Dl

(Dl
(Dl

31
(Dl
162
(Dl

112
(01

1 269

50 788
1 259
1 136

199

877

251

(Dl

100.0

86.1
0.2
(Dl

0.5
4.5
3.9
(01

(Dl

(Zl
(Dl

(Dl
(Dl

0.1
(Dl
0.3
(Dl
0.2
(Dl

2.2
1.5

86.0

100.0
85.9
22.5
7.6
3.9

51.5

0.1
(Dl

0.6
(Dl

4.0
(Dl
<D1

(Zl
(Dl

(Dl

(Dl
0.1
(Dl

0.3
(Dl

0.2
(Dl

2.2

100.0
2.5
2.2
0.4

1.5

(XI

100.0

96.8

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-524 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963
Huntington-Ashland, W. Va.-Ky.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^^^^^^, see "Description of the Tables" in front]

-Continued

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
2«0
260
300
320
3«0
380
UOO
U20
500
520

020
OttO

080
100
120
ItO
160
320
380
UOO

UOO
UOO
UOl
U02
U03

U20

U20
U20
U21
U23
U2U

U60
480
500
520

520
520
527
528

CANDY. NUTi CONFECTIONERY
STORES ISIC 5UUI

OTHER FOOD STORES (SIC 5U5-5U9I

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 55U

)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERIN(;s.
KITCHEN*ARE-HOHE FURNISHIN(BS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 55U)

REPTG SALES BY BROAD MDSE LINES

tires-batteries-accessories

reptg addl detail for line u20
:tires-batteries-accessories
parts. installed in repair work. . . .

parts. retail (over the counter) . . .

automobile tires-batteries-accessor les

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN.S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE UOO.
AUTO FUELS-1.UBRICANTS
GASOLINE . . . .

OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 56 1

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

9
1

8

11
7
3

U6
21
62
15
5U

1

25
1

1

1

1

3
170

163
163
163

7
1U5

126
126
50
17

116

lit

89

56 501

51 556

622
IDI

78
160
(Dl

(Zl
39 958

5U2
6 226
1 301
2 594

16 636

32
IDI

IDI

291
(D)
(Dl

(Dl

(D)
(D)

lU 257

16 162
13 905
13 093

52
783

1 28U

13 589
1 265

250
69

953

IDI
(D)
(01

648

B S21
606
464
144

17 443

15 398

17

100.0

1.2
ID)

0.2
0.3
IDI

IZ)
77.5
1.1

12.1
2.5
5.0

100.0

0.2
(D)

(D)
1.7
.D)
(Dl

ID)

ID)
(Dl

85.7

100.0
86.0
81.0
0.3
u.e

7.7

100.0
9.2
1.8
0.5
7.0

(0)

(D)

(D)

3.9

5.3
1.6

(X)

100.0

0.1

140
160
180
200
260
280
300
320
3U0
440
500
520

140
160
180
520

120
lUO
160
180
200
280
500
520

APPAREL. ACCESSORY ST0RES--C0NTi NUED

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. FXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN.S. BOYS. APPAREL STORES.
CUSTOM TAILORS ISIC 561. 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN.S-BOYS" CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

120
140

140
lUO
1U2
143
144

WOMEN'S CLOTHING. SPECIALTY
STORES ISIC 562-3. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140. . .

; MEN'S-BOYS" CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR

160 I WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160

;

161 i

163 '

15U
165
158 '

172

:

173
,

17U .

175 '

176

180
200
280
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

NONMERCHANDISE RECEIPTS . . .

26



RETAIL TRADE—Merchandise Line Sales South Atlantic-W. Va. 7F-525

TABLE 3 West Virginia—Standard IVietropolitan Statistical Areas: 1963
Huntington-Ashland, W. Va.-Ky.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by ^^-^-^^k.^., see "Description of the Tables" in front]

-Continued

Kind ol business and meichandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

WOMEN'S ACCESSORYl SPEC. STORESi
FURRIERS (SIC 563, 568)

160
180
300
320
3«0
KUO
520

TOTAL

REPTG SALES BY BI^OAO MDSE LINES . .

FAMILY CLOTHING STORES (SIC "t65l

TOTAL . .

REPTG SALES BY BROAD MDSE LINFS . .

SHOE STORES ISIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

*OMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR,
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARH EOUIPMENT, MACHINERY
NONMERCHANDISE RECEIPTS

OTHER APPAREL I ACCESSORY STORES
(SIC 56"ti 569)

020
100
120
200
220
2«0
260
280
300
320
3U0
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE! HOME FURNISHINGSi
EOUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION E(2UIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

17

10

5
32

52
U5
28

1

2

3
5

6
36

1 108

(D)

1 988

(Dl

t 000

3 793

(D)
3 638

(D)
(D)

(0)
(D)

66

11 "tilt

(Dl

(D>

(D)
293

1 000
5 695

605
(D)

(Dl

(Dl
178
39

488

(XI

100.0

020
200
220

i 2«0
I 260

100.0
l|
280
300
320
340

\ 500
520

(X)

(XI

100.0

(Dl

95.9
(D)
(Dl

(D)
(Dl
1.7

(XI

100.0

(Dl
(D)

(Dl
2.6

35.0
49.9
5.3
(0)

(D)

(D)
1.6
0.3
4.3

020
100
120
200
220
240
260
320
340
520

020
040
060
080
100
120
260
500
520

020
040
060
080
100
120
260
500
520

FURNITUREi HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCEi RADIO-TVi
MUSIC STORES (SIC 572,5731

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS . .

NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 58)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

23
41
23

1

2
3

1

18

9 355

8 052

(Dl
iO)

1 289
5 546

(D)
i

(D) i

(Dl

ID)

(Dl
39

321

3 362

(Dl
(Dl

(Dl

(Dl
2 711

149
(Dl

(Dl
(D)

167

15 429

11 792

(X)

100.0

(Dl

ID)
16.0
68.9
(01

IDl

(Dl
(Dl

(Dl

0.5
4.0

100.0

(D)

(Dl

(Dl

(Dl
80.6
4.4
(01

(Dl

(Dl

5.0

17



7F-526 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Huntington-Ashland, W. Va.-Ky.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^. . see "Description of tfie Tables" in front]

Kind of business and merchandise line

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEOS-CLEANERS
NONMERCHANDIse RECEIPTS

DRUG STORES I PROPRIETARY STORES
(SIC 59 PART 5911

Estab-

lishments

(number)

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. ,

KITCHENHARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

PROPRIETARY STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS •.......
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

165

106

Sales

($1,000)

(D)

217
596
64
(D)

(D)
35

65
449
457
337
(D)

(0)
ID)

(0)
88
180

9 530

(0)

679

(0)

136
53

(D)
5 215

972
(0)
(D)
(D)

(D)
341
28
170

1 724
730
(D>
122
(D)

2 336
590

Percent

of sales

accounted

for by the

specilied

merchandise

line

(X)

100.0

(D)

11.2
82.7
3.3
(0)

(0)

1.8

100.0

0.8
5.2
5.3

85.2
(D)

ID)

(D)
(0)

1.0
2.1

(X)

100.0

(X)

100.0

1.0
0.4
(0)

38.6
7.2
(D)
(D)
(0)

(D)

2.5
0.2
1.3

12.8
5.4
(D)
0.9
(D)

17.3
4.4

020
040
060
080
100
120
140
150
280
520

150
220
240
260
280
300
320
420
500
520

140
150
180
220
280
300
320
500
530

Kind of business and merchandise line

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS ,

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

ANTIQUE STORES' SECONDHAND
STORES (SIC 593)

REPTG SALES 8Y BROAD MDSE LINES .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK' STATIONERY STORES (SIC 594)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SPORTING GOODS STORES' BICYCLE
SHOPS (SIC 595)

REPTG SALES BY BROAD MDSE LINES . .

MENis-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

JEWELRY-OPTICAL GOODS
,

SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab-

lishments

(number)

10



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-527

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Huntington-Ashland, W. Va.-Ky.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-^^^^^^, see "Description of the Tables" in front]
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7F-528 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Wheeling, W. Va.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i k., see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
040
060
080
100
120
140
160
leo
200
220
210
260
280
300
320
3U0
380
itOO

420
440
460
480
500
520

120
160
200
220
240
260
280
300
320
340
380
400
420
440
460
500
520

240
320
340
520

120
200
220
260
300
320
340
500
520

RETAIL TRADE > TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
HEALS-SNACKS.
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET'lCb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EUC. FOOTWEAR . .

(VOr^EN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURIMITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER! BLDG. MATLS.i HARDWAREi
FARM EQUIP. DEALERS ISIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'b-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CuRTAINS-DRAPERIES-ORr GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . . . ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER I BUILDING MATERIALS
DEALERS (SIC 5211

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE ,

LUMBER-BUILDING MATERIALS .

NONMERCHANDISE RECEIPTS ,

HEATING PLUMBINGi PAINTi
ELECTRICAL STORES ISIC 522-5241

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAIIM5-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

993

320
256
141
87

258
195
65
83
66
49
80
56
93
76
63
89
83
50
148
149
17
19
6

259
319

6
17
9
16
35
52

1

1

2
8

1

11
19

210 432

187 899

46 866
7 716
2 907
4 453
3 833
8 577
6 242

12 708
3 656
3 332
5 800
7 019
2 659
2 110
1 015
3 051
7 005

27 818
10 416
4 853

809
1 482

239
7 020
6 025

10 758

7 540

ID)

ID)

8

99
(01

134
17
66

1 332
4 864

(Dl

(Dl

(D)
585
ID]

85
171

3 763

(D>

(D)
3 458

IDl

1 200

1 159

(Dl

(D)

(D)

10
(Dl

U
1 044

100.0

24.9
4.1
1.5
2.4
2.0
4.6
3.3
6.8
1.9
1.8
3.1
3.7
1.4
1.1
0.5
1.6
3.7
14.

S

5.5
2.6
0.4
0.8
0.1
3.7
3.2

(X)

100.0

(Dl

(Dl
0.1
1.3
ID)

1.8
0.2
0.9
17.7
64.5
(D)

(Dl

(Dl
9.1
(Dl

1.1
2.3

(XI

100.0

(Dl

(D)
91.9
(D)

(X)

100.0

(D)

(Dl

(Dl

0.9
(D)
0.9

90.1
3.5
(D)

HARDWARE STORES (SIC 5251)

TOTAL

120
150
200
220
240
260
280
300
320

320
320
322
323
324

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

.REPTG ADDL DETAIL FOR LINE 320.
'HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

;
PLUMBING-ELECTRICAL SUPPLIES .

, OTHER HARDWARE-TOOLS

340 LUMBER-BUILDING MATERIALS

340
340
348
355

460
500
520

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

320 HARDWARE
380 AUTOMOBILES-TRUCKS
400 AUTO FUELS-LUBRICANTS . . .

420
!
TIRES-BATTERIES-ACCESSORIES

440 [FARM EQUIPMENTi MACHINERY .

520 I NONMERCHANDISE RECEIPTS . .

020
040
080
100
120
140
150
180
200
220
240
260
280
300
320
340
400
420
440
460
500
520

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

040
120

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENis-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENIS-GIRLSI CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

1

1

3
7
5

14
9

15
21

19
19
15
17
19

10



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-529

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963 Continued

Wheeling, W. Va.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identifred by.- fc, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

DEPARrMENT bTORES--CONr I NUED

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR

140
lUO
1<41

112

160
160
161
162
163
16H
165
166
167
168
169
171

180
200

200
200
201
202
203

220

220
220
221
222

IREPTG ADDL DETAIL FOR LINE IKO. . .

MEN'S-BOYS' CLOTHING' EXCi FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' *EAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'b COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RADIO-TV-MUblCAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

2U0
i
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 [REPTG ADDL DETAIL FOR LINE 240
240 [FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 f FLOOR COVERINGS
242 t FURNITURE-SLEEP EQUIPMENT

260 KITCHENIKARE-HOME FURNISHINGS.

260
260
261
262

280
300
320

320
320
321
322

PREPTG ADDL DETAIL FOR LINE 260.
LKITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
I KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

iREPTG ADOL DETAIL FOR LINE 320.
'HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

2 789

20 443
2 789
2 016

779

6 015

20 443
6 015

631
428
(D)
333
869
694

1 530
883
357
(Dl

1 213
1 900

20 443
1 900

(01
1 230

10)

(Dl

(01

(D)
(01

(Dl

882

15 758
882
(Dl

(Dl

882

20 443
882
271
575

340
387
851

9 537
851
IDl

(Dl

13.6

100.0
13.6
9.9
3.8

29.4

100.0
29.4
3.1
2.1
(Dl
1.6
4.3
3.4
7.5
4.3
1.7
(Dl

5.9
9.3

100.0
9.3
(Dl
6.0
(01

(01

100.0
(Dl

(Dl
(Dl

4.3

100.0
5.6
(01
(Dl

4.3

100.0
4.3
1.3
2.8

1.7
1.9
4.2

100.0
8.9
(01

(Dl

DEPARTMENT STORES--CONTINUED

LUMBER-BUILDING MATERIALS

340
340
348
356

.REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

420 TIRES-BATTERIES-ACCESSORIES
440

i
FARM EUUIPMENTi MACHINERY .

500 ALL OTHER MERCHANDISE . . .

500
500
501
502
503

520

REPTG ADDL DETAIL FOR LINE 500. . . .

'ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

MISC. GENERAL MERCHANDISE STORES
ISIC 5391

020
040
050
080
100
120
140
160
180
200
220
260
280
300
320
340
400
500
520

FOOD STORES (SIC 541

TOTAL
,

REPTG SALES BY BROAD MOSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS

,

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

,

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

263

207

1

30
122
118

5
13
3
3

1

10
2

1

5

2

5
112
39

4



7F-530 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963 -Continued

Wheeling, W. Va.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^
. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merctiandise

line

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5«1>

020

020
020
021
022
023
02«

040
060
060
100
120
140
160
180
200
260
280
320
3«0
"too

500

500
500
508
516

520

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-SIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

reptg addl detail for line 500.
;all other merchandise
paper i paper hroducts
all other merchandise

020
020
022

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD) MARKETS
ISIC 5112)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FRUIT STORES! VEGETABLE MARKETS
(SIC 5«3)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . ,

GROCERIES-OTHER FOODS
PRODUCE (FRESH FRuITS-VEGETABLES I . .

CANDY I NUTi CONFECTIONERY
STORES (SIC 5ltm

TOTAL

REPTG SALES BY BROAD MDSE LINES

157

167

151
151
1«3
131
115
me

1

30
121
116

«
12
3
2

2
6

108

105
105
101
19

tl 233

47 194
40 340
11 519
2 990
1 550

24 245

ID)

(0)
278
(Dl

(D)

(Dl
ID)

(0)
ID)

(D)

ID)
(D)

(0)

52
1 319

40 124
1 317

(D)

(0)

481

1 328

(0)

484

374

374

374
374
374

207

(0)

100.0

85.9

100.0
85.5
24.4
5.3
3.3

51.4

(D)

(D)
0.5
(01
(0)

(0)

ID)

IDI
ID)

(D)

ID)
ID)

(D)

0.1
2.7

100.0
3.3
(0)

(D)

1.0

(X)

100.0

100.0

100.0
100.0
100.0

(X)

100.0

020
040
120
140
150
200
220
260
280
300
320
500

020
220
260
300
320
380

j 400
420
440
450
500
520

420
420
421
423
424

440
450
480
500
520

520
520
527
528

020
040
060
100
120
300
340
380
400

400
400
401
402
403

OTHER FOOD STORES ISIC 545-549)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEARi
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
[AUTO FUELS-LUBRICANTS

GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

kREPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
t PARTSi INSTALLED IN REPAIR WORK. . . .

( PARTSi RETAIL (OVER THE COUNTER) . . .

[ AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT! MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

23

14

129

99

92
92
92

77
77
33
19
74

1

1

12
52

47
47
46
12

950
(D)

(D)

(D)

(D)

(0)
ID)

(0)

ID)

(0)

ID)

(D)

80



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-531

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Wheeling, W. Va.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^^^.^, see "Description of the Tables" in front)

Kind of business and merchandise line

APPARELi ACCESSORY STORES (SIC 56)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

MEN'S! BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 567)

TOTAL

REPTG SALES BY 8R0AD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3' 568)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

mo [REPTG AODL DETAIL FOR LINE IHO. . .

ItO IMEN'S-SOYS' CLOTHING' EXC. FOOTWEAR
1«2 BOYS' CLOTHING
m« I OTHER MEN'S OUTERWEAR

Estab-

lishments

(number)

160 I WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

NONMERCHANDISE RECEIPTS . . .

Sales

($1,000)

(D)

750
900
140
14

(0)
(01

(01
317

3 321

2 540

2 289
(0)

193
(01

5 375

4 732

(D)

(D)
4 281

(D)

(0)
(D)

(01
214

4 962

4 394

(D)

(0)

(D)

(0)

(Dl

(01

317
869
200
(Dl

76
334
009
099
844
114
.HI

92

(01

(01

(Dl

(0)
214

Percent

of sales

accounted

for by the

specified

merchandise

line

100.0

(Dl

27.0
48.1
21.0
0.1
(01
(01

(01
3.1

(XI

100.

90.1
(01

7.6
(01

100.0

(Dl

(Dl
90.5
(D)

(0)
(0)
(01
4.5

(XI

100,0

(01
(0)

100.0
(D)

(01
(01

39.7

100.0
39.6
4.6
(Dl

1.8
7.7

23.4
25.5
19,6
2,6
(Dl
2.1

(Dl

(Dl
(Dl
(01

4.9

140
140
142
143
144
145
146

160
160
161
164
165
163
172
173
174
176

Kind of business and merchandise line

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563' 5581

Estab-

lishments

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. , ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS,.

180 : ALL FOOTWEAR
200

I

CURTAINS-DRAPERIES-DRY GOODS.
520 NONMERCHANDISE RECEIPTS . , ,

SHOE STORES ISIC 5661

TOTAL

140

J
150
130

( 500
i 520

REPTG SALES BY BROAD MDSE LINES . ,

MEN'S-BOYS' CLOTHING' EXC, FOOTWEAR , ,

WOMEN'S-GIRLS' CLOTHING. EXC, FOOTWEAR,
ALL FOOTWEAR
ALL. OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER APPAREL. ACCESSORY STORES
(SIC 564. 5691

140
150
180

160
200
220
240
260
280
300
320
340
420
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES , •

MEN'S-BOYS' CLOTHING. EXC, FOOTWEAR , ,

WOMEN'S-GIRLS' CLOTHING. EXC, FOOTWEAR,
ALL FOOTWEAR

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES , ,

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E<}U IP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESiORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . .

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

413

338

338

1 855

(01
(01

1 693
(Dl
38



7F-532 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Wheeling, W. Va.-Ohio, SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j ^, see "Description of the Tables" in front]

Kind of business and merchandise line

FURNITURE! HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MOSE LINES . ,

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTEKIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE 1 RADIO-TV.
MUSIC STORES (SIC 572,573)

Estab-

lishments

(number)

REPTG SALES BY BROAD MOSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING, DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
040
060
060
100
300
"00
420
500
520

GROCERIES-OTHER FOODS ....
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

EATING PLACES ISIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ....
MEALS-bNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

DRINKING PLACES (ALCOHOLIC
BEVERAGES] (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

358

245

Ul
223
137
38
65

1

2
1

3
27

21
147
39
6

34
1

2
1

2
23

Sales

($1,000)

9 617

9 492

(D)

ID)
1 983

(0)

(0)

(u)

(D)

(0)
(D)

670

3 280

2 589

(D)
2 122

(0)

(D)

(D)

(D)

(D)
(D)
()
58

13 913

10 512

Percent

of sales

accounted

for by the

specified

merchandise

line

496
704
838
108
175
(D)

(D)

(D)
(D)

151

424
169
516
27
99
(D)

(Dl
(D)

(0)

(D)

72
535
322
81
77
ID)
(0)

100.0

ID)

ID)
20.9
(0)
(0)

(D)
ID)

10)
ID)

7.1

(X)

100.0

ID)
78.9
(Dl
ID)

ID)
ID)

ID)
ID)

(0)

2.2

(X)

100.0

4.7
63.8
27.0
1.0
1.7
(D)
(D)
(D)
(D)

1.4

100.0

5.7
83.3
7.0
0.4
1.3
(D)

10)
ID)

ID)

(0)

100.0

2.3
17.2
74.7
2.6
2.5
ID)
(D)

020
040
100
120
200
220
240
260
280
300
320
340
SOO
520

Kind ol business and merchandise line

DRUG STORES' PROPRIETARY STORES
(SIC 59 PART 59U

Estab-

lishments

(number)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
I
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
100
120

120
120
121
122
123

200
220
240
250
280
300
320
340
500
520

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO ......
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

020
040
050
080
100
140
150
180
200
220
240
260
280
300
320
340
420
440
460
480

•REPTG ADDL DETAIL FOR LINE 120
•COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .........
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE . .

21



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-533

TABLE 3 West Virginia—Standard Metropolitan Statistical Areas: 1963-continued

Wheeling, W. Va.-Ohio, SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by j . see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER RETAIL STORES—CONTINUED

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

LIOUOR STORES ISIC 592]

TOTAL

ANTIOUE STORESi SECONDHAND
STORES (SIC 5931

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DHY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. • ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 59«1

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

CIGARS-CIGARETTES-TOBACCO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NOtlMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 5961

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

;REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCi^S
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

,REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

3
5
18

17
17
16
11
16
10
15
1

3
3
18

16
(NA)

16

1 705
469

135

86

(Dl

(Dl

{Dl

(Dl

(Dl

(01

(I
(Dl

7
(Dl

(01

(Dl

(Dl
(Dl
3111

tOI

380

(Dl

2 038

I 939

8
(Dl

1 H97

1 901
1 1(61

315
(Dl

172
140
404
(Dl

(Dl

5
271

1 673
(NA)
178

16.6
4.6

(XI

100.0

(01

(Dl
(Dl
101

(01

(Dl
(Dl
(Dl

8.1
(Dl

(Dl

100.0

(Dl

(01
(01

ee.o
(01

(X)

100,0

0.4
(Dl

77.2

100.0
77.0
16.6
(01

24.8
7.4
21.3
(01

(Dl

0.3
14.0

100.0
(NA)

9.5

FUEL. ICE DEALERS (SIC 5981

total'

OTHER STORES (SIC 5991

TOTAL

020
060
100
120
140
160
180
200

P 220
240
260
280
300
320
340
420
440
500
520

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE

i NONMERCHANDISE RECEIPTS

4 088

3 405

(D)
(01

(01

(01
(Dl

(01
(01

(01
383
(Dl

(Dl

(01
(01

(01

1 366
(Dl

(Dl
395
83

(XI

100.0

(Dl

(Dl

(01

(Dl

(01

(01

(01

(01

11.2
(01

(Dl

(Dl
(Dl

(01

40 tl

101
(01

11.6
2.4

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Nonstore retailers, part of SIC major group 53, are shown sepaotely in this table.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X| Not applicable. (Z) Less than 0.05*.



7F-534 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business anij merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADE. TOTAL

REPTG SALES BY BROAD MDSE LINES • .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSnETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGSc
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATES.. HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SROCERIES-OTHER FOODS
CISARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

•OHEN'S-GIRLS' CLOTHING. EXC. FOOT»EAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-SATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 52! PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO ,

MAJOR APPL.-kADIO-TV-MUSICAL INSTR. • ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,

REPTG ADDL DETAIL FOR LINE 2t0. . . . <

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
HARDWARE

S 190

1 706
1 072

164
375

1 566
1 198

633
753
67«
508
694
559
7U8
486
465
688
517
363

1 229
1 137

103
282
78

1 344
2 084

280

4

1

4
4
1

3
8

50
57
76
18
76
153
232

3
7

16
45
16
5

30
90

1 014 156

857 456

218 891
30 078
2 559

(0)
18 219
35 456
27 221
47 706
17 897
12 872
25 672
24 923
8 195
5 121
4 425

13 572
32 941
144 220
58 185
29 327
5 502
8 509
4 534

25 514
29 393

42 477

(Dl

(DJ

(01

(Z)

(D)

(Z)
29

1 039
412
479
26

358
5 446

27 202
95
(01

(D)
4 734

(0)

111
190
516

21 385

14 078

(0)

(Dl

(D)

52

2 836
51
(0)

(D)

(D)
334

(X)

100.0

25.5
3.5
0.3
<D)
2.1
4,3
3.2
5.5
2.1
1.5
3.1
2.9
1.0
0.5
0.5
1.6
3.8
15.8
6.8
3.4
0.6
1.0
0.5
3.1
3.4

100.0

(>
(Dl

(D)
(Zl
(Dl
(Z)
0.1
2.4
1.0
1.1
0.1
0.8
15.2
64.0
0.2
(D)
(01

11.1
(0)

0.3
0.4
1.5

(XI

100.0

(D)

(D)
(Dl

0.4

100.0
1.8
(01

(Dl

(Dl

2.4

340

340
340
341
342
343
344
345
345
347
348
349
351
352
353
354
355

400
420
450
500
520

220
240

240
240
241
242

260
300
320
340

340
340
341
342
343
344
345
345
347
348
349
351
352
353
354
355

420
440
450
480
500
520

LUMBER YARDS—CONTINUED

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS' AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD -»- . . . .

ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BUILDING MATERIALS DEALERS
(SIC 521 PART)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL . . .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS
PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . . . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS. . .

ALL OTHER BUILDING MATERIALS

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PLUMBING EQUIP,
(SIC 5221

PAINT. GLASS' WALLPAPER
STORES (SIC 523)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

60



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-535

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

PAINTi GLASSt WALLPAPER STORES—CON.

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3U0
LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . . .

PAINT-VARNISH. ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS . . . .

GLASS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 52t

)

TOTAL

HARDWARE STORES (SIC 52511

TOTAL

FARM EQUIP. DEALERS (SIC 5262)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR-
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE

379

278
17
3

tz
let
zet
268
267
270
263
177
185
225
199
168
263
161

3
109
75
12

109
15

(01
(Dl
(Dl

IDI
(Dl

(Dl
(Dl
227

184
118
76

767
102
155
17

(01

5 682

(Dl

(Dl

(01

(Dl

(Dl

(Dl

95
27

1"»5

1 673
200
(Dl

(01

129

115 218

13 613
1 281

(21

170
1 788
3 867

11 302
22 585
5 389
9 eon
6 330
U 852
3 873
1 204
1 725
4 213
3 978

IDI

1 838
2 431

(01
(Dl

381

(01
(Dl
(01

(Dl
(Dl

(Dl
IDI

92.7

100.
94.4
6.4
64.8
8.6
13.1
1.4

IDI
0.7

100.0

(Dl
(Dl
(Dl

(01
(Dl

(Dl

1.7
0.5
2.6

82.2
3.5
(Dl
(Dl

2.3

11.8
1.1
(Zl

0.1
1.6
3.4
9.8
19.6
4.7
8.5
5.5
4.2
3.4
1.0
1.5
3.7
3.5
(Dl

1.6
2.1
(Dl

(Dl

0.3

500
520

020
040
050
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
500
520

GENERAL MERCHANDISE GROUP STORES—CON,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS- CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
060

j

ALCOHOLIC DRINKS
080

I

PACKAGED ALCOHOLIC BEVERAGES
100

,
CIGARS-CIGARETTES-TOBACCO

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

140
140
141
142

160
160
161
162
153
154
165
166
167
168
169
171

180
200

200
200
201
202
203

220

220
220
221
222
223

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

228
179

137

97

72
24

1

1

U
93
80
87
77
85
57
48
85
81
55
81
39
4

82
55

380

247

201
20
2

41
171
179
156

48
48

41
41
25
19
8

33
25
20
28
26
22
6

172
142

39
39
28
32
8

8 123
5 417

37 025

(Dl

1 117
(Dl

(01
(Dl

2 122
3 478
8 471

(01

4 753
(Dl

(Dl

1 755
579
(Dl

1 536
(Dl
(Dl

6 446
(Dl

38 989

11 620
(01

(Dl
(Dl

1 666
(Dl

(01

11 766
1 146
776
359

(01

11 333
1 857
276
104
(01

130
175
154
427
327
162
101

1 707
1 503

10 733
625
(01

366
(Dl

2 767

8 252
1 182
889
(01

(Dl

100.0

(01

3.0
(Dl
(Dl

(01

5.7
9.4

22.9
(01

12.9
(Dl

(01

4.7
1.6
(Dl
4.2
(Dl
(Dl

17.4
(Dl

100.0

29.8
(Dl

(01
(Dl

4.3
(01
(01

100.0

(01

100.0
15.4
2.4
0.9
(01

1.1
1.5
1.4
3.8
2.9
1.4
(01

4.4
3.9

100.0
5.6
(Dl

3.4
(01

7.1

100.0
14.3
10.8
(Dl

(01

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Nonstoie retaileis, part of SIC majoi group 53, ate shown separately in this table.

(NA) Not available. (X) Not applicable. (Z) Less than 0.051.



7F-536 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kmi] of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by Ihe

specified

merchandise

line

GENERAL MERCHANDISE STORES—CONT 1 NUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

210 iREPTG ADDL DETAIL FOR LINE 2t0.
FURN'ITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

210
241
2«2 r FURNITURE-SLEEP EQUIPMENT.

KITCHENWARE-HOriE FURNISHINGS.

260 [REPTG ADDL DETAIL FOR LINE 260.
260
261
262
263

280
300
320

320 > REPTG ADDL DETAIL FOR LINE 320.
320

;

321
322 > GARDENING EQUIPMENT-SUPPLIES

3U0

310 'REPTG ADDL DETAIL FOR LINE 3U0. .

340 [lumber-building MATERIALS . . . .

348 . PAINT-GLASS-*ALLPAPER
356 > OTHER LUMBER-BUILDING MATERIALS.

380
400
420
440
460
480
500

500
500
501
502
503

520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
460

KITCHENWARE-HOME FURNISHINGS.
CHINA-GLASSWARE
KITCHENWARE-H0USEWARE5
OTHER KITCHENWARE-HOME FURNiSHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

HARDWARE. . . .

HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . , .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
AIL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES ISIC 539 PARTI

TOTAL

SEWING. NEEDLEWORK STORES
(SIC 539 PART)

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES ,

3
105
66
10

109
14

125

28
28
20
18
6

1 929

9 356
746
293
479

(Dl

8 423
254
55

201
15

351
525

1 395

9 367
619
397
221

1 156

7 292
709
(D)

(Dl

(Dl
(Dl

(Dl
(0)
(Dl
(Dl

(Dl

8 477
260
158
82
21

1 825

261



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-537

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specilied

merchandise

line

FRUIT STORES! VEGETABLE MARKETS—CON.

NONMERCHANOISE RECEIPTS

CANDY 1 NUTi CONFECTIONERY
STORES (SIC Silt)

DAIRY PRODUCTS STORES (SIC 5151

TOTAL

RETAIL BAKERIES (SIC 546)

total'

RETAIL BAKERIESi MANUFACTURING
(SIC 51621

RETAIL BAKERIESi NONMANUFACTURI NG
(SIC 5U63I

EGG AND POULTRY DEALERS
(SIC 519 PART)

OTHER FOOD STORES (SIC 519 PART]

TOTAL

020
010
060
100
120
110
180
220
210
260
280
300
320
310
380
100

AUTOMOTIVE DEALERS (SIC 55 EX. 551)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi S.KC . FOOT«EAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

573

118

2
1

1

5
1

1

3
51
15
52
16
61
60
11

312
199

(D)

205 ISO

182 Oil

(D)

(D)
(D)

(2)

(D)

(D)

(Z)

1 718
113
283
(Z)
900
611
(Z)

113 931
1 565

(X)

100.0

(Dl
(D)
(D)

(Z)

(D)

(D)
(Z)
0.9
0.1
0.2
iZ)
0.5
0.3
(Zl

79.1
0.9

120
110
500
520

AUTOMOTIVE DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERSi
FRANCHISED (SIC 551)

REPTG SALES BY BROAD MDSE LINES

020
100
220
210
320
310
380

1

100
'

120
110
500
520

100
220
210
320
310
380

380
380
381
382
383
381
385
386
387
388

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

380.{REPTG ADDL DETAIL FOR LINE
{AUTOMOBILES-TRUCKS

NEW PASSENGER CARS" RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL.
NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

100
I
AUTO FUELS-LUBRICANTS

100 kREPTG ADDL DETAIL FOR LINE 100.
100 {AUTO FUELS-LUBRICANTS
101 t GASOLINE
103 ( MOTOR OIL-GREASES-OTHER OILS .

120 TIRES-BATTERIES-ACCESSORIES

020
100

TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . t

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS . .

CIGARS-CIGARETTES-TOBACCO

361
19
78

317

319

262

1

2
1

2
1

2
262
161
256
11
15

212

293

210

1

1

2
1
2

210

228
228
228
25

131
8

221
62
112
22

119

111
111
77
115

235

227
227
216
185
190
136

9
13

220

211
211
210
76

20 232
153

1 962
9 811

176 267

159 236

(D)

(D)

(D>
(D)
(D)

(Dl
135 951

1 318
12 117

202
(Dl

8 801

161 125

141 503

(D)
(D)

(D)
(01

(01

123 735

111 213
120 903
59 718

631
10 637

192
31 030

1 572
3 377

800

1 231

93 091
1 102
955
107

11 076

139 505
10 878
5 978
3 199

932
576

(D)

77
7 836

135 239
7 799
6 897

885

2 655

2 506

(0)

(D)

11.1
0.2
1.1
5.1

(X)

100.0

(D)

(D)

(D)
(D)

(0)

(0)

85.1
0.8
7.8
0.1
(Dl

5.5

(X)

100.0

(D)
(D)
(D)
(0)

(D)

85.6

100.0
85.6
19.1
0.1
7.5
0.1

21.1
1.1
2.1
0.6

0.9

100.0
1.2
1.0
0.1

7.7

100.0
7.8
1.3
2.3
0.7
0.1

(D)
0.1
5.1

100.0
5.3
5.1
0.7

(XI

100.0

(Dl

(D)

Standard Notes: - Represents zero. (0) Withheld to ayoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-538 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.j L, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specihed

merchandise

line

380

380
380
381
382
383
385
386
387
388

UOO

"too

"too

401
403

420

420
420
421
422
423
424

500
520

520
520
527
528

IMPORTED CAR DEALERS—CONTINUED

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NE* PASSENGER CARS' RETAIL
NEW PASSENGER CARS' WHOLESALE
NEW COMMERCIAL VEHICLES' RETAIL. . . .

USED PASSENGER CARS' RETAIL
USED PASSENGER CARS' WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POKERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLItME
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS' INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES)
PARTS' RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORiES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

380

380
380
381
382
383
385
386
387

400

400
400
401
403

420

420

AUTOMOBILES-TRUCKS.

380.REPTG ADDL DETAIL FOR LINE
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL . . .

NEW PASSENGER CARS' WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS' RETAIL. . .

USED PASSENGER CARS' *HOLESALE .

USED COMMERCIAL VEHICLES . . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
.AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

420 , TIRES-BATTERIES-ACCESSORIES
421
422
423
424

440
500
520

520
520
527
528

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420.

PARTS' INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES)
PARTS' RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM E(2UIPMENT' MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

520.REPTG ADDL DETAIL FOR LINE
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

2 165

2 359
2 118
1 330

(D>

(0)
350
(D)

(D)

(D)

(D)

(D)

(Dl

(D)

(D)

176

1 636
176
77
(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)
(D)

10 054

12 227
10 054
6 453

(0)

506
2 855

(Dl

172

(D)

101
(D)
(Dl

(D)

1 195

12 227
1 195
623
481
82
27

(Dl

(Dl
(Dl

12 227
IDI

867
(Dl

86.4

100.0
89.8
56.4
(D)
ID)

14.8
(D)
(D)
(D)

(01

100.0
(D)
(Dl

(Dl

7.0

100.0
10.8
4.7
(D)
(01

(D)

(D)

(Dl

100.0
3.4
(01

(D)

82.2

100.0
82.2
52.8
(Dl

4.1
23.3
(Dl

1.4

(Dl

100.0
(0)

(D)
(Dl

9.8

100.0
9.8
5.1
3.9
0.7
0.2

(Dl
(D)
(Dl

100.0
(01

7.1
(01

PASSENGER CAR DEALERS'
NONFRANCHISED (SIC 5521

REPTG SALES BY BROAD MDSE LINES

100
380

380
380
381
383
385
386
387
388

400

400
400
401
403

420

420
420
421
422
423
424

440
500
520

520
520
527
526

CIGARS-CIGARETTES-TOBACCO
AUTOMOBILES-TRUCKS. . . .

reptg addl detail for line 380. .

Iautomobiles-trucks
new passenger cars' retail . . .

new commercial vehicles' retail.
used passenger cars' retail. . .

used passenger cars' wholesale .

used commercial vehicles . . . .

all other powered road vehicles.

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS' INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSESI
PARTS' RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIRE' BATTERY' ACCESSORY
DEALERS (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

040
100
220
240
260
280
300
320
340
380
400

400
400
401
402
403

420

420
420
426
427
428
429
431
432
433
434
435
436

440
500

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EiJUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLO TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . .

00



RETAIL TRADE—Merchandise Line Sales South Atlantic-W. Va. 7F-539

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^ . see "Description of the Tables" in front]

Kind ol business anij merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

520

520
520
521*

525
526

TIREl BATTERYl ACCESSORY DEALERS—CON.

N0NMERCH4N0ISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . . .

NONHESCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. ,

OTHER NONMERCHANDISE RECEIPTS. , . , .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MOSE LINES

ItO
180
220
2«0
260
280
300
320
3140

380
«00

400
ttOO

UOl
103

120

«20
420
426
427 •

428
429
431
432
433
434
435
436

MEN'S-BOYS> CLOTHINGi EXC . FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

440 FARM EQUIPMENT! MACHINERY
500 ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

520
520
524
525
526

020
060
100
120
180
240
300
320
380
400
420
500
520

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS ISIC 5591

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

704

5 673
546
271
45

235

(01

(D)
961
101

197
(0)
279
299
(01

(01

(D)

(Dl
(01

(0)

(Dl

1 556

3 768
1 492

370
436
(01

(Dl
(Dl
74
(01
(01

(01

133

(01

282
243

2 926
221
IDI
(Dl

147

2 494

1 951

(Dl

(Dl
(Dl

(01

(01

50
(0)
(Dl
(01

(0)

(01
1 364

8.1

100.0
9.6
4.8
0.8
4.1

100.0

(Dl

IDI
23.3
(01

4.8
(01

6.8
7.3
(01

(Dl
(01

100.0
(01

(Dl
(Dl

37.8

100.0
39.6
9.8
11.6
(Dl
(01

(01

2.0
(01
(01

(01
3.5

(Dl
6.8 020
5.9 040

060
100.0 i! 080
7.6 ( 100
(01

(01

5.0

(XI

100.0

(01
IDI

(01
(Dl

(Dl
2.6
(Dl

(01
(01
(01
(Dl

69.9
2.4

AIRCRAFT.
DEALERS

BOAT. MOTORCYCLE
(SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

REPTG SALES BY BROAD MOSE LINES

020
100
120
240
320
380
500

500
500
504
505
507

520

520
520
527
532

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEOS-CLEANERS .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

iREPTG AOOL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
ISIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MOSE LINES

120
220
300
320
380
400

400
400
401
402
403

420

420
420
421
423
424

440
460
480
500
520

,REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

TIRES-BATTERIES-ACCESSORIES

.REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

520 iREPTG ADDL DETAIL FOR LINE 520.
520 'NONMERCHANDISE RECEIPTS . . . .

527
;
SERVICE LABOR

528 ( OTHER NONMERCHANDISE RECEIPTS.

1 074

788

215
57

1

11

166
15
2
6
1

10
788

719
719
716
71

603

618

572
572
230
lOB
527

2
2
13
42

436

402
402
380
100

(Dl

(01

(Dl
50

(Dl

(01
IDI

1 398
1 309

(01

IDI

101

30

628
(01
(Dl

(01

64 692

1 425
500
101
38

498
34
(01

(Zl

(01
109

53 593

60 170
50 356
45 022
2 428
2 908

5 665

49 636
5 222
1 077
349

3 791

(01

(01
179
276

2 315

37 166
2 165
1 595

575

(Dl

(Dl

(01
3.4
(Dl

(Dl

(01

100.0
93.6
IDI

101

IDI

2.0

100.0
IDI
101

(Dl

100.0

2.2
0.8
101
0.1
0.8
0.1
IDI

IZl

IDI
0.2

82.8

100.0
83.7
74.8
4.0

100.0
10.5
2.2
0.7
7.6

(Dl

101
0.3
0.4
3.6

100.0
5.8
4.3
1.5

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7F-540 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the-iables" m front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

APPARELi ACCESSORY STORES (SIC 56)

TOTAL

«EPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLCTHINGt EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'S" BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561. 5671

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 551]

CUSTOM TAILORS (SIC 567)

TOTAL

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 566)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITuRE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563. 558)

MILLINERY STORES (SIC 563 PART)

TOTAL

CORSET. LINGERIE STORES (SIC 553 PARTI

TOTAL

438

1

23
230
318
277
92
7

31
39
43
42
6
6

28
145

199

145

7
24
145
34
12

1

5
13
3
2

41

53 641

<DI
(Dl

14 841
23 527
11 871
1 553

(Z)

(D)

(D)
197
113
(Zl

(Dl

(Dl
904

20 530

17 019

118
327

15 032
758
211
(Dl
(Dl

107
(Dl

(Dl

403

100.0

(Dl
(01

27.7
43.9
22,1
2.9
(Zl
(D)

(D)
0.4
0.2
tZI
(D)
(01

1.7

(XI

100.0

0.7
1.9

88.3
4.5
1.2
(Dl
(Dl

0.6
(Dl
(Dl
2.4

100
120
140

140
140
142
143
144
145
146

160

160
160
161
153
164
165
158
172
173
174
175
176

180
200
220
240
260
280
300
320
340
500
520

HOSIERY STORES (SIC 553 PART I

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 553 PART)

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 555)

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

,REPTG ADDL DETAIL FOR LINE 140. . .

iMEN'S-SOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

SHOE STORES (SIC 5551

MEN'S SHOE STORES (SIC 556 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PART)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

146

118

1

15
118

59
59
66
50
52
48
54

68
68
58
28
56
53
65
55
54
47
9

41

100
77
5

30
33
23
30
6
4
19
39

(Dl

(D)
5 382

8 940
3 084

711
615
483
159

1 125

7 428

8 812
3 668

500
(Dl
174
418
818
819
427
110
(01
284

2 551
1 337

(Dl
(01

115
(01
(01

(01

(Dl
(01

195



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-541

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by,« k., see "Description of the Tables" in front]

110
160
180

180
160
181
182
183

200
260
300
500
520

lUO
110
112

160
160
161
163
165
168
172
176

ISO
260
520

020
100
160
leo
200

Kind of business and merchandise line

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHIN(i' EXC. FOOTHEAR .

WOMEN'S-GIRLS' CLOTHiNG' EXC. FOOTWEAR
ALL FOOTWEAR

; REPTG ADOL DETAIL FOR LINE 180. ...
>ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFA.NTS' FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS ,

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS

CHILDREN'S' INFANTS' WEAR
STORES (SIC 56tl

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 1«0
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
NONMERCHANOISE RECEIPTS

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 569)

FURNITURE. HOME FURNISHINGS'
E(JUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

Estab

lishmenls

(number)

Sales

($1,000)

7 339

6 754

29
101

6 1(113

6 378
6 169
2 105
2 953
1 116

(Dl
(01

(Dl
(01

896

118

515
IIB
118

(D)

840
706
616
(0)
(D)

(01

(01
(Dl

13
(01

ID)

(Dl

(Dl

(Dl
(Dl

835

Percent

of sales

accounted

for by the

specified

merchandise

line

(XI

100.0

0.4
(01

95.4

100.0
96.7
33.0
46.3
17.5

(Dl
(D)

(01
(01

1.3

100.0

13.2

100.0
22.9
22.9

(01

100.0
84.0
73.3
(01

(Dl

(Dl

(01

(01

1.5
(01
(01

(0)
101

(01
(Dl
2.1

220
240
260
280
300
320
340
420
440
460
480
500
520

020
180
200
220
240

240
240
243
244
245
246
247

260
280
300
320
340
420
440
500
520

200
220
240
260
520

Kind of business and merchandise line

FURNITURE. HOME FURNISHINGSi EQUIPMENT
STORES—CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY \

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

Estab

lishments

(number)

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,

REPTG ADDL DETAIL FOR LINE 240
IfuRNITURE-SLEEP EQUIP. -floor COVERINGS,
. SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS' HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
NONMERCHANOISE RECEIPTS

DRAPERY' CURTAIN' UPHOLSTERY
STORES (SIC 57141

CHINA. GLASSWARE. METALWARE
STORES (SIC 57151

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 57191

269
191
166
18
20
29
23

39
175

195

147

2
1

53
115
147

125
125
106
125
83
79
23

84
11
13
19
16
1

3
26
64

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

14 357
18 471

(01

40
131
537
338
(01

(21
(01
ID)

275
1 717

27 551

23 658

(01
(01

525
(01

16 609

20 281
14 753
2 265
10 353
1 249
651
210

729
(01

(01
(01

(01

(D)

(Zl
(Dl

765

36.5
47.0
(01
0.1
0.3
1.4
0.9
(Dl

(Zl
(01

(01
0.7
4.4

(XI

100.0

(0)

ID)
2.2
(01

70.2

100.0
72.7
11.2
51.0
6.2
3.2
1.0

3.1
(0)

(0)
(D)

(01

(D)

IZ)

(0)
3.2

(01



7F-542 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by (he

specified

merchandise

line

Kind of business and merchandise hne
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOUSEHOLD APPLIANCE STORES (SIC 5721

.I^EPTG SALES BY BROAD MDSE LINES

020
100
200
220

220
220
22«
225
226
227

210
260

260
260
264
265

260
300
320
340
420
460
480
500
520

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
;mAJOR APPL.-kADIO-TV-MUSICAL INSTR. . .

NEH MAJOR APPLIANCES
NEW RAOIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

>KITCHEN*ARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHEN*ARE-HOUSE*ARES

JEKELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

RADIOi TELEVISION STORES (SIC 57321

200
220

220
220
224
225
226
227

240
260

260
260
264
265

300
320
340
420
480
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-ORY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
uSED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. . . . .

KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES

' ALL OTHER KITCHENWARE-HOUSEWARES . . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES .

HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MUSIC STORES ISIC 57331

TOTAL

RECORD SHOPS (SIC 5733 PARTI

TOTAL

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

TOTAL

Standard Notes: - Represents zero.

141

112

1

1

12
103

91
91
90
39
75
4

32
87

35
35
19
35
18
7

1

10

10
10
8

I

6

10 777

(Dl

(Dl
(D)

7 627

8 815
6 768
5 240
1 180

(Dl

(Dl

(01

1 226

8 172
1 197
1 027

169

(Dl

(Dl
(Oi

(01

(Dl

(Dl

(Dl
142
596

(Dl

819

137
701
361
251
72
15

(Dl
(01

(Dl

(01

1



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-543

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

,REPTG SALES BY BROAD MOSE LINES •

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETJCS-ORUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 591)

DRUG STORES (SIC 591 PART]

TOTAL

PROPRIETARY STORES (SIC 591 PART)

total'

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

*OHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

34
197

8
6

54
4
7
8

31
28
1

159
36
10
6
4
12
2

39
16
40

5 534

196
4 963

(0)

42
165
(01

19
22

145
(D)

(D)

(D)

311
(Dl

82
57
35
(D)
469
267
254

100.0

3.5
89.7
(Dl
0.8
3.0
(0)

0.3
0.4

(D)



7F-544 South Atlantic-W. Va. RETAIL TRADE-Merchandise Line Sales

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

oao
100
2«0

240
210
2te

260
280
500

500
500
SOB
509
511
512
513
5111

515

520

520
520
521
522
523

STATIONERY STORES tSIC 59431

TOTAL

.REPTG SALES BY BROAD HDSE LINES . .

MEALS-SNACKS
CISARS-CIGARETTES-TOBACCO
FURNITUKE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

REPTG ADOL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY

—

OFFICE SUPPLIES
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

REPTG SALES BY BROAD MOSE LINES

020
040
100
140
160
180
220
280
300
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES ISIC 5952)

REPTG SALES BY BROAD MDSE LINES

020
040
100
140
160
180
220
280
300

300
300
301
302
303
304
305
307

500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

IREPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODS. SALES TO INDIVIDUALS
ATHLETIC GOODS. SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BICYCLES-LUGGAGE-SPORTING GOODS. . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

(D)

(D)

(D)

ID)

ID)

(D)

ID)

ID)

(D)

809
549
373
29
(0)
(0)

(D)

(D)

41

(D)

ID)

ID)

ID)

(D)

(D)

(D)

(D)
ID)

ID)

ID)

(D)

(0)

ID)

592
ID)

ID)

904

747

(D)

ID)
ID)

ID)
ID)
ID)

ID)

ID)
592

747
592
237
ID)

130
75
ID)

(D)

ID)

ID)

ID)

ID)
ID)

100.0
ID)

ID)

ID)
ID)
ID)

100.0
67.9
46.1
3.6
ID)
ID)

(D)

(D)
5.1

ID)

100.0
ID)

ID)

ID)

ID)

100.0

10)
10)
ID)
ID)

(D)
(D)

ID)

ID)
79.3
ID)

ID)

(X)

100.0

ID)

ID)
ID)

ID)
ID)
ID)

ID)
ID)

79.3

100.0
79.3
31.7
(0)

17.4
10.0
(D)

ID)

ID)

ID)

BICYCLE SHOPS ISIC 5953)

TOTAL

020
100
180
220
240
260
300
320
340
400
420
440
460
480
500
520

HAY. GRAIN. FEED STORES ISIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
ISIC 5969 PART)

GARDEN SUPPLY STORES ISIC 5969 PART)

TOTAL

JEWELRY STORES ISIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240
,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FURNISHINGS
280

I

JEWELRY-OPTICAL GOODS

280
280
281
282
283
284
285
286

300
320
340
500

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

520
520
529

iREPTG ADDL DETAIL FOR LINE 520.
iNONMERCHANDISE RECEIPTS . . . .

WATCHi CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS ISIC 598)

total'

77



RETAIL TRADE-Merchandise Line Sales South Atlantic-W. Va. 7F-545

TABLE 4 West Virginia—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kmd of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

COAL AND *00D DEALERS <SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

ICE DEALERS (SIC 5982 PART)

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

BOTTLED GAS DEALERS (SIC 596UI

TOTAL

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

KITCHEN«ARE-HOME FURNISHINGS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CIGAR STORESi STANDS (SIC 5993)

TOTAL

REPTG SALES BY BROAD MDSE LINES • •

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC. FOOTHEAR . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

NEWS DEALERSi NEWSSTANDS (SIC 599U)

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CAMERAi PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

TOTAL

GIFT. NOVELTYi SOUVENIR SHOPS
(SIC 5997)

total'

1 336

(01

3 1175

(D)

(D)

3 269
31

(X)

100.0

9«

(D)
(01

1

0.9

(D)
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Groceries, other foods 20.5%

Meals, snacks ^^^4.1%
Alcoholic drinks 110.5%

Packaged alcoholic beverages I^BI 2.0%

Cigars, cigarettes, tobacco j^HJ 1.9%

Cosmetics, drugs, health needs, cleaners ^^^ii^^H 4.4%

Men's, boys' clothing, exc. footwear pHI^HI 3.0%

Women's, girls' clothing, exc. footwear

All footwear 1.9%

Major appliances, radio, TV,

musical instruments

Curtains, draperies, dry goods ^H 1.7%

^^^ 3.0%

Furniture, sleep equipment, floor coverings ^^^H 2.9%

Kitchenware, home furnishings ^ i.i%

Jewelry, optical goods ^ o.8%

Sporting, recreation equipment JH 0.7%

Hardware ^M 1.5%

Lumber, building materials ^§4.3%
Automobiles, trucks ^^H

EAST SOUTH

CENTRAL

Merchandise Line

Sales of Retail

Establishments*

1963

17.8%

Auto fuels, lubricants

Tires, batteries, accessories

Farm equipment, machinery) 2.0%

Hay, grain, feed, farm supplies p^^H 2.4%

Household fuels, ice f^
0.8%

All other merchandise ^^13.2%

Nonmerchandise receipts ^^^^3.4%

'Percent distribution based on "employer" establishments reporting sales by merchandise lines. These establishments accounted for 8 3.0 percent of total sales of all

"employer" establishments.

7G-2
1963 CENSUS OF BUSINESS, U.S. Department of Commerce, Bureau of tfie Census



RETAIL TRADE-Merchandise Line Sales East South Central 7G-3

TABLE 1 The East South Central Division: 1963
[Includes only establishments with payroll. For explanation of tables, including lines Identified by.^ . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
o«o
060
080
100
120
110
160
180
200
220
2«0
260
260
300
320
340
380
1400

1120

it«0

160
aeo
500
520

020
010
060
100
120
110
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
120
200
220
240

240
240
241
242

260
280
300
320

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-sNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTHEAR . .

*OHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPHENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL .

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
A,.COHOLIC DRINKS
CIGARS-CIGARETVES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

;rEPTG ADDL DETAIL FOR LINE 240
.FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
' FLOOR COVERINGS
' FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

69 453

46 952

12 400
9 349
1 983
2 573

12 968
9 816
5 109
5 992
5 154
4 244
5 426
4 164
5 919
3 813
3 586
5 241
3 650
2 752

10 402
9 257
1 200
2 265
1 229

10 986
15 119

39
6
1

49
35
19
9

51
71

449
533
732
173
636

1 445
2 175
US
109
203
737
156
71

309
1 043

904

686

1

2
42
166

179
179
179

9

34
4

20
295

11 414 999

9 474 514

1 946 845
385 257
51 953
167 464
175 956
412 772
288 925
544 264
184 103
156 609
285 521
276 309
103 124
73 506
68 402
139 452
404 040

1 688 362
605 122
368 823
192 419
229 453
73 340

305 616
323 962

563 513

583
<ZI
(D)
IZI

<ZI
(Zl
(Z>

(Z)

(Z)
11 580

(0)

7 075
(D)

5 427
65 299

362 457
7 917

909
8 255

174 840
4 989
1 859
5 345

17 918

275 567

229 491

(D)

(Dl

(Dl

ID)

1 550

496
(01
(0)

(01

(Z!

(Z)
630

100.0

20.5
4.1
0,5
2.0
1.9
4.4
3.0
5.7
1.9
1.7
3.0
2.9
1.1
0.6
0.7
1.5
4.3
17.8
6.4
3.9
2.0
2.4
0.8
3.2
3.4

100.0

0.1
(Z)
(Dl
(Zl

(Z)

(Zl
(Zl

(Zl
(Zl

1.7
(01

1.0
(Dl

0.8
9.7

53.0
1.2
0.1
1.2

25.6
0.7
0.3
0.8
2.6

(XI

100.0

(Dl

ID)

(D)

(0)

0.7

100.0
2.2
ID)

(D)

(0)

(Z)

(Z)
2.5

340

340
340
341
342
343
344

' 345
346

i 348
! 349
I 351

' 353
;! 354
li
355

! 400
440
460
480
500

f 520

LUMBER YARDS—CONTINUED

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . ,

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . ,

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100 i CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 kREPTG ADDL DETAIL FOR LINE 240
240 {FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 r FLOOR COVERINGS
242 ( FURNITURE-SLEEP EQUIPMENT

260 : KITCHENWARE-HOME FURNISHINGS.
280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320

I

HARDWARE
340 ' LUMBER-BUILDING MATERIALS . .

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

340.REPTG ADDL DETAIL FOR LINE
LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

380 AUTOMOBILES-TRUCKS
400

I

AUTO FUELS-LUBRICANTS . . . .

420 TIRES-BATTERIES-ACCESSORIES .

440
I

FARM EQUIPMENT. MACHINERY . .

460 i HAY-GRAIN-FEED-FARM SUPPLIES.
460

i
HOUSEHOLD FUELS- ICE

500 i ALL OTHER MERCHANDISE . . . .

520 NONMERCHANDISE RECEIPTS . . .

HEATING. PLUMBING EQUIP. DEALERS
(SIC 5221

585



7G-4 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^, see "Description of the Tables" in front]

Kmij of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

PAINTi SLASSi WALLPAPER
STORES (SIC 5231

TOTAL

REPTG SALES BY BROAD HDSE LINES

200
220
2«0
260
280
300
320
3U0

3t0
3tO
356
357
358
359
361

420
500
520

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RA0I0-TV-MU5ICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE JUO.
;luMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS.
PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS .

GLASS

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

ELECTRICAL SUPPLY STORES (SIC 524)

TOTAL

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

020
040
060
100
120
140
160
180
200
220
240
260
280
300
320

320
320
322
323
324

340

340
340
348
356

380
400
420
440
460
480
500
520

;rEPTG ADDL DETAIL FOR LINE 340. .

.LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

020
040
100

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE.

REPTG ADDL DETAIL FOR LINE
HARDWARE.
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS ....

LUMBER-BUILDING MATERIALS

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
C IGARS-C I GARETTES-TOBACCO

21
5

29
28
3
4

18
351

337
337
146
301
262
232
81

2
19

162

17
3
1

29
32
17
7

50
44

328
221
622
165
571
910

812
812
686
722
788

749

700
700
695
256

5

12
25
40
82
26

232
191

922

693

11

1

37 126

30 555

74
52

386
(01

IZ)

(Z)

99
28 517

29 320
27 447
2 281

16 831
2 560
2 090
3 675

(D)

(0)
ID)

102 103

261
(Z)

(D)

(D)
(D)

(D)
(D)

(D>

148
6 847
3 572
6 153

(D)
4 904

53 921

91 533
48 495
6 587

11 707
30 155

17 560

81 413
15 661
9 094
6 578

(D)

(D)
388
773

1 573
455

2 257
1 504

243 413

206 223

142
(D)

(Z)

100.0

0.2
0.2
1.3
(D)
IZI

(Z)
0.3

93.3

100.0
93.5
7.8

57.4
8.7
7.1
12.5

(D)

(D)
(0)

100.0

0.3
(Z)

(D)

(D)

(D)

(01

(0)
(0)

0.1
6.7
3.5
6.0
(D)
4.8
52.8

100.0
53.0
7.2
12.8
32.9

17.2

100.0
19.2
11.2
8.1

(D)
(D)

0.4
0.8
1.6
0.4
2.2
1.6

(X)

100.0

0.1
(D)

(Z)

120
140
160
180
200
220
240
250
300
320
340
380
400
420
440
460
480
500
520

FARM EQUIP. DEALERS—CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY

l HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ^ .

NONMERCHANDISE RECEIPTS

020
040
050
080
100
120
140
150
180
200
220
240
250
280
300
320
340
380
400
420
440
460
480
500
520

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

020
040
080
100
120
140

140
140
141
142

160

160
150
151
152
163
164
155
166
167
168
169
171

DEPARTMENT STORES (SIC 531)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR

' GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

1



RETAIL TRADE-Merchandise Line Sales East South Central 7G-5

TABLE 1 The East South Central Division: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ISO
200

200
200
201
202
203

220

220
220
221
222
223

240

240
240
241
242

260

260
260
261
262
263

280
300
320

320
320
321
322

340

340
340
348
356

400
420
440
460
500

500
500
501
502
503

520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
360
400

DEPARTMENT STORES—CONTINUED

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200
CURTAINS-DRAPERIES-DRY GOODS
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOf? APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RADIO-TV-MuSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

, REPTG ADDL DETAIL FOR LINE 260. . .

KITCHEN*ARE-HOME FURNISHINGS. . . .

CHINA-61.ASSIIARE
KITCHEN*ARE-HOUSE*ARES
OTHER KITCHENHARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES ISIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

191
193

173
173
165
172
22

123
123
95
HI

2

137
137
130
114

162
162
135
142

5

165
124
98

86
86
55
76

63
63
63
45

156
166
157
113
54

725
235

3
8

53
947
937
027
820
003
472
429
992
817
540
876
199

1

16

37 701
59 561

565 876
57 376
19 082
36 838

1 069

(D)

596 975
ID)

(01
17 230

(D)

(D)

(Dl
(Dl

(Dl

(01

25 654

648 505
24 365
9 547

15 579
(Zl

12 865
13 911
20 855

407 186
19 291
11 633
7 833

(Dl

377 923
17 390

(Dl

25



7G-6 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.d . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

380
too
420
440
460
480
500

500
500
501
502
503

520

160
180
200
220
240
260
280
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

GENERAL MERCHANDISE STORES—CONTINUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADOL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONEt<Y-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL-

16
446
191
75 I

457 1

85
486

192
192
142

SEWINGi NEEDLEWORK STORES
(SIC 539 PARTI

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

90

70

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'5-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANOISE RECEIPTS ,

582
393
59

898
957
080
427
484
356
185
167
53

598
93
159
547
103
13

748
95
17

624
113
535
796

(Dl

5 837
2 837

938
(D)

722
(Dl

75 282
5 404
2 595

(D)

(D)

6 055

11
(Dl
261
(Dl

(Dl

(Dl

(I
(D)

39

2 500 543

838 497
(Dl
(Z)

12 524
99 102
97 991

1 790
(Dl

(01

(Zl

(Zl

(Zl
2 926

(Zl

(Zl
4 154

(Zl

(Zl
9 695

(Zl

(Zl
5 084

(Zl
62 072
37 971

(01

2.5
1.2
0.4
(Dl

0.3
(01

100.0
7.2
3.4
(Dl

(01

2.5

100.0

0.3
(Dl

98.0
(01
(Dl

(Dl

(Dl
(Dl
1.2

100.0

84.3
(Dl
(Zl
0.6
4.5
4.5
0.1
(01
(01

(Zl

(Zl

(Zl

0.1
(Zl

(Zl
0.2
(Zl
(Zl

0.4
(Zl

(Zl
0.2
(Zl
2.8
1.7

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

020

020
020
021 I

022 (

023 I
024 t

040
060
080
100
120
140
150
180
200
220
240
250
280
300
320
340
380
400
420
440
460
480
500

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

> REPTG ADDL DETAIL FOR LINE 020. . .

[GROCERIES-OTHER FOODS
[ MEATS-FISH-POULTRY
> PRODUCE (FRESH FRU ITS-VEGETABLES 1

.

[ FROZEN FOODS
[ ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS- CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

500
500
508

I
516

520

REPTG ADDL DETAIL FOR LINE 500.
'ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
100
120
400
500

500
500
508

[REPTG ADOL DETAIL FOR LINE 020. . .

[groceries-other FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRU ITS-VEGETABLES 1

.

FROZEN FOODS
ALL OTHER FOODS

, REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld lo avoid disclosure,

'Meichandise line detail withheld due to Insufficient reporting.

(NA) Not available.

FISH (SEAFOODI MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

(X) Not applicable. (Z) Less than 0.05%.

427
427
000
535
026
323

347
58

889
907
055
425
481
355
183
167
52

596
93
154
545
102
13

738
94
16

622
HI
516

4 482
4 482
4 398

954

1 761

2 441 194

1 804 102

2 054 253
1 735 356

488 056
153 291
82 573

1 013 151

(Dl

(Zl

12 424
98 731

(Dl

(Dl

2 351
(01

(Zl

(Zl

(Zl
(Dl

(Zl

(Zl

(01

(Zl

(Zl
9 432

(Zl

(Zl
(01

(Zl

(Dl

1 721 226
61 681
48 558
13 058

37 813

3 717

(01

(XI

100.0

84.2

100.0
84.1
23.6
7.4
4.0

49.1

(01

(Zl

0.6
4.6
(Dl
(01

0.1
(01

(21

(Zl

(Zl
(Dl

(Zl

(Zl
(Dl

(Zl
(Zl

0.4
(Zl

(Zl

(Dl
(Zl
(Dl

100.0
3.6
2.8
0.8

7



RETAIL TRADE-Merchandise Line Sales East South Central 7G-7

TABLE 1 The East South Central Division: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including tines identified by.i . see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020

020
020
021
022
023
021

040
060
080
100
120
160
300
HOC
460
480
500

500
500
508

FRUIT STORESi VEGETABLE MARKETS
ISIC 5431

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . . .

GROCERIES-OTHER FOODS ,

MEATS-FISH-POULTRY .

PRODUCE IFRESH FRUITS-VEGETABLES). . .

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CISARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
SPORTING-RECREATION EQUIPMENT . . . . .

AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

NONMERCHANDISE RECEIPTS

CANDY. NUT. CONFECTIONERY
STORES (SIC 544 1

020

020
020
021
023
024

040
080
100
120
160
200
260
400
500

500
500
508
516

520

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

;rEPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

;rEPTG ADDL DETAIL FOR LINE 500.
.ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

REPTG SALES BY BROAD MOSE LINES .

100

57

55
55
17
5b
7

22

1

1

1

17
5

1

1

2
1

1

5

6
6
6

202

136

69
69
2
5

69

13
1

10
2
1

1

1

6
8

7
7
3
5

105

62

5 694

J 464

3 128

3 373
3 075

339
2 388

7
338

(0)

(Dl

(0)
168
(0)

ID)
(0)

ID)

(D)

(D)

S

486
8
8

101

4 081

3 340
2 641

(D)
(01

2 522

269
(Dl

37
(Dl

(Dl

(D)

(Dl
174
233

522
188
(D)
(01

8 957

(0)

90.3

100.0
91,2
10.1
70.8
0.2
10.0

(D)
(Dl
(01
4.8
(Dl
(Dl
(Dl
(Dl

(01

(01

0.2

100.0
1.6
1.6

84.1

100.0
79.1
(Dl
(01

75.5

5.5
(Dl

0.8
(Dl

(Dl

(Dl
(01

3.6
4.8

100.0
36.0
(Dl

(01

(Dl

(XI

100.0

RETAIL BAKERIES (SIC 546)

TOTAL

REPTG SALES BY BROAD MDSE LINES

326

208

16 310

(01

RETAIL BAKERIES. MANUFACTURING
(SIC 54621

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIES' NONMANUFACTURING
(SIC 54631

2S9

186

14 242

101

TOTAL^

EGG AND POULTRY DEALERS
(SIC 549 PART)

OTHER FOOD STORES (SIC 549 PART)

TOTAL

020
040
080
100
120
140
160
IBO
200
220
240
260
280

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS .

MEN'S-BOYS' CLOTHING" EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

2 473 694

34
17
2

38
12
9 !

2
I

6
9 !

713
141
590
132

(Zl

(Z)
(D)

(Z)
IZ)

(Zl

(Dl
(Zl

(Zl

31 969
IZl

5 376
(Zl

(XI

100.0

(XI

100.0

(Zl

(Zl
(Dl

(Zl

(Zl

(Zl

(Dl

(Zl

(Zl

1.5
(Zl

0.2
(Zl

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7G-8 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

300
320
3«0
360
UOO
120
««0
"(60

480
500
520

020
OtO
080
100
220
240
260
300
320
380
400
420
440
460
480
500
520

020
040
080
100
220
240

AUTOMOTIVE DEALERS—CONTINUED

SPORTING-RECREATION EQUIPMENT . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ....
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES ...
FARM EaUIPMENTi MACHINERY ....
HAY-GRAIN-FEED-FARM SUPPLIES. . . ,

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-Si'lACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENKARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 I KITCHENWARE-HOME FURNISHINGS.
300
320
380

380
380
381
362
383
384
365
366
367
388

400

400
400
401
402
403

420

420
420
421
422
423
424

440
460
480
500

SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARS' WHOLESALE. . .

NEW COMMERCIAL VEHICLESi RETAIL. .

NEW COMMERCIAL VEHICLES? WHOLESALE
USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
>UTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

Standard Notes:



RETAIL TRADE-Merchandise Line Sales East South Central 7G-9

TABLE 1 The East South Central Division: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^. see "Description of the Tables" in front]

Kind of business and mercliandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

uao

420
1(20

421
422
423
424

440
500
520

520
520
527
528

020
040
100
140
160
180
220
240
260
300
320
380

380
380
381
382
383
384
385
386
387
388

400

400
400
401
403

420

420
420
421
422
423
424

DOMESTIC AND IMPORTED CAR
DEALERS—CONTINUED

TIRES-BATTERIES-ACCESSORIES

'REPTS ADDL DETAIL FOR LINE 420
;TIRES-BATTEi<IES-ACCESSORIES
PARTS. INSTALLED IN REPAIR KORK, . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOl^
OTHER NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
NONFRANCHISEO (SIC 552)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL
NEW PASSENGER CARS" WHOLESALE
NEW COMMERCIAL VEHICLES. RETAIL. . . .

NEW COMMERCIAL VEHICLES. WHOLESALE . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
500 ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

520
520
527
528

REPTG ADDL DETAIL FOR LINE 520.
: NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

020
040
100

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

1 270

803

2

1

803

742
742
13
4
14
1

735
301
64
15

38

22
22
17
12

76
76
52
24
31
32

230

209
209
124
105

1 214

813

11
11

12

10 060

126 643
10 008
5 497
2 105
1 514
903

ID!

88
(D!

(D>
IDI

(Dl

(01

221 887

153 883

101
(D)

(Zl

(0!
(01

(D!

(Dl

(0)
(Dl

(Dl

(0)
149 376

144 684
141 357

1 415
(D)

812
(D)

125 947
10 482

(0)

1 419

610

(0)
(01

IDI

(0)

ID)

16 053
1 105

544
(01

ID!

(0)

285
(2)
(0)

62 089
1 689
1 055
640

171 022

131 435

142
143
(Z)

7.8

100.0
7.9
4.3
1.7
1.2
0.7

(D!
0.1
(0)

100.0
101
(01

(01

(X)

100.0

0.1
(0!

(Zl
(01

(01

(D)

ID)
(0)

(0)

(D)
(01

97.1

100.0
97.7
1.0
(D)
0.6
(Dl

87.0
7.2
(01

1.0

0.4

100.0
(01

IDI

(01

(0!

100.0
6,9
3.4
(01
(D)

(0)

0.2
(Z)

(0)

100.0
2.7
1.7
1.0

(X)

100.0

0.1
0.1
(Zl

120
220
240
260
280
300
320
340
380
400

400
400
401
402
403

TIRE. BATTERY. ACCESSORY
DEALERS—CONT I NUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

i

LUMBER-BUILDING MATERIALS
I

AUTOMOBILES-TRUCKS I

AUTO FUELS-LUBRICANTS
I

k REPTG ADDL DETAIL FOR LINE 400.
JAUTO FUELS-LUBRICANTS

GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
425
427
428
429
431
432
433
434
435
436

440
460
480
500
520

520
520
524
525
526

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

020
040
080
100
120
140
150
180
200
220
240
250
280
300
320
340
380
400

400
400
401
403

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . ,

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

REPTG ADDL DETAIL FOR LINE 400. . . . .

AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

2
232

8
180
19

198
194
22
22
191

103
103
83
2

53

813

495
495
398
385
241
265
175
268
173
195
80

317

10
2

3
172
458

304
304
187
180
249

4

9
453
128

I

407
113
414
398
181

3
101

(Dl
(0!

12!
952
(Zl

(01

1 080
(0!

352
5 216

30 457
3 015
2 724

ID)
(0!

101 101

101 215
75 455
14 931
23 123
5 874

12 025
3 812
7 206
1 703
5 001

478
2 296

104
(Dl

(Zl

(01
9 428

83 785
7 471
2 931

992
3 574

74 051

(0!

(Dl
(01

(Zl
ID)

(Zl

ID)

(Dl
IZ)

21 229
674

4 380
IDI

5 938
5 502

835
IDI

IDI

IDI
IDI

IZI
0.7
IZI

ID!
0.8
ID)

0.3
4.0

100.0
9.9
8.9
ID)

10!

75.9

100.0
75.5
14.8
22.8
5.8
11.9
3.8
7.1
1.7
4.9
0.5
2.3

0.1
IDI

(Zl
(01

7.2

100.0
8.9
3.5
1.2
4.3

100.0

ID)

(0)

(Dl

(Zl
(Dl

(Zl

(Dl

(Dl

IZ)
28.7
0.9
5.9
•ID)

9.4
7.4
1.1
(0)

(Dl

77



7G-10 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a fc., see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise hne
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

«20

1120

420
«26
«27
«26
«29
«31
1*32

1)33

U3«
1)35

1)36

DUO
1)60

1)60

500
520

520
520
521)

525
526

020
0«0
100
140
180
220
240
300
320
340
380
400
420
500
520

020
040
100
140
180
220
300

300
300
308
309
311
312
313
314

320
340
380
400

400
400
401
402
403

HOME AND AUTO SUPPLY STORES—CONTINUED

TIRES-BATTERIES-ACCESSOF?IES ......
REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEKIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCI^-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. ....
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. .

OTHER NONMERCHANDISE RECEIPTS

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS.
CIGARS-CIGARETTES-TOBACCO
MEN'S-BuYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

reptg addl detail for line 300
sforting-recreation equipment
Outboard motors
INBOARD motor BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. . . .

AUTO FUELS-LUBRICANTS . .

iREPTG ADDL DETAIL FOR LINE 400.
'AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER 0»LS .

459

409
409
367
393
79
146
61
94
41
62
3

348

3
298
232

206
206
66
38
199

3
2
5
1

1

2
3

75
3

2
20
6

11
112
92

22
46
43
45
18

22 482

64 340
19 651
4 526
9 474
1 144
1 191

(Dl

383
111
(D)

IZ)
1 906

409
58

(D)

3 397
5 912

45 629
5 358

722
(Dl
(01

50 105

(Dl

(Dl

(Zl

(Dl

(Dl

(Dl

(01
8 653

(Dl

(Dl

ID)

(Dl
(01

38 334
(Dl

IDI

(Dl

6
(01
(Dl

(Dl
(Dl

6 482
5 922
1 610
1 031
1 626
407
629
407

3



RETAIL TRADE—Merchandise Line Sales East South Central 7G-11

TABLE 1 The East South Central Division: 1963-cont

[Includes only establishments with payroll. For explanation of tables, including lines identified by .4

inued

. see "Description of tfie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GASOLINE SERVICE STATIONS—CONTINUED

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE «00
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS I INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTER) • . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EOUIPMENTi MACHINERY . .

HAY-GRAIN-FEEO-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE • . . .

NONMERCHANDISE RECEIPTS . • •

.REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES

080
120
140
160
ISO
200
220
260
280
300
320
340
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*0MEN'5-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS. . . . . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 5oi . 567)

TOTAL ....
REPTG SALES BY BROAD MDSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

166
113
11
58

7 378

6 938
6 938
6 918

941
6 127

5 308

4 993
4 993
2 101

769
4 615

13
28
192
377

3 526

12
7
3
15

139
175
992
524
934
23
89
166
354
127
67
41
2

256
117

(Z)
(0)

(Z)

IZI
(D)

564 865

630 348
539 899
490 155
14 760
35 009

52 865

464 1S8
49 983
11 667
2 753

35 544

(2)

(Z)

1 053
(Dl

21 158

3 370 325 925
3 370 I

19 902
3 196 1

17 304
532 2 612

552 365

(Z)

(Z>

(Z)
(Zl

1 914
148 358
259 412
118 678
15 212

(D)

480
(D)

1 444
(D)

305
(Z)

(D)

(Z)
(Dl

(Z)
2 102

2



7G-12 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified b^ a k, see (Jescription of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and mercfiandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

WOMEN'S 4CCESS0RY1 SPEC. STORESi
FURRIERS (SIC 553i 5681

TOTAL

REPTG SALES BY BROAD HOSE LINES .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART)

TOTAL^

CORSETi LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PARTI

TOTAL

APPAREL 1 ACCESSORY I OTHER SPEC.
STORES (SIC 563 PART)

REPTG SALES BY BROAD MDSE LINES

COSMET ICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG 4DDL DETAIL FOR LINE lUO. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
'WOMEN'S-GIRLS' CLOTHING. EXL. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1



RETAIL TRADE-Merchandise Line Sales East South Central 7G-13

TABLE 1 The East South Central Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

160
IBO

180
180
181
182
183

280
500
520

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

mOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

iREPTG ADDL DETAIL FOR LINE 180. .

'ALL FOOTWEAR
I
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

100
1«0
160
160

180
180
181
182
183

200
260
280
300
500
520

020
040
100
120
140
160
180
200

JEWELRY-OPTICAL GOODS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

76
226

218
218
34

218
32

1

1

85

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 566 PARTI

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . ,

CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

CHILDREN'S. INFANTS'
STORES (SIC 5641

1

69
147
544

431
431
431
431
422

11

5
6
13
26
154

MISCELLANEOUS APPAREL. ACCESSORY
STORES ISIC 5691

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
C05METICS-0RUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

4 369

2 962

16
3
4
6
14
12
9

465

29 217

26 552

1 875
24 019

25 906
23 375

300
22 577

495

(Dl
(Dl
(Dl

45 864

(0)
923
(Dl

42 214

39 340
36 883
11 146
17 669
8 076

55
(Zl

(Zl
(0)

81
755

538 528

400 985

552
(D)

(Z)

(Z)

(Zl

(Dl

(Zl
8 118

7.1
90,5

100.0
90.2
1.2

87.1
1.9

(Dl

(Dl
(Dl

(XI

100.0

(Dl

2.0
(Dl

92.0

100.0
93.8
26.3
44.9
20.5

0.1
(Zl
(Zl
(Dl
0.2
1.6

(XI

100.0

0.1
(Dl
(Zl
(Zl
(Zl

(Dl

(Zl
2.0

220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
120
140
160
180
200
220
240
260

,
280

: 300
'. 320
i' 340
' 380

I
420
440
460
480
500
520

020
100
120
140
160
180
200
220
240

240
240
243
244
245
246
247

260
280
300
320
340
380
440
450
480
500
520

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES—CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS -

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN.S-BOYS" CLOTHING. EXC. FOOTWEAR . ,

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

2 233
1 901
1 178

90
155
151
138

3

5
25
9

2
17

165
1 157

5
1

3

10
9
8

290
1 123
1 561

716
64
100
83
71
2

2

1

7

105
528

141 678
204 812
21 204

1 024
924

2 285
1 845

(Zl

(Zl

513
453
(Dl
299
(Dl

15 334

313 595

241 999

(Zl
(Dl

(Dl
(Dl
(Dl

(Zl

2 510
41 395

181 478

1



7G-14 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- k.. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

mercliandise

line

Kind of business and merctiandise line
Eslab

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

DRAPERY 1 CURTAINi UPHOLSTERY
STORES ISIC 57141

TOTAL

REPTG SALES BY BROAD MDSE LINES

CHINA I GLASSWARE 1 METALWARE
STORES (SIC 57151

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

HOUSEHOLD APPLIANCE STORES ISIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020
040
100
120
140
160
180
200
220

220
220
224
225
226
227

240
260

260
260
264
265

280
300
320
340
380
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

;rEPTG ADDL detail for line 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S.
RECORDS-TAPES-MUSICAL INSTRUMENTS.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

[REPTG ADDL DETAIL FOR LINE 260. .

IkITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

f ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT! MACHINERY . .

HAY-GRAIN-FEEO-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

190

121

113

70

8
1

2
3
1

1

1

77
686

555
555
542
281
319
21

164
379

318
318
301
74

18
41
53
39

1

5
21
7
1

9
41

390

24 426

ID)

218

(D)

1 141 127 209

777
j

89 360

(Dl

(Dl

101

(D)

(Dl

(Dl

(Dl

268
59 773

59 671
46 651
36 101
8 221

(Dl
ID)

6 826
13 205

35 330
12 072

(D)
(D)

126
351
(01
860
(D)

(Dl
459
(D)

(D)

(0)
ID)

(D)

(XI

100.0

100.0

(D)
(D)
(D)

(D)

(D)

ID)
ID)
0.3

66.9

100.0
78.2
60.5
13.8
(0)
(D)

7.6
14.8

100.0
34.2
(D)
(D)

0.1
O.U
(0)
1.0

(D)

(D)
0.5
(D)

(D)
ID)

(Dl

(D)

020
100
200
220

220
220
224
225
226
227

RADIO. TELEVISION STORES (SIC 5732)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220, . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC

'USED MAJOR APPLIANCES-RADIOS-TV'S. .

RECORDS-TAPES-MUSICAL INSTRUMENTS. .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260

I
KITCHENWARE-HOME FURNISHINGS

260
260
264
265

300
320
340
400
420
480
500
520

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

402



RETAIL TRADE-Merchandise Line Sales East South Central 7G-15

TABLE 1 The East South Central Division: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

llshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

tlUSICAL INSTRUMENT STORES
I SIC 5733 PARTI

220

220
220
221
226
229
231
232
233
231

260
260
300
310
500
520

020
010
060
060
100
120
1«0
160
200
220
260
280
300
320
360
400
"120

460
500
520

020
040
060
060
100
120
140
160
200
220
260
260
300
320
360
400
420
480
500
520

REPTG SALES BY BROAD MOSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

.REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADI OS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

lie
lie

1

84
80
81
30
25
63

EATINGi DRINKING PLACES (SIC 561

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN's-GIRLSi CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

9 057

5 768

525
5 758

693
234

I

I 554
63
4
3
2
2
1

14
9
2
2

49
5
5

155
614

tO)

17 260
16 831

(Dl

6 947
3 043
4 592

695
(01

1 049

(Dl
28
(01
(Dl

(Dl

450

10 510



7G-16 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kini] of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

DRINKING PLACES (ALCOHOLIC
BEVERAGESI ISIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPLi-RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES 1 PROPRIETARY STORES
ISIC 59 PART 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C0SMETICS-DRU6S-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

125
728
061
1B2
319

2
1

1

1

1

1

7
1

e
115

a9
129
32

265
797
135
120
tl

1

5
3
2
2

2

1 152
597

2 310

551
1 052

5
115

1 82U
2 310

2 223
2 223
2 089
2 223
1 691

12
39
«1
48
126
32

257
779
132
117
39

17 277

173
6 187

36 321
2 133
1 208

(D)

(D)

(D)

(D)

(D)

(D)
(D)

(0)
ID)

(0)

130 167



RETAIL TRADE—Merchandise Line Sales East South Central 7G-17

TABLE 1 The East South Central Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i k., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

ANTIQUE STOFiESt SECONDHAND
STORES—CONT I NUED

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES

SECONDHAND STORES (SIC 59331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

3
I

1

100
76
74
29
156
208
121
70
59
36
15
73
13

176
2
6
4

12S
106

68

53

1 005

569

(01

(Dl
(Dl

911
1 383

(D)

(Dl
2 277
6 660
1 739

(01

1 092
(Dl

367
1 761
262

8 807
(D)
820
(D)

3 771
1 055

3 971

(Dl

42 763

(01

3



7G-18 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963-
[Includes only establishments with payroll. For explanation of tables, including lines identified by a

Continued

, see "Description of the Tables" in front]

Kind of business and merctiandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merctiandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
ouo
060
080
100
120
ito
150
180
220
2«0
260
280
300
320
340
380
"too

U20
U40
«60
aeo
500
520

020
oto
060
080
100
120
lUO
160
180
220
240
260
280
300

300
300
301
302
303
301
305
306
307

320
340
380
«00
"(20

«*0
«60
480
500
520

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

REPTG SALES BY BROAD HOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAKETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTI«EAR . .

*OHEN'S-GIRLSi CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSiCAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDiNG MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)

REPTG SALES BY BROAD MDSE LINES

020
220
300
320
WO
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLSi CLOTHiNG. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

REPTG ADOL DETAIL FOR LINE 300. . . .

'SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODS. SALES TO INDIVIDUALS
ATHLETIC GOODS. SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

BICYCLE SHOPS (SIC 59531

TOTAL

REPTG SALES BY BROAD HOSE LINES

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

13



RETAIL TRADE-Merchandise Line Sales East South Central 7G-19

TABLE 1 The East South Central Division: 1963-
[Includes only establishments witti payroll. For explanation of tables, including lines identified by.i

Continued

. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise hne
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

2S0

260
280
2B1
262
283
2B14

285
286

300
320
«8C
500
520

520
520
529

020
080
100
200
220
240
260
280
320
310
400
«20
4tt0

1160

«80
500
520

010
140
160
200
220

JEWELRY STORES--CONTINUED

JEWELRY-OPTICAL GOODS

REPTS ADDL DETAIL FOR LINE 280
JEWELRY-OPT I CAi. GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EOUIPMENT
HARDWARE
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
WATCHi CLOCK. JEWELRY REPAIRS

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS .......
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

coal and wood dealers (sic 5982 part]

total'

ICE DEALERS (SIC 5982 PART]

total

FUEL OIL DEALERS (SIC 5983]

TOTAL

REPTG SALES BY BROAD MDSE LINES

BOTTLED GAS DEALERS (SIC 5984)

TOTAL

614

579
579
553
408
552
313
492
66

62
1

1

108
567

508
(NA)
508

970

653

12
2
6
1

236
4

11
1

9
98
17
e

22
12

653
26

231

FLORISTS (SIC 5992]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

Standard Notes: - Repiesents zeto. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

43 639

58 514
41 745
9 091
5 744

17 814
2 328
5 894

819

(DI

(D)

(D)
1 057
7 225

52 495
(NA)

4 275

110 653

79 978

(D]

(DI

(Z]

(DI
5 655

(Zl

88
(D]

116
2 539

578
130
640
351

66 635
533

2 553

8 825

(D]

1 009



7G-20 East South Central RETAIL TRADE-Merchandise Line Sales

TABLE 1 The East South Central Division: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^ ^. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOBBYi TOY. GAME SHOPS
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . c

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

PET SHOPS (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER (SIC 5999 PARTI

total'

NONSTORE RETAILERS
(SIC 53 PART*!

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO 1

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN 'S-GIRLS. CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

118
142

98
103
130
131
94
161
167
1U9
158
107
101
97

12(4

2
2

89
88
12
1

200
161

3 2(48

(D)

(D)
5

(D)

(D)

228
(Dl

(D)

2 908
23

160 820

16 9145

(Dl

(Z)
1402

28 656
1 737
6 903

(0)

(Dl

8 302
16 653
7 2214

14 118
(Dl
(D)

(Dl

7 9142

(D)

(D)

(Dl

(Dl
900
(D)

22 356
9 255

100.0

(0)

(D)
0.2
(Dl

(Dl

7.0
(Dl

(D)
89.5
0.7

(0)



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-21

TABLE 2 Alabama: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by a

. see "Description of the Tables" in front]

Kind of business anij mercfiandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADE I TOTAL • . • . .

REPTS SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEAlS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXCt FOOTWEAR . .

HOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO

,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR ,

CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APP,..-RADIO-TV-HUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS
,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS
,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUE,.S-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

groceries-other foods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.

Ireptg addl detail for line 2«0
furniture-sleep equip. -floor coverings,
floor coverings

260
I
KITCHENWARE-HOME FURNISHINGS.

300
I

SPORTING-RECREATION EQUIPMENT
320 HARDWARE

18 039



7G-22 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Alabama: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^.^.^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

200
220
240
260
300
320
340

340
340
356
357
358
359
361

420
500
520

PAINTt GLASSt WALLPAPER
STORES (SIC 5231

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . .

PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS . . . .

GI.ASS

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 5241

TOTAL

HARDWARE STORES I SIC 52511

REPTG SALES BY BROAD MDSE LINES

020
040
060
100
120
140
160
180
200
220
240
260
280
300
320

320
320
322
323
324

340

340
340
348
356

380
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGAREITES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

Pi-UMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

020
040

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSURIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . ,

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS

78
78
38
64
63
42
20

2
1

46

228

5
2
1

12
7
2
2

13
7

63
38
152
41
148
228

205
205
170
190
197

197

179
179
179
97

12
2

59
70

196

138

8 431

()
(D)

(Dl

42
(D)

101
7 639

8 431
7 639

856
4 392

546
238

1 611

(Dl

(Dl

707

38 489

26 738

54
IDl

(Dl

(Dl
(Dl

(Dl

(Dl
51
18

1 265
323

1 876
(Dl

1 347
12 975

24 595
11 905

1 805
3 300

1

6 777

6 500

22 495
5 738
2 582
3 158

(Dl

(Dl
(Dl
(01

235
(Dl

872
849

49 398

38 957

(Dl

(01

1X1

100.0

(Dl
(Dl

(Dl
0.5
(Dl
(Dl

90.6

100.0
90.6
10.2
52.1
6.5
2.8
19.1

(Dl

IDl

8.4

100.0

0.2
(Dl

(Dl
(01

(Dl

(Dl

(Dl
0.2
0.1
4.7
1.2
7.0
(Dl

5.0
48.5

100.0
48.4
7.3
13.4
27.6

24.3

100.0
25.5
11.5
14.0

(Dl

(01
(Dl

(Dl

0.9
(Dl

3.3
3.2

(XI

100.0

(Dl
(Dl

FARM EQUlPo DEALERS—CONTINUED

100
160
220
260
300
320
340
380
400
420
440
460
480
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
430
500
520

CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ...
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*1

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

' MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

I

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

1
CURTAINS-DRAPERIES-DRY GOODS

I MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
I KITCHENWARE-HOME FURNISHINGS
i JEWELRY-OPTICAL GOODS
j

SPORTING-RECREATION EQUIPMENT
I
HARDWARE

i LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

I

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040

I

MEALS-SNACKS
120 I COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140

!
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140 tREPTG ADDL DETAIL FOR LINE 140. . .

140 IMEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
141 t MEN'S CLOTHING
142 f BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
168
169
171

180
200

REPTG ADDL DETAIL FOR LINE 160
WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-SIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 CrePTG ADDL DETAIL FOR LINE 200.
200 .CURTAINS-DRAPERIES-DRY GOODS. .

201 ' PIECE GOODS-NOTIONS
202

;

CURTAINS-DRAPERIES
203 , ALL OTHER DOMESTICS

3



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-23

TABLE 2. Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

220
220
221
222
223

240

240
240
241
242

260

260
260
261
262

280
300
320

320
320
321
322

340

340
340
348
356

400
420
440
500

500
500
501
502
503

520

020
040
080
100
120
140
160
160
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

DEPARTMENT STORES—CONTINUED

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

Ai-L OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTS ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
CHINA-GLASSWARE
KITCHENwARE-HOUSEWARES

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGAR5-CIGAKETTE5-T0BACC0
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

35
35
29
31
1

42
42
35
37

43
32
23

23
23
16
20

19
19
19
11

6
17
11
46

44
44
42
27
10

17 644

161 275
17 318
12 609

(01
(D)

9 650

165 424
9 121
3 208
5 874

6 284

170 698
5 982
2 098
4 098

2 597
4 408

(Dl

(Dl

(01

(0)
(01

(0)

(Dl

(01

(01

678
6 425

(Dl
6 420

175 911
6 041
3 095
2 356

358

17 243

261



7G-24 East South Central—Ala. RETAIL TRADE—Merchandise Line Sales

TABLE 2. Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^, see "Description of the Tables" in front]

Kind ol business and mercfiandise line
Estab-

ishments

[number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500

500 [REPTS ADDL DETAIL FOR LINE 500, . . .

500 I ALL OTHER MERCHANDISE
501 ' TOYS-GAMES-WHEEL GOODS
502 t books-stationert-photographic equip.

ALL other merchandise503

520

160
200
2«0
520

020
010
060
080
100
120
110
160
180
200
220
210
260
280
300
320
340
360
UOO
420
440
460
480
500
520

GENERAL MERCHANDISE STORES—CONT I NUED

ALL OTHER MERCHANDISE

nonmerchandise receipts

DRY GOODS STORES ISIC 539 PARTI

total'

SEWINGi NEEDLEWORK STORES
ISIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOflTING-RECKEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
PARK EuUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
080
100
120
140
160

'REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-PCULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.

52
52
41
27
12

1 944

1 944
108
21

275
1 514
I 286

116
118
108
55
88
9

175
12
34
107
20

1

230
26
7

176
28

I 159
654

2 655

1 825

1 825

1 658
1 658
1 540
1 415
1 276
1 634

86
20

270
1 495
1 283

116
118

2 152

22 514
1 492

769
469
252

2 441

560

(Dl

542
(Dl

9

596 869

501 477
1 123

(Zl
3 131

23 221
26 489

526
(Dl

523
IZ)

416
IZl

560
(Zl

(Zl
649
(Zl

(Dl
3 358

(Z)

(Zl

948
(Zl

17 663
15 608

495 647

572 729
481 215
141 111
44 416
22 008

274 661

733
(Zl
(Dl

23 079
26 484

526
(Dl

3.0

100.
6.6
3.4
2.1
1.1

3.4

(XI

100.0

(Dl
96.8
(Dl

1.6

100.0

84.0
0.2
(Zl
0.5
3.9
4.4
0.1
(Dl
0.1
(Zl

0.1
(Zl

0.1
(Zl
(Zl
0.1
(Zl
(Dl
0.6
(Zl
(Zl
0.2
(Zl

3.0
2.6

(XI

100.0

84.0

100.0
84.0
24.6
7.8
3.8

48.0

0.1
(Zl
(Dl

3.9
4.5
0.1
(01

180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500

500
500
508
516

520

020

020
020
021
022
023
024

080
100
120
300
520

GROCERY STORES. INCLUDING
DEL I CATESSENS—CONT I NUED

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS ,

MEAT MARKETS (SIC 542 PARTI

total'

FISH (SEAFOODl MARKETS ISIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI. . .

FROZEN FOODS
ALL OTHER FOODS

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

CANDY. NUT. CONFECTIONERY
STORES (SIC 5441

DAIRY PRODUCTS STORES (SIC 5451

total'



RETAIL TRADE—Merchandise Line Sales East South Central—Ala. 7G-25

TABLE 2 Alabama: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identided by.*.^AAAA, see "Description of the Tables" in front]

Kind of business and mercliandise line
Estab-

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL BAKERIES I5IC 516)

TOTAL

REPTG SALES BY BROAD MOSE LINES

RETAIL BAKERIESi MANUFACTURING
ISIC 5U62I

020

020
020
021
023
02U

OUO
080
100
120
520

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS

;reptg addl detail for line 020.
.groceries-other foods
meats-fish-poultry
frozen foods
all other foods

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
NONMERCHANDISE RECEIPTS

RETAIL BAKERIESi NONMANUFACTURING
(SIC 54631

TOTAL

REPTG SALES BY BROAD MOSE LINES

EGG AND POULTRY DEALERS
(SIC 549 PARTI

TOTAL

REPTG SALES BY BROAD HDSE LINES

020 1 SROCERIES-OTHER FOODS

020 IREPTG ADDL DETAIL FOR LINE 020.
020 »GROCERIES-OTHER FOODS
021 ^ MEATS-FISH-POULTRY
024 r ALL OTHER FOODS

040
500

MEALS-SNACKS
ALL OTHER MERCHANDISE

500 ,REPTG ADDL DETAIL FOR LINE 500.
500 ALL OTHER MERCHANDISE
516 ' ALL OTHER MERCHANDISE.

NONMERCHANDISE RECEIPTS

020
040
100
120
140
180
200
220
240
260
280

OTHER FOOD STORES (SIC 549 PARTI

TOTAL ...

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOTIVE DEALERS (SIC 55 EX. 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO .......
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

35
35
2
1

35

11

2
2
1

5

3 655

(01

1 520

1 667
1 520

(Dl
(D)
(0)

117
(Dl
(Dl
(Dl

101

1 OSO

(Dl

251

228

251
228
(01

(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

365

(Dl

U39



7G-26 East South Central—Ala. RETAIL TRADE—Merchandise Line Sales

TABLE 2. Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, mcluding lines identified by.i , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

IMPORTED CAR DEALERS I5IC 551 PARTI

REPTG SALES BY BROAD MDSE LINES

380

380
380
361
382
383
384
385
386
387
388

too

too
HOC
"tOl

103

U20

«20
«20
421
«22
423
424

520

520
520
527
528

AUTOMOBILES-TRUCKS.

REPTS ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NE* PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

;rEPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

380

380
380
381
382
383
365
386
387

400

400
400
401

420

420
420
421
422
423
424

520

520
520
527
528

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE ITO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART!

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

380.REPTG ADDL DETAIL FOR LINE
AUTOMOBILES-TRUCKS
NE* PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
'AUTO FUELS-LUBRICANTS
GASOLINE

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
^TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES]
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS . • . .

'REPTG ADDL DETAIL FOR LINE 520.
^NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

22
22
22
3
3

22

11

11

22
22
22
21
19
13

22
22
21
5

13 524

15 255
13 497
7 419

(D!

952
(Dl

3 398
1 185

148
145

(D!

(Dl
(0!

(Dl
(D!

1 356

16 112
1 355

715
285
171
188

(D!

15 753
(D!

1 119
(D)

35 119

41 532
35 119
21 739

(D!

(D!
8 091

(0!

(Dl

(D!

(Dl

(Dl

(01

3 654

41 532
3 554
1 317

873
940
506

(Dl

(Dl
(Dl

(Dl
(Dl

63.0

100.0
83.0
45.6
(Dl

5.9
(Dl

20.9
7.3
0.9
0.9

(Dl

100.
(0!

(D!
(Dl

8.3

100.0
8.4
4.4
1.8
1.1
1.2

(Dl

100.0
(Dl

7.1
(Dl

100.0
84.6
52.3
(Dl
(Dl

19.5
(Dl

(0!

(Dl

100.0
(D!
(Dl

8.8

100.0
8.8
3.2
2.1
2.3
1.2

(Dl

100.0
(Dl

(0!
(Dl

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 5521

REPTG SALES BY BROAD MDSE LINES

020
040
100
140
180
300
380

380
380
381
383
385
386
387
388

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
SPORTING-RECREATION E(JUIPMENT . . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

400 AUTO FUELS-LUBRICANTS

400
400
401
403

420

420
420
421
422
423
424

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

;rEPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSESI
PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
500

I
ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

520
520
527

(X! 528

84.6

020
040
100
120
220
250
280
300
320
340
380
400

400
400
401
402
403

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART!

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

[REPTG ADDL DETAIL FOR LINE 400.
[auto FUELS-LUBRICANTS

GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
425
427
428
429
431
432
433
434
435
435

REPTG ADDL DETA
TIRES-BATTERIES'
AUTOMOBILE ACC
NEW AUTO TIRES'

NEW AUTO TIRES'
NEW TRUCK-BUS
NEW TRUCK-BUS
RETREAD AUTO T
RETREAD AUTO
RETREAD TRUCK
RETREAD TRUCK
STORAGE BATTER

IL FOR LINE 420
ACCESSORIES

ESSORIES
TUBES SOLD TO USERS . .

TUBES SOLO TO DEALERS .

TIRES SOLD TO USERS. . .

TIRES SOLO TO DEALERS. •

IRES SOLD TO USERS . . .

IRES SOLD TO DEALERS . .

BUS TIRES SOLD TO USERS.
BUS TIRES SOLD TO DLRS..
lES

359



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-27

TABLE 2 Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified byj , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

TIREl BATTERY! ACCESSORY
DEALERS—CONT I NUED

ItIO

H80
500
520

520
520
52«
525
526

FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

'REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MOSE LINES

010
120
200
220
240
260
280
300
320
310
380
too

MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENHARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

400 >REPTG ADDL DETAIL FOR LINE ttOO.

UOO FAUTO FUELS-LUBRICANTS
itOl [ GASOLINE . .

U03 i MOTOR OIL-GREASES-OTHER OILS .

120
I

TIRES-BATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
435
436

440
500
520

520
520
524
525
526

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLO TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

100
220
300
320
360
400
420
500
520

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

MISC. AIRCRAFTi MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

55
150

98
98
63
60
82

1

1

2
117
32
104
31
107
108
52

109
109
96
105
25
43
IB
28
11

18
2

91

3
74
75

65
65
22
11

64

2
1

25
1

13
2
5

26
28

47
(Dl

392
3 085

25 118
2 424

981
259

1 200

24 613

20 575

(Dl

(D)
(D)

6 077
(Dl

1 082
82

1 941
1 563

255
(01
426

1 994
114
(D)
ID)

6 371

17 629
5 515
1 186
2 529

(D)
458
(D)

117
(Dl

(D)

(Dl

530

(D)

825
1 677

13 208
1 458

(Dl
(01

1 221

(Dl

(Dl

520
(Dl
677
ID)
106
147
250

0.1
(Dl
1.0
8.2

100.0
9.7
3.9
1.0
4.8

100.0

(Dl
(Dl

(Dl
29.5
(D)
5.3
0.4
9,4
7.6
1.3
(D)
2.1

100.0
5.7
(Dl

(01

31.0

100.0
31.3
6.7
14.3
(Dl

2.6
(Dl
0.7
(Dl

(D)

(D)
3.0

(Dl

4.0
8,2

100,0
11.0
(Dl
(Dl

9,2

100.0

(D)

(D)
25,5
()
4,9
(Dl
0.8
66.2
1.8

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

300
300
312

3B0
500

500
500
504
505
506
507

SPORTING-RECREATION EQUIPMENT .

REPTG ADDL DETAIL FOR LINE 300.
;SPORTING-RECREATION EQUIPMENT .

BOAT TRAILERS

AUTOMOBILES-TRUCKS. .

ALL OTHER MERCHANDISE

, REPTG ADDL DETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

UTILITY TRAILERS
ALL OTHER MERCHANDISE

520
I

NONMERCHANDISE RECEIPTS

520
520
532

REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

OTHER NONMERCHANDISE RECEIPTS.

020
040
050
080
100
120
140
200
220
250
280
300
320
340
380
400

400
400
401
402
403

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

Standard Notes: - Represents zero. (0) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

420
j
TIRES-BATTERIES-ACCESSORIES

420 >REPTG ADDL DETAIL FOR LINE 420
420 [TIRES-BATTERIES-ACCESSORIES
421 C PARTS. INSTALLED IN REPAIR WORK. , , ,

423 ( PARTS. RETAIL (OVER THE COUNTER) • . .

424 > AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
460 HAY-GRAIN-FEED-FARM SUPPLIES
480 HOUSEHOLD FUELS-ICE
500 ALL OTHER MERCHANDISE

(NA) Not available. (X) Not applicable. (Z) Less than 0.05*.

2 897

1 914

441
179

5

14
506
30
4
1

5

1

1

37
23
4

10
1 914

1 781
1 781
1 775
208

1 532

1 259

177
177
425
197
096

2

10
43
103

11 071

9 337

IDl

(Dl

(D)

(Dl

101

8 736
8 646
8 578

(Dl

(Dl

(Dl

90

3 650
74
71

230 908

164 583

2 933
1 425

(Zl

(Z)
3 674

(Z)

(Z)

(D)

(Z)
(01

(Dl
229
(Zl

(Z)
(Dl

138 552

154 434
131 154
119 057

3 158
8 907

12 105

104 145
11 305
2 235

743
8 330

(Dl

(Zl

120
406

100,0
(D)

(D)

IDl

(01

100.0
99.0
98.2
(Dl

(D)

(D)

1.0

(X)

100.0

1.8
0.9
(Zl

(2)
2.2
(Zl

(Z)
(Dl

(Zl
(Dl

(Dl

0.1
(Zl

(Z)

10)
84.1

100.0
84.9
77.1
2.0
5.8

7.4

100.0
10.9
2.1
0.7
8.0

(Dl

(Z)



7G-28 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ a.a.aaa, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

520

520
520
527
528

020
040
100
120
140
160
ISO
200
220
240
260
280
300
320
340
360
400
420
500
520

120
140
160
180
200
280
300
320
340
500
520

GASOLINE SERVICE STATIONS—CONTINUED

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . . .

APPARELi ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. E*C . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561]

CUSTOM TAILORS (SIC 5671

TOTAL

774
774
741
103

201

143

3
143
19
61
7
6
2
1

1

1

37

4 693

70 035
4 433
4 000

442

1 533



RETAIL TRADE—Merchandise Line Sales East South Central—Ala. 7G-29

TABLE 2 Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of tfie Tables'" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

WOMEN'S ACCESSORYi SPEC. STORESt
FURRIERS (SIC 563. 5681

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPER I ES--DRY SOOOS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDiNG MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PARTI

total'

CORSET. LINGERIE STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HOSIERY STORES (SIC 563 PARTI

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE ItO. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITuRE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1

12
57
7
6
2
2
5

1

2
1

2
17

45

UO

U 109

(D)

82
U 016

122
13

(01
(Dl

20
ID)
(Dl

(D)
(Dl

98

233

(D)

(D)

82

218
19
6

(Dl

(01
(01
(01

3 366

2 813
2 646

130
(0)

74
217

1 221
337
184
77
(Dl

325

122
(01
(01

(01
20
(01
(01

(0)

(D)

71

100.0

(Dl

1.9
91.8
2.8
0.3
(01

(01
0.5
(Dl
(Dl
(01

(01
2.2

(XI

100.0

(Dl

2.2

100.0
8.7
2.8
(01

(01

(01

(01

91.0

100.0
94.1
4.6
(Dl

2.6
7.7

43.4
12.0
6.5
2.7
(01

11.6

3.3
(01

(01
(01
0.5
(01

(01

(01
(01

1.9

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 5551

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140 'REPTG ADDL DETAIL FOR LINE 140.
140
142
143
144
145
146

160

160
160
161
163
164
165
168
172
173 .

174
175

;

176 .

180
200
220
240
260
280
300
320
340
380
400
420
500
520

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

140
160
180
200
260
280
300
500
520

140
160
180

180
180
181
182
183

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5661

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PART)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . .

295

234

19
68

234
2

1

4

1^
92

465



7G-30 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Alabama: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by-^.^.^..^.^.^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

300
500
520

160
180

180
180
181
182
183

280
500
520

MEMS SHOE STORES—CONTINUED

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE . ,

NONMERCHANDISE RECEIPTS ,

WOMEN'S SHOE STORES ISIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE ISO
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . ,

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHILDREN'S! JUVENILES' SHOE
STORES (SIC 566 PART)

180

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR

180 iREPTG ADDL DETAIL FOR LINE 180. .

180 'ALL FOOTWEAR
181

,
MEN'S AND BOYS' FOOTWEAR ....

182 . WOMEN'S AND GIRLS' FOOTWEAR. . .

183 f CHILDREN'S AND INFANTS' FOOTWEAR

520 NONMERCHANDISE RECEIPTS

FAMILY SHOE STORES (SIC 566 PART)

REPTG SALES BY BROAD MDSE LINES . .

IKO MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
180 ALL FOOTWEAR

180
180
181
182
183

200
260
280
300
500
520

, REPTG ADDL DETAIL FOR LINE 180. .

>ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWAkE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

CHILDREN'S. INFANTS' WEAR
STORES (SIC 56UI

TOTAL

REPTG SALES BY BROAD MDSE LINES

71

63

22
53

15
t5
115

112
112
112
112
109

2
1

3
3
9
50

(Dl

(D)
(D)

8 371

7 528

ID)
6 73lt

469

480
469
ID)
(D)
(Dl

11

ID)

645
11 639

11 367
10 471
3 127
5 293
2 052

(D)

(D)

(D)

(D)
ID)

333

4 521

ID)

(Dl
(D)
(Dl

ID)
89.5

61



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-31

TABLE 2 Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^-^, see "Description of the Tables" in front]

Kinii of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tfie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merctiandise

FURNITURE STORES (SIC 57121

120
140
160
180
200
220
2«0

2tt0

2U0
2«3
24lt

2«5
246
247

260
280
300
320
340
460
500
520

REPTG SALES BY BROAD MOSE LINES • .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

KOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

|REPT5 ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EOUIP.-FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

040
200
240
260
500
520

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

040
200
220

220
220
224
225
226
227

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD HDSE LINES .

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57141

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CHINA. GLASSWARE. METALWARE
STORES (SIC 5715i

REPTG SALES BY BROAD MDSE LINES

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

HOUSEHOLD APPLIANCE STORES (SIC 572)

TOTAL ,

REPTG SALES BY BROAD MDSE LINES .

MEALS-SNACKS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220. ...
MAJOR APPL.-RADIO-Tv-MuSICAL INSTR. .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. .

RECORDS-TAPES-MUSICAL INSTRUMENTS. .

468

2
6
5
6

111
341
468

426
426
378
414
197
211
54

244
20
37
14
17
1

41
189

376

281

19
253

221
221
218
68
133

3

101
163
(Dl
61

622
(01

55 546

67 982
51 007
8 671

38 225
2 315
1 284

530

1 827
(D)
122
(Zl
75

(Dl

218
2 794

6 308

(Dl

3 009

(Dl
2 190

573
(Dl
(Dl

55

185

(Dl

34

26

(D)

(D)
257

925
120
232
167
720
14

240 I FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

Standard Notes; - Represents zero. (D) Withtield to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

100.0

(Dl
0.2
(Dl

0.1
0.8
(01

74.5

100.0
75.0
12.8
56.2
3.4
1.9
0.8

2.5
(Dl
0.2
(Z)
0.1
(Dl

0.3
3.7

(X)

100.0

100,0

(Dl

72.8
19.0
(Dl

IDI
1.8

(XI

100.0

(X)

100.0

(Dl

(Dl
65.

8

100,0
78,8
62,7
12,1
4,0
0,1

7.4

260
260
264
265

280
300
320
340
400
420
440
480
500
520

220
280
500
520

HOUSEHOLD APPLIANCE STORES—CONTINUED

KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 57321

total'

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD HDSE LINES

MAJOR APPL.-RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

220 ' MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

220 t REPTG ADDL DETAIL FOR LINE 220
220 iMAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

231 ' MUSICAL INSTRUMENTS-ACCESSORIES. . . .

232
;
RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS

233 , RECORDS-TAPES-RELATED ACCESSORIES. . .

234 ' SHEET MUSIC-RELATED ITEMS

500
520

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL.-RADIO-TV-MUSICAL INSTR.

220
220
221
228
229
231
232
233
234

280
520

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

105
105
99
20

53

37

37

32
32

1

18
IS
23
7

5
13

1

14

4 263

11 352
4 095
2 738
1 357

(Zl
146
(01
83
(Dl

(0)

(Dl

(Dl

(01
(Dl

6 188

6 054
(Dl

(D)
(Dl

4 936

4 539
4 525

(D)

1 943
737

1 247
(D)
132
320

(Dl
(Dl

16.3

100.0
35.1
24.1
12.0

(Zl
0.6
(Dl
0.3
(Dl

(Dl
(Dl

(Dl

(01

(Dl

100.0

97.8
(Dl

(01

(Dl

1 192



7G-32 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Alabama: 1963—Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- . see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

E4T1NQ. DRINKING PLACES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCER lES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-ORAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . , . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES ISIC 5812}

TOTAL

reptg sales by broad mdse lines .

groceries-other foods
meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosnet ics-drugs-health needs-cleaners
curtains-Okaperies-dry goods
jewelrr-optical goods
sporting-recreation equipment ....
auto fuels-lubricants
tires-batteries-accessories
all other merchandise
nonmerchandise receipts

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-ORAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

2



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-33

TABLE 2 Alabama: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

Ime

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRUG STORES—CONT I NL'CD

MEMS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-OBY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PARTI

TOTAL^

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARH SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

LIQUOR STORES (SIC 592)

TOTAL

ANTIQUE STORES' SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEEO-FARM SUPPLIES ,

6
7
5

13
2

16
165
17
18
3
1

29«
228

19
15
65
10

ise
180
392
397

293

176

1

1

27
22
24
15
48
62
28
17
15
7
5

19
3

52
3

(Dl

(Z)

(Zl
(Zl
(Zl

(D)
(0)

(Dl

56
(Dl

42
(Dl

2 403
1 sai

224 101

171 381

44



7G-34 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.* k, see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500

500
500
506
509
511
512
513
511
515

520

520
520
521
522
523

020
040
080
100
140
160
160
220
240
260
260
300
320
340
400
500
520

020
040
080
100
140
160
180
220
240
260
260
300

300
300
301
302
303
304
305
306
307

320
340
400
500
520

STATIONERY STORES—CONTINUED

ALL OTHER MERCHANDISE

REPTG AODL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STAT lONERY-OmCE SUPPLIES.
OFFICE MACHINESi EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ARTi DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
men's-boys' clothingi exc. footwear . .

women's-girls' clothing. exc. footwear.
all footwear
major appl. -radio-tv-musical in5tr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelrt-optical goods
sporting-recreation equipment
hardware
lumber-building materials
auto fuels-uubricants
all other merchandise
nonmerchandise receipts

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENJARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

'REPTG ADDL DETAIL FOR LINE 300
SPORTING-RECREATION EQUIPMENT . . . . ,

ATHLETIC GOODS. SALES TO INDIVIDUALS ,

ATHLETIC GOODS. SALES TO TEAMS . . . ,

HUNTING EQUIPMENT
FISHING EQUIPMENT ,

WINTER SPORTS EQUIPMENT. .......
BOATS-MOTORS-OTHER MARINE EQUIPMENT. ,

'. BICYCLES-LUGGAGE-SPORTING GOODS. . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTO FUELS-LUBRICANTS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

61

56

2
2
10
17

1 681
1 265
720
28
6

(01

20

(Dl

259
146
(D)

(0)
(Dl

6 917

5 096

7
32
(Dl

11

11

16
24
37

(Dl
34
33

4 567
26
(Dl

(Dl
60
164

7
32
IDl

11
11
16
24
37

(Dl
34
33
135

453
214
457
648
316
395
(Dl

105
(D)

(Dl

(D)

(Dl
(01

80

75.1

100.0
75.3
42.8
1.7
0.4
(Dl

1.2
0,2
(Dl

(Dl

100.0
11.6
(Dl

>DI

(Dl

(XI

100.0

0.1
0.6
(Dl

0.2
0.2
0.3
0.5
0.7
(Dl
0.7
0.6

89.6
0.5
(Dl

(Dl
1.2
3.2

IXI

100.0

0.2
0.7
(Dl
0.2
0.2
0.4
0.5
0.8
(Dl
0.7
0.7
90.5

100.0
93.1
42.2
24.6
9.2
11.4
(Dl

3.0
(Dl

(Dl

(Dl

(Dl
(Dl

1.8

300
320
500
520

020
100
120
140
180
220
240
260
300
320
340
400
420
440
460
500
520

020
060
100
140
160
160
220
240
260
300
320
340
400
420
440
460
460
500
520

060
200
220
240
260

BICYCLE SHOPS (SIC 59531

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS ..........
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PARTI

total'

JEWELRY STORES (SIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

ALCOHOLIC DRINKS
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

528

432
(Dl

(Dl
64

114



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-35

TABLE 2. Alabama: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^jk.^^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

280

260
280
281
282
283
28I(

2S5
286

300
1)60

500
520

520
520
529

JEWELRY STORES—CONTINUED

JE*ELF?Y-OPTICAL GOODS

100
220
260
320
340
«00
420
440
480
500
520

220
260
340
400
420
440
480
500
520

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWAKE
JEkELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 5981

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY . . . . .

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

coal and wood dealers (sic 5982 parti

total'

ICE DEALERS (SIC 5982 PARTI

total' .....

FUEL OIL DEALERS (SIC 59831

total'

BOTTLED GAS DEALERS (SIC 59841

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

168
166
165
118
160
85
139
25

15
1

30
165

142
(NA)
142

1

85
1

1

39
2

2
4

171
6

86

161

129

1

36
1

1

4
129

6
77

14 209

19 572
13 926
2 887
2 302
6 089

842
1 481

309

48
(0)

309
2 088

17 919
(NA)

1 319

21 052

(D)
2 409

IDI

(D)
945
(Dl

(Dl

(0)
16 745

57
772

21 862

19 046

(D)
(Dl

879
(01

(Dl
(Dl

14 988
57

732

71.4

100.0
71.2
14.8
11.8
31.1
4.3
7.6
1.6

0.2
(Dl

1.6
10.5

100.0
(NA)
7.4

100.0

IDI

11.4
(Dl
(Dl

4.S
(Dl
(Dl
(Dl

79.5
0.3
3.7

(XI

100.0

(Dl
(Dl

4.6
(Dl

IDI

(Dl
78.7
0.3
3.8

020
040
100
120
500

080
100
200
220
500
520

FLORISTS (SIC 59921

total'

CIGAR STORES. STANDS (SIC 59931

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

NEWS DEALERS. NEWSSTANDS (SIC 59941

total'

camera. photographic supply
STORES (SIC 59961

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .......

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 59971

total'

OPTICAL GOODS STORES (SIC 59981

total'

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PARTI

809



7G-36 East South Central—Ala. RETAIL TRADE—Merchandise Line Sales

TABLE 2. Alabama: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, Including lines identified by,^ . see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
100
220
240
300
too
500
520

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
420
440
460
500
520

HOBBY t TOY. GAME SHOPS
(SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO ..•.'.•.
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

PET SHOPS (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES

OTHER (SIC 5999 PARTI

total'

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APP... -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

23

13

1

1

1

1

3
1

13
2

35
14
2

21
19
30
31
17
35
39
43
42
22
17
17
19
15
16
1

40
34

(Dl



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-37

TABLE 3 Alabama—Standard Metropolitan StatisticafAreas: 1963
Birmingham SIVISA

[Includes only establishments with payroll. For explanation of tables, including tines identified hy^t , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

mercliandise

line

Kind ot business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

RETAIL TRAOEi TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC ORINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTHEAR . .

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOT«EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS ISIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PART)

REPTG SALES BY BROAD MDSE LINES

HARDWARE
LUMBER-BUILOING MATERIALS

pEPTG ADDL DETAIL FOR LINE 3itO. .

J.UMBER-BUILDING MATERIALS ....
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL
KIICHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. .

PAINT-GLASS-WALLPAPER. .....
HEATING AND PLUMBING EQUIPMENT .

METAL ROOFING AND SIDING ....
MASONRY SUPPLIES
INSULATION
ALL OTHER BUILDING MATERIALS . .

NONMERCHANDISE RECEIPTS

39
9

37
67
103

1

11
35

38

25

5
26

25
25
24
24
15
1

la
20
16
IS
4
5

17

737 683

279



7G-38 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
210
260
280
300
320

320
320
322
323
324

340

340
340
348
356

440
460
480
500
520

HARDWARE STORE S--C0NT 1 NUF.D

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

.REPTG ADDL DETAIL FOR LINE 320.
'HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

^UMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
;
OTHER LUMBER-BUILDING MATERIALS.

FARM EQUIPMENT. MACHINERY . . . .

HAY-GRAIN-FEED-FARM SUPPLIES. . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*

I

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

020
040
120
140

140
140
141
142

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

JIEPTG ADDL DETAIL FOR LINE 140. . .

*IEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

3
34
9

35
51

49
49
46
45
49

42
42
42
17

1

7
1

10
12

136

94

19
1

14
58
75
75
64
80
46
46
61
54
45
54
12
9
9
3
8

1

62

(Dl
(0)
586
40
(D)

3 113

6 675
3 027

647
650

1 720

1 490

5 943
1 471
707
765

(Dl

113
(D)

(D)
138

91 475

5 449
859
(Dl

68
2 899
10 261
19 061
4 580
9 951
6 863
4 499
3 570
1 467
1 985
2 587

(D)
244

2 304
(Dl

(Dl

(D)
5 432
6 569

66 595

(Dl

(Dl
2 080
8 521

65 368
8 300
5 959
2 340

(Dl
(Dl
8.6
0.6
(Dl

45.8

100.0
45.3
9.7
9.7
25.8

21,9

100.0
24.8
11.9
12.9

(01
1.7
(Dl
(Dl
2.0

100.0

6.0
0.9
(Dl
0.1
3.2
11.2
20.8
5.0
10.9
7.5
4.9
3.9
1.6
2.2
2.8
(Dl
0.3
2.5
(Dl
(Dl

(Dl
5.9
7.2

100.0

(01
(Dl
3.1
12.8

100.0
12.7
9.1
3.6

DEPARTMENT SrORES--CONT I NUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
158
169
171

180
200

200
200
201
202
203

.REPTG ADDL DETAIL FOR LINE 160

.WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

>REPTG ADDL DETAIL FOR LINE 200.
tcuRTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

220
I

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220 IREPTG ADDL DETAIL FOR LINE 220. . .

220 (MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
221

I
MAJOR HOUSEHOLD APPLIANCES . . . .

222 ( RADIOS-TV'S-HUSICAL INSTRUMENTS. .

240
I
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 IREPTG ADDL DETAIL FOR LINE 240
240 »FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 I FLOOR COVERINGS
242 [ FURNITURE-SLEEP EQUIPMENT

260 I KITCHENWARE-HOME FURNISHINGS.

260
260
261
262

280
300
320

320
320
321
322

ADDL DETAIL FOR LINE 260.
HENWARE-HOME FURNISHINGS. .

A-GLASSWARE
TCHENWARE-HOUSEWARES . . . ,

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

[reptg addl detail for line 320.
[hardware
i HARDWARE-TOOLS
f GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS

340
340
348
356

.REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

400
I

AUTO FUELS-LUBRICANTS . . .

420
I

TIRES-BATTERIES-ACCESSORIES
440

I
FARM EQUIPMENT' MACHINERY .

500 ALL OTHER MERCHANDISE . . .

500
500
501
502
503

IrEPTG ADDL DETAIL FOR LINE 500. . . .

.ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

020
040
080
100
120
140
160

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

11

11
10
9
8
9
10

10
11

10
6
1

13
13

10
10
9
10
2

32
12
1

3
39
37
37

64 985
14 752

1 326
813
(01

753
2 788
1 434
3 459
2 756

671
(Dl

3 796
5 887

64 967
5 801

(Dl

3 580
(Dl

5 176

60 609
5 115
3 478
1 536

3 584

54 967
3 584
1 313
2 141

2 295

60 609
2 258

896
1 563

100
375
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

1 836
(Dl

2 274

54 967
2 213

795
956
288

5 423

23.2

100.0
22.7
2.0
1.3
(01
1.2
4.3
2.2
5.3
4.2
1.0
(01

5.7
8.8

100.0
8.9
(D)
5.5
(Dl

7.8

5.7
2.7

5.4

100.0
5.5
2.0
3.3

3.4

100.0
3.7
1.5
2.6

1.7
2.1
(01

100.0
(01

(Dl

(Dl

(Dl

100.0
(Dl

(Dl

(Dl

(Dl

2.8
(Dl
3.4

100.0
3.4
1.2
1.5
0.4

8.1

(01



RETAIL TRADE—Merchandise Line Sales East South Central—Ala. 7G-39

TABLE 3 Alabama—standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^^^^^, see 'Description of the Tables" in front]

Kind of business and merchandise line
Estab

llshmenis

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

Kind of business and merchandise hne
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

LIMITtD PRICE VARIETY STORES—CONTINUED

ALt FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRr-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTEKIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CI6ARETTES-T0BACC0
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

IMENIS-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOHEN'S-GIRLS' CLOTHING. EXC, FOOTWEAR.

J?EPTG ADDL DETAIL FOR LINE 160
'WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY.
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GII\LS' Ci-OTHING-ACCESS.

.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

jREPTG ADDL DETAIL FOR LINE 200.
,CURTAINS-DRAFERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

«EPTG ADDL DETAIL FOR LINE 220.
iMAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 200
^FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
' FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOHE FURNISHINGS.

260 «EPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS.
CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT .

HARDWARE

JrEPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLiES .

28
37
26
24
37
35
28
36
2
1

36
24

55

36

10
3
U
12
25

16
16
14
15

15
15
10
11

6
14
13
6
10
9
6
1

23
24

13
13
12
11
2

375
1 631
322
192
960
257
136
700
ID)

ID)
2 544

550

15 353

10 000

810
<DI
<DI

73
850

6 277
615
410
166

826

6 123
555
73
48
(Dl

72
97
28
(01

(Dl

7
(Dl

409
837

5 955
495
249
(Dl

(Dl

1 365

(Dl

(Dl
(Dl
(01

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

110
474
(Dl

(Dl

(Dl

(Dl

(Dl

2.8
12,3
2.4
1.4
7.2
1.9
1.0
5.3
(01
(01

19.2
4,1

(XI

100,0

8.1
(01
(Dl

0.7
8.5

100.0
9.8
6.5
2.7

8.3

100.0
9.1
1.2
0.8
(Dl
1.2
1.6
0,5
(Dl
(Dl
0.1
(Dl

4.1
S.4

100.0
8.3
4,2
(Dl

(Dl

13,7

100,0
(Dl
(Dl
(Dl

7.2

100.0
(Dl

(Dl

(Dl

3,2

100,0
(Dl

(01

(Dl

1,1
4,7
(Dl

100,0
(Dl

(Dl

(01

GENERAL MERCHANDISE STORES—CONTINUED

340

340
340
348
356

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340, .

).UMBER-BUILDIN6 MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS,

400 AUTO FUELS-LUBRICANTS , , . .

420 TIRES-BATTERIES-ACCESSORIES .

440 I FARM EQUIPMENT, MACHINERY . .

460 i HAY-GRAIN-FEED-FARM SUPPLIES.
480 HOUSEHOLD FUELS- ICE
500 ALL OTHER MERCHANDISE . . , ,

500
500
501
502
503

«EPTG ADDL DETAIL FOR LINE 500, . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS ...,.,.

;
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP,
ALL OTHER MERCHANDISE

020
040
060
080
100
120
140
160
180
200
220
260
280
320
400
420
440
460
480
500
520

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

SEWING, NEEDLEWORK STORES
(SIC 539 PARTI

020

020
020
021
022
023
024

040
060
080
100
120
140
160

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES , ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. , .

KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

[REPTG ADDL DETAIL FOR LINE 020, , ,

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI

,

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

HENiS-BOYS' CLOTHINGi EXC, FOOTWEAR , ,

WOMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.

372

372
21
5

122
285
251

7
10
6
2

23
32
1

14
11
1

1

20
5

250
162

(Dl



7G-40 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas.- 1963 -Continued

Birmingham SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by^

. see "Description of the Tables" in front]

ISO
200
220
260
280
320
too
"t20

440
«60
«80
500

500
500
508
516

Kind of business and merchandise line

GROCERY STORESi INCLUDING
DELICATESSENS--CONTINUED

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS. . . .

MAJOR APPi.. -RADIO-TV-MUSICAL INSTR.
KITCHEN*ARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ArcESSORIES . . . .

PARK EuUIPKENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

NeptG ADDL DETAIL FOR LINE 500.
LAi-L OTHEK MERCHANDISE
( PAPER • PAPER PRODUCTS

f ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

HEAT MARKETS (SIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FISH (SEAFOODI MARKETS ISIC 542 PART)

TOTAL

FRUIT STORESi VEGETABLE MARKETS
(SIC 543)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDY. NUTi CONFECTIONERY
STORES (SIC 544]

TOTAL

REPTG SALES BY BROAD MDSE LINES ,

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

RETAIL BAKERIES (SIC 546)

total'

Estab

lishmenis

(number)

6
2

23
32

1

14
10
1

1

20
5

248

248
248
241
57

155

Sales

($1,000)

Percent

of sales

accounted

for by tbe

specified

merchandise

line

(Z)



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-41

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

lor by the

specified

merchandise

line

DOMESTIC CAR DEALERS (SIC 551 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES

380

380
380
381
382
383
385
386
387
388

UOO

UOO
KOO
«01
U03

1)20

U20
«20
421
422
423
424

520

520
520
527
528

AUTOMOBILES-TRUCKS.

REPTG ADOL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NE* PASSENGER CARSi WHOLESALE. .

NEW COMMERCIAL VEHICLESi RETAIL.
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS

'REPTG ADDL DETAIL FOR LINE 400.
,AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

;rEPTG ADDL DETAIL FOR LINE 420
.TIRES-BATTERIES-ACCESSORIES
PARTS! INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES]
PARTS 1 RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

'REPTG ADDL DETAIL FOR LINE 520.
^NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

380

380
380
381
362
363
384
385
386
367
388

AUTOMOBILES-TRUCKS.

lEPTG ADDL DETAIL FOR LINE 380. . .

[AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL ....
NEW PASSENGER CARSi WHOLESALE. . .

NEW COMMERCIAL VEHICLESi RETAIL. .

NEW COMMERCIAL VEHICLESi WHOLESALE
USED PASSENGER CARSi RETAIL. . . .

USED PASSENGER CARSi WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400
I

AUTO FUELS-LUBRICANTS

400 IrEPTG ADDL DETAIL FOR LINE 400.
400 MUTO FUELS-LUBRICANTS
403 [ MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
422
423
424

520

REPTG AOOL DETAIL FOR LINE 420
^TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK, . . .

' PARTSi WHOLESALE (TO OTHER BUSINESSES]
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

520 REPTG ADDL DETAIL FOR LINE 520.
520 'NONMERCHANDISE RECEIPTS . . . .

527
;
SERVICE LABOR

528 , OTHER NONMERCHANDISE RECEIPTS.

28
28
28
1

14
26
23
13

20
20

25
25
25
22
23
22

25
25
25
10

104 674

102 087

88 379

102 087
88 379
57 816

(D)
7 087
18 345
3 600

(D]

(Dl

324

78 369
324
(D)

(D)

7 168

101 038
7 168
4 117
2 098

226
754

6 226

101 038
6 226
5 436

791

413
617
Oil
(D)

(D)

(0)
513
577
(D)

(D)

50

413
50
50

396

413
396
198
95

(D)
(D)

349

413
349
(D)

(0)

86.6

100.0
86.6
56.6
(Dl
6.9
18.0
3.5
(D)

(D)

0.3

100.0
0.4
(D)
(D)

7.0

100.0
7.1
4.1
2.1
0.2
0.7

6.1

100.0
6.2
5.4
0.8

82.0

100.0
82.0
45.6
(Dl

(D)
(D)

11.6
13.1
(D)
(D)

1.1

100.0
1.1
1.1

9.0

100.0
9.0
4.5
2.2
(D)

(01

7.9

100.0
7.9
(D)
(D)

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART]

REPTG SALES BY BROAD MDSE LINES

380 AUTOMOBILES-TRUCKS.

380
380
381
382
383
385
386
387

420

420
420
421
422
423
424

520

520
520
527
528

«EPTG ADDL DETAIL FOR LINE 380. .

•AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NEW PASSENGER CARSi WHOLESALE. .

NEW COMMERCIAL VEHICLESi RETAIL.
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARSi WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

TIRES-BATTERIES-ACCESSORIES

«EPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS! INSTALLED IN REPAIR WORK. . . .

PARTS! WHOLESALE (TO OTHER BUSINESSES]
PARTS! RETAIL (OVER THE COUNTER) . . .

;
AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

IrEPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

PASSENGER CAR DEALERSi
NONFRANCHISEO (SIC 552)

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS . .

100 CIGARS-CIGARETTcS-TOBACCO
380 AUTOMOBILES-TRUCKS. . . .

EPTG ADDL DETAIL FOR LINE 380. .

UTOMOBILES-TRUCKS
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARS! WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

ALL OTHER POWERED ROAD VEHICLES.

400
I

AUTO FUELS-LUBRICANTS . . .

420 !
TIRES-BATTERIES-ACCESSORIES

420 iREPTG ADDL DETAIL FOR LINE 420. .

420 KIRES-BATTERIES-ACCESSORIES . . .

421 t PARTSi INSTALLED IN REPAIR WORK.

520 ; NONMERCHANDISE RECEIPTS

520
520
527
528

IREPTG ADDL DETAIL FOR LINE 520.
.NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

020
040

Ij 100
1 220
260
300
320
380

TIREi BATTERY! ACCESSORY
DEALERS (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS

5



7G-42 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

TIREi BATTERYi ACCESSOf»Y
DEALERS—CONTINUED

«00

"too

too
«01
402 , . . . . . . . .

103 t MOTOR OIL-QREASES-OTHER OILS

AUTO FUELS-LUBRICANTS

«EPTG ADDL DETAIL FOR LINE HOO.
IauTO FUELS-LUBRICANTS
GASOLINE

' OTHER AUTOMOTIVE FUELS

420

420
420
426
427
428
429
4J1
432
433
434
436

440
500
520

520
520
524
525
526

^REPTG ADDL DETAIL FOR LINE 420
.TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLO TO USERS . .

NE* AUTO TIRES-TUBES SOLD TO DEALERS .

NEI« TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

REPTG ADDL DETAIL FOR LINE 520. . .

*IONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

220
240
260
280
300
320
340
400

400
400
401
403

420

420
420
426
427
428
429
431
432
434
436

440
500
520

520
520
524
525
526

TIRES-BATTERIES-ACCESSORIES

FARM EOUIPMENTi MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

HOME AND AUTO SUPPLY
STORES I SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ...
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
.AUTO FUELS-LUBRICANTS
I GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

tires-batteries-accessories

reptg addl detail for line 420
Itires-batteries-accessories
automobile accessories
new auto tires-tubes sold to users . .

new auto tires-tubes sold to dealers .

new truck-bus tires sold to users. . .

new truck-bus tires sold to dealers. .

retread auto tires solo to users . . .

retread truck-bus tires sold to users.
storage batteries

REPTG ADDL DETAIL FOR LINE 520. . . .

InONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

23
23
21
16
11
13
9
15
10
12
15

10
29

20
20
15
13
15

275

1 7S9
136
126
(Dl
(0)

8 814

8 131
6 667
1 684
1 450
447

1 511
142
419
88

761
166

(01

66
789

7 414
651
296
68

299

(D>

23
(D)

15
(Dl
(01

78
(0)

(Dl

(Dl

(D)

(D)

106
835
217
466
(Dl
(Dl

(D)

21
(Dl

106

(01

66
504

ID)
iD)

(D)

(Dl
(Dl

2.6

100.0
7.6
7.0
(D)
(D)

83.3

100.0
82.0
20.7
17.8
5.5
18.6
1.7
5.2
1.1
9.4
2.0

(Dl

0.6
7.5

100.0
8.8
4.0
0.9
4.0

(Dl

0.5
(01
0.4
(01
(Dl

1.8
(Dl

100.
(Dl

(Dl

(Dl

28.0

100.0
26.9
7.0
15.0
IDI

(Dl
(Dl

0.7
(Dl
3.4

(Dl

1.5
11.

S

100.0
(Dl

(Dl
(Dl
(01

300
380
400
420
500
520

380
500

500
500
504
505
506
507

MISC. AIRCRAFT' MARINEt AUTO-
MOTIVE DEALERS (SIC 5591

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

AIRCRAFTi BOATi MOTORCYCLE
DEALERS (SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS. .

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. .

,ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.
CAMP TRAILERS-TRAVEL TRAILERS. .

UTILITY TRAILERS
ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

520 [REPTG ADDL DETAIL FOR LINE 520.
520 INONMERCHANDISE RECEIPTS . . . ,

532 > OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 554 1

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
220
300
320
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTO FUELS-LUBRICANTS

fEPTG
ADDL DETAIL FOR LINE 400.

UTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS , . . ,

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

440
480
500

IrEPTG ADDL DETAIL FOR LINE 420
(TIRES-BATTERIES-ACCESSORIES

PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS' RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE . . .

ALL OTHER MERCHANDISE . .

72
29

1

109
1

2
6
5

397

380
380
379
34

337

260
260
88
58

244

1

7
31

830



RETAI L TRADE-Merchandise Line Sales East South Central-Ala. 7G-43

TABLE 3 Alabama—standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, including tines identified byj^-^-^^-^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GASOLINE SERVICE STATIONS—CONTINUED

NONMERCHANDISE RECEIPTS

S20
520
527
528

010
120
IKO
160
180
200
220
240
260
280
300
500
520

140
160
180
200
280
520

.REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELt ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

«OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' CLOTHING AND
FURi-.ISHINGS STORES (SIC 561)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CUSTOM TAILORS (SIC 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES

153
153
138
30

92
143
113
28
5
1

10
6B

36

30

876

15 972
816
690
120

44 684

(D)

307
9 776

23 055
9 270

430
103
(D)
(D)

157
41
81

1 185

5 078

4 422
(Ul

430
(0)

(Dl

73

5 660

(D)

289

(01

17 885

16 637

2.2

100.0
5.1
4.3
0.8

100.0

(D)

0.7
21.9
51.6
20.7
1.0
0.2
(D)
(D)

0.4
0.1
0.2
2.7

100.0

87.1
(D)
8.5
(D)

ID)
1.4

(X)

100.0

(XI

100.0

040
120
140
160
180
200
220
260
280
500
520

040
120
140

140
140
142
143
144
145
146

W0MEN»S CLOTHING. SPECIALTY
STORES—CONT I NUED

MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .........
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

fEPTG
ADDL DETAIL FOR LINE 140. . . .

EN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

160 I WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
163
164
165
168
172
173
174
175

I 176

i

180
200
220
260
280
500
520

REPTG ADDL DETAIL FOR LINE 160
'WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN. S-INFANTS' WEAR
MILLINERY.
HOSIERY.
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

140
160
180
200
280
520

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 566)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . •

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

1

3
13
68
11
7
1

3
12
2

31

1

3
11

10
10
3
7
6

43
43
17
19
30
33
38
43
39
22

2
25

35

18

2
18
1

3
3
6

(D)

(0)
367

14 762
345
(01

(Dl

(D)
89
(D)
585

(D)
(D)

(Dl

2 484
337
(D)
53
17

(0)

172

12 946

12 189
11 003

852
216
249

1 341
2 306
3 950
1 306

179
197
398

(Dl
72
(Dl

(D)
(0)

(01

557

(01

816
(D)

ID)

(D)

28

(D)

(Dl

2.2
88.7
2.1
(01

(D)

(0)
0.5
(D)

3.5

(Dl
(D)

(Dl

100.0
13.6
ID)
2.1
0.7
(0)

6.9

87.7

100.0
90.3
7.0
1.8
2.0
11.0
18.9
32.4
10.7
1.5
1.6
3.3

(0)

0.5
(Dl

(Dl

(Dl
(Dl

3.B

100.0

(0)

96.8
(Dl

(Dl

(Dl

1.5

Standard Notes: Represents zero. (D) Withheld to avoid disclosuie. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7G-44 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll- For explanation of tables, including lines identified by a ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

110
iito

11*6

160
160
164
165
168
172
173
17«
176

180
200
280

MILLINERY STORES (SIC 563 PART)

total'

CORSETi LINGERIE STORES (SIC 563 PARTI

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL. ACCESSORY. OTHER SPEC.
STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTKEAR

.REPTG ADDL DETAIL FOR LINE 140. . .

WEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
' OTHER MEN.S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTIHEAR.

.REPTG ADDL DETAIL FOR LINE 160. . . , .

.«OHEN'S-GIRLS. CLOTHING. EXC. FOOTWEAR.
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES

' COATS-SUITS
, HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

520 NONMERCHANDISE RECEIPTS

040
120
140

140
140
142
143
144
145
146

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWE1.RY-OPTICAL GOODS

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 565)

REPTG SALES BY BROAD MOSE LINES

MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

«EPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS

: OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

12

11
!

2

1

1

1

62

40

29
29
25
19
23
19
27

I 428

1 419

(D)

(D)

(D)

923
907
(D)
(D)

727
69
54
25
10

(D)

(D)

(D)

6

17 650

15 aio

(Dl

(D)
4 858

9 140
3 494

660
1 533
343
185
804

7 054

FAMILY CLOTHING STORES—CONTINUED

(X)

100.0

100.0
(0)

(D)

97.5

100.0
98.3
(0)

(0)
78.8
7.5
5.9
2.7
1.1

(D)

(D)

(D)
0.4

160
160
161
163
164
165
168
172
173
174
175
176

ISO
200
220
240
260
280
300
500
520

REPTG ADDL DETAIL FOR LINE 160
.WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS .

HANDBAGS
FURS

: OTHER WOMEN'S-GIRLS. CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(X)

100.0

(D)

(0)
30.7

100.0
38.2
7.2
16.8
3.8
2.0
S.8

44.6

160
180

180
180
181
182
183

500
520

SHOE STORES (SIC 566)

TOTAL

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

J^EPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR .

MEN.S AND BOYS' FOOTWEAR ....
]
WOMEN'S AND GIRLS' FOOTWEAR. . ,

CHILDREN'S AND INFANTS' FOOTWEAR

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PART)

FAMILY SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
180 ALL FOOTWEAR

180 REPTG ADDL DETAIL FOR LINE 180.
160 'ALL FOOTWEAR.
181
182
183

500
520

MEN.S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

29



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-45

TABLE 3 Alabama—standard Metropolitan Statistical Areas: 1963-Continued
Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- fc., see "Description of ttie Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

CHILDREN'S! INFANTS'
STORES (SIC 56UI

REPTG SALES BY BROAD MOSE LINES

HEN'S-BOYS' CLOTHINSi EXC . FOOT»EAR

.REPTG ADOL DETAIL FOR LINE 110. . .

'MEN'S-BOYS' CLOTHINGi EXC. FOOTXEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER HEN'S 0UTER1»EAR
MEN'S HATS
OTHER MEN'S CLOTHING

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

;REPTG ADDL detail FOR LINE 160
'»0HEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
' CHILDREN'S-INFANTS' WEAR
' MILLINERY
.
HOSIERY

' LINGERIE
' WOMEN'S SPORTSWEAR
;
DRESSES

. COATS-SUITS
' HANDBAGS
' OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

MISCELLANEOUS APPAREL. ACCESSORY
STORES ISIC 569)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

140
160
180
200
220
240
260
280
300
320
340
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .......
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

153

100

1

1

1

24
51
95
36
2
4
3
1

3
37

118

565
lis
(0)
(0)
(Dl
(Dl

(01

801

973
801
495
(D)

(01

39
47
125
63
(D)

(0)

38
(D)

(0)

26 809

19 443

(01

(D)
(D)
(D)

2 123
15 242

464
(D)
(D)

(Zl

(D)
14

517

12.1

100.0
20.9
(Dl

(01
(01
(Dl
(D)

82.3

100.0
82.3
50.9
(0)

(D)
4.0
4.8
12.8
6.5
(D)

(D)

3.9
(0)

(0)

1



7G-46 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, tncludmg lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

HOUSEHOLD APPLIANCE STORES--CONT I NUED

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RADIOi TELEVISION STORES (SIC 5732)

TOTAL'

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTRt .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTG ADDL DETAIL FOR LINE 220
I

|MAJ0R APPL. -RADIO-TV-MUSICAL INSTR. . .
,

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS 1

RECORDS-TAPES-RELATED ACCESSORIES. . . i

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

REPTG SALES BY BROAD MDSE LINES

220
I

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

.REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

I

PIANOS
, ORGANS
' MUSICAL INSTRUMENTS-ACCESSORIES. . . .

' RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
I
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICi-DRUGS-HEALTH NEEDS-CLEANERS .

JE*ELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS

22

17

17
1

5

354

32
350
112
32

121
7
1

2
8

75

462

289

27
289

ID)

(Dl
263

2 964

2 474

2 410
ID)
(Dl

268

258

(D)

164
162
(Dl
()

(Dl

(0)

2 596

2 216

(01

2 216
(D)

(D)

(D)

514
(D)

(Dl

(Dl

(Dl

193
21 638

(Dl

387
660
26
ID)

(D)
86

309

33 452

24 195

176
21 034

(D)
(Dl
6.4

97.4
(D)
(D)

(XI

100.0

(01

100.0
98.8
(Dl
(Dl

(Dl

(Dl

(D)

100.0
(D)
(D)
(01

23.2
(D)
(D)

(D)

(Dl

100.0

0.7
80.1
ID)

1.4
2.4
0.1
(D)

(D)
0.3
1.1

0.7
86.9

060
080
100
120
280
400
500
520

020
040
060
080
100
120
280
500
520

040
060
100
520

EATING PLACES—CONTINUED

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD MDSE LINES

020
040
060
100
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
ALCOHOLIC DRINKS
C IGARS-C I GARETTES-TOBACCO
lALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

020
040
060
080
100
120
400
500
520

REFRESHMENT PLACES (SIC 5812 PART)

REPTG SALES BY BROAD MDSE LINES

020
040
060
OSO
100
400
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS .

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail iwithheld due to insufficient repoiting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

77



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-47

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by ttie

specified

mercliandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRUG STORES' PROPRIETARY STORES
(SIC 59 PART 5911

TOTAL

REPTS SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CISARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL .

REPTG SALES BY BROAD MDSE LINES . .

PROPRIETARY STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER RETAIL STORES
(SIC 59 EX. 591)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CISARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

I NONMERCHANDISE RECEIPTS

35
57

1

2
96
131

2
2
3

5
26
J
2

1

5U
52

171

126

409

255

10
12
4

42
13
2
9
6
8
6

53
32
44
58
33
15
9
5

8
6
19

102
86

21 706

229
885
(Dl

(0)

1 646
17 784

(D)
(0)

(Z)

(D)

110
(Ul
(D)

(D>

508
333

25 375

(0)

774

(Dl

(Dl

66
(Z)
(01

(Dl

(Dl

116
214
44
(0)
343
315
847
648
942
346
123
163
(0)

544
(0)
748

(XI

100.0

1.1
4.1
(Dl
(Dl

7.6
81.9
(Dl
(D)
(Z)

(0)

0.5
(Dl
(Dl

(Dl
2.3
1.5

(XI

100.0

(XI

100.0

(Dl

0.2
(Zl
(D)

(Dl

<DI
0.3
0.5
O.l
(Dl
3.2
3.1
2.0
U.4
4.6
0.6
0.3
0.4
(Dl

1.3
(01

13.5
2.5

020
140
160
180
200
220
240
260
280
300
320
340
360
420
460
500
520

LIQUOR STORES (SIC 5921

TOTAL

ANTIQUE STORES' SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
! KITCHENWARE-HOME FURNISHINGS
I
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

200
220
240
260
260
500
520

020
140
160
180
200
220
240
260
280
300
320
340
380
420
480
500
520

ANTIQUE STORES (SIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SECONDHAND STORES (SIC 59331

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

80

52

6
8
4

21
26
17
11
6
4
2
5
8
1

12
12

(Dl



7G-48 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, tncluding lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

040
080
140
220
240
260
2SO
300
J20
340
500
520

040
080
140
220
240
260
280
300

300
300
301
302
303
304
305
306
307

320
340
520

300
320
500
520

BOOKi STATIONERY STORES (SIC 594]

TOTAL

REPTS SALES BY BROAD MDSE LINES .

BOOK STORES (SIC 5942)

TOTAL

STATIONERY STORES (SIC 5943)

TOTAL

20

15

1

2 539

(D)

(X)

lOOiO

HAY> GRAIN. FEED STORES (SIC 5952)

TOTAL

REPTS SALES BY BROAD MOSE LINES .

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

SARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL'

(D)
(0)

(D)
(D)

(D)
(D)

(Dl

568
19

(U)

(D)

80

SPORTING GOODS STORESt BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHItMG. EXC. FOOTWEAR . .

MAJOR APPL.-KAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

EPTG ADDL DETAIL FOR LINE 300
PORTING-RECREAlION EQUIPMENT
ATHLETIC GOODS. SALES TO INDIVIDUALS .

ATHLETIC GOODS. SALES TO TEAMS . ., .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT. .

BICYCLES-LUGGAGE-SPORTING GOODS. . . .

HARDWARE
LUMBER-BUILDING MATERIALS (

NONhERCHANDISE RECEIPTS ,

BICYCLE SHOPS (SIC 5953]

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld lo avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Merchandise line detail withheld due to insufficient reporting.

(D)

(D)

(D)

(D)

(D)

(D)

(D)
397

321
232
555
431
(D)

(D)

(D)

(0)

(D)

(D)

(D>

(Dl

JEWELRY STORES (SIC 597)

TOTAL

reptg sales by broad mdse lines . .

curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods

eptg addl detail for line 280
'jewelry-optical goods
watches-clocks
silverware
jewelry set with precious stones . . .

solid gold jewelry
all other jewelry items. incl. costume
optical goods

sporting-recreation equipment
all other merchandise
nonmerchanoise receipts

reptg aodl detail for line 520
Inonmerchandise receipts
watch. clock. jewelry repairs

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

171 '



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-49

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Birmingham SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind o( business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS ISIC 69831

TOTAL . .

BOTTLED GAS DEALERS (SIC 598141

TOTAL

REPTG SALES BY BROAD MDSE LINES

FLORISTS (SIC 5992)

total'

CIGAR STORES! STANDS (SIC 5993)

TOTAL

NEWS DEALERSi NEWSSTANDS (SIC 599m

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CAMERAi PHOTOGRAPHIC SUPPLY
STORES (SIC 5996]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GIFTi NOVELTYi SOUVENIR SHOPS
ISIC 5997)

OPTICAL GOODS STORES (SIC 5998)

total'

TYPEWRITER STORES (SIC 5999 PART)

TOTAL

LUGGAGE 1 LEATHER GOODS STORES
(SIC 5999 PART)

1 589

ID)

HOBBY t TOY I GAME SHOPS
ISIC 5999 PART)

(X)

100.0

TOTAL

REPTG SALES BY BROAD MDSE LINES

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS ISIC 5999 PARTI

TOTAL

OTHER ISIC 5999 PART)

total'

NONSTORE RETAILERS
(SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
01*0

080
100
120
140
160
180
200
220
240
260
280
300
320
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEMS-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 534)

TOTAL

REPTG SALES BY BROAD MDSE LINES

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

9
3
1

3
1

5
4

2

5
6
4
8
3
2
1

10
6

539

(D)

11 609

718
(D)

(D)

(D)
(D)

(D)
217
(D)

(D)
465
(D)

863
(Zl

(D)

(Dl
3 723

105

6 504

101

(X)

100.

100.0

6.2
(Dl

(01
(Dl

(Dl

(01

1.9
(01

(01
4.0
(0)
7.4
(Z)

(D)
(D)

32.1
0.9

(XI

100.0

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

Nonstore retailers, part of SIC maior group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient leporting

COLUMBUS, GA.-ALA., SMSA-Oata is shown in Table 3, Georgia, South Atlantic report, BC63-RS7F.



7G-50 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Gadsden SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

Kind ol business and merchandise line
Estab

iishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE. TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-sNACKS
CISARS-CISARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHiNGi EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FAR,-1 EuUIPMENTi MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBERi BLD6. MATLS.. HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS ISIC 5211

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HEATING PLUMBING. PAINT.
ELECTRICAL STORES ISIC 522-5241

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
'HARDWARE. ...........
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

582

375

86
59
107
77
31
«1
37
31
54
29
49
33
30
32
25
23
91
77
3
8
7

93
145

25

19

91 553

75 838

16 424
2 422
1 045
3 200
2 423
4 481
2 067
1 894
3 219
2 065

738
695
440

I 097
5 005
14 965
3 836
3 426

(D)
(01

408
1 763
3 406

6 672

6 244

(Dl

(D)
13

(Dl

33
(01

442
4 416

(Ul

(Dl

674

(Dl

(Dl

(Dl

(01

165
737
69

820

(Dl

ID)

(D)
ID)

14
277

357
202
66
SI
55

(XI

100.0

21.7
3.2
1.4
4,2
3.2
5.9
2.7
2.5
4.2
2.7
1.0
0.9
0.6
1.4
6.6
19.7
5.1
4.5
(D)
(01

0.5
2.3
4.5

100.0

(01

(D)
0.2
(Dl

0,5
IDl

7.1
70.7
(Dl
(Dl

10.8

100.0

(Dl

(Dl

(D)

(D)
S.4

90.3
2.3

100.0

(0)

(D)

(D)

(D)

1.7
33.8

100.0
56.6
18.5
22.7
15.4

HARDWARE ST0RES--C0NT I NUE.D

LUMBER-BUILDING MATERIALS . . . .

340 {REPTG AOOL DETAIL FOR LINE 340. .

.UMBER-BUILDING MATERIALS . . . .

348 I PAINT-GLASS-WALLPAPER
356 > OTHER LUMBER-BUILDING MATERIALS.

500
520

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
420
440
460
500
520

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 52521

TOTAL

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MOSE LINES

020
120
140

140
140
141
142

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 531)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR ,

REPTG ADDL DETAIL FOR LINE 140. . .

|MEN.S-B0YS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
162
163
164
155
166
167
168
169

180
200

200
200
201
202

REPTG ADDL DETAIL FOR LINE 150
:W0MEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES

;
MILLINERY

i HOSIERY
• LINGERIE
;
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

!
WOMEN'S DRESSES

' WOMEN'S SPORTSWEAR
' GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
!CURTAINS-DRAPERIES-DRY GOODS. .

I PIECE GOODS-NOTIONS
' CURTAINS-DRAPERIES

33

23

10
3

1

11

14
14

12
21
9
10
12
11

10
11
3
1

1

1

14
10

357
105
79
27

(D)

(Dl

11 729

11 114

144
81
(Dl
(01

1 282
2 494

444
1 871

(Dl
337
335
126
181
479
(Dl

(Dl
(01

(Dl

594
804



RETAIL TRADE—Merchandise Line Sales East South Central-Ala. 7G-51

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-Continued

Gadsden SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^.^.^.*., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

({1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

220
220
221
222

2ao

210
210
211
2<t2

260

260
260
261
262

280
300
320

320
320
321
322

3«0

DtPARTMENT STORES--CONT 1 NUEID

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

,REPTG ADOL DETAIL FOR LINE 220
.MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

' MAJOR HOUSEHOLD APPLIANCES
' RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

.REPTS ADDL DETAIL FOR LINE 240
'FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
' FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENI«ARE-HOHE FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260.
.KITCHEnWARE-HOME FURNISHINGS. .

I

CHINA-GLASS*ARE
, KITCHEN*ARE-H0USE«ARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

iREPTG ADDL DETAIL FOR LINE 320.
HARDWARE

; HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

340 ^REPTG ADDL DETAIL FOR LINE 340. .

340 XUMBER-BUILDING MATERIALS . . . .

348 I PAINT-GLASS-WALLPAPER
356 > OTHER LUMBER-BUILD INS MATERIALS.

420
440
500

500
500
501
502

520

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
500
520

TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

IaLL OTHER MERCHANDISE
OYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

REPTG SALES BY BROAD MDSE LINES .

140
160
180
200
220
240
260

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING I EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELItY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 5391

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP.-FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

(Dl

(01

(D)
(Dl

(D)

(Dl
(D>
(Dl

(01

81
(Dl
123
282
(Dl
(01

419
77
43
173
(01

(01
136
(Dl

432
147

1 595

1 285

(Dl

(Dl

(01

(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

(Dl

(Dl

(Dl
(01
(Dl

(Dl

43
(Dl

(01
704
(Ul

(01
(Dl

(Dl

100.0
(Dl

(Dl

(Dl

(Dl

100.0
(01

(Dl
(Dl

(01

(Dl



7G-52 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Gadsden SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" In front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Itie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
210
260
280
300
320
310
380
WO
420
500
520

020
OtO
100
120
«00

400
UOO
«01
402
403

420

420
420
421
423
424

480
500
520

520
520
527
528

CANDYi NUTt CONFECTIONERY
STORES (SIC 544)

TOTAL

OTHER FOOD STORES (SIC 545-5491

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINSS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-KNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

AUTO FUELS-LUBRICANTS

iREPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS INSTALLED IN REPAIR WORK. . . .

PARTSi RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSURIES

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR

'. OTHER NONMERCHANDISE RECEIPTS

APPARELi ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

3
7
6
2

21
8

25

1

24
1

74

65
65
64
17
55

39
39
14
9

34

2
36

33
33
31

47

35

16

428
(D)

62
(Z)
152
138
(D)
(01

23
485
78

915

4 420

43
(D)

136
(D)

3 655

3 928
3 284
2 968

125
190

402

2 493
387
81
65

240

(01

(D)
152

2 096
145
140

5

5 480

4 734

1 124

(X)

100.0

2.3
(0)

0.3
(Z)
0.8
0.7
(D)
(D)

0.1
13.1
0.4
4.8

100.0

1.0
(D)

3.1
(D)

82.7

100,0
83.6
75.6
3.2
4,8

9.1

100.0
15.5
3.2
2.6
9.6

(D)
(D)
3.4

100.0
6.9
6.7
0.2

(XI

100.0

23.7

160
180
200
260
280
500
520

140
140
142
143
144
145
146

160
160
161
154
165
168
172
173
174
175
176

180
200
260
280
500
520

APPARELt ACCESSORY STORES

—

CONTINUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN.S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 567]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN. S READY-TO-WEAR STORES {SIC 562)

TOTAL

WOMEN. S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 558)

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

140 MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR .

«EPTG ADDL DETAIL FOR LINE 140. . ,

|MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER HEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

;rEPTG ADDL DETAIL FOR LINE 160
WOMEN. S-GIRLS' CLOTHING. EXC, FOOTWEAR.
CHILDREN. S-INFANTS. WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES

' COATS-SUITS
, HANDBAGS
' FURS
' OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

I

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . ,

ALL OTHER MERCHANDISE . . , .

NONMERCHANDISE RECEIPTS , . .

24



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-53

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Gadsden SMSA

[Includes only establishments with payroll. For explanation of tables, includtng lines identified by.^ . see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Itie

specified

merchandise

line

Kind of business and merchandise line
Estab

listiments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

lUO
160
180
280
520

200
220
210
260
280
300
3"t0

500
520

SHOE STORES I SIC 566)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOtHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
N0NMERCHANDI5E RECEIPTS

OTHER APPAREL I ACCESSORY STORES
(SIC 56'*t 5691

200
220
210
260
280
300
340
520

200
220
260
500
520

020
010
100
120
520

FURNITUREi HOME FURNISHINGS!
EQUIPMENT STORES ISIC 57)

TOTAL

reptg sales by broad mdse lines . .

curtains-draperies-dry goods
major appl.-raoio-tv-husical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
lumber-building materials
all other merchandise
nonmerchandise receipts

FURNITURE 1 HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRf-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE! RAOIO-TV!
MUSIC STORES (SIC 572i573>

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETIC b-DRUGS-HEALTH NEEDS-CLEANERS
NONMERCHANDISE RECEIPTS

EATING PLACES ISIC 5812)

TOTAL

22
12
12
1

3
I

1

11

(01
(0)
201
(D)

(01

3 518

(Dl

1 4U5
1 626

165
(0)

10
(D)

(Dl
2SS

(Dl

249
626
(D)

(Dl
10

(Dl
(Dl

1 409

(Dl

1 196
(Dl

(01
(Dl

2 368

58
2 254

37
(Dl
(Dl

100.0

(Dl

(Dl
78.5
(Dl

(01

100.0

(Dl

41.1
46.2
4.7
(01
0.3
(Dl

(Dl
7.3

(X)

100.0

(D)
11.8
77.1
(Dl

(Dl
0.5
(D)
ID)

100.0

(Dl
84.9
(01
(Dl
(01

100.0

2.4
95.2
1.6
(0)

(Dl

020
040
100
120
160
180
200
220
260
280
300
320
500
520

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

DRUG STORES! PROPRIETARY STORES
(SIC 59 PART 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100 iCIGARS-CIGARETTES-TOBACCO
120 COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

120 [REPTG ADDL DETAIL FOR LINE 120
120 ICOSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

121 I MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
122 V PRESCRIPTIONS
123 [ COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

150
180
200
220
250
280
300
320
500
520

020
100
160
220
240
260
280
300
320
340
380
420
460
480

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE

2
9
15
19
1

2
1

1

3
5

1

1

11
5

2
9
15
19

19
19
17
19
15

1

2
1

1

3
5

60

34

1

2
1

10
2
S
10
5
1

(Dl



7G-54 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963 -Continued

Gadsden SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

(Jl.OOO)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER RETAIL ST0RE5--C0NT I NUED

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

LlaUOR STORES (SIC 592

1

TOTAL

ANTIQUE STORES! SECONDHAND
STORES (SIC 593)

REPTG SALES BY BROAD MDSE LINES • >

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK. STATIONERY STORES (SIC 5941

TOTAL

SPORTING GOODS STORES i BICYCLE
SHOPS (SIC 595)

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 596)

TOTAL

REPTG SALES BY BROAD MDSE LINES

JEKELRY STORES (SIC 597)

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KIICHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
OEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE .....
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

J!EPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS- ICE
NONMERCHANDISE RECEIPTS

13
16

9
(na)

t43
123

(D)



RETAIL TRADE—Merchandise Line Sales East South Central—Ala. 7G-55

TABLE 3 Alabama—standard Metropolitan Statistical Areas: 1963-continued

Huntsville SMSA

[Includes only establishments with payroll. For explanation o( tables, including lines identified by,*..^.^.^.^,^. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES SY BROAD MOSE LINES . .

6R0CERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENHARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS.i HARDWARE.
FARM EOUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HEATING. PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-5241

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
NONMERCHANDISE RECEIPTS

569

IKS
117
12
26
139
108
58
73
60
V}
70
U5
78
47
41
58
48
31
129
116

I

16
20
16

123
233

5
11

10
19

179 547

32 363
5 196

241
(Dl

2 597
6 860
5 642
8 890
3 288
3 000
6 685
5 736
1 893
1 234
1 497
3 451

14 993
29 421
9 790
6 105
3 068
2 294

725
6 85B
8 739

20 493

(Dl

(Dl

(Dl
(Dl

(Dl
(Dl

59
73
166
(Zl
119

1 481
13 962

(Dl

(Dl

2 S64
40

1 544

5



7G-56 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Huntsville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORELS'-CONT I NUED

MEN'S-BOYS' CLOTHINSi EXC. FOOTKEAR

140

141
142

160
160
161
162
163
164
165
166
167
166
169

180
200

200
200
201
202

220

220
220
221
222

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHIN&' EXC. FOOTWEAR
MEN'S CLOTHING
BOtS' CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

.REPTG ADDL DETAIL FOR LINE 150

.WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' HEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

JSEPTG ADDL DETAIL FOR LINE 220. . .

iMAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHCD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

240
I

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

240 tREPTG ADDL DETAIL FOR LINE 240
240 kFURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
241 t FLOOR COVERINGS
242 E FURNITURE-SLEEP EQUIPMENT

260 I KITCHENWARE-HOME FURNISHINGS.

260
260
26
262

{reptg adi

kKITCHENW,
1

f
CHINA-GI

2
f
KITCHEN

ADDL DETAIL FOR LINE 260.
HENWARE-HOME FURNISHINGS. .

GLASSWARE
WARE-HOUSEWARES . . . .

2B0 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

IrEPTG ADDL DETAIL FOR LINE 320.
[HARDWARE.

320
320
321 i HARDWARE-TOOLS .---.,
322 f

GARDENING EQUIPMENT-SUPPLIES

340

340 J.UMBER-BUILDING MATERIALS

356 t OTHER LUMBER-BUILDING MATERIALS.

400
420
440
500

500
500
501
502
503

020
040

LUMBER-BUILDING MATERIALS

;REPTG ADDL DETAIL FOR LINE 340.

PAINT-GLASS-WALLPAPER.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY .

ALL OTHER MERCHANDISE . . .

WEPTG ADDL DETAIL FOR LINE 500. . . .

.ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS

' BOOKS-STATIONERY-PHOTOGRAPHIC EOUIP.
! ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEAlS-SNACKS

1 750

17 384
1 750
1 269

481

2 613

17 384
2 613

452
ID)

(01

(D)

389
312
485
508
253

532
984

17 384
984
267
776

(D)

(0)

(D)

(D)

(D)

1 003

17 384
1 003

(D)

ID)

518

17 384
518
214
362

ID)

ID)

(D)

(D)

(D)
(D)

(D)

(D)
(0)

(Dl

(D)

(D)

(0)

(D)

660

17 384
660
375
(Dl

(Dl

(Dl

5 824

5 368

(01

193

10.1

100.0
10.1
7.3
2.8

15.0

100.0
15.0
2.6
10)

(Dl

(D)

2.2
1.8
2.8
2.9
1.5

3.1
5.7

100.0
5.7
1.5
4.5

(Dl

100.0
(D)

(D)
(D)

5.8

100.0
5.8
(D)

(0)

3.0

100.0
3.0
1.2
2.1

(01

(D)

(Dl

100.0
(D)

(Dl

(D)

(D)

100.0
(D)

(D)

(D)

(D)

(D)

(D)

3.8

100.0
3.8
2.2
(Dl

(D)

(D)

(XI

100.0

(0)

3.6

120
140
160
180
200
220
240
260
280
300
320
340
500
520

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
480
500
520

020
040
080
100
120
140
160
180
200
220
260
280
300
320
340
400
420
460
480
500
520

020

LIMITED PRICE VARIETY ST0RES--CONT I NUED

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .......
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS i

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES'
DELICATESSENS

INCLUDING
(SIC 541)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020 kREPTG ADDL DETAIL FOR LINE 020. . .

020 'GROCERIES-OTHER FOODS .......
021 ' HEATS-FISH-POULTRY
022 , PRODUCE (FRESH FRUITS-VEGETABLES).
023 • FROZEN FOODS
024 ' ALL OTHER FOODS

11
10
11
10
10
8
7

11
11
9
10
2

11
7

39

22

11

5

9
10
12
10
12
12
5
5
8

300
352

1 000
194
640
93
87

392
79

(Dl
284
(D)

1 194
240

664
15
71
(0)
811
614
391
851
(D)

25
242
(Dl

37
(Dl
(D)

(D)

(D)
105
19

156
(D)

146



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-57

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Huntsville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i . see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by tlie

specified

merchandise

line

Kind of business and merctiandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERV STORESi INCLUDING
DELI CATESSENS--CONT I NUED

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH HEEDS-CLEANERS .

men's-boys' clothing. exc. footwear . .

•omen's-girlsi clothing. exc. footkear.
all footwear
curtains-draperies-dry goods
major appl.-raoio-tv-musical instr. . .

kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
hardware
lumber-building materials
auto fuels-lubricants
tires-batteries-accessuries
hay-grain-feed-farm supplies
household fuels-ice
all other merchandise

REPTG ADOL DETAIL FOR LINE 500.
;all OTHER MERCHANDISE
, PAPER. PAPER PRODUCTS
> ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOODl
(SIC 5U2)

FRUIT STORESi VEGETABLE MARKETS
(SIC 513)

CANDY. NUT. CONFECTIONERY
STORES ISIC SUU)

OTHER FOOD STORES ISIC 5U5-549I

TOTAL

REPTG SALES BY BROAD MDSE LINES .

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 55«]

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT ....

10
61
55
5
7
7
5

6

6
2
2
6
1

9
2
5
3

26
1

11
31

39
2

(D)

(Dl
1 863
2 370

IZl

(Zl

(0)
(Zl

(Dl
(Dl

(Dl

(Dl

26
(0)
201
(Dl

(Zl
(Dl

1 946

3"t 081
1 916
1 153

570

1 529

111

(Dl

13 511

38 181

188
(D)
(D)

98
19

29 277
(Dl

1 009
(Dl

1 970
2 026

205
8

352
(Dl

(01

100.
5.7
U.3

520
520
527
528

010
100
120
110
160
180
200
220
260
280
300
500
520

(XI

100.0

100.0

1.3
(Dl
(Dl

0.3
0.1

76.7
(0)

10.5
(Dl
5.2
5.3

GASOLINE SERVICE STAT I ONS--CONT I NUED

320 HARDWARE
380 AUTOMOBILES-TRUCKS. .

100 AUTO FUELS-LUBRICANTS

FOR LINE 100.
CANTS

FUELS . . .

i-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

eptg addl detail for line 120
;tires-batteries-accessories
parts. installed in repair work. . . .

parts. retail (over the counterl . . .

automobile tires-batteries-accessories

110 FARM EQUIPMENT. MACHINERY
180 HOUSEHOLD FUELS-ICE . . .

500 I ALL OTHER MERCHANDISE . .

520 NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES ISIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 5671

110
160
180
200
280
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3' 5581

REPTG SALES BY BROAD MDSE LINES

160 WOMEN'S-GIRLS' CLOTHING.
280 JEWELRY-OPTICAL GOODS .

520 NONMERCHANDISE RECEIPTS

EXC. FOOTWEAR.

1.9
0.1
3.3
(Dl
(Dl

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

2
1

101

72
72
26
12
57

1

2

18
11

1

1

2

25
37
25
11
2
5

11

1

3
1

1

3

20

13

13
1
5

(D)
(Dl

8 990

9 775
8 256
7 690

36
512

718

7 398
719
159
51

505

(Dl

(Dl
17

357

5 611
315
297
53

10 283

(Dl

(Dl
ID)
(Dl

1 560
2 105

388
(Dl
(01

100
(Dl
(Dl

186

2 699

1 951

1 879
17
67

187



7G-58 East South Central—Ala. RETAIL TRADE—Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Huntsville SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

WOMEN'S ACCESSORYi SPEC. STORESi
FURRIERS (SIC 563i 568)

FAMILY CLOTHING STORES ISIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGt EXC . FOOTHEAR .

IREPTG ADDL DETAIL FOR LINE
MEN'S-BOYS' CLOTHINGt EXC.
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR ,

OTHER MEN'S OUTERWEAR. . .

MEN'S HATS
OTHER MEN'S CLOTHING . . .

140. . .

FOOTWEAR

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
^WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

SHOE STORES (SIC 5661

160
200

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NQNMERCHANDISE RECEIPTS

OTHER APPAREL' ACCESSORY STORES
(SIC 56t' 5691

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS

55

33

1 1

5 ;

(Dl
(Dl

(0)

175

(Dl

(Dl
(Dl

(Dl

(D)
(Dl

(D)

(Dl

(01

IDl

(Dl
(Dl

(01

(Dl
(01

(Dl

(Dl

(Dl

620
(Dl

(D)

(D)
(Dl

(Dl

(Dl

(Dl

(Dl
117
115
(Dl

(Dl

(Dl

38lt

(01

11 129

8 436

(Dl
(I

100.0

(01
(Dl
(Dl

24. 5

100.
(Dl
(Dl

(01

(Dl

(Dl

(Dl

46.2

100.0
(Dl

(Dl
(Dl
IDl

101

101
(Dl
(Dl
(Dl
(Dl

12.9
(Dl

(01

(Dl

(Dl

(Dl

(Dl

(Dl

(XI

100.0

(Dl
7.4

89.0
(01

(Dl
(Dl
3.0

(XI

100.0

(XI

100.0

(Dl
(01

220
240
260
280
500
520

160
200
220
240
260
280
500
520

200
220
240
260
280
520

020
040

i 060
080
100
120
500
520

020
040
060
080
100
120
500
520

FURNITURE. HOME FURNISHINGS.
ECJUIPMENT STORES--CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572.5731

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
NONMERCHANOISE RECEIPTS

EATING. DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 58131

25
20
19
2
2

16

37

21

14
19
16
1

2
12

11

1

3
1

4

86
12

3

16

135

82

091
465
317
(Dl
(Dl

368

8 869

6 537

(Dl

(01

1 550
(Dl

(Dl

(Dl

(Dl
(01

1 899

(01

1 541
(Dl
(01

(01

(Dl

11 747

8 299

133
7 682

241
(01

57
(01

31
150

36.6
52.9
3.8
(Dl
IDl

4.4

(XI

100.0

IDl
(Dl

23.7
(01
(Dl

IDl

IDl
IDl

100.0

IDl

81.1
IDl
(Dl

(01

101

100.0

1.6
92.6
2.9
IDl

0.7
(01
0.4
1.8

(01



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-59

TABLE 3 Alabama—standard Metropolitan Statistical Areas: 1963-continued

Huntsville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

REPTG SALES BY BROAD MDSE LINES

020
010
100
120
280
500
520

020
Ol'O

100
120

120
120
121
122
123

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRUG STORES ISIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMET ICb-DRUGS-HEALTH NEEDS-CLEANERS

«EPTG ADDL DETAIL FOR LINE 120
;C0SMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS

t

280 JE*ELRY-OPTICAL GOODS .

500
,
ALL OTHER MERCHANDISE .

520 NONMERCHANOISE RECEIPTS

PROPRIETARY STORES ISIC 591 PARTI

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
OttO

080
100
1«0
160
220
210
260
280
300
320
3U0
380
UOO
1120

«60
U80
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FO0T*EAR .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES

30

22

3
6

11
22
2
6
10

30

22

3
6

11
22

20
20
18
20
13

2
6
10

5 384

1 336

39
167
111

3 831
(Dl
113

(D)

39
167
lUl
831

947
457
141
831
485

(D)

43
(Dl

(D)
(D)

(D)

(D)

(D)

(0)

111
(D)

158
825
(D)
(0)

(D)

(D)

(D)
(01

177
683
504
152

6 193

(Dl

100,0

0.9
3.9
3.3

88.4
(01
1.0
(01

100.0

0.9
3.9
3.3

88.4

100.0
87.6
28.9
46.4
12.3

(Dl
1.0
(Dl

(Dl

(Dl

(D)
(D)

(D)

(D)
1.0
(D)

1.4
7.3
(01
(01

(Dl

(Dl

(01
(01

19.2
6.0
4.4
1.3

(XI

100.0

ANTIQUE STORESi SECONDHAND
STORES (SIC 5931

total' .

BOOK. STATIONERY STORES (SIC 594

1

TOTAL

REPTG SALES BY BROAD MDSE LINES .

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES

FARMi GARDEN SUPPLY STORESi
INCLUDING FEED STORES (SIC 596)

REPTG SALES BY BROAD MDSE LINES

320
400
460
480
500
520

HARDWARE
AUTO FUELS-LUBRICANTS . . . .

HAY-GRAIN-FEEO-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANOISE RECEIPTS . . .

JEWELRY STORES (SIC 597

1

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 KITCHENWARE-HOME FURNISHINGS. • . .

280
I

JEWELRY-OPTICAL GOODS

280
280
281
282
283
284
285
286

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

520 NONMERCHANOISE RECEIPTS

520
520
529

REPTG ADDL DETAIL FOR LINE 520.
WONMERCHANDISE RECEIPTS . . . .

WATCHi CLOCK, JEWELRY REPAIRS.

fueli ice dealers (sic 5981

total'

other stores (sic 5991

total'

NONSTORE RETAILERS* (SIC 53 PARTI

total'

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

Nonstore retailers, part of SIC major group 53. are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(X) Not applicable. (Z) Less than 0.05%.

8
(NA)

302

(Dl

441

(01

(Dl

825

1 129
790
176
98

393
(01
69

(01

92

1 129
(NA)

57

(XI

100.0

(X)

100.0

(Dl



7G-60 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Mobile SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by-i t, see "Description of the Tables" in front]

Kind ol business and iTierchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

RETAIL TRAOEt TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBERi BLDG. MATLS.i HARDWAREi
FARM EQUIP. DEALERS (SIC 52]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECKEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
FARM EQUIPMENTi MACHINERY

I

HAY-GRAIN-FEED-FARM SUPPLIES
I

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBERi BUILDING MATERIALS
DEALERS (SIC 521)

TOTAL

reptg sales by broad mdse lines . .

major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
sporting-recreation equipment
hardware
lumber-buIloing materials
household fuels-ice
nonmerchandise receipts

HEATING. PLUMB I NGi PAINTi
ELECTRICAL STORES (SIC 522-5241

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

2 091



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-61

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Mobile SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,' ^. see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

listiments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

ol sales

accounted

tor by the

specified

merchandise

line

DEPARTMENT 5T0RES--C0NT I NUED

ISO
200

200
200
201
202
203

220

220
220
221
222

2t0

2U0
210
241
242

260

260
260
261
262

ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY S00D5.

REPTS 4DDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

'MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

;rEPTG ADDL DETAIL FOR LINE 2U0
'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

,REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 kREPTG ADDL DETAIL FOR LINE 320.
320 ^HARDWARE
321 t HARDWARE-TOOLS
322 ( GARDENING EQoIPHENT-SUPPLIES .

340

340
340
346
356

400
420
440
500

500
500-
501
502

520

LUMBER-BUILDING MATERIALS . . . .

.REPTG ADDL DETAIL FOR LINE 340. .

'LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-*ALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
420
500
520

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSURiES
FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-FHOTOGRAPHIC EQUIP.

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYSi CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

42

23

2
1

21
23
23
22
23
12
15
22
20
18
20
3
2

22
17

2 100
3 096

34 091
2 514

IDl
1 500

(Dl

3 426

31 489
3 161

(Dl
(01

1 838

28 656
1 309
441
870

1 682

34 091
1 417

(Dl
(0)

653
825
(Dl

(Dl

(Dl

(Dl
1 729

34 091
1 411
938
473

4 056

(Dl

(Dl

(Dl

(Dl
(Dl

529
322
211
780
(Dl

87
425
(Dl

(Dl

314
(Dl

(D)
(Dl

368

5.3
7.9

100.0
7.4
(01

8.7

100.0
10.0
(Dl
(01

4.7

100.0
4.5
1.5
3.0

4.3

100.0
4.2
(Dl
(Dl

1.7
2.1
(Dl

(Dl



7G-62 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Mobile SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

340
too
420
440
460
500

500
500
508
516

GROCERY STOFESi INCLUDITiG
DELICATESSENS --CONTINUED

LUtlBER-BUILDING MATERIALS . . • .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . .

FARM EOUIPMENTi MACHINERY . . . .

HAr-GRAIN-FEED-FARM SUPPLIES, . .

ALL OTHER MERCHANDISE

REPTG ADDL OETAIL FOR LINE 500. .

ALL OTHER MERCHANDISE
PAPERt PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD I

(SIC 542)

FRUIT STORESi VEGETABLE MARKETS
(SIC 5431

020
020
024

400
500

CANDYi NUTi CONFECTIONERY
STORES (SIC 544)

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
ALL OTHER FOODS

AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

OTHER FOOD STORES (SIC 545-549)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

220
240
260
280
300
320
340
380
400
420
500
520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
300
320

GROCERIES-OTHER FOODS
MEAlS-SNACkS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE

2
11

129

129
129
123
35

16
2

11
1

21
12

5
58
24
63
14
71

43
23

1

6
68
4
2
5

2

(D)
(Q)
(D)

(D)

(D)

(D)

70 842
(D)

1 877
(D)

1 876

302

297

(0)

120
120
120

(D)
(D)

65 232

967
(0)

(D)
(D)

1 481
148
(D)

49 631
414

7 961
810

3 627

327
258
(D)

51
513
(Z)
(D)

37
(D)

(0)
(D)
(D)

(D)

(D)
(D)

100.0
(D)
2.6
(D)

2.3

(X)

100.0

(D)

100.0
100.0
100.0

(D)

(D)

100.0

1.5
ID)

ID)

(D)

2.3
0.2
(D)

76.1
0.6
12.2
1.2
5.6

1.3
1.0
(D)

0.2
2.1
IZ)

(0)
0.1
(D)

400
400
401
402
403

020
140
160
180
200
240
260
280
300
320
340
380
400
420
500
520

GASOLINE SERVICE STAT I0NS--C0NT I NUED

340 LUMBER-BUILDING MATERIALS
380 AUTOMOBILES-TRUCKS. . . .

400 AUTO FUELS-LUBRICANTS . .

420
420
421
423
424

480
500
520

520
520
527
528

140
160
180
280
520

JREPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . ,

MOTOR OIL-GREASES-OTHER OILS .

420 ; TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS! INSTALLED IN REPAIR WORK. . . .

i
PARTSi RETAIL (OVER THE COUNTER) . . .

' AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

^EPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELi ACCESSORY STORES (SIC 56)

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 567]

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

140
160
180
200
280
520

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3' 568)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

1



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-63

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Mobile SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified tyj fc. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab^

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

WOMEN'S READY-T0-1IE4R STORES ISIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

MEN'S-BOYS' CLOTHINSi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 1«0
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER HEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES. ....
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS (SIC 563. 568)

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTS SALES BY BROAD MDSE LINES .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE lUO. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR

. OTHER MEI^'S OUTERWEAR
HEN'S HATS
OTHER HEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

25
25
13
8

15
21
24
25
19
9
3

7 185

5 496

(Dl

(Dl
(01
(01

(01
(0)
(D)

5 241

4 358
4 125

401
(Dl

68
453
831

1 590
479
56
(Dl
46

(Dl

(Dl

(Dl
(Dl

6 876

4 849

1 942

2 246
1 069

224
296
132
48

365

1 795

2 686
956
129
(0)

35
161
165
202
140
44
(Dl

54

568
(Dl

(01

(Dl
(01

(Dl
(Dl

(01
(Dl

(Dl
(Dl

(Dl
65

100.0

(Dl

100.0
(Dl
(Dl

(Dl
(Dl
(Dl

95.4

100.0
94.7
9.2
(Dl
1.6

10.4
19.1
36.5
11.0
1.3
(Dl

1.1

(Dl

(Dl
(Dl
(Dl

140
160
180
200
220
240
260
280
300
320
340
400
420
440
500
520

100.0
47.6
10.0
13.2
5.9
2.1
16.3

37.0

100.0
35.6
4.8
(Dl
1.3
6.0
6,1
7.5
5.2
1.6
(Dl
2.0

11.7
(Dl

(Dl

(Dl
(01

(01
(Dl

(01
(Dl
(Dl
(01

(Dl
1.3

SHOE STORES (SIC 5661

OTHER APPAREL. ACCESSORY STORES
(SIC 564' 5691

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 571

140
160
180
200
220
240
260
280
300
320
340
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 5711

200
220
240
260
300
320
400
420
440
500
520

020
040
060

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE' RADIO-TV'
MUSIC STORES (SIC 572.5731

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING' DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS. . •

1

1

1

18
75
64
37

1

6
7

2

1

1

2
10
57

36
60
24

1

5
4
2

2
39

1

2
2

32

22 416

18 134

(Dl

(Dl
(Dl

765
357
026
477
(Dl
40
(Dl

(Dl

(Dl
(Dl

(Dl
(Dl
040

1
I

11 895

(Dl

(Dl

(Dl
(01

1 452
8 793

(Dl

(Dl
(Dl

13
(01

12
562

7 195

6 239

(01

3 905
233
(Dl

(Dl

(01
IDl

IDI
(Dl

(Dl
478

100.0

(Dl

(Dl
(Dl

4.2
29.5
49.8
8.1
(Dl
0.2
(Dl

(01

(Dl
(Dl

(Dl
(Dl

5.7

100.0

(Dl

(01

(Dl

(Dl
12.2
73.9
(Dl

(Dl

(01

0.1
(Dl

0.1
4.7

(XI

100.0

(Dl

62.6
3.7
(Dl
(Dl

(Dl
(Dl

(Dl
(Dl

(Dl

7.7

367



7G-64 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

060
100
120
280
400
500
520

020
040
060
080
100
120
280
400
500
520

020
040
050
080
100
400
520

020
040
100
120
180
220
240
260
280
300
320
480
500
520

Mobile SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" In front]

Kind of business and merchandise line

EATINGi DRINKING PLACES--CONT I NUED

PACKAGED ALCOHOLIC BEVERAGES
CISAR5-CIGARETTES-T0BACC0
COSnETICS-DRUGS-HEALTH NEEOS-CLEANERS
JEKELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES ISIC 5612)

TOTAL

REPTG SALES BY BROAD MOSE LINES •

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSmET ICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 5813)

TOTAL , . . . .

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS. ....
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRt-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL I

PROPRIETARY STORES (SIC 591 PART)

TOTAL

Estab-

lishments

(number)

OTHER RETAIL STORES (SIC 59 EX. 591

TOTAL

REPTG SALES BY BROAD HDSE LINES

020 GROCERIES-OTHER FOODS . . . .

040 MEALS-SNACKS
060 ALCOHOLIC DRINKS
080 PACKAGED ALCOHOLIC BEVERAGES.

16
175
33

1

47
4

1

1

Sales

($1,000)

6
46
54
5
8

1

21
29
70
78

1

1

1

5
28
3
2
1

35
32

228

131

49
305
(Z)

(D)

(D)
77

316

13 151

168
11 554

(0)

(D)
275
(Z)

(D)

(D)

77
294

2 593

12
475

2 000
(D)
30
(D)

22

9 779

(D)

358
729

7 850
(0)

(Dl

(D)

21
70
21
(Dl

(Dl
355
249

Percent

of sales

accounted

for by the

specified

merchandise

line

27 750

19 651

(Z)

(D)

(Dl

(Dl

0.3
1.9
(Zl

(Dl

(Dl
0.5
2.0

100.0

1.3
87.9
(Dl
(Dl
2.1
(Z)

(Dl

(Dl

0.6
2.2

100.0

0.5
18.3
77.1
(01
1.2
(Dl
0.8

100.0

(Dl

3.7
7.5
80.4
(Dl

(Dl
(D)
0.2
0.7
0.2
(D)

(Dl
3.5
2.5

100
120
140
150
180
200
220
240
250
280
300
320
340
400
420
460
480
500
520

Kind ol business and merchandise line

(XI

100.0

(Zl

(Dl
(Dl

(D)

020
080
100
150
180
300
320
400
500
520

OTHER RETAIL ST0RES--CONT I NUED

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ......
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL I

ANTIQUE STORES" SECONDHAND
STORES (SIC 5931

Estab-

lishments

(number)

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD HDSE LINES .

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM. GARDEN SUPPLY STORES-
INCLUDING FEED STORES (SIC 5961

JEWELRY STORES (SIC 5971

total'

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

B



RETAIL TRADE—Merchandise Line Sales East South Central-Ala. 7G-65

TABLE 3 Alabama—standard Metropolitan Statistical Areas: 1963-continued

Mobile SMSA



7G-66 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Montgomery SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Eslab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL

REPTS SALES BY BROAD HDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTHEAR . .

*OMEN'S-GIRLSi CLOTHINGi EXC. FOOTHEAR,
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. i HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

REPT6 SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
Ai.L OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HEATING, PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

HARDWARE STORES (SIC 5251)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS. . . . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
'hardware
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

135



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-67

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Montgomery SMSA

[includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

220

OCPARTMtNT STORES—CONTINUED

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.

220 iREPTG ADDL DETAIL FOR LINE 220. . .

220 'MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
221 ,

MAJOR HOUSEHOLD APPLIANCES . . . .

222 > RADIOS-TV'S-MUSICAL INSTRUMENTS. .

210 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 >REPTG ADDL DETAIL FOR LINE 2U0.
240
21

1

2U2 k FURNITURE-SLEEP EQUIPMENT.

260

280
300
320

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS

KITCHENWARE-HOME FURNISHINGS.

260 'REPTG ADDL DETAIL FOR LINE 260.
260 ^KITCHENKARE-HOME FURNISHINGS. .

261 I CHINA-GLASSWARE
262 > KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

320 PREPTG ADDL DETAIL FOR LINE 320.
320 [HARDWARE
321 » HARDWARE-TOOLS
322 t GARDENING EQUIPMENT-SUPPLIES .

310
I

LUMBER-BUILDING MATERIALS . . . .

340 {REPTG ADDL DETAIL FOR LINE 31tO. .

340 ILUMBER-BUILDING MATERIALS . . . .

348 ( PAINT-GLASS-WALLPAPER
356 f OTHER LuMBER-BuILDING MATERIALS.

400
420
440
500

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY .

ALL OTHER MERCHANDISE . . .

500 IREPTG ADDL DETAIL FOR LINE 500. . . .

500 lALL OTHER MERCHANDISE
501 i TOYS-GAMES-WHEEL GOODS
502 t BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

520 i NONMERCHANDISE RECEIPTS

020
040
120
140
160
180
200
220
240
260
280
300
320
500
520

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
040
060
080
100
120
140
160

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MISC. GENERAL MERCHANDISE STORES
(SIC 539)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

(Dl

(Dl

(Dl
(D)

1 284

19 874
1 284
431
906

774

22 658
774
368
479

366
517
(Dl

(Dl

(Dl

(01

(Dl

(Dl

(01
(D)

(Dl

(Dl

(Dl

(Dl

(Dl

23 435
(Dl
455
(01

2 151

(01

270
(01

448
(Dl
314
794
125
(01
(Dl

(Dl

(Dl

337
299
155

507
(01

(Dl
(Dl

(01

(Dl
44
(Dl

(01

100.0
(Dl

(01
(Dl

5.5

100.0
6.5
2.2
4.6

3.3

100.0
3.4
1.6
2.1

1.6
2.2
(Dl

100.0
(Dl
(Dl

(Dl

(01

100.0
(01
(01

(Dl

(Dl

(Dl
(Dl

(Dl

100,0
(Dl
1.9
(Dl

9.2

(Dl

4,0
(Dl

6.7
(01
4.7
11.9
1.9
(Dl

(Dl
(Dl

(Dl
5.0
19.4
2.3

100.0

11.9
(Dl
(Dl

(Dl
(01

(01
1.0
(01

180
200
220
240
260
280
300
320
340
380
400
420
460
480
500
520

020
040
060
080
100
120
140
160
180
200

' 220
240
260

I 300
320
340
400
420
460
480
500
520

MISC. GENERAL MERCHANDISE STORES— CON.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 ;
GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
240
260
300
320
340
400
420
460
480
500

500
500
508
516

REPTG ADDL DETAIL FOR LINE 020. . .

;grOCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

.REPTG ADDL DETAIL FOR LINE 500.
'ALL OTHER MERCHANDISE
PAPER' PAPER PRODUCTS
ALL OTHER MERCHANDISE

3
23
95
73

8
1

64
50

168

118

118

109
109
96
87
77
108

3
23
94
73
7
5

6
2

197



7G-68 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Montgomery SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
260
300
320
S^O
380
MOO
120
500
520

020
010
080
100
300
320
380
too

400
UOO
«01
1(02

403

420
420
421
423
424

460
480
500
520

520
520
527
528

GROCERY STORES, INCLUDING
DEUlCAItSSENS—CONTINUED

NONMERCHANDISE RECEIPTS

HEAT AND FISH ISEAFOODI MARKETS
ISIC 5421

FRUIT STORESi VEGETABLE MARKETS
(SIC 543)

CANDY > NUTi CONFECTIONERY
STORES (SIC 544)

OTHER FOOD STORES (SIC 545-549)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

AUTOMOTIVE DEALERS (SIC 55 EX. 554 1

TOTAL

REPTS SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL IN3TR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ....
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

SPORTING-RECREATION E(JUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....

I^EPTG
ADOL DETAIL FOR LINE 400.

AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

IrEPTG ADOL DETAIL FOR LINE 420
tires-batteries-accessories
f parts' installed in repair work. . . .

i parts, retail (over the counter] . . .

t automobile tires-batteries-accessories

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE

I
ALL OTHER MERCHANDISE . . . .

I NONMERCHANDISE RECEIPTS . . .

75

58

7
10
7
2

37
16
40
6

39

15
10
1

IS
1

1

1

136

131
131
130
12

116

95
95
42
14
91

748

ID)

720
63

318
51
(D)
(D>

246
027
35

689

13 214

65
32
(Dl

150
(D)
(Dl

(01
11 154

12 901
10 920
9 989

180
749

1 212

9 155
1 137

251
51

836

(D)

(D)

16
557

6 938
539
523
18

REPTG ADOL DETAIL FOR LINE 520 65
NONMERCHANDISE RECEIPTS 65
SERVICE LABOR 64
OTHER NONMERCHANDISE RECEIPTS 6

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure, (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.

IX)

100.0

100.0

1.6
0.1
0.7
0,1
ID)
10)

0.6
11.4
0.1
6.1

IX)

100.0

0.5
0.2
(D)
1.1
(D)

(D)

(0)

84.4

100.0
84.6
77.4
1.4
5.8

9.2

100.0
12.4
2.7
0.6
9.1

ID)

ID)

0.1
4.2

100.0
7.8
7.5
0.3

120
140
160
180
200
280
520

]
160

' 160
161

ji 153
164
165
168
172
173
174
175
176

APPAREL, ACCESSORY STORES (SIC 56)

TOTAL

120
140
160
180
200
280
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

140
160
180
200
520

MEN'S' BOYS' APPAREL STORES,
CUSTOM TAILORS (SIC 561. 567)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3' 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-0RAPERIE5-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES ISIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

140 MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADOL DETAIL FOR LINE 160
)llOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
,
CHILDREN'S-INFANTS' WEAR

' MILLINERY
' HOSIERY
' LINGERIE
I WOMEN'S SPORTSWEAR
' DRESSES
;
COATS-SUITS

. HANDBAGS
' FURS
'OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 ALL FOOTWEAR
200 I CURTAINS-DRAPERIES-DRY GOODS.
280 JEWELRY-OPTICAL GOODS . . . .

520 NONMERCHANDISE RECEIPTS . . .

WOMEN'S ACCESSORY' SPEC. STORES'
FURRIERS ISIC 563' 5681

TOTAL

REPTS SALES BY BROAD MDSE LINES

140 MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

04



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-69

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963 -Continued

Montgomery SMSA

[Includes only establishments with payroll. For explanation of tables, includtng lines identified by.^ ^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
180
280
520

ItO
ItO
142
143
144
145
146

160
160
161
163
164
165
168
172
173
174
175
176

WOMEN'S ACCESSORY, SPEC. STORES.
FURR1ERS--C0NIINUC0

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANOISE RECEIPTS

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

;rEPTG ADDL detail for line 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTS ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES.
COATS-SUITS.
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

180 ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS.
520 NONMERCHANOISE RECEIPTS . . .

160
180
520

040
200
220
240
260
500
520

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANOISE RECEIPTS

OTHER APPAREL' ACCESSORY STORES
(SIC 5641 5691

TOTAL

REPTG SALES BY BROAD MDSE LINES

FURNITURE' HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

11
11

5

4

10
10
10
10
9
7
2
5

11
2
6

23

18

3
18
9

2
15
43
31
17

412
<UI
(Dl

(01

113
085
136
(Dl

27
131
156
367
169
28
(Dl

49

297
(Dl
(01

2 i*69

2 192

(Dl
2 042

(01

1 117

(01

(Dl

637
400
068
(Dl

9
537

93.4
(Dl
(Dl

(Dl

(XI

100.0

33,0

12



7G-70 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Montgomery SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Itie

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

DRUG STORtSt PROPRIETARY STORES— CON.

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSmETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN 'b-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-ORy GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
AcL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES ISIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUblCAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES

I

BOOK. STATIONERY STORES (SIC 59«)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ^

CIGARS-CIGARETTES-TOBACCO
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

2
35
«2

1

22
19

6

m
31

19

10

(Dl
141
195
(Dl

(D)
IDI

(Dl
29
17

(D)

(0)

(Dl
IDI

IDI

183
me

IDI

(0)

(D)

«1
10
11

(Zl
(Zl

15
215
156
162
794
641
(D)

(Dl

(Dl

(Dl
586
654
393

716

(01

709

709

(Dl

(Dl
624
(Dl

(Dl
7.0

82.4
(Dl

(01

(Dl

(Dl
0.5
0.3
(Dl

(01

(Dl
(Dl

(Dl

2.9
2.3

100.0

(Dl

(Dl

(Dl

0.2
0,1
0.1
(Zl
(Zl

0.1
1.2
0.9
1.1

10.4
3.7
(Dl

(Dl

(Dl
IDI

3.4
15.4
2.3

(XI

100.0

(XI

100.0

(Dl

(Dl
88.0
IDI

040
080
140
160
180
300
500
520

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM. GARDEN SUPPLY STORES'
INCLUDING FEED STORES (SIC 5961

JEWELRY STORES ISIC 5971

TOTAL

REPTG SALES BY BROAD MDSE LINES

200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FURNISHINGS
280 JEWELRY-OPTICAL GOODS

eptg aool detail for line 280
Ijewelry-optical goods
watches-clocks
silverware
jewelry set with precious stones . . .

solid gold jewelry
all other jewelry items. incl. costume
optical goods

300 SPORTING-RECREATION EQUIPMENT
500

I
ALL OTHER MERCHANDISE ....

520 iNONMERCHANDISE RECEIPTS . . .

520
520
529

(»EPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . ,

WATCH. CLOCK' JEWELRY REPAIRS.

220
340
480
520

020
040
100
120
200
220
300
500
520

FUEL. ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

OTHER STORES ISIC 5991

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
HAJOR APPu. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREAilON EQUIPMENT ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

^Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

Nonslore retailers, part of SIC maior group 53, are shown separately in this table.

(NA) Not available.

NONSTORE RETAILERS* ISIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

(X) Not applicable. (Z) Less than 0.05*.

13

10

10
1

(NA)
11

1

3
3

29
5

16

13

13
13
13
6

13
5

12
5

2

2
12

(Dl



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G~71

TABLE 3 Alabama—standard Metropolitan Statistical Areas: 1963
Tuscaloosa SMSA

[Includes oniy establishments with payroll. For explanation of tables, including lines identified by ^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

RETAIL TRADEt TOTAL

REPTG SALES BY BROAD MDSE LINES

020
010
060
080
100
120
lUO
160
180
200
220
210
260
280
300
320
310
380
UOO
420
U«0
1160

ueo
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-ORUes-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING? EXCt I^OOTWEAR . .

WOMEN'S-GIRLS' CLOTHING- EXC. FOOT«EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTRi . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENKARE-HOKE FURNISHINGS
JEWELRY-OPTICAL GOODS

I

SPORTING-RECREATION EQUIPMENT
j
HARDWARE

1 LUMBER-BUILDING MATERIALS
I AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHEk merchandise
NONMERCHANDISE RECEIPTS

LUMBERi BLDG. MATLS.i HARDWAREi
FARM EQUIP. DEALERS ISIC 521

120
220
260
280
300
320

320
320
322
323
321

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

TOTAL

REPTG SALES BY BROAD MDSE LINES

HEAT I NGi PLUMBING. PAINT.
ELECTRICAL STORES ISIC 522-52«l

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMET ICS-ORUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KirCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

iREPTG ADDL DETAIL FOR LINE 320.
'HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

3U0 I LUMBER-BUILDING MATERIALS

310 (REPTG ADDL DETAIL FOR LINE 3"tO.

340 'LUMBER-BUILDING MATERIALS . . .

3U8
356

420
500
520

PAINT-GLASS-WALLPAPER.
OTHER LUMBER-BUILDING MATERIALS.

TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

90
85
12
17

115
88
33
44
32
33
50
34

25
23
15
20
90
85
3

9
5

100
170

99 979

80 368

18 354
4 618

364
2 702
1 563
4 377
2 429
4 786
1 861
2 079
2 752
2 819
1 050

783
590
773

1 464
11 975
4 741
3 400

(D)
ID)
426

2 366
3 679

(XI

100.0

22.8
5.7
0.5
3.4
1.9
5.4
3.0
6.0
2.3
2.6
3.4
3.5
1.3
1.0
0.7
1.0
1.8

14,9
5.9
4,2
(Dl

(D)
0.5
2.9
4.6

020
040
100
120
140
160
180
200

! 220
240
260
280

I
300

I 340
1 400
420

I

440
460

jl
500

,i 520

(0)



7G-72 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-Continued

Tuscaloosa SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by ttie

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

260
320
400
420
460
500
520

FOOD STORES—CONTINUED

KITCHENWARE-HOME FURNISHINGS. .

HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . .

HAY-GRAIN-FEED-FAKH SUPPLIES. .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ....

GROCERY STORESt INCLUDING
DELICATESSENS (SIC 541)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 5421

FRUIT STORES! VEGETABLE MARKETS
(SIC 543)

CANDYi NUTi CONFECTIONERY
STORES (SIC 5441

OTHER FOOD STORES (SIC 545-549)

TOTAL

220
260
300
320
340
380
400
420
500
520

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

2
6
1

5

40
23

88

57

1

20
7
22
6

23

(D)
(D)
162
(D)

19
688
622

24 407

(D)

300
39

251
65

(Dl

(Dl
(D)

643
91
240

(D)
(D)
0.7
(D)

0.1
3.2
2.9

(X)

100.0

(X)

100.0

1.8
0.2
l.S
0.4
(D)

(D)
(D)

15.9
0.5
7.5

GASOLINE SERVICE STATIONS
(SIC 55 PART 554)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION E(JUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADOL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 I TIRES-BATTERIES-ACCESSORIES

420 WEPTG ADDL DETAIL FOR LINE 420
420 fTIRES-BATTERIES-ACCESSORIES
421 C PARTS' INSTALLED IN REPAIR WORK. . . .

423 I PARTS. RETAIL (OVER THE COUNTER) . . .

424 t AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

520 [REPTG ADDL DETAIL FOR Lir^E 520.
520 [NONMERCHANDISE RECEIPTS . . . .

527 ( SERVICE LABOR
528 t OTHER NONMERCHANDISE RECEIPTS.

120
140
160
180
200
220
240
280
300
520

APPARELi ACCESSORY STORES (SIC 561

TOTAL

120
140
180
520

REPTG SALES BY BROAD MDSE LINES • .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561' 567)

TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

73
73
73

54
54
23

6
43

41

41
41

3
13
23
15
4
2
2
5
1

15

7 145

5 319

45
(D)
66
(01

(01

(D)

(D)

(D)
4 488

5 199
4 419
4 082

449

4 226
420
90
27

305

13
209

3 652
196
(Dl

(D)

6 488

(Dl

1 322
3 261
1 446

(Dl
(01

ID)
25
(D)
213

1 571

1 147

(Dl

1 057
60
(0)

(X)

100.0

0.8
(01
1.2
(D)
(Dl

(Dl

(D)

(01
84.4

100.0
85.0
78.5
0.8
5.8

8.4

100.0
9.9
2.1
0.6
7.2

0.2
3.9

100.0
5.4
(D)

(D)

100.0

(0)

20.4
50.3
22.3
(D)

(D)

(D)
0.4
(D)
3.3

(X)

100.0

(D)

92.2
5.2
(Dl

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-73

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Tuscaloosa SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ fc.. see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

•OMEN'S CLOTHINSi SPECIALTY
STORES I SIC 562-31 5681

REPTG S4LES BY BR04D MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINSi EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHINGi EXC. FOOTHEAR.
ALL FOOTI«EAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

JEWELRY-OPTICAw GOODS
NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 565)

TOTAL

SHOE STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTI«EAR . .

mOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTI«EAR
NONMERCHANDISE RECEIPTS

OTHER APPAREL' ACCESSORY STORES
(SIC 564i 569)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

REPTG SALES BY 8R0AD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENJARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

2



7G-74 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Alabama—Standard Metropolitan Statistical Areas: 1963-continued

Tuscaloosa SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^ ^^M., see "Description of the Tables" in front]

Kind of business and mercfiandise line
Estab-

isfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

PFiOPRIETARY STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

ANTIQUE STORES. SECONDHAND
STORES ISIC 593)

BOOK. STATIONERY STORES (SIC 594

1

total'

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 596)

TOTAL

REPTG SALES BY BROAD MDSE LINES

JEWELRY STORES (SIC 597)

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALCOHOLIC DRINKS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

69

37

5
3
1

6
5
1

1

1

7
1

3
6
3
1

1

1

2
5

12
It

264

(D)

7 759

5 406

80
92
(D)

(D)
(D)

(D)

(D)
(D)

262
(D)
60

661
75
(D)

(D)

(D)
(0)

426
632
18S

2 831

ID)

521

(D)

(D)
(D)

(D)

(X)

100.0

(X)

100.0

1.5
1.7
(D)

(D)
(D)

(D)

(D)
ID)

4.8
(D)
1.1

12.2
1.4
(D)

(D)

(D)

(D)

7.9
11.7
3.5

(X)

100.0

(X)

100.0

(D)
(D)

ID)

JEWtLRY STORLS— CONTINUED

280

280
280
281
282
283
284
285
286

500
520

JEWELRY-OPTICAL GOODS

:rEPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

520 (REPTG ADDL DETAIL FOR LINE 520.
520 {NONMERCHANDISE RECEIPTS . . . .

529 I WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER STORES (SIC 599)

TOTAL

NONSTORE RETAILERS* (SIC 53 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

(na)
5

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available.

'Nonstoie retailers, part of SIC major group 53. are shown separately in this table.

'Merchandise line (ietail withheld due to insufficient reporting.

(X) Not applicable. (Z) Less than 0.05*.

661

795
563
108
86

247
(D)

ID)

(D)

(D)

81

795
Cna)

50

536

(D)

635

129



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-75

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^.^.^.^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

listimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES

groceries-other foods
meals-snacks .

alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothing! exc. footwear . .

women 's-girls' clothingi exc. footwear.
all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equipmenti machinery
hay-grain-feed-farm supplies
household fuels- ice
all other merchandise
nonmerchandise receipts

LUMBERi BLDG. MAILS.. HARDWAREi
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

WOMEN'S-GIRLS' CLOTHINGi EaC. FOOTWEAR,
all footwear
curtains-draperies-dry goods
Major appl.-radio-tv-musical instr. . ,

furniture-sleep eouip. -floor coverings,
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equipment. machinery
hay-grain-feed-farm supplies
household fuels-ice
all other merchandise
nonmerchandise receipts

LUMBER YARDS
(SIC 521 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,

REPTG ADDL DETAIL FOR LINE 2«0
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
FLOOR COVERINGS

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

9 270



7G-76 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified hy^^M.^.^.^, see "Description of the Tables" in front]

Kinij of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Ime

210
260
320
3«0

340
3«0
356
357
356
359
361

420
520

020
040
100
160
220
260
300
320
340
380
400
420
440
460
4S0
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460

PAlNTt GLASSt WALLPAPER STORES— CON.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS .

REPTG ADDL DETAIL FOR LINE 340. . . . .

LUMBER-BuILDING MATERIALS .

OTHER LUMBER-BUILDING MATERIALS. . .

PAINT-VARNISH. ETC
PAINT SUNDRIES
*ALLPAPER-OTHER *ALL COVERINGS ...
GLASS

TIRES-BATTERIES-ACCESSORIES
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES I SIC 5241

TOTAL

HARDWARE STORES (SIC 52511

TOTAL

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

reptg sales by broad mdse lines . .

groceries-other foods
meals-snacks
cigars-cigarettes-tobacco
women's-girls' clothingi exc. footwear,
major appl. -radio-tv-musical instr. . .

kitchenware-home furnishings
spokting-reckeation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
TIRES-BATTERIES-ACCESSURIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARj-CIGAP.EITES-TOBACCO
COSMETICS-DRoGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGt EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPEKIES-DRY GuODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FJELS-ICE

1

3
1

30

30
30

I

19 1

24 I

25 !

17
a

1

19

1

1

3

1

6
3
5

10
3

23
19
33
108

9
4

7
59

340
50

1

200
316
375
367
330
392
139
156
263
193
169
289
85
6

121
54
30

124

(Dl
7

(Dl
2 314

2 411
2 314

(D)
ID)
65
62

450

(Dl
85

(Dl

(Dl

(Zl

(01
164
(Dl
(Dl

(D)
47
(D)
74

(01

23 066
(Dl

(Dl
202
940

10 349
605
(01

(Zl

933
2 560
9 590
16 133
4 798

11 271
4 934

(Dl
3 546

(Dl

1 276
3 983
3 533

(Zl

1 991
(Dl
471

1 776
(Dl

(Dl
0.3
(Dl

96.0

100.0
96.0
(0)
(Dl
2.7
2.6
18.7

(01

3.5

100.0

(01

(Dl
(Zl

(D)
0.6
(Dl

(Dl
(Dl

0.2
(Dl

0.3
(Dl

80.8
(01

(D)
0.7
3.3

100.0

11.0
0.6
(D)

(Zl

1.0
2.7
10.2
17.2
5.1
12.0
5.2
(Dl

3.8
(Dl

1.4
4.2
3.8
(Zl

2.1
(Dl
0.5
1.9
(Dl

GENERAL MERCHANDISE GROUP
STORES—CONT INUEO

500 I ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

DEPARTMENT STORES (SIC 5311

TOTAL

020
040
060
080
100
120
140

140
140
141
142

160

160
160
161
162 1

163
164

I

165
166
167
168
169
171 '

ISO
200

200
200
201
202
203

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS i

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILORENIS-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

REPTG ADDL DETAIL FOR LINE 200
CURTAINS-DRAPERIES-DRY GOODS
PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

262
189

5 300
4 498

116



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-77

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

220

220
220
221
222 '

223 '

21(0

240
2«0
2U1
242

260

260
260
261
262
263

280
300
320

320
320
321
322

3«0

3«0
340
348
356

380
400
420
440
460
480
500

500
500
501
502
503

GENERAL MERCHANDISE STORES—CONTINUED

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

REPTG ADOL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EuUIPMENT

KITCHENHARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260
KITCHENWARE-HOME FURNISHINGS
CHINA-GLASSWARE
KITCHEN*ARE-HOUSE*ARES
OTHER KITCHEN*ARE-HOME FURNISHINGS . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
HARDWARE-TOOLS .

GARDENING EQUIPMENT-SUPPLIES

LUMBER-BUILDING MATERIALS

REPTG ADOL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

AUTOMOBILES-TRUCKS. . . . ^

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODb
BOOKS-sTATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

total'

SEWING. NEEDLEWORK STORES
(SIC 539 PARTI

51
51
26
46
4

56
69
153

65
65
54
44

41
22

5
117
43
25
120
17
97

34
34
26
15
9

1 629

6 076
1 106

821
(Dl

IDI

1 436

9 519
571
179
379

712

11 159
357
(01

222
IDI

151
427

1 706

11 341
959
671
291

2 683

9 571
891
264
529

8 531
387
163
73
148

1 093

FOOD STORES (SIC 541

TOTAL ,

REPTS SALES BY BROAD MDSE LINES . .

020 GROCERIES-OTHER FOODS .

040 MEALS-SNACKS
060 ALCOHOLIC DRINKS
080 PACKAGED ALCOHOLIC BEVERAGES <

100 CIGARS-CIGARETTES-TOBACCO .

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

140 MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . ,

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
180 ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS
220 MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

477



7G-78 East South Centra!-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963 -Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by llie

specified

tr^rchandise

line

Kind of business and merctiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FRUIT STORESi VEGETABLE MARKETS
(SIC 5131

020

020
020
021
022
023
02«

0«0
060
100
120
300
«00
«80
500

500
500
508

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE IFRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATIOIJ EQUIPMENT ....
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER I PAPER PRODUCTS

NONMERCHANDISE RECEIPTS

CANDY I NUTi CONFECTIONERY
STORES (SIC suit)

020
0«0
520

020

020
020
023
02«

OtO
520

DAIRY PRODUCTS STORES (SIC 5«5

)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

RETAIL BAKERIES (SIC 516)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEA^S-SNACKS
NONMERCHANDISE RECEIPTS

RETAIL BAKERIES. MANUFACTURING
(SIC 5U62)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
NONMERCHANDISE RECEIPTS .......

RETAIL BAKERIES! NONMANUFACTURI NG
(SIC 5«63)

528
335
(D)
1511

(Dl
(D)

(D)



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-79

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

420

1120

420
421
422
423
424

440
500
520

520
520
527
528

DOMESTIC CAR 0EALERS--C0NT INUED

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK, . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER] . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EOUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

AUTOMOBILES-TRUCKS

380
380
381
383
385
386
387

400
400
403

420

420
420
421
422
423
424

520

520
520
527
528

,
REPTG ADDL DETAIL FOR LINE 380, .

AUTOMOBI.ES-TRUCKS
NEW PASSENGER CARS. RETAIL ,

NEW COMMERCIAL VEHICLES. RETAIL,
USED PASSENGER CARS. RETAIL. , ,

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES , . • ,

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. , , ,

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTER! . , ,

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

380
380
381
382
385
386
387

400
400
401

REPTG ADDL DETAIL FOR LINE 380,
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . .

NEW PASSENGER CARS. WHOLESALE,
USED PASSENGER CARS. RETAIL, ,

USED PASSENGER CARS. WHOLESALE
USED COMMERCIAL VEHICLES , , ,

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400,
AUTO FUELS-LUBRICANTS

; GASOLINE

230

221
221
216
193
191
135

8
13

222

216
216
213
78

15 690

172 705
15 033
8 557
3 287
1 940
1 089

(D!
(Dl

10 461

158 090
10 131
8 970
1 162

4 155

4 086

3 363

4 086
3 363
2 187

234
784
(0!

(Dl

(D!

(Dl
(D!

(0!

347

4 086
347
237
48
41
36

(Dl

(0!

(Dl

(Ql

(Dl

9 132

6 845

5 867

6 845
5 867
3 834

(Dl

(D!

(Dl

(Dl

(D)

(01

(Dl

(01

8,7

100,0
8,7
5,0
1,9
1.1
0.6

(01
(Dl

5.

8

100,0
6.0
5,3
0,7

(X!

100.0

82.3

100.0
82.3
53,5
5,7
19,2
(0!

(Dl

(01

100,0
(Dl

(01

8.5

100.0
8,5
5,8
1,2
1,0
0,9

ID!

100,0
(D!

(01

(Dl

(X)

100,0

85,7

100,0
85,7
56,0
(D!
(0!

(0!

(0!

(D!

100,0
(0!

(Dl

DOMESTIC AND IMPORTED CAR
DEALERS—CONTINUED

420

420

TIRES-BATTERIES-ACCESSORIES

-_. REPTG ADDL DETAIL FOR LINE 420
420 ; TIRES-BATTERIES-ACCESSORIES
421 I PARTS. INSTALLED IN REPAIR WORK, , , ,

422 ' PARTS. WHOLESALE (TO OTHER BUSINESSES!
423 ' PARTS. RETAIL (OVER THE COUNTERI , , ,

424 , AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

520 , NONMERCHANDISE RECEIPTS

520
520
527
528

020
040
100
140
180
300
380

380
380
381
383
385
386
387
388

REPTG ADDL DETAIL FOR LINE 520,
NONMERCHANDISE RECEIPTS , , , ,

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS,

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552!

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT , , ,

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380, ,

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL , , ,

NEW COMMERCIAL VEHICLES. RETAIL,
USED PASSENGER CARS. RETAIL, , ,

USED PASSENGER CARS. WHOLESALE ,

USED COMMERCIAL VEHICLES , , , ,

ALL OTHER POWERED ROAD VEHICLES,

400 AUTO FUELS-LUBRICANTS

400
400
401
403

REPTG ADDL DETAIL FOR LINE 400,
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS ,

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
422
423
424

440
500
520

520
520
527
526

.REPTG ADDL DETAIL FOR LINE 420
'TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK, , , ,

PARTS. WHOLESALE (TO OTHER BUSINESSES!
PARTS. RETAIL (OVER THE COUNTERI . , ,

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE , ,

NONMERCHANDISE RECEIPTS ,

REPTG ADDL DETAIL FOR LINE 520,
^NONMERCHANDISE RECEIPTS , , , ,

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS,

020
040
100
120
220
260
280

i

300
I

320 I

340 I

380 I

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL, -RADIO-TV-MUSICAL INSTR, ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT , . , ,

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

165

112

100
100

3
5

99
46
9
2

6 845



7G-80 East South Central—Ala. RETAIL TRADE—Merchandise Line Sales

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments witti payroll. For explanation of tables, including tines identified by-^^-^-^^^, see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

too
noo
toi
«03

420

420
tt20

426
427
428
429
431
432
433
434
435
435

440
480
500
520

520
520
524
525
526

040
120
200
220
240
260
280
300
320
340
380
400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
435
436

440
500
520

520
520
524
525
525

tirei battery. accessory
dealers—continued

auto fuels-lubricants

reptg addl detail for line 400
Auto FuEls-Lubm cants
gasoline
motor oil-greases-other oils

tires-batteries-accessories .

reptg addl detail for line 420. . . . ,

TIRES-BATTERIES-ACCESSORIES '

AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . ,

NE* AUTO TIRES-TUBES SOLD TO DEALERS ,

NEW TRUCK-BUS TIRES SOLO TO USE!-;S. . ,

NEW TRUCK-BUS TIRES SOLO TO DEALERS. ,

RETREAD AUTO TIRES SOLD TO USERS . . ,

RETREAD AUTO TIRES SOLD TO DEALERS . ,

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS.c
STORAGE BATTERIES

FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. ...
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS!
KITCHEnWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS '

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400. . . . ,

AUTO FUELS-LUBKICANTS
GASOLINE ,

MOTOR OIL-GREASES-OTHER OILS . . . . .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420. ...
TIREi-BATTEHIEi-ACCESSOKIES
AUTOMOBILE ACCESSORIES ....-..
NEW AUTO TIRES-TUBES SOLD TO USERS .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. .

NEW TRUCK-BUS TIRES SOLD TO DEALERS.
RETREAD AUTO TIRES SOLD TO USERS . .

RETREAD AUTO TIRES SOLD TO DEALERS .

RETREAD TRUCK-BUS TIRES SOLD TO USERS
RETREAD TRUCK-BUS TIRES SOLD TO DLRS.
STORAGE BATTERIES

FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND »(HEEL SEtWICEs
TIRE SER.ICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

40
40
21
24
34

124

83

1

1

2
81
20
72
24
74
74
34
1

19

15
15
2
14

750

3 034
359
320
30

9 927

8 745
5 431
1 254
1 900

393
1 027

244
739
155
421
73

204

ID)

(Dl

213
981

7 184
562
172
89

295

14 313

11 235

(D)

ID)

ID)
3 435

42
586
(0)
853
823
159
(D)

186

(Dl

(Dl

(Dl

(D)

3 617

10 033
3 284

710
1 346

285
325
(D)

(D)
(01
52
(D)
305

(Dl

656
658

6 388
540
73
24

434

5.7

100.0
11.8
10.5
1.0

74.3

100.0
73.5
14.3
21.7
4.5
11.7
2.S
8.5
1.8
4.8
0.8
2.3

(D)

(D)

1.6
7.3

100.0
7.8
2.4
1.2
4.1

100.0

ID)
(Dl

(D)
30.6
0.4
5.2
ID)

7.5
7.3
1.4
ID)
1.7

100.0
ID)

(D)
10)

32.2

100.0
32.7
7.1
13.4
2.9
3.2
ID)
(D)
(01

0.5
ID]

3.0

ID)

5.8
5.9

100.0
8.5

100
300
380
400
500
520

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION EQUIPMENT . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PART)

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

380
500

500
500
504

AUTOMOBILES-TRUCKS. .

ALL OTHER MERCHANDISE

I REPTG ADDL DETAIL FOR LINE 500, .

'ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS.

520 , NONMERCHANDISE RECEIPTS . . . .

520 [REPTG ADDL DETAIL FOR LINE 520.
520 t NONMERCHANDISE RECEIPTS . . . .

532 ( OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
200
220
260
280
300
320
340
380
400

400
400
401
402
403

420

420
420
421
423
424

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

k REPTG ADDL DETAIL FOR LINE 420

f TIRES-BATTERIES-ACCESSORIES
[ PARTS. INSTALLED IN REPAIR WORK. . . .

I
PARTS. RETAIL (OVER THE COUNTER) . . .

[ AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

2



RETAIL TRADE—Merchandise Line Sales East South Central-Ala. 7G-81

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

U60
1480

500
520

520
520
527
528

020
OUO
100
120
140
160
180
200
220
210
260
280
300
320
3«0
400
500
520

120
140
160
180
200
280
300
320
340
500
520

120
140

140
140
142
143
144
145
146

160
160
161
164
165
168
172
173
174
176

GASOLINE SERVICE STAT10NS--CONT INUED

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . . , ,

APPARELi ACCESSORY STORES ISIC 561

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHIHGi EXC . FOOT*EAR • .

IIOMEN'3-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOT*EAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENKARE-HOME FURNISHINGS
JEKELiXY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HEN'S' BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 5671

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'5-GIRL;' CL0THING> EXC. FOOTWEAR.
ALL FOOTAEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBEK-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561

1

REPTG SALES BY BROAD MDSE LINES .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OoTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

.REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

<5

19
39

359

344
344
333
35

1

17
343
464
358
158

3
6

32
45
24

1
I

(Zl
46

(01
1 826

26 097
1 709

(Dl

ID)

70 146

53 808

(01

(D)

(Dl
54

13 588
26 109
10 880
1 409

(Zl

(Dl
(01

97
105
27
(D)

(01

351
ID)

(D)

2.8

100.0
6.5
101
101

180
200
280
300
320
340
500
520

(Dl



7G-82 East South Central—Ala. RETAIL TRADE—Merchandise Line Sales

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

iishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

WOMEN'S ACCESSORY, SPEC. STORES,
FURRIERS—CONTINUED

MEN'5-BOYS' CLOTHING, EXC, FOOTWEAR . .

WOMEN' S-GIRLS' CLOTHING, EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PARTI

TOTAL

CORSET, LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

180
200
2«0
260
2B0
300
320
3'tO

500
520

APPAREL. ACCESSORY! OTHER SPEC.
STORES (SIC 563 PART)

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING, EXC. FOOTSEA' .

REPTG ADDL DETAIL FOR LINE
MEN'S-BOYS' CLOTHING, EXC.
BOYS' CLOTHING '

MEN'S TAILORED OUTERWEAR ,

OTHER MEN'S OUTERWEAR. . ,

MEN'S HATS •

OTHER MEN'S CLOTHING . . ,

140. . .

FOOTWEAR

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS ,

OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.. '

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
S.^O.^.TING-RECSEATION EOUIPMEN'i'
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURRIERS, FUR SHOPS (SIC 568)

TOTAL

16
16

13
15
15
It

10
11

2

11

5
3
2
2
1

1

2
1

2

59
981
(D)

(D)

(D)
(D)

(D)

(D)

(Dl
(Dl

ID)
(D)

1 579

1 172

(D)

69

10)

10)
(01

(D)
(D)

(D)
(Dl

927

642
737
(0)

(0)
36
89

212
122
38
31

(0)

(D)

(D)
(D)

(D)

(D)

(Dl

(Dl

(D)

(0)

S.6
ao.o
(Dl

(D)

(Dl

(Dl
(Dl

(Dl

(01

(Dl
(D)

(D)

(X)

100.0

(D)

5.9

100.0
(0)
(D)

(D)
(D)

(Dl
(Dl

79.1

100,0
87.5
(D)

(0)
4.3
10.6
25.2
14.5
4.5
3.7
ID)

13.8

(01

(0)

(D)
(Dl
(D)

ID)

(Dl
(Dl

(Dl
(01

(X)

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS.
100
120
140

140
140
142
143
144
145
146

160
150
161
153
154
155
158
172
173
174
175
176

180

\
200
220

,
240

]|
280
300
320
340
400
500
520

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR .....
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS , . . .

FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

140
160
180
200
250
280
300
500
520

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES . •

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . i

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR(
ALL FOOTWEAR '

CURTAINS-DRAPERIES-DRY GOODS i

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE (

NONMERCHANDISE RECEIPTS .

MEN'S SHOE STORES (SIC 566 PART)

TOTAL I

REPTG SALES BY BROAD MDSE LINES .

WOMEN'S SHOE STORES (SIC 566 PART)

TOTAL

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 556 PART)

Standard Notes:

TOTAL

Represents zero. (D) Withheld to avoid disclosure. (NA) Nol available. (X) Not applicable. (Z) Less than 0.05%.

2
1

1

10
226

143
143
129
103
130
82
130

145
145
108
48
98

131
132
137
112
72
4

92

195
138

3
4

23
16
18
3
1

1

15
60

12



RETAIL TRADE-Merchandise Line Sales East South Central—Ala. 7G-83

TABLE 4. Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments witti payroll. For explanation of tables, including lines identified by.* , see "Description of the Tables" m front]

Kind o! business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specilied

merchandise

line

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FAMILY SHOE STORES (SIC 566 PARTI

140
160
180

180
180
181
182
183

200
260
280
300
500
520

REPTG SALES BY BROAD HOSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLSi CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTilEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

0«0
120
lUO
160
180
200
220
210
260
280
300
320
3«0
120
U40
«60
480
500
520

120
140
160
180
200
220
240
260
280
300
320
340
420
460
500
520

CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

CHILDREN'S
STORES

INFANTS'
(SIC 564)

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 5691

FURNITURE' HOME FURNISHINGS'
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTGEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR- . .

FuRNITuRE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LuMBEft-BUILDING MATERIALS ,

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY ,

HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

492

1

1

2
2

2
78

400
308
224
17
37 I

21
'

22

2

30
239

2
2
2

71
193
266
144
14
27
9
17

20
101

(D)

242
4 029

3 476
3 226

976
1 555
690

(D)

(Dl

(D)
(D)

36
105

46 935

(0)

(D)

(D)

(Dl

(D)

566
16 548
23 889 1

2 604 I

128
(D) I

219 I

154
(D)

(D)

(D)
(D)

126
2 245

31 519

(D)

(D)

(Dl
(Dl

(01

5 872
22 544

951
123
(01

(Dl

(Dl

(0)
(D)

78
1 115

(Dl
5.4

89.9

100.0
92.8
28.1
44.7
19.9

(Dl

(Dl

(D)
(D)

0.8
2.4

100.0

(Dl
(Dl
(Dl
(Dl

(Dl

1.2
35.3
50.9
5.5
0.3
(01

0.5
0.3
(01

(Dl

(Dl
(Dl

0.3
4.8

(XI

100.0

(Dl

(Dl

(Dl

(Dl
(Dl

18.6
71.5
3.0
0.4
(01
(01
(0)

(D)
(D)
0.2
3.5

FURNITURE STORES (SIC 5712)

120
140
160
180
200
220
240

240
240
243
244
245
246
247

250
280
300
320
340
450
500
520

200
220
240
300
340
420
520

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGSi SOFT SURFACE
FLOOR COVERINGSi HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RA0I0-TV-MU5ICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
NONMERCHANDISE RECEIPTS

DRAPERY 1 CURTAIN 1 UPHOLSTERY
STORES (SIC 57141

CHINAi GLASSWAREi METALWARE
STORES (SIC 5715)

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

HOUSEHOLD APPLIANCE STORES (SIC 5721

REPTG SALES BY BROAD MDSE LINES

040 MEALS-SNACKS
200

I

CURTAINS-DRAPERIES-DRY GOODS. . .

220 ' MAJOR APPL. -RADIO-TV-MUSICAL INSTR

220
220
224
225
226
227

240

REPTG ADDL DETAIL FOR LINE 220. .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR
NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S
RECORDS-TAPES-MUSICAL INSTRUMENTS

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

357

254

2

2
2

63
192
254

233
233
213
226
105
135
28

142
14

25

241

181

144
144
143
40
89

37 778

30 005

(D)
(01

(Dl

(D)
271
(Dl

21 589

26 913
19 529
3 694

14 205
839
813
77

(0)

123
77
(Zl

58
(01
(Dl

951

(Dl
(Dl

8 501

8 752
i

6 584
\

5 226
1 021

(Dl

(Dl

1 287

(XI

100.0

(Dl
(01

(Dl

(Dl
0.9
(Dl

72.0

100.0
72.9
13.7
52.8
3.1
3.0
0.3

(01

0.4
0.3
(Zl
0.2
(01
(Dl

3.2

(Dl



7G-84 East South Central-Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including tines identified by.i , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOUSEHOLD APPLIANCE STORES—CONTINUED

KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHEnKARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LoMBER-BUILDING MATERIALS . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANOISE ;;ECEI=Tb . • .

RADIO. TELEVISION STORES (SIC 57321

total'

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
NONMERCHANOISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

EATING. DRINKING PLACES (SIC 58 1

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBaCCO
cosmet ics-drug5-health needs-cleaners
curtains-draperies-dry goods
jewelry-optical goods
sporting-recreation EQUIPMENV ....
auto fuels-lubricants
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

EATING PLACES ISIC 5812)

TOTAL

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS . . . .

MEALS-SI^ACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARj-CIGASElTES-TOBACCO . .

U
5

5

1

Z
10

118

680

84
672
65
14

234
13
1

1

15
2
14
72

1 540

5 662
1 518
I 131
388

(D)
(D)

192
(01

(0)

(D)

(D)

48
859

703
(D)
(Dl

41 123

28 089

(Dl

25 120
1 126

127
657
21
IDl

(D)

(Dl

257
(D)

(D)
(Dl

12.7

100.0
26.8
20.0
6.9

(Dl
(Dl

1.5
(D)

(D)

(D)

(Dl
0.4
6.6

IXI

100.0

(Dl
89.4
4.0
0.5
2.3
0.1
(D)

(01

ID)

0.9
(D>

(D)
(D)

38



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-85

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con.
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^.^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

120
120
121
122
123

110
160
180
200
220
260
260
300
320
310
500
520

020
!

040
060 I

080
!

100
120 I

110 i

160
180
200
220 1

210
260 ;

280 '

300 :

320
;

3"t0

380
«00
U20
U40
U60
180
500
520

040
140
160
180
200
220
240
260
280
300
320

DRUG STORES—CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

«OMEN'S-GIRLS' CLOTHINGi EXC. FOOT*EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE nECEIPTS

proprietary stores (sic 591 parti

total'

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

,v!EN'S-BOYS' CLOTHI'JGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTDEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS!
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FuELS-LUBRICAtJTb
ilRES-BATTERIES-ACCESSORIEb
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
N'ONMERCHANDISE XECEIPTS

LIOUOR STORES (SIC 592)

TOTAL

ANTIQUE STORES 1 SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
MENiS-BOYSi CLOTHINGi EXC. FOOTWEAR . ,

WOMENiS-GIRLSi CLOTHING. EXC. FOOTWEAR,
ALL FOOTtEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

306

293
293
274
293
240

2
2
4
2
7

26
94
8
8
1

152
104

IS
8
3

33
17
4
13
12
19
9

101
31
61
96
29
45
40
10
12
40
9

144
126
159
200

30 070

34 214
28 682
8 228

15 398
5 071

(D)

(01
(Zl

(0)
(Zl

112
(Dl
19

(01

(D)
1 157

(Dl

70 463

485
38
(Dl
(01

(01

(Z)
(01

72
41
(Dl
(Dl

534
(D)
(01

1 072
1 095

888
161
196

1 580
55

25 576
11 816
5 265
1 835

(Dl

41
57
13

(D)

166
355
22
(Dl
l&B
(01

84.0

100.0
83.8
24.0
45.0
14.8

(01
(Dl

(Zl

(0)
(2)

0.3
(Dl
0.1
(D)

!D)
3.2
ID)

(D)

1.3
1.8
0.4
(D)
5.4
11.5
0.7
(Dl
5.1
(D)

0.7
0.1
(01
ID)
(Dl

(Zl

(Dl
0.1
0.1
(Dl
(D)
0.8
(Dl
(Dl

1.5
1.6
1.3
0.2
0.3
2.2
0.1
36.4
16.8
7.5
2.6

340
380
400
420
460
500
520

040
100
140
160
180
220
260
280
300
400
500

ANTIQUE STORES, SECONDHAND
STORES—CONTINUED

LUMBER-BUILDING MATERIALS . . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . .

HAY-GRAIN-FEED-FARM SUPPLIES. . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

SECONDHAND STORES (SIC 5933)

TOTAL

BOOKi STATIONERY STORES (SIC 594)

TOTAL

BOOK STORES (SIC 5942)

TOTAL

STATIONERY STORES (SIC 5943)

TOTAL

020
100
120
140
180
220
240
260
300
320
340

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

SPORTING GOODS STORES (SIC 5952)

TOTAL

BICYCLE SHOPS (SIC 5953)

TOTAL

HAYi GRAIN' FEED STORES (SIC 5962

1

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS

1



7G-86 East South Central—Ala. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by*.,*.^.*.^^. see "Description of the Tables" in front]

"too

1120

u«0
460
500
520

020
060
100
110
160
180
220
240
260
300
320
340
400
420
440
460
480
500
520

220
240
260
280

280
260
281
282
283
284
285
286

Kind of business and merchandise line

HAY, GRAIN, TEED STORES—CONTINUED

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSuRIEs
FARM EOuIPHENTl MACHINERY
HAY-GRAIN-FEED-FARH S.PPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYSi CLOTHING, EXC. FOOTWEAR .

KOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR
ALL FOOT.iEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HCUSEH0,LO FUELS-ICE
ALL OlHE,=, MERCHANDISE
NONMERCHANDISE RECEIPTS

garden supply stores (sic 5969 parti

total'

JEWELRY STORES (SIC 597]

Estab

lishments

(number)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

fREPTG ADDL DETAIL FOR LINE 280. .

[JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES
SOLID GOLD JtWELRY
ALL OTHER JEWELRY ITEMS,
OPTICAL GOODS

INCL. COSTUME

300 i SPORTING-RECREATION EQUIPMENT
480 I HOUSEHOLD FUELS-'CE
500 ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE TiECEIPTb . . .

520
520
52'^

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH, CLOCK, JEWELRY REPAIRS.

FUELt ICE DEALERS (SIC 5981

TOTAL

Sales

($1,000)

18
1

35
85

80
80
79
66
77
38
67
6

3
1

11

79

70
(NA)

70

(D)
38
22

14 195
(D)
(Dl

12 687

(0)

(D)

(D)

(Dl

(Dl

(Dl

(D)

(Dl

(Dl

(Dl

705
68
(Dl
124
(Dl

11 224
(01

(Dl
124

Percent

of sales

accounted

for by the

specified

merchandise

line

7 580

5 977

362
(Dl
444

4 253

5 790
4 103

943
830

1 584
226
4S4
33

101

(Dl

161
735

5 478
(NA)
431

(Dl
0.3
0.1
95.3
(Dl
(Dl

(XI

100.0

(Dl

(Dl

(Dl

(Dl

(Dl
(01

(01

(Dl
(Dl
(Dl

5.6
0.5
(Dl
1.0
(01

88.5
(Dl

(Dl
1.0

(XI



RETAIL TRADE-Merchandise Line Sales East South Central-Ala. 7G-87

TABLE 4 Alabama—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll- For explanation of tables, including lines identified byj , see "Description of the Tables" in front]

Kind of business and merchandise line

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PARTI

HOBBY > TOYi GAME SHOPS
ISIC 5999 PART)

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS (SIC 5999 PART)

TOTAL

OTHER (SIC 5999 PARTI

TOTAL^

020
0"tO

060
100
120
1«0
160
ISO
200
220
2«0
260
280
300 i

320
310
1420

una
1(60

500
520

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS ,

PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHKJGi EXC. FOOTWEAR .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOlWEAR
ALL FOOT»EAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWEL.'.Y-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM E(3UIPMENT. MACHINERY
hay-grain-feed-fa!;m supplies
all other merchandise
nonmerchandise receipts

mail-order houses (sic 532)

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 531]

Estab

listimenis

(number)

Sales

($1,000)

170

(Dl

13 401

1 218
373
(D)

796
(D)
(D>

(D)

(D)

(0)
2 246
2 SS9

206
(0)

(D)
(Dl

(D>

(D)
(D)

(Dl

455
(Dl

Percent

of sales

accounted

tor by the

specified

merchandise

line

(XI

100.0

100.0

9.1
2.8
(D)

5.9
(D)

(D)
(D)

(D)
(D)

16.

B

21.6
1.5
(0)

(01
(D)

(D)
(Dl
(D)
(D)

3.4
(D)

Kind ol business and merchandise line

020
120
140
160
200
220
240
260
2S0
320
340
440
460
500
520

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT' MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab

lishments

(number)

Sales

($1,000)

PeicenI

of sales

accounted

for by the

specified

merchandise

line

839



7G-88 East South Central-Ky. RETAIL TRADE—Merchandise Line Sales

TABLE 2 Kentucky: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-ToBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EAC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTHEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTRi .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUEtS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-bNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. nACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

TOTAL

reptg sales by broad mdse lines . .

groceries-other foods
cosmetics-drugs-health needs-cleaners ,

curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.

reptg addl detail for line 2«0
furniture-sleep equip. -floor coverings,
floor coverings
furniture-sleep equipment

kitchenware-home furnishings
jewelrt-optical goods ,

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE ,

18 213



RETAIL TRADE—Merchandise Line Sales East South Central-Ky. 7G-89

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^.^.^^.^..^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kmd of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

ELECTRICAL SUPPLY STORES (SIC 52U

1

total'

HARDWARE STORES (SIC 5251)

reptg sales by broad mdse lines

020
100
120
140
160
180
200
220
240
260
280
300
320

320
320
322
323
324

sroceries-other foods
cigars-cigarettes-tobacco
cosmetics-orugs-health needs-cleaners .

MEN'S-BOYS' CLOTHINGi exc. footkear . .

*0HEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

340
!
LUMBER-BUILDING MATERIALS

340
340
348
356

380
400
420
440
460
480
500
520

020
100
120
220
240
260
300
320
340
380
400
420
440
460
480
500
520

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EOUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

020
040
060
060
100
120

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . c

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS!
KITCHEN*ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILEs-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-Se»ACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BE' ERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

381

254

6
12
5
3
15
17
90
62
176
55
152
254

227
227
192
195
217

196
196
195
51

3
7
12
16
32
19
79

685

364
124

3

5
171
429

25 812

41
(Dl
31
43
67
32
92

1 733
1 030
1 237

(D)
1 216

13 976

3 457

19 902
3 172
2 558

613

(D)

15
(0)

(0)
ID)

349
637
221

254



7G-90 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k., see "Description of the Tables" in front]

Kind of business and mecctiandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

mercfiandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STGRES--CONT 1 NUED

HARDWARE.

320
320
321
322

3"tO

310
3«0
348
356

too
420
««0
500

500
500
501
502
503

520

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HAkDWARE-TOOLS
SARDENING EQuIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTER I ES-ACCESSORiES
FARM EaUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020
040
080
100
120
140
160
160
200
220
240
260
280
300
320
340
400
420
460
500
520

GROCERIES-OTHER FOODS
MEALS-sNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURN.SHINGS
JEWELKY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FAHM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
ISIC 539 PARTI

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140

140
140
141
142

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE
MEN'S-BOYS' CLOTHING. EXC.
HEN'S CLOTHING
BOYS' CLOTHING

140. . .

FOOTWEAR

34
13

157
50

1

10
211
229
255
217
246
123
127
250
192
108
221
73
2
5

1

244
118

550

325

49
3
3

158
177
227

112
112
108
97

5 616

89 069
5 242

(01

(01

(Dl

IDI

(0)

101
IDI

ID)
5 453

(Dl
8 085

166 944
7 799
4 776
2 716

163

13 067

73 489

63 015

2 618
2 333

(D)

(01
3 272
4 850

15 534
2 307
6 878

(D)

903
4 642
1 123

420
2 954

(Dl

IDI

(Dl

(D)

11 353
1 894

74 340

54 197

9 904
341
(Zl

101
1 014
1 300
6 481

24 312
4 185
3 081
1 118

3.2

100.0
5.9
(Dl

(Dl

(D)

100.0
(Dl
(Dl

(Dl

IDI

3,1
(Dl

2.9
1.5
0.1

100.0

4.2
3.7
(Dl

(Dl
5.2
7.7

24.7
3.7
10.9
(01

1.4
7,4
1.8
0.7
4.7
(Dl

(Dl

(01

(Dl
18.0
3.0

100.0

18.3
0.6
(Zl

(01
1.9
2.4
12.0

100.0
17.2
12.7
4.6

GENERAL MERCHANDISE STORES—CONTINUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
162
163
154
165
155
157
158
159
171

180
200

200
200
201
202
203

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

;rEPTG ADDL DETAIL FOR LINE 200.
, CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220 kREPTfi ADDL DETAIL FOR LINE 220. . .

220 ^MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
221 f MAJOR HOUSEHOLD APPLIANCES . . . .

222 I RAOIOS-TV'S-MUSICAL INSTRUMENTS. .

223 I ALL OTHER APPLIANCES

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 IREPTG ADDL DETAIL FOR LINE 240
240 [FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 t FLOOR COVERINGS
242 I FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

260
260
261
252
253

280
300
320

320
320
321
322

;rEPTG ADDL DETAIL FOR LINE 250. . .

KITCHENWARE-HOME FURNISHINGS. . . .

' CHINA-GLASSWARE
' KITCHENWARE-H0U5EWARE5
', OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

;rEPTG ADDL DETAIL FOR LINE 320.
HARDWARE

I HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

1 340 LUMBER-BUILDING MATERIALS

340
340
348
355

380
400
420
440
460
480
500

500
500
501
502
503

520

fREPTG ADDL DETAIL FOR LINE 340. .

ILUMBER-BUILDING MATERIALS . . . .

( PAINT-GLASS-WALLPAPER
f OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

.REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

total'

102



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-91

TABLE 2. Kentucky: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by a . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

200
220
260
500
520

020
0«0
060
oeo
100
120
lUO
160
180
200
220
2U0
260
280
300
320
3«0
380
aoo
t20
1140

160
«eo
500
520

020

020
020
021
022
023
02"t

SEWINGi NEEDLEWORK STORES
(SIC 539 PARTI

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . ,

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. .

KITCHENKARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

FOOD STORES (SIC 5«

1

TOTAL ,

reptg sales by broad mdse lines . ,

groceries-other foods ,

meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners
men's-boys' clothingi exc. footwear .

homen's-girls' clothing? exc. footwear
all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. .

furniture-sleep equip. -floor coverings
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment ....
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equipmenti machinery
hay-gkain-feed-fabm supplies ,

household fuels-ice ,

all other merchandise ,

nonmerchandise receipts ,

GROCERY STORES! INCLUDING
DELICATESSENS (SIC 511)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

IGROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUlTS-VEGETABLEs)

.

FROZEN FOODS
ALL OTHER FOODS

OUO
060
080
100
120
mo
160
180
200
220
2»0
260 I

280
300
320
310
380

!

"too

420
««0
1)60 :

U80
500

500
500
508
516

MEALS-SNACKS
ALCOHOLIC DRiNKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER fRODUCTS
ALL OTHER MERCHANDISE

2 739

2 018

2 018
87
16

219
1 532
1 377

121
142
90
4S
23
23

200
31
42
175
39
4

161
18
4

117
26

1 239
420

2 414

1 806

1 806

1 652
1 652
1 551
1 453
1 373
1 621

75
16

219
1 515
1 371

120
140
89
47
23
22
199
31
41
174
38
4

158
17
3

116
25

232

223
223
208
279

I

608
(Dl
(Dl

(Dl
(Dl

661 051

584 788

489 002
661
(Zl

2 980
27 370
29 813

499
576
370
(Zl

(Zl

(Zl

1 318
(Zl

(Zl

1 955
(Zl

(Zl
1 868

(Zl

(Zl
1 412

(Zl
17 421
9 439

475 675

550 936
458 038
130 018
40 703
23 067

264 348

500
(Zl

2 980
27 315
29 797

(Dl
(Dl

(01
(Zl

(Zl

(21
(Dl

(Zl

(Zl

(Dl
(Zl
(Zl

1 824
(Zl

(01
(Dl

(Zl
17 397

497 401
17 348
14 025
3 381

(XI

100.0

98.4
(Dl
(Dl

(Dl

(Dl

(XI

100.0

83.6
0.1
(Zl
0.5
4.7
5.1
0.1
0.1
0.1
(Zl
(Zl

(Zl

0.2
(Zl

(Zl
0.3
(Zl
(Zl

0.3
(Zl

(Zl
0.2
(Zl

3.0
1.6

83.3

100.
83.1
23.6
7.4
4.2
48.0

0.1
(Zl

0.5
4.8
5.2
(Dl

(01

(01
(Zl
(Zl

(Zl

(01
(Zl
(Zl

(Dl
(Z)
(Zl

0.3
(Zl

to)
(Dl
(Zl
3.0

100.0
3.5
2.8
0.7

020

020
020
021
022
023
024

100
120
520

GROCERY STORES. INCLUDING
DELICATtSSENS--CONTINUED

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
;GR0CERIES-0THER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESI . . .

FROZEN FOODS
ALL OTHER FOODS .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

NONMERCHANDISE RECEIPTS

FISH (SEAFOODl MARKETS (SIC 542 PARTI

TOTAL'

FRUIT STORES. VEGETABLE MARKETS
(SIC 543)

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

REPTG ADDL DETAIL FOR LINE 020. .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRU ITS-VE6ETABLESI
FROZEN FOODS
ALL OTHER FOODS

100 CIGARS-CIGARETTES-TOBACCO . .

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

160 WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
500 ALL OTHER MERCHANDISE

500 JrEPTG ADDL DETAIL FOR LINE 500.
500 [ALL OTHER MERCHANDISE
508 [ PAPER. PAPER PRODUCTS

CANDY. NUT. CONFECTIONERY
STORES (SIC 544 1

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS020

020 {rEPTG ADDL DETAIL FOR LINE 020. . . .

020 .GROCERIES-OTHER FOODS
021 ' MEATS-FISH-POULTRY
023

;
FROZEN FOODS

024 y ALL OTHER FOODS

040
i

MEALS-SNACKS
100 CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

3 327

3 375
3 327
3 213

(01
40

(01

(01

(01
(01

2 501

2 509
2 475

22
320

2 134

(01
(01

(Dl

>5.2
(Dl
1.2
(01

(Dl

(Dl
(Dl

1 298



7G-92 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Itie

specified

merchandise

line

020
040
100
520

RETAIL BAKERIES (SIC 5116)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CISARS-CIGARETTES-TOBACCO
NONMERCHANOISE RECEIPTS

RETAIL BAKERIESi MANUFACTURING
(SIC 5462)

020

020
020
021
023
02U

0«0
100
520

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

'REPTG ADDL DETAIL FOR LINE 020.
^GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS

r ALL OTHER FOODS

MEALS-SNACKS. ......
C IGARS-C I GARETTES-TOBACCO
NONMERCHANOISE RECEIPTS .

020

020
020
021
02"t

OUO
100

RETAIL BAKERIES' NONMANUFACTURING
(SIC 54631

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

EGG AND POULTRY DEALERS
(SIC 549 PART)

020
040
100
120
140
leo
200
220
240
260
280

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER FOOD STORES (SIC 549 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES •

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING I EXC . FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENwARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

Ill

83

4
83

6 915

5 124

4 983
117

9
15

6 293

4 637

(0)

4 637
(0)
(D)

(D)

4 529

(D)

(D)

15

622

487

(0)

318
316
(0)

(D)

(Dl

(01

956

(Dl

355

(01

306



RETAIL TRADE—Merchandise Line Sales East South Central—Ky. 7G-93

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

ot sales

accounted

lor by the

specified

merchandise
|

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

hne

300
380

3B0
360
381
383
385
386
387
388

UOO

400
1400

103

420

U20
U20
U21
422
423
424

500
520

520
520
527
528

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL
NE* COMMERCIAL VEHICLESi RETAIL. . . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. • . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE ITO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER] . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

^REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

REPTG SALES BY BROAD MDSE LINES

380

380
380
381
382
383
385
386
387

400

400
400
401
403

420

420
420
421
422
423
424

500
520

520
520
527
528

AUTOMOBILES-TRUCKS.

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW PASSENGER CARS. WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

AUTO FUELS-LUBRICANTS

:rEPTG ADDL DETAIL FOR LINE 400.
lAUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASEE-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
'TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES]
PARTS. RETAIL (OVER THE COUNTER) • • •

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

11

11

11

28

22

22

21
21
21
2

3
20
8
2

13
13
7

19
19
19
15
12
6

1

21

20
20
20

15 752

15 682

1



7G-94 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,030)

Percent

of sales

accounted

for by Ihc

specified

merchandise

line

TIREt BATTERyi ACCESSORY
DEALERS--CONTINUED

Keo
500
520

520
520
52U
525
526

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

;
REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES ISIC 553 PART)

REPTS SALES BY BROAD MDSE LINES

120
180
200
220
210
260
280
300
320
3«0
«00

«00
«00
Wl
103

1(20

«20
420
t26
«27
428
1(29

431
432
433
434
435
436

440
450
460
500
520

520
520
524
525
526

'REPTG ADDL DETAIL FOR LINE 400.
,AuTO Fuels-lubricants
gasoline
motor oil-greases-other oils .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

TIRES-BATTERIES- ACCESSORIES

.REPTG ADDL DETAI
'TIRES-BATTERIES-
AUTOMOBILE ACCE
NEW AUTO TIRES-
NEW AUTO TIRES-
NEW TRUCK-BUS
NEW TRUCK-BUS T

RETREAD AUTO TI
RETREAD AUTO TI
RETREAD TRUCK-B'
RETREAD TRUCK-Bi
STORAGE BATTERI

L FOR LINE 420
ACCESSORIES
SSORIES
TUBES SOLD TO USERS . .

TUBES SOLD TO DEALERS .

IRES SOLD TO USERS. . .

IRES SOLD TO DEALERS. .

RES SOLD TO USERS . . .

RES SOLD TO DEALERS . .

US TIRES SOLD TO USERS.
US TIRES SOLO TO DLRS..
ES

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

520.REPTG ADDL DETAIL FOR LINE
NONMERCHANDISE RECEIPTS .

BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

020
040
100
140
IBO
240
300
340
380
400
420

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 559)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

ALL FOOTWEAR
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES

33
120

125

90

22
22
2

21

81
61
74
76
11

33
9

20
10

(D)

165
2 175

17 893
1 673

542
295
747

15 952

12 658

1



RETAIL TRADE—Merchandise Line Sales East South Central-Ky. 7G-95

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^. see "Description of the Tables" in front]

Kind of business aifd merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

OTHER AUTOMOTIVE DEALERS
ISIC 55<5 PART)

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
010
060
080
100
120
ItO
160
180
220
2«0
280
300
320
3«0
380
400

100
400
401
402
403

GROCZRIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

HOMEN'S-GIRLS' CLOTHINGi EXC. FOOTHEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

.REPTG ADDL DETAIL FOR LINE 400.
'AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORItS

420
420
421
423
424

440
460
480
500
520

520
520
527
528

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
460
500
520

'REPTG ADDL DETAIL FOR LINE 420
, TIRES-BATTERIES-ACCESSORIES
PARTS 1 INSTALLED IN REPAIR WORK. . . .

PARTS I RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

APPARELi ACCESSORY STORES (SIC 56>

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

266
133

2
2

316
7
2
1

4
1

1

1

13
8
1

21
1 856

1 756
1 756
1 753

190
1 560

1 455

1 368
1 368
705
209

1 235

5
5

47
81

1 075

I 022
1 022
977
160

174 142

833
1 102

(01

(Dl

(D)

(21

(D)
(Dl

(Zl

(D)

(Dl
(Dl

(Zl
(21
(Dl

305
147 707

166 632
142 249
130 837

3 175
8 247

15 446

131 425
14 653
3 986

845
9 808

101 288
6 196
5 274

928

1 351



7G-96 East South Central—Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ h.. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
140
160
180
200
2«0
260
280
300
320
310
500
520

120
1«0

ItO
ItO
112
1«3
1««
1«6

160
160
161
163
16«
165
168
172
173
174
175
176

IBO
200
240
260
280
300
320
340
500
520

120
140
160
180
200
240
260
260
300
320
340
500
520

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-3. 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

«OHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPtlENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

328

233

13
32

21
21
14
8
9
9

233

202
202
56
86
135
172
180
201
180
113
18
63

51
18
3
4

35
5
2

433



RETAIL TRADE-Merchandise Line Sales East South CentraJ-Ky. 7G-97

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by,d . see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
040
100
120
140

140
140
142
143
144
145
146

160
160
161
163
164
165
168
172
173
174
175
176

ISO
200
220
240
260
280
300
320
340
460
500
520

140
160
180
200
260
280
500
520

FAMILY CLOTHING STORES (SIC 5651

TOTAL

REPTG SALES BY BROAD MDSE LII^ES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEi«'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
other women's-girls' clothing-access.,

all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . ,

furniture-sleep equip. -floor coverings,
kitchenware-hohe furnishings
jewelky-optical goods
sporting-recreation equipment
hardware
lumber-building materials
hay-grain-feed-farm supplies
all other merchandise
nonmerchandise receipts

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES

160
180

180
180
181
182
183

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PART]

TOTAL

WOMEN'S SHOE STORES (SIC 556 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
I MEN'S AND BOYS' FOOTWEAR ....
' WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

372

272

2

2

7
16

272

161
161
143
HI
142
109
152

158
158
120
55
125
135
148
145
131
100

5
106

233
186

2

38
30
34
13
22
14
13
38
54

520
I

NONMERCHANDISE RECEIPTS . .

Standard Notes: - Represents zero.

51 633

41 489

(D)

(Dl

{Dl
46

14 995

24 742
9 231
1 895

136
119
320
785

24 497
9 881
1 096

(Dl

410
1 133
2 353
2 194
1 385

307
(Dl
829

500
044 I

(Dl
(01

(01

97
34
(D)

25
(01
136
397

285



7G-98 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Kentucky: 1963-Continued

[Includes only establishments witti payroll- For explanation of tables, including lines identified by.- , see "Description of ttie Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FURNITUREi HOME FURNISHINGS
ST0RS:5--C0NTINUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121
I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUilCAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,

REPTG ADDL DETAIL FOR LINE 21*0

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
FARM EuUIFMENT. MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES

200
220
210
260
310
520

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 571«)

TOTAL

reptg sales by broad mdse lines . ,

curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

Furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
lumber-building materials
nonmerchandise receipts

CHINA. GLASSWARE. HETALKARE
STORES (SIC 5715)

375



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-99

TABLE 2. Kentucky: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.- k. see "Description of tfie Tables" in front]

Kind of business anil merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

2Z0
260
500
520

220

220
220
231
232
233
234

260
500
520

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD I OS-TV ' S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

220

220
220
228
229
231
232
233
23a

520

020
010
060
080
100
120
140
160
200
220
260
280
300
320
380
400
420
480
500
520

020
040

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RAD I OS-TV 'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 58)

TOTAL

reptg sales by broad mdse lines . .

groceries-other foods
meals-snacks
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boysi clothingi exc. footwear . .

women 's-girls' clothingi exc. footwear.
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

kitchenware-home furnishings
jewelrt-optical goods
sporting-recreation equipment
hardware
automobiles-trucks
auto fuels-lubricants
TIREs-BATTERIES-ACCEsSORIEs
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS

23
23
16
17
16
10
8
13

2 575

1 657

175
1 657

5 946

5 170

5 117
(D)

ID)

36

827

(D)

827
807
(D)
65

704
10)

(01
(D)

(0)

4 800

4 343

(0)

028
995
417
781
146
339
182
134

(Dl

274



7G-100 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CATERERS (SIC 5312 PARTI

TOTAL

REPTS SALES BY BROAD MDSE LINES . ,

SROCERIES-OTHER FOODS
MEALS-SNACKS ,

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHiNGi EXC. FOOTWEAR,
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

KIlCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 5813)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDiNG MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO

538

78
365
538
102
170

515

182
272

2
96

478
615

5
17
3

13
13
13
6H

210
Ul
3«
11
1

1

3
1

1

1

309
115

6 91«

5 758

(D)

5 325
ID)

(0)
38
(D)

ID)
ID)

ID)

(D)

(D)
(D)

(D)
(D)

53

27 11(1

291
3 it5«

20 800
1 569

661
ID)

ID)

ID)

ID)
ID)

IZ)

336

101 055

1 451
5 137

(D)
3 951
7 515

74 647
(Z)

68
IZ)

IZ)

297
(0)

612
911
394
353
ID)

ID)

ID)

IZ)

ID)

(D)
ID)

4 606
860

728



RETAIL TRADE-Merchandise Line Sales East South CentraJ-Ky. 7G-101

TABLE 2. Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.d
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

LIQUOR STOI?ES--CONT I NUED

HAfiDWARE 1

AUTO FUELS-LUBRICANTS 5
HOUSEHOLD FuELS-ICE . . «

ALL OTHER MERCHANDISE 22
NONMERCHANDISE RECEIPTS 78

ANTIQUE STORES 1 SECONDHAND
STORES ISIC 5931

TOTAL

REPT6 SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

KEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

KOHEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SrOKTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
FARM EuUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 59321

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYSi CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SECONDHAND STORES ISIC 59331

TOTAL 296

REPTG SALES BY BROAD MDSE LINES . . 162

GROCERIES-OTHER FOODS
I 1

MEALS-SNACKS J 1

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS . ' 1

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . . 23
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR. ' 16
ALL FOOTWEAR ' 14
CuRTAINS-DRAPERIES-DRY GOODS 5
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . . 3«
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS. 36
KITCHENWARE-HOME FURNISHINGS • 22
JEWELRY-OPTICAL GOODS ' 16
SFORTING-RECREATION EQUIPMENT 14
HARDWARE 11
LUMBER-BUILDING MATERIALS i 2
AUTOMOBILES-TRUCKS ' 29
AUTO FUELS-LUBRICANTS 6
TIRES-BATTERIES-ACCESSORIES 58
FARM EQUIPMENT! MACHINERY

I 2
HAY-GRAIN-FEED-FARM SUPPLIES 1

HOUSEHOLD FUELS- ICE
I

2
ALL OTHER MERCHANDISE

!
16

NONMERCHANDISE RECEIPTS .1 34

ID)
57

IZI
124
451

330



7G-102 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

SPORTING GOODS STORESt BICYCLE
SHOPS (SIC 5951

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHINGt EXC. FOOT*EAR . •

*0MEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARn EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

REPTG ADDL DETAIL FOR LINE 300. . . .

SPORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODS. SALES TO INDIVIDUALS
ATHLETIC GOODS. SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT.
BICYCLES-LUGGAGE-SPORTING GOODS. . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . •

NONMERCHANDISE RECEIPTS . .

BICYCLE SHOPS (SIC 59531

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT
HARDWARE
FARM EQUIPMENT. MACHINERY . .

ALL OTHER MERCHANDISE ....

HAY. GRAIN. FEED STORES (SIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES

100
120
140
160

020 GROCERIES-OTHER FOODS
OHO MEALS-SNACKS

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

2
2
2
7
4
9
3
1

1

2
34

25
25
17
8
16
17
3

5 236

3 845

(Dl

(D)

(Dl
73
9

29
39
(Dl

(Dl

(D)
3 192

(D)

(D)

(D)

(01

(Dl

(1
302
50

3 471

(Dl

(Dl

(Dl

73
9

29
39
(Dl

(Dl

(Dl

2 862

2 770
2 310

683
550
354
396
(Dl
(Dl

185

(D)

(Dl

(Dl

(D)
(D)

(D)

50

374

330
(Dl

(Dl

(01

38 241

30 189

61
(Dl

(Zl

(Zl

(Dl

(Dl

(XI

100.0

(Dl

(Dl

(Dl

1.9
0.2
0.8
1.0
(D)
(Dl

(Dl
83.0
(Dl

(Dl

(Dl

(01
(Dl
(D)
7.9
1.3

(XI

100.0

(D)
(Dl

(Dl
2.1
0.3
0.8
1.1
(Dl

(Dl

(Dl

82.5

100.0
83.4
24.7
19.9
12.8
14.3
(Dl
(Dl

6.7

(D)

(Dl
(Dl

(01
(Dl
(Dl

1.4

100.0

88.2
(D)

(01

(Dl

0.2
(Dl

(Zl

(Z)
(Dl
(Dl

180
200
220
240
260
300
320
340
380
400
420
440
460
480
500
520

020
040
080
100
120
140
ISO
220
240
260
300
320
340
380
400
420
440
450
480
500
520

HAVi GRAIN. FEED ST0RES--C0NT I NULD

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PARTI

TOTAL'

JEWELRY STORES (SIC '5971

140
160
200
220
260
280

280
280
281
282
283
284
285
286

300
320
500
520

520
520
529

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRL5' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

JREPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

, REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

1

3
2
1

1

39
13

155
18
3

25

135

107

6



RETAIL TRADE-Merchandise Line Sales East South Central—Ky. 7G-103

TABLE 2. Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, Including lines identified by-d
,
see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
100
220
240
260
320
3«0
UOO
120
UUO
«60
MSO
500
520

1«0
160
2B0
260
280
320
500
520

FUELi ICE DEALERS (SIC 5981

TOTAL

REPT6 SALES BY BROAD HDSE LINES . .

SR0CERIE5-0THER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RAOIO-TV-KUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERiNGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PARTI

TOTAL^

ICE DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FUEL OIL DEALERS (SIC 59831

TOTAL'

BOTTLED GAS DEALERS (SIC 598«)

TOTAL

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

7
2

149

2

6
6

25
7
3
2
2

157
e

IB 238

62
(0)

1 0(42

(01

35
97

556
23«
(01

ID)

(D)
15 U55

119
537

(01

73

0.3
(01

5.7
(0)
0.2
0.5
3.0
1.3
(Dl

(Dl
(Dl

811.7

0.7
2.9

(XI

100.0

020
010
060
100
120
160
500
520

2113



7G-104 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Kentucky: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i L, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

{$1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

100
300
320
460
500

020
OUO
060
080
100
120
IKO
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

RELIGIOUS GOODS STORES
ISIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

PET SHOPS ISIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CIGARS-CIGARETTES-TOBACCO
SPORTING-I^ECREATION EQUIPMENT . . .

HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES^ . . .

ALL OTHER MERCHANDISE

other (sic 5999 part)

total'

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM Equipment, machinery
hay-Gkain-feed-farm supplies
household fuels-ice
all other merchandise
NONMERCHANDISE RECEIPTS .

197

(D)

(D)

(0)
ID)

(D)

156

207



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-105

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963
Lexington SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.4 k. see "Description of the Tables" in front]

Kind ol business and mprchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ot sales
il

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SiMACKS
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners •

hen's-boys' clothing. exc. footwear . .

women's-girls' clothing. exc. footwear.
all footwear
curtains-draperies-dry goods
major appl.-raoio-tv-husical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-hohe furnishings
jewelky-optical goods
sporting-recreation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equipment. machinery
hay-grain-feed-farm supplies
household fuels-ice
all other merchandise
nonmerchanoise receipts

LUMBER. BLDG. MATLS.. HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (bIC 521)

1

TOTAL

REPTG SALES BY BROAD MOSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HEATING. PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

HARDWARE STORES (SIC 5251)

TOTAL

156
152
63
69
168
120
55
75
63
40
64
47
83
68
49
59
50
23
109
106

164
256

54

38

2
6
2
7

14
32
7

18

13

15

11

1

1

2
11
5

197 247

34 614
10 666
1 891
6 891
4 630
8 276
7 994

16 131
5 152
3 264
7 153
5 501
2 281
1 804
2 085
2 342
9 126

28 085
10 388
6 359
2 541
1 570

286
10 772
7 385

15 130

11 738

(D)
(D)

912
389

1 624

1 363

(D)

(D)

(D)
1 291

23

FARM EQUIP. DEALERS (SIC 52521

17.5
5.4
1.0
3.5
2.3
4.2
4.1
8.2
2.6
1.7
3,6
2.8
1.2
0.9
1.1
1.2
4.6
14.2
5.3
3.2
1.3
0.8
0.1
5.5
3.7

(XI

100.0

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»)

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
500

(D)



7G-106 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Lexington SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

2«0

DEPARTMENT STORES—CONTINUED

FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.

210 iREPTG 4DDL DETAIL FOR LINE 2«0
240 ,FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 ' FLOOR COVERINGS
242 I FURNITURE-SLEEP EQUIPMENT

260 KITCHENKARE-HOME FURNISHINGS.

260 'REPTG 4DDL DETAIL FOR LINE 260.
260 ;kITCHEN*ARE-HOHE FURNISHINGS. ."' CHINA-GLASSKARE.
262 KITCHENWARE-HOUSEWARES

OTHER KITCHENHARE-HOME FURNISHINGS

280
300
320

JEBELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

320 fREPTG ADDL DETAIL FOR LINE 320.
HARDWARE

321 [ HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

320
321
322

340

340 (REPTG ADDL DETAIL FOR LINE 340.
340

LUMBER-BUILDING MATERIALS

LUMBER-BUILDING MATERIALS

OTHER LUMBER-BUILDING MATERIALS.
348 I PAINT-GLASS-WALLPAPER.
356

420
440
500

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

500 IREPTG ADDL DETAIL FOR LINE 500.
500 lALL OTHER MERCHANDISE
501 ' TOYS-GAMES-WHEEL GOODS
502 ', BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
503 . ALL OTHER MERCHANDISE.

520 NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

REPTG SALES BY BROAD MDSE LINES

020
040
080
100
120
140
160
180
200
220
240
260
280
300
320 '

340
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539)

8
i

8 i

11

5
1

1

12
15
15
14
12
9
6
15
10
9

15
1

12
10

1 517

22 310
1 517

687
875

919

24 026
919
(D)

535
ID)

327
663
(D)

(D)

(D)
ID)

(D)

(0)

(0)

ID)

(D)

808
ID)

913

24 026
913
651
272
71

1 782

6 219

257
(D)

(D)

<DI
(D)

(D)

1 458
275
593
162
ID)

ID)
100
53

(D)

(Dl
1 080

233

6.3

100.0
6.8
3.1
3.9

3.8

100.0
3.8
ID)

2.2
(D)

1.4
2.8
ID)

100.0
ID)

ID)

ID)

10)

100.0
ID)

ID)

ID)

3.4
ID)

3.8

100.0
3.8
2.7
1.1
0.3

7.4

IX)

100.0

4.1
ID)

ID)

ID)
10)

10)
23.4
4.4
9,5
2.6
ID)

ID)
1.6
0.9
ID)

ID)
17.4
3.7

020
040
060
080
100
120
140
160
180
260
280
300
320
340
400
500
520

FOOD STORES (SIC 54)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020

I; 020
020
021
022
023
024

040
060
080
100
120
140
150
180

' 260
280

I 300

I

320
340
400
500

i
500

!! 500
508
516

520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES' INCLUDING
DELICATESSENS (SIC 541)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

PEPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE

EPTG ADDL DETAIL FOR LINE
LL OTHER MERCHANDISE . . .

PAPER' PAPER PRODUCTS. . .

ALL OTHER MERCHANDISE. . ,

500.

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 542)

FRUIT STORES' VEGETABLE MARKETS
(SIC 543)

CANDY. NUT' CONFECTIONERY
STORES (SIC 544)

14
65
63
4

5
2

12
3

2

3
58
24

69
69
66
65
63
69

14
65
63
4
5
2

12
3
3
8
2

3

58
58
58
11

24 I

33 564
21

(D)

223
1 945
2 492

(Dl
ID)
ID)

ID)

ID)

ID)
ID)

ID)

ID)
1 291
823

42 471

39 917

32 818

38 832
31 835
10 058
3 189
1 937

16 715

ID)

ID)
223

1 945
2 492

(Dl

(Dl

(D)

(D)
(01

(Dl

(D)

(D)
ID)

1 291

37 814
1 291
1 062

228

823

100.0

82.5
0.1
(0)

0.5
4.8
6.1
(Dl

ID)
10)

10)

ID)
ID)

ID)

IDI
ID)
3.2
2.0

82.2

100.0
82.0
25.9
8.2
5.0

43.0

ID)

ID)
0.6
4.9
6.2
IDI
ID)

ID)

ID)
(0)

ID)
ID)

(D)
ID)

3.2

100.0
3.4
2.8
0.6

2.1

Standard Notes: - Represents zero. (D) Withheld to avoid disclosuie.

'Merchandise line detail withheld due to insufficient repoitine.

(NA) Not available. (X) Not applicable. (Z) Less Ihan 0.05%.



RETAIL TRADE—Merchandise Line Sales East South Central-Ky. 7G-107

TABLE 3 Kentucky—standard Metropolitan Statistical Areas: 1963-continued

Lexington SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales



7G-108 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Lexington SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

listimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

FAMILV CLOTHING STORES—CONT I NUED

HEN'S-BOYS' CLOTHINGi EXC. FOOTKEAR f .

;reptg addl detail for line luo
,MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

' BOYS' CLOTHING
' MEN'S TAILORED OUTERWEAR .....,,
I

OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

.REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
' LINGERIE
. WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS

;
HANDBAGS

. OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

OTHER APPAREL 1 ACCESSORY STORES
(SIC 56tf 5691

FURNITURE. HOME FURNISHINGS.
EOUIPMENT STORES I SIC 57)

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPl. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HOUSEHOLD APPLIANCE. RADIO-TV.
MUSIC STORES (SIC 572,573)

TOTAL

reptg sales by broad mdse lines . .

curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
lumbek-building materials

5
21
19
It

2
1

15

(D)

(D)

(D)

(D)
(D)

(0)

(D)

(D)

(D)
(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)
(D)

(D)

(D)

(D)

(D)
(01

16
2

5

2

ISt
120
(D)
137
(D)
66

t 956

(D)

1 051
(D)
230
(0)

53.9

100.0
ID)

(0)

(0)
(0)

(D)

(D)

38.9

100.0
(D)
(D)

(0)

(D)

(D)
(D)

(D)

(D)

(D)

(0)

(D)

ID)
(D)

(D)

(D)

(D)

s



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-109

TABLE 3 Kentucky—standard Metropolitan Statistical Areas: 1963-continued

Lexington SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.* ^, see "Description of the Tables" in front]

Kind of business and mercfiandise line
Estab-

lisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DRUG STORES (SIC 591 PARTI

TOTAL

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
IDEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAHETTES-TOBACCO
COSMETICi-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR • .

WOMEIM'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
f«ONMERCHANOISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES' SECONDHAND
STORES (SIC 5931

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

15
2
5

51
33
3
3
3

7
lU
18
12
6
1

1

2
6
5

38
37

14
2
5

51
32
1

2
1

15

15 968

101
(Dl

(Dl
6 62B

237
(Dl

(Dl

(Dl
71

(Dl

138
161
196

1 199
867
87
(Dl

(01

(Dl
1 570
281

3 047
421

7 151

74
(D)
(Dl

6 628
(Dl

(Dl

(Dl

(Dl
84

(Dl

(Dl

(01

(Dl
(Dl

(Dl
161
44
(Dl

(D)
(Dl

(Dl

(Dl

(Dl

(Dl

100.0

(Dl

(Dl
(Dl

41.5
1.5
(Dl

(Dl
(Dl
0.4
(Dl

0.9
1.0
1.2
7.5
5.4
0.5
(Dl
(Dl

IDl
9.8
1.8

19.1
2.6

(XI

100.0

1.0
iDI

(01
92.7
(Dl

(Dl
(Dl
(Dl
1.2

100.0

(Dl

(01
(01

(01
(Dl

(Dl
14.0
3.8
(Dl

(Dl
(Dl

(Dl

(Dl

(01

(01

140
180

280
280
281
282
283
284
285
286

300
320
500
520

520
520
529

BOOKi STATIONERY STORES (SIC 5941

total'

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

REPTG SALES BY BROAD MDSE LINES

MENiS-BOYSi CLOTHINGi EXC. FOOTWEAR
ALL FOOTWEAR

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
280 I JEWELRY-OPTICAL GOODS
300 !SPORTING-RECREATION EQUIPMENT . . .

500 lALL OTHER MERCHANDISE
520 .NONMERCHANDISE RECEIPTS

FARMi GARDEN SUPPLY STORESi
INCLUDING FEED STORES (SIC 5961

TOTAL

REPTG SALES BY BROAD MDSE LINES

320 (HARDWARE
460 ! HAY-GRAIN-FEED-FARM SUPPLIES.
520 : NONMERCHANDISE RECEIPTS . . .

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES

200 CURTAINS-DRAPERIES-DRY GOODS. . . .

220 MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
260 KITCHENWARE-HOME FURNISHINGS. . . .

280 JEWELRY-OPTICAL GOODS

pEPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

pEPTG ADDL DETAIL FOR LINE 520.
MONMERCHANDISE RECEIPTS . . . .

WATCHi CLOCKi JEWELRY REPAIRS.

SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

FUELi ICE DEALERS (SIC 5981

total'

OTHER STORES (SIC 5991

total'

10

6

2
6
1

14

13

1

4
5

13

13
13
10
7

11

12
(NA)

12

748

(01

(Dl

(01
(Dl
660
(01
ID)

(Dl
1 570

(01

1 833

1 795

(Dl

(01

126
1 176

1 795
1 176

328
137
438
(Dl

200
(Dl

(Dl

(01

105
241

1 547
(na)
125

NONSTORE retailers* (SIC 53 PARTI

total'

100.0

(Dl
(01

(Dl
(Dl

88.2
(Dl
(Dl

(XI

100.0

(Dl
96.1
(Dl

(Dl

(Dl

7.0
65.5

100.0
65.5
18.3
7.6

24.4
(Dl

11.1
(Dl

(Dl

(Dl

5.8
13.4

100.0
(na)
8,1

Standard t^otes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7G- 110 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-111

TABLE 3 Kentucky—standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^..^.^.^.^.^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

PAINTi GLASSi WALLPAPER
store:s--continued

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 5ZHi

TOTAL

HARDWARE STORES (SIC 52511

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING> EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPtlENT
HARDWARE

;rEPTG ADDL detail for line 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 3K0. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUwBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 5252)

REPTG SALES BY BROAD MOSE LINES

HARDWARE
LUMBER-BUILDING MATERIALS .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY .

HOUSEHOLD FUELS-ICE ....
ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»1

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS- DRUGS- HEALTH NEEDS-CLEANER

S

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

7 294

5 774

(Dl

(Dl

(01
(01
(01
44

243
(Dl
229
13

151
3 643

S 316
3 285

600
653

2 025

950

4 605
932
646
2S3

(01

(01
136
(0)

137
52

5 138

4 403

(Dl

(D)

(Dl

(Dl

(Dl

3 828
(Dl

(Dl

80

159



7G-112 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-Continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments witti payroll. For explanatron of tables, including lines identified by,i
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

DEPARTMENT STORES--CONT I NUED

3H0

340
340
3«e
356

400
420
440
500

500
500
501
502
503

520

LUMBER-BUILDING MATERIALS

.REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EuUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONHERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
420
500
520

020
100
120
140

140
140
141
142

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMtN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECKEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
I-IEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

,REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

160
I

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
168
169
171

180
200

200
200
201
202
203

REPTG ADDL DETAIL FOR LINE 160
;W0MEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLSf-SUBTEEN-TEEN WEAR

;

OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

'REPTG ADDL DETAIL FOR LINE 200.
JCURTAINS-DRAPERl ES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

Standard Notes:

7
7
7
2

2
8

2
23

22
22
19
21
3

77

62

21
3

58
57
60
55
56
39
36
59
54
28
59
7

1

54
36

42

31

4
1

8

22

12
12
12
11

12
12
11
8
4

11
11
6
10
9
8
1

18
21

10
10
9

IDI
(Dl

(Dl

ID)

(D)
2 558

(D)
5 942

107 941
5 921
3 481

(Dl

(D)

8 005

(Dl

1 112
(0)

1 061
1 669
4 966

825
1 907
431
378

1 242
411
(D)

(Dl

31
(Dl

3 S25
716

10 554

9 340

(0)

(0)

97
1 258

5 105
945
717
245

1 300

6 444
949
156
32
(D)

41
124
97
160
139
61
(D)

274
568

4 484
422
(D)
280
(0)

(Dl

' GENERAL MERCHANDISE STORES— CONTINUED

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

100.0 220 IREPTG ADDL DETAIL FOR LINE 220. . .

(D) 220 plAJOR APPL. -RADIO-TV-MUSICAL INSTR.
(D) '1 221 ( MAJOR HOUSEHOLD APPLIANCES . . . .

(D) : 222 ( RADIOS-TV'S-MUSICAL INSTRUMENTS. .

(D)
2.3
(D)
5.3

100.0
5.5
3.2
(D)
(D)

7.2

(X)

100.0

(D)
5.4
(D)

5.2
8.2

24.3
4.0
9.3
2.1
1.8
6.1
2.0
ID)
(D)

0,2
(Dl

17.2
3.5

IXI

100.0

(D)

iDI
1.0

13.5

100.0
18.5
14.0
4.8

13.9

100.0
14.7
2.4
0.5
(Dl

0.6
1.9
1.5
2.5
2.2
0.9
(D)

2.9
7.2

100.0
9.4
(D)

6.2
(Dl

240 ! FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 tREPTG ADDL DETAIL FOR LINE 240
240 fcuRNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241 t FLOOR COVERINGS
242 t FURNITURE-SLEEP EQUIPMENT

250 I KITCHENWARE-HOME FURNISHINGS.

260
260
261
262

280
300
320

320
320
321
322

iREPTG ADDL DETAIL FOR LINE 260.
kKITCHENWARE-HOME FURNISHINGS. .

t CHINA-GLASSWARE

f KITCHENWARE-HOUSEWARES . . . .

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

[rEPTG ADDL DETAIL FOR LINE 320.
(hardware

I
HARDWARE-TOOLS

[ GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS . . . .

340 iREPTG ADDL DETAIL FOR LINE 340. .

340 LuMBER-BUILOING MATERIALS . . . .

348 { PAINT-GLASS-WALLPAPER
356 t OTHER LUMBER-BUILDING MATERIALS.

420 TIRES-BATTERIES-ACCESSORIES .

460 HAY-GRAIN-FEEO-FARM SUPPLIES.
500 ALL OTHER MERCHANDISE . . . .

500
500
501
502
503

1?EPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS . .

BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

020
040
050
oeo
100
120
140
160
180
200
260
280
320
400
460
480

NONHERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PART)

TOTAL

SEWING' NEEDLEWORK STORES
(SIC 539 PARTI

FOOD STORES (SIC 54)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE

8



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G- 113

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments wrtti payroll. For explanation of tables, including lines identitied by^ ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

liShments

(number)

Sales

($1,000)

Percent

of sales

accounted

lo' by the

specified

merchandise

line

FOOD STORES-'CONTINUED

500
520

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

GROCERY STORESi INCLUDING
DELICATESSENS ISIC SUl)

020

020
020
021
022
023
024

OUO
060
080
100
120
110
160
180
200
260
280
320
400
«60
tso
500

500
500
508
516

520

020

020
020
021
022
023
021

520

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
HARDWARE
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

.REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS

' ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

MEAT MARKETS (SIC 5t2 PARTI

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS

'REPTG ADDL DETAIL FOR LINE 020. . .

;gR0CERIES-0THER FOODS
. MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).

' FROZEN FOODS
. ALL OTHER FOODS

NONMERCHANOISE RECEIPTS

FISH (SEAFOOD) MARKETS (SIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FRUIT STORES. VEGETABLE MARKETS
(SIC 543)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS020

020 kREPTG ADDL DETAIL FOR LINE 020. . .

020 [GROCERIES-OTHER FOODS .

022 I PRODUCE (FRESH FRUITS-VEGETABLESI

.

024 ( ALL OTHER FOODS

100 [CIGARS-CIGARETTES-TOBACCO

301
126

409

387
387
372
345
318
378

123
337
303

8
23
9
3

49
1

28
4
2
1

297

297
297
296
95

114

21

17

17

17

17
17
2

1

4

7 336
3 257

155 196

187 149
154 179
45 589
14 669
7 581

86 315

(Zl

(Zl
ID)

8 955
11 369

(Zl

(Zl
(Zl

(Zl
(Dl

(Dl

(Dl

(Z)
(Dl
(D)

7 309

156 281
7 309
5 919
1 396

3 223

2 339

2 073

073
044
003
(01

(D)
29

29

932

(D)

651

457

(D)

457
(Dl

428
(D)

(0)

3.7
1.7

(X)

100.0

82.5

100.0
82.4
24.4
7.8
4,1

45.1

(Z)

(Z)

(0)
4.7
6.0
(Z)
(Z)
(Z)

(Z)

()
(D)
(Dl

(Zl

(D)
(Dl

3.9

100.0
4.4
3.5
0.8

1.7

(X)

100.0

98.6

100.0
98.6
95.6
(Dl

ID)

1.4

FRUIT STORES. VEGETABLC
MA(?KETS—CONT INUED

500 ALL OTHER MERCHANDISE

500 ^REPTG ADDL DETAIL FOR LINE 500.
500 |ALL OTHER MERCHANDISE
508 ^ PAPER. PAPER PRODUCTS

020

020
020
021
023
024

040
100

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA)

'Merchandise line detail withheld due to insufficient reporting.

(X)

100.0

(X)

100.0

(D)

100.0
(01

93.7
(0)

(D)

Not available

CANDY. NUT. CONFECTIONERY
STORES (SIC 544 1

DAIRY PRODUCTS STORES (SIC 5451

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS

flEPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO

RETAIL BAKERIES (SIC 5461

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
520

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANOISE RECEIPTS .

RETAIL BAKERIES. MANUFACTURING
(SIC 54621

REPTG SALES BY BROAD MDSE LINES

020
I
GROCERIES-OTHER FOODS

020
020
021

i 023
1.4 I 024

040
100
520

fEPTG
ADDL DETAIL FOR LINE 020.

ROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANOISE RECEIPTS .

RETAIL BAKERIES. NONMANUFACTURING
(SIC 5453)

REPTG SALES BY BROAD MDSE LINES

(X) Not applicable. (Z) Less than 0.05%.

12
24

43
43
3

10

6

(01
(Dl

(D)

1 717

(D)

1 717
(Dl

(D)
(D)

1 448

(D)

(D)

3 528

2 949

(D)

(Dl
(01

(01

2 546

2 573
2 546

(Dl
(D)

2 519

(D)

(Dl

(D)

100.0
(D)

(0)

100.0

99.0

100.0
(D)
(01

(01

84.3

(D)

(D)

(X)

100.0

(D)

ID)
(D)

(D)

99.0

100.0
99.0
ID)

(D)
97.9

(D)

(D)

(Dl

509
i

(XI

(Dl 100.0



7G-114 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-Continued

Louisville, Ky.-lnd., SIVISA

[Includes only establishments with payroll For explanation of tables, including lines identified by.^ fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

I

lishmenis
Sales

(nuRiber) ($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

EGG AND POULTRY DEALERS
(SIC 549 PARTI

TOTAL . .

REPTG SALES BY BROAD MDSE LINES

OTHER FOOD STORES ISIC 549 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOTIVE DEALERS (SIC 55 EX. 5511

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-kADIO-TV-MUSICAL INSTR. .

PURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENHARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 551)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS

;
NEW PAbSENGER CARS' RETAIL
NEW PASSENGER CARSi WHOLESALE

' NEW COMMERCIAL VEHICLES. RETAIL. . . .

' NEW COMMERCIAL VEHICLES. WHOLESALE . .

'. USED PASSENGER CARS. RETAIL
i USED PASSENGER CARS. WHOLESALE ....
' USED COMMERCIAL VEHICLES
; ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

IRCPTG ADDL DETAIL FOR LINE 400
'AUTO FUELS-LUBRICANTS
I

GASOLINE
, OTHER AUTOMOTIVE FUELS

TIRES-BATTERIES-ACCESSORIES

;rEPTG ADDL DETAIL FOR LINE 420
JIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

' PARTS. WHOLESALE (TO OTHER BUSINESSES)
I
PARTS. RETAIL (OVER THE COUNTER) . . .

1 AUTOMOBILE T I RES-BATTER I ES- ACCESSOR I ES

ALL OTHER MERCHAfJDlSE

226

179

1

32
5

25
27
23

53
131
28
U2

53

49

3

47

37

37

37
37
37
3

21
2

37
33
19

31
31
3
1

36
36
36
33
34
25

375

(Dl

180

(Dl

187 968

175 566

(Dl
1 995

(Zl
235

1 155
362
(Dl

138 502
292

20 070
3 292
9 368

147 989

146 639

128 228
(Dl

9 978
(D)

8 036

128 911

127 561

111 958

127 561
111 958
66 154

(D)
9 013

(U)
27 739
4 577
1 485

(D)

(D)

(0)

(Dl

(Dl

(Dl

8 621

127 218
8 621
4 136
3 574

193
265

(0)

(X)

100.0

(XI

100.0

(XI

100.0

(Dl

1.1
(21
0.1
0.7
0.2
(Dl

78.9
0.2
11.4
1.9
5.3

87.
(D)

(D)

5.5

100.0

87.8

100.0
87.8
51.9
ID]

7.1
(D)

21.7
3.6
1.2
(Dl

(Dl

100.0
(Dl
(Dl

(Dl

6.8

100.0
6.8
3.3
2.8
0.2
0.2

(Dl

DOMESTIC CAR DEALER S--C0NT I NUED

520 NONMERCHANDISE RECEIPTS

520 fREPTG ADDL DETAIL FOR LINE 520.
520 MONMERCHANDISE RECEIPTS . . . ,

527 1 SERVICE LABOR
528 > OTHER NONMERCHANDISE RECEIPTS.

220
260
300
320
340
400

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 5521

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

6.8 400 tREPTG ADDL DETAIL FOR LINE 400.
400 lAUTO FUELS-LUBRICANTS
401 t GASOLINE
403 i MOTOR OIL-GREASES-OTHER OILS

420 'TIRES-BATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
435
436

500
520

520
520
524
525
526

tREPTG ADD( DETAIL FOR LINE 420
>T IRES-BATTERt ES-ACCESSOR I ES
AUTOMOBILE ACCESSORIES
MEW AUTO TIRES-TUBES SOLD TO USERS . ,

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLO TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

220
240
260
300
320

520.;rEPTG ADDL DETAIL FOR LINE
.NONMERCHANDISE RECEIPTS
' BRAKE AND WHEEL SERVICES

I

TIRE SERVICES OTHER THAN RETREADING.
, OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

35
35
35
14

20
5

20
18
18

6 659

123 157
6 659
5 680

922

68



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-115

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments wittl payroll. For explanation of tables, including lines identified by.i k, see "Description of the Tables" in front]

Kinil ol business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

HOME AND AUTO SUPPLY STORES--CONT 1 NUED

3"tO

400

too

103

420

420
U20
U26
427
426
429
431
432
433
434
436

500
520

520
520
524
525
526

LUMBER-BUILDING MATERIALS
AUTO FUELi-LUBRICANTS . .

REPTG ADOL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER OILS .

300
380
420
500
520

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
nE* auto TIRES-TUBES SOLD TO USERS . .

NEK AUTO TIRES-TUBES SOLD TO DEALERS .

NE* TRUCK-BUS TIRES SOLD TO USERS. . .

NE* TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLO TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

MISC. AIRCRAFTi MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES ....
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFTi BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

500

500
500
504
505
506
507

520

520
520
532

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL OTHER MERCHANDISE

jREPTG ADDL DETAIL FOR LINE 500. .

,ALL OTHER MERCHANDISE
' MOBILE HOMES-HOUSEHOLD TRAILERS.
' CAMP TRAILERS-TRAVEL TRAILERS. ,

UTILITY TRAILERS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

.REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

' OTHER NONMERCHANDISE RECEIPTS.

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

20
20
19
20
3

ID)
(0)

IDI

(01
(01

1 489

4 898
1 489

IDI
833
(Dl
(D>

(01

(01

(01
(Dl

114

(D)

570

4 433
570
(Dl

(Dl
(Dl

(01

(Dl

(01
IDI
93

(Dl

2 252
2 222

(Dl

(Dl

(Dl

101

(Dl

(01

(Dl

(Dl

(Dl
(01

100.0
(Dl
IDI

30.4

100.0
30.4
(Dl

17.0
(01
(Dl
(01

(01

(Dl
(Dl
2.3

(01

11.6

100.0
12.9
(01
(Dl
101

(01

(Dl
(01
(Dl
2.3

100.0

101

100.0
98.7
(01

(Dl

IDI

(Dl

101

100.0
(01

(Dl

020
040
100
380
400

400
400
401
402
403

420
420
421
423
424

480
500
520

120
140
160
180
200
220
260
280
300
500
520

140
140
142
143
144
145
146

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOSACCO
AUTOMOBILES-TRUCKS. . . .

•AUTO FUELS-LUBRICANTS . .

LREPTG ADDL DETAIL FOR LINE 400.
^AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420
I

TIRES-BATTERIES-ACCESSORIES

fEPTG
ADDL DETAIL FOR LINE 420

IRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS' RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

520 IREPTG ADDL DETAIL FOR LINE 520.
520 NONMERCHANDISE RECEIPTS . . . .

527 I SERVICE LABOR
528 [ OTHER NONMERCHANDISE RECEIPTS.

APPARELt ACCESSORY STORES (SIC 561

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561' 5671

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

JEWELRY-OPTICAL GOODS

140
160
180
220
280
520 NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
;
BOYS' CLOTHING

, MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR

' MEN'S HATS
1 OTHER MEN'S CLOTHING

673



7G-116 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.j , see "Description of the Tables" in front]

Kind of business and mercfiandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

MEN>Si BOYSt CLOTHING AND
FURNISHINGS STORES—CONTINUED

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
160
161
165
168
172
173
17«
176

180
220
280
520

;rEPTG ADDL detail for line 160
OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ItO
1«0
1«3

160
160
173

120
110
160
180
200
280
520

120
140

ItO
140
142

160
160
161
163
164
165
168
172
173
174
175
176

180
200
280
520

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
JEWELRY-OPTICAL GOODS
NONMERCHANOISE RECEIPTS

CUSTOM TAILORS (SIC 567)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
MEN'S TAILORED OUTERWEAR

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
COATS-SUITS , .

NONMERCHANOISE RECEIPTS

WOMEN'S CLOTHING' SPECIALTY
STORES ISIC 562-3' 5681

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANOISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

REPTG SALES BY BROAD MDSE LINES .

COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

'REPTG ADDL DETAIL FOR LINE 140. . .

HENiS-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE L60
WOMEN'S-GlRLSt CLOTHINGi EXC. FOOTWEAR.
CHI LDREN* S- INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS

' HANDSAG5
;
FURS

'. OTHER WOMEN'S-GIRLS* CLOTHING-ACCESS..

I

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

NONMERCHANOISE RECEIPTS . . .

6

11

4
4

[

3

5
86
13
1

17
23

50
50
16
17
35
38
43
49
45
29
6

18

8
1

11

16

(01

(D)

(01
(Dl

(01
(Dl
(01

ID)
(D)

056
(D)
(D)

(0)

393

382

347

382
347
347

ID)

(D)

(Dl

16 868

(Dl

(Dl
14 464

(Dl

(Dl
(D)

589

(0)

(0)

(Dl
(Dl

(Dl

12 270

13 876
11 649

695
(0)

301
1 025
2 397
4 017
2 061

426
ID)

348

ID)
ID)

62
(D)

ID)

100.0
ID)

ID)
(D)

(D)
ID)
(D)

ID)
IDl

8.6
101
101
(Dl

(XI

100.0

90.8

100.0
90.8
90.8

100.0
IDl
(D)

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS ISIC 563i 5681

140
160
180
280
520

REPTG SALES BY BROAD MDSE LINES . .

HEMS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANOISE RECEIPTS

160
160
163

100.0

(01

(D)
85.7
(0)

(D)
ID)

3.5

REPTG ADDL DETAIL FOR LINE 160
HOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
MILLINERY

MILLINERY STORES ISIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

CORSET' LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL' ACCESSORY' OTHER SPEC.
STORES (SIC 563 PART)

FURRIERS. FUR SHOPS (SIC 568)

total'

FAMILY CLOTHING STORES (SIC 565)

(D)

(Dl

100.0
(D)

(0)

84.6

100.0
84.0
5.0
ID)
2.2
7.4
17.3
28.9
14.9
3.1
ID)

2.5

ID)
ID)
0.4
ID)

REPTG SALES BY BROAD MDSE LINES

120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 MEN'S-BOYSi CLOTHINGi EXC. FOOTWEAR .

li 140
140
142

il
143
144
145

i
146

11

|! 160

160
160
161
163
164
165
168
172
173
174
175
176

«EPTG ADDL DETAIL FOR LINE 140. . .

*1ENis-B0YS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MENiS OUTERWEAR
MENiS HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

iREPTG ADDL DETAIL FOR LINE 160
•WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

180 ALL FOOTWEAR
200

I

CURTAINS-DRAPERIES-DRY GOODS.

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

4
27
5
6
7

2 360

ID)
2 194

(D)
IDl

IDl

296

184

184

184
184
184

45



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-117

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963 Continued

Louisville, Ky.-lnd., SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by,i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

260
280
300
500
520

lUO
160
180
200
500
520

FAMILY CLOTHING STORES--CONT I NUED

KITCHLNWARL-HOML FURNISHINGS
JEWLLRY-OPTI CAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MOSE LINES . ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR,
ALL FOOTWLAR
CURTAINS-DRAPERl LS-DRY GOODS
ALL OTHER MERCHANDISE
NONMERCHLNDl SE RECEIPTS

MEN'S SHOE STORES (SIC 566 PART)

TOTAL • . . .

WOMEN'S SHOE STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

160
180

WOMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
ALL FOOTWEAR

180 ;REPTG ADDL DETAIL FOR LINE 180. .

180 ,ALL FOOTWEAR
181 ' HEN'S AND BOYS' FOOTWEAR ....
182

I

WOMEN'S AND GIRLS' FOOTWEAR. . .

183 , CHILDREN'S AND INFANTS' FOOTWEAR

520
I

NONMERCHANDISE RECEIPTS

1«0
160
180

180
lao
181
182
183

200
500
520

CHILDREN'S' JUVENILES' SHOE
STOkES (SIC 566 PART)

FAMILY SHOE STORES (SIC 566 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

i

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

CHILDREN'S. INFANTS' WEAR
STORES (SIC 561)

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 569)

TOTAL

Standard Notes; - Represents zero.

3
18
77

25
25
6

25
3

53

38

3
11
38

33
33
33
33
33

38
(D)

(0)

(0)

70

ID)
325
U21
(01
(0)

91

3 060

2 540

175
313

5«0
313
(0)

215
(0)

54

(0)

150
3 157

2 942
2 749

939
1 115

590

(D)

(D)
(01

0.6
(D)

(D)

(D)
1.1

100.0

(Dl

4.7
93.8
(0)
(D)

1.3

6.9
91.1

100,0
91.1
ID)

87.2
(D)

2.1

(Dl

4.5
94,2

100.0
93.4
31,9
37.9
23.5

(Dl

(D)
(D)

020
200
220
240
260
280
300
320
340
500
520

200
220
240
260
280
300
320
340
500
520

200
240
340
520

(D) Withheld to avoid disclosure.

(X)

(NA) Not available.

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS. . . . , .

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE . . . .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 5712)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE

. NONHOUSEHOLD FURNITURE

jKITCHENWARE-HOME FURNISHINGS.
'JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

FLOOR COVERING STORES (SIC 5713)

TOTAL
{

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
LUMBER-BUILDING MATERIALS ..,,...
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 5714)

TOTAL

REPTG SALES BY BROAD MDSE LINES

218



7G-118 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-Continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of ttie Tables" in front]

020
200
220

220
220
224
225
226

240
260

260
260
26"t

265

280
320
500
520

Kind ol business and merchandise line

CHINAi GL4SS*AREi METALWARE
STORES (SIC 57151

RtPTG SALtS BY BROAD MDSE LINES

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

HOUSEHOLD APPLIANCE STORES (SIC 5721

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-ORY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

;rEPTG ADDL detail for LINE 220. . .

.MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
NEW MAJOR APPLIANCES
NEW RADIOS-TV'Si ETC
USED MAJOR APPLIANCES-RADIOS-TV'S.

220

220
220
22«
225
226
227

240
260

260
260
264
265

520

Estab-

lishments

(nuirber)

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS .

HARDWARE
ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 5732)

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'St ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDS-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

'KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 5733)

TOTAL

REPTG SALES BY BROAD MDSE LINES

24
24
23
19
11

7
15

13
13
13
1

1

3
2

16

21

12

12

11
11
9

11
7
2

1

5

5
5
5
1

Sales

($1,000)

715

(0)

(Dl

(D)
6 278

4 873
3 930
2 839
1 025

64

656
1 018

2 559
731
(D)
(D)

(0)

(Dl

(0)

236

2 215

(D)

2 164
1 917

498
1 381

(D)
(D)

Percent

of sales

accounted

for by the

specified

nierchandise

line

(D)

15

229
15

(0)
(D)

(D)

3 117

(D)

(XI

100.0

(XI

100.0

(D)
(01

70.3

100.0
60.6
58.3
21.0
1.3

7.3
11.4

100.0
28.6
(Dl

(01

(Dl
(D!
(Dl
2.6

(XI

100.0

(01

100.0
88.6
23.0
63.8
(0)

(Dl

(Dl
0.7

100.0
1.2
(Dl
(Dl

(ai

(XI

100.0

Kind ol business and merchandise line

RECORD SHOPS (SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

Estab-

lishments

(number)

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

220 'MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

220 kREPTG ADDL DETAIL FOR LINE 220
220 "MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

228
I

PIANOS
229 , ORGANS
231 ' MUSICAL INSTRUMENTS-ACCESSORIES. . . .

232 ' RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
233 ', RECORDS-TAPES-RELATED ACCESSORIES. . .

234 ( SHEET MUSIC-RELATED ITEMS

520 NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

TOTAL

I REPTG SALES BY BROAD MDSE LINES . .

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
060 ALCOHOLIC DRINKS
080 PACKAGED ALCOHOLIC BEVERAGES
100 ,

CIGARS-CIGARETTES-TOBACCO .......
120 I COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

280 JEWELRY-OPTICAL GOODS
300 SPORTING-RECREATION EQUIPMENT
320 .HARDWARE
500 [ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

!

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
280
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020 GROCERIES-OTHER FOODS . . . .

040 MEALS-SNACKS
060 ALCOHOLIC DRINKS
080 PACKAGED ALCOHOLIC BEVERAGES.
100 CIGARS-CIGARETTES-TOBACCO . .

520 NONMERCHANDISE RECEIPTS . . .

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Merchandise tine detail withheld due to insufficient reporting.

Sales

($1,000)

99
649
380
81
169

1

2

444

43
444
80
17

82
1

1

4
46

Percent

of sales

accounted

for by the

specified

merchandise

line

12



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-119

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA
[Includes only establishments witti payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,0001

Percent

of sales

accounted

for by the

specified

merchandise

line

CATETERJAS (sIC 5812 PART)

TOTAL ....
REPTG SALES BY BROAD MDSE LINES .

GR0CEI5IES-0THER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO ......
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES ISIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEAlS-SivACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMET I C S-ORUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE

CATERERS ISIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRINKING PLACES {ALCOHOLIC
BEVERAGES) (SIC 5813)

TOTAL

REPTS SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG ST0RE5I PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS. . .

5
113

7
3

5
1

1

9

5
86
4

21
1

3

3
22
3
1

56
205
300
61
87

1

1

1

2
42

242

202

70
72
2

6 701

<D)
6 218

148
(D)
(D)

ID)

(D)
138

ID)
539
299
233
ID)
101

3 881

3 216

167
3 000

(D)

(0)

20 679

16 572

231
2 110
12 584

995
395
(0)

(0)

(0)

ID)

245

43 737

39 355

725
1 437

(D)
\

100.0

(D)
92.8
2.2
(D)
(D)

ID)

(D)
2.1

100.0

(D)
87.4
5.8
4.5
(D)
(D)

(X)

100.0

S.2
93.3
(Dl

ID)

100.0

1.4
12.7
75.9
6.0
2.4
ID)
ID)

(0)

(D)

1.5

(XI

100.0

l.S
3.7
(Dl

080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
480
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
450
480

DRUG STORES. PROPRIETARY
STORES—CONT I NUED

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEi-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 5Sl PART)

TOTAL

REPTG SALES BY EROAD MDSE LINES . .

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

OTHER RETAIL STORES
(SIC 59 EX. 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
'MEALS-SNACKS
'alcoholic DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-EOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSI GAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWAPE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

I LUMBER-BUILDING MATERIALS

I

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

[ TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS- ICE

146
202

2
5
1

6
IB
10
21
48
17
21

1

1

1

1

1

1

96
56

233

199

420

82
36
33

195
114
19
13
7
7
4

24
11
18
46
28
14
7
5
4

14
2

25
30

2 994
3 758

26 802
(D)

(Dl

(Dl
20
(0)
(Dl
203
210
(Dl

206
(D)

(Dl
(Dl

(Dl

(01
(Dl

2 107
437

42 605

(D)

1 132

(Dl

42 565

947
305
831

16 721
925
(Dl

138
66
49
39

626
300
253

2 662
1 946

514
179
73
(D)

1 058
(Dl

3 526
3 523

7.6
9.5

68.1
(Dl

(D)

(D)

0.1
ID)
(Dl

0.5
0.5
(Dl

0.5
(Dl

(0)

(Dl

(D)

(Dl
(D)
5.4
1.1

(x)

100.0

(X)

100.0

100.0

2.2
0.7
2.0

39.3
2.2
(Dl

0.3
0.2
0.1
0.1
1.5
0.7
0.6
6.3
4.6
1..2

0.4
0.2
(Dl
2.5
(Dl

8.3

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.



7G-120 East South Central-Ky. RETAIL TRADE—Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< , see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

OTHER RETAIL STORES--CONT INUED

ALL OTHER MERCHANDISE .

NONMERCHANDI SE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTS SALES BY BROAD MDSE LINES .

6R0CERIES-0THER FOODS
MEALS-sNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
JE*ELRY-OPTICAL GOODS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDI OE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (5IC 593)

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS" CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPl.. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS. ....
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

REPTG SALES BY BROAD MDSE LINES

SECONDHAND STORES (SIC 59331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN>3-B0YS> CLOTHING. EXC. FOOTWEAR . .

WOMENtS-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

117
96

239

195

78
31
32

195
108
18

1

4
1

16
32

6 642
1 081

25 092

19 850

911
(D)
(01

16 721
752
103
(Dl
ID)

(Dl

107
159

495

(Dl

124
57
41
69
137
(01
ID)

(01

(Dl

(Dl

(D)

(Dl
(Dl

(Dl

15.6
2.5

(X)

100.0

4.6
(Dl

(01

84.2
3.8
0.5
IDI
(Dl

(0)
0.5
0.8

124



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-121

TABLE 3 Kentucky—standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.' . see "Description of the Tables" in front]

Kind of business and merchandise hne
Eslab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

HAYi GRAIN. FEED STORES--CONT I NUED

320
3«0
UOO
itUO

«60
ueo
520

HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS . . . .

FARM EOUIPMENTi MACHINERY . .

HAv-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS . . .

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

JEWELRY STORES (SIC 5971

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 I KITCHENWARE-HOME FURNISHINGS. . . .

280 I JEWELRY-OPTICAL GOODS

280
280
261
282
283
28«
285
286

'REPTG ADDL DETAIL FOR LINE 280
IJEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY . .

ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

300 SPORTING-RECREATION EQUIPMENT
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

520
520
529

220
310
UOO
120
180
520

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . •

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTO FUELb-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HOUSEHOLD FUELS- ICE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

ICE DEALERS (SIC 5982 PARTI

TOTAL

7



7G-122 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Kentucky—Standard Metropolitan Statistical Areas: 1963-continued

Louisville, Ky.-lnd., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified byj , see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

LUGGAGE I LEATHER GOODS STORES
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

HOBBYi TOYi GAME SHOPS
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

PET SHOPS (SIC 5999 PART]

TOTAL

other (sic 5999 parti

total'

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
340
500
520

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARCTTEIS-TOBACCO
COSI«ICT I OS- DRUGS-HEALTH NEEDS- CLE.ANERS
MEN»S-BOYS» CLOTHINGi EXC. FOOTWCAR .

WOMEN* 5-GIRLS* CLOTHING. EXC. FOOTWEAR
ALL rOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENHARE-HOME FUKNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . • .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

(iCPTG SALES BY BROAD MDSE LINES .

MERCHANDISE VENDING MACHINE
OPERATORS (sic 534)

TOTAL

REPTG SALES BY BROAD MDSE LINES

500

(D)

761

(D)

18 409

5 085
(D)

(D)

(D)
6 016

336
(0)

(Z)
(D)
594

1 263
(Dl

(D)

(D)
(0)

1 692
2 435

116

725

(Dl

12 615

(Dl

(XI

100.0

100.0

27.6
(Dl

(01

(Dl
32.7
1.8
(0)
(Z)
(D)

3.8
6.9
(Dl

(D)
(Dl
(Dl
9.2
13.2
0.6

(X)

100.0

IX)

100.0

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020 i GROCERIES-OTHER FOODS
050 ALCOHOLIC DRINKS
080 ! PACKAGED ALCOHOLIC BEVERAGES
100

j

CIGARS-CIGARETTES-TOBACCO
120 !

COSWET I CS-DPUGS-HEALTH NEEDS-CLEANERS .

140 IwENIS-BOYSt CLOTHING. EXC. FOOTWEAR . .

160 WOMEN«S-GIRLS* CLOTHING. EXC. FOOTWEAR.
180 ALL FOOTWEAR
200 CURTAINS-DRAPERIES-DRY GOODS
220 'MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

240 I FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 KITCHENWARE-HOME FURNISHINGS
280 JEWELRY-OPTICAL GOODS
300

I

SPORTING-RECREATION EQUIPMENT
340 LUMBER-BUILDING MATERIALS
500 ALL OTHER MERCHANDISE
520 NONMERCHANDISE RECEIPTS

679
(Dl
(Dl

(D)
336
(01

9
(01
694

1 263
(D)

(Dl
(Dl
(Dl

(D)

ID)
(D)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Nonstore retailers, part of SIC major group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-123

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of busmess and merchandise line
Estab

iishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab^

Iishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRAOEi TOTAL . . .

REPTG SALES BY BROAD HDSE LINES

GROCERIES-OTHER FOODS
MEALS-StMACKS
ALCOHOLIC DRiNKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM buPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES

groceries-other foods
cosmetics-drugs-health needs-cleaners .

curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep eouip. -floor coverings.

;reptg addl detail for line 240
, furniture-sleep equip. -floor coverings.
floor coverings
furniture-sleep equipment

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

7 716

1 983
1 567

190
301

2 031
1 607

877
1 002

867
723
856
780

1 030
637
566

1 018
BUS
565

1 877
1 706

315
529
283

1 818
2 252

23
112
130
15lt

«5
121
298
U50
25
no
56

18(t

56
32
76
198

1 232 089

265 856
48 849
4 695

24 699
20 983
53 236
30 488
54 579
18 352
14 852
29 401
32 080
10 717
5 910
6 057

21 779
66 129

223 005
91 848
48 050
34 903
46 019
12 838
32 023
34 554

117 115

211
(D)
(Zl

(Zl

(Zl

(Dl
(Zl
81

1 872
1 442
1 031

101
1 052

11 881
60 476

1 663
278

1 771
29 367

1 640
577
874

2 709

71



7G-124 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments witti payroll. For explanation of tables, including lines identified by^ fc., see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

020
100
120
i«o
160
180
200
220
2ttO

260
280
300
320

320
320
322
323
32«

340

340
310
3t8
356

380
100
U20
««0
tbO
1180

500
520

020
100
120
220
2«0
260
300
320
310
380
too
120
«ao
460
«80
500
520

020
040
060
080
100
120

electrical supply stores (sic 524 1

total'

HARDWARE STORES <SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTHEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320
HARDWARE
GARDENING EQUIPMENT-SUPPLIES
PLUMBING-ELECTRICAL SUPPLIES
OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS. . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

GENERAL MERCHANDISE GROUP
STORES ISIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEAlS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

261

171

6
10
4
2

11
11
78
51
127
41
109
171

150
150
119
123
142

131
131
130
35

2
7
12
14
24
17
54
25

2
29
7

21
29
43
169
30
3
7

71

2
158
304

28 471

18 056

(D)
(D)
(Dl

(D)

16
48

1 333
977
824
(D)
992

9 137

14 998
7 482
1 038
1 798
4 647

2 276

13 466
2 009
1 615

395

(D)

15
(0)

(01
(01

(Dl
436
135

42 133

35 234

(Dl

(2)

(Dl

(Dl

(D)

(Zl

(D)
577
(Dl

1 506
228

1 593
28 624

951
(D)

155
1 260

134 935

105 471

10 930
1 319

(Z)
(D)

988
3 255

100.0

0.2
(01

(01
(01
(01

0.1
0.3
7.4
5.4
4.6
(Dl
5.5

50.6

100.0
49.9
6.9
12.0
31.0

12.6

12.0
2.9

(Dl

0.1
(131

101
(Dl

(01

2.4
0.7

100.0

(01
(Zl

(Dl

(Dl

(Dl

(Zl
(01
1.6
(Dl
4.3
0.6
4.5
81.2
2.7
(Dl

0.4
3.6

140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

10.4
1.3
IZI
(Dl

0.9
3.1

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
460
500
520

GENERAL MERCHANDISE GROUP
STORES—CONTINUED

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
ISIC 539 PART)

020
040
060
080
100
120
140

140
140
141
142

160
160
161
162
163
164
165
166
167
168
169
171

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S CRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

359
375
337
371
146
201
304
204
151
301
169

3
94
53
21
100
18

290
128

95
29
7

127
140
162
138
161
57
78
156
117
54
134

5

1

158
51

11 782
23 132
5 596

10 467
4 285
3 655
4 462
1 029
1 375

I

4 293
2 447

(Dl

1 085
1 961

535
1 079

(01
7 359
3 550

40 191

30 992

(01
869
43

1 758
2 275
7 872
1 318
3 660

479
326

2 447
544
194
(01
(Dl

(Dl
IDl

(Dl

5 540
503

11.2
21.9
5.3
9.9
4.1
3.5
4.2
1.0
1.3
4.1
2.3
(Dl

1.0
1.9
0.5
1.0
(01
7.0
3.4

100.0

(01
2.8
0.1
5.7
7.3

25.4
4.3
11.8
1.5
1.1
7.9
1.8
0.5
(Dl

(Dl
(Dl

(Dl

(Dl

17.9
1.9

286



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-125

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^ k., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lisbments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GENERAL MERCHANDISE STORES— CONTINUED

IBO
200

200
200
201
202
203

220
220
221
222
223

240

210
210
2'(1

2«2

260

260
260
261
262
263

260
300
320

320
320
321
322

3U0

310
310
3«e
356

380
aoo
«20
440
460
480
500

500
500
501
502
503

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITtfk£-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

IkITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENhARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

;REPTG ADDL DETAIL FOR LINE 320.
iHARDWARE
HARDWARE-TOOLS

' GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAFER
OTHER LuMBER-BuILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PART)

TOTAL^

SEWING. NEEDLEWORK STORES
(SIC 539 PARTI

184
176

80
80
71
63
15

35
20
25

79
77
159

72
72
65

42
16
99
18

119

49
34
20
13

2 974
3 801

21 233
2 359
1 021
1 222

110

1 215

6 610
793
(Dl

(D>
(Dl

1 655

18 754
1 089

(0)

(Dl

1 093

16 033
531
264
(D)
(D)

349
584

1 745

(01

(Dl
(Dl

(Dl

(Dl
(Dl

(Dl
(Dl

(Dl

987
437
(Dl

(Dl
(Dl

1 029

13 319
647
236
(Dl

(Dl

678

6.5
8.3

100.0
11.1
4.8
5.8
0.5

2.7

100.0
9.2
(Dl

(Dl
(Dl

3.6

100.0
5.8
(Dl

(Dl

2.4

100.0
3.3
1.6
(01

(01

0.8
1.3
3.8

100.0
(D)
(Dl
(Dl

1.9

100.0
(01
(D)

(Dl

(Dl
2.2
1.0
(Dl
(Dl
(Dl

2.2

1.8
(01
(Dl

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'5-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

020

020
020
021
022
023
024

040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
360
400
420
440
460
480
500

500
500
508
516

520

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES 1

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C0SHETICS-DRUG5-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available.

dEAT MARKETS (SIC 542 PART I

TOTAL

(X) Not applicable. (Z) Less than 0.05%.

1 676

1 198

1 198
67
2

46
976
879
109
113
75
46
23
23
136
26
38
134
36
«

140
15
4

108
22

771
230

1 144

1 039
1 039

961
906
841

1 023

62
2

46
967
674
108
HI
74
45
23
22
135
26
37
133
35
4

137
14
3

107
21

767

760
760
748
174

226

297 325

249 273
379
(Dl
607

13 869
13 847

439
460
(Dl

(Zl

(Zl
(21
679
(21

(Zl

1 391
183
(Zl

1 644
(Zl
iZ)

1 376
(21

8 158
4 351

246 594

282 048
236 128
63 474
20 030
11 312

141 266

352
(Dl
607

13 834
13 637

(Dl

(D)
330
(Zl

(Zl

(Zl

(Dl

(Zl

(Zl

(D)

(0)

(Zl

1 600
(Zl

(01

(Dl

(Zl
8 151

251 253
8 103
6 388
1 738

((31

(X)

100.0

83.8
0.1
(Dl

0.2
4.7
4.7
0.1
0.2
(01

(Zl

(Zl
(Zl

0.2
(Zl

(Zl
0.5
0.1
(Zl
0.6
(21

(Zl
0.5
(Zl
2.7
1.5

100.0
63.7
22.5
7.1
4.0
50.1

0.1
(Dl
0.2
4.7
4.7
(D)
(01

0.1
(Zl

(Zl
IZI

(01

(Zl

(Zl

(Dl

(Dl

(Zl
0.5
(Zl
(Dl

(01

(Zl
2.8

100.0
3.2
2.5
0.7

(Dl



7G-126 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ L, see "Description of the Tables" in front]

Kind of business and merctiandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FISH (SEAFOODl MARKETS (SIC 5«2 PART)

TOTAL

FRUIT STORES! VEGETABLE MARKETS
(SIC 513)

CANDYi NUT. CONFECTIONERY
STORES (SIC 5«lt)

DAIRY PRODUCTS STORES (SIC 5«51

TOTAL

REPTG SALES BY BROAD MDSE LINES .

RETAIL BAKERIES (SIC 5«6)

TOTAL^

RETAIL BAKERIESi MANUFACTURING
(SIC 5U62I

RETAIL BAKERIESi NONMANUFACTURING
(SIC 5«63)

EGG AND POULTRY DEALERS
(SIC 519 PART)

OTHER FOOD STORES (SIC 5U9 PART)

TOTAL

020
OtO
100
120
1«0
180
200
220
2U0
260
280

AUTOMOTIVE DEALERS (SIC 55 EX. 55«)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

1 205

(0)

9«7



RETAIL TRADE-Merchandise Line Sales East South Centrai-Ky. 7G-127

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by a. .*..*. a. -•^.jl, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

300
3S0

360
380
381
383 '

385
386
387 .

too

•400 I

«00
103 '

1120

420
a20
U21
U22
«23
U2a

500
520

520
520
527
528

IMPORTED CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL
NEW COMMERCIAL VEHICLESi RETAIL. . . .

USED PASSENGER CARSi RETAIL
USED PASSENGER CARSt WHOLESALE . . . .

USED COMMERCIAL VEHICLES

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
MOTOR OIL-GREASES-OTHER 0,LS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE «20
TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTSi RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

380

380
380
381
383
385
386
387

ttOO

"too

"too

UOl
403

420

420
420
421
422
423
424

500
520

520
520
527
528

AUTOMOB ILES-TRUCKS

.

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NEW COMMERCIAL VEHICLESi RETAIL.
USED PASSENGER CARSi RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . • .

AUTO FUELS-LUBRICANTS

;rEPTG ADDL DETAIL FOR LINE 400.
,AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

tires-batteries-accessories

reptg addl detail for line 420
;tires-batteries-accessories
partsi installed in repair work. . . .

parts. wholesale (to other businesses)
partsi retail (over the counter) . . .

automobile tires-batteries-accessories

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

4 236

4 224

(D)
3 518

4 224
3 518
1 794

178
1 390

(0)
(D)

(D)

(D)

(D)

(D)

382

4 224
382
162
53
87
75

(D)

(0)

(0)

(0)

(D)

(D)

(X)

100.0

(D)
83.3

100.0
83.3
42.5
4.2

32.9
(D)

(D)

100.0
(D)
(D)

9.0

100.0
9.0
3.8
1.3
2.1
1.8

(D)

(D)

100.0
(D)

(D)

(D)

020
100
380

380
380
381
382
383
385
386
387
388

400

400
400
401
403

420

420
\ 420
421
422
423
424

440
520

520
520
527
528

6



7G-128 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

«80
500
520

520
520
52K
525
526

120
180
200
220
2«0
260
260
300
320
310
«00

too
uoo
101
403

«20

420
H20
126
U27
128
129
131
132
133
131
135
136

110
160
180
500
520

520
520
521
525
526

020
010
100
110
180
210
300
310
380
100
120
500
520

TIREt BATTERYt ACCESSORY
DEALERS—CONTINUED

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS .

REPTG ADDL DETAIL FOR LINE 520. . .

NONMERCHANDISE RECEIPTS
BRAKE AND KNEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING,
OTHER NONMERCHANDISE RECEIPTS. . . ,

HOME AND AUTO SUPPLY
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 100
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 120
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES tOLD TO USERS • .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SuPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Ri"=TG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. ,

OTHER NONMERCHANDISE RECEIPTS

MISC. AIRCRAFTi MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

MEALS-SNACKS ,

CIGARS-CIGARETTES-TOBACCO ,

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

ALL FOOTWEAR ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT ....
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-129

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^.^^^^-^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

APPAREL' ACCESSORY STORES ISIC 561

TOTAL

REPT6 SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'Si BOYS' APPAREL STORES'
CUSTOM TAILORS ISIC 561' 567)

REPTG SALES BY BROAD MOSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 561)

CUSTOM TAILORS ISIC 567)

TOTAL

WOMEN'S CLOTHING' SPECIALTY
STORES ISIC 562-3' 568)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SuEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES ISIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

S59



7G-130 East South Central—Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by a.a..^ .a.a. a., see "Description of the Tables*' in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

140
i«o
112

1«6

160
160
161
163
16a
165
168
172
173
17it

176

ISO
200
210
260
280
300
320
310
500
520

020
010
100
120
140

140
140
142
143
144
145
146

160
160
161
163
164
165
168
172
173
174
175
176

180
200
220
240
260
280
300
320
340
460
500
520

APPAREL. ACCESSORY, OTHER SPEC.
STORES—CONTINUED

MEN'5-BOYS' CLOTHING, EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
HEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

BOYS' CLOTHING
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR,

REPTG ADOL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS ,

FURRIERS, FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES ISIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

REPTG ADDL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR ,

DRESSES ,

COATS-SUITS ,

HANDBAGS '

FURS ,

OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.,

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

2

2
7
14

225

132
132
119
93
119
94
127

129
129
104
51
108
118
124
121
113
84
4

86

204
169

2
36
23
29
11
19
12
13
33
41

349
24

ID)
(D)

(D)

2 551

2 253
2 176

(Dl

(D>
56
142

1 OOO
360
85
49

211

56
(0)

(D)
(0)

4

(0)
(Dl

(Dl

(0)

13

31 852

(Dl

(D)

(D)
(Dl

10 390

17 485
5 731
1 190

875
1 525

234
1 924

13 179

17 240
7 200

782
(01

322
911

1 773
1 596
933
188
(01
478

4 546
2 791

(Dl

(01
113
44

(D)
(Dl

(Dl
(D)

115
287

2.1

100.0
6.9
(Dl

(Dl

(Dl

100.0
96.6
(D)
(Dl

2.5
6.3
44.4
16.0
3.8
2.2
9.4

2.1
(01
(01

(Dl
0.1
(01

(Dl
(Dl
(Dl

0.5

100.0

(Dl
(Dl

(01

101
32.6

100.0
32.8
6.8
5.0
8.7
1.3

11.0

41.4

100.0
41.8
4.5
(01

1.9
5.3
10.3
9.8
5.4
1.1
(01
2.8

14.3
8.8
(Dl

(01
0.4
0.1
(Dl

(Dl
(Dl

(Dl
0.4
0.9

SHOE STORES ISIC 5661

TOTAL

140
160
180
200
280
500
520

160
180

180
180
181
182

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

MEN'S SHOE STORES (SIC 565 PARTI

TOTAL ,

WOMEN'S SHOE STORES (SIC 555 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE 180. . . . ,

ALL FOOTWEAR ,

MEN'S AND BOYS' FOOTWEAR ,

WOMEN'S AND GIRLS' FOOTWEAR ,

NONMERCHANOISE RECEIPTS ,

CHILDREN'S
STORES

, JUVENILES' SHOE
(SIC 566 PARTI

FAMILY SHOE STORES (SIC 556 PARTI

140
160
180

180
180
181
182
183

200
280
500
520

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR

REPTG ADDL DETAIL FOR LINE ISO
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR
WOMEN'S AND GIRLS' FOOTWEAR
CHILDREN'S AND INFANTS' FOOTWEAR . . .

CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

CHILDREN'S' INFANTS' WEAR
STORES (SIC 554)

MISCELLANEOUS APPAREL, ACCESSORY
STORES (SIC 569 1

FURNITURE, HOME FURNISHINGS,
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

14



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-131

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by a.a a. a. a. .a., see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
lUO
180
200
220
210
260
260
300
320
340
380
1)20

UUO
160
ISO
500
520

020
140
ISO
200
220
240
260
280
300
320
340
360
440
480
500
520

020
140
160
200
220
240

240
240
243
244
245
246
247

260
280
300
320
340
380
440
480
500
520

200
220
240
260

FURNITUREi HOME FURNISHINGS.
EQUIPMENT STORES—CONTINUED

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-T«-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG AODL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS' SOFT SURFACE
FLOOR COVERINGS. HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 5713)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPl. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

2



7G-132 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^^^.^.^, see "Description of ttie Tables" in front]

T^

260

260
260
264
265

300
320
340
420
480
500
520

220
260
500
520

220

220
220
226
229
231
232
233
234

Kind of business and merchandise line

RADlOr TELEVISION STORES—CONTINUED

KITCHENWARE-HOME FURNISHINGS

REPTG ADDt DETAIL FOR LINE 260. . . .

KITCHENWARE-HOME FURNISHINGS
SMALL ELECTRICAL APPLIANCES
ALL OTHER KITCHENWARE-HOUSEWARES . .

SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 57331

TOTAL

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

total'

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

020
040
060
080
100
120
140
160
200
280
300
320
380
400
420
480
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

EATINGi DRINKING PLACES (SIC 561

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab

lishments

(number)

112
066
146
37

274
16

1

1

Percent

of sales

accounted

Sales I for by Ihe

specified

merchandise

line($1,000)

(01

788
68
(0)

(D)

(Dl

(Dl
(Dl

(D>

(D)

(D)

(01

1 030

1 021
(01

(Dl

(Dl

902

631

631

596
596
172
173
140
39
52

49 958

1 196
42 597
3 914

600
870
50

(Dl

(01
(Dl

IZl

IZl

IDl

(Dl

(Dl

(Dl
(01

226
240

(D)

100.0
8.6
(Dl
(01

(Dl

(Dl
(0)

(01

(Dl

(01

(01

100.0

99.1
(D)
(0)

(Dl

020
040
060
080
100
120
140
160
200
280
300
320
380
400
420
480
500
520

IXI

100.0

100.0

100.0
100.0
28.9
29.0
23.5
6.5
8.7
4.0

100.0

2.4
85.3
7.8
1.2
1.7
0.1
(Dl

(01
(01

(Z)
IZl

(01

(Dl

(Dl
(01
(01

0.5
0.5

020
040
060
080
100
120
280
300
320
400
420
500
520

020
040
060
100
120
280
500
520

020
040
060
080
100
120
140
160
200
280
300
380
400
480
500
520

Kind of busmess and merchandise line

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-8ATTERIES-ACCESS0RIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS' LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Estab

lishments

(number)

Sales

($1,000)

1



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-133

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^.^.^.^.^.^. see "Description of the Tables" in front]

Kind ol business and meichandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
SPORTING-RECREATION EQUIPMENT . . .

NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

DRUG STORES. PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTEftlES-ACCESiORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES

309

69
163
12

239
309

302
302
286
302
217

2

6
2
2

12
2

26
126
16
6

1 881

(D)

1 775
(D)

(D)
<DI

(D)

(D)

11
389
2«6
1152

68
16

332



7G-134 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 4. Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by j k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

Ime

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

AMTIUUL STuKtlSt S£COi>iJ

STORES—CONTINUED

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT! MACHINERY
HOUSEHOLD FUELS-ICE .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS .

ANTIQUE STORES ISIC 5932)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SECONDHAND STORES ISIC 5933)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SFOkTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK' STATIONERY STORES (SIC 59«

>

total'

BOOK STORES ISIC 5942)

total

STATIONERY STORES (SIC 59U31

TOTAL

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

194

104

(D)

(0)

(D)
(01

1 561
(Dl

(D)
704
204

(D)

(D)

(D)

(D)

(Dl

366
503
(D)
(Dl

(D)

6 209

4 315

(D)

(D)
(D)
(01

(Dl

(Dl

(D)

466
113
(Dl
40
(D)

(D)

(0)
(Dl

1 561
(Dl
(Dl

(Dl
(D)

1 941

1 348

(D)

(Dl

IDl

(D)

(D)

(01

(Dl
(D)

28.9
(D)

(D)
13.1
3.8

100,0

(D)
(D)

(D)

(Dl

(Dl
34.0
46.7
(Dl
(Dl

(Dl

(XI

100.0

(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

IDl

10.8
2.6
(01
0.9
(Dl

(Dl

(Dl
(D)

36.2
(D)
(D)

(01

(Dl

(X)

100.0

(D)

(Dl

(Dl

(Dl

160
180
220
240
260
280
300
320
400
420
440
480
500
520

020
040
100
120
140
160
180
220
240
320
340
380
400
420
440
460
480
500
520

020
040
080
100
120
140
180
220
240
260
300
320
340
380
400
420
440
460
480
500
520

SPORTING GOODS STORES. BICYCLE
SHOPS--CONTINUED

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWAPE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 59521

TOTAL

3ICYCLE SHOPS (SIC 59531

TOTAL

HAY. GRAIN. PEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CISARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

1



RETAIL TRADE-Merchandise Line Sales East South Central-Ky. 7G-135

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified byM.^^^^jk., see "Description of the Tables" in front]

Con.

Kind of business and merchandise line
Estab

llshmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

GARDEN SUPPLY STORES (SIC 5969 PSRTI

TOTAL ^

JEWELRY STORES (SIC 5971

TOTAL . .

REPTG SALES BY BROAD MOSE LINES

200
220
260
280

280
280
281
282
283
280
285
286

300
500
520

520
520
529

CURTAINS-DRAPERIES-ORY GOODS. . . .

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES • . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL I ICE DEALERS (SIC 5981

total'

COAL AND WOOD DEALERS (SIC 5982 PART)

total'

ICE DEALERS (SIC 5982 PARTI

total

reptg sales by broad mdse lines

FUEL OIL DEALERS (SIC 59831

TOTAL

REPTG SALES BY BROAD MDSE LINES

BOTTLED GAS DEALERS (SIC 5981H

REPTG SALES BY BROAD MDSE LINES

020
220
2«0
260
320
3»0
UOO
«20
««0
180
500
520

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

7q
(NA)

74

(Dl

(Dl
285

3 6l4"t

t 606
3 363

718
520

1 128
278
623
16

26
1«3
692

1 U13
(NA)
547

270

(01

9 352

(Dl

803
(D)
35

(Dl

380
(Dl

(Dl

(Dl
7 758

58
216

(XI

100.0

(D)

(Dl
5.8

7U.2

100.0
73.0
16.2
11.3
24.5
6.0
13.5
1.0

0.5
2.9
14.1

100.0
(NA)
12.4

FLORISTS (SIC 59921

total'

CIGAR STORES' STANDS (SIC 59931

TOTAL

NEWS DEALERS! NEWSSTANDS (SIC 59941

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

(XI

100.0

TOTAL

REPTG SALES BY BROAD MDSE LINES

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 59971

OPTICAL GOODS STORES (SIC 59981

total'

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PARTI

HOBBY. TOY. GAME SHOPS
(SIC 5999 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER MERCHANDISE

100.0

(Dl
8.6
(Dl
0.4
(Dl

4.1
(Dl

(Dl
(Dl

83.0
0.6
2.6

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

PET SHOPS (SIC 5999 PARTI

TOTAL

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.

Merchandise line detail withheld due to insufficient reporting.

57

(Dl

480

(01

112

112

112

(XI

100.0

(XI

100.0

(XI

100.0

100.0



7G- 136 East South Central-Ky. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Kentucky—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^A^^^^, see "Description of the Tables" in front]



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-137

TABLE 2 Mississippi: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.*..^.^.^.^.^, see "Description of ihe Tables" in front]

Kind ot business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE . .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 52]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR . ,

WOMEN "S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS- ICE ,

ALL OTHER MERCHANDISE ,

ilONMERCHANDISE RECEIPTS ,

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 210
;fuRNITURE-SLEEP EQUIP. -floor COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

11 797



7G-138 East South Central—Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^.^.^.^^.^, see "Description of ihe Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

Kind of business and meichandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

220
210
260
280
300
320

320
320
322
323
32«

340

3U0
340
348
356

400
420
440
460
480
500
520

020
100
160
180
200
220
300
320
340
380
400
420
440
460
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

HARDWARE STORES-'CONT 1 NU ED

major appl.-raoio-tv-musical instr. .

furniture-sleep equip. -floor coverings,
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
hardware

reptg addl detail for line 320
hardware
gardening equipment-supplies
Plumbing-electrical supplies
OTHER hardware-tools

lumber-building materials

reptg addl detail for line 340
lumber-building materials
paint-glass-wallpaper
other lumber-building materials. . . .

auto fuels-lubricants
tires-batteries-accessories
farm equipkenti machinery
hay-grain-feed-farh supplies
household fuels-ice
all other merchandise
nonmerchandise receipts

farm equip. dealers (sic 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHINGf EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPi.. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES ISIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPu. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT, MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

126
126
101
111
123

105
105
103

3
7
7
9

1

28
25

2
1

1

1

4
2

21
1

33
17
44
164

6

1 005

584

337
76
6
10

182
353
440
443
381
455
162
175
293
238
187
301
110
86
50
24

107
14

296
190

1 204
700
822
(D)

919
9 108

14 974
8 314

692
2 470
5 163

3 074

13 211
2 843
1 242
1 608

ID)

57
(D)
(D)

(D)
199
197

(Z)

(Dl

(D)
(D)

ID)

ID)

ID)
257
ID)

2 589
133

2 656
59 745

410
1 625
3 445

132 977

10
1

194
167
iZ)
89

1 066
4 905

14 657
24 992
6 763
15 253
7 405
4 730

383
742
730
088
009
232
ID)

ID)
273
ID)

673
640

7.2
4.2
4.9
ID)

5.5
54.6

100.0
55.5
4.6
16.5
34.5

18.4

100.0
21.5
9.4
12.2

ID)

0.3
(D)
10)

(D)
1.2
1.2

100.0

(Z)

ID)

ID)
ID)

ID)

ID)

ID)
0.4
ID)
3.7
0.2
3.7

84.3
0.6
2.3
4.9

DEPARTMENT STORES ISIC 531)

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
100 CIGARS-CIGARETTES-TOBACCO
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140
140
141
142

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
158
159
171

180
200

200
200
201
202
203

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR ...
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

220
;
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.

220
220
221
222

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240
240
241
242

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EOUIP.-FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

260 KITCHENWARE-HOME FURNISHINGS.

250 kREPTG ADDL DETAIL FOR LINE 250.
(X) 260 [KITCHENWARE-HOME FURNISHINGS. .

251 t CHINA-GLASSWARE
100.0

!
252 ( KITCHENWARE-HOUSEWARES

7.7



RETAIL TRADE-Merchandise Line Sales East South Central— Miss. 7G-139

TABLE 2. Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^A, see "Description of ihe Tables" in front]

Kind ol business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for bv the

specified

merchandise

line

DEPARTMENT STORES--CONT 1 NUEO

NONMERCHANDISE RECEIPTS

020
040
050
080
100
120
140
160
ISO
200
220
240
260
280
300
320
340
400
420
460
500
520

LIMITED PRICE VARIETY STORES (SIC 5331

TOTAL

REPT5 SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGAHETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EOUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PART)

REPTG SALES BY BROAD MDSE LINES

020
040
050
060
100
120
140

140
140
141
142

160
160
151
162
163
164
165
166
157
168
159
171

ISO
200

200
200
201
202
203

220

220
220
221
222
223

SROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE
MEN'S-BOYS' CLOTHING. EXC.
MEN'S CLOTHING ,

BOYS' CLOTHING

140. . .

FOOTWEAR

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

;REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL.-RADIO-T*-HoSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

316



7G-140 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- fc.. see "Description of ihe Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

320
3ao
380
400
«20
"tUO

460
«80
500
520

FOOD STORES—CONTINUCO

HARDWARE
LUMBER-BUILDING MATERIALS . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . .

FARM EOUIPMENTt MACHINERY . . .

HAY-GRAIN-FEED-FARM SUPPLIES. .

HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . . .

GROCERY STORES! INCLUDING
DELICATESSENS <SIC 5U1I

020

020
020
021
022
023
024

0«0
060
060
100
120
110
160
160
200
220
2«0
260
280
300
320
340
380
400
420
440
460
480
500

500
500
508
516

520

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

;rEPTG ADOL detail for line 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLESl

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
'ALL OTHER MERCHANDISE
;
PAPERi PAPER PRODUCTS

. ALL OTHER MERCHANDISE

020

020
020
021
022
023
024

NONMERCHANDISE RECEIPTS

MEAT MARKETS ISIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
' MEATS-FISH-POULTRY
I

PRODUCE (FRESH FRUITS-VEGETABLES).
, FROZEN FOODS
ALL OTHER FOODS

109
14
4

148
25
2

125
20

776
233

1 773

1 215

1 215

1 114
1 114
1 041
933
861

1 094

76
12

172
1 027
849
95
113
68
40
31
12
95
22
36
109
14
4

147
25
2

125
20

774

770
770
761
169

233

537
(Z)
(Z)

661
IZ>

IDI
078
IZ)

875
883

357 856

304 459

258 052

291 458
246 514
68 688
20 025
12 236

146 041

ID)

IZ)
(D)

13 969
(D)

414
684
(D>

(Z)

(Zl

(Z)
555
(Z)

(Z)
537
(Zl

(Z)
(D)

(Z)

(D)

1 076
(Z)
(D)

236 922
7 788
6 581
1 213

4 683

0.2
(Z)
(Z)
0.5
(Z)
(D)
0.4
IZ)
2.6
1.6

(X)

100.0

84.8

100.0
84.6
23.6
6.9
4.2

50.1

(0)

(Z)
(Dl

4.6
(D)

0.1
0.2
(Dl

iZ)

(2)

(Z)
0.2
(Z)

(Z)
0.2
(Z)

(Z)
(D)

(Z)

(D)
0.4
(Z)
ID)

100.0
3.3
2.6
0.5

1.6

584



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-141

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation o* tables, including lines identified by^ k, see "Description of ihe Tables" in front]

Kind ot business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Itie

specified

merchandise

line

Kind of business and merchandise line
Eslab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

ESG AND POULTRY DEALERS
(SIC 519 PARTI

OTHER FOOD STORES (SIC 5lt9 PART)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 55«l

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

GROCERIES-OTHER FOODS
HEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-SOYS' CLOTHING! EXC. FOOTWEAR • .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEI»ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSURIES
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 551]

TOTAL .....
REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES. . . •

CIGARS-CIGARETTES-TOBACCO .....
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

AUTOMOBILES-TRUCKS

'REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS. WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOi-ESALE
USED PASSENGER CARS, RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

1 Oil

706

6
1

2
5
7

5
2

160
30
136
27
m9
125
112

UUO
259
589
17
2

135
137

tl7

311

381

31lt

1

1

2
10
2
6

31U

304
304
304
20

204
11

301
157
179
41

393 557

342 892

(Zl
(Dl

(Dl

(Zl

(Dl

(Dl

(Dl
6 788

(Zl
1 515

(Zl

2 539
1 170

(Zl
251 104

2 701
47 788

1 417
(D)

6 919
19 597

312 859

288 078

1



7G-142 East South Central—Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j , see "Description of ihe Tables" in front]

3B0

380
I

380
1

381
382
383
385
386
387
388

Kind ol business and merchandise line

DOMESTIC AND IMPORTED CAR
DEALERS—CONT I NUED

Estab-

lishments

(number)

AUTOMOBILES-TRUCKS.

REPTS ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSErjGER CARSi RETAIL . . .

NEW PASSENGER CARS' WHOLESALE. .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

AL,. OTHER POWERED ROAD VEHICLES.

100 I AUTO FUELS-LUBRICANTS

400
400
401
403

420

420
420
421
422
423
424

;REPTG ADDL DETAIL FOR LINE 400.
lAUTO FUELS-LUBRICANTS
GASOLIJnE

' MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG AOOL DETAIL FOR LINE 420
ITIRES-BATTEKIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK, . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTERI . . .

. AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
500 ALL OTHER MERCHANDISE . .

520
I
NONMERCHANDISE RECEIPTS .

520
520
527
528

REPTG ADDL DETAIL FOR LINE 520.
'NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
', OTHER NONMERCHANDISE RECEIPTS.

020
100
240
380

380
380
361
383
385
386
387
388

400
400
401
403

420

420
420
421
422
423
424

500
520

520
520
527
526

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 5521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CISARETTES-TOBACCO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL
NEW COMMERCIAL VEHICLES. RETAIL. . . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
AL,. OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLI,\E
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTEKIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

Sales

($1,000)

15
15
15
3

7
15
12
5
2

14
14

13 146

15 684
13 001
7 992

(D)

521
3 778

401
122
(D)

(0)

(0)
(D)

(D)

Percent

of sales

accounted

for by the

specified

merchandise

line

14



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-143

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

(Jl.OOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

HOMt AND AUTO SUPPLV
STORES—CONTINUED

420

«20
420
426
427
428
429
431
432
433
434
436

440
460
500
520

520
520
524
525
526

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NE* TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

FARM EQUIPMENTl MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

'REPTG ADDL DETAIL FOR LINE 520. . . .

InONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.

' OTHER NONMERCHANDISE RECEIPTS. . . .

MISC. AIRCRAFTi MARINE. AUTO-
MOTIVE DEALERS (SIC 559]

TOTAL

REPTG SALES BY BROAD MDSE LINES

300 SPORTING-RECREATION EQUIPMENT
320

I

HARDWARE
340 : LUMBER-BUILDING MATERIALS . .

500 i
ALL OTHER MERCHANDISE ....

520 NONMERCHANDISE RECEIPTS . . .

020
040
060
080

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL'.

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

total' .

GASOLINE SERVICE STATIONS
(SIC 55 PART 554]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

3
11

83

1

65
40

36
36
10

1 925

1 263

182
115

3 819

12 231
3 482

796
1 553

(D)

206
I

(0)
16

(D)

49
417

i

,D,
!

(D]

563
633

6 449
j

509
!

(D]
(01
534

3



7G-144 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.j k. see "Description of ihe Tables" in front]

Kind ol business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merctiandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

lor by the

specified

merchandise

line

160
180
200
260
280
300
320
520

020
040
120
110
160
180
200
220
260
280
300
320
500
520

MEN* St BOYS' APPAREL STORES

i

CUSTOM TAILORS—CONTINUED

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
NONMERCHANDISE RECEIPTS

MEN'Si BOYS' CLOTHING AND
FURNISHINGS STORES IbIC 561)

CUSTOM TAILORS (SIC 567)

TOTAL

WOMEN'S CLOTHINGi SPECIALTY
STORES (SIC 562-31 568)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

020 ; GROCERIES-OTHER FOODS
0«0 MEALS-SNACKS
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
mo MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

lao
ItO
112
1«3
1««
1«5
1«6

160
160
161
163
16«
165
168
172
173
17«
175
176

180
200
220
260
280
300
320

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MENiS OUTERWEAR
MEN'S HATS
OTHER HEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR.
CHILDRENiS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR. ...
CURTAINS-ORAPERIES-DRY GOODS. . . .

MAJOR APPL.-RADIG-TV-MUSICAL INSTR.
KliCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE

94
10
60
4
1

3

3

1

23

234

2
1

17
37

234
61
20

1

6
19
1

1

2
1

17
27

17
17
14
3
5
4
8

168
168
57
89
114
155
155
169
150
81
35
62

48
15
1

6
18
1

1

9 458
139
921
(U)

(D)

(Z)

(D)

(D)

198

33 847

(D)

(0)
543

1 073
28 105
2 412

298
(D)

(0)

(D)
(D)

(D)

57
701

(Dl

(0)

543
(0)

5 437
725
112
(D)

(D)
4

(D)

25 955

28 410
23 599

1 905
535
513

2 524
4 207
8 871
3 349

489
421
717

2 155
228
(0)

(D)

(D)

(D)

(D)

87.7
1.3
8.5
(0)

(D>

IZ)

(D)
(D)
1.8

(XI

100.0

(D)

(Dl

1.6
3.2

83.0
7.1
0.9
(D)

(D)
(01

(D)
(D)
0.2
2.1

(D)

(D)
1.7
(D)

100.0
13.4
2.1
(D)

(D)
0.1
(D)

83.3

100.0
83.1
6.7
2.2
1.8
9.2
14.8
31.2
11.8
1.7
1.5
2.5

6.9
0.7
(D)

(D)
(D)

(D)

(D)

WOMEN'S READY-TO-WEAR STORES— CON.

500
520

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORYi SPEC. STORES'
FURRIERS (SIC 563i 568)

140
160
180
200
280
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART)

TOTAL'

CORSETi LINGERIE STORES (SIC 553 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

APPAREL 1 ACCESSORY. OTHER SPEC.
STORES (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

140 ' MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR

140 [REPTG ADDL DETAIL FOR LINE 140. . .

140 {mEN'5-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER HEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

142
143
144
145
145

160 WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

160
160
161
153
154
165
158
172
173
174
175
176

180
200
280
520

fREPTG ADDL DETAIL FOR LINE 160
[WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

CHILDRENIS-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

NONMERCHANDISE RECEIPTS . . .

FURRIERS. FUR SHOPS (SIC 568)

TOTAL

31

27

10

67
(D)

10



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-145

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines Identified by^^^^^^. see "Oescription of ihe Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
100
120
110

140
140
142
143
144
145
146

160

160
160
161
163
164
165
16B
172
173
174
175
176

180
200
240
260
260
300
320
340
380
460
500
520

140
160
ISO
200
300
500
520

FAMILY CLOTHING STORES (SIC 565]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

REPTG AOOL DETAIL FOR LINE 140
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOHEN'S-GIRLS' CLOTHING. EXL. FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS.

.

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

409

299

2
2

25
295

142
142
126
99

131
93
132

143
143
105
67
112
130
128
140
123
75
8

77

270
192
12
38
35
24
10
2

1

1

55
57

45

50 478

52 722

(01
(01

205
15 993

21 919
7 049
1 538
1 114
2 023

307
2 070

22 145

22 430
9 831
1 349

351
569

1 231
1 796
2 536
1 092
350

I

19
553

7 953
3 981

(Dl

590
155
80
39

(D)

ID)

ID)
404

1 017

4 299

(XI

100.0

IDI

(D)
0.4

30.3

100.0
32,2
7,0
5,1
9.2
1.4
9.4

42.0

100.0
43.8
6,0
1,5
2.5
5.5
8.0
11,3
4,9
1.6
0,1
2,5

15.1
7.6
(0)

1.1
0,3
0.2
0,1
(Dl

IDI

ID)
0.8
1,9

159



7G-146 East South Central—Miss. RETAIL TRADE—Merchandise Line Sales

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^^.^^. see "Description of (he Tables" in front]

Kind ol business and merchandise line

Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

220
240
260
260
300
J20
340
380
UOO
420
440
500
520

020
140
160
200
220
240
260
260
300
320
340
380
500
520

020
200
220
240

240
240
243
244
245
246
247

260
280
300
320
340
380
500
520

rURNITURCi HOME. FURNISHINGS*
EQUIPMENT ST0RES--C0NT1NUED

MAJOR APPL.-RA0I0-TV-MUSIC4L INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

397



RETAIL TRADE-Merchandise Line Sales East South Central—Miss. 7G-147

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments wittl payroll. For explanation of tables, including lines identified by^^^j^^-^, see "Description of ifie Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RECORD SHOPS (SIC 5733 PART)

TOTAL-

MUSICAL INSTRUMENT STORES
(SIC 5V33 PART)

220

220 (
220
228
229 I
231
232 y
233
231 (

520

020
010
060
oeo
100
120
140
220
260
280
300
«00
500
520

020
0«0
060
080
100
120
140
280
300
400
500
520

020
040
060
080
100
120
140
280
400
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

REPTS ADDL DETAIL FOR LINE 220
MAJ0l< APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

MAJOR APPL.-HADIO-TV-MUSICAL INSTR. . .

KliCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 5812)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-bNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

JEWELRY-OPTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

784

89
784
109
73

235
9
2

1

1

1

22
66

546

59
546
101
66
184

6
2

1

1

19
49

3 608

2 805

2 688

2 805
2 688
1 067
478
732
(0)

(0)

125

(0)

1 434



7G-148 East South Central—Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i k. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

tor by the

specified

merchandise

line

060
080
100
120

120
120
121
122
123

ItO
160
180
200
220
210
260
280
300
320
«00
500
520

020
010
060
080
100
120
140
160
180
200
220
2tt0

260
260
300
320
340
380
too
420
440
460
480
500
520

DRUG STORES— CONTINUtO

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PROPRIETARY STORES I SIC 591 PART)

TOTAL^

OTHER RETAIL STORES
(SIC 59 EX. 5911

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES

,

CIGARS-CIGARETTES-TOBACCO
j

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLSi CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE i

LUMBER-BUILDING MATERIALS
,

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

2

5
295
397

379
379
352
372
311

2
5
4
1

19
2

59
177
19

197
72

40
40
15
83
46
4

21
22
18
5

114
44
71
122
51
72
29

41
186
142
190
191

10)

(Z)
2 463

41 758

47 457
39 680
11 391
18 998
9 327

ID)

58
IZ)

(D)
ID)

(Dl

251
634
(Dl

(01

ID>

1 614
456

105 579

823
215
(Dl

7 442
279
IZ)

93
381
86
(Zl

2 050
1 585
824

6 632
2 095
1 873
715
(D)

1 520
1 087

931
50 127
15 428
7 507
2 506

(0)

(Z)
4.9

83.8

100.0
83.6
24.0
40.0
19.7

(Dl

0.1
(2>

(01
(0)

(Dl

0.5
1.3
(Dl

(D)

ID)
3.2
0.9

(X)

100.0

0.8
0.2
(0)

7.0
0,3
(Z)
0.1
0.4
0.1
(Zl

1.9
1.5
0.8
6.3
2.0
1.8
0.7
(0)

1.5
1.0
0.9
47.5
15.6
7.1
2.4

020
040
060
080
100
120
400
420
460
500
520

080
100
140
160
iSO
200
220
240
250
280
300
320
340
380
400
420
500
520

J
240
500
520

LIQUOR STORES (SIC 5921

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
AuL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORESi SECONDHAND
STORES (SIC 593)

REPTG SALES BY BROAD MDSE LINES

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MENiS-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-(?ECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

SECONDHAND STORES (SIC 5933)

TOTAL

REPTG S*LES BY BROAD MDSE LINES . .

BOOK. STATIONERY STORES (SIC 5941

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available.

book stores (sic 59421

1
total'

(X) Not applicable. (Z) Less than 0.05%.

02



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-149

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ . see "Description of ihe Tables" in front]

Kind ot business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

STATIONERY STORES I SIC 59«31

2U0
2«0
2ue

500

500
500
508
509
511
512
513
51"t

515

520

520
520
521
522
523

020
OtO
100
220
320
310
«00
420
440
460
460
500
520

020
040

REPTG SALES BY BROAO MOSE LINES . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINSS.

REPT& ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIOOICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

NONMERCHANOISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANOISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANOISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS ISIC 595)

total'.

SPORTING GOODS STORES ISIC 59521

total'

BICYCLE SHOPS ISIC 5953)

total'

HAYt GRAIN. FEED STORES ISIC 59621

TOTAL

REPTG SALES BY BROAD HOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS .



7G-150 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ , see "Description of ihe Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of tjusiness and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ICE DEALERS (SIC 5982 PARTI

TOTAL'

FUEL OIL DEALERS ISIC 5983)

TOTAL'

BOTTLED GAS DEALERS ISIC 596m

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERiNGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

FLORISTS (SIC 5992)

TOTAL

REPTG SALES BY BROAD MDSE LINES • .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTKEAR.
CURTAINS-DRAPERIES-DRt GOODS
major appl. -radio-tv-musical instr. . .

kitchen*are-home furnishings
jewelry-optical goods
hardware
all other merchandise
nonmerchandise receipts

cigar stores. stands (sic 59931

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

NEWS DEALERS. NEWSSTANDS (SIC 599«)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
ALCOHOLIC DRINKS
C IGARS-C I GARETTES-TOBACCO
ALL OTHER MERCHANDISE . .

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

TOTAL

REPTG SALES BY BROAD MDSE LINES

151

120

1

1

68
2
3

1

17
1

2
14
3

120
8

41

1

1

3
3
1

77
3

19 068

(D)

(D)

1 507
(D)

(Dl

(D)
498
(Dl

(D)

ID)
(Dl

15 456
126
553

i 262

(Dl

(Dl

(0)

(D)

6
(Dl

3 211
19

186

(01

533

(D)

(0)

(0)
22

478

1 198

(0)

(XI

100.0

(Dl
(Dl

7.9
(Dl

(D)
(Dl

2.6
(D)

(D)
(0)

(Dl

81.

1

0.7
3.0

100.0

(D)
ID)
(0)

(0)

0.2
ID)

98.4
0.6

(XI

100.0

100.0

(Dl

(Dl

(D)
4.1

89.7

100.0

GIFT. NOVELTY. SOUVENIR SHOPS
(SIC 5997)

total'

optical goods stores (sic 59981

total'

TYPEWRITER STORES (SIC 5999 PARTI

TOTAL

LUGGAGE. LEATHER GOODS STORES
(SIC 5999 PART)

HOBBY. TOY. GAME SHOPS
(SIC 5999 PART)

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS (SIC 5999 OARTI

TOTAL

OTHER ISIC 5999 PARTI

TOTAL'

NONSTORE RETAILERS
(SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
150
180
200
220
240
250
280
300
320
340
420
440
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS •

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Reptesents zero (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Nonstore retailers, part of SIC maior group 53, are shown separately in this lable.

'l/leichandise line detail withheld due to insufficient reporting.

14



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-151

TABLE 2 Mississippi: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^-^^-^.^^, see "Description of ihe Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by Ihe

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

MAIL-ORDER HOUSES (SIC 5321

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS ISIC 531)

DIRECT SELLING ( HOUSE-TO-HOUSE 1

ORGANIZATIONS ISIC 5351

TOTAL

REPTG SALES BY BROAD MOSE LINES

160
180
200
220
210
260
280
300
320
3U0
500
520

DIRECT SELLING ( HOUSL-TO-HOUSEl
ORGANI ^AT 1 ONS—CONT I NUED

*OMEN'S-GIRLS' CLOTHINGi EXC. F0OT»EAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADI0-TV-HU5ICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLUOR COVERINGS!
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

020
1«0

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

5 590

5 015

ID)

42
ID)
0,8

171
(01
U85
970
(Dl
(Dl

(01
(Dl

(D)
388

1 «59
(01

3.1
(D)
9.7
19.3
(0)

(01

(01
(Dl

(D)
7.7

29.1
(Dl

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7G-152 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Mississippi—Standard Metropolitan Statistical Areas: 1963
Jackson SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.* k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

hshments

(number)

Sales

($1,000)

RETAIL TRADEi TOTAL

r?EPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTVIEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTGEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FUIINISHI r<GS

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLD6. MATLS.i HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LII>IES . .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 5211

020
220
260
280

TOTAL ,

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . i

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
HARDWARE
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPiS

HEATING. PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-5211

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . ,

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

263



RETAIL TRADE—Merchandise Line Sales East South Central—Miss. 7G-153

TABLE 3 Mississippi—Standard Metropolitan Statistical Areas: 1963-continued

Jackson SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k., see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000),

Percent

ol sales

accounted

for by tbe

specified

merchandise

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

DEPARTMENT STORES—CONTINUED

IBO
200

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 LrEPTG ADDL detail for line 200.
200 ICURTAINS-DRAPERIES-DRY GOODS. .

201 f PIECE GOODS-NOTIONS
202 t CURTAINS-DRAPERIES .

220 i MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220 (REPTG ADDL DETAIL FOR LINE 220. . .

220 'MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
221

l

MAJOR HOUSEHOLD APPLIANCES . . . .

222 , RAOIOS-TV'S-HUSICAL INSTRUMENTS. .

210

260

260
260
261
262

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

210 IREPTG ADDL DETAIL FOR LINE 2"t0

210 |FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
241

I
FLOOR COVERINGS

242 ( FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

,REPTG ADDL DETAIL FOR LINE 260.
J<ITCHEN*ARE-HOME FURNISHINGS. .

CHINA-G1.ASSWARE
KITCHENHARE-HOUSEWARES . . . .

280 JEWELRY-OPTICAL GOODS ....
300

I
SPORTING-RECREATION EQUIPMENT

320
I

HARDWARE

320 IREPTG ADDL DETAIL FOR LINE 320.
320 [hardware
321 Y HARDWARE-TOOLS
322 f GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS

340 IREPTG ADDL DETAIL FOR LINE 340. .

340 LUMBER-BUILDING MATERIALS . . . .

348 t PAINT-GLASS-WALLPAPER
356 C OTHER LUMBER-BUILDING MATERIALS.

400 I AUTO FUELS-LUBRICANTS . . .

420 .TIRES-BATTERIES-ACCESSORIES
440 FARM EQUIPMENTi MACHINERY .

500 ALL OTHER MERCHANDISE . . .

500
500
501
502
503

IREPTG ADDL DETAIL FOR LINE 500. . . .

(ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

I ALL OTHER MERCHANDISEr
520 INONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

REPTG SALES BY BROAD MDSE LINES

020
040
120
140
160
180
200
220
240
260
280
300
320
340
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINSi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

17
2

20
19
21
18
20
15

12
15
6

21
12

821
1 527

16 535
1 527

654
874

(Dl

IDl

(Dl

(Dl
(Dl

478

16 535
478
(0)

(D)

(D)

(D)

(D)

(D)

ID)
IDl

(Dl

(Dl

(Dl

IDl

(Dl

IDl

(Dl

(Dl

(Dl

(Dl

(Dl
(Dl

(Dl

(Dl

5 475

5 016

275
(Dl
299
321
(Dl
230
593
121
50

333
111
110
207
(01

1 159
174

5.0
9.2

100.0
9.2
4.0
5.3

(Dl

100.0
IDl
IDl
IDl

IDl

IDl



7G-154 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Mississippi—Standard Metropolitan Statistical Areas: 1963-continued

Jackson SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i k., see "Description of tfie Tables" in front]

~r

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
220
210
260
280
300
320
3«0
380
400
U20
lt«0

460
500
520

FRUIT STORESi VEGETABLE MARKETS
(SIC 5"t3)

CANOYi NUT. CONFECTIONERY
STORES (SIC 51(4)

OTHER FOOD STORES ISIC 5«5-5U91

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

AUTOMOTIVE DEALERS ISIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HAJOi< APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES

1
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER ,-IERCHANDI SE
NONMERCHANDISE RECEIPTS

020
040
100
220
300
320
380
400

400
400
401
402
403

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SxiACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
;AUT0 FUELS-LUBRICANTS
', GASOLINE
• OTHER AUTOMOTIVE FUELS . . . .

' MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420 kREPTG ADDL DETAIL FOR LINE 420
420 JTIRES-BATTERIES-ACCESSORIES
421 r PARTS. INSTALLED I iM REPAIR WORK. . . ,

423 t PARTS" RETAIL (OVER THE COUNTER! . . .

424 ( AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT. MACHINERY
480 HOUSEHOLD FUELS-ICE . . .

500 ALL OTHER ,-IEkCHANDI 5E . .

520 NONMERCHANDISE RECEIPTS .

520 (REPTG ADDL DETAIL FOR LINE 520.
520 [NONMERCHANDISE RECEIPTS . . . .

527 [ SERVICE LABOR
528 » OTHER NONMERCHANDISE RECEIPTS.

79

62

1

14
2

12
1

15
13
5

33
26
46
1

1

11

37

43
1

6
3
3

173

168
168
168
15

144

111
HI
22
13

108

1

3
7

66

63
63
51
25

147

(Dl

60 386

57 267

(D)

614
ID)

101
ID)

472
128
IZ)

42 963
454

7 301
(Dl

ID)
1 522
3 468

21 919

16 031

57
14

240
(D)

(01

(01
10)

14 066

15 701
13 783
12 585

242
950

1 124

ID)

ID)

13
451

801
447
245
205

IXI

100.0

(X)

100.0

(D)

1.1
101

0.2
ID)
0.8
0.2
IZ)

75.0
0.8
12.7
ID)

ID)
2.7
6.1

(X)

100.0

0,4
0.1
l.S
(D)
(0)

(D)
(D)

87.7

100.0
87.8
80.2
1.5
6.1

7.0

11 611



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-155

TABLE 3 Mississippi—Standard Metropolitan Statistical Areas: 1963-continued

Jackson SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

ot sales

accounted

for by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

220
260
280
500
520

160
180
280
520

120
140

WOMEN'S REAOY-TO-WEAR STORES—CONTINUED

MAJOR APPL.-RADIO-TU-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORESi
FURRIERS (SIC 563. 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES ISIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

lUO kREPTG ADDL DETAIL FOR LINE 1«0. . .

110 'MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR
112

;
BOYS. CLOTHING

143 , MEN'S TAILORED OUTERWEAR
144 I OTHER HEN.S OUTERWEAR
145 MEN'S HATS
146

f.
OTHER HEN'S CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
163
164
165
168
172
173
174
175
176

180
200
260
260
300
320
340
380
500
520

,REPTG ADDL DETAIL FOR LINE 160
'WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN 'b SPORTSWEAR
DRESSES
COATS-SUITS. ....
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SFORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES

140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160 WOMEN. S-GIRLS" CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR.

520 NONMERCHANDISE RECEIPTS

OTHER APPAREL. ACCESSORY STORES
(SIC 564. 569)

16

11

3

18

7
6
1

6

16
12

1

1

8
11

(0)
(D)

(0)

(D)
(D)

598

486
(Dl

(D)
(D)

8 158

7 901

(D)

2 418

1 840
560
160
47
151
23
180

2 935

1 840
830
(D)

(D)
53
119
(D)

124
(0)

(01

(D)

23

1 052
(D)

(Dl
(Dl

9
(D)

ID)
(D)

3 001

2 741

4



7G-156 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Mississippi—Standard Metropolitan Statistical Areas: 1963-continued

Jackson SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
010
100
120
140
160
180
220
240
260
280
300
320
500
520

020
040
080
100
120
140
160
180
220
240
260
260
300
320
380
420
440
460
480
500
520

020
040
080
100
500

140
160
180
220

DRUS STORES. PROPRIETARY STORES
(SIC 59 PARI 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR • •

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPOkTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

PROPRIETARY STORES (SIC 591 PART)

TOTAL

OTHER RETAIL STORES (SIC 59 EX. 5911

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-sNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO

I

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SrORTING-RECKEATION EQUIPMENT
HARDWARE

1

AUTOMOBILES-TRUCKS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUE^S-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEAlS-Si'JACKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

ANTIQUE STORES. SECONDHAND
STORES (SIC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS. CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

17
24
42
56

1

3
2
4
1

10
25
5
2

29
8

12
14
17
16
8
4

2
5
1

8
4

33
25

8 681

89
452
615

6 910
(D)
(0)

(0)

15
(D)
(0)

81
30
(D)

305
71

9 233

(0)
84

1 345
(D)

(Dl
(D)

(D)

(D)

211
782
254

1 563
323
(D)

(Dl

121
.0)

1 410
335

1 844
243

1 513

1 146

(Dl

(D)

(D)

(Dl

100.0

1.0
5.3
7.1
79.5
(Dl
(Dl

(Dl
0.2
(Dl
(01

0.9
0,3
(Dl

3.5
0.8

(XI

100,0

(D)
0.9
14.5
(Dl

(Dl
(Dl
(Dl
(Dl
2.3
8.5
2.8
16.9
3.5
(Dl

(Dl
1.3
iDI

15.3
3.6

20.0
2.6

(01



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-157

TABLE 3 Mississippi—Standard Metropolitan Statistical Areas: 1963-continued

Jackson SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.i
, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

040
100
120
luo
160
180
200

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
tOSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

1 213

1 092

(D)
(Dl

(Dl
(Dl

(Dl
(Dl

(01

(Dl
(Dl

(Dl
(01

(Dl
(Dl

101

220
240
260
260
300
320
340
420
440
500
520

NONSTORE RCTAlLER5--C0NTrNUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . . I 4
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS. 2
KITCHENWARE-HOME FURNISHINGS

1 3
JEWELRY-OPTICAL GOODS 1

SPORTING-RECREATION EQUIPMENT i 2
HARDWARE

1 1

LUMBER-BUILDING MATERIALS ' 2
TIRES-BATTERIES-ACCESSORIES 1

FARM EQUIPMENTi MACHINERY 1

ALL OTHER MERCHANDISE 4
NONMERCHANDISE RECEIPTS

I 3

475



7G-158 East South Central—Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by.i

. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE. TOTAL . . .

REPTG SALES BY BROAD MDbE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBflCCO
cosmetics-drugs-health needs-cleaners .

men's-boys' clothing. exc. footwear . .

bomen's-girls' clothing. exc. footwear.
all footwear
curtains-draperies-dry goods
Major appl.-radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEF EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE i

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2H0
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE

10 53U

6 917

1 845
1 099

20«
319

1 986
1 538
968

1 091*

9t0
792
901
683
9U9
625
671
935
5«8
163

1 606
1 U82

283
«23
18«

1 629
1 894

2
8
8

71
119
108
13

103
240
319
33
21
54
170
15
3

48
161

1 492 595

1 192 745

230 700
34 211
3 525
8 653

18 203
50 327
34 959
63 400
22 863
17 934
34 709
28 833
11 688
7 730
7 756

18 991
50 776

211 013
81 674
53 632
62 295
52 537
16 429
31 500
39 342

133 066

101

(Dl

(Zl

(Zl

(Zl
(Dl

(Zl

(Zl
1 488

(D)

922
(Zl

951
10 620
45 858
2 589

279
2 723

59 162
(Dl

(Zl

(01
4 646

(D)

tOl

(01

(D)
(Dl

(Di

(Dl

(Dl
178

(XI

100.0

19.3
2.9
0,3
0.7
1.5
4.2
2.9
5.3
1.9
1.5
2.9
2.4
1.0
0.6
0.7
1.6
4,3
17,7
6.8
4.5
5.2
4.4
1.4
2,6
3.3

(XI

100.0

(01

(Dl
IZl

(Zl

(Z)
(D)

(Zl
(Z)
1,1

(Dl
0,7
(Zl

0.7
8.0

34.5
1.9
0.2
2.0

44.5
(01
(Zl
(Dl

3.5

(Dl

IDI

100,0
(Dl
(Dl

(Di

(D)
(Dl

3.6

LUMBER YARDS— CONTINUED

340 LUMBER-BUILDING MATERIALS

340
340
341
342
343
344
345
346
347
348
349
351
352
353
354
355

REPTG ADDL DETAIL FOR LINE 340. . .

LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORS. AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS,
ALL OTHER BUILDING MATERIALS . . .

440 I FARM EQUIPMENT. MACHINERY . .

460 HAY-GRAIN-FEED-FARM SUPPLIES,
480 HOUSEHOLD FUELS-ICE
500 ALL OTHER MERCHANDISE , . . .

520 i NONMERCHANDISE RECEIPTS . , .

BUILDING MATERIALS DEALERS
(SIC 521 PARTI

PLUMBING EQUIP.
(SIC 5221

PAINT. GLASS. WALLPAPER
STORES (SIC 5231

220
240
260
280
320
340

340
340
356
357
358
359
361

500
520

020
040
100
120
140
160
180
200

REPTG SALES BY BROAD MDSE LINES . i

MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS i

JEWELRY-OPTICAL GOODS i

HARDWARE
LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . , . .

LUMBER-BUILDING MATERIALS .

OTHER LUMBER-BUILDING MATERIALS. . . .

PAINT-VARNISH. ETC ,

PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS , , . .

GLASS

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

ELECTRICAL SUPPLY STORES (SIC 524 1

TOTAL c

HARDWARE STORES (SIC 52511

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN.S-BOYS' CLOTHING. EXC, FOOTWEAR , ,

WOMENiS-GIRLS' CLOTHING. EXC, FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS

119
119
116
107
89
34
99
106
103
103
52
58
101
88
3

76

1

1

1

5
34

2
3
1

1

2
37

36
36
24
32
30
26
9

1

17

188

135

2
1

5

30 585

33 505
30 585
12 433
2 820
1 437

(Dl

2 281
2 876
2 000
1 467
931
(Dl

1 533
655
23

1 359

(Dl

(Dl

(Dl

(Dl
(01

4 772

3 077

(01
19

(Dl

(Dl

IDI

2 929

(Dl

(Dl

23
(Zl

8
(Dl
(01
(01

92,2

100,0
91,3
37,1
8,4
4,3
(Dl

6.8
8,6
5,0
4,4
2,8
(Dl
4.6
2.0
0.1
4.1

(Dl

(Dl
(Dl

(01
(Dl

100,0

(Dl

0,6
(Dl

(Dl

(01

95.2

?



RETAIL TRADE-Merchandise Line Sales East South Central— Miss. 7G-159

TABLE 4 Mississippi—Area Outside Standard iVIetropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^jt., see "Description of the Tables" m front]

Kind ol business and merchandise line
Eslab

lisfimenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tbe

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220
21(0

260
280
300
320

320
320
322
323
324

340

310
3«0
346
356

400
420
440
460
480
500
520

HARDWARE STORES— CONTINUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. • .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENKARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EOUI PMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

'REPTG ADDL DETAIL FOR LINE 340. .

I

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENTi MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EOUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
160
180
200
220
300
320
340
380
400
420
440
460
500
520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTW
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES ISIC 53 PART*]

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE .........
NONMERCHANDISE RECEIPTS

91
12
90
135 '

117
117

I

93
103

!

114 I

2

21
1

33
17
44
161

6

934

538

309
70
6
9

173
322
406
409
351
415
142
156
265
214
169
283
103
82
47
23
103
12

265
172

1 137
700
(Dl
ID)
862

8 241

13 809
7 524

635
2 405
4 492

2 833

11 946
2 602

(Dl
(Dl

(01

57
(01
(Dl

(Dl
(01
IDI

77 101

70 250

(Zl

(Dl

(Dl

(Dl
(01

(Dl

(Dl

257
IDI

2 589
133

2 656
59 113

410
1 625

(Dl

139 899

108 991

9 458
(Dl
(Zl

(01
1 015
4 268

12 186
20 167
5 598

12 646
(Dl

3 026
4 544
1 507
1 997
4 321

(01

(Dl

(Dl

(Dl
2 147

(Dl
7 759
5 035

7.4
4.6
(01
(01

5.6
53.6

100.0
54.5
4.6
17.4
32.5

100.0
21.8
(01
(Dl

(Dl
0.4
(Dl
(Dl

(Dl

(Dl
(Dl

100.0

(Zl

(Dl

(Dl

(01
(Dl

(Dl

(Dl
0.4
(Dl
3.7
0.2
3.8

84,1
0.6
2.3
(01

100.0

8.7
(Dl

(Zl
(Dl

0.9
3.9
U.2
18.5
5.1
11.6
(Dl
2.8
4.2
1.4
1.8
4.0
(01
(01

(Dl

(01
2.0
(Dl
7.1
4.6

DEPARTMENT STORES (SIC 5311

REPTG SALES BY BROAD MDSE LINES

020
100
120
140

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEOS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

140 kREPTG ADDL DETAIL FOR LINE 140. . .

140 meN'S-BOYS' CLOTHING' EXC. FOOTWEAR
141 [ MEN'S CLOTHING
142 ( BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
167
168
169
171

180
200

200
200
201
202
203

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

|REPTG ADDL DETAIL FOR LINE 200.
, CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

220 : MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

220 [REPTG ADDL DETAIL FOR LINE 220. . .

220 tMAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
221 [ MAJOR HOUSEHOLD APPLIANCES . . . .

222 f RADIOS-TV'S-MUSICAL INSTRUMENTS. .

240 FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

240
240
241
242

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

260 I KITCHENWARE-HOME FURNISHINGS.

260
260
261
262

REPTG ADDL DETAIL FOR LINE 260.
KITCHENWARE-HOME FURNISHINGS. .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES . . . .

280 i JEWELRY-OPTICAL GOODS ....
300

I

SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 [REPTG ADDL DETAIL FOR LINE 320.
320 f HARDWARE
321 I HARDWARE-TOOLS
322 ( GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS . . . .

340 [REPTG ADDL DETAIL FOR LINE 340. .

340
I

LUMBER-BUILDING MATERIALS . . . .

348 , PAINT-GLASS-WALLPAPER
356 1 OTHER LUMBER-BUILDING MATERIALS.

400 AUTO FUELS-LUBRICANTS ....
420 TIRES-BATTERIES-ACCESSORIES .

440 FARM EQUIPMENT' MACHINERY . .

460 I HAY-GRAIN-FEED-FARM SUPPLIES.
500

I
ALL OTHER MERCHANDISE ....

500
500
501
502
503

REPTG ADDL DETAIL FOR LINE 500. . . .

'ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EOUtP.
ALL OTHER MERCHANDISE , ,

17
17

14

14
14

31 991

(Dl

(Dl
466

3 681

30 375
3 470
2 538

928

6 295

28 981
5 563

(Dl
(Dl

(01

116
1 221

469
1 079

794
(Dl

(Dl

1 616
2 670

28 981
2 346

(01

1 763
(Dl

(01

100.0

(Dl

(01
1.5

11.5

100.0
11.4
8.4
3.1

19.7

100.0
19.2
(Dl

(Dl
(Dl
0.4
4.2
1.6
3,7
2.7
(Dl

(Dl

5.1
8.3

100.0
8.1
(Dl
6.1
(01

(Dl

8



7G-160 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ h.. see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

020
oto
060
080
100
120
1«0
160
ISO
200
220
2«0
260
280
300
320
340
too
1120

U60
500
520

020
0*0
060
080
100
120
140

DEIPARTMEINT STORES—CONTINUED

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KlTCHtNWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

140 {rEPTG ADDL DETAIL FOR LINE 140. . .

140 tMEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
141 I MEN'S CLOTHING
142 f

BOYSi CLOTHING

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160 i

161
162
163
164 >

165
166
167 •

158
169
171

180
200

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMENiS COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 tREPTG ADDL DETAIL FOR LINE 200.
200 , CURTAINS-DRAPERIES-DRY GOODS. .

201 ' PIECE GOODS-NOTIONS
202

;
CURTAINS-DRAPERIES

203 . ALL OTHER DOMESTICS

220

220
220
221
222
223

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RAOIOS-TV'S-MUSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

115
41
2

1

10
162
158
172
131
170
86
65
151
139
95
131
50

2
172
99

162
145
231

110
110
106
95

94
94 I

70
52
24
76
52
44
57
49

(D)
(Dl

(D)
(D)

(Dl
1 987
2 451

(01
(D)

3 823
(Dl
ID)

2 344
549
(Dl
(D)

(D)

(Dl

(D)
(D)

5 912
748

64 467

45 356

8 105
174
(Dl

(D)
972

1 B35
6 054

25 195
4 295

ID)
(Dl

7 860

(D)
(D)

(D)
(D)

(01
(D)

ID)
(D)

(D)
(D)

(01

(D) 240

GENERAL MERCHANDISE STORES— CON.

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
II

240
240
241

(XI
|;
242

[REPTG ADDL DETAIL FOR LINE 240
[FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
[ FLOOR COVERINGS
E FURNITURE-SLEEP EQUIPMENT

100.0 j
250 KITCHENWARE-HOME FURNISHINGS.

(D)

(Dl
(Dl

(D)

(D)

6.7
8.3
ID)
(0)

12.9
(D)
(01

7.9
1.8
(D)

(D)
(D)
(D)

(Dl
(D)

19.9
2.5

100.0

17.9
0.4
(D)

(Dl

2.1
4.0
13.3

100.0
17.1
(Dl
(01

17.3

100.0
(D)
(D)

(D)

(D)
(Dl

(D)
(D)

(D)
(D>

(D)

250
250
251
262
253

; REPTG ADDL DETAIL FOR LINE 260. . .

i KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 HARDWARE

320 [REPTG ADDL DETAIL FOR LINE 320.
320 [hardware
321

I
HARDWARE-TOOLS

322 C GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS ....
340 t REPTG ADDL DETAIL FOR LINE 340. .

340 k LUMBER-BUILDING MATERIALS ....
346 t PAINT-GLASS-WALLPAPER
355 f OTHER LUMBER-BUILDING MATERIALS.

400
420
440
450
480
500

500
500
501
502
503

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGBAPHIC EQUIP.
ALL OTHER MERCHANDISE

520
!

NONMERCHANDISE RECEIPTS

14



RETAIL TRADE-Merchandise Line Sales East South Central—Miss. 7G-161

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963 -Con.

[includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

480
500
520

020

020
020
021
022
023
02t

0«0
060
060
100
120
140
160
180
200
220
240
260
280
300
320
340
380 1

400
420
440
460
480
500

500
500
508
516

520

Kind o( business and merchandise line

FOOD STORES—CONTINUED

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . . . .

Estab

lishments

(number)

GROCERY STORESi
DELICATESSENS

INCLUDING
ISIC 541)

REPTG SALES BY BROAD MOSE LINES

GROCERIES-OTHER FOODS

;
REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES I

.

FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

HOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP.-FLO'.'R COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FuELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAiN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS ISIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS

020
020

I

021
022

I

023
024

I

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRr
PRODUCE IFRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

FISH (SEAFOOD! MARKETS (SIC 542 PART)

TOTAL

FRUIT STORES. VEGETABLE MARKETS
ISIC 543)

Sales

($1,000)

18
682
194

1



7G-162 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^.^^^^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

420
4«0
«60
500
520

automotive: dealers— con.

tires-batteries-accessories . .

farm eouipmenti machinery . . .

hay-grain-feed-farm supplies. .

all other merchandise
nonmerchandise receipts . . . .

PASSENGER CAR DEALERS.
FRANCHISED ISIC 5511

REPTG SALES BY 8R0AD HDSE LINES

020
080
100
220
260
300
380
400
420
440
460
500
520

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES. . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS ISIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
080
100
220
260
300
380

380
380
381
382
383
384
385
386
387
386

400

400
400
401
402
403

420

420
420
421
422
423
424

440
460
500
520

520
520
527
528

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CISARS-CI6ARETTES-T0BACC0
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHEN*ARE-HOME FURNISHINGS. . . .

SPORTING-RECREATION EQUIPMENT . . .

AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS" WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
U;ED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIEs-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINEbSES)
PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

543
16
1

124
400

1

1

2

10
2
8

319
192
309
11
1

15
289

;rEPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

1

1

2

10
2

6
297

287
287
287
17

196
11

284
145
168
39

177

169
169
70

1

132

289

280
280
272
231
238
168

9
1

12
269

267
267
264
97

40 487
(Dl

(Dl

5 397
16 129

263 330

239 435

(Dl

IDl

ID)

564
(Dl

(Zl
196 796

1 637
24 219

1 277
(Dl
(Dl

14 500

223 243

(Dl

(Dl
ID)

564
(Dl

(Z)
184 123

218 047
179 877
103 701

(D)

24 442
537

39 597
4 211
5 015

(0)

(0)

144 012
1 215
945
(D)
(D)

22 427

215 931
21 997
12 845
4 607
2 268
2 046

(Dl

(01

126
13 312

206 069
13 294
11 421
1 892

Standard Notes:

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

Represents zero. (D) D/ilhheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

14.2
(D)

(D)

1.9
5.6

100.0

(D)

(D)
(01

0.2
(D)

(2)
82.2
0.7
10.1
0.5
(D)

(D)

6.1

100.0

(0)

(D)
ID)

0.3
(Dl
121

82.5

100.0
82.5
47.6
ID)

11.2
0.2
18.2
1.9
2.3
(D)

(Dl

100.0
0.8
0.7
(D)
(D)

10.0

100.0
10.2
5.9
2.1
1.1
0.9

(Dl

(0)
0.1
6.0

100.0
6.5
5.5
0.9

IMPORTED CAR DEALERS ISIC 551 PARTI

TOTAL

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

REPTG SALES BY BROAD MDSE LINES

020
100
240
380

380
380
381
383
385
386
387

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

400 ' AUTO FUELS-LUBRICANTS

400 t REPTG ADDL DETAIL FOR LINE 400.
400 1aUT0 FUELS-LUBRICANTS
401

I
GASOLINE

403 [ MOTOR OIL-GREASES-OTHER OILS .

420
I

TIRES-BATTERIES-ACCESSORIES

420
420
421
422
423
424

500
520

520
520
527
528

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . •

PARTS. WHOLESALE I TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERI'ES-ACCESSORIES

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

520.REPTG ADDL DETAIL FOR LINE
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART)

REPTG SALES BY BROAD MDSE LINES

020
040
120
220
240
260
300
320
340
380
400

400
400
401
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

41



RETAIL TRADE-Merchandise Line Sales East South Central-Miss. 7G-163

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^M., see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslat)

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specitied

merchandise

line

Kind ot busmess and merchandise iine
Estab-

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

TIRE, BATTERY, ACCESSORY
DEALERS—CONTINUED

U20

1120

U20
U26
«27
128
429
431
132
1(33

1134

435
436

440
500
520

520
520
524
525
526

TIRES-BATTERIES-ACCESSORIES

REPTG 40DL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NE* AUTO TIRES-TUBES SOLD TO USERS . .

tJEW AUTO TIRES-TUBES SOLD TO DEALERS .

NE* TRUCK-BUS TIRES SOLD TO USERS. . .

NE* TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EOUIPMENTi MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEI=TS .

; REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND *HEEL SERVICES
TIRE SERVICES OTHER THAN REVREADIIIG

.

OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

020
080
100
120
140
200
220
240
260
280
300
320
340
380
400

400
400
401
403

420

420 .

420 '

426
427
428
429
431
432
433 '

434
436 [

440
500
520

520
520
524
525
525

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE , .

LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FuELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NE* TRUCK-BUS TIRES SOLD TO USERS. . .

NE* TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

FARM EQUIPMENT, MACHINERY
ALL OTHER MERCHANDISE . .

NONMERCHANDISE RECEIPTS .

520.;rEPTG ADDL DETAIL FOR LINE
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

5
2

99
26
91
26
as
80
31
2

21

16
16
1

15

90
90
83
87
13
29
11
9
3

11

75

3

62
38

12 575

12 749
9 409
2 112
3 498

629
1 259

(Dl

479
(01

394
(01

311

(D)

166
843

7 382
681
240
52

380

12 542

(Dl

(Dl

(D)

(D)

(D)
(Dl

3 966
(Dl

1 198
(D)

1 056
886
96
(Dl
(Dl

(Dl
(Dl
(Dl
(01

11 174
3 209

710
1 415

(Dl
(01

(Di
(0)

(Dl
49

378

(Dl

555
(01

(Dl
(Dl

(Di

(Dl
(Dl

75.8

100.0
73.8
16.6
27.4
4.9
9.9
(Dl
3.8
(Dl

3.1
(Dl
2.4

(Dl

1.0
5.1

100.0
9.2
3.3
0.7
5.1

100.0

(Dl

(Dl
(Dl

(Dl

(Dl
(Dl

31.6
(Dl
9.5
(01
6.4
7.1
0.8
(Dl
(Dl

100.0
(Dl

100.0
28.7

12.7
(Dl
(Dl

(Dl
(Dl

(Dl
0,4
3.4

(Dl
4.4
(Dl

100.0
(Dl

(Di
(Dl
(Dl

300
320
340
500
520

MISC. AIRCRAFT, MARINE, AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT, BOAT, MOTORCYCLE
DEALERS (SIC 559 PARTI

020
040
060
080
100
120
140
160
180
200
220
280
300
320
340
380
400

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAIMS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

6.4 :' 400 REPTG ADDL DETAIL FOR LINE 400.
400
401
402
403

AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . , .

MOTOR OIL-GREASES-OTHER OILS

420 I TIRES-BATTERIES-ACCESSORIES

420 I REPTG ADDL DETAIL FOR LINE 420
420 (TIRES-BATTERIES-ACCESSORIES
421 f PARTS' INSTALLED IN REPAIR WORK. . . .

423 I PARTS, RETAIL (OVER THE COUNTERl . . .

424 [ AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

440 FARM EQUIPMENT, MACHINERY . .

460 HAY-GRAIN-FEED-FARM SUPPLIES.
480 HOUSEHOLD FUELS-ICE
500 ALL OTHER MERCHANDISE , . . .

520 : NONMERCHANDISE RECEIPTS . . ,

520 I REPTG ADDL DETAIL FOR LINE 520,
520 f NONMERCHANDISE RECEIPTS . , , .

527 t SERVICE LABOR
528 t OTHER NONMERCHANDISE RECEIPTS.

163
107

4
9

330
21
5
2
5
1

1

1

74
64
2
12

1 090

1 017
1 017
1 Oil

177
901

739

692
692
163
135
657

5
5

13
43

354

340
340
285
99

(Dl



7G-164 East South Central—Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^j^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line

Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by (he

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

APPAREL' ACCESSORY STORES ISIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES • •

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHIIMGi EXC. FOOTWEAR,
ALL FOOTKEAR
CURTAINS-DRAPERIES-DRY GOODS
MAUOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'Si BOYS' APPAREL STORESi
CUSTOM TAILORS (SIC 561i 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE '

NONMERCHANDISE RECEIPTS .

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

CUSTOM TAILORS (SIC 567)

TOTAL

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 502-3. 5681

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-Dr?Y GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 5621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

681

5
2
2

37 !

110
529
«69
208

1

13
39
"t6

30
12
1

1

57
135

102

78

78
10
52
t
1

3
3

1

20

2
11
32
197
51
18
3

15
1

1

3
45

102 216

84 1(76

57
(D)

(D)
317

21 232
40 359 1

16 453
3 491

(D>
89

520
171
108
(Z)

(Dl
(Dl

(D)
1 251

9 957

8 081

(D)

ID)

7 002
139
ID)

ID)

(D)

IZ)
ID)

(D)

(0)

248



RETAIL TRADE-Merchandise Line Sales East South Central—Miss. 7G-165

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

I

of sales

' accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

120
lUO

ito
140
142
143
144
145
146

160

FAMILY CLOTHING STORES— CON,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. F00T1»EAR •

;reptg addl detail for line i«o. . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
;

150 ,

161
163
164

;

155 I

168 '

172
173
174 >

175
176

180
200
240
260
280
300
320
340
450
500
520

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEEO-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTb

SHOE STORES (SIC 566)

140
160
leo
200
300
500
520

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

HEN'S SHOE STORES (SIC 556 PART)

TOTAL

WOMEN'S SHOE STORES (SIC 565 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

160
180

180
160
181
182
183

WOMEN'S-GIRLS'
ALL FOOTWEAR.

CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

; CHILDREN'S AND INFANTS' FOOTWEAR

NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 565 PART)

22
277

133
133
117
94
122
88
123

134
134
95
51
104
121
120
131
116

10
18

102
3
4

35

30

2
30

28
3

(0)

13 575

20 079
6 489
1 378
1 057
1 872

284
1 890

19 211

20 590
9 001

(3)
(0)
516

1 112
(0)

2 412
(0)
IDI

(D)
530

10 198

7 737

(D)

173
7 337

(D)

ID)

(D)
(D)

2 945

2 437

(D)

2 394

2 303
2 260

(0)
2 219

(D)

(Dl

(D)

30.3

100.0
32.3
5.9
5.3
9.3
1.4
9.4

42.9

100.0
43.7
(D)

(D)
2.5
5.4
(0)

11.7
(Dl

(0)

(D)

2.6

254



7G-166 East South Central—Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identitied by^ k, see "Description of the Tables" in front]

Rind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

o! sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
200
220
2'»0

2«0
2U0
213
2«t
215
2«6
2«7

260
280
300
320
310
500
520

FURNITURE STORES (SIC 5712]

TOTAL

REPTG SALES BY BROAD MDSE LINES • i

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2U0
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE. . . . .

FLOOR COVERINGS. HASO SURFACE. . . . .

NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEVIELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
N0NMERCHAN0I5E RECEIPTS

FLOOR COVERING STORES (SIC 5713]

total'

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 571«>

CHINA. GLASSWARE. METALWARE
STORES (SIC 57151

MISCELLANEOUS HOME FURNISHINGS
STORES ISIC 5719]

HOUSEHOLD APPLIANCE STORES (SIC 5721

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
120
mo
160
200
220

220
220
221
225
226
227

240
260

260
260
26t
265

280

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

NEW MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV. S. . .

RECOROS-TAPES-MUSICAL INSTRUMENTS. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 260. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS

245

1

53
170
245

219
219
197
217
103
128
15

103
9

26
10
7

15
64

1

1

1

15
143

117
U7
116
57
54
6

24 719

(Dl
154
(01

20 041

21 758
17 778
3 580

12 675
917
(Dl
(D]

599
57
(01

(Dl
40
(Dl

531

13 958

(Dl

(Dl

(Dl

(Dl

(Dl

(Dl

9 6j7

10 033
7 865
6 240
1 258

341
32

766
2 010

6 263
1 848

(01
(01

(Dl

100.0

(D]
0.6
(Dl

81.1

100.0
81,7
16.5
58.3
4.2
(Dl

(01

2.4
0.2
(01

(0)
0.2
(0)
2.1

100.0

(Dl

(D]
(Dl

(Dl

(Dl

(Dl

66.9

100.0
78.4
62.2
12.5
3.4
0.3

5.5
14.4

100.0
29,5
(Dl

(01

(Dl

300
320
340
400
420
440
500
520

020
040
060
080
100
120
140
220
260
260
300
400
500
520

HOUSEHOLD APPLIANCE STORES— CON.

SPORTING-RECREATION E(3UIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RADIO. TELEVISION STORES (SIC 57321

TOTAL

MUSIC STORES (SIC 57331

TOTAL

RECORD SHOPS (SIC 5733 PARTI

TOTAL

MUSICAL INSTRUMENT STORES
(SIC 5733 PARTI

EATING. DRINKING PLACES (SIC 58]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100 !

120
140
280
300
400
500
520

020
040
060
060
100

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

11



RETAIL TRADE-Merchandise Line Sales East South Central—Miss. 7G-167

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963 -Con.

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^ , see "Description of ttie Tables" in front]

Kind ol business and mercfiandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by ttie

specified

merchandise

line

Kind ol business and merchandise line
Eslab

listimenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RESTAURANTS. LUNCHROOMS— COt^TINUCD

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

JEWELR1-0PTICAL GOODS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
SPORTING-RECREATION EQUIPMENT . . . .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

total'

DRUG STORES! PROPRIETARY STORES
(SIC 59 PART 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . . . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMEN7
HARDWARE
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

TOTAL

1

16

260

167

21
167

6
5

39
3
1

3

352

77
118

2
5

262
352

1

3
2
1

52
158
15
7

1

175
61

(D)

(Dl
(Dl

(0)
(Dl

164

(Dl
ID)

(01
ID)

(D)

5 916

(0)

5 «3l|

(D)
(Dl

101
(01
(D>

(Dl
(D)

11 560

296
1 492

(0)

(Z)
1 901

35 150
(Dl

(D)

(D)
(Dl

44
(D)
(D)

564
40

(Dl

(D)
1 338

385

(01

(Dl
(D>
(Dl

(01
0.6

(D)
(D)

(Dl
tO)

(01

100.0

(D)

91.9
(0)
(01

1.7
(Ol
(0)

(01
(D)

100.0

0.7
3.6
(D)
(2)
4.6

84.6
(0)

(D)
(D)

(D)

O.i
(Dl

(0)

1.4
0.1
(01
(01

3.2
0.9

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
060
080
100
120
400
420
460
500
520

080 '

100
140
160
180
200
220
240
260
280
300
320
340
380
400
420
500 I

520
I

PROPRIETARY STORES (SIC 591 PARTI

TOTAL

OTHER RETAIL STORES
(SIC 59 EX. 591)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 5931

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

36
32
15
69
43
3

17
18
14
5

102
30
54
106
43
68
29
7

30
43
40
178
138
157
165

85

68

12
26
12
68
24
1

3

129 339

96 346

(D)
131
(01

6 096
(01

(Z)
(0)

(D)
(D)
(Zl

1 839
803
570

5 069
1 772

(D)
715
(Dl

1 620
966
ID)

48 717
16 093
5 663
2 263

9 164

6 633

(Dl
103
148
(0)
(Dl

ID)

(0)

(D)

(D)
(D)

(0)

(XI

100.0

(D)
0.1
(01
6.3
(Dl

(Z)
(01
(0)
(D)

(Zl
1.9
0,8
0.6
5,3
1.8
(01

0.7
(01
1.7
1,0
(0)

50.6
16.7
5.9
2,3

(D)
1.6
2.2
(01

(0)

(0)

(D)
(0)

(0)
(0)

(D)

(Dl



7G-168 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^j^, see "Description of the Tables" in front]

Kind ot business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

i for by the

specified

merchandise

line

Kind o( business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

ANTIQUE STORES (SIC 59321

TOTAL

SECONDHAND STORES (SIC 5933)

TOTAL

BOOKi STATIONERY STORES (SIC 59«

)

TOTAL

BOOK STORES (SIC 59«2

)

TOTAL

STATIONERY STORES (SIC 59H3I

TOTAL

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 5951

TOTAL^

SPORTING GOODS STORES (SIC 5952)

TOTAL-

BICYCLE SHOPS (SIC 5953]

total'

020
OttO

100
220
320
3«0
UOO
120
Itto
460
«80
500
520

020
010
100
240
260
300

HAYi GRAINi FEED STORES (SIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LIIMES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTRi •

HARDWARE ,

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIEs
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT

137

98

6
1

3
1

27 349

18 925

(D)

(D)

(D)
(D)

(D)

(0)
(D)

(D)

205

(D)
140

38 453

34 657

(D)

(D)

(2)

(0)

(D)
(D)

100.0

(0)

(D)

(D)
(D)

(D)

(0)

(D)

(D)

1.1
90.8
(D)

(D)
0.7

(X)

100.0

(D)

(D)
(2)

(D)

(D)

(D)

320
340
400
420
440
460
480
500
520

OTHER FARM SUPPLY STORES— CON.

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PART)

TOTAL

JEWELRY STORES (SIC 597)

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 KITCHENWARE-HOME FURNISHINGS. . . .

280 JEWELRY-OPTICAL GOODS

280
280
281
282
283
284
285
286

> REPTG ADDL DETAIL FOR LINE 280
; JEWELRY-OPTICAL GOODS

WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME
OPTICAL GOODS

300 SPORTING-RECREATION EQUIPMENT
500 ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE RECEIPTS . . .

520 f REPTG ADDL DETAIL FOR LINE 520.
520 [NONMERCHANDISE RECEIPTS . . . .

529 ( WATCH. CLOCK. JEWELRY REPAIRS.

020
100
200
220
240
260
280
340
400
420
440
460
480
500
520

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PART)

TOTAL

ICE DEALERS (SIC 5982 PART)

total'

37



RETAIL TRADE—Merchandise Line Sales East South Central-Miss. 7G-169

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments witti payroll. For explanation of tables, including lines identified ty^^^^^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FUEL OIL DEALERS (SIC 59831

TOTAL

020
200
220
2U0
260
280
310
UOO
1120

itUO

460
ueo
500
520

BOTTLED GAS DEALERS I SIC 598m

TOTAL
;

REPTG SALES BY BROAD MDSE LINES . .
|

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPLt-RADIO-TV-HUSICAL INSTRt . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHEN*ARE-HOHE FURNISHINGS
JEKELRY-'.'PTICAL GOODS
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HCUSEH'.'LD FUELS- ICE
ALL OIHE?, MERCHANDISE
NONMERCHANDISE RECEIPTS

florists (sic 5992)

total'

1«6

116

1

1

66
2
2
1

17
1

2
13
2

116

CIGAR STORESi STANDS (SIC 59931

TOTAL

NEWS DEALERS! NEWSSTANDS (SIC 599III

total'

CAMERA! PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

GIFT! NOVELTY! SOUVENIR SHOPS
(SIC 5997)

total'

OPTICAL GOODS STORES (SIC 5998)

total'

TYPEWRITER STORES (SIC 5999 PART)

total

LUGGAGE! LEATHER GOODS STORES
(SIC 5999 PART)

22 351

18 658

(D)

ID)
(D)

(D)

(D)
(D)

«98
(D)

(D)
(D)

(0)
15 123

126
(0)

100.0

(0)

(D)
(D)

(D)

ID)
ID)
2.7
ID)

(D)
(0)

(D)
81.1
0.7
(D)

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Nonslore retailers, pari of SIC major group 53, are shown separately in this table.

'Merchandrse line detail withheld due to insufficient reporting.

HOBBY! TOY! GAME SHOPS
(SIC 5999 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES

RELIGIOUS GOODS STORES
(SIC 5999 PART)

PET SHOPS (SIC 5999 PART)

TOTAL

other (sic 5999 part)

total'

020
010
100
120
140
160
180
200
220
2U0
260
280
300
320
340
420
440
500
520

020
140
160
180
200
220

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHING! EXC . FOOTWEAR . ,

WOMEN!S-GIRLS' CLOTHING! EXC. FOOTWEAR
ALL FOOTWEAR -

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. ,

FURNITURE-SLEEP EtJUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT ....
HARDWARE <

LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 534)

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MENiS-BOYS! CLOTHING! EXC. FOOTWEAR . .

WOMEN!S-GIRLS' CLOTHING! EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

336

(D)

942
ID)
ID)

(D)

ID)

(0)

(D)

223
(D)

(D)

(D)
ID)

(D)

(D)

(D)
ID)

(D)
500
(D)

4



7G-170 East South Central-Miss. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Mississippi—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k. see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tlie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

210
260
280
300
320
310
500
520

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGAN I ZAT I ONS—CONT I NUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPO.^TING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(D)
1*3

(Dl

ID)

(D)

(D)
ID)

(Ul

(D)

1.4
ID]

ID]

ID]

ID)

10)

(D)

Standard Notes: - Represents zem. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

'Merchandise line detail withheld due to insufficient reporting.



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-171

TABLE 2 Tennessee: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by,j , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lislimenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lisliments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE> TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHINGt EXCi FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT! MACHINERY
HAY-GkAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER 1 BLDG. HATLS.i HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . •

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 2tO
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

' FLOOR COVERINGS
' FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
HARDWARE

iH 537

3 703
3 003

«76
71(6

3 9U0
2 986
I t9H
1 732
1 530
1 266
1 567
1 210
1 757
1 162
1 075
619
ose
826
225
889
311
70«
386
385
680

16
57

56
56
56
3

9
92

3 7«2 59«

3 130 569

620 838
132 505

9 824
56 m«
61 355
130 141
100 734
189 006
63 846
54 075
95 269
89 858
34 913
26 119
23 908
48 699
134 590
572 467
202 404
120 271
50 237
83 249
20 394
107 052
101 199

8



7G-172 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Tennessee: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by,i . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

200
220
210
260
280
300
320
3«0

3«0
310
356
357
358
359
361

500
520

020
100
120
ItO
160
180
200
220
210
260
280
300
320

320
320
322
323
324

340

340
340
346
356

380
400
420
440
460
480
500
520

020
100
140
220

PAINTi GLASSi WALLPAPEr!
STORES (SIC 523)

TOTAL 138

REPTG SALES BY BROAD MDSE LINES . . 106

CURTAIIMS-DRAPERIE5-DRY GOODS 5

MAJOR APPL. -RADIO-TV-MUSICAL ItJSTR. . . 2
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS. 8

KITCHENWARE-HOME FURNISHINGS. ..... 9
JEWELRY-OPTICAL GOODS 2

SPORTING-RECREATION EQUIPMENT 2
HARDWARE 7

LUMBER-BUILDING MATERIALS 106

REPTG ADDL DETAIL FOR LINE 340 97
LUMBER-BUILDING MATERIALS 97
OTHER LUMBER-BUILDING MATERIALS. ... 41
PAIiJT-VARnISH. etc 93
paint sundries 60
wallpaper-other *all coverings . . . .

' 69
GLASS 14

ALL OTHER MERCHANDISE 3
NONMERCHANDISE RECEIPTS 54

ELECTRICAL SUPPLY STORES (SIC 524 1

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE STORES (SIC 52511

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINE-DRAPERIES-DRY GOODS
MAJOR APP,.. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

REPTG ADDL DETAIL FOR LINE 320. . . .

HARDWARE
GARDENING EQUIPMENT-SUPPLIES ....
PLUMBING-ELECTRICAL SUPPLIES ....
OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. . . .

LUMBER-BUILDING MA-TERIALS
PAINT-GLASS-WALLPAPER
OTHER LUnBER-BUILDIi'JG MATERIALS. . .

AUTOMOBILES-TRUCKS 1

AUTO FUELS-LUBRICANTS 1

TIRES-BATTERIES-ACCESSORIES 3

FARM EQUIPMENT. MACHINERY 8

HAY-GRAIN-FEED-FARM SUPPLIES 29
HOUSEHOLD FUELS-ICE 4

ALL OTHER MERCHANDISE ,
66

NONMERCHANDISE RECEIPTS 52

FARM EQUIP. DEALERS (SIC 5252)

TOTAL 258

REPTG SALES BY BROAD MDSE LINES . .
;

197

GROCERIES-OTHER FOODS 3
CIGARS-CIGARETTES-TOBACCO 5

MEN'S-BOYSi CLOTHING. EXC. FOOTWEAR . . 2
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . . 5

5

6
9
6
1

15
13

117
77
195
55
172
282

254
254
223
226
251

233

220
220
218
64

9 202

(D)

(D)

(D)

51
(D)

(Dl

(D)
8 695

8 361
7 941

680
5 428

724
722
380

(Z)

290

3 490

ID)

46 010

32 877

(D)

(Z)

28
(D)

(D)
27
24

2 645
1 519
2 218

(0)

1 422
17 862

29 963
16 406
2 254
3 140

10 988

4 529

25 805
3 908
2 712
1 199

(D)

(D)

(D)
106
762
79

549
337

(0)

(Z)

ID)

(Dl

100.0

(D)

(D)

(Dl

0.6
(Dl

(Dl

(bl
94,5

100.0
95.0
8.1

64,9
8.7
8,6
4,5

(Zl

3,2

(XI

100,0

(01
(Zl

(Dl

(Dl

240
260
300
320
340
380
400
420
440
460
480
500
520

(D)

(Zl

0.1
(D)

(D)
0.1
0.1
B.O
4,6
6,7
(D)
4,3
54,3

100.0
54,8
7.5
10.5
36.7

13.8

100.0
15,1
10,5
4,6

(D)
ID)
(D)
0,3
2.3
0.2
1.7
1,0

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
120
140

140
140
141
142

FARM EQUIP. DEALERS

—

CONTINUED

FURNITURE-SLEEP EQUIP, -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-8ATTERIES-ACCESS0RIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ,

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS ,

MEN'S-BOYSi CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. , ,

FURNITURE-SLEEP EQUIP, -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR ,

LREPTG ADDL DETAIL FOR LINE 140, , ,

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
t MEN'S CLOTHING
t BOYS' CLOTHING

160 I WOMEN'S-GIRLS' CLOTHING. EXC, FOOTWEAR.

160
160
161
162
163
164
165
166
157
168
169
171

180
200

200
200
201
202
203

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC, FOOTWEAR,
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR, . ,

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

, REPTG ADDL DETAIL FOR LINE 200,
'CURTAINS-DRAPERIES-DRY GOODS, ,

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

197
22
2

924

492
150

1

14
229
550
635
652
561
704
231
247
548
392
291
502
165

6
145
74
24
120
24

521
295

(Dl

ID)
139
531
(Dl

(01
(0)

1 396
44 383

819
(D)

(Dl

1 523

432 034

20 219
4 750

(Dl
224
101

15 856
48 664
107 638
23 764
42 474
24 139
17 162
18 447
8 512
6 861

14 243
7 552

(Z)

2 461
8 257

(D)
ID)

239
30 817
22 924

(Dl

(D)
0.3
1.0
(D)

(01
(01

2,7
86,8
1,6
(Dl

(D)
3,0

100,0

4,7
1,1
(Dl

0,1
(01
3,7
11,3
24,9
5,5
9,8
5.6
4.0
4.3
2.0
1.6
3.3
1,8
(Z)
0,&
1.9
(D)

(Dl

O.l
7.1
5,3

73



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-173

TABLE 2. Tennessee: 1963-Continued

[Includes only establishments with payroll- For explanation ot tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

220

220
220
221
222
223

2U0

2«0
240
2U1
242

260

260
260
251
262
26J

DEPARTMENT STORES--CONT I NUED

MAJOR APPL.-RADIO-TV-MUSICAL INSTR.

;reptg addl detail for line 220. . .

.major appl.-raoio-tv-musical instri
major household appliances . . . .

raoios-tv's-musical instruments. .

all other appliances

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

iREPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

iKITCHEN*ARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENVIARE-HOME FURNISHINGS

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 ! HARDWARE

320 kREPTG ADDL DETAIL FOR LINE 320.
320 ^HARDWARE
321 t HARDWARE-TOOLS
322 [ GARDENING EQUIPMENT-SUPPLIES .

340 LUMBER-BUILDING MATERIALS . . . .

340 LrEPTG ADDL DETAIL FOR LINE 340. .

340 [LUMBER-BUILDING MATERIALS . . . .

348 t PAINT-GLASS-WALLPAPER
356 I OTHER LUMBER-BUILDING MATERIALS.

400 AUTO FUELS-LUBRICANTS . . .

420 TIRES-BATTERIES-ACCESSORIES
440 FARM EQUIPMENT! MACHINERY .

500 ALL OTHER MERCHANDISE . . .

1

500 IREPTG ADDL DETAIL FOR LINE 500.
500
501
502
503

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
460
480
500
520

LIMITED PRICE VARIETY STORES (SIC 533)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-EUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

43
43
41
34

58
58
50
47

62
42
33

27
27

15

15
15
12

7
20

60
60
56
41
24

528



7G-174 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Tennessee: 1963 -Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^..^^-^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lot by the

specified

merchandise

line

500

500
500
501
502
503

520

GENERAL MERCHANDISE STORES--CONT I NUED

ALL OTHER MERCHANDISE

REPTG AOOL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP. .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

dry goods stores isic 539 part)

total'

SEWINGt NEEDLEWORK STORES
ISIC 539 PART)

160
200
280
520

TOTAL

REPTG SALES BY BROAD HOSE LINES .

WOMEN'S-GIRLS' CLOTHING- EXC
CURTAINS-DRAPERIES-DKY GOODS.
JEWELRY-OPTICAL GOODS • . . .

NONMERCHANDISE RECEIPTS . . .

FOOD STORES ISIC 54 1

REPTG SALES BY BROAD M05E LINES .

020
OUO
060
080
100
120
1«0
160
180
200
220
210
260
280
300
320
3«0
380
too
1120

410
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-bNACKS
alcoholic drinks
packaged alcoholic beverages
cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothing. exc. footwear . .

women's-girls' clothing. exc. footwear.
all footwear
curtains-draperies-dry goods
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelky-optical goods
sporting-recreation equipment
hardware
lumber-building materials
automobiles-trucks
auto fuels-lubricants
tires-batteries-accessories
farm equipment. machinery
hay-grain-feed-farm supplies
household fuels-ice
all other merchandise
nonmerchandise receipts

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD HOSE LINES

020 GROCERIES-OTHER FOODS

020
020
021
022
023
024

040
060
080
100
120
140
160

REPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
CDSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

2 332
121
10

231
1 880
1 567

95
111
90
42
25
9

128
28
45
155
30
4

209
25
4

206
39

1 351
489

2
28

1

5

2 154

2 003
2 003
1 858
1 734
1 515
1 974

110
10

228
1 870
1 553

95
110

2 701

23 917
2 247

916
422
883

1 793

ID)

648
(D)

ID)

690 507

586 897
(01

(Z)
3 914

34 527
29 930

351
378
(Zl
IZI

(Zl

(Zl

493
(Zl

IZ)
1 013

(Zl

(Dl

2 808
IZ)

(Zl
1 646

IZ)
19 113
8 041

575 917

574 728

649 130
549 589
148 239
48 147
25 262

328 111

934
(Zl

3 852
34 358
28 804

351
ID)

100.0

ID)
98.1
(D)

(D)

100.0

85.0
(D)

(Z)
0.6
5.0
4,3
0.1
0.1
(Z>
(Z)

(2)

(Z)
0.1
(Z)
(Z)
0.1
(Z)
(D)
0.4
IZ)

(Z)
0.2
(Zl

2.8
1.2

(XI

100.0

100.0
84.7
22.8
7.4
3.9

50.5

0.1
(Z)

0.6
5.1
4.3
0.1
(Dl

GROCERY STORES. INCLUDING
DELICATESSENS—CONT I NUED

180
200
220
240
260
280
300
320
340
380
400
420
440
450
480
500

500
500
508
516

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE
ALL OTHER MERCHANDISE . . .

PAPER. PAPER PRODUCTS. . .

ALL OTHER MERCHANDISE. . ,

500.

520 NONMERCHANDISE RECEIPTS

020

020
020
021
023
024

MEAT MARKETS (SIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

040 I MEALS-SNACKS
400 ' AUTO FUELS-LUBRICANTS .

520 NONMERCHANDISE RECEIPTS

020

020
020
023
024

040
080
100
120
150

FISH (SEAFOOD) MARKETS (SIC 542 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

CANDY. NUT. CONFECTIONERY
STORES (SIC 544)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

9
127
28
45
156
30
4

208
25
4

205
39

1 357

1 343
1 343
1 325

240

483

13
13
13
2
3

1

1

85

50

50

29
29

(Z)

(Z)
(2)
(2)

(0)

(Zl

(Zl
1 013

(Z)
(01

(D)

(Zl
(Zl

(D)
(Zl

19 067

505 763
19 015
13 923
4 858

8 006

564

IDl

(Zl

(Zl

(Zl

(Zl

(D)

(Zl

(Zl
0.1
(Zl
(Dl

(01

(Z)

(Zl

(01
(Z)
2.8

100.0
3.8
2.7
1<0

1.2

1



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-175

TABLE 2. Tennessee: 1963-continued

[Includes only establishments with payroll. For explanation of tables, including Itnes rdentilied by.j fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

200
260
500

500
500
508
516

CANDVi NUTi CONFECTIONERV STORES—CON.

CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS. ....
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

DAIRY PRODUCTS STORES ISIC 5H5I

TOTAL

REPTG SALES BY BROAD MDSE LINES .

ID)

IDI

(D)

101

(0)
(0)
(D)

3 802

<D)

020
010
100
520

RETAIL BAKERIES ISIC 5U61

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
NONMERCHANDISE RECEIPTS

RETAIL BAKERIESi MANUFACTURING
ISIC 5462]

TOTAL

REPTG SALES BY BROAD MDSE LINES

RETAIL BAKERIES. NONMANUFACTURI NG
(SIC 5463)

TOTAL • . . .

REPTG SALES BY BROAD MDSE LINES

2 802

2 773
ID)

tOI

(0)

tt 036

(Dl

150

(01

EGG AND POULTRY DEALERS
ISIC 549 PARTI

OTHER FOOD STORES (SIC 549 PART)

TOTAL

ID>

(D)

(D)

100.0
ID)
(D>
(D)

020
040
100
120
140
160
180
200
220
240

i
260
280
300
320
340
380
400
420
440
460
480
500
520

(X)

100.0

99.0
(0)

(0)

(Dl

(X)

100.0

020
220
300
320
380
400
420
440
500
520

020
220
300
320
380

380
380
381
382
383
384
385
386
387
388

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICi-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS.
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS

.REPTG ADDL DETAIL FOR LINE 380. . .

•AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL ....
NEW PASSENGER CARS' WHOLESALE. . .

NEW COMMERCIAL VEHICLES. RETAIL. .

NEW COMMERCIAL VEHICLES. WHOLESALE
USED PASSENGER CARS. RETAIL. . . .

USED PASSENGER CARS. WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

400 AUTO FUELS-LUBRICANTS

400
f
REPTG ADDL DETAIL FOR LINE 400.

400 ^AUTO FUELS-LUBRICANTS
401 ( GASOLINE
403 ( MOTOR OIL-GREASES-OTHER OILS .

1 627

1 194

9
3
8

2
2
2
3
4

223
42
180
42

221
188
66

757
417
845
31
3
1

207
757

565

463

3
10
2
1

463
307
432
24
27

430

825 619

740 572

IZ)

(D)

IZ)

(D)

ID)
ID)

(Dl

(2)

11 050
(Zl

1 695
j

(Zl
5 891

I

2 300
;

(Zl
569 756

5 824
86 842
3 703

(Z)
(Dl

14 334
37 471

645 690

596 214

(01
494
IDI
IDI

514 836
2 767

42 829
3 536

(D)

30 883

510



7G-176 East South Central-Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Tennessee: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.-
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls
Sales

number) ($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DOMESTIC CAR DEALERS—CONTINUED

t20 TIRES-BATTERIES-ACCESSORIES

«20
1*20

«21
122
123
"t2«

tttO

500
520

520
520
527
528

REPTG ADDL DETAIL FOR LINE '20
;TIRES-BATTERIES-ACCESSORtES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTSi WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PART)

380
380
381
383
385
386
388

REPTG SALES BY BROAD MOSE LINES .

AUTOMOBILES-TRUCKS.

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL . . .

NEW COMMERCIAL VEHICLES. RETAIL.
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. JHOLESALE .

ALL OTHER POWERED ROAD VEHICLES.

«00 ' AUTO FUELS-LUBRICANTS

400 [REPTG ADDL DETAIL FOR LINE UOO.
UOO [AUTO FUELS-LUBRICANTS
401 I GASOLINE
403 ( MOTOR OIL-GREASES-OTHER OILS .

420
,
TIRES-BATTERIES-ACCESSORIES

420
420
421
422
U23
424

520

520
520
527
528

iREPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . • .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PART)

REPTG SALES BY BROAD MDSE LINES

380 1 AUTOMOBILES-TRUCKS.

380
380
381
382
383
385
386
387
388

reptg addl detail for line 380. .

;automobiles-trucks
new passenger cars. retail . . .

new passenger cars. who;.esale. .

new commercial vehicles. retail.
used passenger cars. retail. . .

used passenger cars. wholesale .

used commercial vehicles . . . .

all other powered road vehicles.

400 ' AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
400 ,AUTO Fuels-lubricants ....
403 I MOTOR OIL-GREASES-OTHER OILS

377
377
365
313
309
237

15
15
15
8

15
11
3

11
11

U
10
10

38 262

515 484
37 594
IS 645
12 567
2 599
3 056

24



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. IQi-YJl

TABLE 2 Tennessee: 1963 -Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified Xi'j^^^^^^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lisfiments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by Ihe

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

TIRE. BATTtRV. ACCESSORY DEALERS--CON

.

«00

100
400
ttOl

«03

420

U20
420
«26
127
a26
«29
«31
«32
«33
434
435
436

440
460
480
500
520

520
520
524
525
526

AUTO FUELS-LUBRICANTS

'reptg addl detail for line 400.
;auto Fuels-lubricants
, sasoline
motor oil-greases-other oils .

tires-batteries-accessories

reptg addl detail for line 420. . . . .

tires-batteries-accessories
automobile accessories
ne* auto tires-tubes sold to users . .

new auto tires-tubes sold to dealers .

ne* truck-bus tires solo to users. . .

new truck-bus tires sold to dealers. .

retread auto tires sold to users . . .

retread auto tires sold to dealers . .

retread truck-bus tires sold to users.
retread truck-bus tires sold to dlrs..
storage batteries

FARM EQUIPMENT. MACHINERY . .

HAY-SRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG AODL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
436

440
460
500
520

520
520
524
525
526

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AuTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING. .

OTHER NONMERCHANDISE RECEIPTS

33
29

150
150
124
122
69
81
51
65
52
65
30
100

3
1

1

53
132

89
89
55
57
72

1

5
2

2
1

3
4

140
39
122
34
126
120
61
28

15 I

120
120
106
117
29
39
23
36
17
23
105

69
26

2 348

14 097
1 485
1 359

108

35 418

35 558
26 848
4 386
8 632
1 804
4 115
1 513
3 146

563
1 862

164
649

(D)

(D]

(D)
603

2 921

30 107
2 369

975
327

1 060

27 219

105
(D)

IDl
(D)

(D)

(Dl

IDl

(Zl
7 520

333
1 404

(Dl

2 605
1 843

304
605

2 927
270
240
30

3 278

22 866
6 981

498
692
370
346
(Dl

196
(0)
88

564

(Dl

(Dl
1 105
2 650

18 230
2 360

356
77

1 926

5.1

100.0
10.5
9.6
0.8

77.5

100.0
75.5
12.3
24.3
5.1
11.6
4.3
8.8
1.6
5.2
0.5
1.8

(01

(01

(Dl

1.3
6.4

100.0
7.9
3.2
1.1
3.5

040
100
220
240
300
320
380
400
420
500
520

100.0

0.4
IDl

(Dl

(Dl

(Dl

(01
(Dl

(Zl
27.6
1.2
5.2
(01
9.6
6.8
1.1
2.2

100.0
9.2
8.2
1.0

30.4

100.0
30.5
6.6
16.1
1.6
1.5
(Dl
0.9
IDl

0.4
2.5

(Dl

(Dl

4.1
9.7

100.0
12.9
2.0
0.4
10.6

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

TOTAL .....
REPTG SALES BY BROAD MDSE LINES

100 I
CIGARS-CIGARETTES-TOBACCO

220 ' MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
300 SPORTING-RECREATION EQUIPMENT . . .

300
.] 300

308
309
311
312
313
314

320
380
400

400
400
401
402

420
ii 520

;

520
,|
520

;;
527

ll 532

'REPTG ADDL DETAIL FOR LINE 300
ISPORTING-RECREATION EQUIPMENT
OUTBOARD MOTORS
INBOARD MOTOR BOATS
ALL OTHER BOATS. INCL. OUTBOARD BOATS.
BOAT TRAILERS
MARINE ACCESSORIES AND PARTS
ALL OTHER SPTG. GOODS-RECREATION EQUIP

HARDWARE
AUTOMOBILES-TRUCKS. .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS • . . .

TIRES-BATTERIES-ACCESSORIES
NONMERCHANDISE RECEIPTS . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

040
240
380
500

500
500
504
505
507

520

520
520
527
532

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE

, REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. . . .

CAMP TRAILERS-TRAVEL TRAILERS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

95



7G-178 East South Central-Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Tennessee: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- . see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER AUTOMOTIVE DEALERS
(SIC 559 PART)

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
lUO
160
180
220
240
260
280
300
320
340
380
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORriNG-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUIUOING MATERIALS
AUTOMOBILES-TRUCKS. ....
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420
421
423
424

460
480
500
520

520
520
527
528

020
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
500
520

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERies-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . ,

PARTS. RETAIL (OVER THE COUNTER! . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORES (SIC 561

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

365
176

3
8

494
21

1

1

3
10
2
4

1

36
15
4
12

345

216
216
211
351
990

1 739

1 645
1 645
786
215

1 519

86
143
221

1 171
1 171
1 142

145

304 59!

221 921

1 926
1 051

(Dl
(Zl

2 121
(Z)

(D>

IDI

(Dl

228
(01

(Zl

(Dl
(D)

(Zl

(D)

116
189 789

212 532
182 529
166 784

5 170
10 596

17 988

158 175
17 076
4 636

827
11 515

(Z)

410
446

7 526

629



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-179

TABLE 2 Tennessee: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by.-
, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

llshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

080
120
ItO
160
180
200
220
2110

260
280
300
320
JHO
500
S20

WOMEN'S CLOTHING! SPECULTY
STORES {SIC 562-31 5681

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-ORAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHEN1«ARE-H0ME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

368



7G-180 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Tennessee: 1963-continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by,-
, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FAI^lLY CLOTHING STORES— CONTIfJUED

mo
I

MEN'S-BOYS' CLOTHINSi EXC . F00T*E4P?

kREPTG ADDL DETAIL FOR LINE IHO. . .

fMEN'S-BOYS' CLOTHlNGt EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHlNGt EXC. FOOTWEAR.

160 JREPTG ADDL DETAIL FOR LINE 160
160 .WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
161 t CHILDREN'S-INFANTS' *EAR
163 ' MILLINERY
164

I
HOSIERY

163 . LINGERIE
168 ' WOMEN'S SPORTSWEAR
172

;
DRESSES

173 . COATS-SUITS
174 ' HANDBAGS
ITS ' FURS
176 . OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 566)

TOTAL

REPTG SALES BY BROAD MOSE LINES

CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PARTI

REPTG SALES BY BROAD MOSE LINES

mO MEN'S-BOYS' CLOTHING.
180 ALL FOOTWEAR

EXC. FOOTWEAR

I

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

160
180

180
180
181
182
183

NONMERCHANDISE RECEIPTS

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

reptg addl detail for line 180. .

;all footwear
men's and boys' footwear ....
women's and girls' footwear. . .

; children's and infants' footwear

356

202
202
179
141
171
117
188

357

200
200
152
86
151
173
184
191
169
113

8

134

302
233

4
20
34
33
20
14
14
3

54
97

358

283

1

23
77

283

10
83

1

24

2U
24
2
3

33
76

73
73
15
73

22 752

36 746
13 391
2 373
4 713
1 918
468

3 916

26 827

36 989
15 541
1 821

(Dl

613
1 651
3 190
3 838
2 100

536
(D)

1 125

7 909
4 468

IZ)

69
203
106
94
90
IDI

(D)

340
1 336

32 818

25 944

(0)

285
1 293

24 792
(0)

(D)
(Dl

(Dl

19
495

(Dl

(Dl

715
IDI

669
(Dl
(Dl

(01

10 788

10 072

804
8 979

9 893
8 800

129
8 419

253

35.3

100.0
36.4
6.5
12.8
5.2
1.3

10.7

41.5

100.0
42.0
4.9
(Dl
1.7
4.5
8.6
10.4
5.7
1.4
,D1

3.0

12.3
6.9
(Zl
0.1
0.3
0.2
0.1
0.1
(01

(Dl

0.5
2.1

(XI

100.0

(01

1.1
4.8

92.0
(Dl

(01

(Dl

(0)

0.1
1.8

(Dl
(Dl

100.0
(01

97.3
(D)
(Dl

(D)

8.0
89.1

100.0
89.0
1.3

85.1
2.6

v.fOMCN»S SHOE STORES—CONTINUED

520 NONMERCHANDISE RECEIPTS

CHILDREN'S. JUVENILES' SHOE
STORES (SIC 556 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

ALL FOOTWEAR180

180 kREPTG ADDL DETAIL FOR LINE 180.
180 'ALL FOOTWEAR
181 ' MEN'S AND BOYS' FOOTWEAR
182
183 k CHILDREN'S AND INFANTS' FOOTWEAR

WOMEN'S AND GIRLS' FOOTWEAR.

180
180
181
182
183

200
250
280
300
500
520

020
100
120
140
150
180
200
220
240
260
280
300
320
340
380
400
420
440
480
500
520

NONMERCHANDISE RECEIPTS

FAMILY SHOE STORES (SIC 565 PARTI

REPTG SALES BY BROAD MDSE LINES

100 CIGARS-CIGARETTES-TOBACCO
140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

150 WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
180 ALL FOOTWEAR

I

REPTG ADDL DETAIL FOR LINE 180. .

ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

CHILDREN'S. INFANTS' WEAR
STORES (SIC 5641

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 559)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

718

65?.

(D)

652
ID)

48
(01

559

(Dl

1



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-181

TABLE 2 Tennessee: 1963-Continued

[Includes only establishments with payroll For explanation of tables, including lines identified by,^,^^^,^,^,^, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by (he

specified

merchandise

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

for by the

specified

merchandise

line

020
100
120
mo
160
180
200
220
210
260
260
300
320
310
"(«0

480
500
520

140
200
220
240
300
320
340
500
520

140
200
240

020
100
120
140
160
ISO
200
220
240

240
240
243
244
245
246
247

260
280
300
320
340
440
480
500
520

FURNITUF?Ei HOME FURNISHINGS
STORES (SIC 5711

TOTAL

REPTG SALES BY BROAD HOSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . f

WOMEN'S-GIRLS- CLOTHiNGi EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EOUIPMENTi MACHINERY
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

FURNITURE STORES (SIC 5712)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLS' CLOlHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS. SOFT SURFACE
FLOOR COVERINGS' HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLOOR COVERING STORES (SIC 57131

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SPORTING-RECkEATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRAPERY. CURTAIN. UPHOLSTERY
STORES (SIC 57141

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

630

552

107
374
540
225
29
25
41
33

1

1

27
200

693

483

1

1

1

3

4

1

73
371
463

420
420
358
418
194
203
42

218
26
24
39
22

1

1

24
177

124 038

88 946

(Dl

(Dl

(Dl

(Zl
(2)

(01
2 247

16 598
53 219
2 102

530
215
480
357
(Dl

(D)
223

2 808

111 297

80 159

(Dl
(Dl

(Dl

(Zl

IZI
IDl

849
(Dl

57 259

68 166
49 708
7 882

37 505
2 663
1 260
455

1 532
430
(Dl

(01

140
(Dl

(Dl
(Dl

2 409

5 760

(Dl

(01
(D)

5 895
(Dl

(Dl
217
(Dl
365

(D)

1 254
(Dl

100.0

(Dl

(Dl
(Dl

(Zl
(Zl

(Dl
2.5
18.7
71.1
2.4
0.5
0,2
0.5
0.4
(Dl

(Dl
0.3
3.2

100.0

(Dl

(D)

(D)
(Zl

(Zl
(Dl

1.1
(01

71,4

100,0
72,9
11,6
55,0
3.9
1,8
0,7

1,9
0,5
(01
(D)
0,2
(Dl

(Dl

(Dl

3.0

100,0

(Dl

(Dl
(Dl

87,2
(Dl
(Dl

3,2
(Dl

5,4

(Dl

95,4
(Dl

DRAPER*'! CURTAIN. UPHOLSTERY
ST0RES--C0NT INUED

250
280
520

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS , . . ,

NONMERCHANDISE RECEIPTS . . .

200
240
260
280
520

020
100
200
220

220
220
224
225
226
227

240
260

250
I 260
264
265

260
300
320
340
380
400
420
440
480
500
520

CHINA. GLASSWARE. METALWARE
STORES (SIC 57151

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

MISCELLANEOUS HOME FURNISHINGS
STORES (SIC 5719)

HOUSEHOLD APPLIANCE STORES (SIC 572)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
CURTAINS-DRAPERIES-DRY GOODS. . . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, , ,

NEW MAJOR APPLIANCES
NEW RADIOS-TVS' ETC
USED MAJOR APPLIANCES-RADIOS-TV'S, , ,

RECORDS-TAPES-HUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

REPTG ADDL DETAIL FOR LINE 250, ,

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-fRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

RADIO. TELEVISION STORES (SIC 57321

REPTG SALES BY BROAD MDSE LINES

020 : fiROCERIES-OTHER FOODS
100 CTGARS-CIGARETTES-TOBACCO
200 CURTAINS-DRAPERIES-DRY GOODS. . . .

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

Standard Notes: - Represents zero. (D) Withheld lo avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available.

220 ^REPTG ADDL DETAIL FOR LINE 220
220 TMAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

224 t NEW MAJOR APPLIANCES
225 ( NEW RADIOS-TVS' ETC
226 y USED MAJOR APPLIANCES-RADIOS-TV'S. . .

227 [ RECORDS-TAPES-MUSICAL INSTRUMENTS. , ,

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
250 KITCHENWARE-HOME FURNISHINGS

260 [REPTG ADDL DETAIL FOR LINE 260
260 I KITCHENWARE-HOME FURNISHINGS
264 ( SMALL ELECTRICAL APPLIANCES
265 r ALL OTHER KITCHENWARE-HOUSEWARES . . .

(X) Not applicable. (Z) Less than 0.05%.

1

24
144

104
104
98
77
68
6

(01

(Dl

7

(01

(01

(Dl

(D)

27

37 038

25 128

IDl

(Dl

(01
15 773

15 224
12 456
9 405
2 358

555
40

1 950
3 540

8 325
3 259
3 139

136

3



7G-182 East South Central—Tenn. RETAIL TRADE—Merchandise Line Sales

TABLE 2 Tennessee: 1963 -Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by.- ^. see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Kind ot business and merchandise line
Eslab-

'•

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

300
320
310
"too

500
520

220
260
260
300
310
500
520

RADlOi TELEVISION STORES—CONTINUED

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

MUSIC STORES (SIC 57331

220

220
220
228
231
232
233
234

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

UEBELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS ISIC 5733 PART I

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

.REPTG ADDL DETAIL FOR LINE 220
'MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

300 I SPORTING-RECREATION EQUIPMENT
500 I ALL OTHER MERCHANDISE ....
520 NONMERCHANDISE RECEIPTS . . .

220

220
220
228
229
231
232
233
231

260
280
300
310
500
520

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

020
010
060
080
100
120
160
280
300
UOO
"t20

ISO

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL.-RADIO-T»-MoSICAL INSTR. . .

;
PIANOS

, ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
'. RECORDS-TAPES-RELATED ACCESSORIES. . .

i SHEET MUSIC-RELATED ITEMS

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS ...
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILOING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 581

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS-ICE . .

Standatd Notes:

2
6
1

1

2

33

65
1

3

3

18

It

13
13
1

3
2
13
1

1

3
2

51

51

«3
43
32
29
27
5

3
26

1

3

2

1

1

22

3



RETAIL TRADE—Merchandise Line Sales East South Central—Tenn. 7G-183

TABLE 2 Tennessee: 1963-Continued

[includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

T

Kind of business and merchandise line
Eslab

lishmenis

I (number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

i«o
160
180
200
220
2tt0

260
260
300
320

CATERERS (SIC 5612 PARTI

TOTAL

REPTiS SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS.
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CISARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

1

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESI (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART S91I

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS. ....
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BCYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLSi CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEi-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICIlJES EXC. PRESCR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

HEN'S-BOYS' CLOTHING I EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

976

721

170
385
11

598
707

662
682
6U2
682
523

3
13
27
30
53
15
93

236
57
58

6 784

5 470

(Dl
« 314

(Ul

(D>
41
(Dl

(Dl

51

365



7G-184 East South Central-Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 2. Tennessee: 1963-continued

[Includes only establishments wrth payroll. For explanation of tables, including lines identified by^,^,^,^,^,^., see "Description of ttie Tables" in front]

Kind ol business and merchandise ime
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tlie

specified

merctiandise

line

Kind of business and mercfiandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by tfie

specified

merchandise

line

260
280
300
320
340
380
400
420
«60
480
500
520

240
260
280
500

020
080
140
160
180
200
220
240
260
260
300
320
340
380
400
420
460
480
500
520

120
220
240
500
520

ANTtQUC STORCSi SECOMDHAND STORE:S--C0N

.

120
220
500

500
500
508
509
511
512
513
514
515

KITCHENW4RE-H0ME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

ANTIQUE STORES (SIC 5932)

TOTAL

REPTG SALES BY BROAD HDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

SECONDHAND STORES (SIC 6933)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS ....
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APP,.. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHEk MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOKi STATIONERY STORES ISIC 594)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS-
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOK STORES (SIC 5942)

TOTAL

reptg sales by broad mdse lines . .

cosmetics-drugs-health needs-cleaners .

major appl. -radio-tv-musical instr. . ,

all other merchandise

;reptg addl detail for line 500
.all other merchandise
commercial stationery-office SUPPLIES.
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

ALL OTHER MERCHANDISE

39
28
24
15
6
15
3

46
2
1

37
25

1

2
31
20
19
3

54
49
28
27
24
15
6
16
3

46
2

1

36
25

33

25

1

1

25

18
18
4
1

1

7
17
3

649
356
247
84

(D)
(D)

ID)
793 '

(D) ,

(0)
i

153
1

302
I

677

(D)

453
(D)

(D)

(D)

(D)

373
145
104
(2)

847
(D)

196
(D)

247
84

(D)
(D)

(Dl

1 793
(D)

(D)
(D)

302

(0)

(D)

201
370
(D)

5 176
5 161

18
(D)

(D)
30

5 043
(D)

51

(D)

(D)
5 632

5.8
3.8
2.5
0.9
(0)
(01

ID)
18.8
(D)

(D)
12.1
3.2

100.0

(D)

66.9
(D)

ID)

100.0

ID)

ID)
4.2
1.6
1.2
(Z)

9.6
(D>

2.2
(01
2.8
0.9
(D>
(D)

(D)

20.3
(0)

(D)
ID)

3.4

100.0

(D)

(D)
3.0

96.3
ID)

ID)

ID)
99.7

100.0
99.7
0.3
ID)
(D)
0.6

97.4
ID)

1.0

BOOK STOf^ES--CONTtNUED

NONMERCHANDISE RECEIPTS

520 'NONMERCHANDISE RECEIPTS
521
522
523

REPTG ADDL DETAIL FOR LINE 520.

240
240
248

500
500
508
509
511
512
513
514
515

520

520
520
521
522
523

PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

STATIONERY STORES (SIC 5943)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
OFFICE FURNITURE

ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
|alL OTHER MERCHANDISE
COMMERCIAL STATIONERY-OFFICE SUPPLIES.
OFFICE MACHINES. EXCEPT TYPEWRITERS. .

TYPEWRITERS
SOCIAL STATIONERY-GREETING CARDS . . .

BOOKS-PERIODICALS
ART. DRAFTING. ENGINEERING SUPPLIES. .

'. ALL OTHER MERCHANDISE.

NONMERCHANDISE RECEIPTS

020
040
060
080
100
120
140
160
180
220
300
320
340
400
420
460
480
500
520

020
040
050
080
100
120
140
160
180
220II 220 I

;rEPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
PRINTING TO ORDER
RENTING AND LEASING OF OFFICE MACHINES
OTHER NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES. BICYCLE
SHOPS ISIC 5951

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS (

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES ,

CIGARS-CIGARETTES-TOBACCO (

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT . . . . .

HARDWARE
LUMBER-BUILDING MATERIALS ,

AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS .

SPORTING GOODS STORES ISIC 59521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SNACKS :

ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARE-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

ID)

ID)

(Dl

(D)

(D)

1 372

952

201

587
201
201

738

878
654
393
39
28
95
41
15
42

23

208
(D)
ID)

3
ID)

5



RETAIL TRADE-Merchandise Line Sales EasJt South Central—Tenn. 7G-185

TABLE 2 Tennessee: 1963 -Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables*' in front]

Kind of business and merchandise line
Eslab^

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

SPORTING GOODS STORES--CONT I rjUED

SPORTING-RECREATION EQUIPMENT

.REPTG ADDL DETAIL FOR LINE 300. . . .

SNORTING-RECREATION EQUIPMENT ....
ATHLETIC GOODSi SALES TO INDIVIDUALS
ATHLETIC GOODS I SALES TO TEAMS . . .

HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHEr; MARINE EQUIPMENT.
BKVCLES-LUGGAGE-SP0RTIN6 GOODS. . .

HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

BICYCLE SHOPS ISIC 5953)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
NONMERCHANDISE RECEIPTS

HAYi GRAINi FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
ISIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. •

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT . . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to ayoid disclosure.

'Merchandise line detail withheld due to insufficient leporting.

1 57U

« 185
3 696

982
638
5«9
678
(01
173
101

(D)

(D)

ID)

(D)
ID)

ID)
311

(D)

542

ID)

1(50

ID)

(01

12



7G-186 East South Central-Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 2 Tennessee: 1963-Continued

[Includes only establishments witti payroll. For explanation of tables, including lines identified by^^M.^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

ICE DEALERS (SIC 5982 PARTI

TOTAL

REPTG SALES BY BROAD HDSE LINES .

FUEL OIL DEALERS (SIC 59831

TOTAL

REPTG SALES BY BROAD MDSE LINES .

BOTTLED GAS DEALERS (SIC 598U1

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EOUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FLORISTS (SIC 5992)

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
WOMEN 'S-GIRLS' CLOTHINGi EXC.
CURTAINS-DRAPERIES-DRY GOODS.
KITCHENWAKE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS . . . .

HARDWARE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

CIGAR STORES! STANDS (SIC 59931

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSBETICS-DRUGS-HEALTH iJEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NEWS DEALERSi NEWSSTANDS (SIC 599«)

TOTAL^

CAMERA. PHOTOGRAPHIC SUPPLY
STORES (SIC 59961

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER ;.1ERCHANDI SE
NONMERCHANDISE RECEIPTS

1

1

1

7

1

2
189

239

(D)

2 129

(Dl

62



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-187

TABLE 2. Tennessee: 1963-Continued

[Includes only establishments with payroll. For explanation of tables, including lines identified by^M.M.^^^,see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab

lishments

(nutnber)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

020
010
060
080
100
120
IHO
160
IBO
200
220
2U0
260
280
300
320
3«0
aoo
120
ll«0

U60
500
520

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL ' 25U
,

75 932 (X)

REPTG SALES BY BROAD MDSE LINES . .
]

185
,

56 816 I 100,0

GROCERIES-OTHER FOODS ' 30 5 263 I 7,9
MEALS-5NACKS 18 ^ 2 429 3.6
ALCOHOLIC DRINKS 3 1 (D> IDI
PACKAGED ALCOHOLIC BEVERAGES U I 363 '. 0.5
CIGARS-CIGARETTES-TOBACCO 13 10 359 15.5
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS . 35 (Dl (D)
MEN'S-BOYS' CLOTHINGi EXC . FOOTWEAR . . «5 t 269 6.1
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR. U2 IDI (Dl
ALL FOOTWEAR 30 IDI (D)
CURTAINS-DRAPERIES-DRY GOODS 52 1 162 6.2
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . . 58 5 935 8.9
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS. U« 1 602 2.4
KITCHENWARE-HOME FURNISHINGS 50 1 525 2.3
JEWELkY-OPTICAL goods 35 i (Dl (Dl
SPORTING-RECREATION EQUIPMENT 33 (D) (Dl
HARDWARE 32 (01 (D)
LUMBER-BUILDING MATERIALS 39 2 583 3.9
AUTO FUELS-LUBRICANTS 1 (ul (Dl
TIRES-BATTERIES-ACCESSORIES 30 (Dl (D)
FARM EQUIPMENT! MACHINERY 28 (Dl (Dl
HAY-GRAIN-FEED-FARM SuPPLIES 9 (D) (Dl
ALL OTHER MERCHANDISE 70 8 968 13.4
NONMERCHANDISE RECEIPTS ( 51 (Dl i (D)

MAIL-ORDER HOUSES (SIC 532)

020
040
060
080
100
240
500
520

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 5341

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
FURNITUKE-SLEEP EQUIP. -FLOOR COVERINGS.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 5351

25 244

17 476

4 064
2 410

(Dl

(Dl
10 348

(Dl

(Dl

51

100.0

23.3
13.

S

(D)
(Dl

59.2
(01

(D)
0.3

^Standard Notes: - Represents zero. (D) Witliheld to avoid disclosure.

Nonstore retailers, part of SIC maior group S3, are shown separately in this table.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7G-188 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963
Chattanooga, Tenn.-Ga., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

iine

Kind of business and merchandise line
Estab

hshments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE 1 TOTAL

REPTG SALES BY BROAD MDSE LINES • .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTHEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

LUMBER. BLDG. MATLS. . HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS' CLOTHING. EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-ORY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
rlRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS (SIC 521)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONHERCHANDISE RECEIPTS

HEATING, PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

1 761



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-189

TABLE 3. Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Chattanooga, Tenn.-Ga., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.. . see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

Kind of business and mercliandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES--CONT INUED

160 »OMEN'S-GIRLS' CLOTHINGi EXCt FOOTWEARi

160
160
161
162
163
16tt

165
166
167
16e
159
171

ISO
200

200
200
201
202
203

220

220
220
221
222

240

'REPTS ADDL DETAIL FOR LINE 160
;W0MEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR.
, CHILOREN'S-INFANTS' WEAR
i HANDBAGS-ACCESSORIES
' MILLINERY
' HOSIERY
. LINGERIE
i WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

' WOMEN'S DRESSES
[
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

2"tl

2U2

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
;CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
' CURTAINS-DRAPERIES
' ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

.REPTG ADDL DETAIL FOR LINE 220. . .

>MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MUSICAL INSTRUMENTS. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

.REPTG ADDL DETAIL FOR LINE 240.
240 iFuRNITURE-SLEEP EOUIP. -FLOOR COVERINGS.

FLOOR COVERINGS.
FURNITURE-SLEEP EQUIPMENT.

260
I

KITCHENWARE-HOME FURNISHINGS.

260
260
261
262
263

iREPTG ADDL DETAIL FOR LINE 260. . .

'KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 I HARDWARE

320
320
321
322

340

340
340
348
356

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

420 : TIRES-BATTERIES-ACCESSORIES
440

I

FARM EQUIPMENTi MACHINERY .

500 ALL OTHER MERCHANDISE . . .

500
500
501
502
503

520

'REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
; TOYS-GAMES-WHEEL GOODS
' BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
' ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

020
040
100
120
140
160
ISO

LIMITED PRICE VARIETY STORES (SIC 533)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR

28 728
8 150

610
556
(D)
(01

1 148
,D>

1 620
1 089

(Dl

(D)

2 739
2 290

30 655
2 290

ID)

1 345
ID)

(D)

(D)

(U)

(D)

(D)

(0)

(D)
(D)

(D)

091
(0)

555
(D)

(D>
(Dl

(D)

(01

(D)

(Dl

(D)

(Dl
(Dl

(Dl

(01

(D)

(Dl
1 592

26 728
1 400

(Dl

609
(Dl

2 578

25



7G-190 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Chattanooga, Tenn.-6a., SMSA

[Includes only establishments wittl payroll. For explanation of tables, including lines identified by.^- , see "Description of the Tables" In front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percenl

of sales

accounted

lor by the

specified

merchandise

line

Kind ot business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GROCERY STORESi ItgCLUDlrjG

di:licats:s3Cns--C3ntiijued

REPTG ADDL DETAIL FOR LINE 500.
,ALL OTHER MERCHANDISE
, PAPER. PAPER PRODUCTS
' ALL OTHER MERCHANDISE

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MENiS-BOYS' CLOTHING. EXC. FOOTKEAR . .

*OMEN.S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RAOIO-TV-MUSICAL INSTR. . .

KITCHEN«ARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAV-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT AND FISH (SEAFOOD) MARKETS
(SIC 542]

TOTAL

REPTG SALES BY BROAD MDSE LINES

FRUIT STORES. VEGETABLE MARKETS
(SIC 543)

CANDY 1 NUT. CONFECTIONERY
STORES (SIC 544)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

020 fREPTG ADDL DETAIL FOR LINE 020.
020 ^GROCERIES-OTHER FOODS
023 . FROZEN FOODS
024 > ALL OTHER FOODS

220
240
260
260
300
320
340
380
400

OTHER FOOD STORES (SIC 545-549)

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

161
150

134
134
134
37

14

12

12

4

14
3

12
2

15
13
5

45
18

ID)

2 631
(Zl

(Z)

(Z)
(D)

(D)

IDI

(Dl
99
(D)
(Dl

(D)

(Z)

(Z)
1 985

59 836
1 974
1 643

250

1 152

170

(D)

155
155
(Dl
(D)

904
(D)

156
(D)

426
298
(Z)

(0)
279

(0)

3.6
(Z)
(Zl

(Z)

(Dl
(Dl

(D)

(Dl
0.1
(D)
(Dl

(0)

IZ)
(2)

2.7

100.0
3.3
2.7
0.4

1.6

100.0

100,0

100.0
100.0

(D)
(D)

1.3
(D)
0.2
(Dl

0.6
0.4
<Z)

(D)
0.4

420
440
500
520

AUTOfvlOTlVE D£ALERS--CONTiNUED

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

GASOLINE SERVICE STATIONS
(SIC 55 PART 5541

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
180
300
320
400

400
400
401
402
403

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTO FUELS-LUBRICANTS

fiEPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-BATTERIES-ACCESSORIES

420
420

, 421
il 423
424

REPTG ADDL DETAIL FOR LINE 420
JIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

' PARTS. RETAIL (OVER THE COUNTERl . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

480 HOUSEHOLD FUELS-ICE . .

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

520 [REPTG ADDL DETAIL FOR LINE 520.
520 JnONHERCHANDISE RECEIPTS . . . .

527
I
SERVICE LABOR

526 t OTHER NONMERCHANDISE RECEIPTS.

120
140
150
180
200
260
280
300
500
520

APPAREL. ACCESSORY STORES (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES.
CUSTOM TAILORS (SIC 561. 567)

REPTG SALES BY BROAD MDSE LINES

140 MEN.S-BOYS' CLOTHING' EXC. FOOTWEAR . •

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
180 ; ALL FOOTWEAR
520 i NONMERCHANDISE RECEIPTS

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 552-3. 558)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

COSMETIC S-DRUGS-HtALTH NEEDS-CLEANERS

49



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-191

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Chattanooga, Tenn.-Ga., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identitred by^.^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

mercliandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

140
150
leo
200
260
520

120
lUO

ItO
140
142
143
144
146

160
160
161
163
164
155
158
172
173
174
175
175

160
200
260
520

WOMENtS CLOTHlNGt SPtCIALTY
STORES--CONTmuED

MEN'S-BOYS' CLOTHINQi EXC. FOOTWEAR . .

•OMEN'S-GIRLS' CLOTHING. EXC. FOOT»EAR.
ALL FOOTWEAR
CURTAIN5-DRAPERIES-DRT GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 552)

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

iREPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

•REPTG ADDL DETAIL FOR LINE 160
[wOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

160
180
200
520

120
140

140
140
142
143
144
145
145

150
160
161
163
164
155
168
172
173
174
176

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.
JEWELRY-OPTICAL GOODS . . . .

NONMERCHANDISE RECEIPTS . . .

WOMEN'S ACCESSORY' SPEC. STORES.
FURRIERS (SIC 553. 558)

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-ORY GOODS
NONMERCHANDISE RECEIPTS

FAMILY CLOTHING STORES (SIC 5551

REPTG SALES BY BROAD MDSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

'REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
. BOYS' CLOTHING
' HEN'S TAILORED OUTERWEAR
' OTHER MEN'S OUTERWEAR
i
MEN'S HATS

i OTHER MEN'S CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

«EPTG ADDL DETAIL FOR LINE 150
J«OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

5

38
9
3
3

15

15

10

10
1

1

3

2
27

15
15
11
4
8

12
15
16
12
5
10

(0)
619
378
(Dl
(D)

274

(Dl
46

(Dl

(0)

(D)

(0)

<D)

(D)

(0)

(Dl

(Dl

(Dl

6 370

5 933

(D)

2 384

930
210
200
564
160
16

263

930
188
93
12
17

110
304
359
232

8
51

22



7G-192 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Chattanooga, Tenn.-Ga., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^. see "Description of the Tables"' in front]

Kind of business and inerchandise line
Estab

lishments

(number)

Sales

($1,000)

PercenI

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

jmerchandise

line

020
010
060
080
100
120
500
520

040
060
080
100
520

020
OttO

100
120
160
180
200
220
260
280
300
320
3«0
500
520

EATING PLACES ISIC 5812)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

I3R0CERIES-0THER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMET ICi-DRUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGESl (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO
NONMERCHANOISE RECEIPTS

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

*OHEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
040 MEALS-SNACKS
100 : CIGARS-CIGARETTES-TOBACCO
120 ' COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

120
120
121
122
123

160
180
200
220
260
280
300
320
3«0
500
520

REPTG ADDL DETAIL FOR LINE 120
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRESCR.-SICK ROOM NEEDS
;
PRESCRIPTIONS

, COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

I LUMBER-BUILDING MATERIALS
I ALL OTHER MERCHANDISE
I NONMERCHANOISE RECEIPTS

269

178

17
178
20
10
0,1

1

3

20

16
17

10
«3
62
69

1

5

3
3
V

23
3

3

3
35
22

"to

50
66

66
53
66
50

1

5
3
3

t
22
3

3
3

33
22

13 232

186
12 239

295
(0)
(0)

(0)

(D)
(01

7"t

370
(D)
(D)

ID)

10 586

100
714
820

8 110
(D)
(0)

9
44
50
75
9
19
9

480
159

10 505

(D>
(D>

(0)

8 063

10 505
8 063
2 758
3 839
1 464

(D)
(0)

9
44
50
(D>

9
19
9

(0)
159

100.0

1.4
92.5
2.2
(0)
(0)

(D>
(D)

(0)

100.0

15.8
78.9
(D)
(0)

(D)

100.0

0.9
6.7
7.7

75.6
(D)
(0)

0,1
0.4
0.5
0.7
0.1
0.2
0.1
4.5
1.5

100.0

(D)
(01

(Dl

76.8

100.0
76.8
25.3
35.5
13.9

(D)
(Dl

0.1
0.4
0.5
(01

0.1
0.2
0.1
(0)

1.5

020
040
100
120

120
120
121
123

-280
500

: 020
040

ij 060
080
100

!' 120
140
150
180

,1 200
220

' 240
' 260
[I 280
: 300
320
340

li

380
400

1;
420

I,
440

ll

1*°
480
500
520

PROPRIETARY STORES (SIC 591 PARTI

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

ADDL DETAIL FOR LINE 120
CS-DRUGS-HEALTH NEEDS-CLEANERS .

NES EXC. PRESCR.-SICK ROOM NEEDS
CS-OTHER HEALTH NEEDS-CLEANERS.

JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE

OTHER RETAIL STORES (SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
.NONMERCHANOISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS . . . .

040 MEALS-SNACKS
050 ALCOHOLIC DRINKS
080 PACKAGED ALCOHOLIC BEVERAGES.
100 CIGARS-CIGARETTES-TOBACCO . .

520
I
NONMERCHANOISE RECEIPTS . . .

ANTIQUE STORESi SECONDHAND
STORES (SIC 593)

BOOK. STATIONERY STORES (SIC 594)

TOTAL

2
5
1

36
2
1

5

3
3
3

19
10
14
19
15
8

1

1

2
2
1

14

16
50
41

93

83

(01

(01
(01
47

(Dl

(Dl

(Dl
(Dl

30 257

(D)

100
(D)

5 924
(Dl

(D)
17

(Dl

(Z)
(Zl

291
303
247

1 305
500
533
(D)
(D)

(Dl
(01

(Dl
13 249
2 207
4 867

452

2



RETAIL TRADE—Merchandise Line Sales East South Central-Tenn. 7G-193

TABLE 3 Tennessee—standard Metropolitan Statistical Areas: 1963-continued

Chattanooga, Tenn.-Ga., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- . see "Description of the Tables" in front]

Kind of business anil merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounled

tor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

(or by the

specified

merchandise

line

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 5951

PARH. GARDEN SUPPLY STORESi
INCLUDING FEED STORES ISIC 5961

TOTAL

REPTG SALES BY BROAD MOSE LINES

300
320
jeo
1400

«20
«60
500
520

120
200
220
260
260

280
260
261
282
283
284
285
286

SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS • . . .

TIRES-BATTERIES-ACCESSORIES .

HAY-GRAIN-FEED-FARrt SUPPLIES.
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

JE«ELRY STORES (SIC 597)

REPTG SALES BY BROAD MOSE LINES

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUblCAL INSTR. .

KITCHEN«ARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 260
JEWELRY-OPT I CAi. GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

300 I SPORTING-RECREATION EQUIPMENT
500

I

ALL OTHER MERCHANDISE ....
520 I NONMERCHANDISE RECEIPTS . . .

520 tREPTG ADDL DETAIL FOR LINE 520.
520 fNONHERCHANDISE RECEIPTS . . . .

529 t WATCH. CLOCK. JEWELRY REPAIRS.

26

16

3
3
14

11
(NA)

11

14 818

13 896

(Dl
(Dl

(Dl

(Dl

(Dl
13 249

(Dl

(01

1 857

(Dl

(0)

131
220

1 257

1 768
1 176

327
84

558
(Dl

162
(01

(Dl

1 597
(NA)
112

100.0

(Dl
(01

(Dl
(01

(01
95.3
(Dl

(Dl

(XI

100.0

(01

(D)

7.1
11.8
57.7

100.0
66.5
16.5
4.6

31.6
(01
9.2
(Dl

(01

1.0
11.7

100.0
(NA)
7.0

FUELi ICE DEALERS (SIC 5961

TOTAL

REPTG SALES BY BROAD MDSE LINES

220
340
400
440
460
520

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS .......
FARM EQUIPMENTi MACHINERY
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS

OTHER STORES (SIC 5991

TOTAL

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
I
GROCERIES-OTHER FOODS . . . .

040
I

MEALS-SNACKS
080 I

PACKAGED ALCOHOLIC BEVERAGES.
100

I
CIGARS-CIGARETTES-TOBACCO . .

140
160
220
260
340
500
520

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOHEN'S-GIRLSi CLOTHING. EXC. FOOTWEAR.
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Standard Notes: - Represents zero. (D) Withheld to avoid disclosuie.

'Nonstore retailers, part of SIC maior group 53. are shoi«n separately in this table.

'Merchandise line (ietail withheld (iue to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

3 117

2 352

(Dl

(Dl

(01

(01
2 207

39

3 941

797
(Dl

(Dl

1 112

(Dl

(Dl
(Dl

(Dl
(Dl

(Dl
(Dl

(XI

100.0

(Dl

(Dl
(Dl
(Dl

93.8
1.7

100.0

20.2
(01

(D)

28,2

(Dl

(01
(Dl

(Dl
(Dl

(01
(01



7G-194 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963 -Continued

Knoxville SMSA

[Includes only establishments with payroll- For explanation of tables, rncluding lines identified by,*.,^,^ .AAA., see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

RETAIL TRADE. TOTAL ....
REPTG SALES BY BROAD HOSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUSS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-ORY GOODS
MAJOR APPL.-RADIC-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS.. HARDWARE.
FARM EQUIP. DEALERS <SIC 52)

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS. CLOTHING. EXC. FOOTWEAR . .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BUILDING MATERIALS
DEALERS ISIC 5211

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
NONMERCHANDISE RECEIPTS

HEATING. PLUMBING. PAINT.
ELECTRICAL STORES (SIC 522-521)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
NONMERCHANDISE RECEIPTS

358
300
58
66

384
300
119
1U8
HI
108
159

I

107
163
136
HI
131
101
71

31tt

25«
11
«0
38

3«5
464

1

1

1

1

7
11

15
4
13
36
62

1

1

2
10
4
3

24

381 501

78 889
20 209

1 344
7 814
9 219

18 715
13 995
25 600
8 015
7 337

12 347
10 841
5 454
4 744
3 291
4 514

15 762
59 870
23 501
14 159
1 788
4 688
2 651

15 110
11 437

18 856

ID)
(D)

<DI
(D)

514
138
263
(Zl

75
1 574

14 027
ID)

(D)

ID)

ID)
(0)

ID)

333

48



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-195

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963 Continued

KnoxvJIle SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ fc., see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise i

line 1

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

DEPARTMCNT STORES—COMT I NUEID

100
120
110

140
110
111
1«2

CIGARS-CIGARETTES-TOBACCO
COSMET :cs-DRUGs-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC t F00T*EAr .

.REPTG ADDL DETAIL FOR LINE li*0, . .

MEN'S-BOYS' CLOTHING. EXC t FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

160 WOMEN'S-GIRLS' CLOTHING' EXC. FOOT«EAR.

160
160
161
162
16J
16«
165
166
167
168
169
171

180
200

200
200
201
202
203

220

;REPTG ADDL DETAIL FOR LINE 160
•OMEN'S-GIRLS' CLOTHING' EXL. FOOTWEAR,
CHILDREN'S-INFANTS' HEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

; OTHER WOHEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

;rEPTG ADDL DETAIL FOR LINE 200.
icuRTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.

220 tREPTG ADDL DETAIL FOR LINE 220. . .

220 [major APPL. -RADIO-TV-MUSICAL INSTR.
221 ( MAJOR HOUSEHOLD APPLIANCES . . . .

222 t RADIOS-TV'S-MUSICAL INSTRUMENTS. .

240 FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.

2U0 tREPTG ADDL DETAIL FOR LINE 2«0
210 kFuRNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
2U1 ( FLOOR COVERINGS
212 r FURNITURE-SLEEP EQUIPMENT

260
I

KITCHENWARE-HOME FURNISHINGS.

260
260
261
262
263

'REPTG ADDL DETAIL FOR LINE 260. . .

,KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

280 JEWELRY-OPTICAL GOODS ....
300

I

SPOkTING-RECKEATION EQUIPMENT
320 i HARDWARE

320 IREPTG ADDL DETAIL FOR LINE 320.
320 (hardware
321 f HARDWARE-TOOLS
322 f GARDENING EQUIPMENT-SUPPLIES .

3«0 [LUMBER-BUILDING MATERIALS

3«0
340
348
356

420
440
500

500
500
501
502
503

(REPTG ADDL DETAIL FOR LINE 340. .

[LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT' MACHINERY .

ALL OTHER MERCHANDISE . . .

fEPTG
ADDL DETAIL FOR LINE 500. . . .

LL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

520 iNONHERCHANDISE RECEIPTS . .

Standard Notes: - Represents zero.

3
10
12

10
10
10
10

10
10
10
6
2

12
12

10
10
9
10
2

10
10
8
8
1

12
7
5

3
3
2
3

(Dl
1 246
7 846

54 439
7 660
5 559
2 102

16 205

10



7G-196 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Knoxville SMSA

(Includes only establishments with payroll. For explanation of tables, including lines identified hy.< , see "Description of the Tables" in front]

020

020
020
021
022
023
02 ^

010
080
100
120
lUO
160
180
200
220
260
260
300
320
3U0
UOO
«60
500

500
500
508
516

520

Kind ol business and merchandise line

GROCERY STORESi INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

;^EPTG ADDL DETAIL FOR LINE 020. . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES].
FROZEN FOODS
ALL OTHER FOODS

Eslab

lishmenis

(number)

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING! EXC . FOOTKEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRt-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
HAY-GRAIN-FEED-FARM SUPPLIES. . . . . .

ALL OTHER MERCHANDISE

^1EPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE . . . . .

PAPER. PAPER PRODUCTS. . . . .

ALL OTHER MERCHANDISE

100
220
2«0

NONMERCHANDISE RECEIPTS

HEAT AND FISH (SEAFOOD) MARKETS
(SIC 5K2I

FRUIT STORES" VEGETABLE MARKETS
(SIC 5U3)

REPTG SALES BY BROAD MDSE LINES

CANDY. NUT. CONFECTIONERY
STORES (SIC Stlt)

OTHER FOOD STORES (SIC 5H5-549]

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

AUTOMOTIVE DEALERS (SIC 55 EX. 55«

)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
260 ' KITCHENWARE-HOME FURNISHINGS
280

1
JEWELRY-OPTICAL GOODS

Sales

($1,000)

188
188
182
166
15«
184

8
26
178
151

7
16
4
3
5

20
5
4

11

2
18
23
141

152

113

1

15
3
12

73 848

88 058
72 347
20 459
8 711
4 637

38 559

(01

753
4 921
5 309

(Z)
(Zl
(Zl
(01
(01
101
(Dl

(2)

51
(D)
168
(0)

3 142

Percent

of sales

accounted

for by the

specified

merchandise

line

141



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-197

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Knoxville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.< . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

((1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
260
520

160
160
161
163
16«
165
168
172
173
17«
175
176

2S0
520

•OMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3. 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN. S-GIRLS' CLOTHING. EXC. FOOTWEAR.
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOHEN'S-GIRLS' CLOTHING. E)(C. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN. S-GIRLS' CLOTHING. E)(C. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS

' HANDBAGS
FURS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS,.

JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

WOMEN'S ACCESSORY. SPEC. STORES.
FURRIERS (SIC 563' 568)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FAMILY CLOTHING STORES (SIC 565)

140
140
142
143
144
145
146

160
160
161
163
164
165
168
172
173
174
176

180
200
220
240
260
280
300
500
520

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR .....
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER HEN'S CLOTHING

REPTG SALES BY BROAD MDSE LINES

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR
DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

33
5
9

25
25

13
19
23
25
23
9
1

6

12
12
10

5 322

3 797

3 731
9

58

8



7G-198 East South Central—Tenn. RETAIL TRADE—Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Knoxville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- fc., see "Description of the Tables" in front]

Kind of business anij mecchanbise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by tfie

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

oeo
100
120
280
300
«oo
500
520

020
040 I

060
080
100
120
280
300
too
500
520

020
oto
060
080
100
520

DRINKING PLACES--CONT INUtD

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES ISIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSnET ICS-DRUGS-HEALTH NEEDS-CLEANERS
JEHELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT ....
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGAKETTES-TOBACCO . .

NONMERCHANDISE RECEIPTS . . .

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 5911

REPTG SALES BY BROAD MDSE LINES

020
OUO
080
100
120
160 ,

180
200
220
210
260
280
300
320
3«0
«00
500
520

GROCERIES-OTHER FOODS
MEALS-sNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

11
51
6

1

1

1

2
18
"tl

10
1

27
H3

2
9

13
15
2
19
31
16
17
9
1

«3
3«

(0)

199
17

(D)

(0)

(Dl
189
304

22



RETAIL TRADE—Merchandise Line Sales East South Central-Tenn. 7G-199

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-Continued

Knoxville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified byj . see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

3B0
"too

420
500
520

ANTieuE; STORES. SECONDHAND
STORES—CONTINUED

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORiES ....
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

BOOK. STATIONERY STORES ISIC 59«

1

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING GOODS STORES. BICYCLE
SHOPS (SIC 595)

total' .

FARM. GARDEN SUPPLY STORES.
INCLUDING FEED STORES (SIC 5961

JEWELRY STORES (SIC 597

1

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
260 ' KITCHENHARE-HOME FURNISHINGS. . . .

280
,
JEWELRY-OPTICAL GOODS

280
280
281
282
283
284
285
286

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS

' WATCHES-CLOCKS
SILVERWARE

' JEWELRY SET WITH PRECIOUS STONES . . .

;
SOLID GOLD JEWELRY

, ALL OTHER JEWELRY ITEMS. INCL. COSTUME
' OPTICAL GOODS

300 SPORTING-RECREATION EQUIPMENT
500 ALL OTHER MERCHANDISE ....
520 NONMERCHANOISE RECEIPTS . . .

520
520
529

KEPTG ADDL DETAIL FOR LINE 520.
InONMERCHANDISE RECEIPTS . . . .

1 WATCH. CLOCK. JEWELRY REPAIRS.

220
310
400
420
480
520

FUEL. ICE DEALERS (SIC 5981

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES . . . .

HOUSEHOLD FUELS-ICE
NONMERCHANOISE RECEIPTS

OTHER STORES (SIC 5991

TOTAL

8

9
20

18
18
18
14
17
10
16
3

16
iNA)

16

1

27
11

(01

(D)
445
133
(Dl

592

(01

(0)

445
2 536

3 508
2 421

564
(Dl

1 310
(Dl

234
(Dl

(Dl

8
374

3 360
(NA)
221

(Dl
(01

(Dl

(D)
(Dl

39

(01

(0)
38.4
11.5
(Dl

(XI

100.0

(Dl

12.3
70.0

100.0
69.0
16.1
(D)

37.3
(01
6.7
(01

(Dl

0.2
10.3

100.0
(NA)
6.6

(Dl
(Dl

(Dl
(Dl
(Dl

1.6

NONSTORE RETAILERS* (SIC 53 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
160
200
220
240
260
280
300
320
340
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
IKITCHENWARE-HOME FURNISHINGS
1
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE , . . . .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

25

22

7 954 (XI
I

7 654 100.0

1 027
(Dl

2 257
(Dl

(Dl

(01
214
(Dl
(Dl
(Dl

(Dl
(01

(Dl

507
560
(01

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure.

'Nonslore retailers, part of SIC maior group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

13.1
(01

28.7
(Dl

(Dl
(Dl

2.7
(01
(Dl
(Dl

(Dl

(Dl
(Dl

6.5
7.1
(Dl



7G-200 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments witti payroll. For explanation of tables, including lines identified by-^-^-^^^^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Itie

specified

merchandise

line

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
HEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS c

MEN'S-BOYS' CLOTHlNGi EXC . FOOTWEAR . .

WOMEN 'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAlNS-DRAPERItS-DRY GOODS
major appl. -radio-tv-musi cal instr. . .

rurniturc-slllp lqui p. -floor coverings.
ki tchenware-homl furnishings
jewelry-optical goods
sporting-recreation equipment . . • . <

hardware ,

lumber-building materials ,

automobiles-trucks ,

auto fuels-lubricants ,

tires-batteries-accessories ,

farm eouipmenti machinery ,

hay-Gkain-feed-farm supplies ,

household fuels-ice ,

all other merchandise ,

NONMERCHANDISE RECEIPTS ,

LUMBERi BLDG. MATLS. i HARDWAREi
FARM EQUIP. DEALERS (SIC 521

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTEkIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PART)

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

1SEPTG ADDL DETAIL FOR LINE 21(0

/URNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
> FLOOR COVERINGS

320 HARDWARE
3»0 LUMBER-BUILDING MATERIALS

.REPTG ADDL DETAIL FOR LINE 3U0. .

LUMBER-BUILDING MATERIALS ....
LUMBER
PLYWOOD
WINDOWS. DOORS' AND FRAMES-METAL
KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT .

METAL ROOFING AND SIDING ....
MASONRY SUPPLIES
INSULATION
ALL OTHER BUILDING MATERIALS . .

683
564
113
294
679
524
207
250
237
150
233
171
229
161
152
211
117
8B

471
443
26
39
33

558
849

1

1

1

2
7
13
20
3
13
40
72
4
17
1

1

5
43

748 630

149 310
32 559

1 543
22 763
15 208
28 816
28 245
54 783
19 573
IS 107
23 364
21 051
8 271
7 814
7 384
9 390

19 610
145 193
42 323
27 157
8 700
3 822
1 632

25 239
29 084

(Dl

(Dl

IDl
(D)

349
160
196
(2)

46
2 790
15 887

329
8 057

(01
(Dl

(21
890

(XI

100.0

19.9
4.3
0.2
3.0
2.0
3.8
3.8
7.3
2.6
2.0
3.1
2,8
1.1
1.0
1.0
1.3
2.6
19.4
5.7
3.6
1.2
0.5
0.2
3.4
3,9

100.0

(Dl

(Dl
(D)
(Dl

1.2
0.5
0.7
(Zl
0.2
9.7

55.2
1,1

2S.0
(D)

(Dl

IZI

3.1

089



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-201

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963 -Continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of thie Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales '-

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

FARM EQUIP. DEALERS (SIC 5252)

TOTAL

REPTG SALES BY BROAD MDSE LINES

TIRES-BATTERIES-ACCESSORIES . . . .

FARM EUUIPMENTt MACHINERY
NONMERCHANOISE RECEIPIS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»I

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTKEAR . .

*OMEN'S-GIRLS' CLOTHINGi EXC. FOOT«EAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

DEPARTMENT STORES (SIC 531]

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

.REPTG ADDL DETAIL FOR LINE 140. . .

'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR
MEN IS CLOTHING
BOYS' CLOTHING

WOHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG AODL DETAIL FOR LINE 160
•WOMENiS-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR

'. GIRLS '-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

200 tpEPTG ADDL DETAIL FOR LINE 200.
,CURTAINS-DRArERIES-DRY
PIECE GOODS-NOTIONS.
CURTAINS-DRAPERIES .

ALL OTHER DOMESTICS.

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

'REPTG ADDL DETAIL FOR LINE 220. . .

;mAJOR APPL.-RADIO-TV-HUSICAL INSTR.
,
MAJOR HOUSEHOLD APPLIANCES . . . .

' RADIOS-TV'S-MUSICAL INSTRUMENTS. .

' ALL OTHER APPLIANCES

21

17

71
27
5

3t
7«
7«
73
72
87
37
35
6U
51
39
61
18
19
17
5
15
3

71
50

9 279

9 036

329
a 057

614

137 923

127 611

7 81«
1 213

67
«78

5 901
12 249
29 223
6 359

10 663
8 1(42

6 915
4 762
3 048
2 179
4 497

(D)

749
(Dl

(Dl

(Dl
(Dl

6 314
8 766

108 038

5 865
891
(Dl

5 223
10 701

26 254

91 694
25 004
2 411
1 900

(Dl

1 184
4 592
2 813
5 418
3 909
1 724

(Dl

5 574
8 113

91 694
7 776

(Dl

5 056
(D)

7 647

102 817
7 647
5 038

(Dl

(Dl

(XI

100.0

3.6
89.2
7.1

(X)

100.0

6.1
1.0
0.1
0.4
4.6
9.6
22.9
5.0
8.4
6.6
5.4
3.7
2.4
1.7
3.5
(Dl

0.6
(0)

(D)
(Dl

(01
4.9
6.9

5.4
0.8
(D)
4.8
9.9

91 694 100.0
9 710 I 10.6
7 289 I 7.9
2 633 2.9

24,3

100.0
27.3
2.6
2.1
101

1.3
5.0
3.1
5.9
4.3
1.9
(Dl

5.2
7.5

100.0
8.5
(01

5.5
(Dl

7.1

100.0
7,4
4.9
(I
(Dl

DEPARTMENT ST0RES--C0NT I NUED

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,

240 fREPTG ADDL DETAIL FOR LINE 240
240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
241
242

260

250
250
261
262

FLOOR COVERINGS.
I FURNITURE-SLEEP EQUIPMENT.

020
040
080
100
120
140

140
140
141
142

KITCHENWARE-HOME FURNISHINGS. .

REPTG ADDL DETAIL FOR LINE 250.
)(ITCHENWARE-HOME FURNISHINGS. .

, CHINA-GLASSWARE
• KITCHENWARE-HOUSEWARES . . . .

280 JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320 'HARDWARE

il 320 KlEPTG ADDL DETAIL FOR LINE 320.
i 320 (hardware
^i
321 I HARDWARE-TOOLS
322 ( GARDENING EQUIPMENT-SUPPLIES .

340 I LUMBER-BUILDING MATERIALS . . .

340 REPTG ADDL DETAIL FOR LINE 340. .

340 h.UMBER-BUILDING MATERIALS . . . .

348 [ PAINT-GLASS-WALLPAPER
356 [ OTHER LUMBER-BUILDING MATERIALS.

400 AUTO FUELS-LUBRICANTS . . .

420 TIRES-BATTERIES-ACCESSORIES
440 IfaRM EQUIPMENTi MACHINERY .

500 ALL OTHER MERCHANDISE . . .

500 kREPTG ADDL DETAIL FOR LINE 500. . . .

500 MLL OTHER MERCHANDISE
501 r TOYS-GAMES-WHEEL GOODS
502 [ BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
503 » ALL OTHER MERCHANDISE

520 NONMERCHANOISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 5331

REPTG SALES BY BROAD MDSE LINES

020
040
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

GENERAL MERCHANDISE STORES
(SIC 539 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MENiS-BOYS' CLOTHING' EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . . .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR .

MENiS CLOTHING
BOYSi CLOTHING

Standard Notes: - Represents zero. (0) Withheld to avoid disclosure, (NA) Not available.

'Nonstore retailers, part of SIC major group 53, are shown separately in this table.

(X) Not applicable, (Z) Less than 0.05%.
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7G-202 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identiiied by j , see "Description of the Tables" in front]

Kind o( business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GENERAL MERCHANDISE STORES—CONTINUED

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.

160
160
161
162
163
161
165
166
167
168
169
171

180
200

200
200
201
202
203

220

220
220
221
222
223

2«0

2140

2140

241
242

REPTG ADDL DETAIL FOR LINE 160
«OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-5UBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

.REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
flAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-MuSICAL INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

iREPTG ADDL DETAIL FOR LINE 240
fuRNITURE-SLEEP equip. -floor COVERINGS.
t floor COVERINGS
( FURNITURE-SLEEP EQUIPMENT

260
,
KITCHENWARE-HOHE FURNISHINGS.

260 kREPTG ADDL DETAIL FOR LINE 260.
260 fKITCHENWARE-HOME FURNISHINGS. .

261 t CHINA-GLASSWARE
262 [ KITCHENWARE-HOUSEWARES . . . .

2B0
I

JEWELRY-OPTICAL GOODS ....
300 SPORTING-RECREATION EQUIPMENT
320

I

HARDWARE

320 fREPTG ADDL DETAIL FOR LINE 320.
320
321
322

340

HARDWARE
321

l

HARDWARE-TOOLS
, GARDENING EQUIPMENT-SUPPLIES

340
340
348
356

400
420
440
460
480
500

500
500
501
502

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

! PAINT-GLASS-WALLPAPER
• OTHER LUMBER-BUILDING MATERIALS.

«EPTG ADDL DETAIL FOR LINE 500. . . .

'ALL OTHER MERCHANDISE
' TOYS-GAMES-WHEEL GOODS
. BOOKS-STATIONERT-PHOTOGRAPHIC EQUIP.

AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EOUIPKENTf MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PART)

total'

5
8
19

7
7
6
5

10
2
15
3

15

1 025

4 93b
915
111
(Dl
(Dl
52
184
ID)

(0)
205

3
(D)

342
511

4 418
363
IDI

233
(D)

(0)

ID)

(Dl

ID)

IDI
ID)

423

4 219
86
ID)
ID)

132

4 433
90
IDI

(Dl

59
178
565

4 591
507
IDI

IDI

ID)

ID)

ID)

10)

ID)

241
ID)

ID)
ID)

ID)
261

5 817
201
142
59

666

11.6

100.0
18.5
2.2
101
(Dl
1.1
3.7
(0)
(D)
4.2
0.1
(D)

3.9
5.8

100.0
8.2
(D)

5.3
IDI

ID)

100.0
(D)

IDI

ID)
ID)

4.8

100.0
2.0
(D)
(D)

1.5

100.0
2.0
(D)
(D)

SEWINGi NEEDLEWORK STORES
(SIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FOOD STORES (SIC 54)

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
160
180
200
220
260
280
300
320
340
380
400
420
460
480
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING, EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS- ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES.
DELICATESSENS

INCLUDING
ISIC 541)

REPTG SALES BY BROAD MDSE LINES0.7
2.0
6.4 020 ! GROCERIES-OTHER FOODS

100.0
11.0
(D)

(D)

(Dl

100.0
(D)
(D)

(D)

2.7
(D)

(D)
(Dl

(D)
3.0

100.0
3.5
2.4
1.0

7.5

020
020
021
022
023
024

040

I

060
(
080
100
120
140
160
180
200
220
260
280
300
320
340
380
400
420
460
480
500

500
500
508
516

,REPTG ADDL DETAIL FOR LINE 020, . .

GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY . . .

PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS" CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

IREPTG ADDL DETAIL FOR LINE 500.
ALL OTHER MERCHANDISE

I
PAPER. PAPER PRODUCTS

I ALL OTHER MERCHANDISE

520 NONMERCHANDISE RECEIPTS

466

466
21
2

97
363
299
12
14
16
4
2

15
2
2

27
1

2
15
1

5

7
245
106

589

416

416

388
388
358
309
286
380

431

ID)

137 695
443
(D)

1 142
7 481
6 033

(D)
ID)

(Z)
(Z)

(D)
(Z)

(D)

(Dl

(D)
(Dl

(Dl
(D)

(D)

(Z)

(Z)
3 509
2 212

176 882

153 001

132 863

146 675
126 975
37 074
9 502
5 589

74 804

IX)

100.0

100.

86.5
0.3
(Dl

0.7
4.7
3.8
(01
(D)

(Zl
IZ)
(Dl

(Zl

(Dl

ID)

(D)
(Dl

(D)
(D)

(Dl

(Z)

(Zl
2.2
1.4

86.

a

100.0
86.6
25.3
6.5
3.8

51.0

20



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-203

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

MEAT MARKETS (SIC 5H2 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FISH (SEAFOODl MARKETS ISIC Bta PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

020
020
021

REPTG ADDL DETAIL FOR LINE 020.
GROCERIES-OTHER FOODS

; MEATS-FISH-POULTRY

FRUIT STORESi VEGETABLE MARKETS
(SIC SUJ)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDYi NUTi CONFECTIONERY
STORES (SIC 5mt)

REPTG SALES BY BROAD HOSE LINES

020

020
020
023
024

120
160
200
260

SROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020.
'GROCERIES-OTHER FOODS
FROZEN FOODS
ALL OTHER FOODS

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CURTAINS-DRAPERIES-DRY GOODS
KITCHEN*ARE-HOHE FURNISHINGS

DAIRY PRODUCTS STORES (SIC 545]

TOTAL

RETAIL BAKERIES (SIC 5161

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
100
520

GROCERIES-OTHER FOODS . .

MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
N0NMERCHANDI5E RECEIPTS .

10
10
1

10

1

1

1

1

26

21

21
1

1

2

610
I

(XI

(D> lOOiO

164



7G-204 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-contmued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll- For explanation of tables, including lines identified by,- ^, see "Description of the Tables*' in front]

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DOMESTIC CAR DEALERS—CONTINUED

380 AUTOMOBIlEs-TRUCKS.

380
380
381
382
383
384
385
386
387
388

«00

100
UOO
«01
403

420

420
420
421
422
423
424

500
520

520
520
527
528

REPTG AOOL OETAIL FOR LINE 380. . .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL ....
NEW PASSENGER CARS' WHOLESALE. . .

NEW COMMERCIAL VEHICLES' RETAIL. .

NEW COMMERCIAL VEHICLES' WHOLESALE
uSED PASSENGER CARS' RETAIL. . . .

USED PASSENGER CARS' WHOLESALE . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. .

AUTO FUEILS-LUBRICANTS

REPTG ADOL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

;rEPTG ADDL DETAIL FOR LINE 420
,TIRES-BATTERIES-ACCESSORIES
PARTS' INSTALLED IN REPAIR WORK. . . .

PARTS' WHOLESALE (TO OTHER BUSINESSES)
PARTS' RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

IMPORTED CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

32
32
32

31
27

24
24
5

24

31
31
31
30
27
21

31
31
31
10

118 271

131 858
117 203
74 100

(D)
6 566

ID)
20 610
10 076

697
(Dl

(0)

(D)

(D)

(D)
(D)

8 557

131 548
8 457
3 529
3 572

664
508

(Dl

5 726

131 548
5 651
4 912

726

(D)

100.0
(D)

ID)
(D)

6.4

100.0
6.4
2.7
2.7
0.5
0.4

(01

4.3

100.0
4.3

520
520
527
528

5



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-205

TABLE 3 Tennessee—standard Metropolitan Statistical Areas: 1963-Continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

500
520

520
520
521
525
526

TIRE. BATTERY. ACCESSORY
DEALERS --CONTINUED

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

.REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANOISE RECEIPTS
' BRAKE AND WHEEL SERVICES
[
TIRE SERVICES OTHER THAN RETREADING,

, OTHER NONMERCHANOISE RECEIPTS. . . ,

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

020
200
220
2«0
260
2S0
300
320
340
«00

too
400
401
403

420

420
420
426
427
428
429
431
432
433
434
436

500
520

GROCERIES-OTHER FOODS
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP.-FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLD TO USERS.
STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

620 kREPTG ADDL DETAIL FOR LINE 520. . . .

520 hoNMERCHANDISE RECEIPTS
524 [ BRAKE AND WHEEL SERVICES
525 [ TIRE SERVICES OTHER THAN RETREADING.
526 [ OTHER NONMERCHANOISE RECEIPTS. . . .

MISC. AIRCRAFT. MARINE, AUTO-
MOTIVE DEALERS (SIC 559

1

TOTAL

REPTG SALES BY BROAD MDSE LINES

240 FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
300

I

SPORTING-RECREATION EQUIPMENT
500 I ALL OTHER MERCHANDISE
520 NONMERCHANOISE RECEIPTS

AIRCRAFT, BOAT. MOTORCYCLE
DEALERS (SIC 559 PARTI

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

16
16
12

24

17

1

7
10

(Dl
(0)

1 287
(Dl

(01
(Dl

(Dl
237
(Dl

(Dl

(Dl

(0)
(D)
(01

1 381

4 315
1 249

(Dl

(01
(Dl

(Dl

(Dl
7

(01

(01

98

5 739

(01

936
4 756

(01

5 033

4 799

(Dl

HOUSEHOLD TRAILER DEALERS--C0NT I NUED

0.6 :l
600 !ALL OTHER MERCHANDISE



7G-206 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by a ^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

iishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

160
leo
200
220
240
260
280
300
320
3«0
500
520

120
140
160
180
280
300
520

120
l"tO

160
180
200
280
500
520

APPARELt ACCESSORY ST0RES--C0NT I NUED

WOMEN'S-GIRLS' CLOTHINGi EXC, FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILD. NG MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . .

MEN'S. BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOIHING' EXC. FOOTWEAR.
ALL FOOTWEAR
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

TOTAL

REPTS SALES BY BROAD MDSE LINES

CUSTOM TAILORS (SIC 5671

TOTAL

REPTG SALES BY BROAD MDSE LINES

WOMEN'S CLOTHING' SPECIALTY
STORES (SIC 562-3' 5681

TOTAL

REPTS SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

115
129
26

1

5
8

15
3

5
4

20
87

2
38
2
15

20 815
11 753
1 202

IDI

55
99
77
(0)

(Dl

(Dl

33«
1 699

(Dl

056
(Dl
317
(Dl

(Dl
67

6 779

(D)

306

(0)

18 016

15 «t«

Standard Notes. - I^eprescnls zero.

3



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-207

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- ^, see "Description of the Tables" in front]

020
100
120
140

140
140
142
143
144
145
146

160
160
161
163
164
165
168
172
173
174
175
176

180
200
220
240
260
280
300
320
340
500
520

Kind ol business and merchandise line

APPARELi ACCESSORY! OTHER SPEC.
STORES ISIC 563 PARTI

Eslab-

lishmcnls

(number)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

FURRIERSi FUR SHOPS (SIC 5681

TOTAL

REPTG SALES BY BROAD HOSE LINES .

FAMILY CLOTHING STORES (SIC 5651

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHINGi EAC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. . .

;mEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
HEN'S HATS
OTHER MEN'S CLOTHING

WOMEN 'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
>0MEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
. CHILDREN'S-INFANTS' WEAR
' MILLINERY
I

HOSIERY
I
LINGERIE

' WOMEN'S SPORTSWEAR
' DRESSES
, COATS-SUITS
> HANDBAGS
' FURS
. OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS . .

Sales

($1,000)

1

2
3

53

31
31
27
18
23
19
28

31
31
24
11

21
24
25
29
22
13
2
15

43
25

1

15
23

Percent

of sales

accounted

for by the

specilied

merchandise

line

455

(01

522

(D)

18 484

(D)
(01

(Dl
7 439

9 717
4 395

541
2 016

375
171

1 277

6 987

9 717
3 477

460
75
155
389
748
619
377
(Dl

IDl
232

1 695
(Dl

(Dl

(Dl

99
(Dl

(D)

(Dl

(Dl

(Dl
720

(XI

100.0

(XI

100.0

100.0

(Dl

(Dl

(Dl
40.2

100.0
45.2
5.6

20.7
3.9
1.8

13.1

100.0
35,8
4.7
0.8
1.6
4.0
7.7
6.4
3.9
(Dl

(Dl
2.4

9.2
(Dl

(Dl

(Dl
0.5
(Dl

(Dl
(Dl

(Dl
(Dl

3.9

180
500
520

Kind of business and merchandise line

SHOE STORES (SIC 5661

TOTAL

REPTG SALES BY BROAD MDSE LINES

140 MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S SHOE STORES (SIC 566 PARTI

TOTAL

WOMEN'S SHOE STORES (SIC 566 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
180 ALL FOOTWEAR.

180 IREPTG ADDL DETAIL FOR LINE 130. .

180 'ALL FOOTWEAR
181

I

MEN'S AND BOYS' FOOTWEAR ....
182 ', WOMEN'S AND GIRLS' FOOTWEAR. . .

163 ' CHILDREN'S AND INFANTS' FOOTWEAR

520 NONMERCHANDISE RECEIPTS

CHILDREN'S' JUVENILES' SHOE
STORES (SIC 566 PARTI

TOTAL

FAMILY SHOE STORES (SIC 565 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

140 ' MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

160 WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
180 ALL FOOTWEAR

180 IREPTG ADDL DETAIL FOR LINE 130. .

180 ALL FOOTWEAR
131 ' MEN'S AND BOYS' FOOTWEAR ....
132 ' WOMEN'S AND GIRLS' FOOTWEAR. . .

183 ( CHILDREN'S AND INFANTS' FOOTWEAR

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

Eslab

lishments

(number)

17
53
3

26

26

25

13
25

24
24
2

24
2

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

9 270

8 596

(Dl
463

8 063
(01

(01

5 415

5 275

(Dl

4 749

5 124
4 598

(Dl

101

(Dl

98

(Dl

(Dl

1 967

1 954
1 883
628
788
467

(Dl
41

(X)

100.0

(Dl

5.3
92.7
(Dl
(Dl

(XI

100.0

(Dl

90.0

100.0
89.7
(Dl

(01

(D)

1.9

(D)

(Dl

95.6

100.0
95.9
32.0
40.1
23.8

(Dl
2.0

Standard Notes; Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.054.



7G-208 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-Continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments wltti payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by ttie

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

CHILDREN'S. INFANTS' WEAR
STORES (SIC 55«)

MISCELLANEOUS APPAREL' ACCESSORY
STORES I SIC 5691

FURNITURE' HOME FURNISHINGS'
EOUIPMENT STORES (bIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CURTAINS-ORAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JE*ELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE' HOME FURNISHINGS
STORES (SIC 571)

REPTG SALES BY BROAD MDSE LINES

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLUOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 57121

REPTG SALES BY BROAD MDSE LINES .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

.REPTG ADDL DETAIL FOR LINE 240
'FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
SLEEP EQUIPMENT
OTHER HOUSEHOLD FURNITURE
FLOOR COVERINGS' SOFT SURFACE
FLOOR COVERINGS' HARD SURFACE
NONHOUSEHOLD FURNITURE

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

TIRES-BATTERIES-ACCESSORIES .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

216

136

1

21
9H
69
31
4
6
7

3
1

8

43

45
78

2

1

3
22

11
45
62

3
18

34 320

25 416

(D)

849
9 886

12 489
1 045

(Z)

17
(D)

(Zl

(0)

174
621

15 254

837
1 760

11 914
247
(Zl
(Zl

IDI

101
IDI

24
393

341
1 760
9 366

247
IZl

(D)

ID)

(D)

(0)
24

i

328 1

100.0

ID)

3.3
38.9
49.1
4.1
(Zl
0.1
(0)

IZ)
(D)

0.7
2.4

100.0

5.5
11.5
78.1
1.6
12)
IZ)

(D)

(D)
(D)
0.2
2.6

(X)

100.0

2.8
14.5
77.1

53



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-209

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i . see "Description of the Tables" in front]

ozo
oto
050
080
100
120
160
500
520

Kind ot business and merchandise line

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

EATINSi DRINKING PLACES (SIC 581

TOTAL

Eslab-

lishments

(number)

REPTS SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
JEWELRY-OPTICAL GOODS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
JEWELRY-OPTICAL GOODS .........
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS . . . -

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

JEWELRY-OPTICAL GOODS . . . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

CAFETERIAS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REFRESHMENT PLACES (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

Sales

($1,000)

H9
K2e
109
32
92

593

388

36
285
57
28
62

1

52

3

20
1

1

5

5

77
3

2
15

1

1

2

Percent

of sales

accounted

lor by the

specided

merchandise

line

32 76B

907
29 181

1 529
236
376
(D)

(D)
(D)

121
not

48



7G-210 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments wittl payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

I

Kind ol business and merchandise Ime
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL

repts sales by broad mdse lines . .

groceries-other foods
meals-snacks
alcoholic drinks
packaged alcoholic beverages. . . . . .

cigars-cigarettes-tobacco
cosmetics-drugs-health needs-cleaners .

men's-boys' clothingi exc. footwear . .

*omen's-girls' clothingi exc. foothear.
all footwear
major appl. -radio-tv-musical instr. . .

furniture-sleep equip. -floor coverings.
kitchenware-home furnishings
jewelry-optical goods
sporting-recreation equipment
hardware
lumber-building materials
auto fuels-lubricants
tires-batteries-accessories
farm equipment. machinery
hay-Grain-feed-farm supplies
household fuels- ice
all other merchandise
nonmerchandise receipts

liquor stores (sic 592)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO . .

MEN'S-BOYS' CLOTHING, EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SiC 593)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOlHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

ANTIQUE STORES (SIC 5932)

TOTAL

SECONDHAND STORES (SIC 5933)

TOTAL

2
13
8

11
38
13
35
411

29
16
5
1

S
2

17
13
80
99

1

12

59

35

11

12

11

52 158

42 041

58
104
(D)

20 884
786
(D)
271
90
127
725
597
724

4 338
1 575

378
(Dl

(D)
435
(D)

3 304
1 552
4 402
1 530

19
59

(D)

(Z>

(D)
(D)
(D)

317

(D)

126
16
38
158
(D>

68
(D>

50
7

(D)

(D)

316
25

100.0

0.1
0.2
(D)

49.7
1.9
(D>
0.6
0.2
0.3
1.7
1.4
1.7

10.3
3.7
0.9
(D)

(D)
1.0
(D)
7.9
3.7
10.5
3.6

(X)

100.0

0.1
0.3
(D)

(2)

(D)
(D)

(0)

1.5

(X)

100.0

(D)

6.3
0.8
1.9
8.0
ID)

3.4
ID)
2.5
0.4
(D)

(0)
15.9
1.3

BOOK' STATIONERY STORES (SIC 694)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

BOOK STORES (SIC 5942)

TOTAL

STATIONERY STORES (SIC 5943)

TOTAL

SPORTING GOODS STORES' BICYCLE
SHOPS (SIC 595)

040
100
120
140
160
180
300

300
300
301
302
303
304
305
306
307

500
520

320
460

SPORTING GOODS STORES (SIC 5952)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEALS-SNACKS ,

CIGARS-CIGARETTES-TOBACCO I

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS . '

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . . 1

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
|

ALL FOOTWEAR
SPORTING-RECREATION EQUIPMENT

EPTG ADDL DETAIL FOR LINE 300
PORTING-RECREATION EQUIPMENT
ATHLETIC GOODS' SALES TO INDIVIDUALS .

ATHLETIC GOODS' SALES TO TEAMS ....
HUNTING EQUIPMENT
FISHING EQUIPMENT
WINTER SPORTS EQUIPMENT
BOATS-MOTORS-OTHER MARINE EQUIPMENT. .

BICYCLES-LUGGAGE-SPORTING GOODS. ...
I

ALL OTHER MERCHANDISE ;

NONMERCHANDISE RECEIPTS '

BICYCLE SHOPS (SIC 5953)

TOTAL

HAY< GRAIN' FEED STORES (SIC 5962)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE
HAY-GRAIN-FEED-FARM SUPPLIES.

480 HOUSEHOLD FUELS-ICE

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

REPTG SALES BY BROAD MDSE LINES

409

(D)

1



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-211

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^,^.^.^.^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor tiy tlie

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

GARDEN SUPPLY STORES ISIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

320
460
480
520

160
220
260
280

260
280
281
282
283
284
285
286

300
500
520

520
520
529

HARDWARE
HAY-SRAIN-FEEO-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
NONMERCHANDISE RECEIPTS . . .

JEWELRY STORES (SIC 597]

REPTG SALES BY BROAD MDSE LINES . .

*OMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR. I

MAJOR APPL. -RADIO-TV-MUSICAL I,MSTR. . . 1

KlrCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
JEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMSi INCL. COSTUME
OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

'REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

FUEL. ICE DEALERS (SIC 5981

TOTAL

220
320
340
460
480
500
520

220
340

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RAOIO-TV-MUSICAL INSTR.
HARDWARE
LUMBER-BUILDING MATERIALS
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

COAL AND WOOD DEALERS (SIC 5982 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

ICE DEALERS (SIC 5982 PARTI

TOTAL

FUEL OIL DEALERS (SIC 59831

TOTAL

BOTTLED GAS DEALERS (SIC 5984]

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
LUMBER-BUILDING MATERIALS

31
(NA)

31

41

35

1

18
20
35

34
34
32
26
33
18
27

7
11

35

318
(01
(D]

(D)

6 364

(Dl
327
623

4 267

6 266
4 195

811
479

1 969
315
437
202

(D)

(Dl
878

5 969
(NA)
401

243

(Dl

224



7G-212 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963 -Continued

Memphis, Tenn.-Ark., SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line

HOBBY I TOYi GAME SHOPS
(SIC 5999 PARTI

total'

Estab

lishments

(number)

RELIGIOUS GOODS STORES
(SIC 5999 PARTI

PET SHOPS (SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

OTHER (SIC 5999 PARTI

total'

020
010
060
080
100
120
1«0
160
180
200
220
2U0
260
260
300
320
3«0
100
«20
«"tO

«60
500
520

NONSTORE RETAILERS
(SIC 53 PART*)

TOTAL

REPTG SALES BY BROAD MDSE LINES . i

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR • .

KOMEN'S-GIRLS' CLOTHING? EXC. FOOTWEAR,
ALL FOOTWEAR
CURTA!NS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT . , . . .

HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 53*1

Sales

($1,000)

Percent

of sales

accounted

for by ttie

specified

merchandise

line

(Dl

(D)

TOTAL 16 =

REPTG SALES BY BROAD MDSE LINES . . 9

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure,

'Nonslore retailers, part of SIC maior group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

(X)

100.0

116



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-213

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963 -Continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.i , see "Description of the Tables" in front]

Kind ot business and merchandise lire
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

PercenI

of sales

accounted

lor by the

specified

merchandise

line

020
o«o
060
oso
100
120
lUO
160
180
200
220
2U0
260
280
300
320
JttO

360
^oo
U20
U"tO

450
U80
500
520

120
200
220
2«0
260
280
300
320
310
ttOO

1120

««0
160
1480

500
520

220
2«0

2«0
210
211
242

260
320
3tt0

340
340
341
342
343
344
345
346
347
348
349
351
352
353
3S4
355

RETAIL TRADEi TOTAL

REPTG SALES BY BROAD MDSE LINES • .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTVKEAR . .

KOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. '....,
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. • HARDWARE.
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . •

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HA^-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER YARDS
(SIC 521 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

IREPTG ADDL DETAIL FOR LINE 240
kFURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
I FLOOR COVERINGS
[ FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.
HARDWARE
LUMBER-BUILDING MATERIALS . .

'REPTG ADDL DETAIL FOR LINE 340. . .

;LUMBER-BUILDING MATERIALS
LUMBER
PLYWOOD
WINDOWS. DOORSi AND FRAMES-METAL .

KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. . .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT . .

METAL ROOFING AND SIDING
MASONRY SUPPLIES
INSULATION
PREFABRICATED BUILDINGS AND PARTS.
ALL OTHER BUILDING MATERIALS . . .

455
407
95
125
463
328
154
191
176
135
174
139
206
149
119
154
132
93

353
331
15
32
40

398
608

7

15
4

17
45
81
2

3

10
2

5
5

25

1

12
29

29
29
29
26
18
8

20
25
22
19
3

2
13

498 959

103 783
22 991
2 775

12 548
8 025
19 342
IS S02
37 022
9 671
10 164
17 258
15 810
6 593
4 551
4 112
5 487

15 913
84 725
30 359
18 700
2 640
3 811
3 317

22 131
17 552

(0)

(D)
346
120
230
(Z)
149

1 685
14 187

(Dl

(0)
2 388

(0)
145
56

348

11 559

10 198

(D)
51

2 146
51

ID)

ID)

ID)
409

9 477

10 196
9 477
4 314
1 271
440
198
605
867
561
301
82

10)
313
229
ID)
296

100.0

20.8
4.6
0.6
2.5
1.5
3.9
3.8
7.4
1.9
2.0
3.5
3.2
1.3
0.9
0.8
1.1
3.2
17.0
6.1
3.7
0.5
0.8
0.7
4.4
3.5

480
500
520

LUMBER YARDS— CONTINUED

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS ....

BUILDING MATERIALS DEALERS
(SIC 521 PART)

220
I 240

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

240 fREPTG ADDL DETAIL FOR LINE 240
240 [furniture-sleep EQUIP. -FLOOR COVERINGS.
241 FLOOR COVERINGS

250 I KITCHENWARE-HOME FURNISHINGS.
300 SPORTING-RECREATION EQUIPMENT
320

I

HARDWARE
340 LUMBER-BUILDING MATERIALS . .

340
340
341
342
343
344
345
346
347
348
349
351
352
353
355

;rEPTG ADDL DETAIL FOR LINE 340. .

.LUMBER-BUILDING MATERIALS ....
LUMBER
PLYWOOD
WINDOWS, DOORSt AND FRAMES-METAL
KITCHEN CABINETS
ALL OTHER MILLWORK
WALLBOARD
ASPHALT AND ASBESTOS PRODUCTS. .

PAINT-GLASS-WALLPAPER
HEATING AND PLUMBING EQUIPMENT .

METAL ROOFING AND SIDING ....
MASONRY SUPPLIES
INSULATION
ALL OTHER BUILDING MATERIALS . .

400 AUTO FUELS-LUBRICANTS . . .

420
:
TIRES-BATTERIES-ACCESSORIES

480 1 HOUSEHOLD FUELS- ICE ....
520 NONMERCHANDISE RECEIPTS . .

PLUMBING EQUIP.
I5IC 522)

PAINT, GLASS. WALLPAPER
STORES ISIC 523)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
HARDWARE
LUMBER-BUILDING MATERIALS

EPTG ADDL DETAIL FOR LINE 340
LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . . .

PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS . . . .

GLASS

NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 524)

TOTAL

17

10

19

15

1

2
15

6
13
12
11

1

(D)

(D)

ID)

(D)

(D)

(D)
(D)

ID)

(0)

(D)

3 252

ID)

ID)
0.8

ID)

(D)

100.0
(D)

(D)

ID)

(D)

ID)
87.8

3 194



7G-214 East South Central-Tenn. ^TAIL TRADE-Merchandise Line Sales

TABLE 3. Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^.^.^.^.^.^, see "Description of the Tables" in front]

320
«00
120
140
150
520

020
010
oeo
100
120
lUO
160
180
200
220
2ao
260
280
300
320
3«0
380
«00
420
itUO

U60
U80
500
520

1«0
110
Itl
112

Kind of business and merchandise line

HARDWARE STORES (SIC 5251)

TOTAL

REPTG SALES BY BROAD MDSE LINES

FARM EQUIP. DEALERS (SIC 5252 1

TOTAL

REPTG SALES BY BROAD MDSE LINES

HARDWARE
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ....
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES. . . .

NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART»I

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BCYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-PA0I0-TV-MU5ICAL INSTR. . .

FUHNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES I SIC 5311

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
0«0 ' MEALS-SNACKS
120 COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
140 'lEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

rEPTG ADDL DETAIL FOR LINE 140. . .

PMEN'S-BOYS' clothing. EXC. FOOTWEAR
[ MEN'S CLOTHING
I BOYS' CLOTHING

160 I WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160 kREPTG ADDL DETAIL FOR LINE 160
160 KOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
161 t CHILDREN'S-INFANTS' WEAR
162 ( HANDBAGS-ACCESSORIES
163 y MILLINERY
164 r HOSIERY ,

165 [ LINGERIE
166 I WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

167 t WOMEN'S DRESSES
168 t WOMEN'S SPORTSWEAR
169 [ GIRLS '-SUBTEEN-TEEN WEAR

180 I ALL FOOTWEAR.

Estab-

lishments

(number)

53

29

Sales

($1,000)

13

12

3

8
11

12

11
11

12
12
10
12
12
11

11
12
11
12

Percent

of sales

accounted

for by the

specified

merchandise

line

6 on

(Dl

969
]

1



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-215

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ k, see "Description of the Tables" in front]

Kini) of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

GENERAL MERCHANDISE STORES
ISIC 539 PART)

REPTG SALES BY BROAD HDSE LINES

020
OHO
080
100
120
lUO

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC . FOOTWEAR .

lUO 'REPTG ADDL DETAIL FOR LINE IHO. . .

lUO ^MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR
MEN'S CLOTHING
BOYS' CLOTHING

Ill
112

160 I WOMEN'S-GIRLS* CLOTHINGi EXC. FOOTWEAR.

160
160
161
162
163
16«
165
166
167
168
169
171

180
200

200
200
201
202
203

220

220
220
221
222
223

2U0

210
240
2'»1

2U2

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES
MILLINERY
HOSIERY
LINGERIE
WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

WOMEN'S DRESSES
WOMEN'S SPORTSWEAR
GIRLS '-SUBTEEN-TEEN WEAR
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220. . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
MAJOR HOUSEHOLD APPLIANCES . . . .

RADIOS-TV'S-HUSICAL I INSTRUMENTS. .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

!

REPTG ADDL DETAIL FOR LINE 210
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

260 I KITCHENWARE-HOME FURNISHINGS.

260
260
261
262
263

280
300
320

320
320
321
322

310

310
340
316
356

380
UOO
1120

U60
VBO

REPTG ADDL DETAIL FOR LINE 260. . .

KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

;rEPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . • .

;rEPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
; OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSURIEs .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE

10
13
11

5

5

6 613

4 757

460
12

(D)

53
47
(D)

1 226
326
241
84

692

1 658
550
99
30
(0)

(Dl

57
40
81
109
41
(Dl

(D)

486

1 695
292
56

191
43

(01

(01

(D)

(D) I

(Dl

(Dl

321

54
35
21

(0)
(01

(Dl
(Dl

(Dl

(Dl

261
(Dl

2 065
92

(Dl

(Dl

64

874
34

(Dl

(Dl

(Dl
(Dl
(01

18
9

9.7
0.3
(Dl
1.1
1.0
(Dl

100.0
26.6
19.7
6.9

14.5

100.0
33.2
6.0
1.8
(Dl

(Dl

3.4
2.4
4.9
6.6
2.5
(01

(01

10.3

100.0
17.2
3.3
11.3
2.5

(Dl

100.
(Dl

(Dl

(Dl

(Dl

6.7

4.1
2.7
1.6

100.0
(01

(Dl

(Dl
5.5
(Dl

100.0
4.5
(Dl

(Dl

1.3

100.0
3.9
(Dl
(Dl

(01
(Dl
(Dl

0.4
0.2

020
040
060
080
100
120
140
160
180
200
260
300
320
340
400
420
460
480
500
520

020
020

;
021
022
023

I
024

i 040
||
060
080
100

!
120

', 140
j 160
180
200

! 300
320
340

I

400
I 420
! 460
II
480

GtNERAL MtRCHANOISE ST0RES--C0N.

ALL OTHER MERCHANDISE

500 pEPTG ADDL DETAIL FOR LINE 500.
500
501
502
503

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.

I
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

DRY GOODS STORES (SIC 539 PARTI

TOTAL

SEWING 1 NEEDLEWORK STORES
(SIC 539 PARTI

FOOD STORES (SIC 541

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMENiS-GIRLSi CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORESi
DELICATESSENS

INCLUDING
(SIC 5411

REPTG SALES BY BROAD MDSE LINES

020 I GROCERIES-OTHER FOODS

reptg addl detail for line 020. . .

;groceries-other foods
, meats-fish-poultry
produce (fresh fru its-vegetables 1

.

frozen foods
all other foods

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOHENiS-GIRLSi CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE

4



7G-216 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merctiandise

line

Kind of business and merchandise hne
Estab-

lishments

(number)

Sales

($1,000)

Pcrccnl

of sales

accounted

for by the

specified

merchandise

line

GROCtRY STORESi INCLUDING
DELI CATESSENS— COM.

500

500
500
508
516

520

ALL OTHER MERCHANDISE

iREPTG 4DDL DETAIL FOR LINE 500.
'ALL OTHER MERCHANDISE
PAPER t PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

FISH (SEAFOOD) MARKETS (SIC 512 PARTI

TOTAL

FRUIT STORESi VEGETABLE MARKETS
(SIC 5«3)

TOTAL

REPTG SALES BY BROAD MDSE LINES

CANDYi NUTi CONFECTIONERY
STORES (SIC 5««)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
I

GROCERIES-OTHER FOODS

020 fREPTG ADDL DETAIL FOR LINE 020.
020 [GROCERIES-OTHER FOODS
02U ( ALL OTHER FOODS

DAIRY PRODUCTS STORES (SIC 51451

TOTAL

RETAIL BAKERIES (SIC 5«6)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

RETAIL BAKERIESi MANUFACTURING
(SIC 5U62I

RETAIL BAKERIES' NONMANUFACTURING
(SIC S«63)

EGG AND POULTRY DEALERS
(SIC 5U9 PARTI

142
142
140
27

15

10

10

2
2

2

69
3

495
091
(Dl

(Dl

928

(01

IDl

(Dl

534

416

(01

(Dl

418 (X)

IDI 100.0

OTHER FOOD STORES (SIC 549 PARTI

TOTAL

AUTOMOTIVE DEALERS (SIC 55 EX. 554)

REPTG SALES BY BROAD MDSE LINES

200
220
240
260
300
320
340
380
400
420
440
500
520

]CURT4INS-CRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

380
400
420
440
500
520

PASSENGER CAR DEALERSi
FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES- ACCESSORIES
FARM EQUIPMENTi MACHINERY .

ALL OTHER MERCHANDISE . . .

NONMERCHANDISE RECEIPTS . .

100.0
(D)

(D)

DOMESTIC CAR DEALERS (SIC 551 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

380 AUTOMOBILES-TRUCKS.

380
380
381
382
383
385
386
387

400

400
400
401
403

420

REPTG ADDL DETAIL FOR LINE 380. .

AUTOMOBILES-TRUCKS
NEW PASSENGER CARSi RETAIL . . .

NEW PASSENGER CARSi WHOLESALE. .

• NEW COMMERCIAL VEHICLESi RETAIL.
USED PASSENGER CARSi RETAIL. . .

. USED PASSENGER CARSi WHOLESALE .

USED COMMERCIAL VEHICLES . . . .

AUTO FUELS-LUBRICANTS

fiEPTG ADDL DETAIL FOR LINE 400.
'AUTO FUELS-LUBRICANTS
GASOLINE

', MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES . .

420 freptg addl detail for line 420
420 Itires-batteries-accessories
421 . partsi installed in repair 1i0rk. . . .

422 ' partsi wholesale (to other =1usinesses)

423 \
partsi retail (over the counter) . . .

424 \ automobile tires-batteries-accessories

440 farm equipmenti machinery
500 all other merchandise
520 nonmerchandise receipts

520 'REPTG ADDL DETAIL FOR LINE 520.
520 ^NONMERCHANDISE RECEIPTS
527 . SERVICE LABOR.
528 \ OTHER NONMERCHANDISE RECEIPTS.

1

27
6

26
28
26
11
89
37
88
2

25
87

36
1

3
37

125 517

114 442

(D)

1 665
(D)

343
1 323

358
ID)

84 343
524

14 142
(Dl

4 132
7 284

87 179

73 695
(Dl

7 162
(Dl

IDI

5 940

100.0

ID)

1.5
(Dl

0.3
1.2
0.3
(Dl

73.7
0.5
12.4
(0)

3.5
6.4

100.0

84.5
(Dl
8.2
(Dl

(D)
6.S

43



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-217

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified byj>>^^jtkj^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise hne
Estab-

lishments

(number)

Sales

($1.0001

Percent

of sales

accounted

lot by the

specified

merchandise

line

IMPORTED CAR DEALERS ISIC 551 PARTI

TOTAL

DOMESTIC AND IMPORTED CAR
DEALERS (SIC 551 PARTI

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

TOTAL

REPTG SALES BY BROAD MDSE LINES

AUTOMOBILES-TRUCKS.

380
380
385
386
388

400
U20

«20
U20
V21

REPTG ADDL DETAIL FOR LINE 380. .

.AUTOMOBILES-TRUCKS
USED PASSENGER CARS. RETAIL. . .

USED PASSENGER CARS. WHOLESALE .

ALL OTHER POWERED ROAD VEHICLES.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES

.REPTG ADDL DETAIL FOR LINE «20 . .

'TIRES-BATTERIES-ACCESSORIES . . .

PARTS. INSTALLED IN REPAIR WORK.

500
I

ALL OTHER MERCHANDISE .

520
I

nONMERCHANOISE RECEIPTS

520 kREPTG ADDL DETAIL FOR LINE 520.
520
527
528 I OTHER NONMERCHANOISE RECEIPTS.

NONMERCHANOISE RECEIPTS
SERVICE LABOR

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART]

TOTAL

REPTG SALES BY BROAD MDSE LINES

220 MAJOR APPL. -RADIO-TV-MUSICAL I

260 KITCHENWARE-HOME FURNISHINGS.
300 1 SPORTING-RECREATION EQUIPMENT
320 HARDWARE
«00 AUTO FUELS-LUBRICANTS ....
400
UOO
401
403

420

420
420
426
427
428
429
431
432
433
434
435
435

500
520

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLI.^E
MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

.REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

' NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

I

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

. RETREAD AUTO TIRES SOLD TO USERS . . .

' RETREAD AUTO TIRES SOLD TO DEALERS . .

\
RETREAD TRUCK-BUS TIRES SOLD TO USERS.

. RETREAD TRUCK-BUS TIRES SOLD TO DLR5..
' STORAGE BATTERIES

ALL OTHER MERCHANDISE .

NONMERCHANOISE RECEIPTS

520 IrEPTG ADDL DETAIL FOR LINE 520.
520
524
525
526

.NONMERCHANOISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANOISE RECEIPTS. . . .

43
43
42
14
2

1

2

2

14

13
13
6
9

42

32

7

7 I

6 I

5

32

27
27
24
16
11
16
9

15
10

,

10
I

5
12

10 648

9 871
9 726
8 703

(01

(01

IDI

(D)

(01

(Dl

(Dl

(D)

149

4 021
135
70

168
(Dl
29
(D)

260

227
242
237

145
111
330
124
240
012
255

j

481
85

479
(Dl
(Dl

(01

485

088
460
232
83
157

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MDSE LINES

200
220

(X) I 240
260
300
320
340
400

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

98.0

100.0
98.5
88.2
(01

(Dl

(Dl

(Dl

100.0
(D)
(Dl

1.4

100.0
3.4
1.7
1.5

400 tREPTG ADDL DETAIL FOR LINE 400,
' 400 (AUTO FUELS-LUBRICANTS
1| 401 r GASOLINE
403 I MOTOR OIL-GREASES-OTHER OILS .

420 TIRES-SATTERIES-ACCESSORIES

420
420
426
427
428
429
431
432
433
434
436

REPTG ADDL DETA
IRES-BATTERIES
AUTOMOBILE ACCI

NEW AUTO TIRES'
NEW AUTO TIRES'
NEW TRUCK-BUS
NEW TRUCK-BUS
RETREAD AUTO

'

RETREAD AUTO
'

RETREAD TRUCK
STORAGE BATTER

IL FOR LINE 420
-ACCESSORIES
ESSORIES
TUBES SOLD TO USERS . .

TUBES SOLD TO DEALERS .

TIRES SOLD TO USERS. . .

TIRES SOLD TO DEALERS. .

IRES SOLD TO USERS . . .

IRES SOLD TO DEALERS . .

BUS TIRES SOLO TO USERS.
lES

440 FARM EQUIPMENT. MACHINERY
500 ALL OTHER MERCHANDISE . .

520 NONMERCHANOISE RECEIPTS .

• 520
524
525

li 526

.REPTG ADDL DETAIL FOR LINE 520. . . .

•NONMERCHANOISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANOISE RECEIPTS. . . .

2.5
(Dl

0.4
(01
3.8

100.0
10.9
10.6
0.3

84, 1

100.0
83.2
21.6
18.3
3.9
16.5
4.1
7.8
1.4
7.8
(D)

(Dl

(Dl

7.2

100.0
9.0
4.6
1.6
3.1

300
500
520

MISC. AIRCRAFT. MARINE. AUTO-
MOTIVE DEALERS (SIC 5591

TOTAL

REPTG SALES BY BROAD MDSE LINES

SPORTING-RECREATION EQUIPMENT . . .

ALL OTHER MERCHANDISE
NONMERCHANOISE RECEIPTS

AIRCRAFT. BOAT. MOTORCYCLE
DEALERS (SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

6
17
17
17

11
1

12
12
3

15

10

2

5 020

4 941

(01

1 497
(Dl
(Dl

(D)

(D)
(Dl
(Dl

(Dl

(D)
(01

(01

(0)

4 208
(Dl

(Dl
646
(D)
(01

(Dl

(Dl
(Dl

(D)
97

4 938

4 696

(D)
4 000

(D)

786

(D)

100.0

(D)

30.3
(D)
(D)

(Dl

(D)

(01
(Dl

100.0
(Dl

(01

(01

(0)

100.0
(Dl

(Dl

15.4
(01
(Dl

(Dl

(0)
(0)
(D)

2.3

(0)



7G-218 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-Continued

Nashville SMSA
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ ^. see "Description of the Tables" in front]

020
010
080
100
120
«00

400
UOO
UOl
402
103

420

Kind ol business and merchandise line

HOUSEHOLD TRAILER DEALERS
(SIC 559 PART)

TOTAL

REPTG SALES BY BROAD MOSE LINES

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

SASOLINE SERVICE STATIONS
(SIC 55 PART 5541

Eslab

lishmenis

(number)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-L.UBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS . . . .

MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

420 ireptg addl detail for line 420
420 Itires-batteries-accessories
421 t partsi installed in repair work. . . .

423 l partsi retail (over the counteri . .

424 ( automobile tires-batteries-accessories

480
I

HOUSEHOLD FUELS-ICE . .

500 ALL OTHER MERCHANDISE .

520 NONMERCHANDISE RECEIPTS

520
520
527
528

120
140
160
180
200
220
240
260
280
300
320
340
400
500
520

REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPARELi ACCESSORY STORES (SIC 561

REPTG SALES BY BROAD MDSE LINES . .

COSHETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRt-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-,.UBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

430

290

55
16
1

47
1

290

277
277
277
43

251

226

218
218
112
15

209

6

11

164

158
158
154
18

Sales

($1,000)

4 152

(Dl

Percent

of sales

accounted

tor by the

specified

merchandise

line

47 353

33 632

(Dl

69
(01

(0)

(Dl
29 238

2 856

26 805
2 793

738
46

2 010

20
(01

1 346

20 420
1 315
1 208

107

210



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-219

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,- . see "Description of the Tables*' in front]

Kind ot business and merchandise line
Eslab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

120
mo
160
180
200
2S0
520

WOMEN'S ACCESSORYi SPEC. STORESi
FURRIERS (SIC 563i 5661

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

*OMEN'S-GIRLS' CLOTHINGt EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
NONMERCHANDISE RECEIPTS

MILLINERY STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CORSET. LINGERIE STORES (SIC 563 PARTI

TOTAL

HOSIERY STORES ISIC 563 PARTI

TOTAL

APPAREL t ACCESSORY. OTHER SPEC.
STORES (SIC 563 PARTI

120
140

REPTG SALES BY BROAD MDSE LINES

! COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

IHO IREPTG ADDL DETAIL FOR LINE IHO. . .

mo Iken's-boys' clothing, exc. footwear
142 BOYS' CLOTHING
145 t OTHER MEN'S CLOTHING

160 I WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

160
160
161
163
164
155
158
172
173
174
175
176

180
200
280
520

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR
MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR

' DRESSES
COATS-SUITS

' HANDBAGS
;
FURS

, OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY G
JEWELRY-OPTICAL GOODS .

NONMERCHANDISE RECEIPTS

FURRIERS. FUR SHOPS (SIC 5681

TOTAL

1

4
15
5
2

10
10
5
3
5
6
9

205

(Dl

101
613
273
(Dl
19

(D)

330

(01

599
228
254
(01
(Dl

209
734
398
165
89
(D)
(D)

273
(Dl

(01

(Dl

Standard Notes: - Represents zero. (D) Withheld lo avoid disclosure.

'Merchandise line detail withheld due to insufficient reporting.

(0)
(D)

(Dl

(Dl

(Dl

(Dl

(XI

100.0

(01

(Dl
81.5
8.5
(01
0.6
(Dl

(Dl

(Dl

100.0
(D)
(Dl

(Dl

82.1

100.0
82.5
9.4
(01
(0)

7.7
27.2
14.7
6.1
3.3
(01
(Dl

9.9
(Dl

(Dl

(Dl

140
150
180
200
250
280
520

FAMILY CLOTHING STORES (SIC 5551

REPTG SALES BY BROAD MOSE LINES

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

REPTG ADDL DETAIL FOR LINE 140. . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR
BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR
OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

150 '
WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.

150
151
153
154
165
166
172
173
174
176

180
200
240
250
280
300
320
340
400
500
520

REPTG ADDL DETAIL FOR LINE 150
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILDREN'S-INFANTS' WEAR

. MILLINERY
HOSIERY
LINGERIE
WOMEN'S SPORTSWEAR

' DRESSES
COATS-SUITS
HANDBAGS
OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SHOE STORES (SIC 5561

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
KITCHENWARE-HOME FURNISHINGS

j
JEWELRY-OPTICAL GOODS

i
NONMERCHANDISE RECEIPTS ...

I

MEN'S SHOE STORES (SIC 556 PARTI

WOMEN'S SHOE STORES (SIC 555 PARTI

REPTG SALES BY BROAD MDSE LINES

CHILDREN'S' JUVENILES' SHOE
STORES ISIC 555 PARTI

TOTAL

(NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

42

34

34

18
18
15
14
17
11

16

19
19
13
8
14

15
15
19
15

28
18

39
2
2

2 147

2 738
1 335
274
521
259
40

241

1 938

2 893
981
79
21
42
98
199
249
158
27
103

712
125
(Dl
(Dl
15

(01
(Dl

(Dl

(Dl
24
95

4 350

(01
249

3 B99
(Dl

(Dl
(Dl
(Dl

1 947

(01

(XI

100.0

41.9

100.0
48.8
10.0
19.0
9.5
1.5
8.8

37.8

100.0
33.9
2.7
0.7
1.5
3.4
5.9
8.5
5.8
0.9
3.6

13.9
2.4
(0)
(Dl
0.3
(Dl

(01

(Dl
(Dl

0.5
1.9

100.0

(Dl

5.7
89.4
(01

(01
(Dl

101

(XI

100.0



7G-220 East South Central-Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^. see "Description of the Tables" in front]

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FAmLY SHOE STORES (SIC 566 PARTI

IttO

160
180

ISO
180
181
182
183

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR

180.REPTG ADDL DETAIL FOR LINE
ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

200 CURTAINS-DRAPERIES-DRY GOODS.
260

1
KITCHENWARE-HOME FURNISHINGS.

280 JEWELRY-OPTICAL GOODS . . . .

520 ,NONMERCHANDISE RECEIPTS . . .

140
200
220
2«0
260
280
300
320
310
500
520

CHILDREN'S. INFANTS' WEAR
STORES (SIC 56«l

MISCELLANEOUS APPAREL. ACCESSORY
STORES (SIC 56«)

140
200
220
240
260
2B0
300
320
340
500
520

200
220

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 57)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDiNG MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE STORES (SIC 5712)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

3
5

25

20
20
20
20
20

2
2

1

5

(D)

(D)
2 196

2 127
1 931

542
872
523

(D)

(D)

(D>
(01

165
:



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-221

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by,- ^, see "Description of the Tables" in front]

Kind of business ani] merchandise line
Blab

lishments

(number)

Sales

(Jl.OOO)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

220
500
520

RADIO, TELEVISION ST0RES--C0N.

NONMERCHANDISE RECEIPTS

MUSIC STORES ISIC 57331

TOTAL

REPTG SALES BY BROAD HOSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS ISIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

220

220
220
228
229
231
23«

520

TOTAL

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL.-RADIO-TV-HUSICAL INSTR.

'REPTG ADDL DETAIL FOR LINE 220. . .

;mAJOR APPL. -RADIO-TV-MUSICAL INSTR.
I
PIANOS

t ORGANS
' MUSICAL INSTRUMENTS-ACCESSORIES. .

SHEET MUSIC-RELATED ITEMS

NONMERCHANDISE RECEIPTS

EATINGi DRINKING PLACES (SIC 581

TOTAL

REPTG SALES BY BROAD MDSE LINES .

020
OHO
060
060
100
120
400
500
520

020
OtO
060
080
100
120
«00
500
520

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS. ...
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICAN7S
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

EATING PLACES (SIC 58121

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

510

298

28
283
87
It
88
4
2

5

32

133

251

27
251
«0
10
72
1
1

5

27

2 061
(Dl

IDI

593

IDI

2 1«2

1 580

(0)

1 580
(Dl

659
186
573
(D)

75

33 552

2t 230

793
19 856
2 6"t«

176
389
(21
(Dl

(01
253

30 185

21 797

(Dl
19 600

585
(01

3"t5

(Zl

(Dl
(D)

207

(XI

100.0

94.8
IDI
Ib'l

RESTAURANTS. LUNCHROOMS (SIC 5812 PART

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
400
500
520

I

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

(XI

100.0

CAFETERIAS (SIC 5812 PARTI

1X1

lOO.O

(Dl

100.0
(Dl

41.7
11.8
36.3
(Dl

4.7

(XI

100.0

3.3
61.9
10.9
0.7
1.6
(Zl

REPTG SALES BY BROAD MDSE LINES

020
040
060
100
120
520

020
040
060
080
100
520

GROCERIES-OTHER FOODS
I MEALS-SNACKS
! ALCOHOLIC DRINKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
NONMERCHANDISE RECEIPTS

REFRESHMENT PLACES (SIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

NONMERCHANDISE RECEIPTS . . .

(Dl

1.0

100.0

(Dl

89.9
2.7
(Dl

1.6
(Zl

(Dl
(Dl

0.9

020
040
060
080
100
400
520

CATERERS ISIC 5812 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

DRINKING PLACES (ALCOHOLIC
BEVERAGES! (SIC 58131

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
080
100

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES.
CIGARS-CIGARETTES-TOBACCO . .

AUTO FUELS-LUBRICANTS . . . .

NONMERCHANDISE RECEIPTS . . .

DRUG STORESi PROPRIETARY STORES
ISIC 59 PART 5911

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS . . . .

MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES.
CISARS-CIGARETTES-TOBACCO . .

191



7G-222 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments wittl payroll. For explanation of tables, including lines identified by.- k. see "Description of the Tables*' in front]

Kind of business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

oi sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specilicd

merchandise

120
160
200
220
210
260
260
300
320
340
500
520

DRUG STORES I PROPRIETARY STORES--CON,

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTGEAR.
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

DRUG STORES (SIC 5<3 1 PART)

TOTAL

PROPRIETARY STORES (SIC 591 PART)

TOTAL

020
0«0
060
080
100
120
mo
160
180
220
210
260
280
300 1

320
3«0
380
uoo
U20

1

460
480
500
520

020
040
060
080
100
120
500
520

020
080
140
160
160
220
240

OTHER RETAIL STORES
(SIC 59 EX. 591)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

GROCERIES-OTHER FOODS .

MEALS-SKACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES (

CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING) EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS ,

JEWELRY-OPTICAL GOODS
SfORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE ,

LUMBER-BUILDING MATERIALS ,

AUTOMOBILES-TRUCKS ,

AUTO FUELS-LUBRICANTS ,

TIRES-BATTERIES-ACCESSORIEs ,

HAY-GRAIN-FEED-FARM SUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS

LIQUOR STORES (SIC 5921

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-bNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETIC S-ORUGS-HEALTH NEEDS-CLEANERS
ALL OTHER MERCHANDISE . . /

NONMERCHANDISE RECEIPTS

ANTIQUE STORES. SECONDHAND
STORES (SIC 593)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

10
5

61
11

2
10
9
7

28
19
25
38
17

14
5
3
4

2

16
19
75
69

5

50
7

1

1

13

5

12
15

11 930
(Dl

(D)

(D)
(Dl

129
119
(D)

115
(D)

910
164

13 591

31 176

(D)

95
67

11 475
470
(D)
209
100
(01

257
710
264

2 539
1 185

338
161
ID)
50
ID)

3 651
3 126
5 006

848

(D)

ID)

10)

(D)

(0)
69

646

69.6
(D)
ID)

ID)
ID)
0.8
0.7
(D)
0.7
(D)

5.3
1.0

100.0

(D)
0.3
0.2

36.8
1.5
(Dl
0.7
0.3
(D)

0.8
2.3
0.6
6.1
3.8
1.1
0.5
(D)
0.2
ID)

11.7
10.0
16.1
2.7

(01



RETAIL TRADE-Merchandlse Line Sales East South Central—Tenn. 7G-223

TABLE 3 Tennessee—Standard Metropolitan Statistical Areas: 1963-Continued

Nashville SMSA

[Includes only establishments witti payroll. For explanatron of tables, including lines identified by.-
,
see "Description of the Tables" in front]

Kind of business and merchandise Ime
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by (he

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595)

SPORTING GOODS STORES (SIC 5952]

TOTAL

BICYCLE SHOPS (SIC 59531

T0T4L

HAYi GRAIN. FEED STORES (SIC 59521

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL.-RADIO-TV-HUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENHARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE

OTHER FARM SUPPLY STORES
(SIC 5969 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

garden supply stores (sic 5969 parti

total'

JEWELRY STORES (SIC 597)

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOHE FURNISHINGS
JEWELRY-OPTICAL GOODS

REPTG ADDL DETAIL FOR LINE 280
ijEWELRY-OPTICAL GOODS
WATCHES-CLOCKS
SILVERWARE
JEWELRY SET WITH PRECIOUS STONES . . .

SOLID GOLD JEWELRY
ALL OTHER JEWELRY ITEMS. INCL. COSTUME

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520.
^NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

13



7G-224 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 3. Tennessee—Standard Metropolitan Statistical Areas: 1963-continued

Nashville SMSA

[Includes only establishments with payroll. For explanation of tables, including lines identified by.- , see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

Kind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

GIFT. NOVELTYi SOUVENIR SHOPS
ISIC 5997)

total'

OPTICAL GOODS STORES (SIC 599B

I

total'

typewriter stores (sic 5999 part)

TOTAL

LUGGAGE, LEATHER GOODS STORES
SIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HOBBYi TOYi GAME SHOPS
ISIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

RELIGIOUS GOODS STORES
ISIC 5999 PART)

PET SHOPS (SIC 5999 PART)

TOTAL

OTHER ISIC 5999 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

294

(D)

287

ID)

538

(Dl

(X)

100.0

IX)

100.0

IX)

100.0

020
ouo
060
080
100
120
1«0
160
180
200
220
2«0
260
280
300
320
340
U20
4U0
U60
500
520

NONSTORE RETAILERS
(SIC 53 PART*)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEAlS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C0SHETIC5-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING. EXC . FOOTWEAR . .

WOHEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEEO-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MAIL-ORDER HOUSES (SIC 532)

TOTAL

REPTG SALES BY BROAD MDSE LINES

MERCHANDISE VENDING MACHINE
OPERATORS (SIC 53U)

DIRECT SELLING (HOUSE-TO-HOUSE)
ORGANIZATIONS (SIC 535)

TOTAL

REPTG SALES BY BROAD MDSE LINES

Standard Notes: - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.

*Nonstote retailers, part of SIC maior group 53, are shown separately in this table.

'Merchandise line detail withheld due to insufficient reporting.

1

13

6

22

18

10 373



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-225

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963
[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

RETAIL TRADEi TOTAL . . .

REPTG SALES BY BROAD tIDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOVS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTVIEAR.
ALL FOOTVIEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-eulLDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARH SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

LUMBER. BLDG. MATLS. i HARDWARE)
FARM EQUIP. DEALERS (SIC 52)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . ,

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOHE FURNISHINGS ,

JEWELRY-OPTICAL GOODS ,

SPORTING-RECREATION EQUIPMENT . . . . ,

HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES ,

FARM EQUIPMENT' MACHINERY
,

HAY-GRAIN-FEEO-FARM bUPPLIES ,

HOUSEHOLD FUELS-ICE ,

ALL OTHER MERCHANDISE ,

NONMERCHANDISE RECEIPTS ,

LUMBER YARDS
(SIC 521 PARTI

REPTG SALES BY BROAD MDSE LINES .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS

REPTG ADDL DETAIL FOR LINE 240. ...
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS
HARDWARE

11 177 1 5U14 115

7 81M 1 256 359

1 988
1 522

171
188

2 181
1 611

924
1 Oil
919
811
901
723

1 065
644
625

1 030
677
542

1 940
1 740
265
583
243

1 834
2 458

174

134

13

232 815
45 332
3 478
7 330

23 676
54 017
30 911
53 914
20 535
16 585
34 270
36 440
12 013
7 142
7 419

26 040
69 750

247 483
94 434
52 571
39 944
59 659
11 159
34 538
35 012

838



7G-226 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^

,
see "Description of the Tables" in front]

Kind of business and merctiandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent
j

ol sales
J

accounted
jj

for by the

specified ,.

merchandise
|j

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

320
3U0

310
310
356
357
358
359
361

500
520

PAINTi GLASSi WALLPAPER STORES— CON.

HARDWARE
LUMBER-BUILOING MATERIALS

REPTG ADDL DETAIL FOR LINE 310. . . .

LUMBER-BUILDING MATERIALS
OTHER LUMBER-BUILDING MATERIALS. . .

PAINT-VARNISHi ETC
PAINT SUNDRIES
WALLPAPER-OTHER WALL COVERINGS . . .

GLASS

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

ELECTRICAL SUPPLY STORES (SIC 52«

)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

HARDWARE STORES (SIC 52511

REPTG SALES BY BROAD MDSE LINES

020
100
120
140
160
180
200
220
210
260
280
300
320

320
320
322
323
32"t

StO

340
3U0
348
356

380
400
420
440
460
480
500
520

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICs-DRUGS-HEALTH NEEDS-CLEANERS .

HEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
GARDENING EQUIPMENT-SUPPLIES .

PLUMBING-ELECTRICAL SUPPLIES .

OTHER HARDWARE-TOOLS

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . • . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

FARM EQUIP. DEALERS (SIC 52521

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
100
140
220
240
260
300
320
340
380
400
420
440
460
480
500

GROCERIES-OTHER FOODS
CIGAftS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

49
49
21
47
40
31

63
135
41
119
176

160
160
138
140
157

140
140
138
45

218

168

3

5

2

5
1

2

5
16
3

27
17
34
168
20

()
3 879

3 581
3 359

(Dl

2 467
227
(01

195

ID)

139

389

(Dl

28 251

23 069

(Dl

(0)
17

(Dl

(Dl
(Dl

12
1 880
1 380
1 453

(Dl
1 075

11 837

20 797
10 842
1 329
2 169
7 333

3 169

18 597
2 585
1 708

883

(Dl

(Dl

(Dl
(Dl

684
79

431
258

52 982

42 353

(Dl

(0)

(01
(Dl

(Dl

(Dl

139
509
(Dl
(01
(Dl

1 204
(1
IDI

(Dl
(01

(0)

94. 1

100.0
93.8
(01

58.9
6.3
(01
5.4

(Dl

3.4

(XI

100.0

(XI

100.0

(D)
(01

0.1
(Dl

IDI
(Dl

0.1
8.1
6.0
6.3
(Dl
4.7
51.3

100.0
52.1
5.4
10.4
35.3

13.7

100.0
13.9
9.2
4.7

(Dl

(01

(01
(Dl

3.0
0.3
1.9
1.1

(XI

100.0

FARM E(3UIP. DEALERS--CONTINUED

NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE GROUP
STORES (SIC 53 PART*I

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
140
160
180
200
220
240
250
280
300
320
340
380
400
420
440
460
480
500
520

020
040
100
120
140

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILOING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DEPARTMENT STORES (SIC 5311

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

140 > REPTG ADOL DETAIL FOR LINE 140.
140
141
142

MEN'S-BOYS' CLOTHING' EXC.
MEN'S CLOTHING
BOYS' CLOTHING

160
I

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

160
160
161
162
163
164
165
166
157
168
169
171

180
200

(Dl



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-227

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ot business and merchandise line
Estab

lishmenls

(numbeO

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

DEPARTMENT STORES—CONTINUED

ZHO
I
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

2U0
2U0
211
2«2

260

260
260
261
262
263

280
300
320

320
320
321
322

340
340
348
356

400
420
440
500

500
500
501
502
503

520

020
040
060
080
100
120
140
160
180
200
220
240
260
280
300
320
340
400
420
440
450
480
500
520

REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

. FLOOR COVERINGS
' FURNITURE-SLEEP EQUIPMENT

020
040
080
100

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENHARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

REPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS

REPTG ADDL DETAIL FOR LINE
LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

340.

AUTO FUELS-LUBRICANTS . . .

TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY .

ALL OTHER MERCHANDISE . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

LIMITED PRICE VARIETY STORES (SIC 533)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLTC BEVERAGES
CIGARS-CIGARETTEb-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GENERAL MERCHANDISE STORES
ISIC 539 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES. . . .

CIGARS-CIGARETTES-TOBACCO

335

227

129
38

1

2
7

184
182
207
160
198
53
49

200
146
80
156
38
6
1

1

3
1

195
84

521

300

183
35
6

170

(01

10)
(01

()

761

24 471
734
(Dl
354
(D)

IDI
(Dl

551

9 777
624
(01

(D)

620

(D)

(Dl
(Dl

(D)

(D)

(D)
(Dl
937

23 519
788
395
287
89

1 277
(Dl

(D)

(0)
(Dl

2 497
2 093
6 849
1 478
3 581

298
(Dl

2 767
678
(Dl

1 871
89

(D)

(Dl
(Dl

(01

IDI
6 551

728

54 928

38 783

7 961
124
(01

1 069

(0)

100.0
(D)

101
(01

2.8

100.0
3.0
(Dl

(Dl
(01

2.4

100.0
6.4
(D)

(01

2.3

100.0
(01

(Dl

(Dl

(01

(Dl
(01
3.4

100.0
3.3
1.7
1.2
0.4

5.4

100.0

3.9
(Dl

(Dl

(Dl

(D)
7.7
6.4

21.0
4.5
11.0
0.9
(01

8.5
2.1
(01

5.7
0.3
(01

(Dl
(Dl

(Dl

(Dl
20.1
2.2

100.0

20.5
0.3
(Dl
2.8

120
140

140
140
141
142

160
160
151
152
153
164
165
166
167
166
169
171

180
200

200
200
201
202
203

220

220
220
221
222
223

240

240
240
241
242

260

250
250
251
262
253

280
300
320

320
320
321
322

340

340
340
348
356

380
400
420
440
460
480
500

500
500
501
502
503

GENERAL MERCHANDISE STORES—CONTINUED

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR .

REPTG ADDL DETAIL FOR LINE 140. , .

.MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR

. MEN'S CLOTHING
' BOYS' CLOTHING

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
CHILOREN'S-INFANTS' WEAR
HANDBAGS-ACCESSORIES

' MILLINERY
;
HOSIERY

' LINGERIE
' WOMEN'S COATS-SUITS-FURS-RAINWEAR. . .

' WOMEN'S DRESSES
'. WOMEN'S SPORTSWEAR
GIRLS'-SUBTEEN-TEEN WEAR

' OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS.

(REPTG ADDL DETAIL FOR LINE 200.
CURTAINS-DRAPERIES-DRY GOODS. .

PIECE GOODS-NOTIONS
CURTAINS-DRAPERIES
ALL OTHER DOMESTICS

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

MAJOR HOUSEHOLD APPLIANCES
RADIOS-TV'S-MUSICAL INSTRUMENTS. . . .

ALL OTHER APPLIANCES

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.

'REPTG ADDL DETAIL FOR LINE 240
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
FLOOR COVERINGS
FURNITURE-SLEEP EQUIPMENT

KITCHENWARE-HOME FURNISHINGS.

REPTG ADDL DETAIL FOR LINE 260. . .

'KITCHENWARE-HOME FURNISHINGS. . . .

CHINA-GLASSWARE
KITCHENWARE-HOUSEWARES
OTHER KITCHENWARE-HOME FURNISHINGS

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE

IREPTG ADDL DETAIL FOR LINE 320.
HARDWARE
HARDWARE-TOOLS
GARDENING EQUIPMENT-SUPPLIES .

LUMBER-BUILDING MATERIALS . . . .

REPTG ADDL DETAIL FOR LINE 340. .

LUMBER-BUILDING MATERIALS . . . .

PAINT-GLASS-WALLPAPER
OTHER LUMBER-BUILDING MATERIALS.

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS . . . .

TIRES-BATTERIES-ACCESSORIES .

FARM EQUIPMENT' MACHINERY . .

HAY-GRAIN-FEEO-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

REPTG ADDL DETAIL FOR LINE 500. . . .

ALL OTHER MERCHANDISE
TOYS-GAMES-WHEEL GOODS
BOOKS-STATIONERY-PHOTOGRAPHIC EQUIP.
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

150
197

174
155

42
42
30
29
2

51
59
138

5

104
35
12
94

855
4 924

15 979
3 252
2 383

873

6 588

17 006
4 673

557
245
137
299
753
481
939
846
319
108

2 184
4 040

17 835
2 678

(Dl

1 355
(Dl

1 248

6 199
700
548
(01

(Dl

1 115

12 114
520
266
315

798

12 483
542
294
(01
ID)

(Dl

(D)

1 332

9 632
555
447
211

955

5 081
655
(D)
(Dl

(Dl

1 149
385
90

878
(01

1 142

ID 009
859
164
62

595

588

2.2
12.7

100.0
20.4
14.9
5.5

17.2

100.0
27.5
3.3
1.4
0.6
1.8
4.5
2.8
5.5
5.0
1.9
0.6

10.4

100.0
15.0
(01
7.5
(D)

3.2

100.0
11.3
8.8
(Dl

(Dl

2.9

100.0
5.1
2.4
2.6

2.1

100.0
4.3
2.4
(0)
(0)

(Dl

(D)

3.4

2.5

lOU.O
10.8
(D)
(0)

(D)

3.0
1.0
0.2
2.3
(D)
2.9

1.8
0.5
5.9

Standard Notes: Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05%.



7G-228 East South Central—Tenn. RETAIL TRADE—Merchandise Line Sales

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ L, see "Description of the Tables" in front]

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

hne

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

160
200
280
520

020
010
060
080
100
120
110
160
180
200
220
210
260
280
300
J20
310
380
uoo
tt20

«U0
"160

«80
500
520

020

020
020
021
022
023
02lt

040
060
oeo
100
120
ItO
160
180
200
220
210
260
280
300
320
310
380
«00
«20

DRY GOODS STOI^ES ISIC 539 PART)

total'

SEWINGi NEEDLEVIORK STORES
(SIC 539 PARTI

REPTG SALES BY BROAD MDSE LINES

*OMEN'S-GIRLS' CLOTHINGi EXC.
CURTAINS-DRAPERIES-DRY GOODS.
JEKELRY-OPTICAL GOODS . . . .

NONMERCHANDISE RECEIPTS . . .

FOOD STORES (SIC 511

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICb-DRUGS-HEALTH NEEDS-CLEANERS .

MENIS-BOYS' CLOTHING. EXC. FOOTWEAR .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENICARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GROCERY STORES. INCLUDING
DELICATESSENS (SIC 5411

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS

.REPTG ADDL DETAIL FOR LINE 020. . .

'GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
PRODUCE (FRESH FRUITS-VEGETABLES).
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS. .

ALCOHOLIC DRINKS
PACKAGED ALCOHOL
CIGARS-CIGARETTE
COSMETICS-DRUGS-I
MEN'S-BOYS' CLOTI
WOMEN'S-GIRLS' C

ALL FOOTWEAR
CURTAINS-DRAPERI
MAJOR APPL. -RAD

I

FURNITURE-SLEEP
KITCHENWARE-HOME
JEWELRY-OPTICAL
SPORTING-RECREAT
HARDWARE. . . .

LUMBER-BUILDING
AUTOMOBILES-TRUC
AUTO FUEL5-LUBRI
TIRES-BATTERIES'

IC BEVERAGES
S-TOBACCO
HEALTH NEEDS-CLEANERS .

HING. EXC. FOOTWEAR . .

LOTHING. EXC. FOOTWEAR.

ES-DRY GOODS
0-TV-HUSICAL INSTR. . .

EOUIP. -FLOOR COVERINGS.
FURNISHINGS

GOODS
ION EQUIPMENT

MATERIALS .

KS
CANTS . . .

ACCESSORIES

197
83
4

47
014
855
70
67
62
30
17
9

69
21
35
106
23
2

172
24
4

163
23

731
243

050
050
971
921
806
040

74
4

46
009
854
70
67
62
30
17
9

69
21
35
106
23
2

171
24

750

ID)

733
(Dl

(D)

262 461

218 388
379
(Z)

840
14 301
12 568

189
183
(D)
(Zl

(Z)

(Z)
248
(Z)

157
558
(Z)

(Dl
2 269

(Z)

(Zl

(01

(Zl
7 654
2 948

216 242

247 185
204 932
52 173
17 800
9 705

125 300

316
(Zl
(Dl

14 281
(Dl
189
183
(Dl

(Zl

(Zl

(Zl

248
(Zl
157
558
(Z)
(D)

(01

(Z)

100.0

(D)

97.7
(D)
(D)

100.0

83.2
0.1
(Zl

0.3
5.4
4.8
0.1
0.1
(D)

(Z)

(Zl

(Zl

0.1
(Zl

0.1
0.2
(Zl

(Dl
0.9
(Zl

(Zl

(Dl

(Zl

2.9
1. 1

(XI

100.0

83.1

100.0
82.9
21.1
7.2
3.9

50.7

0.1
IZI
(Dl

5.5
(Dl

0.1
0.1
(0)
(Zl

(Zl

(Zl

0.1
(Zl
0.1
0.2
(Zl
(Dl

(Dl
IZI

440
460
480
500

500
500
508
516

020

020
020
021
023
024

040
400

GROCERY STORES. INCLUDING
DEL I CATE55EN5—CONT I NUED

FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500
ALL OTHER MERCHANDISE
PAPER. PAPER PRODUCTS
ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

MEAT MARKETS (SIC 542 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS

REPTG ADDL DETAIL FOR LINE 020
GROCERIES-OTHER FOODS
MEATS-FISH-POULTRY
FROZEN FOODS
ALL OTHER FOODS

MEALS-SNACKS
AUTO FUELS-LUBRICANTS

FISH (SEAFOODl MARKETS ISIC 542 PART)

TOTAL

FRUIT STORES. VEGETABLE MARKETS
(SIC 5431

163
23

728

716
716
706
119

242

CANDY. NUT. CONFECTIONERY
STORES (SIC 5441

DAIRY PRODUCTS STORES ISIC 5451

RETAIL BAKERIES (SIC 5461

total'

RETAIL BAKERIES. MANUFACTURING
(SIC 54521

RETAIL BAKERIES. NONMANUFACTUR ING
(SIC 54631

EGG AND POULTRY DEALERS
(SIC 549 PARTI

(Zl

(01

(Zl
,

(Dl

195 095
7 571
6 133
1 404

(Dl

645



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-229

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments witti payroll. For explanation of tables, including tines identified hy^ , see "Description of the Tables" in front]

Kind ol business and merchandise line
Eslab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

OTHER F^OOD STORES (SIC 5U9 PORT)

TOTAL

AUTOMOTIVE DEALERS ISIC 55 EX. bbn)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-ORUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENTi MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

PASSENGER CAR DEALERS

i

FRANCHISED (SIC 5511

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DOMESTIC CAR DEALERS (SIC 551 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

SPORTING-RECREATION EQUIPMENT ....
HARDWARE
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380. ...
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS' RETAIL
NEW PASSENGER CARSi WHOLESALE. ...
NEW COMMERCIAL VEHICLES. RETAIL. . .

NEW COMMERCIAL VEHICLES. WHOLESALE .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARSi WHOLESALE ...
USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 1100. . . . .

AUTO FuELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS ....

975



7G-230 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

DOMESTIC ArjD IMPORTED CAR
DEALERS—CONT I NUED

U20

H20
tt20

U21
U22
123
11211

520

520
520
527
528

TIRES-BATTERIES-ACCESSORIES

REPTG 4DDL DETAIL FOR LINE H20. . . .

TIRES-BATTERIES-ACCESSORIES
PARTSi INSTALLED IN REPAIR WORK. • • •

|

PARTS. WHOLESALE I TO OTHER BUSINESSES)
j

PARTS. RETAIL (OVER THE COUNTER) • • •

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS. . . .

PASSENGER CAR DEALERS.
NONFRANCHISED (SIC 552)

TOTAL

160
220
260
300
320
380

380
380
381
382
383
38«
385
386
387
388

1400

aoo
1)00

DOl
it03

«20

1)20

U20
a21
H22
a23
1I2U

520

520
520
527
528

020
0«0
100
220
2U0
260
280
300
320
3110

380

REPTG SALES BY BROAD MDSE LINES . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
MAJOR APPL. -RADIO-TV-MUSICAL IN5TR. . .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT
HARDWARE
AUTOMOBILES-TRUCKS

REPTG ADDL DETAIL FOR LINE 380
AUTOMOBILES-TRUCKS
NEW PASSENGER CARS. RETAIL
NEW PASSENGER CARS. WHOLESALE
NEW COMMERCIAL VEHICLES. RETAIL. . . .

NEW COMMERCIAL VEHICLES. WHOLESALE . .

USED PASSENGER CARS. RETAIL
USED PASSENGER CARS. WHOLESALE . . . .

USED COMMERCIAL VEHICLES
ALL OTHER POWERED ROAD VEHICLES. . . .

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE UOO
AUTO FUELS-LUBRICANTS
GASOLINE
MOTOR OIL-GREASES-OTHER OILS

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 1(20

TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR WORK. . . .

PARTS. WHOLESALE (TO OTHER BUSINESSES)
PARTS. RETAIL (OVER THE COUNTER) . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520
NONMERCHANDISE RECEIPTS
SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS

TIRE. BATTERY. ACCESSORY
DEALERS (SIC 553 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EOUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS

2

1

1

1

135

128
128

3
3

2
1

127
52
10
n

(0)

121
(D)
1180

120
138
(D)

(D)

(D)
ID]

(D)

(D)

22 7614

(D)

(D)

(D)
(D)

(D)

22 0244

21 4465

20 8443

229
(D)

ID)
ID)

18 177
1 5m

139
(D)

16

ID)

ID)

ID)

(D)

239

3 083
216
101
101

ID)

ID)

ID)
I

10 659
321
180
1441

214 106

19 808

ID)
ID)

(D)
1 831

(D)
101

ID)
4409

247
18

(01

ID)

100.0
101

5.9
1.5
1.7
IDl

ID)

100.0
IDl
10)

(D)

100.0

(D)

(D)

(D)

(0)

(D)

96.7

100.0
97.1
1.1
IDl

IDl
IDl

84.7
7.1
0.6
ID)

0.1

100.0
IDl

IDl
(01

1.0

100.0
7.0
ID)
10)

(01

10)

(01

100.0
3.0
1.7
1.3

(Dl

(0)

(0)
9.2
(D)
(0)

IDl
2.1
1.2
0.1
10)

TIRE. BATTERY. ACCESSORY
DEALERS—CONTINUED

400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
435
436

440
460
480
500
520

520
520
524
525
526

AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
AUTO FUELS-LUBRICANTS
GASOLINE

' MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLO TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLO TO USERS.
RETREAD TRUCK-BUS TIRES SOLD TO DLRS..
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.
OTHER NONMERCHANDISE RECEIPTS. . . .

HOME AND AUTO SUPPLY
STORES (SIC 553 PARTI

REPTG SALES BY BROAD MOSE LINES

020
040
100
120
140
160
180
200
220
240
250
280
300
320
340
400

400
400
401
403

420

420
420
426
427
428
429
431
432
433
434
436

440
460
500
520

520
520
524
525
52 6

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN.S-BOYS. CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE 400.
^AUTO FUELS-LUBRICANTS
, GASOLINE
' MOTOR OIL-GREASES-OTHER OILS .

TIRES-BATTERIES-ACCESSORIES

REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
AUTOMOBILE ACCESSORIES
NEW AUTO TIRES-TUBES SOLD TO USERS . .

NEW AUTO TIRES-TUBES SOLD TO DEALERS .

NEW TRUCK-BUS TIRES SOLD TO USERS. . .

NEW TRUCK-BUS TIRES SOLD TO DEALERS. .

RETREAD AUTO TIRES SOLD TO USERS . . .

RETREAD AUTO TIRES SOLD TO DEALERS . .

RETREAD TRUCK-BUS TIRES SOLO TO USERS.
STORAGE BATTERIES

FARM EQUIPMENT. MACHINERY . .

HAY-GRAIN-FEED-FARM SUPPLIES.
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

REPTG ADDL DETAIL FOR LINE 520. . . .

NONMERCHANDISE RECEIPTS
BRAKE AND WHEEL SERVICES
TIRE SERVICES OTHER THAN RETREADING.

; OTHER NONMERCHANDISE RECEIPTS. . . .

76
76
62
64
35
41
27
40
25
31
14
57

1 045

3 854
476
419
51

14 571

13 467
9 278
1 719
2 981

578
1 108

611
1 280

187
422
57

329

(D)

(D)

IDl
414
971

10 258
646
132

13 444

IDl

IDl
ID)

ID)

ID)

(D)
(D)
101

3 616
(Dl

544
ID)

959
922
148
417

2 057
155
ID)
101

4 412

10 897
3 606

595
1 798

254
286
135
135
43
57

282

ID)

(0)
843
765

7 127
701
158
69

476

5.3

100.0
12.4
10.9
1.3

73.6

100.0
68.9
12.8
22.1
4.3
6.2
4.5
9.5
1.4
3.1
0.4
2.4

(D)

(D)

IDl
2.1
4.9

100.0
6.3
1.3
0.8
4.0

1X1

100.0

IDl

IDl

10)

IDl

IDl

10)

ID)

ID)

25.9
101

4.8
IDl

7.2
6.9
1.1
3.1

100.0
7.3
(0)

(01

32.8

100.0
33.1
5.5
15.5
2.3
2.6
1.2
1.2
0.4
0.5
2.6

(01

ID)

5.3
S.8

100.0
9.8
2.2
1.0
6.7

Standard Notes; - Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. (X) Not applicable. (Z) Less than 0.05*.



RETAIL TRADE—Merchandise Line Sales East South Central—Tenn. 7G-231

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ k, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind ol business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

010
300
320
380
500
520

MISC. ilRCRAFTt HARINEi AUTO-
MOTIVE DEALERS ISIC 5591

TOTAL

REPTG SALES BY BROAD HOSE LINES

MEALS-SNACKS
SPORTING-RECREATION EQUIPMENT . . .

HARDWARE
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE
N0NMERCHANDI5E RECEIPTS

AIRCRAFT! BOATt MOTORCYCLE
DEALERS (SIC 559 PART)

0«0
380
500

500
500
501
505
507

520

520
520
532

HOUSEHOLD TRAILER DEALERS
(SIC 559 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES

MEALS-SNACKS
AUTOMOBILES-TRUCKS
ALL OTHER MERCHANDISE

REPTG ADDL DETAIL FOR LINE 500. . .

ALL OTHER MERCHANDISE
MOBILE HOMES-HOUSEHOLD TRAILERS. .

CAMP TRAILERS-TRAVEL TRAILERS. . .

ALL OTHER MERCHANDISE

NONMERCHANDISE RECEIPTS

REPTG ADDL DETAIL FOR LINE 520. . .

NONMERCHANDISE RECEIPTS
OTHER NONMERCHANDISE RECEIPTS. . .

OTHER AUTOMOTIVE DEALERS
(SIC 559 PARTI

020
040
060
080
100
120
lUO
160
180
220
2U0
260
260
300
320
3U0
380
100

"too

UOO
UOl
"t02

103

GASOLINE SERVICE STATIONS
(SIC 55 PART 551)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN»S-BOYS» CLOTHING. EXC. FOOTWEAR • ,

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL.-RADIO-TV-MUS:CAL INSTR. . .

FURNITURE-SLEEP E(3UIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS

REPTG ADDL DETAIL FOR LINE UOO
AUTO FuELS-LUBRICANTS
GASOLINE
OTHER AUTOMOTIVE FUELS
MOTOR OIL-GREASES-OTHER OILS

215
126

3
1

314
17

23
6

1 271

1 182
1 182
1 180
200

1 050

4 506

(Dl

621
101

(Dl
3 405

(Dl

3 862

3 489

(D)

(D)
3 405

2 712
2 648

(D)
(D)

(D)

(D)

(Dl
(Dl

(Dl

138 122

101 945

1 141
779
(0)

(Z)
1 313

(21

(01
(Dl

(Dl

(Zl
(Dl

(Zl

(Dl

91
(Zl

(Dl
105

86 002

95 894
81 441
74 407
2 155
4 898

(Dl

(Dl

97,6

100.0
97.6
(D)

(D)

(D)

(01

100.0
101

(01

GASOLINE SERVICE STAT I 0NS--C0NT I NUED

TIRES-BATTERIES-ACCESSORIES

100.0

(Dl
13.8
(Dl

(Dl
75.6
(Dl

420
420
421
423
424

460
480
500
520

520
520
527
528

020
080
100
120
140
160
180
200

I 220

ii

2"°

i
260
280
300
320
340
400
500
520

'REPTG ADDL DETAIL FOR LINE 420
TIRES-BATTERIES-ACCESSORIES
PARTS. INSTALLED IN REPAIR "ORK. . . .

PARTS. RETAIL (OVER THE COUNTERI . . .

AUTOMOBILE TIRES-BATTERIES-ACCESSORIES

HAY-GRAIN-FEED-FARM SUPPLIES.
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE . . . .

NONMERCHANDISE RECEIPTS . . .

100.0

1.1
0.8
(Dl

(Zl
1.3
(Zl

(Dl
(Dl

(Dl

(Zl

(Dl

(Z)

(D)
0.1
(Z)

(Dl
0.1

64.4

100.0
84.9
77.6
2.2
5.1

120
140
160
180
200
280
300
320
500
520

080
120

'REPTG ADDL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

SERVICE LABOR
OTHER NONMERCHANDISE RECEIPTS.

APPAREL. ACCESSORY STORE'= (SIC 56)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S. BOYS' APPAREL STORES'
CUSTOM TAILORS (SIC 561' 567 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'5-BOYS' CLOTHING. EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR-
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARD'VARE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

MEN'S' BOYS' CLOTHING AND
FURNISHINGS STORES (SIC 5611

CUSTOM TAILORS (SIC 5671

TOTAL

WOMEN'S CLOTHING. SPECIALTY
STORES (SIC 562-3' 5681

TOTAL

REPTG SALES BY BROAD MDSE LINES

PACKAGED ALCOHOLIC BEVERAGES
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

931

872
872
404
124
794

8
43
84

646

616
616
599
71

261

188

8 351

70 611
7 807
2 285

481
5 042

(Zl
158
278

3 416

51 039
3 181
2 870

313

7 708

(Dl

6 896
80

605
(Dl

(Dl
(Dl

(Dl
(Dl
(D)

21 067

15 894

(D)
(Dl

100.0
11.1
3.2
0.7
7.1

(Z)
0.2
0.3
3.4

100.0
6.2
5.6
0.6

887



7G-232 East South Central—Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con

[Includes only establishments with payroll. For explanation of tables, including lines identified by^ , see "Description of the Tables" in front]

Kind ol business and merchandise line

Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Rind of business and merchandise line
Estab-

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by Ihe

specified

merchandise

line

WOMEN'S CLOTHINGi SPECIALTY
STORES—CONTINUED

MEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . .

*OHEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

WOMEN'S READY-TO-WEAR STORES (SIC 562)

TOTAL

WOMEN'S ACCESSORY! SPEC. STORES'
FURRIERS (SIC 563t 5681

MILLINERY STORES (SIC 563 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

PACKAGED ALCOHOLIC BEVERAGES
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.

REPTG ADDL DETAIL FOR LINE 160
WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR.
MILLINERY

' HOSIERY
LINGERIE

> HANDBAGS
' OTHER WOMEN'S-GIRLS' CLOTHING-ACCESS..

JEWELRY-OPTICAL GOODS

CORSET. LINGERIE STORES (SIC 563 PART)

TOTAL

HOSIERY STORES (SIC 563 PART)

TOTAL

020
100
120
lUO

1«0
110
1«2
113
l«"t

115
1'46

APPAREL' ACCESSORY' OTHER SPEC.
STORES (SIC 563 PART]

FURRIERS' FUR SHOPS (SIC 568)

TOTAL

FAMILY CLOTHING STORES (SIC 565)

TOTAL

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

iREPTG ADDL DETAIL FOR LINE li|0. . . .

'MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR .

BOYS' CLOTHING
MEN'S TAILORED OUTERWEAR

' OTHER MEN'S OUTERWEAR
MEN'S HATS
OTHER MEN'S CLOTHING

36



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-233

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^^, see "Description of the Tables" in front]

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percenl

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

FAMILY shoe; STORES'-CONTINUED

ALL FOOTWEAR

.REPTG 4D0L DETAIL FOR LINE 180. .

•ALL FOOTWEAR
MEN'S AND BOYS' FOOTWEAR ....
WOMEN'S AND GIRLS' FOOTWEAR. . .

CHILDREN'S AND INFANTS' FOOTWEAR

CURTAINS-DRAPERIES-ORY GOODS.
KITCHENWARE-HOME FURNISHINGS.
SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

CHILDREN'S! INFANTS' WEAR
STORES (SIC 56a)

MISCELLANEOUS APPAREL' ACCESSORY
STORES (SIC 569)

FURNITURE. HOME FURNISHINGS.
EQUIPMENT STORES (SIC 571

TOTAL

REPTG SALES BY BROAD MDSE LINES . ,

GROCERIES-OTHER FOODS ,

CIGARS-CIGARETTES-TOBACCO
HEN'S-BOYS' CLOTHINGi EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHING' EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS ,

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

FURNITURE. HOME FURNISHINGS
STORES (SIC 571)

TOTAL

REPTG SALES BY BROAD MOSE LINES . .

MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . ,

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR,
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS,
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
FARM EQUIPMENT. MACHINERY
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

6 "too

5 628
5 280
1 515
2 595
1 131

10)
ID)

ID)

(D)

(0)

704



7G-234 East South Central-Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963
[includes only establishments with payroll. For explanation of tables, including lines identified by^^^^^jL, see "Description of the Tables" in front]

-Con.

Kind of business and merchandise line
Eslab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

Kind of business and merchandise line
Eslab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

for by the

specified

merchandise

line

250

260
260
26t
265

HOUSEHOLD APPLIANCE STORES—CONTINUED

KITCHEN*ARE-HOME FURNISHINGS

.REPTG ADDL DETAIL FOR LINE 260. .

'KITCHENHARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

280
300
320
310
360
UOO
«20
a«o
«eo
500
520

020
100
220

220
220
22'J

225
226
227

240
260

250
260
264
265

320
«00
500
520

220
250
280
300
340
500
520

JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS . .

AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS ....
TIRES-BATTERIES-ACCESSORIEs .

PARK EQUIPMENTi MACHINERY . .

HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

RADIO. TELEVISION STORES (SIC 5732)

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

, REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

NE* MAJOR APPLIANCES
NEW RADIOS-TV'S. ETC
USED MAJOR APPLIANCES-RADIOS-TV'S. . .

RECORDE-TAPES-MUSICAL INSTRUMENTS. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS

'REPTG ADDL DETAIL FOR LINE 250. .

KITCHENWARE-HOME FURNISHINGS. . .

SMALL ELECTRICAL APPLIANCES. . .

ALL OTHER KITCHENWARE-HOUSEWARES

HARDWARE
AUTO FUELS-LUBRICANTS .

ALL OTHER MERCHANDISE .

NONMERCHANDISE RECEIPTS

MUSIC STORES (SIC 5733)

TOTAL

300
500

REPTG SALES BY BROAD MDSE LINES

MAJOR APPL. -RADIO-TV-MUSICAL INSTR.
KITCHENWARE-HOME FURNISHINGS. . . .

JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . .

LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

RECORD SHOPS (SIC 5733 PARTI

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

220 r REPTG ADDL DETAIL FOR LINE 220
220 .MAJOR APPL.-RADIO-TV-MoblCAL INSTR. . .

228 f PIANOS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

231
232
233
234 f SHEET MUSIC-RELATED ITEMS.

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....

10
10
1

I

2
'

35
35
15
35
23
5

5
13

11

11

10
3

1 933

4 692
1 710

(D)
(D)

(D)
(D)
(D)

(D)

(D)

(D)
214
ID)

ID)
(D)

592

(D)

(Dl

1 944

2 059
1 785
253

1 338
(0)

IDI

(D)
tD)

(D)

(Dl

(D)

ID)

(Dl

(D)

16.1

100.0
36.4
(D)
ID)

(D)
(D)

(Dl

(D)

(D)

(D)

1.8
(D)

(D)
(D)
4.9

(D)
IDI

85.3

100.0
86.3
12.2
54.7
(D)

ID)

(D)
(D)

100.0
6.5
(D)
(D)

(D)

(D)

ID)

(D)

MUSICAL INSTRUMENT STORES
(SIC 5733 PART)

220

220
220
228
229
231
232
233
234

260
280
300
340
500
520

REPTG SALES BY BROAD MDSE LINES . .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

REPTG ADDL DETAIL FOR LINE 220
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

PIANOS
ORGANS
MUSICAL INSTRUMENTS-ACCESSORIES. . . .

RADIOS-TV'S-PHONOGRAPHS-TAPE RECORDERS
RECORDS-TAPES-RELATED ACCESSORIES. . .

SHEET MUSIC-RELATED ITEMS

KITCHENWARE-HOME FURNISHINGS.
JEWELRY-OPTICAL GOODS ....
SPORTING-RECREATION EQUIPMENT
LUMBER-BUILDING MATERIALS . .

ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

EATING. DRINKING PLACES (SIC 58)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020
040
060
080
100
120
280
300
400
420
480
500
520

321



RETAIL TRADE-Merchandise Line Sales East South Central—Tenn. 7G-235

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments wittl payroll. For explanation of tables, including lines identified by^ , see "Description of tfie Tables" in front]

Kind ol business and merchandise line
Estab

lishmenls

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line

Kind ol business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

RCrRtSHMEMT PLACES—CONTINUED

PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT . . . .

AUTO PUELS-LUBRICANTS
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CATERERS (SIC 5812 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
C05MET ICS-DRUGS-HEALTH NEEDS-CLEANERS
NONMERCHANDISE RECEIPTS

DRINKING PLACES (ALCOHOLIC
BEVERAGES) (SIC 5813)

DRUG STORESi PROPRIETARY STORES
(SIC 59 PART 591)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEN'S-BOYS' CLOTHINGt EXC. FOOTWEAR . .

WOMEN'S-GIRLS' CLOTHINGi EXC. FOOTWEAR.
ALL FOOTWEAR
CuRTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

DRUG STORES (SIC 591 PART)

REPTG SALES BY BROAD MDSE LINES

GROCERIES-OTHER FOODS
MEALS-SNACKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS

REPTG ADDL DETAIL FOR LINE 120
; COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MEDICINES EXC. PRE5CR.-SICK ROOM NEEDS
PRESCRIPTIONS
COSMETICS-OTHER HEALTH NEEDS-CLEANERS.

MEN'S-BOYS' CLOTHING' EXC. FOOTWEAR . .

WOMEN'S-GIRL?' CLOTHING' EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL.-RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT

150

345

70
190

1

290
3116

333
333
313
333
26t

12
11

12
1

36
112

ID)
197
17

(D)
(D)

(D)

(D)
87
53

«63



7G-236 East South Central-Tenn. RETAIL TRADE-Merchandise Line Sales

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-con
[Includes only establishments with payroll. For explanation of tables, including lines identified by.^ . see "Description of ihe Tables" in front]

Kind ol business and merchandise line
Estab-

lishmenis

(number)

Sales

($1,000)

Percent

of sales

accounted

tor by the

specified

merchandise

line

Kind of business and merchandise line
Estab

lisbments

(number)

Sales

($1,000)

Percent

ol sales

accounted

for by the

specified

merchandise

line

SECONDHAND ST0RE5--C0NT I NUED

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS^
KITCHENKARE-HOME FURNISHINGS
JEVIELRY-OPTICAL GOODS
SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTOMOBILES-TRUCKS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

BOOKi STATIONERY STORES (SIC 59H)

TOTAL

BOOK STORES (SIC 5942 1

TOTAL

STATIONERY STORES (SIC 59H3)

TOTAL

SPORTING GOODS STORESi BICYCLE
SHOPS (SIC 595 1

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
ALCOHOLIC DRINKS
PACKAGED ALCOHOLIC BEVERAGES
CIGARS-CIGARETTES-TOBACCO
MEN'S-BOYS' CLOTHING. EXC. FOOTWEAR . .

«OMEN'S-GIRLS' CLOTHiNG. EXC. FOOTWEAR,
ALL FOOTWEAR
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

SPORTING-RECREATION EQUIPMENT
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

SPORTING GOODS STORES (SIC 5952)

TOTAL

BICYCLE SHOPS (SIC 5953)

TOTAL

HAY. GRAIN. FEED STORES (SIC 59621

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SI^ACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANER=;
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE

463
(D)
101
101

50
(D)

(0)

168
(D)

818
(Dl

303
125

1 877

20
(0)

(D)
(D) i

(D) \

21
(Dl

(Dl

(Dl
1 654

(Dl

(Dl

(D)
(D)

(Dl

(Dl

(01

28

42 262

32 047

547
(Dl

(Zl

(Dl

(D)

ID)

ID)
2 049

15.4
(Dl

(Dl

(D)
1.7
(D)

(D)

5.6
(Dl

27.1
(D)

10.1
4.1

(X)

100.0

1.1
(D)

(D)

(D)
(Dl

1.1
(Dl
(Dl
(D)

88.1
(01

(Dl
(Dl

(D)

(D)
(D)
(Dl

1.5

340
400
420
440
460
480
500
520

020
100
120
220
260
300
320
340
400
420
440
460
480
500
520

020
120
160
180
200
220
240
260
280

280
280
281
282
283
284
285
286

300
500
520

520
520
529
533

HAY, GRAIN, FEED STORES— CONTINUED

LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM E(3UIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

OTHER FARM SUPPLY STORES
(SIC 5969 PART)

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR, .

KITCHENWARE-HOME FURNISHINGS
SPORTING-RECREATION EQUIPMENT ....
HARDWARE
LUMBER-BUILDING MATERIALS
AUTO FUELS-LUBRICANTS
TIRES-BATTERIES-ACCESSORIES
FARM EQUIPMENT. MACHINERY
HAY-GRAIN-FEED-FARM SUPPLIES
HOUSEHOLD FUELS-ICE
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

GARDEN SUPPLY STORES (SIC 5969 PARTI

total'

JEWELRY STORES (SIC 597)

REPTG SALES BY BROAD MDSE LINES

reptg adol detail for line 280
kJewelry-optical goods
watches-clocks
silverware
jewelry set with precious stones . . .

solid gold jewelry
all other jewelry items. incl. costume
optical goods

1.7
(D)

(Z)

(D)
(D)

(D)

(D)
6.4

GROCERIES-OTHER FOODS
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

WOMEN'S-GIRLS' CLOTHING. EXC. FOOTWEAR.
ALL FOOTWEAR
CURTAINS-DRAPERIES-DRY GOODS
MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

FURNITURE-SLEEP EQUIP. -FLOOR COVERINGS.
KITCHENWARE-HOME FURNISHINGS
JEWELRY-OPTICAL GOODS

SPORTING-RECREATION EQUIPMENT
ALL OTHER MERCHANDISE ....
NONMERCHANDISE RECEIPTS . . .

.REPTG ADOL DETAIL FOR LINE 520.
NONMERCHANDISE RECEIPTS . . . .

WATCH. CLOCK. JEWELRY REPAIRS.

Standard Notes; - Represents zero. (D) ll/ithheld lo avoid disclosure.

'Merchandise line detail withheld due to insulficient reporting.

FUEL. ICE DEALERS (SIC 598)

TOTAL

REPTG SALES BY BROAD MDSE LINES

020 GROCERIES-OTHER FOODS
080 PACKAGED ALCOHOLIC BEVERAGES. . . .

100 CISARS-CIGARETTES-TOBACCO
220 MAJOR APPL. -RADIO-TV-MUSICAL INSTR.

(NA) Not available. (X) Not applicable, (Z) Less than 0.05%.

8



RETAIL TRADE-Merchandise Line Sales East South Central-Tenn. 7G-237

TABLE 4 Tennessee—Area Outside Standard Metropolitan Statistical Areas: 1963-Con.

[Includes only establishments with payroll. For explanation of tables, including lines identified by

4

, see "Description of the Tables" in front]

Kind ol business and merchandise line
Estab-

llshments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

line --

Kind of business and merchandise line
Estab

lishments

(number)

Sales

($1,000)

Percent

of sales

accounted

lor by the

specified

merchandise

hne

FUELi rCE DEALERS-'CONTtNUED

kitchen*4re-h0me furnishings
lumber-building materials
auto fuels-lubricants
hay-grain-feed-farm supplies
household fuels- ice
all other merchandise
nonmerchanoise receipts

coal and wood dealers (sic 5982 parti

total'

ice dealers <sic 5982 part]

TOTAL

FUEL OIL DEALERS (SIC 5983)

TOTAL

BOTTLED GAS DEALERS (SIC 59eu)

TOTAL

FLORISTS ISIC 59921

total'

CIGAR STORES' STANDS (SIC 5993)

TOTAL

REPTG SALES BY BROAD MDSE LINES .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

NEWS DEALERS! NEWSSTANDS (SIC 599itl

TOTAL

REPTG SALES BY BROAD MDSE LINES . .

GROCERIES-OTHER FOODS
MEALS-SNACKS
CIGARS-CIGARETTES-TOBACCO
COSMETICS-DRUGS-HEALTH NEEDS-CLEANERS .

MAJOR APPL. -RADIO-TV-MUSICAL INSTR. . .

KITCHENWARE-HOME FURNISHINGS
LUMBER-BUILDING MATERIALS
ALL OTHER MERCHANDISE
NONMERCHANDISE RECEIPTS

CAMERAi PHOTOGRAPHIC SUPPLY
STORES (SIC 5996)

TOTAL

1









\ppendix A

PROVISIONS OF LAW RELATING TO THE 1963 CENSUS OF BUSINESS

(From Title 13 United States Code)

SECTION 131. The Secretary shall take, com-
pile, and publish censuses of manufactures, of

mineral industries, and of other businesses,

including the distributive trades, service estab-

lishments, and transportation (exclusive of

means of transportation for which statistics are

required by law to be filed with, and are com-
piled and published by, a designated regulatory

body), in the year 1954 and every fifth year

thereafter, and each such census shall relate to

the year immediately preceding the taking

thereof: Provided, That the censuses of manu-
factures, of mineral industries, and of other

businesses, including the distributive trades

and service establishments, directed to be
taken in the year 1954 relating to the year

1953 shall be taken instead in the year 1955
relating to year 1954.

SECTION 191. (a) Each of the censuses au-

thorized by this chapter (other than censuses
of population) shall include each State, the

District of Columbia, Alaska, Hawaii, the Virgin

Islands, Guam, and the Commonwealth of

Puerto Pico, and as may be determined by the
Secretary, such other possessions and areas
over which the United States exercises jurisdic-

tion, control, or sovereignty. Censuses of pop-
ulation shall include all geographic areas re-

ferred to in the preceding sentence. Inclusion

of other areas over which the United States

exercises jurisdiction or control shall be sub-
ject to the concurrence of the Secretary of

State.

(b) For censuses taken in the Virgin Islands,

Guam, or any possession or area not specific-

ally designated in (a) above, the Secretary may
utilize or adopt census data collected by the
Governor or highest ranking Federal official,

when such data are obtained in accordance
with plans prescribed or approved by the Sec-

retary.

SECTION 224. Whoever, being the owner,

official, agent, person in charge, or assistant to

the person in charge, of any company, busi-

ness, institution, establishment, religious body,

or organization of any nature whatsoever, ne-

glects or refuses, when requested by the Sec-

retary or other authorized officer or employee
of the Department of Commerce or bureau or

agency thereof, whether such request be made
by registered mail, by certified mail, by tele-

graph, by visiting representative, or by one or

more of these methods, to answer completely

and correctly to the best of his knowledge all

questions relating to his company, business,

institution, establishment, religious body, or

other organization, or to records or statistics in

his official custody, contained on any census or

other schedule prepared and submitted to him
under the authority of this title, shall be fined

not more than $500 or imprisoned not more
than sixty days, or both; and if he willfully gives

a false answer to any such question, he shall be
fined not more than $10,000 or imprisoned not

more than one year, or both.

SECTION 9. (a) Neither the Secretary, nor

any other officer or employee of the Depart-

ment of Commerce or bureau or agency thereof,

may, except as provided in section 8 of this

title—

(1) use the information furnished under
the provisions of this title for any purpose other

than the statistical purposes for which it is

supplied; or

(2) make any publication whereby the

data furnished by any particular establishment

or individual under this title can be identified;

or

(3) permit anyone other than the sworn
officers and employees of the Department or

bureau or agency thereof to examine the in-

dividual reports.
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Appendix B

EXPLANATION OF TERMS

Establishments—An establishment is a single

physical location at which business is con-

ducted. An establishment is not necessarily

identical with the "company" or "enterprise"

which may consist of one or more establish-

ments. Census of Business figures represent

a summary of reports for individual "establish-

ments" rather than "companies." (Enterprise

statistics reports, Series ES, will be issued at

a later date covering the Censuses of Business,

Manufactures, and Mineral Industries.) A sepa-

rate report was obtained for each location

where business was conducted, including each

location of multiunit organizations. Each re-

port was tabulated in accordance with the

physical location at which the business was
conducted.

Where two or more activities were carried

on at a single location under a single owner-

ship, all activities generally were grouped to-

gether as a single establishment, and the entire

establishment was classified on the basis of its

major activity, with all data for it included in

that classification. However, in cases where
distinct and separate economic activities (for

which different industry classification codes
were appropriate) were conducted under the

same ownership at a single location, and where
conditions prescribed by the Standard Indus-

trial Classification Manual for recognizing the

existence of more than one establishment were

met, separate establishment reports for each

of the different activities were reported in the

census.

In the case of leased departments, i.e.,

separately owned businesses operated as de-

partments of a retail business under another

ownership (e.g., a separately owned shoe de-

partment in a department store), only a single

establishment, combining leased departments
with the retail establishment in which they

are located, is recognized for 1963 census
purposes.

The "number of establishments" shown in

this volume is the number in business at theend
of the census year.

Sales—Sales include merchandise sold, and
receipts from repairs and from other services

to customers whether or not payment was re-

ceived in 1963. Sales are net of deductions for

refunds and allowances for merchandise re-

turned by customers. Total sales exclude

amounts other than those received from cus-

tomers, such as income from investments,
rental of real estate, etc. They include local

and State sales taxes and Federal excise taxes
collected by the store directly from customers
and paid directly by the store to a local, State,

or Federal tax agency. Gasoline, liquor, to-

bacco, and other excise taxes which are paid

by the manufacturer or wholesaler and passed
along to the retailer are also included.

Sales do not include retail sales made by
manufacturers, wholesalers, service establish-

ments, and other businesses whose primary

activity is other than retail trade. They do,

however, include receipts other than from the

sale of merchandise at retail (e.g., service re-

ceipts, sales to industrial users, sales to other

retailers, etc.) by establishments primarily

engaged in retail trade.

Although the count of establishments in

this volume represents the number in business

at the end of the year, the sales figures include

sales of all establishments in business at any
time during the year. Although nonemployer
establishments are included in the tables if

they operated at an annual sales volume rate

of $2,500 or more, their reported sales have

not been projected to a full year's operation.

Payroll, entire year—Payroll includes salaries,

wages, commissions, bonuses, vacation allow-

ances, and the value of payments in kind (such

as free meals, lodgings, etc.) paid during the

year to all employees. Gratuities received by

employees from patrons are not included. For

corporations, it includes amounts paid to offi-

cers and executives; it does not include com-

pensation of proprietors or of partners of

unincorporated businesses. Payroll is reported

before deductions for social security, income

tax, insurance dues, etc. Payroll is not limited

to "taxable" payroll as reported on IRS Form
941.

Payroll, workweek ended nearest November 15

—This item consists of payroll, as defined

above, paid to persons on the payroll in the pay

period ended nearest November 15, 1963.

Establishments with a pay period other than

a week were requested to adjust the figures to

a weekly basis.

Paid employees, workweek ended nearest

November 15—Paid employees consist of the

number of employees, including salaried offi-

cers and executives of corporations, who were

on the payroll for the workweek ended nearest

November 15.

APP-2



Active proprietors of unincorporated busi-

nesses—These data are computed by crediting

sole proprietorships with one proprietor and
partnerships with two proprietors if the estab-

lishment was in business during the week of

November 15.

KIND-OF-BUSINESS CLASSIFICATIONS

Retail trade, as defined in major groups 52
through 59 of the 1957 edition of the SIC Man-
ual and its supplement' issued in 1963, and
as covered in the 1963 census, includes estab-

lishments primarily engaged in selling mer-

chandise to customers for personal, household,

or farm use. Some of the important character-

istics of retail trade establishments are: The
establishment is engaged in activities to attract

the general public to buy; the establishment

buys or receives merchandise as well as sells

the establishment may process its products

but such processing is incidental or subordi

nate to selling; and the establishment is con
sidered as "retail" by the trade.

In this volume, liquor stores operated by

State and local governments, classified in SIC

major groups 92 and 93, are also included.

Excluded from retail trade are places of

business operated by institutions and open
only to their own members or personnel, such
as restaurants and bars operated by clubs,

school cafeterias, eating places operated by

industrial and commercial enterprises for their

own employees, establishments operated by

agencies of the Federal Government on mili-

tary posts, hospitals, etc.

Establishments covered by the census

were assigned a kind-of-business classification

in accordance with the provisions of the 1957
edition of the SIC Manual and its supplement,

issued in 1963. However, because in some
instances a more detailed classification is re-

quired for census purposes than is available

in the SIC Manual, additional kinds of business

have been identified within the SIC categories.

It should be noted that kind-of-business

classifications are not interchangeable with

commodity classifications. Most businesses

sell a number of kinds of commodities. The
kind-of-business code assigned generally re-

flects either the individual commodity or com-
modity group which is the primary source of

the establishment's receipts or some mixture

of commodities which characterize the estab-

1 Executive Office of the President, Bureau of the
Budget, Standard Industrial Classification Manual,
1957, and Supplement to 1957 Edition, 1963.

lishment's business. Thus, the classification

of establishments by kind of business generally

does not make it possible to determine either

the number of establishments handling a par-

ticular commodity or the sales of that com-
modity. For example, the "food group" classi-

fication excludes stores selling some food if

the sale of food is not the primary source of

receipts; moreover, even though stores are

classified as "food stores" some of their re-

ceipts may be derived from the sale of nonfood

products.

As noted in the Introduction under

"Method of Enumeration," the 1963 census

data are based on reports from two different

sources, for "employer" and "nonemployer"
establishments. "Nonemployer" establish-

ments were classified on the basis of informa-

tion supplied on the 1963 Federal income tax

returns. Because of the nature of the in-

formation available on the tax returns, the

kind-of-business classifications for these es-

tablishments represent primarily a "self-desig-

nation" by the establishments.

"Employer" establishments, on the other

hand, were canvassed by mail and required to

complete report forms especially designed for

this census. These reports on census forms
include information on sales by merchandise
lines and other classification data which make
possible a more unform system of classifica-

tion.

Description of those kinds of business for

which data are provided follow.

LUMBER, BUILDING MATERIALS, HARDWARE,
FARM EQUIPMENT DEALERS

(SIC Major Group 52)

Establishments primarily selling lumber,

building materials, the basic lines of hardware,

paint, wallpaper, glass, electrical supplies,

roofing materials, and other supplies and
equipment for home construction. Establish-

ments primarily selling farm equipment are

also included. Establishments in this group
sell to contractors as well as to the general

public.

In 1963 the classification information

available was more comprehensive than in

1958. On the basis of this information, estab-

lishments dealing in lumber and other building

materials were classified as "wholesale" if less

than 15 percent of their total sales were to

the general public. In 1958 an establishment

was classified as retail if it reported that any

of its sales were to the general public. As a

result of this change, about 500 establishments
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with sales of approximately $1/2 billion, which
under the 1958 rules would have been included

in retail trade as either lumber yards or build-

ing materials dealers, were classified as whole-

sale trade.

Lumber yards (Part of SIC 521)—Establish-

ments primarily selling lumber, millwork, and

other building materials, such as brick and
tile, cement, cinder blocks, sand and gravel,

fencing materials, storm doors and windows,

wall board, and roofing materials. Establish-

ments are included in this category only if

their receipts from sales of lumber and mill-

work are one-third or more of their total

receipts. (See definition of SIC Major Group 52,
above.)

Building materials dealers (Part of SIC 521)—
Establishments primarily selling either a spe-

cialized or a general line of building materials.

If lumber and millwork are sold, receipts from
sales of these commodities are less than one-

thirdof total receipts. (See definition of SIC Major
Group 52, above.)

Heating, plumbing equipment dealers (SIC

522)—Establishments primarily selling plumb-
ing supplies and heating and air-conditioning

equipment. Establishments primarily engaged
in installation on a contract basis or in repairs

are not included in the Census of Business.

Paint, glass, wallpaper stores (SIC 523)—
Establishments primarily selling paint, glass

and wallpaper, or any combination of these

lines. Establishments primarily engaged in in-

stalling glass (except auto glass) are not in-

cluded in the Census of Business.

Electrical supply stores (SIC 524)—Establish-

ments primarily selling electrical supplies, such
as lighting fixtures, switches, cable, and fuse

boxes for use in homes. Establishments pri-

marily selling electrical appliances are included

with "Furniture, Home Furnishings, Equipment
Stores" (SIC major group 57).

Hardware stores (SIC 5251)—Establishments
primarily selling a number of basic hardware
lines, such as tools, builders' hardware, paint

and glass, housewares and household appli-

ances, cutlery, and roofing materials. These
establishments may also sell farm implements.

Farm equipment dealers (SIC 5252)—Estab-

lishments primarily selling farm tractors, reap-

ers, mowers, plows, wagons, and related farm
equipment. These establishments may also

sell a combination of basic lines of hardware,

such as tools, builders' hardware, housewares,
cutlery, and related lines.

GENERAL MERCHANDISE STORES
(SIC Major Group 53, Except

"Nonstore Retailers")

This group includes all establishments

within SIC major group 53, "General Merchan-

dise," except for "nonstore" establishments

which for purposes of this publication are sepa-

rately classified. (See last group below.) In the

1958 Census of Business, this group (SIC 53)

included a classification, "general stores." This

classification has now been eliminated. The
stores previously classified as "general stores"

are now defined as "grocery stores" if their

sales of food accounted for 50 percent or more

of total receipts, and as "general merchandise

stores" if food sales accounted for less than

50 percent of total receipts.

Department stores (SIC 531)—Establishments

normally employing 25 people or more and

engaged in selling some items in each of the

following lines of merchandise.

1. Furniture, home furnishings, appli-

ances, radio and TV sets.

2. A general line of apparel for the

family.

3. Household linens and dry goods.

An establishment with total sales of less

than $5 million, in which sales of any one of

these groupings is greater than 80 percent of

total sales, is not classified as a department
store.

An establishment with total sales of $5
million or more is classified as a department
store even if sales of one of the groups de-

scribed above is more than 80 percent of total

sales, provided that the combined sales of the

other two groups is $500,000 or more. Rela-

tively few stores of this type are included in

this classification as a result of this special rule

and most of those which are would otherwise

have been classified in the apparel group (SIC

major group 56).

Limited price variety stores (SIC 533)—Estab-

lishments primarily selling a variety of mer-

chandise in the low and popular price ranges,

such as stationery, gift items, women's acces-

sories, toilet articles, light hardware, toys,

housewares, confectionery. These establish-

ments frequently are known as "5 and 10 cent"
stores and "5 cents to a dollar" stores,
although merchandise is usually sold outside
these price ranges.

Classification of stores in this category is

primarily based on self-designation by the store

operators.

General merchandise stores (Part of SIC 539)—Establishments primarily selling household
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linens and dry goods, and/or a combination of

apparel, hardware, homewares or home furnish-

ings and other lines in limited amounts. Estab-

lishments which meet the criteria for depart-

ment stores, except as to employment, are

included in this classification. Included in this

classification are establishments whose sales of

"apparel" or of "furniture and home furnish-

ings" exceed half of their total sales providing

that sales of the smaller of the two lines in

combination with "dry goods and household
linens" accounts for 20 percent or more of

total sales.

Dry goods stores (Part of SIC 539)—Establish-

ments primarily selling dry goods, notions, and
piece goods.

Sewing, needlework stores (Part of SIC 539)—
Establishments primarily selling sewing and
knitting supplies and yarn or any combination

of these commodities.

FOOD STORES
(SIC Major Group 54)

Establishments primarily selling food for

home preparation and consumption. Establish-

ments primarily selling prepared food and
drinks for consumption on their own premises
are classified as "Eating and Drinking Places"

(SIC major group 58), and stores primarily

engaged in selling packaged beers and liquors

are classified separately as "liquor stores" (SIC

592).

Grocery stores, including delicatessens (SIC

541)—Establishments primarily selling (1) a

wide variety of canned or frozen foods, such as

vegetables, fruits, and soups; (2) dry groceries,

either packaged or in bulk, such as tea, coffee,

cocoa, dried fruits, spices, sugar, flour, and
crackers; and (3) other processed food and
nonedible grocery items. In addition these

establishments often sell smoked and prepared
meats, fresh fish and poultry, fresh vegetables

and fruits, and fresh or frozen meats. This

classification includes some establishments

which under the rules followed in the 1958
Census of Business would have been classified

as "general stores" in the "General Merchan-
dise Group."

Meat markets (Part of SIC 542)—Establish-

ments primarily selling meat. These establish-

ments frequently sell poultry, fish, dairy prod-

ucts, eggs, and some groceries. Establishments

included in this category reported that "fresh,

frozen meat" accounted for more than half of

their total receipts and "meat, fish, poultry"

sales accounted for 80 percent or more of total

receipts. In the 1958 Census of Business
establishments were included if they reported

that "fresh and frozen meat" accounted for

50 percent or more of their total sales.

Fish (seafood) markets (Part of SIC 542)—
Establishments primarily selling fish, oysters

and other shellfish, and other seafoods. These
establishments frequently sell other food items
commonly used in preparing seafood or con-
sumed with seafoods.

Fruit stores, vegetable markets (SIC 543)—
Establishments primarily selling fresh fruits

and fresh vegetables. They are frequently found
in public or municipal markets. These estab-

lishments frequently carry a limited line of

grocery items. Stands operated by farmers
selling only their own produce are not included

in the Census of Business.

Candy, nut, confectionery stores (SIC 544)—
Establishments primarily selling candy, nuts,

or other confections. Operation of a soda
fountain or lunch counter is common.

Dairy products stores (SIC 545)—Establish-

ments primarily selling dairy products, such as
fluid milk and cream, cheese, ice cream, and
sherbets. A limited line of groceries is fre-

quently carried. Establishments which bottle,

pasteurize, homogenize, or otherwise process
fluid milk are not included in the Census of

Business, but are included in the Census of

Manufactures (SIC 202).

Retail bakeries, manufacturing (SIC 5462)—
Establishments primarily selling bakery prod-

ucts, such as bread, cakes, pies, or cookies,

over the counter, some or all of which are

baked on their own premises. Bakeries, most
of whose products are distributed directly to

consumers or to stores by means of route

delivery, are not included in the Census of

Business but are included in the Census of

Manufactures (SIC 205).

Retail bakeries, nonmanufacturing (SIC 5463)—Establishments primarily selling bakery prod-

ucts, such as bread, cakes, pies, or cookies,

over the counter. Establishments included in

this category do not bake any of the products
they sell.

Egg and poultry dealers (Part of SIC 549)—
Establishments primarily selling eggs and poul-

try. A limited line of groceries is frequently

carried.

Other (Part of SIC 549)—Establishments, not

elsewhere classified, primarily selling special-

ized lines of food, such as coffee and tea

stores, spice shops, health food stores, etc.

AUTOMOTIVE DEALERS
(SIC Major Group 55, Except 554)

NOTE: This group does not include estab-

lishments primarily engaged in selling trucks

and motorized industrial equipment. Such
establishments are included in the wholesale

trade portion of the Census of Business.
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Passenger car dealers, franchisee! (SIC 551)—
Establishments primarily selling new auto-

mobiles, or new and used automobiles. These
establishments frequently operate repair shops

and used car lots and may carry stocks of re-

placement parts, tires, tDatteries, and auto-

motive accessories, and may also sell trucks.

In some tabulations this category is subdivided

to show data separately for establishments

which sell (1) new domestically produced pas-

senger cars only, (2) new imported passenger

cars only, and (3) new domestic and imported

passenger cars. Used car lots and repair shops
operated by franchised dealers are not recog-

nized as separate establishments. Data for

such operations are consolidated in this cate-

gory with other data for franchised passenger

car dealers.

Passenger car dealers, nonfranchised (SIC

552)—Establishments primarily selling used
cars and not holding a franchise for the sale of

new passenger cars.

Tire, battery, accessory dealers (Part of SIC

553)—Establishments primarily selling new
automobile tires, batteries, automobile seat

covers, and automobile parts and accessories.

Establishments primarily selling used merchan-
dise in these categories are classified as "sec-

ondhand stores" (SIC 5933). Some of the

stores which would have been classified in this

kind of business in the 1958 Census of Busi-

ness are classified as "home and auto supply

stores" in the 1963 census, as their sales of

tire, battery, and accessory items do not ac-

count for the majority of their sales.

Home and auto supply stores (Part of SIC 553)—Establishments engaged in selling a combi-
nation of lines of merchandise including tires,

batteries, and accessories, household appli-

ances, radios and television sets, sporting and
recreational goods, toys, housewares, and hard-

ware. This classification is new in this census.
Many of the stores included in this classifica-

tion were previously defined as "tire, battery,

accessory dealers."

Aircraft, motorcycle dealers (Part of SIC 559)—Establishments primarily selling new or used
motorcycles, aircraft for private (noncommer-
cial) use. Dealers primarily selling parts and
supplies for these products to private (noncom-
mercial) users are also included.

Household trailer dealers (Part of SIC 559)—
Establishments primarily selling household
trailers.

Boat dealers (Part of SIC 559)—Establish-

ments primarily selling motorboats and other
watercraft, including motors to private (non-

commercial) users.

Other automotive dealers (Part of SIC 559)—
Establishments primarily selling automotive
products not elsewhere classified.

GASOLINE SERVICE STATIONS
(SIC 554)

Establishments primarily selling gasoline

and other automotive petroleum products.

Establishments called garages but deriving the

larger part of receipts from gasoline and oil

sales are included.

APPAREL AND ACCESSORIES STORES
(SIC Major Group 56)

Establishments in this group are primarily

engaged in selling clothing of all kinds and re-

lated articles for personal wear and adornment.
Not included in this group are the establish-

ments which meet the criteria for department
stores or general merchandise stores (SIC 531
and part of 5392), even though most of their

receipts are from the sale of apparel and ap-

parel accessories.

Men's, boys' clothing and furnishings stores

(SIC 561)—Establishments selling men's,
boys' clothing and furnishings. Establishments
are included in this category provided (1) their

sales of all types of apparel (except as noted
in the definition for general merchandise group
stores) account for 80 percent or more of total

sales, and (2) sales of all men's and boys'

apparel are three or more times the sales of all

women's and girls' apparel. Establishments
primarily selling garments made to customer
order are classified as "custom tailors" (SIC

567).

Custom tailors (SIC 567)—Establishments pri-

marily selling outer garments, such as suits,

overcoats, uniforms, dresses, etc., made on
their own premises to customer order. Estab-

lishments primarily selling furs and fur apparel
are classified as "furriers, fur shops" (SIC

568).

Women's ready-to-wear stores (SIC 562)—
Establishments primarily selling women's and
girls' apparel. Establishments are included in

this category provided (1) their sales of all

types of apparel (except as noted in the defini-

tion for general merchandise group stores)

account for 80 percent or more of total sales,

(2) sales of all women's and girls' apparel are

three or more times the sales of all men's and
boys' apparel, and (3) sales of women's and
girls' coats, suits, and dresses are at least

one-third of sales of all women's and girls'

apparel. Establishments primarily selling gar-

ments made to customer order are classified

as "custom tailors" (SIC 567).
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Bridal shops (Part of SIC 562)—Establish-

ments primarily selling bridal wear and bridal

accessories.

Maternity shops (Part of SIC 562)—Establish-

ments primarily selling maternity wear and

accessories.

Millinery stores (Part of SIC 563)—Establish-

ments primarily selling women's hats, including

those making hats on their own premises to

customer order.

Corset, lingerie stores (Part of SIC 563)—
Establishments primarily selling women's foun-

dation garments, underclothing, negligees,

robes, and other intimate wear. Establishments

primarily engaged in selling foundation gar-

ments made or fitted to individual customer

order are also included.

Hosiery stores (Part of SIC 563)—Establish-

ments primarily selling women's hosiery.

Apparel, accessory, other specialty stores

(Part of SIC 563)—Establishments primar-

ily selling a specialized line of women's
and girls' apparel items (such as rid-

ing apparel, beachwear, etc.). For establish-

ments specializing in furs and fur apparel, see

below. Also included are establishments which

meet the definition for women's ready-to-wear

stores except that sales of women's and girls'

coats, suits, and dresses are less than one-third

of sales of all women's and girls' apparel.

Establishments which sell men's and boys' ap-

parel in combination with women's and girls'

apparel may be classified as "family clothing

stores" (SIC 565) under certain conditions, as

specified in the definition for that kind of

business.

Furriers, fur shops (SIC 568)—Establishments

primarily selling furs and fur garments. Es-

tablishments primarily engaged in selling fur

garments made on their own premises to indi-

vidual order are also included.

Children's, infants' wear stores (SIC 564)—
Establishments primarily selling children's and

infants' clothing, furnishings, and accessories.

Family clothing stores (SIC 565)—Establish-

ments primarily selling clothing, furnishings,

and accessories for men, women, and children,

without specializing in any one line. Establish-

ments are included in this category provided

(1) their sales of all types of apparel (except

as noted in the definition for general merchan-

dise group stores) account for 80 percent or

more of their total sales, (2) sales of all

women's and girls' apparel items are not more
than three times the sales of all men's and
boys' items, and (3) the sales of all men's and

boys' apparel items are not more than three

times the sales of all women's and girls'

apparel items.

Men's shoe stores (Part of SIC 566)—Estab-

lishments primarily selling men's and boys'

shoes and other footwear. Establishments sell-

ing women's and girls' footwear are included

in this classification provided the combined
sales of women's and girls', children's, and

infants' footwear are less than one-fourth the

sales of men's and boys' footwear. See also

the definitions for the other types of shoe

stores.

Women's shoe stores (Part of SIC 566)—Estab-

lishments primarily selling women's and girls'

shoes and other footwear. Establishments sell-

ing men's and boys' footwear are included in

this classification provided the combined sales

of men's, boys', children's, and infants' foot-

wear are less than one-fourth the sales of

women's and girls' footwear. See also the defi-

nitions for the other types of shoe stores.

Children's, juveniles' shoe stores (Part of SIC

566)—Establishments primarily selling chil-

dren's and infants' shoes and other footwear.

Establishments selling men's, boys', women's,
and girls' footwear are included in this classi-

fication provided the combined sales of all of

these are less than one-fourth the sales of

children's and infants' footwear. See also the

definitions for the other types of shoe stores.

Family shoe stores (Part of SIC 566)—Estab-

lishments primarily selling shoes and other

footwear. Establishments in this classification

sell both men's and women's shoes, and may
or may not sell children's shoes. The sales of

any one of the three major groupings (men's
and boys' footwear, women's and girls' foot-

wear, and children's and infants' footwear) are

not more than three times the sales of the

other two groupings combined. If children's

and infants' footwear are not carried, sales of

the larger of the two remaining groupings are

not more than three times the sales of the

smaller. See also the definitions for the other

types of shoe stores.

Miscellaneous apparel, accessory stores (SIC

569)—Establishments primarily selling special-

ized lines of apparel and accessories not else-

where classified.

FURNITURE, HOME FURNISHINGS,
AND EQUIPMENT STORES

(SIC Major Group 57)

Establishments primarily selling merchan-
dise used in furnishing the home, such as

furniture, floor coverings, draperies, glass and
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chinaware, domestic stoves, refrigerators, and

other household electrical and gas appliances,

including radio and TV sets. Also included are

musical instrument stores and music and

record shops.

Furniture stores (SIC 5712)—Establishments

primarily selling household furniture, mat-

tresses, springs, and other sleep equipment.

Also included in this classification are estab-

lishments selling household appliances, record

players and radio and TV sets, provided the

receipts from sales of furniture and sleep

equipment exceed those from sales of the other

commodity lines named.

Floor coverings stores (SIC 5713)—Establish-

ments primarily selling any kind or combination

of floor coverings, such as rugs, carpets, lino-

leum, tile (rubber, vinyl, asphalt, cork), and

related products.

Drapery, curtain, upholstery stores (SIC 5714)

—Establishments primarily selling draperies,

curtains, slipcovers, and upholstery materials.

Establishments primarily selling custom-made

draperies and slipcovers for household use are

also included.

China, glassware, metalware stores (SIC 5715)

—Establishments primarily selling china, glass-

ware, crockery, tinw/are, enamelware, alumi-

numware, stainless steel flatw^are, cutlery, and

other metalw^are for table and kitchen use.

Establishments primarily selling sterling or

plated silver flatware or tableware are classified

as "jewelry stores" (SIC 597).

Miscellaneous home furnishings stores (SIC

5719)—Establishments primarily selling spe-

cialized lines of home furnishings not elsewhere

classified, such as lamps and lampshades,

blinds and window shades, picture frames and

mirrors, etc.

Household appliance stores (SIC 572)—Estab-

lishments primarily selling electric and gas

household appliances, such as washers, dryers,

refrigerators, stoves, freezers, vacuum clean-

ers, sewing machines, dehumidifiers, self-con-

tained room air conditioners, etc. Also included

are establishments selling furniture, sleep

equipment, record players, radio and TV sets

provided the receipts from the sales of house-

hold appliances exceed those from the sales of

the other commodities mentioned.

Radio and television stores (SIC 5732)—Estab-

lishments primarily selling radios, television

sets, record players, and tape recorders. Also

included are establishments selling furniture,

sleep equipment, and household appliances

provided the receipts from sales of record

players, radio and TV sets, and tape recorders

exceed those from sales of the other com-
modities mentioned.

Record shops (Part of SIC 5733)—Establish-

ments primarily selling phonograph records

and albums.

Musical instrument stores (Part of SIC 5733)
—Establishments primarily engaged in selling

musical instruments, such as organs, pianos,

horns, stringed instruments, drums, xylo-

phones, etc.

EATING AND DRINKING PLACES
(SIC Major Group 58)

This group included a classification "rail-

road dining-car facilities" in the 1958 Census
of Business completely omitted from the 1963
Census of Business.

Restaurants, lunchrooms (Part of SIC 5812)—
Establishments primarily selling prepared foods

and drinks for consumption on their own
premises. Establishments included in this

group may offer table service or counter serv-

ice or both.

Establishments in which sales of alcoholic

beverages for consumption on the premises

exceed receipts from sales of prepared foods

and nonalcoholic beverages are classified as

drinking places (SIC 5813).

Cafeterias (Part of SIC 5812)—Establishments

primarily selling prepared foods and drinks for

consumption on their own premises. In these

establishments customers serve themselves.

Refreshment places (Part of SIC 5812)—Estab-

lishments primarily selling limited lines of

refreshments and food items for immediate
consumption. Establishments engaged in sell-

ing ice cream, frozen custard, soft ice cream,
and similar refreshment items from trucks are

included in this classification. In the 1958
Census of Business these establishments were

classified as "direct selling (house-to-house)

organizations" in the "Nonstore Retailers"

group. In the 1958 Census of Business estab-

lishments calling themselves "refreshment

places" were defined as restaurants if they

reported having facilities for seating 5 or more
customers.

In this census establishments have been

included in this kind of business if they reported

themselves as refreshment places regardless

of their seating facilities. As a result some
places which would have been classified as

"restaurants, lunchrooms" in 1958 are now
included in this classification.

APP-8



Caterers (Part of SIC 5812)—Establishments

primarily selling prepared foods which are

served at a place designated by the customer.

Establishments calling themselves caterers but

which do not sell prepared foods as part of

their business activity are not included in this

category.

Drinking places (alcoholic beverages) (SIC

5813)—Establishments primarily selling drinks,

such as beer, ale, wine, liquor, and other alco-

holic beverages for consumption on their own
premises.

DRUG STORES AND PROPRIETARY STORES
(SIC 591)

Drug stores (Part of SIC 591)—Establishments

which fill and sell prescriptions. These estab-

lishments also sell drugs and proprietary medi-

cines and other health and first-aid products.

Usually these establishments sell a variety of

other merchandise, such as cosmetics, toi-

letries, candy, tobacco products, magazines,

toys, etc. These establishments are further

subdivided, in some tabulations, to present

data separately for those which operate a foun-

tain or lunch counter and those which do not.

Proprietary stores (Part of SIC 591)—Estab

lishments generally selling the same merchan-
dise as drug stores, except that prescriptions

are not filled and sold.

OTHER RETAIL STORES
(SIC Major Group 59, Except SIC 591)

Liquor stores (SIC 592), also government-oper-

ated liquor stores (Part of SIC major groups 92
and 93)—Establishments primarily selling

packaged alcoholic beverages, such as ale,

beer, wine, and whiskey for consumption off the

premises. Liquor stores operated by States,

counties, and municipalities are included.

Stores primarily selling prepared drinks for

consumption on the premises are not included

in this category but are classified with drinking

places (SIC 5813).

Antique stores (SIC 5932)—Establishments

primarily selling antique furniture and home
furnishings, glassware, and objects of art.

Secondhand stores (SIC 5933)—Establish-

ments primarily selling any combination of

secondhand merchandise, such as apparel,

furniture, appliances, etc. Establishments sell-

ing used automobiles, household trailers, mo-
torcycles, aircraft, and boats are classified in

the "Automotive Dealers" group (SIC major
group 55, except 554).

Book stores (SIC 5942)—Establishments pri-

marily selling new books and periodicals.

Stationery stores (SIC 5943)—Establishments

primarily selling stationery items, such as writ-

ing paper, tablets, accounting forms, legal

forms, greeting cards, post cards, and school

and office supplies.

Sporting goods stores (SIC 5952)—Establish-

ments primarily selling a general or specialized

line of sporting goods and equipment for hunt-

ing, camping, fishing, skiing, riding, tennis,

golf, and other sports, and gymnasium and

playground equipment.

Bicycle shops (SIC 5953)—Establishments pri-

marily selling bicycles and bicycle parts and

accessories.

Hay, grain, feed stores (SIC 5962)—Establish-

ments primarily selling hay, grain, and feed.

Establishments in this classification frequently

sell other farm supply items.

Other farm supply stores (Part of SIC 5969)—
Establishments primarily selling farm supplies

other than hay, grain, and feed.

Garden supply stores (Part of SIC 5969)—
Establishments primarily selling grass and

flower seeds, bulbs, nursery stock, garden

tools, and other farm and garden supplies.

Nurseries and greenhouses are not within the

scope of the Census of Business.

Jewelry stores (SIC 597)—Establishments pri-

marily selling any combination of the lines of

jewelry, such as diamonds and other precious

stones; rings, bracelets, and brooches, sterling

and plated silverware; and watches and clocks.

Coal and wood dealers (Part of SIC 5982)—
Establishments primarily selling coal, wood,

charcoal or coke, or a combination of these

lines.

Ice dealers (Part of SIC 5982)—Establishments

primarily selling ice.

Fuel oil dealers (SIC 5983)—Establishments

primarily selling fuel oil.

Liquefied petroleum (LP) gas dealers (SIC

5984)—Establishments primarily selling lique-

fied petroleum gas, either in bulk or bottled.

Florists (SIC 5992)—Establishments primarily

selling cut flowers and growing plants. Green-

houses and nurseries are not included in the

Census of Business.

Cigar stores, stands (SIC 5993)—Establish

ments primarily selling cigars, cigarettes, to-

bacco, and smokers' supplies. Many of the

establishments included in this classification

are operated as concessions in places of

amusement, railway stations, airports, and

other public places.
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News dealers, newsstands (SIC 5994)—Estab-

lishments primarily selling newspapers, maga-

zines, and other periodicals, either by delivery

to the home, on the street, or from stands or

stores.

Camera, photographic supply stores (SIC 5996)
—Establishments primarily selling cameras,

film, and other photographic equipment and

supplies.

Gift, novelty, souvenir shops (SIC 5997)—
Establishments primarily selling combined lines

of gift and novelty merchandise, souvenirs,

small art goods, greeting cards, and holiday

decorations.

Optical goods stores (SIC 5998)—Establish

ments primarily selling eyeglasses and related

optical and ophthalmic goods. Establishments

engaged in prescribing glasses are included if

they also supply glasses. A change in the pro-

cedure involved in the canvass of these estab-

lishments has substantially improved coverage

as compared with the 1958 census.

Typewriter stores (Part of SIC 5999)—Estab

lishments primarily selling typewriters. Limited

amount of office machines and supplies as well

as typewriter parts and supplies are also fre-

quently sold. Dealers primarily engaged in sell-

ing office machines and equipment other than

typewriters are included in the wholesale trade

(SIC 5082) segment of the Census of Business.

Luggage, leather goods stores (Part of

SIC 5999)—Establishments primarily selling

trunks, hand luggage, and leather items.

Hobby, toy, game shops (Part of SIC 5999)—
Establishments primarily selling toys, games,

and hobby kits and supplies. Establishments

primarily selling artists' supplies, or collectors'

items (coins, stamps, autographs) and supplies

are classified as "Other," the last classification

listed in this group.

Religious goods stores (Part of SIC 5999)—
Establishments primarily selling religious

goods, such as Bibles, prayer books, hymnals,

church and Sunday school supplies, commun-
ion supplies, rosaries, and religious statues,

medals, jewelry, and pictures.

Pet shops (Part of SIC 5999)—Establishments

primarily selling pets, e.g., dogs, cats, birds,

rabbits, tropical fish, and equipment for hous-

ing and caring for pets, and other pet supplies.

Other (Part of SIC 5999)—Establishments pri

marily selling specialized lines of merchandise,

such as collectors' items and supplies, artists'

supplies, orthopedic and artificial limbs, draft-

ing materials, hearing aids, rubber stamps.

monuments and tombstones, and other lines

not elsewhere classified.

NONSTORE RETAILERS
(Part of SIC Major Group 53)

Mail-order houses (SIC 532)—Establishments

primarily engaged in distributing merchandise

through the mail as a result of mail orders

received. Each establishment of organizations

which operate both mail-order houses and

other retail establishments is classified on the

basis of its own operations. Consequently, the

mail-order houses of such organizations are in-

cluded in this classification while their other

establishments are included in whichever of the

above kind-of-business classifications is appro-

priate to their operation. Mail-order houses are

divided into subclassifications on the basis of

the merchandise they sell in the same manner
as the store-type classifications.

In this census the locations operated by

mail-order houses to accept orders from their

catalogs are classified as separate nonstore

establishments. In 1958 these were considered

a part of the mail-order house. The effect of

this change is to increase the count of nonstore

establishments and to report the employment,

payroll, and sales of such locations in the place

at which they are located instead of in the city

in which the mail-order house is located.

Merchandise vending machine operators (SIC

534)—Establishments primarily engaged in the

sale of merchandise through coin-operated

vending machines which generally are located

on the premises of other businesses. Since a

large number of merchandise vending machine

operations are conducted in conjunction with

the operations of manufacturing plants, and of

wholesale and other establishments not classi-

fied in retail trade, data for "retail" merchan-

dise vending machine operators should not be

interpreted as providing a measure of total

sales through merchandise vending machines.

The data for "retail" merchandise vending

machine operators also do not include sales

made through vending machines owned by es-

tablishments classified in other kinds of retail

trade. Merchandise vending machine opera-

tors are divided into subclassifications on the

basis of the merchandise sold in the machines

on location as of the end of the census year.

Direct selling (house-to-house) organizations

(SIC 535)—Establishments which solicit and

distribute their products by house-to-house

canvass. When the canvassers are employed

by the organization which they represent, the

"establishment" is the location from which
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they operate. However, many of the important

organizations whose products are distributed in

this manner utilize self-employed canvassers as

their representatives. Each such canvasser is

counted as an "establishment" in this report.

As a result, the "number of establishments"

data are considerably larger than would be the

case if the count were based on the primary

organizations whose products are being distrib-

uted. Establishments in operation throughout

the census year were included if their annual

sales were $2,500 or more; establishments in

operation during part of the census year were
included only if their sales were at an annual

rate of $2,500 or more. Consequently, the

"number of establishments" in this category
should not be interpreted as being a count
of the total number of self-employed can-

vassers. Direct selling (house-to-house) organi-

zations are divided into subclassifications on
the basis of the merchandise they sell in the

same manner as the store-type classification.

Establishments selling ice cream and other

frozen refreshment items from trucks were in-

cluded in this classification in the 1958 Census
of Business but are now included with refresh-

ment places (part of SIC 5812).
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Appendix D
KIND-OF-BUSINESS TITLES AND REPORTING-FORM NUMBERS

Listed below are retiv'i kind-of-business titles and their corresponding reporting-form numbers. Requests for copies of any of these forms, including

the inquiries used to classify establishments by kind of business, should be directed to the Business Division, Bureau of the Census, Washington, D. C.

20233.

Kind-ofbusiness title
Form

number
Kind-of-business title

Form

number

LUMBER, BUILDING MATERIALS,

HARDWARE, FARM EQUIPMENT DEALERS

Lumber yards

Building materials dealers

Heating, plumbing equipment dealers

Paint, glass, wallpaper stores

Electrical supply stores

Hardware stores

Farm equipment dealers

GENERAL MERCHANDISE GROUP STORES

Department stores

General merchandise stores

Dry goods stores

Sewing, needlework stores

Limited price variety stores

CB-52A

CB-52D

CB-52B

CB-52D

CB-52C

CB--52D

CB-53A

CB-53B

FOOD STORES

Grocery stores

Meat markets

Fish (seafood) markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores

Retail bakeries:

Retail bakeries, manufacturing

Retail bakeries, nonmanufacturing

Egg and poultry dealers

Other

! CB-54

AUTOMOTIVE DEALERS

Passenger car dealers, franchisedi

Domestic car dealers ]

Imported car dealers [ rg.xA
Domestic and imported car dealers f

Passenger car dealers, nonfranchised J

Tire, battery, accessory dealers CB-XB

Miscellaneous aircraft, marine auto dealers:

Aircraft, motorcycle dealers

Household trailer dealers , „

Boat dealers '

'^°~''^

Other automotive dealers

GASOLINE SERVICE STATIONS

Gasoline service stations CB-XD

APPAREL, ACCESSORY STORES, EXCEPT SHOE STORES

Men's, boys' apparel stores, custom tailors:

Men's, boys' clothing and furnishings stores -_.

Custom tailors

Women's clothing, specialty stores:

Women's ready-to-wear stares

Women's bridal shops

Women's maternity shops

Women's accessory, specialty stores, furriers:

Millinery stores

Corset, lingerie stores

Hosiery stores

Apparel, accessory, other specialty stores

Furriers, fur shops

Family clothing stores

Children's, infants' wear stores

Miscellaneous apparel, accessory stores

CB-56A

SHOE STORES

Men's shoe stores

Women's shoe stores
[ pgcgD

Children's, juveniles' shoe stores f

Family shoe stores
I

FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES

Furniture, home furnishings stores:

Furniture stores CB-57A

Floor coverings stores 1

Drapery, curtain, upholstery stores [ QQ_^in
China, glassware, metalware stores f

Miscellaneous home furnishings stores J

Household appliance stores CB-57B

Home and auto supply stores CB-XB

Radio, television stores CB-57B

Music shops:

Record shops ) CB-57C
Musical instrument stores j

EATING, DRINKING PLACES

Eating places:

Restaurants, lunchrooms

Cafeterias

Refreshment places

Caterers

In-plant food contractors: CB-58

In-plant restaurants

In-plant cafeterias

In-plant refreshment places

Drinking places (alcoholic beverages)

CB-59A

CB-59E

DRUG STORES, PROPRIETARY STORES

Drug stores:

Drug stores with fountain

Drug stores without fountain

Proprietary stores:

Proprietary stores with fountain

Proprietary stores without fountain

ALL OTHER RETAIL STORES

Liquor stores

Antique stores, secondhand stores:

Antique stores

Secondhand stores J

Book, stationery stores:

Book stores
| cB-59B

Stationery stores j

Sporting goods stores, bicycle shops:

Sporting goods stores CB-59C

Bicycle shops '

Hay, grain, feed stores [ CB-59E
Other farm supply stores

Garden supply stores J

Jewelry stores ub-MU

Fuel, ice dealers:

Coal and wood dealers

Ice dealers

Fuel oil dealers

Bottled gas dealers

Florists

Cigar stores, stands

News dealers, newsstands

Camera, photographic supply stores

Gift, novelty, souvenir shops _..

Optical goods stores

Typewriter stores

Luggage, leather goods stores

Hobby, toy, game shops ^

Religious goods stores

Pet shops

Other

[ CB-59E
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Appendix E

MERCHANDISE LINES, CODES, AND REPORTING-FGRM NUMBERS

Listed below are all of the merchandise line codes which appear in the tables in these reports. Also shown are the abbreviated merchandise lines

as they appear in these reports, the merchandise lines as they appeared on the reporting form, and the number of the reporting form on which each line

appeared.

Code As abbreviated in tables As shown on reporting form
Form

number

020

021

022

023

024

120

121

122

123

141

142

143

144

145

146

160

161

162

163

164

165

166

167

Groceries-other foods Groceries, other food items for preparation and consumption away from this

establishment (including candy, bottled or canned soft drinks)

Meats-fish-poultry Meat, fish, poultry (include canned meats requiring refrigeration on this line;

include all meats sold in a frozen state on line 023)

Produce (fresh fruits-vegetables) Produce (fresh fruits, vegetables)

Frozen foods Frozen foods (all packaged foods—fruits, vegetables, juices, baked goods, pre-

pared foods, etc., sold in a frozen state). (Include frozen dairy products

such as ice cream, sherbets on line 024)

All other foods All other foods (dry groceries, dairy products, bakery products, candy, bottled

and canned soft drinks, and other food items not covered by lines 021, 022,

and 023)

040 Meals-snacks

060 Alcoholic drinks

080 Packaged alcoholic beverages

100 Cigars-cigarettes tobacco

Meals, snacks, sandwiches, nonalcoholic beverages generally served for con-

sumption at this establishment

Alcoholic drinks (served at this establishment)

Packaged liquor, wine, and beer

Cosmetics-drugs-heaith needs-cleaners

Medicines exc. prescr.-sick room needs .

Prescriptions

Cosmetics-other health needs-cleaners

140 Men's-boys' clothing, exc. footwear

Men's clothing

Boys' clothing .

Men's tailored outerwear

Other men's outerwear _

Men's hats

Other men's clothing __

Women's-glrls' clothing, exc. footwear

Children's-infants' wear

Handbags-accessories

Millinery

Hosiery

Lingerie

Women's coats-suits-furs-rainwear

Women's dresses

168 Women's sportswear

169 Girls'-subteen-teen wear

171 Other women's-girls' clothing-access

Cigars, cigarettes, tobacco (exclude sales from vending machines owned by

others)

Cosmetics, drugs, health, first aid, and sick room needs, toiletries, denti-

frices, soaps and detergents, household cleansers

Drugs (other than prescriptions), proprietary medicines, health, first aid

products

Prescriptions

All merchandise specified on line 120, except items on lines 121 and 122

Men's and boys' clothing and furnishings (exclude footwear; all footwear should

be reported on line 180)

Men's clothing and furnishings

Boys' clothing and furnishings

Boys' wear

Tailored outerwear (suits, overcoats, topcoats, sport jackets)

Other outerwear (sport and casual clothing, rainwear)

Men's hats

Other men's apparel and furnishings

All women's and girls' clothing and accessories, infants' and children's wear,

etc. (exclude footwear; all footwear should be reported on line 180)

Children's, infants' wear

Infants' and children's wear up to size 6X (do not include infants' furniture,

to be reported on line 242, or baby carriages, to be reported on line 501)

Handbags, small leather goods, gloves, umbrellas, handkerchiefs, neckwear,

and accessories

Millinery

Hosiery—women's and children's

Hosiery

Corsets, brassieres, underwear, negligees, and robes

Underwear, intimate garments, foundation garments

Women's, misses', juniors', coats, suits, furs, and rainwear -

Women's, misses', juniors', dresses, aprons, house dresses, uniforms, formals,

maternity and bridal dresses

Women's, misses', juniors', blouses (including street floor blouses), sportswear,

swimwear, ski clothes
.

Sportswear, including skirts, blouses, sweaters, etc.

Girls', subteen and teen wear, including accessories, underwear, and Girl

Scout wear

All merchandise specified on line 160, except items on lines 161-169

ALL

CB-54

ALL

CB-59A

ALL

CB-53A

CB-56A

ALL

CB-56A

CB-53A

CB-53A, 56A

CB-53A

CB-56A

CB53A

CB-56A

CB-53A

CB-56A

CB-53A
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MERCHANDISE LINES, CODES, AND REPORTING-FORM NUMBERS-Continued

Code As abbreviated in tables As shown on reporting form
Form

number

172

173

174

175

176

180

181

182

183

200

201

202

203

220

221

222

223

224

225

226

227

228

229

231

232

233

234

240

241

242

243

244

245

246

247

248

249

260

261

262

263

264

265

Women's-girls' clotbing, exc. footwear—Continued

Dresses

Coats-suits

Handbags

Furs

Other women's-girls' clottiing-access

All footwear

Men's and boys' footwear

Women's and girls' footwear

Children's and infants' footwear ,

—

Dresses

Coats—suits

Handbags

Furs

All other women's and children's apparel, apparel accessories

All footwear

Men's and boys' footwear

Women's and girls' footwear

Children's and infants' footwear

Curtains-draperies-dry goods

Piece goods-notions

Curtains-draperies

All other domestics

Major appl.-radio-TV-musical Instr

Major household appliances _.

Radios-TV's-musical instruments

All other appliances

New major appliances

New radios-TV's, etc.

Used major appliances-radios-TV's

Records-tapes-musical instruments

Pianos

Organs

Musical instruments-accessories

Radios-TV's-phonographs-tape recorders

Records-tapes-related accessories

Sheet music-related items

Curtains, draperies, bedsheets, blankets, linens, piece goods, patterns, laces,

trimmings, notions, closet accessories, blinds, window shades

Piece goods, patterns, laces, trimmings, ribbons, art needlework, notions,

closet accessories

Curtains, draperies, decorator upholstery fabrics, blinds and window shades,

linens, domestics, blankets

All merchandise specified on line 200, except items on lines 201 and 202 —
Major household appliances, radio, TV, record players, tape recorders, records,

tapes, sheet music, musical instruments

r Major household appliances (vacuum cleaners, sewing machines, refrigerators,

freezers, dehumidifiers, room air conditioners, dishwashers, stoves, ovens,

clothes dryers and washers, ironers, and disposal units)

I Major household appliances

Radio, TV, record players, records, sheet music, musical instruments

All merchandise specified on line 220, except items on lines 221 and 223

New major appliances

New radios, TV's, record players, tape recorders

Used major appliances, radios, TV, record players, tape recorders

Records, tapes, sheet music, pianos, organs, musical instruments

Pianos

Organs (all types)

Musical instruments and accessories

Radios, phonographs, tape recorders, TV's

Records, tapes, and related accessories

Sheet music and related items

Furniture-sleep equip.-floor

Floor coverings

Furniture-sleep equipment

throw rugs, linoleum, floor tile.

coverings Furniture, sleep equipment, floor coverings

(Floor coverings other than wood

[Floor coverings—carpets, rugs, orientals,

etc.

(Furniture, sleep equipment

I Furniture—upholstered, dining, bedroom, summer, and metal beds, mattresses,

springs, and studio beds (include lawn and garden furniture, and dinette,

infants', and unpainted furniture)

Sleep equipment Sleep equipment including springs, mattresses, and dual purpose pieces

Other household furniture Other household furniture, all kinds, except items specified on line 243

Floor coverings, soft surface Floor coverings, soft surface

Floor coverings, hard surface Floor coverings, hard surface

Nonhousehold furniture Nonhousehold furniture

Office furniture Office furniture

Other turn. -sleep equip. -fl. coverings All merchandise specified on line 240, except items on line 248

Kitchenware-horae furnishings Kitchenware, small electric appliances, china, glassware, lamps, lamp shades,

mirrors, pictures, and other home furnishings

China-glassware China, glassware, gift shop, lamps, lamp shades, mirrors, and pictures

Kitchenware-housewares Kitchenware and housewares, including small electric appliances, fireplace and

barbecue equipment (include dinette furniture on line 242)

Other kitchenware-home furnishings All other merchandise specified on line 260, except items on lines 261

and 262

Small electrical appliances Small electric appliances

All other kitchenware-housewares All merchandise specified on line 260, except items on line 264

CB-56A

ALL

CB-56B

ALL

CB-53A

ALL

CB-53A

CB-57C

CB-53A

CB-57B

CB-57C

ALL

CB-52A

CB-53A

CB-52A

CB-53A

CB-57A

CB-59B

ALL

CB-53A

CB-57B
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MERCHANDISE LINES, CODES, AND REPORTING-FORM NUMBERS-Continued

Code As abbreviated in tables As shown on reporting form
Form

number

280 Jewelry-optical goods

281 Watches-clocks

282 Silverware

283 Jewelry set with precious stones

284 Solid gold jewelry

285 All other jewelry itetrs, incl. costume

286 Optical goods

300 Sporting-recreation equipment

301 Athletic goods, sales to individuals __.

302 Athletic goods, sales to teams

303 Hunting equipment

304 Fishing equipment

305 Winter sports equipment

306 Boats-motors-other marine equipment .

307 Bicycles-luggage-sporting goods

308 Outboard motors

309 Inboard motor boats •

311 All other boats, incl. outboard boats .

312 Boat trailers

313 Marine accessories and parts

314 All other sptg. goods-recreation equip.

320 Hardware

321 Hardware-tools

322 Gardening equipment-supplies

323 Plumbing-electrical supplies

324 Other hardware-tools

340 Lumber-building materials

341 Lumber

342 Plywood

343 Windows, doors, and frames-metal

344 Kitchen cabinets

345 All other millwork

346 Wallboard

347 Asphalt and asbestos products

348 Paint-glass-wallpaper

349 Heating and plumbing equipment

351 Metal roofing and siding

352 Masonry supplies

353 Insulation

354 Prefabricated buildings and parts

355 All other building materials

356 Other lumber-building materials

Jewelry, watches, clocks, silverware, optical goods

Watches, clocks

Silverware, all kinds (flatware, hollowware, sterling, plate, and stainless

steel)

Jewelry set with diamonds and other precious stones

Solid gold jewelry

All other jewelry items, including costume and novelty

Optical goods

Sporting and recreational equipment, boats, bicycles, luggage, hunting, fishing,

camping equipment

Athletic goods, sales to individuals

Athletic goods, sales to teams

Hunting equipment

Fishing equipment

Winter sports equipment

Boats, motors, other marine equipment

Bicycles, luggage, camping equipment, other merchandise specified on line 300,

except items on lines 301 thru 306

Outboard motors

All inboard motor boats

All other boats, including outboard boats

Boat trailers

Marine accessories and parts

All merchandise specified on line 300, except items on lines 308 thru 313

ALL

CB-59D

ALL

CB-59C

Hardware, tools, gardening equipment and supplies

Hardware, tools, power tools, electrical supplies (include unpainted furniture

on line 242)

Lawn and garden supplies

Gardening equipment and supplies, power mowers, nursery, farm equipment

and fencing (include lawn and garden furniture on line 242)

Plumbing and electrical supplies

Other hardware, tools

NC-XC

ALL

CB-53A

CB-52C

CB-53A

CB-52C

ALL

CB-52A

Lumber, millwork, building materials, paints, heating and plumbing equipment,

home repair and modernization equipment and supplies (include major ap-

pliances on line 220)

Lumber (all kinds, including glued, laminated, softwood flooring, wood shingles

and hardwood flooring, strip and block)

Plywood (all kinds, softwood and hardwood)

Windows, doors, and frames, metal

Kitchen cabinets (include wood and metal)

All other millwork (include moldings, wood window and door frames and

units)

Wallboard (all kinds, including gypsum, insulating, hardboards, wall and ceiling

tile, particle boards and roof decking)

Asphalt and asbestos products (including shingles, roofing, siding, paper, felt,

coatings, etc.) (Report floor tile on line 241)

Paint, glass, and wallpaper CB-52A, 53A

Paint, paint sundries, glass, and wallpaper CB-52C

Heating and plumbing equipment (all kinds)

Metal roofng and siding

Masonry supplies (including cement, lime, plaster, brick, clay pipe, etc.)

Insulation (including batt, fill and roll)

Prefabricated buildings and parts, including components such as panels, trusses,

floor systems, etc.

All other building materials and supplies, except items specified on lines 341

thru 354

All merchandise specified on line 340, except items on lines 348, 357, 358,

359, and 361 CB-52B, 53A

Other lumber, millwork, building materials, heating and plumbing equipment,

home repair and modernization equipment and supplies , CB-52C

CB-52A
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MERCHANDISE LINES, CODES, AND REPORTING-FORM NUMBERS-Continued

Code As abbreviated in tables As shown on reporting form
Form

number

357

358

359

361

362

363

380

381

382

383

384

385

386

387

420

421

422

423

424

426

427

428

429

431

432

433

434

435

436

460

461

462

463

464

480

500

501

502

503

Lumber-building materials—Continued

Paint-varnish, etc. Paint, varnish, shellac, enamel, lacquer

Paint sundries Paint sundries (brushes, thinners, ladders, compound, spaclding paste, etc.) __

Wallpaper-other wall coverings Wallpaper, other v»all coverings

Glass Glass (include glassware items on line 260)

Lumber-millwork Lumber, millworl(

Other building materials Other building materials on line 340, except items on line 362

Automobiles-trucks Automobiles, trucl(s, other powered road vehicles

New passenger cars, retail New passenger cars—retail

New passenger cars, wholesale New passenger cars—wholesale (for resale)

New commercial vehicles, retail New commercial vehicles—retail

New commercial vehicles, wholesale New commercial vehicles—wholesale (for resale)

Used passenger cars, retail Used passenger cars—retail

Used passenger cars, wholesale Used passenger cars—wholesale (for resale)

Used commercial vehicles Used commercial vehicles

All other powered road vehicles All merchandise specified on line 380, except items on lines 381 thru 387 __

400 Auto fuels-lubricants Automotive fuels and lubricants

401 Gasoline Gasoline

402 Other automotive fuels Other automotive fuels (including diesel)
^ j^^^

403 Motor oil-greases-other oils Motor oil, greases, other automotive lubricants

Tires-batteries-accessories Automobile tires, batteries, accessories, parts

Parts, installed in repair work Parts— installed in repair work

Parts, wholesale (to other businesses) Parts—wholesale (to other businesses)

Parts, retail (over the counter) Parts—retail (over the counter)

Automobile tires-batteries-accessories Automobile tires, batteries, accessories

Automobile accessories Automobile accessories, parts

New auto tires-tubes sold to users New automobile tires and tubes sold to users

New auto tires-tubes sold to dealers New automobile tires and tubes sold to dealers for resale

New truck-bus tires sold to users New truck and bus tires (include industrial, off-the-road, farm tractor tires)

sold to users

New truck-bus tires sold to dealers New truck and bus tires (include industrial, off-the-road, farm tractor tires)

sold to dealers for resale

Retread auto tires sold to users Retread automobile tires sold to users

Retread auto tires sold to dealers Retread automobile tires sold to dealers for resale

Retread truck bus tires sold to users Retread truck and bus tires (include industrial, off-the-road, farm tractor tires)

sold to users

Retread truck-bus tires sold to dirs. Retread truck and bus tires (include industrial, off-the-road, farm tractor tires)

sold to dealers for resale

Storage batteries : Storage batteries

CB-52B

CB-59F

ALL

U

ALL

XB, XC, XD

ALL

XA,XD

XA

XA.XD

XB

440 Farm equipment, machinery Farm equipment, machinery

Hay-grain-feed-farm supplies Hay, grain, feed, farm supplies

Hay-grain-feed Hay, grain, feed

Seed Seed

Fertilizers-insecticides-fungicides Fertilizers, insecticides, fungicides, etc.

Other farm supplies Other farm supplies

Household fuels-ice Fuels (coal and wood, oil, LP gas), ice

All other merchandise All other merchandise (photographic equipment and supplies, toys, books, i

magazines, newspapers, stationery, baby carriages, etc.)
J

Toys-games-wheel goods Toys, games, wheel goods, baby carriages, adult games, and hobbies (include

bicycles on line 300) ,

Books-stationery-photographic equip. Books, stationery, photographic equipment, and supplies, greeting cards, wrap-

1

ping paper, office equipment i

All other merchandise Other merchandise specified on line 500, except items on lines 501 and 502 __J

ALL

CB-59F

ALL

CB-53A
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MERCHANDISE LINES, CODES, AND REPORTING-FORM NUMBERS-Continued

Code As abbreviated in tables As shown on reporting form
Form

number

504

505

506

507

508

508

509

511

512

513

514

515

516

520

521

522

523

524

525

526

527

528

529

531

532

533

All other merchandise—Continued

Mobile homes-household trailers

Camp trailers-travel trailers

Utility trailers

All other merchandise

Paper, paper products

Commercial stationery-office supplies .

Office machines, except typewriters _.

Typewriters

Social stationery-greeting cards

Bcol(s-periodicals

Art, drafting, engineering supplies __.

All other merchandise

All other merchandise

Nonmerchandise receipts

Printing to order

Renting and leasing of office machines

Other nonmerchandise receipts

Brake and wheel services

Tire services other than retreading _.

Other nonmerchandise receipts

Service labor

Other nonmerchandise receipts

Watch, clock, jewelry repairs

Storage and docking services

Other nonmerchandise receipts

Nonmerchandise receipts

Mobile homes, household trailers

Camp trailers, travel trailers

Utility and other trailers, except boat trailers (include boat trailers on line

312) \ XC

All other merchandise (toys, baby carriages, photographic equipment and sup-

plies, books, magazines, newspapers, stationery, etc.)

Paper, paper products (facial tissues, stationery, other household paper

products) CB-54

Commercial stationery and office supplies

Office machines, except typewriters

Typewriters

Social stationery and greeting cards
\ CB-59B

Books and periodicals—all kinds

Art, drafting, and engineering supplies

All merchandise specified on line 500, except items on lines 508 thru 514

All other merchandise (toys, baby carriages, photographic equipment and sup-

plies, books, magazines, newspapers, stationery, etc.) CB-54

All nonmerchandise receipts from customers (Include receipts from carrying

charges and all other charges to customers for credit. Also include all

receipts from customers for installation, delivery, repair, maintenance, on-

site construction, and rental of tools and equipment.) If sales and excise

taxes are not included with the merchandise lines, include them here ALL

Printing to order

Rental and leasing of office machines and furniture CB-59B
All nonmerchandise receipts specified on line 520, except items specified on

(

lines 521 and 522 I

Brake and wheel services
]

Tire services other than retreading
[

XB

All other services to customers, except items specified on lines 524 and 525
J

Service labor XA, XD

Repair service labor XC

All other nonmerchandise receipts, except service labor specified on line

527 . XA,XD

Watch, clock, and jewelry repairs and engraving CB-59D

Storage and docking services

All other nonmerchandise receipts, except items specified on lines 527 and I vp,

531 J

All nonmerchandise receipts from customers (Include receipts from carrying

charges and all other charges to customers for credit. Also include all

receipts from customers for installation, delivery, repair, maintenance, on-

site construction, and rental of tools and equipment.) If sales and excise

taxes are not included with the merchandise lines, include them here CB-59D
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